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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Table  1.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1968  to  1970 

(Thousand  of  dollars) 


Month  and  year 


January, 


December, . 
November. . 
October, , . 
Septanber, 
Augus  t , . . . 
July 


June 

May 

April, . . . 
March. . , . 
February. 
January. . 


December. , 
November, . 
October, . . 
Septanber, 
August. . . . 
July 


June 

May 

April.. ,. 
March. . , . 
February, 
January, . 


^162,332 


163 

126 

173 

498 

186 

734 

193 

123 

131 

330 

105 

918 

115 

147 

117 

858 

134 

907 

152 

247 

156 

247 

146 

321 

139 

172 

172 

464 

187 

709 

194 

124 

127 

103 

97 

035 

106 

921 

113 

405 

125 

913 

142 

379 

150 

445 

147 

959 

Manufacturer- 

Manufacturer- 

wholesalers  ' 

reta 

tiers' 

'154,393 

Bo 
Supsri: 

'""141, 047 

•ton  tubl 
itendent 

'7,939 

-~  i-ibrary 
of  Documents 

'22,079 

162,158 
179,009 
186,623 

1  t-  r-      V             11,340 

125,912 
101,590 

5,418 

3EPOSJTOF?2/ 

108,866 

6,281 

110,766 

7,092 

123,481 

11,425 

141,892 

10,121 

146,371 

9,876 

139,075 

7,246 

119,112 

20,060 

160,847 

11,617 

180,762 

6,947 

187,791 

6,633 

121,939 

5,164 

92,831 

4,204 

103,207 

3,714 

107,734 

5,671 

114,136 

11,777 

135,000 

7,379 

141,809 

8,636 

141,354 

6,605 

Revised  by  5  percent  or  more  from  previously  published  data. 
'A  review  of  the  data  for  the  year  1969  indicates  that  the  amounts  estimated 
for  small  establishments  not  included  in  the  survey  were  understated.   Revised 
data  for  the  months  January  through  November  1969  will  be  issued  in  the  near 
future  and  will  result  in  raising  the  monthly  estimates  by  approximately  5 
percent.   The  revised  data  for  December  1969  and  the  figures  for  January  1970 
reflect  the  corrections  for  the  small  establishments  together  with  other 
revisions  for  December. 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.   20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-Si. 50  per  year. 


TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSt 
BY  KIND  OF  BUSINESS  AND  SEOGRAPHIC  AREA 


JANUARY 
1970 


SALES 
(SliOOOl 


DECEMBER 
1969 


SALE^ 
(SliOOO) 


JANUARY 
1969 


SALES 
(SliOOO) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTAi  KANSAS)  S.  DAKOTA  S  NEBRASKA.  .  .  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLANDi  DISTRICT  OF  COLUMBIAi  VIRGINIAi 
WEST  VIRGINIAi  NORTH  CAROLINAi  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY!  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS]  . 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC    , 

CALIFORNIA     , 

WASHINGTON    AND   OREGON , 

Revised  by  5  percent  or  more  from  previously  published  data. 


15U    393 

14    926 

54  977 
16  735 
38    242 

49    923 

43    413 

3    787 

2  723 

8    936 

5    495 

3  451 


2  080 

3  296 


2    644 

7    065 

2    629 

7  917 
6  645 
1    272 


141     047 

13    225 

49  513 
18  820 
30    693 

43   037 

36    789 

4    340 

1    908 

11  7S1 
7  176 
4    605 


1    934 
3    601 


2  518 

3  424 

3    292 

8  722 
7  146 
1    576 


139    075 

10   926 

50  449 
15  834 
34    615 

44    967 

39    2  5-' 
4    358 

2  372 

7    990 
4    916 

3  O-'H 


2  395 

3  158 


2    600 

6    037 

2    082 

8  47  1 
6  807 
1    664 


TABLE    3. 


-POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS. 

BY    TYPE    OF    CONFECTIONERY 


TYPE  OF  PRODUCT 

JANUARY  1970 

DECEMBER  1959 

JANUARY  1969 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

Thousand 

DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

192  661 

16  853 
2  3  309 
41  126 

69  528 
18  248 
24  597 

104  177 

24  492 
12  847 
12  624 

35  907 

10  455 

7  852 

178  790 

15  465 
24  462 
■■36  091 

63  600 
17  907 
21  265 

91  633 

ne  338 

12  992 

■"10  032 

33  717 

■■g  707 

6  847 

197  237 

14  201 
21  641 
37  510 

80  378 
19  753 
23  754 

2071324 
2071351 
2071371 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

SO. 50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUiMD 

19  579 
11  139 
11  004 

36  652 
9  844 
7  575 

2071201 
2070121 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 

Revised   by   5   percent   or  more   from   previously   published   data 


Current    Industrial   Reports   Series   M20C f 70 '- 1 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer- wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate- manufacturers. 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
of  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing  establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 

USCOMM-DC 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products-- In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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FOR  RELEASE:    April  16,  1970 


SERIES:    M20C(70)-2 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 


Table  1.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1968  to  1970 


(Thousand  of  dollars) 


Month  and  year 


1970 


February. 
January. . 


December. . 
November. . 
October. . . 
September. 
August. . . . 
July 


June 

May 

April. .  .  . 
March. .  .  . 
February. 
January. . 


December, . 
November. . 
October. . . 
September. 
August. . . . 
July 


June 

May 

April . . , . 
March.  . .  . 
February. 


171,650 
159,106 


163,126 
173,498 
186,734 
193,123 
131,330 
105,918 

115,147 
117,858 
134,907 
152,247 
156,247 
146,321 


139,172 
172,464 
187,709 
194,124 
127,103 
97,035 

106,921 
113,405 
125,913 
142,379 
150,445 


Manufacturer- 
wholesalers  ^ 


154,628 
150,407 


141,047 
162,158 
179,009 
186,623 
125,912 
101,590 

108,866 
110,766 
123,481 
141,892 
146,371 
139,075 


119,112 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 
141,809 


Manufacturer- 
retailers  ^ 


17,022 
''8,699 


22,079 
11,340 
7,725 
6,500 
5,418 
4,328 

6,281 
7,092 
11,425 
10,121 
9,876 
7,246 


20 

11 

6 

6 

5' 
A 

3, 

5, 

11, 

T, 

8, 


Boston  Public  Library 
;«ep.erintendent  of  Documents 


617 
,947 
,633 

164 
204 

714 

671 
777 
379 
636 


MAY  1 4  1970 

DEPOSITORY 


Revised  by  5  percent  or  more  from  previously  published  data. 
'A  review  of  the  data  for  the  year  1969  indicates  that  the  amounts  estimated 
for  small  establishments  not  included  in  the  survey  were  understated.   Revised 
data  for  the  months  January  through  November  1969  will  be  issued  in  the  near 
future  and  will  result  in  raising  the  monthly  estimates  by  approximately  5 
percent.   The  revised  data  for  December  1969  and  the  figures  for  1970  reflect 
the  corrections  for  the  small  establishments. 

Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.   20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy— $1.50  per  year. 


TABLE  2. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


FEBRUARY 
1970 


SALES 
(SlfOOO) 


JANUARY 
1970 


SALES 
(SliOOOl 


FEBRUARY 
1969 


SALES 
(SltOOO) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA.  .  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC    

CALIFORNIA    

WASHINGTON    AND   OREGON 


59  328 
2M  I41U 
3i|    91« 

51    007 

an   9«3 

3    827 

2  237 

8    536 
5    151 

3  385 


7     137 
3    28U 


1  722 
U    063 

2  357 

7    77U 

6    992 

782 


51  379 

16  805 

''314  57q 

«9  082 

12  732 

3  791 

''2  559 

8  935 

5  U77 

3  «58 


2  081 

3  300 


2    616 

7    069 

2    625 

7  901 
6  686 
1    215 


1H6  37! 

8  76« 

56  3118 

22  270 

3«  078 

5  3  089 

16  379 

a  611 


382 

aii7 
935 


2  i«o 

3  181 


1  588 
3   6U9 

1    569 

8  661 
7  433 
1    228 


Revised  by  5  percent  or  more  from  previously  published  data. 


TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS? 

BY  TYPE  OF  CONFECTIONERY 

TYPE  OF  PRODUCT 

FEBRUARY  1970 

JANUARY  1970 

FEBRUARY  1969 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

215  661 

9  252 
27  950 
46  118 

86  281 
25  155 
20  905 

1 C  113 

10  94  3 
15  579 

13  770 

45  742 

14  174 
6  905 

1*1  689 

16  829 
22  474 

■^8  115 

■■63  202 

17  935 
■23  134 

99  791 

24  510 
12  359 
■■ll  477 

"33  912 

10  147 
•^  386 

219  311 

8  283 
29  159 
42  24  1 

92  754 
25  939 
20  935 

100  997 

9  102 
15  268 
12  938 

2071324 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

2071351 
2071371 

to. 50  TO  $0.99  PER  POUND 

LESS  THAN  50.50  PER  POUND  

2070114 
2071201 
2070121 

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 

03  501 

13  569 

6  619 

Revised   by   5   percent   or  nore   from   previously   published   data. 


Current    Industrial   Reports   Series   I*20Ci70^-2 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  I  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
of  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers-  -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 

USCOMM-DC 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-  -  Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products-- In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Boston  Public  Library 

Table  1.  Summary  of  Manufacturers'  Sales  of "per'ntendent  of  Document? 
Confectionery,  1968  to  1970  ^,n,,     ^  ^g^^ 


(Thousands    of  dollars) 


NOV 


Month  and  year 


1970 


March. . . . 
February. 
January. . 


1969 


December. . 
November. . 
October. . . 
September. 
August. . . . 
July 


June 

May 

April. .  .  . 
March. . . . 
February. 
January. . 


1968 


December. . 
November.  , 
October. . . 
September. 
August. . . . 
July 


June . . 
May. . . 
April. 
March. 


163,947 
176,812 
159,106 


163,126 
173,498 
186,734 
193,123 
131,330 
105,918 

115,147 
117,858 
134,907 
152,247 
156,247 
146,321 


139,172 
17  2,464 
187,709 
194,124 
127,103 
97,035 

106,921 
113,405 
125,913 
142,379 


Manufacturer- 
wholesalers  ' 


150,842 
159,781 
150,407 


141,047 
162,158 
179,009 
186,623 
125,912 
101,590 

108,866 
110,766 
123,481 
141,892 
146,371 
139,075 


119,112 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 


Manufacture 
retailers ' 


p.EPOSITORY 


13,105 

17,031 

8,699 


22,079 
11,340 
7,725 
6,500 
5,418 
4,328 

6,281 
7,092 
11,425 
10,121 
9,876 
7,246 


20,060 
11,617 
6,947 
6,633 
5,164 
4,204 

3,714 

5,671 

11,777 

7,379 


A  review  of  the  data  for  the  year  1969  indicates  that  the  amounts  estimated  for 
small  establishments  not  included  in  the  survey  were  understated.  Revised  data  for 
the  months  January  through  November  1969  will  be  issued  in  the  near  future  and  will 
result  m  raising  the  monthly  estimates  by  approximately  5  percent.  The  revised 
data  for  December  1969  and  the  figures  for  1970  reflect  the  corrections  for 
small  establishments. 


the 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.   20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 


TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PROOUCTSi 
BY  KIND  OF  BUSINESS  AND  6E0GRAPHIC  AREA 


c 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  

NE*  ENGLAND  

MIDDLE  ATLANTIC  

NE*  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTAi  KANSASi  S.  DAKOTA  &  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLANDi  DISTRICT  OF  COLUMBIA?  VIRGINIli 
WEST  VIRGINIA!  NORTH  CAROLINAi  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY!  TENNESSEE! 

ALABAMA!  AND  MISSISSIPPI] 

WEST  SOUTH  CENTRAL  (ARKANSAS!  LOUISIANA! 

OKLAHOMA!  AND  TEXAS)  

MOUNTAIN  (ARIZONA!  COLORADO!  IDAHO!  NEW 

MEXICO!  AND  UTAHI 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON »  •  •  « 


MARCH 
1970 


SALES 
($l!000l 


150  au2 

9  238 

51  111 
2U  339 
29  772 

53  581 

U7  506 

a  569 

1  506 

a  1U8 
U  O06 
3  212 


6  966 
3  800 


1  795 

3  782 

1  728 

7  693 

6  9«1 

752 


FEBRUARY 
1970 


SALES 
(tliOOO) 


159  781 

9  505 

58  819 
21  571 
3U  275 

56  675 

'50  115 

"■(t  320 

2  2U0 


536 
151 
385 


7    0014 
3    2814 


1  722 
U    063 

2  357 

7    786 

6    999 

787 


MARCH 
1969 


SALES 
($l!000l 


1141    892 

9    206 

50  336 
20  677 
29  659 

52  278 
145    338 

5  260 

1  680 

6  068 
3    982 

2  986 


2  U67 

3  559 


1    777 

14    358 

1    783 

9  160 
7  697 
1    U63 


(1 


Revised    by    5    per 


nt   or  more   from   previously   published   data. 


-POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    HANUFACTURERSi 

BY    TYPE    OF    CONFECTIONERY 


TYPE  OF  PRODUCT 

MARCH  1970 

FEBRUARY  1970 

• 

MARCH  1969 

SIC 
CODE 

(3UANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

20a  609 

6  799 
214  8614 
36  908 

85  879 
28  675 
21  3914 

102  663 

7  595 
13  6145 
11  1146 

147  2U3 

16  315 

6  919 

2ia  asa 

9  252 

27  950 
1414  695 

87  001 
25  155 
20  1431 

106  819 

10  943 
15  579 
13  7112 

145  691 

lU  1714 

6  690 

2114  808 

7  789 
27  219 
142  Saq 

87  778 
27  939 
21  239 

95  871 

2071324 
2071351 
2071371 

20701114 
2071201 
2070121 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

SO. 50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS!  INCLUDING  PENNY  GOODS 

8  520 
1«  185 

12  100 

«1  012 

13  532 
6  522 

Current    Industrial   Reports   Series  M20C(70''-3 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate -manufacturers. 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
of  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 

USCOMM-DC 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products-  -  In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survejr  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  estab'ftsRmen'tsQxc'ept  in  table  3.    Estimates  are  included 


for  establishments  whose  reports  were  not  received  in  time  for  tabulation, 
tion  of  the  survey  appears  on  page  3. 


A  more  complete  descrip- 


^ 


Table  1.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1968  to  1970 


(Thousands  of  dollars) 


Month  and  year 


April. . . . 
March. . . . 
February. 
January. . 


December. , 
November, . 
October, , . 
September, 
August, . . . 
July 


June 

May 

April 

March. . . , 
February, 
January. . 


December. . 
November. . 
October. . . 
September. 
August. . . . 
July 


June. . 
May. . . 
April. 


1969 


Total 


129,048 
164,861 
176,812 
159,106 


163,126 
173,498 
186,734 
193,123 
131,330 
105,918 

115,147 
117,858 
134,907 
152,247 
156,247 
146,321 


139,172 
172,464 
187,709 
194,124 
127,103 
97,035 

106,921 
113,405 
125,913 


Manufacturer- 
wholesalers  ^ 


123,027 
151,142 
159,781 
150,407 


141,047 
162,158 
179,009 
186,623 
125,912 
101,590 

108,866 
110,766 
123,481 
141,892 
146,371 
139,075 


119,112 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 


Manufacturer- 
retailers  ^ 


6,020 
13,719 
17,031 

8,699 


22,079 
11,340 
7,725 
6,500 
5,418 
4,328 

6,281 
7,092 
11,425 
10,121 
9,876 
7,246 


20,060 
11,617 
6,947 
6,633 
5,164 
4,204 

3,714 

5,671 

11,777 


'A  review  of    the  data  for  the  year  1969   indicates   that   the  amounts   estimated   for 
small   establishments   not    included   in   the  survey  were  understated.      Revised  data  for 
the  months   January   through  November    1969  will    be   issued    in   the  near   future   and  will 
result   in  raising   the  monthly  estimates   by  approximately  5  percent.      The  revised 
data  for  December   1969   and  the  figures   for   1970  reflect   the  corrections   for  the 
small   establishments. 


'"tiuiri^s  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.   20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS! 
BY  KIND  OF  BUSINESS  AND  SEOSRAPHIC  AREA 


r 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GE05RAPHIC  AREA. 
UNITED  STATES  TOTAL  ■ 

NEW  ENGLAND 

MIDDLE  ATLANTIC  ■ 

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  . 

EAST  NORTH  CENTRAL 

ILLINOIS  . 

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA!  KANSAS!  S.  DAKOTA  &  NEBRASKA.  .  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND!  DISTRICT  OF  COLUMBIA!  VIRGINIA! 
WEST  VIRGINIA!  NORTH  CAROLINA!  AND 
SOUTH  CAROLINA , 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY!  TENNESSEE! 

ALABAMA.  AND  MISSISSIPPI).  .  

WEST  SOUTH  CENTRAL  (ARKANSAS!  LOUISIANA! 

OKLAHOMA!  AND  TEXAS)  

MOUNTAIN  (ARIZONA!  COLORADO!  IDAHO!  NEW 

MEXICO!  AND  UTAH) , 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


APRIL 
1970 


SALES 
(SliOOOl 


123  028 

8  8a8 

U3  190 

19  3«3 

23  8«7 

no  7«2 

35  668 

3  a02 

1  672 

6  032 

3  a03 

2  629 


7  157 
3  606 


2  102 

3  206 

1  3UU 

6  791 

6  070 

721 


MARCH 
1970 


SALES 
(XI. 000) 


151  1«2 

■^9  72  3 

5a  337 
2U  173 
30  16U 

53  458 

a7  554 

«  405 

1  499 

8  153 
4  908 
3  245 


6  940 
3  819 


1  779 

3  749 

1  729 

7  455 

6  791 

664 


APRIL 
1969 


SALES 
(SI. 000) 


12  3  481 

7  695 

42  7U7 
17  640 
25  107 

44  343 
38  809 

3  738 
1  796 

7  224 

4  156 
3  068 


2  516 

3  256 


2  026 

3  512 

1  787 

8  375 

7  376 

999 


Revised  by  5  percent  or  more  from  previously  published  data. 


' 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 

TYPE  OF  PRODUCT 

APRIL  1970 

MARCH  1970 

APRIL  1969 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

151  513 

6  272 
20  164 
29  052 

57  669 
20  42  3 
17  953 

75  679 

7  045 

10  908 

8  028 

32  332 

11  338 
6  028 

202  715 

6  598 
24  731 
56  265 

85  812 
27  879 
21  428 

100  518 

7  211 
13  567 
10  812 

46  207 
15  879 
6  842 

184  510 

6  408 

22  052 
32  974 

78  210 

23  344 
21  522 

81  955 

2071324 
2071351 
2071371 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

»1.00  OR  MORE  PER  POUND  

$0.50  TO  SO. 99  PER  POUND 

LESS  THAN  £0.50  PER  POUND  

7  414 
11  100 

8  827 

2070114 
2071201 
2070121 

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 

36  725 

11  361 

6  528 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.I,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 
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Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
of  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers-  -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer-wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products-- In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 


Table  1    Summary  of  Manufacturers'  Sales  of    B»^t°"  P"^''-  ^^^^ 

^upei-'ntcndent  of  Documsnts 

Confectionery,  1968  to  1970 

(Thousands  of  dollars}  ,  I  O    Q  IQTf) 


Month  and  year 


May 

April. . .  . 
March. . . . 
February. 
January. . 


December. . 
November.  . 
October.  .  . 
September. 
August. .  .  . 
July 


June 

May 

April.  .  . . 
March. . . . 
February. 
January. . 


December.  . 
November. . 
October. . . 
September. 
August. . . . 
July 


June. 
May.  . 


1970 


1968 


Total 


122,667 
129, 155 
164,861 
176,812 
159,106 


156,032 
183,367 
197,755 
204,117 
137,608 
110,750 

120,239 
123,255 
139,993 
158,486 
163,617 
152,354 


139,17  2 
17  2,464 
187,709 
194,124 
127,103 
97,035 

106,921 
113,405 


Manufacturer- 
wholesalers 


116,875 
122,930 
151,  142 
159,781 
150,407 


134,011 
171,363 
189,476 
197,242 
131,879 
106,177 

113,585 
115,744 
127,871 
147,711 
153,100 
144,648 


119,112 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 


Manufacturer- 


retailers  r)CpOSlTORY 


5,792 

6,225 

13,719 

17,031 

8,699 


22,021 
12,004 
8,279 
6,875 
5,729 
4,573 

6,654 

7,511 

12,122 

10,775 

10,517 

7,706 


20,060 
11,617 
6,947 
6,633 
5,164 
4,204 

3,714 

5,671 


'Revised  data   for  all  months   of   1969   appear   for   the    first    time    in   this 
publication.      See    footnote    to   table    1    in  the    reports    for   previous  months    for 
explanation. 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Connmerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-$1.50  per  year. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


HAY 
1970 


SALES 
($1>000) 


APRIL 
1970 


SALES 
($li000l 


MAY 
1969 


SALES 
{SliOOOl 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC ' 

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTAi  KANSAS!  S.  DAKOTA  &  NEBRASKA.  .  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND!  DISTRICT  OF  COLUMBIA!  VIRGINIA! 
WEST  VIRGINIA!  NORTH  CAROLINA!  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY!  TENNESSEE! 

ALABAMA!  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS!  LOUISIANA! 

OKLAHOMA!  Ai'<;D  TEXAS) 

MOUNTAIN  (ARIZONA!  COLORADO!  IDAHO!  NEW 

MEXICO!  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


116  875 
7  337 

39  787 

19  305 

20  IIS2 

U2  003 

37  OUl 

3  H27 

I  535 


327 
795 
532 


7  269 
3  5U9 


1  857 

2  U32 

1  OIU 

6  300 

5  826 

H7« 


U3  17U 
19  522 
23  652 

"40  196 
35  118 


138 
600 

990 
359 
631 


7  167 
3  620 


2  lit 

3  206 

I  390 

6  850 

6  2U9 

■■601 


115  7U« 

6  72« 

10  611 

18  506 

26  065 

01  300 

35  901 


800 

595 

318 
652 
666 


2  085 
2  926 


1  605 

2  651 

880 

7  560 

6  699 

861 


Revised  by  5  percent  or  more  from  previously  published  figures. 


-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS! 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


APRIL  1970 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


2071320 
2071351 
207 1 37 1 

2070110 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

SI. 00  OR  MORE  PER  POUND  

$0.50  TO  SO. 99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS!  INCLUDING  PENNY  GOODS.  .  .  . 


3  350 
20  605 
30  123 

56  000 
20  702 
20  388 


3  353 

10  922 
9  297 

30  000 

11  288 
6  500 


6  066 
20  150 
28  850 

57  oil 
20  026 
18  538 


7  2oa 

10  807 

8  120 

32  880 

11  293 
6  035 


3  206 
23  966 
30  650 

69  076 
25  503 
22  720 


3   009 
12    060 

8    769 

32    239 

11    923 
6   820 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
of  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 
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Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products-- In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 


Table  1.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1968  to  1970 


(Thousands  of  dollars] 


Month  and  year 


1970 


June 

May 

April. . . . 
March. . . . 
February. 
January. . 


1969^ 


December. . 
November. . 
October. . . 
September. 
August.  .  .  . 
July 


June 

May 

April. . . . 
March. . . . 
February. 
January. . 


1968 


December. . 
November. . 
October. . . 
September . 
August. . . . 
July 


June. 


al 

Manufacturer- 

Manufacturer- 

wholesalers 

retailers 

132,037 

126,536 

5,501 

123,718 

117,714 

6,004 

129, 155 

122,930 

6,225 

164,861 

151,142 

13,719 

176,812 

159,781 

17,031 

159,106 

150,407 

8,699 

156,032 

134,011 

22,021 

183,367 

171,363 

12,004 

197,755 

189,476 

8,279 

204,117 

197,242 

6,875 

137,608 

131,879 

5,729 

110,750 

106,177 

4,573 

120,239 

113,585 

6,654 

123,255 

115,744 

7,511 

139,993 

127,871 

12,122 

158,486 

147,711 

10,775 

163,617 

153, 100 

10,517 

152,354 

144,648 

7,706 

139,172 

119,112 

20,060 

172,464 

160,847 

11,617 

187,709 

180,762 

6,947 

194,124 

187,791 

6,633 

127,103 

121,939 

5,164 

97,035 

92,831 

4,204 

106,921 

103,207 

3,714 

^Revised  data  for  all  months  of  1969  appear  for  the  first  time  in  this 
publication.   See  footnote  to  table  1  in  the  reports  for  previous  months  for 
explanation. 

Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Departnnent  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy— $1.50  per  year. 


TABLE  2. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


JUNE 
1970 


SALES 
($1>000) 


MAY 
1970 


SALES 
(SliOOO) 


JUNE 
1969 


SALES 
( SI f 0001 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AR^Ai 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS!  S.  DAKOTA  &  NEBRASKA 

IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND!  DISTRICT  OF  COLUMBIA!  VIRGINIA! 
WEST  VIRGINIA!  NORTH  CAROLINA!  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY!  TENNESSEE! 

ALABAMA!  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS!  LOUISIANA! 

OKLAHOMA!  AND  TEXASI  

MOUNTAIN  (ARIZONA!  COLORADO!  IDAHOi  NE»' 

MEXICO!  AND  UTAHI 

PACIFIC     

CALIFORNIA     

WASHINGTON    AND    OREGON 

Revised    by   5   percent   or  more    from  previously   published   dat 


126  536 

7  942 

41  552 
20  677 
20  875 

47  301 

42  358 
3  503 

1  440 

5  556 

2  758 
2  798 


7    452 
3    535 


1  775 

2  755 

I    059 

7    609 

7    132 

477 


117  714 

7  337 

39  664 

19  303 

20  361 

42  236 

37  274 

3  427 

1  535 

5  357  I 

2  825 
2  532 


7    269 
3    549 


1  857 

2  429 

1    014 

7    002 

■"6    529 

473 


42  869 
19  503 
23   366 

41  lao 
36    074 

3    556 


022 
506 
516 


2  088 

3  217 


1  601 

2  462 
866 

7    622 

6    920 
702 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS t 

BY  TYPE  OF  CONFECTIONERY 

TYPE  OF  PRODUCT 

JUNE 

1970 

MAY 

1970 

JUNE 

1969 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

(QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL  <iALE<;  OF  <;ELECTEn  E^^TiBLI  5HMENT5 .  •* 

177  180 

2  851 
24  591 
39  256 

62  478 
24  843 
23  161 

80  585 

2  869 

13  044 

9  674 

33  922 

13  S25 
7  251 

155  987 

3  350 
22  212 
33  845 

55  119 
21  056 
20  405 

72  102 

3  353 

■^11  765 

9  212 

29  SIS 

11  436 

6  SIS 

180  388 

3  076 
22  547 
36  699 

67  706 
29  378 
20  804 

74  991 

207132U 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUNn  

2  807 

2071351 

so  .50  TO  SO  .99  PER  POUND.  ■••• • 

11  324 

2071371 

LESS  THAN  S0.50  PER  POUND ■••• 

9  256 

31  635 

13  731 

2070121 

BULK  GOODS!  INCLUDING  PENNY  GOODS 

6  198 

Revised  by  5   percent   or  more    from  previously   published   figures. 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 
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Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
of  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products-- In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 

Current  Industrial  Reports  Series  M20C(70) 


U.S.  DEPARTMENT  OF  COMMERCE 
Bureau  of  the  Census 

Washington,  O.C.    S0233 


OFFICIAL  BUSINESS 


U.S. 


POSTAGE  AND  FEES  PI 
DEPARTMENT  OF  COMMEM 


I  UNITED  STATES 
lEPARTMENT  OF 

;OMMERCE 

'-.BLICATION 


.t.'  O' 


c 

3.I5S: 
naoc  (70)- 1 


CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

July  1970 


U.S.  DEPARTMENT  OF  COMMERCE  /  Bureau  of  the  Census 


K 

w    "^'t^^^T  ^ 

3S 

1 

-x^SJ^V  V— 

S 

^s^--— ■ 

^^^ 

FOR  RELEASE:   September  17,  1970 


SERIES:    M20C(70)-7 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Table  1    Summary  of  Manufacturers'  Sales  of 
Confectionery,  1968  to  1970 

(Thousands  of  dollars) 


^ 


Month  and  year 


July. 


June 

May 

April 

March. . . . 
February. 
January. . 


December. , 
November. . 
October. . . 
September. 
August. . .  . 
July 


June 

May 

April. . . . 

March, . . . 
February. 
January. . 


December. . 
November. . 
October. . . 
September. 
Augus  t .  .  . . 
July 


1970 


1969' 


1968 


110,155 

130,284 
123,718 
129,155 
164,861 
176,812 
159,106 


156,032 
183,367 
197,755 
204,117 
137,608 
110,750 

120,239 
123,255 
139,993 
158,486 
163,617 
152,354 


139,172 
172,464 
187,709 
194,124 
127,103 


Manufacturer- 
wholesalers 


105,649 

124,818 
117,714 
122,930 
151,142 
159,781 
150,407 


134,011 
171,363 
189,476 
197,242 
131,879 
106,177 

113,585 
115,744 
127,871 
147,711 
153,100 
144,648 


119,112 
160,847 
180,762 
187,791 
121,939 

c  Library  92,83i 
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Manufacturer- 
retailers 


4,506 

5,466 
6,004 
6,225 
13,719 
17,031 
8,699 


22,021 
12,004 
8,279 
6,875 
5,729 
4,573 

6,654 

7,511 

12,122 

10,775 

10,517 

7,706 


20,060 
11,617 
6,947 
6,633 
5,164 
4,204 


'Revised  data   for   all   months   of    1969   appear   for   the   first    time   In   this 
publication.      See  footnote   to   table   1    in   the  reports   for  previous   months    for 
explanation.  Qj^J    £3    ig70 


Inquiries  concerning  tiiese  figures  should  be  addressed  to  the  U.S.  Department  o^  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-$1.50  per  year. 


TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
RY  KINO  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


r 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AR^Ai 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTAi  KANSAS.  S.  DAKOTA  &  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLANDi  DISTRICT  OF  COLUMBIAi  VIRGINIii 
WEST  VIRGINIA*  ^I0RTH  CAROLINAi  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI! 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXASI  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NE»' 

MEXICO.  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


JULY 
1970 


SALES 
(Il.OOO! 


35  805 
15  772 

20  033 

36  962 
32  760 

2  889 

1  513 

H    929 

2  291 
2  638 


872 
32  3 


1  830 

2  U09 

877 

6  187 

5  786 

UOl 


JUNE 
1970 


SALES 
(11.000! 


<41  056 
20  716 
20  312 

16  217 

«1  278 

3  199 

1  1140 

5  527 

2  758 
2  769 


7  151 
3  122 


1  775 

2  755 

1  076 

7  590 
7  132 

156 


JULY 
1969 


SALES 
(SI. 0001 


13  190 
13  798 
29  392 

38  337 

33  586 

3  1421 

1  327 

1  896 

2  379 
2  517 


2  222 
2  901 


1  527 

1  859 

771 

5  711 

5  080 

661 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 

TYPE  OF  PRODUCT 

JULY 

1970 

JUNE 

1970 

JULY 

1969 

SIC 

CODE 

(3UANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

110  106 

2  158 
20  701 
28  116 

19  116 
19  986 
19  399 

65  950 

2  631 

11  038 

a    151 

27  257 

10  678 

6  175 

176  5214 

2  620 
21  168 
39  031 

62  177 

21  839 

22  686 

60  Oil 

2  815 

12  999 
9  598 

33  615 

13  823 
7  191 

117  699 

2  517 
19  136 
30  063 

55  613 

19  903 

20  "437 

69  628 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

2  576 

12  511 

8  758 

2070111 

BAR  GOODS 

29  863 

2071201 

5  CENT  AND  10  CENT  SPECIALTIES  

9  312 

3070121 

BULK  GOODS.  INCLUDING  PENNY  GOODS 

6  556 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figuie. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
of  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers-  -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 

USCOMM-DC 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-  -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products-- In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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FOR  RELEASE:    October  9.  1970 


SERIES:    M20C(70)-8 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Boston  Public  Library 
Superintendent  of  Documents 

Table  1    Summary  of  Manufacturers  Sales  of 

OtC    41970 


Confectionery,  1968  to  1970 

(Thousands   of   dollars) 


DEPOSITORY 


Month  and  year 


1970 

August 

July 

June 

May 

April 

March 

February 

January 

1969 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1968 

December 

November 

October 

September 

August 


Total 


138,709 
114,445 

130,284 
123,718 
129,155 
164,861 
176,812 
159,106 


156,032 
183,367 
197,755 
204,117 
137,608 
110,750 

120,239 
123,255 
139,993 
158,486 
163,617 
152,354 


139,172 
172,464 
187,709 
194,124 
127,103 


Manufacturer- 
wholesalers 


134,271 
109,904 

124,818 
117,714 
122,930 
151,142 
159,781 
150,407 


134,011 
171,363 
189,476 
197,242 
131,879 
106,177 

113,585 
115,744 
127,871 
147,711 
153,100 
144,648 


119,112 
160,847 
180,762 
187,791 
121,939 


Manufacturer- 
retailers 


4,438 
4,541 

5,466 
6,004 
6,225 
13,719 
17,031 
8,699 


22,021 
12,004 
8,279 
6,875 
5,729 
4,573 

6,654 

7,511 

12,122 

10,775 

10,517 

7,706 


20,060 

11,617 

6,947 

6,633 

5,164 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copv-$1.50  per  year. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS! 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 

AUGUST 
1970 

SALES 
(Sl.OOO) 

JULY 
1970 

SALES 
(Sl.OOO) 

AUGUST 
1969 

SALES 
($1,000) 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  «^TATES  TOTAL ■••>•■ 

134  271 

8  775 

48  664 
21  589 
25  975 

49  105 
43  769 

3  427 

1  909 

5  236 

2  507 

2  729 

9  595 

6  312 

3  283 

1  484 

2  180 
1  119 

6  113 

7  678 
435 

109  9  04 

5  440 

35  454 
15  557 
19  897 

37  649 

33  494 

2  642 

1  313 

5  018 

2  322 

2  696 

12  574 

■■9  311 

3  253 

3  297 

2  409 

688 

5  175 

5  774 

401 

131  879 

50  435 

NE*  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  •  

19  871 
30  564 

49  896 

43  683 

3  744 

2  469 

WEST  NORTH  CENTRAL.  •••■•••••••••  

5  162 

MINNESOTAi  KANSASi  S.  DAKOTA  &  NEBRASKA 

IOWA  AND  MUSOURI 

2  543 
2  619 

5  541 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

2  564 

EAST  SOUTH  CENTRAL  (KENTUCKY!  TENNESSEEi 
ALASAMAi  AND  MISSISSIPPI).  ■•••■••■••■..■ 

1  579 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 
OKLAHOMA.  AND  TEXAS)  

3  410 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 
MEXICO.  AND  UTAH) ■ 

9  35 

7  209 

WASHINGTON  AND  OREGON 

928 

Revised  by  5  percent  or  more  from  previously  published  figures. 


TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


TYPE  OF  PRODUCT 

AUGUST  1970 

JULY  1970 

AUGUST  1969 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

188  848 

3  651 
38  374 
35  217 

55  539 
20  854 
25  213 

04  238 

3  566 
20  286 

10  769 

39  427 

11  667 
8  524 

140  873 

2  511 
20  681 
28  028 

50  146 
20  601 
18  906 

65  958 

2  653 

11  030 

7  039 

27  841 

10  369 

6  126 

195  608 

3  936 
30  807 
40  107 

69  814 
25  839 
25  105 

2071324 
2071351 
2071371 

2070114 
2071201 
2070121 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

SI. 00  OR  MORE  PER  POUND  

SO. 50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS"  INCLUDING  PENNY  GOODS 

89  169 

3  658 
15  766 
13  095 

36  099 

12  690 

7  861 

DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
i  percent,  particularly,  should  be  used  with  caution, 

"  USCOMM-DC 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
of  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers-  -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products-- In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation,  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 


Table  1    Summary  of  Manufacturers'  Sales  of 
Confectionery,  1968  to  1970 


Month  and  year 


1970 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1969 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1968 

December 

November 

October 

September 


(Thousands  of  dollars) 


Total 


235,155 
137,521 
114,445 

130, 284 
123,718 
129,155 
164,861 
176,812 
159,106 


156,032 
183,367 
197,755 
204,117 
137,608 
110,750 

120,239 
123,255 
139,993 
158,486 
163,617 
152,354 


139,172 
172,464 
187,709 
194,124 


Manufacturer- 
wholesalers 


228,584 
132,915 
109,904 

124,818 
117,714 
122,930 
151,142 
159,781 
150,407 


134,011 
171,363 
189,476 
197,24  2 
131,879 
106,177 

113,585 
115,744 
127,871 
147,711 
153,100 
144,648 


119,112 
160,847 
180,762 
187,791 


Manuf acturer- 
retai lers 


6,571 
4,606 
4,541 

5,466 
6,004 
6,225 
13,719 
17,031 
8,699 


22,021 
12,004 
8,279 
6,875 
5,729 
4,573 

6,654 

7,511 

12,122 

10,775 


Boston  ^^^. 

I '-i'^^-:nJent  of  Du',.".u-:.'rir 


2o,66ij  1970 

11,617 
6,947_ 
6,e3IS= 


3RY 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  Is  for  sale  by  the  Bureau  of  the  Census,  Price;  15  cents  per  copy-$1.50  per  year. 


TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS. 
BY  KIND  OF  BUSINESS  AND  GE06RAPHIC  AREA 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  


NEW  ENGLAND 


MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  

OHIO  AND  INDIANA  •  .  . 
MICHIGAN  AND  WISCONSIN 


I^EST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S-  DAKOTA  &  NEBRASKA. 
IO*A  AND  MISSOURI 


SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA. 

WEST  VIRGINIA.  NORTH  CAROLINA. 

SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 


VIRGINIA. 
AND 


EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TE^AS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 


PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON. 


SEPTEMBER 
1970 


SALES 
($1.0001 


90  557 
39  a39 
51     118 

8U    U23 

72  895 
8  083 
3    UU5 

6  118 
5  63° 
2    y70 


3    72U 
«    23U 


3  019 

6  8'>3 

1  331 

12  857 

11  072 

1  785 


AUGUST 
1970 


SALES 
(£1.000) 


SEPTEMBER 
1969 


SALES 
(Sl.OOO) 


50  nm 

■^23    1439 
26    975 

50    378 

«5    009 
3    127 

1  9U2 

'u    319 

2  213 
'2    136 


'2    881 
3    283 


1  080 

2  180 


8    117 

7    517 
"■570 


81  730 
31  029 
50   305 

72    009 

61    220 

7    667 

3    522 

«  528 
2  190 
2    338 


3    382 

0     777 


2    996 

5    305 

771 

10  029 
8  733 
1    606 


"^Revised   by   5   percent   or  more    from  previously   published    figures. 


TABLE    3. —POUNDAGE   AND   DOLLAR   SALES   OF    SELECTED   MANUFACTURER-WHOLESALERS   AND   CHOCOLATE   MANUFACTURERS. 

BY    TYPE    OF    CONFECTIONERY 


TYPE  OF  PRODUCT 

SEPTEMBER  1970 

AUGUST 

1970 

SEPTEMBER  1969 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

OUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 

POUNDS 

VALUE 

THOUSAND 

DOLLARS 

29°  063 

13  060 
67  32° 
63  509 

90  525 
27  058 
37  978 

153  032 

13  317 
36  050 
20  165 

55  652 
15  870 
12  370 

1=1  878 

■^5  280 
37  000 
30  Q07 

66  593 
21  036 
26  019 

■■•5  876 

'0  901 
20  005 
10  736 

39  607 
U  872 
8  625 

288  670 

7  091 
50  035 
62  753 

101  039 
31  586 
35  375 

136  878 

7  898 
26  530 
19  527 

55  569 
15  985 
11  36» 

2071320 
2071351 
2071371 

2070110 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

11.00  OR  MORE  PER  POUND  

$0.50  TO  $0.99  PER  POuND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

2071201 
2070121 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 

Revised   by   5   percent   or  more    from  previously   published    figures. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1.  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  I  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate- manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month- to- month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,   particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration, In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 

Sales-- Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products--In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated, 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods--Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  unpackaged 
chocolates,  etc.,  usually  wholesaled  in  containers 
over  5  pounds  and  weighed  out  by  the  retailer 
to  be  sold  by  the  pound  or  fraction  thereof, 

5-cent  and  10-cent  specialties--These  are  con- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets   of   mints,   fruit  drops,  holiday  novelties, 


candy  toys  and  similiar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods--This  includes  assorted  choc- 
olate  and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window- boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows 
sugar  coated  popcorn,  and  similar  packaged  con- 
fections. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.    A  more  complete  descrip- 


tion of  the  survey  appears  on  page  3. 
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DEPOSITORY 
Table  1.  Summary  of  Manufacturers'  Sales  of 

Confectionery,  1968  to  1970 


(Thousands   of  dollars) 


Month   and   year 


1970 

October , 

September < 

Augus  t 

July , 

June , 

May , 

April , 

March ...., 

February 

January , 

1969 

December 

November •  •  • . 

October •  • . . 

September 

August ••••. 

July 

June , 

May , 

April , 

March , 

February 

January 

1968 

December 

November , 

October 


tal 

Manufacturer- 

Manuf  ac  t  ure  r- 

wholesalers 

retailers 

195,212 

187,957 

7,255 

214,300 

207,713 

6,587 

137,654 

133,048 

4,606 

114,539 

109,998 

4,541 

130,391 

124,925 

5,466 

123,828 

117,824 

6,004 

129,295 

123,070 

6,225 

165,025 

151,306 

13,719 

176, 995 

159,964 

17,031 

159,400 

150,701 

8,699 

156,032 

134,011 

22,021 

183,367 

171,363 

12,004 

197,755 

189,476 

8,279 

204,117 

197,242 

6,875 

137,608 

131,879 

5,729 

110,750 

106,177 

4,573 

120,239 

113,585 

6,654 

123,255 

115,744 

7,511 

139,993 

127,871 

12,122 

158,486 

147,711 

10,775 

163,617 

153,100 

10,517 

152,354 

144,648 

7,706 

139,172 

119,112 

20,060 

172,464 

160,847 

11,617 

187,709 

180,762 

6,947 

Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy— $1.50  per  year. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS. 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


i 


ITEM 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  


NEW  ENGLAND 


MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL.  . 
MINNESOTA!  KANSAS' 
IOWA  AND  MISSOURI. 


S.  DAKOTA  S  NEBRASKA. 


SOUTH  ATLANTIC 

MARYLAND!  DISTRICT  OF  COLUMBIA! 

WEST  VIRGINIA!  NORTH  CAROLINA! 

SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 


VIRGINIA! 
AND 


TENNESSEE! 


EAST  SOUTH  CENTRAL  (KENTUCKY! 

ALABAMA!  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS!  LOUISIANA! 

OKLAHOMA!  AND  TEXAS]  

MOUNTAIN  (ARIZONA!  COLORADO!  IDAHO!  NEW 

MEXICO!  And  utahi 


PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON  (11. 


OCTOBER   SEPTEMBER 
1970      1970 


SALES 
($l!000) 


6«  060 
28  533 
35  527 

70  227 

60  796 

6  995 

2  138 

6  89« 

3  505 
3  389 


U  378 
6  881 


«  U87 

5  315 

1  910 

10  '446 
9  015 

1  m 


SALES 
(SliOOOl 


207  713 

"'l2  872 

78  684 
''36  0314 
'■'42  650 

79  839 
69  793 
'6  709 

3  337 

6  107 

■■3  a29 

"■2  678 


'II    333 
1   2314 


"^  2    U67 
■■5    "457 

1  "4014 

12    316 
no    313 

2  003 


OCTOBER 
1969 


SALES 
(SliOOOl 


189  U76 

11  732 

66  829 
23  711 
43    118 

70    917 

60    117 

8    205 

2  595 

7    887 

3  835 

«    052 


3   2«5 

6    081 


5  385 

5  067 

1  866 

10  U67 

8  "438 

2  029 


Revised   by   5  percent   or  more   from  previously   published   figures. 
^The  data  for  January  through  August  for  the  States  of  Washington  and  Oregon  should  be  revised   to 
read  as  follows: 


Item 

January 

February 

March 

April 

May 

June 

July 

August 

Published 

1,215 
1,50G 

787 
970 

644 
828 

601 
741 

473 
583 

458 
565 

401 
495 

570 

703 

TABLE    3.— POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS! 

BY    TYPE    OF    CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


OCTOBER  1970 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


SEPTEMBER  1970 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


OCTOBER  1969 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


2071324 
2071351 
2071371 

2070114 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS! 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

SI. 00  OR  MORE  PER  POUND  

SO. 50  TO  $0.99  PER  POUND 

LESS  THAN  SO. 50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS!  INCLUDING  PENNY  GOODS 


17  342 
51  159 
47  887 

71  123 
20  823 
32  639 


17  210 
27  944 
16  543 

42  171 
12  475 
10  377 


13  076 
67  553 
63  112 

90  992 
27  117 
38  324 


13  339 
36  313 
20  014 

55  778 
15  889 
12  531 


11  810 
47  426 
50  822 

89  414 
22  466 
32  842 


12  327 
25  593 
16  844 

47  445 
12  034 
10  580 


(INITED  STATES 

I'ARTMENTOF 

IIMMERCE 
I  BLICATION 


5  I  SB 
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September  1970. 


Table  1. —SUMMARY  OF  MANUFACTURERS'  SALES  OF  CONFECTIONERY,  1968  TO  1970 

(Thousands  of  dollars) 


Month  and  year 


1970 


October: 

As  published. 
As  revised. . . 


September: 

As   published. 
As    revised. . . 


Total 


195 

212 

192, 

251 

214 

300 

212 

040 

Manufacturer- 
wholesalers 


187,957 
184,996 


207,713 
205,453 


Manufacturer-   " 
,    .retailers:  Li jraiy 
liK'i-inrer.ficnt  ot  U,->cuments 


r 


(NC) 

DEPOSITORY 

6,587 

(NC) 


Table  2. — Dollar  Sales  of  Confectionery  and  Competitive  Chocolate 
Products,  By  Kind  of  Business  and  Geographic  Area 

Item 

October  1970 
Sales  ($1,000) 

September  1970 
Sales  ($1,000) 

Estimated  Total  Sales  of  confectionery  and 
competitive  chocolate  products,  by  kind  of 
business  and  geographic  area.  United  States, 
total : 

187,957 
184,996 

70,227 
67,266 

60,796 
57,835 

207,713 

As  revised 

East  North  Central: 

205,453 
79,839 

As  revised 

77  579 

Illinois : 

69  793 

67  533 

Table  3. — Poundage  and  Dollar  Sales  of  Selected  Manufacturer- 
Wholesalers  and  Chocalate  Manufacturers,  By  Type  of 

Confectionery 


t 


Type  of  Product 

October 

September 

SIC 
Code 

Quantity 

thousand 

pounds 

Value 

thousand 

dollars 

Quantity 

thousand 

pounds 

Value 

thousand 

dollars 

Total  sales  of  selected 
establishments : 
As  Dublished 

240,973 
236,252 

17,342 
13,323 

71,123 
70,421 

126,720 
122,750 

17,210 
14,064 

42,171 
41,347 

300,174 
296,055 

13,076 
9,496 

90,992 
90,453 

153,8© 
150,48! 

13,33 
10,58 

55,77 

55,15 

2071324 

As  revised « . . . 

Package  goods  made  to  retail 
at: 
$1.00  or  more  per  pound: 
As  Dublished. . .......... 

As  revised. ...........•> 

2070114 

Bar  goods : 

As  Dublished 

As  i*evised.  ..••••••••••••• 

DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  I  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate- manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month- to- month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  the  Bureau  of  Domestic  Commerce. 
In  this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 

Sales--  Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products- -In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated, 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods--Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  unpackaged 
chocolates,  etc.,  usually  wholesaled  in  containers 
over  5  pounds  and  weighed  out  by  the  retailer 
to  be  sold  by  the  pound  or  fraction  thereof. 

5-cent  and  lO-cent  specialties--These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets   of   mints,  fruit  drops,  holiday  novelties. 


candy  toys  and  similiar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods — This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window- boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows 
sugar  coated  popcorn,  and  similar  packaged  con- 
fections. 
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Table  1.  Summary  of  Manufacturers'  Sales  pf,  ^,  ^.  ,;^ 
Confectionery,  1968  to  1970 

f^?   1        '',Ci7'i 

(Thousands  of  dollars)  -•'-'  -    iJll 


Month  and  year 


1970 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1969 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1968 

December 

November 


Total 


173,913 
192,119 
214,300 
137,654 
114,539 

130,391 
123,828 
129,295 
165,025 
176,995 
159 , 400 


156,032 


183 

367 

197 

755 

204 

117 

137 

608 

110 

750 

120 

239 

123 

255 

139 

993 

158 

486 

163 

617 

152 

354 

139 

172 

172 

464 

Manufacturer- 
wholesalers 


163 

391 

185 

068 

207 

713 

133 

048 

109, 

998 

124 

925 

117 

824 

123 

070 

151 

306 

159 

964 

150, 

701 

134 

Oil 

171 

363 

189 

476 

197 

242 

131 

879 

106, 

177 

113 

585 

115 

744 

127 

871 

147 

711 

153 

100 

144, 

648 

119, 

112 

160, 

847 

Manufacturer-  '<0'\f 
retailers 


10,522 
7,051 
6,587 
4,606 
4,541 

5,466 
6,004 
6,225 
13,719 
17,031 
8,699 


22,021 
12,004 
8,279 
6,875 
5,729 
4,573 

6,654 

7,511 

12,122 

10,775 

10,517 

7,706 


20,060 
11,617 


* 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-Sl.SO  per  year. 


TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COHPtTITIVE  CHOCOLATE  PRODUCTS" 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


NOVEMBER   OCTOBER 
1970       1970 


SALES 
(SliOOOl 


SALES 
(SliOOO) 


NOVEMBER 
1969 


SALES 
(SliOOOl 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA!  KANSASi  S.  DAKOTA  &  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI] 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAHI 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


58  309 
25  365 
32  900 

09  700 

01  209 

6  589 

1  902 

8  766 
6  313 

2  053 


7  069 
5  091 


3  613 

6  865 

3  037 

9  518 
6  133 
1  385 


60  101 
28  722 
35    019 

67     310 

57    835 
7    001 

2  030    I 

5    877    ' 

3  088    j 
3    389 


0    020 
6    660 


0  075 
5    315 

■^2    061 

10   006 
9    015 

1  031 


60    101 
22    670 

37    027 

53    560 
00    770 

6  829 
1    961 

13   289 

7  310 
5    979 


2    767 
6    721 


0    275 

6  870 
3   823 

9    052 

7  369 
2    083 


Revised   by    5    percent   or  more    from   previously   published    figures. 


TABLE    3. — POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS. 

BY    TYPE    OF    CONFECTIONERY 


TYPE  OF  PRODUCT 

NOVEMBER  1970 

OCTOBER  1970 

NOVEMBER  1969 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

(JUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

(JUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

197  076 

17  137 
38  382 
01  108 

56  205 
19  191 
25  053 

107  221 

20  738 

21  066 
12  628 

32  936 

11  597 

8  256 

236  100 

13  323 

50  665 
07  602 

70  021 
21  006 
33  003 

122  879 

10  060 
27  766 
16  012 

01  307 
12  500 
10  786 

213  887 

17  673 
39  105 
06  327 

65  620 
20  001 
25  121 

109  505 

2071320 
2071351 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

SUGG  OR  MORE  PER  POUND • 

$G.5G  TO  SO. 99  PER  POUND,  ....  

21  203 
20  880 

10  566 

30  007 

2071201 
2070121 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 

10  798 
e  052 

DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate- manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to- month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,   particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  the  Bureau  of  Domestic  Commerce. 
In  this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 

Manufacturer-retailers-- Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 

Sales-- Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products- -In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated, 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  unpackaged 
chocolates,  etc.,  usually  wholesaled  in  containers 
over  5  pounds  and  weighed  out  by  the  retailer 
to  be  sold  by  the  pound  or  fraction  thereof. 

5-cent  and  10-cent  specialties--These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets    of    mints,   fruit  drops,  holiday  novelties. 


candy  toys  and  similiar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods--This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window- boxes,  etc.,  designed  to 
retail  at  $1  or  more.  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows 
sugar  coated  popcorn,  and  similar  packaged  con- 
fections. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 


Table  1.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1968  to  1970 


(Thousands   of   dollars) 


Month   and   year^ 


Total 


Manufacturer- 
wholesalers 


Manuf  ac  t  ure  r- 
retailers 


1970 

December 

November a..... 

October 

September. .0...0 

August 

July 

June 

May 

April 

March. 

February 

January. 

1969 

Decembei' 

November 

October ., 

September 

August 

July 

June 

May 

April 

March 

February , 

January 

1968 

December 

^See  note,    table  2, 


157,551 
173,831 
192,119 
214,300 
137,654 
108,069 

124,993 
118,453 
124,214 
160,475 
172,203 
159,452 


156,032 
183,367 
197,755 
204,117 
137,608 
110,750 

120,239 
123,255 
139,993 
158,486 
163,617 
152,354 


139,172 


137,412 
163,455 
185,068 
207,713 
133,048 
103,528 

119,527 
112,449 
117,989 
146,756 
155,172 
150.753 


134,011 
171,363 
189,476 
197,242 
131,879 
106,177 

113,585 
115,744 
127,871 
147,711 
153,100 
144,648 


119,112 


20,139 
10,376 
7,051 
6,587 
4,606 
4,541 

5,466 
6,004 
6,225 
13,719 
17,031 
8,699 


22,021 
12,004 
8,279 
6,875 
5,729 
4,573 

6,654 

7,511 

12,122 

10,775 

10,517 

7,706 


20,060 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 


TABLE  2. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS' 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


DECEMBER 

1970 


SALES 
(SltOOO) 


NOVEMBER 

1970 


SALES 
(SI  1 000 1 


DECEMBER 
1969 


SALES 
(SliOOO) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 

UNITED  STATES  TOTAL  137  ai2 

NEW  ENGLAND 13  277 

MIDDLE  ATLANTIC 48  904 

NEW  YORK  AND  NEW  JERSEY 21  261 

PENNSYLVANIA 27  643 

EAST  NORTH  CENTRAL 42  512 

ILLINOIS 35  473 

OHIO  AND  INDIANA q  704 

MICHIGAN  AND  WISCONSIN '  2  335 

WEST  NORTH  CENTRAL I  7  185 

MINNESOTA.  KANSASi  S.  DAKOTA  &  NEBRASKA 1  5  461 

IOWA  AND  MISSOURI 1  724 

SOUTH  ATLANTIC 8  578 

MARYLAND!  DISTRICT  OF  COLUMBIAi  VIRGINIAi 

WEST  VIRGINIAi  NORTH  CAROLINAi  AND 

SOUTH  CAROLINA I  5  846 

GEORGIA  AND  FLORIDA. 2  732 

EAST  SOUTH  CENTRAL  (KENTUCKY!  TENNESSEE!  [ 

ALABAMA!  AND  MISSISSIPPI) '  2  083 

WEST  SOUTH  CENTRAL  (ARKANSAS!  LOUISIANA! 

OKLAHOMA!  AND  TEXAS) 3  231 

MOUNTAIN  (ARIZONA!  COLORADO!  IDAHO!  NEW 

MEXICO!  AND  UTAH) 2  882 

PACIFIC 8  760 

CALIFORNIA , 7  568 

WASHINGTON  AND  OREGON 1  192 


163  455 

11  023 

57  884 

25  376 

32  508 

49  885 

41  450 

6  493 

1  942 

8  752 

6  284 

2  468 

12  144 


7    053 
5    091 


3  680 

6  865 

3  437 

9  785 

8  178 

■^1  607 


134    Oil 

13    258 

47  947 
17  903 
30    044 

41  167 
34    946 

4  322 
1    899 

9   683 

5  998 
3    685 

5    039 


1    855 
3    184 


2  514 

3  193 

2    560 

8  650 
7  056 
1    594 


Revised   by   5   percent   or  more   from   previously   published   figures. 
Note:      Data   for  January    through  July   1970  should   be   revised   as  follows: 


January 


February 


April 


May 


July 


Estimated    total    sales   of   manufacturer- 
wholesalers   and   chocolate  manufacturers 
by   geographic   area.    United   States  total 

As    published 

As   revi  sed 

West  North  Central: 

As   published 

As   revised 

Minnesota,  Kansas,  S.  Dakota  and 
Nebraska: 

As  published 

As  revised 

Iowa  and  Missouri; 

As  publ i  shed 

As  revi  sed 

South  Atlantic: 

As  published 

As  revised 

Maryland,  District  of  Columbia, 
Virginia,  West  Virginia,  North  Caro- 
lina, and  South  Carolina: 

As  published 

As  revised , 


150,407 
150,753 


8,935 
7,240 


5,477 
5,295 


3,458 
1,945 


5,381 
7,422 


2,081 
4,122 


159,781 
155,172 


8,536 
6,941 


5,151 
4,980 


3,385 
1,961 


10,288 
7,274 


7,004 
3,990 


151,142 
146,756 


8,153 
6,453 


4,908 
4,486 


3,245 
1,967 


10,759 
8,073 


6,940 
4,254 


122,930 
117,989 


5,990 
4,906 


3,359 
3,090 


2,631 
1,816 


10,787 
6,930 


7,167 
3,310 


117,714 
112,449 


5,357 

4,764 


2,825 
2,678 


2,532 
2,086 


10,818 
6,146 


7,269 
2.597 


124,818 
119,527 


5,527 
4,852 


2,758 
2,591 


2,769 
2,261 


10,873 
6,257 


7,451 
2,835 


109,904 
103,528 


5,018 
4,397 


2,322 
2,168 


2,696 
2,229 


12,574 
6,819 


9,311 
3,556 


TABLE  3i — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS! 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


DECEMBER  1970 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


NOVEMBER  1970 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


DECEMBER  1969 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


207132« 
2071351 
2071371 

2070114 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

$0.50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  ....... 

BAR  GOODS t 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS •  INCLUDING  PENNY  GOODS 


16  889 
2  3  329 
32  075 

58  5611 

17  616 
20  926 


18  612 
12  679 
10  136 

31  311 

10  117 

6  988 


17  025 
38  758 
11  087 

56  359 
19  135 
21  817 


20  567 

21  206 
12  368 

32  117 
11  170 
8  039 


15  165 

21  162 

36  091 

63  600 

17  907 

21  265 


18  338 
12  992 
10  032 

33  717 
9  707 
6  817 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C  1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  I  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.  1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate- manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month- to- month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,   particularly,  should  be  used  with  caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
of  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- wholesalers-  -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 

Manufacturer-retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products--In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 

Bar  goods- -Bar  goods  includes  plain,  coated, 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 

Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighed  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction  thereof. 


5-cent  and  10-cent  specialtie 
fectionery  items  of  more  than 
individual  consumer-unit  and 
tended  to  retail  at  the  above 
packets  of  mints,  fruit  drops, 
candy  toys  and  similar  types 
included  but  cough  drops  and 
excluded. 


s- -These  are  con- 
rwo  pieces  to  the 

novelty  items,  in- 
prices.  Rolls  or 
holiday  novelties, 

of  confections  are 
chewing  gum  are 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 


Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to 99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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Chocolate  Products 
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U.S.  DEPARTMENT  OF  COMMERCE  /  Bureau  of  the  Census 


FOR  RELEASE:    August  6,  1971 


COVERAGE--Statistics  in  this  publication  are 
estimated  industry  totals  based  on  monthly  reports 
on  Census  Forms  M20C.1  and  M20C.2  from 
approximately  330  manufacturers  of  confectionery 
and  competitive  chocolate  products.  The  data 
from  these  respondents  account  for  about  90 
percent  of  the  total  U.S.  manufacturers'  sales  of 
confectionery  products.  The  proportion  estimated 
for  the  establishments  which  are  not  on  the 
reporting  panel  varies  by  State  and  is  based  on 
their  sales  as  reported  in  the  1967  Census  of 
Manufactures.  In  addition,  detailed  annual  reports 
on  sales  by  type  of  confectionery,  ingredients 
used,  and  sales  by  class  of  customer  were 
collected  on  an  annual  basis  on  Census  Form 
MA-20D  from  a  reporting  panel  of  large  estab- 
lishments. 

This  report  is  the  result  of  a  joint  effort 
by    the    Bureau  of  Domestic  Commerce  and  the 
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SERIES:    M20C(70)-13 


MQV  1       1971 


Bureau  of  the-Gengnsjand  includes  only  summary 
data.  More  detailed  statistics,  based  on  the  annual 
survey,  appear  in  the  report  entitled  "Con- 
fectionery Manufacturers'  Sales  and  Distribution, 
1970"  published  by  the  Bureau  of  Domestic 
Commerce. 


ACKNOWLFDGMENTS--This  report  was  pre- 
pared in  the  Industry  Division  under  the  direction 
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tion of  the  report.  Owen  C.  Gretton,  Chief  of 
the  Division,  and  Elmer  S.  Biles,  Assistant  Chief, 
provided  overall  direction  and  coordination  to 
this  project. 


Table  1. 


1970'. 
1969*. 
1968.. 
1967.. 
1966.. 
1965.. 


Year 


-SUMMARY  OF  MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS 
1960  to  1970  ' 

(In  millions) 


Pounds 


3^933 
3,968 
3,907 
3,769 
3,668 
3,474 


Value 


1,906 
1,870 
1,756 
1,645 
1,544 
1,429 


Year 


1964. 
1963. 
1962. 

1961. 
1960. 


Pounds 


3,403 
3,269 
3,121 

3,112 
3,004 


Value 


1,395 
1,319 
1,251 

1,233 
1,206 


conL'tionerf  :Uh   a^'singiriL^:'":::^   °'   <=°"^^"^°"^'^^   -'^   competitive   chocolate   products,    except   retail 

for'l967'and  IZr^^^  ^"^  1970  have  been  rebenchmarked  to  the  1967  Censes  of  Manufactures.  Revised  data 
for  1967  and  1968  are  not  available.  However,  the  effect  of  the  rebenchmarking  indicates  that  the  data 
previously   published   for   1967   and   1968    at    the   U.S.    total   level   would   differ   by   less    thL  1   percent! 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-$1.50  per  year. 


Table   2, — VALUE   OF   MANUFACTURERS'    SALES   OF  CONFECTIONERY  PRODUCTS, 
BY   MONTH,    1970  AND   1969 


(Millions    of    dollars 


^The  data  for  1969  and   1970   have   been  rebenchmarked  to  the   1967 
Census   of    Manufactures     and  are   not   comparable   to  previously  pub- 
lished data   in  the  monthly   M20C   series.      Revised   1967   and   1968  data 
are  not   available.      However,    they  are   affected   by   less   than  one  per- 
cent  at   the    U.S.   total   level   as   a  result  of   the    rebenchmark. 


Table    3.— SALES    BY  MANUFACTURER-WHOLESALERS,    INCLUDING  CHOCOLATE   MANUFACTURERS,    OF 
CONFECTIONERY  AND  COMPETITIVE   PRODUCTS,    BY  TYPE   OF   PRODUCT,    1970   and    1969 


Type  of  product 


1970* 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
Value 


1969' 


Pounds 
(1,000) 


Value 

l$l,000) 


Average 
Value 


TOTAL   SALES. 


Package   goods   made   to  retail   at  — 

$1.00   or  more   per  pound 

$0.50    to   $0.99   per   pound. 

Less  than  $0.50  per  poiind 


Bar  goods 

Bui  k  goods^ 

5   cent   and   10   cent   specialties. 

Candy   and  other  confectionery 
products,    Q.s.k 


3,932,828 

187,317 
518,529 
725,848 

980,842 

607,479 

431,309 

481,504 


1,906,274 

227,899 

274,829 
219,770 

542,702 

216,581 

209,994 

214,499 


$0,485 

1.216 
0.530 
0.302 

0.553 

0.356 

0.486 

0.445 


192,574 
487,518 
695,113 

1,061,601 

607,829 

415,016 

508,286 


227,264 
253,020 
209,295 

529,998 

214,089 

195,528 

241,109 


$0,471 

1.180 
0.519 
0.301 

0.499 

0.352 

0.471 

0.474 


*The  data  for  1969  and  1970   have   been    rebenchmarked  to  the   1967  Census   of    Manufactures     and  are  not  comparable  to 
previously   published  data    in  the  monthly   &I20C    series.      Revised  1967   and   1968  data  are  not   available.      However,    they 
are   affected  by     less     than    1    percent   at   the   U.S.    total   level   as  a   result   of   the    rebenchmark. 

^Includes   penny   goods. 

n.s.k. — Not   specified   by   Kind. 


Table  4.— MANUFACTURERS '  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY 
KIND  OF  BUSINESS  AND  AREA  OF  PLANT  LOCATIffl),  1970  AND  1969 


Item 


Pounds 
(1,000) 


Value 
($1,000) 


Pounds 
(1,000) 


Value'' 

($1,000) 


UNITED  STATES,  TOTAL. 


By  kind  of  business: 

Manufacturer-retailers 

Manufacturer-wholesalers  including  chocolate  manufacturers. 


MANUFACTURER-WHOLESALERS  INCLUDING  CHOCOLATE-MANUFACTURERS 
BY  AREA  OF  PLANT  LOCATION 


New  England^ 

Middle  Atlantic,  total. 


New  York  and  New  Jersey. 
Pennsylvania^  .•...•••... 


East  North  Central,  total. 


Illinois 

Ohio  and  Indiana^ 

Michigan  and  Wisconsin. 


West  North  Central,  total 

Minnesota,  Kansas,  South  Dakota  and  Nebraska. 


Iowa  and  Missouri..,, 
South  Atlantic,'  total. 


Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central:   (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central:'   (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain:   (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 


Pacific,  total. 


California' 

Washington,  Oregon,  and  Hawaii, 


93,009 
3,839,819 


297,142 
1,116,134 


587,893 
528,241 


1,338,405 

151,663 

42,175 

174,565 
134,542 

40,0^T 
190,752 


110,410 
80,342 


88,469 

120,833 

35,835 

283,846 

251,564 
32,282 


110,457 
1,795,817 


134,710 
607,690 


281,718 
325,972 


553,551 
63,245 
24,905 


79,734 
49,719 


3O,0T5^ 

97,861 


50,211 
47.650 


29,614 
61,731 
21,600 

121,176 

101,989 
19,187 


96,766 
3,871,171 


1,148,488 


1,571,965 

1,361,710 

163,528 

46,727 

160,305 
117,077 

43,228 
205,466 


116,313 
89,153 


87,835 

116,149 

30,944 


258,878 
28,499 


1,870,303 


114,766 
1,755,537 


615,603 


619,192 

524,066 
69,542 
25,584 

75,622 
43,343 

32,279 
94,902 


48,947 
45,955 


29,602 
60,302 
19,082 


106,109 
15,991 


Note:   Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 

'The  data  for  1969  and  1970  have  been  rebenchmarked  to  the  1967  Census  of  Manufac 
not  available.  However,  the  effect  of  the  rebenchmarking  indicates  that  the  data  pr 
at  the  U.S.  total  level  would  differ  by  approximately  1  percent.  In  the  review  proc 
discovered  and  affected  by  10  to  30  percent  the  following  geographic  area  data  publi 
Pennsylvania,  Ohio  and  Indiana,  South  Atlantic,  West  South  Central,  and  California 
not  directly  comparable  with  prior  years  information  and  the  data  user  should  be  cau 

^Value  figures  in  this  table  are  summations  of  revised  corresponding  figures  publ 
The  proportion  estimated  for  establishments  not  on  the  reporting  panel  varies  by  geo 
percent  except  for  Missouri  and  California.  For  the  U.S.  approximately  14  percent  o 
1970. 

In  order  to  estimate  quantity  data^  unit  values  were  computed  by  geographic  areas 
Census  Form  MA-20D.  By  applying  these  unit  values  to  the  corresponding  value  figure 
each  area  where  estimated. 


tures.   Data  for  1967  and  1968  are 
eviously  published  for  1967  and  1968 
ess  several  reporting  problems  were 
shed  for  those  years:   New  England, 

Data  for  these  geographic  areas  are 
tious  to  a  break  in  the  series, 
ished  in  the  monthly  M20C  series, 
graphic  area  and  does  not  exceed  14 
f  the  total  value  was  estimated  for 

from  the  annual  data  collected  on 
s  on  the  table,  poundage  data  for 


Table   5.-- <:OHFBCTIONERY~SHIPMENTS,    EXPORTS,    IMPORTS,    AND  APPARENT  CONSUMPTION:      1970  AND   1969 


Hanufacturers  '  shipments  represent  quantity  and  value  (f.o.b.  plant) 
of  physical  shipments,  including  Interplant  transfers,  from  estab- 
lishments during  each  year.  Export  values  are  values  at  seaport 
border  point,  or  airport  of  exportat Ion;  they  are  based  on  selling 
price.  Including  freight ,  Insurance,  and  other  charges  to  the  port 
of  exportation.  Import  values  are  generally  the  market  values  in 
the  foreign  country  and  exclude  U.S.  import  duties,  transportation, 
and   insurance  costs. 


Total  import  values  and  unit  prices  of  linportGd  connnod it ies  would 
thus  tend  to  be  understated  relative  to  domestic  output.  Because 
manufacturers'  shipments  of  certain  products  may  be  used  as  ma- 
terials for  Incorporation  Into  other  products,  it  may  not  be  valid 
to  compare  exports  and  imports  with  shipments  for  conbinatlons  of 
product  groups.  See  "Limitations  on  the  Coo^arison  of  Export,  In- 
port,    and  Output  Data," 


Title 

Year 

Manufacturers ' 
shipments 

Exports   of 

domestic 

merchandise^ 

Percent 

exports  to 

manufacturers' 

shipments 

In^orts 

for 

consumption 

Calcu- 
lated 
import 
duty 

(*i,ooo) 

Apparent  consun^jtion' 

Percent 

inports   to 

apparent 

consm^t  ion 

Quantity 
(1,000 
pounds ) 

Value 

f.o.b.  plant 

($1,000) 

Quantity 
(1,000 
pounds ) 

Value 
at   port 
($1,000) 

Quan- 
tity 

Value 

Quantity 

(1,000 

pounds ) 

Value   in 
foreign 
country 

1,  $1,000) 

Quantity 

(1,000 

pounds } 

Value 
($1,000) 

Quan- 
tity 

Value 

1970 
1969 

3,932,828 
3,967,937 

1,906,274 
1,870,303 

14,705 
16,357 

6,489 
6,816 

0.37 
0.41 

0.34 
0.36 

156,498 
135,405 

51,064 
44,318 

4,576 
4,557 

4,074,621 
4,086,985 

1,950,849 

1,907,805 

3.84 
3.31 

2.62 

2.32 

^Source:      Bureau   of   the  Census   Report  FT  410,  U.S.   Exports   Schedule   B  Commodity   and  Countiy.      Schedule   B  numbers   0620115   and  0730020, 
^Source:      Bureau   of   the  Census   Report   PT  210,    U.S.    Imports    for  consumption  and  General    In^iorts;    SIC-Based  products   and   area.      TSUSA   codes, 

1563000,     1571020,    and    1571040. 
^Apparent  consumption   is  derived    by  subtracting  exports   from  the  total  manufacturers*   shipments  plus    imports. 
*The    import/ export   data   shown   in   this    table   are   directly   related   to  the   products   reported   on  Current    Industrial    Report,    M20C , 

Confectionery,    Including  Chocolate  Products.      Items  such  as  fruit  glaces,    popcorn,    nuts,    etc.   are  excluded. 


LIMITATIONS  ON  THE  COMPARISON  OF 

Generally,  it  is  somewhat  easier  to  find  a 
reasonable  statistical  basis  for  a  comparison 
of  exports  with  domestic  output  than  for  a 
comparison  of  imports  with  domestic  output. 
Aside  from  the  differences  in  the  basic  com- 
modity classifications  used,  there  are  a  sub- 
stantial number  of  imported  commodities  which 
are  not  produced  in  the  United  States  or  are 
produced  in  very  small  quantities.  On  the 
other  hand,  the  merchandise  exported  from  the 
United  States  is  ordinarily  produced  in  this 
country  and  reflects  items  important  in  output. 

There  are  other  problems  affecting  the 
comparability  of  the  three  sets  of  data.  Dif- 
ferences in  methods  of  valuation  is  perhaps  the 
principal  such  problem.  There  may  be  elements 
of  duplication  in  output  data  but  not  in  imports 
or  exports;  low-value  transactions  are  excluded 
from  data  for  individual  export  and  import 
commodity  classifications;  and  a  small  portion 
of  manufacturing  output  is  not  allocated  to 
detailed  commodity  lines.  All  of  these  factors 
affect  comparability  to  some  degree.  For  these 
reasons  the  relationships  shown  in  this  report 
should  be  considered  as  only  approximations. 

(a)  Valuation.  -  -  Domestic  producers'  ship- 
ments, or  production,  are  usually  valued  at  the 
point  of  production- -the  factory,  mine,  or  farm. 

On  the  other  hand,  exports  are  by  defini- 
tion valued  at  the  point  of  exportation- -seaport, 
border  point,  or  airport.  Export  values  are  the 
selling  price,  or  cost  if  not  sold,  and  include 
expenditures  for  freight,  insurance,  and  other 
charges  to  the  export  point. 

Further,  the  exporters'  trade  margin 
above  costs  increases  the  export  values  com- 
pared with  producers'  values.  Information  on 
the  magnitude  of  this  incremental  margin  on 
a  commodity-by-commodity  basis  is  not  avail- 
able. 

The  dollar  value  shown  for  imports  in  the 
basic  statistics  is  defined  ordinarily  as  the 
market  value  in  the  foreign  country  and  excludes 
U.S.  import  duties,  transportation,  insurance, 
and  other  costs.  In  actual  practice  only  the 
values  reported  for  imports  subject  to  an  ad 
valorem  rate  of  duty  (accounting  for  10  to  15 
percent  of  total  imports)  tend  to  conform  to 
this  definition.  For  other  imports,  the  reported 
values  may  inadvertently  include  ocean  freight; 
intracompany  shipments  may  reflect  arbitrary 
values;  etc. 

Thus,  import  values  tend  to  understate 
the  unit  prices  at  which  imported  goods  are 
sold  in  the  U.S.  market,  in  that  they  do  not 
cover  transportation,  insurance  costs,  import 
duties,  and  other  costs.  By  the  same  token, 
the  total  value  of  imports  relative  to  domestic 
output  tends  to  be  understated  if  viewed  at  the 
point  of  entry  into  the  U.S.  market.  The 
calculated  value  of  import  duties  is  shown 
separately  for  each  commodity  line  in  the  table. 


EXPORT,  IMPORT,  AND  OUTPUT  DATA 

but  sufficient  information  is  not  available  on  the 
transportation,  insurance,  and  other  costs  for 
individual  commodities  for  those  costs  to  be 
shown  in  this  report. 

(b)  Duplication  in  quantity  and  value  of 
output.  -  -  Because  producers'  shipments  of  some 
commodities  may  be  used  as  materials  for 
incorporation  into  other  commodities,  combina- 
tions of  data  for  such  commodities  may  contain 
a  certain  amount  of  duplication.  Thus,  per- 
centages of  exports  to  output  or  imports  to 
apparent  consumption  (output  plus  imports  minus 
exports)  at  4-digit  or  broader  levels  may  be 
understated. 

Where  the  duplication  is  known  to  be 
substantial,  the  output  data  are  appropriately 
noted  in  the  table. 

(c)  Low-value  export  and  import  trans- 
actions.--Commodity  information  is  not  shown 
for  individual  imports  and  exports  valued  under 
$100  or  for  imports  on  informal  entries.  In- 
formal entries,  by  definition,  contain  only  items 
valued  at  not  more  than  $250.  This  is  believed 
to  have  only  negligible  effect  on  the  statistics 
for  the  bulk  of  the  commodities. 

(d)  Manufacturers'  shipments,  not  speci- 
fied by  kind. --The  value  of  manufacturers' 
shipments  at  the  4-digit  commodity  level  often 
includes  a  small  amount  which  is  not  distributed 
among  the  individual  5-digit  product  classes. 
Export  and  import  percentages  at  the  more 
detailed  levels  might  thus  be  slightly  overstated. 

(e)  Time  lag  between  output  and  exports. -- 
There  will  sometimes  be  a  lag  between  the  time 
a  commodity  is  produced  or  shipped  by  the 
producer  and  the  time  it  is  actually  exported. 
The  time  lag  will  usually  be  greater  if  the 
merchandise  moves  through  intermediaries 
(wholesalers,  exporters)  rather  than  directly 
from  producers  into  the  export  market.  Ordi- 
narily, this  type  of  discrepancy  would  not  be 
very  important  in  annual  figures. 


(f)    "Direct" 

ports. --The  commodity  export  data  in  this  report 


vs     "total"    commodity   ex- 


represent  direct  exports  of  those  commodities. 
They  do  not  include  the  exports  of  the  com- 
modities which  are  incorporated  into  other, 
more  finished  products  and  exported  in  finished 
form.  Thus,  by  showing  only  direct  exports, 
the  relation  of  exports  to  output  for  intermediate 
products,  such  as  steel  shapes  and  forms,  is 
considerably  understated.  The  figure  for  steel 
exported  as  such,  does  not  include  steel  incor- 
porated in  automobiles,  tractors,  etc.,  which 
are  also  exported. 

(g)  Used  commodities. --With  a  few  excep- 
tions, used  or  rebuilt  commodities  are  classified 
in  the  same  import  or  export  codes  as  is  new 
merchandise.  Percentages  are  thus  overstated 
to  the  extent  that  used  or  rebuilt  products  are 
significant  in  trade. 


1 

I 


1 


OPIO-OATE 
BUSINESS  REPORTS 


Cuppent 
Repopts  on 
Retail  Tpade 

*Weekly  Retail  Sales-Esti- 
mates of  weekly  retail  sales  for 
the  United  States  for  selected 
major  Kind-of-business  groups, 
including  figures  for  the  conv 
parable  weeks  in  the  previous 
year.   Issued  each  Thursday. 


•Monthly  Retail  Trade 
Report-Estimates  of  monthly 
retail  sales  for  the  United 
States  by  major  kind-of- 
business  groups  and  selected 
Individual  kinds  of  business; 
separate  figures  shown,  in 
more  limited  kind-of-business 
detail,  for  firms  operating  1 1 
or  more  retail  stores.  Sum- 
mary sales  data  presented  for 
geographic  regions  and  divi- 
sions, and  for  15  large  States, 
the  20  large  standard  metro- 
politan statistical  areas  and  the 
five  largest  cities.  Also  included 
are  national  estimates  of  end- 
of-month  accounts  receivable 
balances  for  retail  stores. 


•Annual  Retail  Trade  Report- 
Estimates  of  inventories  held 
by  retailers  in  the  United 
States  by  major  kind-of- 
business  groups  and  selected 
individual  kinds  of  business. 
Separate  figures  shown  in 
more  limited  kind-of-business 
detail  for  firms  operating  1 1 
or  more  retail  stores.  Also 
shown  are  sales-  inventory  ratios 
as  well  as  per  capita  sales,  by 
kind-of-business  for  the 
United  States,  by  major  kind- 


of-business  groups  for  geo- 
yaphic  regions,  and  summary 
figures  for  geographic  divisions 
and  for  the  larger  States  and 
standard  metropolitan  statisti- 
cal areas. 

•Advance      Monthly       Retail 

Sales— Advance  estimates  of 
monthly  retail  sales  for  the 
United  States  (including  data 
adjusted  for  seasonal  variations 
and  trading  day  differences) 
are  compiled  by  major  kind-of- 
business  groups  about  10  days 
after  the  month  covered.  Pub- 
lication of  this  series  has  been 
temporarily  suspended  but 
unofficial  estimates  may  be 
obtained  from  the  Business 
Division  of  the  Bureau  of  the 
Census. 

tMonthly  Department  Store 
Sales  for  Selected  Areas- 
Monthly  dollar  sales  volume 
and  the  percent  change  in  sales 
compared  with  the  previous 
month  and  the  same  month 
in  the  previous  year.  Cumula- 
tive year-to-date  comparisons 
with  data  for  the  previous  year 
are  also  shown.  Data  are 
collected  in  about  200  stand- 
ard metropolitan  statistical 
areas,  cities,  and  other  areas. 


Sepvices 
Tpade 


tMonthly  Selected  Services 
Receipts— This  report  provides 
data  on  monthly  receipts  of 
six  major  kind-of-business 
groups     of     services:     Hotels, 


motels,  tourist  courts,  trailer 
parks,  and  camps;  personal  ser- 
vices; business  services;  auto- 
motive services;  miscellaneous 
repair  services;  and  motion 
picture,  amusement,  and 
receatlon  services.  Comparable 
data  for  the  pervious  months 
and  for  the  same  month  in  the 
previous  year  are  also  shown, 
in  addition  to  the  percent 
changes.  Data  are  shown  both 
unadjusted  and  adjusted  for 
seasonal  variations  and  trading 
day  differences. 

Wliolesale 
Tpade 

•Monthly  Wholesale  Trade 
Report— This  report  includes 
estimated  dollar  sales,  end-of- 
month  inventories,  and  stock- 
sales  ratios  of  merchant  whole- 
salers, by  kind  of  business  for 
the  current  month,  with  com- 
parisons for  previous  months. 
Dollar  volume  sales  estimates 
are  shown  by  geographic  divi- 
sion in  total  and  for  durable 
and  non-durable  kind-of- 
business  subtotals.  Sales  and 
inventory  trends  (percent 
changes)  are  shown  by  de- 
tailed kinds  of  business  at  the 
national  level  and  for  selected 
kinds  of  businesses  by  geo- 
graphic division.  Measures  of 
sampling  variability  are  given. 
United  States  data  are  shown 
adjusted  for  seasonal  varia- 
tions and  in  the  case  of 
sales,  also  for  trading-day 
differences. 


Business 

ROPOPIS 


tCanned     Food    Report— This 

report  is  issued  on  five  dates- 
January  1,  April  1,  June  1, 
July  1,  and  November  1  -  to 
show  total  stocks  of  wholesale 
distributors  and  canners,  in- 
cluding warehouses  of  retail 
multiunit  organizations,  of 
selected  canned  food  items 
(vegetables,  fruits,  juices,  fish). 
In  the  January  1  report,  sepa- 
rate data  are  shown  for  the 
No.  10  can  size  as  well  as  for 
warehouse  stocks  of  retail 
multiunit  organizations. 

tGreen  Coffee  Inventories  and 
Roastlngs— This  quarterly 
report  provides  estimates  of 
green  coffee  inventories  held 
by  roasters,  importers,  and 
dealers,  the  quantity  of  green 
coffee  roasted,  and  the 
amount  roasted  for  soluble 
use,  by  quarters,  for  the  cur- 
rent and  previous  three  years. 
Also  included  are  quarterly 
imports  of  green  coffee  during 
the  same  period. 

•Available  from  the  Superin- 
tendent of  Oocuments,  U.S. 
Government  Printing  Office, 
Washington,  D.C.  20402. 

tAvailable  from  the  Bureau  of 
the  Census  Washington,  D.C. 
20233 

Publications  Order  Forms  fur- 
nishing additional  information 
of  the  various  reports  listed 
here  are  available  free  of 
charge  from  the  Publications 
Distribution  Section,  Bureau 
of  the  Census,  Washington, 
D.C.  20233. 
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This  report  presents  seasonally  adjusted  data 
for  a  number  of  the  most  important  series  pub- 
lished monthly  in  Current  Industrial  Reports 
Series  M20C,  Confectionery.  Including  Chocolate 
Products.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  data  were  used.  The  resulting  in- 
formation thus  provides  a  better  measure  than 
the  original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern. 

The  seasonal  adjustments  were  made  using 
the  X-11  variant  of  the  Census  Bureau's  seasonal 
adjustment  program.  The  X-11  variant  of  the 
seasonal  adjustment  program  has  developed  im- 
proved techniques  for  the  treatment  of  extremes 
and  a  regression  program  to  identify  trading-day 
adjustment  to  the  monthly  aggregates.  The 
trading-day  routine  is  optional  and  has  been  used 
for  the  series  presented  in  this  publication. 
This  program  is  amply  described  in  the  lit- 
erature on  this  method  '  It  should  be  noted  that 
the  data  included  in  this  report  have  not  been 
adjusted  on  an  establishment  basis,  prior  to 
tabulation  for  variation  in  the  length  of  the 
reporting  period  such  as  4-week,  .5-week,  or 
calendar  month. 

'Electronic  Computers  and  Business  Indicators, 
National  Bureau  of  Economic  Research  Occasional 
Paper  57  (New  York,  1957);  Tests  and  Revisions  of 
Bureau  of  the  Census  Methods  of  Seasonal  Adjust- 
ments, Bureau  of  the  Census  Technical  Paper  No.  5 
(Washington,  1961,  .fl.OO);  The  X-IX  Variant  of  the 
Census  Method  II  Seasonal  Adjustment  Program, 
Bureau  of  the  Census  Technical  Paper  No.  15  (Vlash- 
ington,  1967,  $0.50). 


For   each    series  included  in  this  report  the 
following  tables  are  shown: 


(1) 
(2) 

(3) 


(4) 


Seasonally-adjusted  data 

Data  without  seasonal  adjustment  (original 

series) 

Seasonal        adjustment        factors.       The 

seasonally-adjusted  data  are  obtained  by 

dividing  the  unadjusteddataby  the  seasonal 

factors  for  the  specific  month. 

Average    percentage  changes  and  related 

measures  for  each  series. 


Beginning  in  March  1971,  these  seasonally 
adjusted  data  will  be  included  in  table  1  of  the 
regular  M20C  report.  That  report  also  includes 
a  detailed  description  of  the  survey,  including  a 
discussion  of  the  scope  and  coverage  of  the 
report  together  with  an  explanation  of  the  terms. 


TRADING-DAY  FACTORS 

Variation  in  the  rate  of  activity  that  arises 
from  the  existence  of  different  numbers  of  trading 
days  in  the  same  month  for  different  years  can 
be  an  important  cause  of  month-to- month 
irregular  fluctuations.  Unlike  some  other  causes 
of  irregular  fluctuations  such  as  unexpected  ec- 
onomic developments,  unusual  weather,  and  sta- 
tistical errors,  trading-day  irregularities  can  be 
approximately  identified  and  removed  so  that  the 
underlying  trend-cycle  stands  out  more  clearly. 
Hence,  it  is  often  possible  to  reduce  the  irregular 
factor  by  a  trading-day  adjustment. 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price;    15  cents  per  copy-$1.50  per  year. 


BRIEF   DEFINITIONS   OF  MEASURES  SHOWN 
IN  TABLE  4 

The  following  are  brief  definitions;  more  com- 
plete explanations  appear  in  Electronic  Computers 
and  Business  Indicators,  by  Julius Shiskin,  issued 
as  Occasional  Paper  57  by  the  National  Bureau  of 
Economic  Research.  1957  (reprinted  from  Journal 
of  Business,  October  1957). 


"CI"  is  the  average  month-to-month  percentage 
change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series  (i.e.,  the  series  after  adjustment 
for  measurable  seasonal,  trading-day.  and  holiday 
variations). 

"T"  is  the  same  for  the  irregular  component, 
obtained  by  dividing  the  cyclical  component  into 
the  seasonally  adjusted  series. 

'■C^  is  the  same  for  the  cyclical  component, 
a  smooth,  flexible  moving  average  of  the 
seasonally  adjusted  series. 

"I/C"  is  a  measure  of  the  relative  smoothness 
(small  values)  or  irregularity  (large  values) 
of  the  seasonally  adjusted  series.  It  is  shown 
for  1-month  spans  and  for  spans  ^f  _the  period 
of  MCD.  When  MCD  is  "6".  no  I/C  ratio  is 
shown  for  the  MCD  period. 

"MCD"  (months  for  cyclical  dominance)  pro- 
vides an  estimate  of  the  appropriate  time  span 


over  which  to  observe  cyclical  movements  in  a 
monthly  series.  It  is  small  for  smooth  series 
and  large  for  irregular  series.  In  deriving  MCD. 
percentage  changes  are  computed  separately  for 
the  irregular  component  and  the  cyclical  com- 
ponent over  1-month  spans  (Jan. -Feb.,  Feb.- 
Mar.,  etc.),  2-month  spans  (Jan. -Mar..  Feb.- 
Apr.,  etc.).  up  to  12-month  spans.  Averages, 
without  regard  to  sign,  are  then  computed  for  the 
changes  over  each  span.  MCD  is  the  shortest 
span  in  months  for  which  the  average  percentage 
change  (without  regard  to  sign)  in  the  cyclical 
component  is  larger  than  the  average  percentage 
change  (without  regard  to  sign)  in  the  irregular 
component,  and  remains  so.  Thus,  it  indicates 
the  point  at  which  fluctuations  in  the  seasonally 
adjusted  series  became  dominated  by  cyclical 
rather  than  irregular  movements.  All  series 
with  an  MCD  greater  than  "5"  are  shown  as  "6." 


"Average  Duration  of  Run"  (ADR)  is  another 
measure  of  smoothness  and  is  equal  to  the  average 
number  of  consecutive  monthly  changes  in  the 
same  direction  in  any  series  of  observations. 
When  there  is  no  change  between  2  months,  a 
change  in  the  same  direction  as  the  preceding 
change  is  assumed.  The  ADR  is  shown  for  the 
seasonally  adjusted  series  CI.  irregular  com- 
ponent I,  cyclical  component  C.  and  the  MCD 
curve.  The  MCD  curve  is  an  unweighted  moving 
average  (with  the  number  of  terms  equal  to  MCC^ 
of  the  seasonally  adjusted  series. 


I 


TABLE  1.-- HOMTHLV  VALUE  OF  MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS 
)       FINAL  SEASONALLf  ADJUSTED  SERUS  (MILLIONS  OF  DOLLARS) 


YEAR 

JAN 

FEB 

MAR 

APR 

MAY 

JUN 

JUL 

AUG 

StP 

OCT 

NOV 

DEC 

19S» 

TOl. 

98. 

90. 

95. 

96. 

93. 

97. 

S9. 

V6. 

95. 

98. 

98. 

1960 

99. 

100. 

101. 

101. 

100. 

102. 

97. 

98. 

99. 

101. 

101. 

103. 

1961 

101. 

102. 

96. 

100. 

112. 

101. 

102. 

102. 

103. 

106. 

105. 

105. 

1962 

102. 

101. 

106. 

106. 

101. 

98. 

107. 

106. 

106. 

106. 

107. 

104. 

1963 

107. 

108. 

105. 

106. 

112. 

112. 

114. 

110. 

115. 

109. 

111. 

115. 

l96»* 

121. 

115. 

107. 

116. 

115. 

111. 

114. 

118. 

116. 

122. 

115. 

117. 

196S 

117. 

117. 

121. 

121. 

109. 

121. 

116. 

121. 

118. 

122. 

121. 

122. 

1966 

119. 

122. 

12U. 

126. 

129. 

129. 

116. 

130. 

132. 

137. 

138. 

137. 

1967 

IIH. 

138. 

128. 

122. 

145. 

140. 

130. 

139. 

150. 

136. 

138. 

137. 

1968 

l««. 

Itl. 

14tt. 

146. 

143. 

143. 

146. 

146. 

160. 

149. 

150. 

147. 

1969 

143. 

155. 

159. 

ISU. 

157. 

154. 

157. 

157. 

152. 

152. 

157. 

157. 

l970 

153. 

163. 

155. 

136. 

152. 

157. 

153. 

159. 

157. 

154. 

147. 

156. 

TABLE  2. -..MONTHLY  VALUE  OF  MANUFACTURERS*  SALES  OF  CONFECTIONERY  PRODUCTS 
ORIGINAL  SERIES  (MILLIONS  OF  DOLLARS) 


YEAH 

JAN 

FEB 

MAR 

APR 

MAY 

JUN 

JUL 

AUG 

StP 

OCT 

NOV 

DEC 

1959 

106. 

101. 

92. 

86. 

71. 

70. 

65. 

73. 

131. 

126. 

121. 

108. 

i960 

102. 

107. 

107. 

88. 

75. 

78. 

62. 

84. 

136. 

129. 

128. 

110. 

1961 

105. 

105. 

102. 

86. 

86. 

78. 

64. 

89. 

137. 

139. 

133. 

109. 

1962 

108. 

104. 

109. 

93. 

79. 

73. 

69. 

94. 

140. 

142. 

134. 

106. 

1963 

114. 

110. 

106. 

94. 

89. 

83. 

75. 

95. 

155. 

148. 

133. 

119. 

1964 

130. 

119. 

109. 

105. 

88. 

85. 

77. 

100. 

160. 

160. 

138. 

124. 

1965 

120. 

120. 

125. 

110. 

83. 

95. 

76. 

106. 

163. 

156. 

146. 

128. 

1966 

120. 

126. 

130. 

HI. 

101. 

103. 

75. 

117. 

ia2. 

171. 

169. 

138. 

1967 

146. 

143. 

136. 

106. 

116. 

112. 

84. 

127. 

199. 

172. 

170. 

134. 

1968 

152. 

155. 

146. 

130. 

117. 

110. 

100. 

131. 

200. 

193. 

178. 

144. 

1969 

153. 

163. 

159. 

140. 

124. 

121. 

110. 

138. 

2U4. 

197. 

183. 

156. 

1970 

159. 

172. 

160. 

124. 

118. 

125. 

108. 

138. 

214. 

192. 

174. 

158. 

TABLE  3. >«ONTHLY  VALUE  OF  MANUFACTURERS*  SALES  OF  CONFECTIONERY  PRODUCTS 


FINAL  COMBINED  FACTORS 

(SEASONALS  COMBINED  aiTH  FINAL  TRADING-OAT  AND/OR  PRIOR  MONTHLY  FACTORS) 


(PERCENT) 


YEAR 

JAN 

FEB 

MAR 

APR 

MAY 

J  UN 

JUL 

AUQ 

SEP 

OCT 

NOV 

DEC 

1959 

10'*.a9l 

1031559 

102.573 

90.256 

74.284 

74.925 

66.744 

81.615 

136.111 

132.435 

123.599 

109.670 

i960 

102.606 

106*595 

105.779 

87.251 

75.293 

76.677 

63.700 

85.446 

137.292 

128.127 

126.570 

106.586 

1961 

103i763 

102J965 

106.193 

89.748 

76.962 

76.908 

62*952 

87.142 

l33.b41 

131.539 

126.502 

104. 174 

1962 

109. U44 

1021469 

102.594 

87.339 

78.541 

74.815 

64.678 

88.477 

131.726 

133.926 

129.256 

102.018 

1963 

106,701 

102*172 

100.744 

88.711 

79.619 

73.914 

65*953 

86.726 

134.269 

135.680 

120.315 

103.565 

196'* 

10'. 326 

103*409 

101.680 

90.767 

76.440 

76.823 

67*465 

84.806 

137.837 

131.437 

119.746 

105.677 

l96S 

102.<*10 

102*469 

103.525 

90.984 

75.909 

78.662 

65.569 

87.792 

138.345 

128.086 

120.579 

104.854 

1966 

101. 2«5 

103*163 

105.062 

88.238 

78.269 

79.842 

64.876 

89.991 

137.700 

125.033 

122.510 

100.399 

1967 

103.66U 

103*B57 

106.090 

86.815 

79.891 

80.274 

64*692 

91.648 

132.850 

126.877 

123.133 

97.510 

1968 

10S,4«a 

109*715 

101.234 

89.311 

81.576 

76.824 

68.478 

89.620 

132.985 

129.536 

118.835 

97.910 

1969 

10'. 326 

109(442 

100.181 

90.741 

79.141 

78.447 

70.042 

88.102 

134.565 

129.368 

116.303 

99.283 

1970 

10«.09l 

105*839 

102.970 

91.379 

77.616 

79.420 

70*658 

87.030 

136.720 

124.950 

118.264 

110.454 

COMblNEO   FINAL    SEASONAL   AND    TRADING-DAY    FACTORS    ONLYi    ONE    YEAR   AHEAD 


YEAR 

JAN 

FEB 

Mar 

APR 

MAY 

JUN 

JUL 

AUG 

SEP 

OCT 

NOV 

OEC 

1971 

102.214 

105*938 

105.040 

91.290 

76.586 

80.692 

68*563 

89.979 

137.427 

122.500 

119.480 

- 

Table   4. —AVERAGE   PERCENTAGE  CHANGES   AND   REIATED  MEASURIS   FOR  SERIES   COMPONENTS 


Average  percentage   changes 

Ratio  of 
irregular 
component 

to 

cyclical 

component 

(I/C) 

Nxjmber  of 
months   for 

cyclical 
dominance 

(MCD) 

I/C  for 
ICD 
span 

Average  Duration  of  Run 

Item 

Seasonally 

adjusted 

series 

(CI) 

Irregular 
component 

(I) 

Cyclical 
component 

(C) 

CI 

I 

C 

MCD 

Value  of  manufacturers ' 
sales   of    confectionery 
products 

3.31 

3.15 

.51 

6.19 

6 

1.28 

1.67 

1.53 

6.17 

2.49 
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FOR  RELEASE:    March  16,  1971 


SERIES:    M20C(71)-1 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 


Table  1    Summary  of  Manufacturers'  Sales  of 
Confectionery,  1969  to  1971 


(Thousands  of  dollars) 


Month  and  year  ^ 


1971 
January 

1970 

December 

November 

October , 

September 

Augus  t 

July 

June 

May 

April 

March 

February 

January 

1969 

December 

November 

October 

September 

Augus  t 

July 

June 

May 

April 

March 

February 

January 

'See  note,  table  2. 


Total 


163,478 


157,301 
173,831 
192,119 
214,300 
137,654 
108,069 

124,993 

118,453 
124,214 
160,475 
172,203 
159,452 


156,032 
183,367 
197,755 
204,117 
137,608 
110,750 

120,239 
123,255 
139,993 
158,486 
163,617 
152,354 


Manufacturer- 
wholesalers 


156,370 


137,149 
163,455 
185,068 
207,713 
133,048 
103,528 

119,527 
112,449 
117,989 
146,756 
155,172 
150,753 


134,011 
171,363 
189,476 
197,242 
131,879 
106,177 

113,585 
115,744 
127,871 
147,711 
153,100 
144,648 


Manufacturer- 
retailers 


7,108 


20,152 
10,376 
7,051 
6,587 
4,606 
4,541 

5,466 
6,004 
6,225 
13,719 
17,031 
8,699 


22,021 
12,004 
8,279 
6,875 
5,729 
4,573 

6,654 

7,511 

12,122 

10,775 

10,517 

7,706 


Inquiries  concerning  these  ..yures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 


TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


JANUARY 
1971 


SALES 
($1,000) 


DECEMBER 
1970 


SALES 
(SliOOO) 


JANUARY 
1970 


SALES 
(SliOOO) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 

UNITED  STATES  TOTAL  156  370 

NEW  ENGLAND 16  459 

MIDDLE  ATLANTIC 63  755 

NEW  YORK  AND  NEW  JERSEY 22  555 

PENNSYLVANIA Ul  200 

EAST  NORTH  CENTRAL «U  091 

ILLINOIS 57  9113 

OHIO  AND  INDIANA 3  112a 

MICHIGAN  AND  WISCONSIN 2  724 

WEST  NORTH  CENTRAL 6  692 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA |    4  705 

IOWA  AND  MISSOURI 1  987 

SOUTH  ATLANTIC 7  657 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 

WEST  VIRGINIA.  NORTH  CAROLINA.  AND 

SOUTH  CAROLINA 4  989 

GEORGIA  AND  FLORIDA 2  668 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 2  285 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS) 4  031 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 2  137 

PACIFIC 9  263 

CALIFORNIA 8  164 

WASHINGTON  AND  OREGON 1  099 


137  149 

13  256 

49  110 

21  466 

27  644 

42  17  1 

35  415 

"^4  421 

2  535 


185 
461 
724 


5    842 
2    732 


2  044 

3  260 
2    804 

8  745 
7  572 
1    173 


150  753 

15  389 

51  379 

16  805 
34  574 

49  082 

42  7  32 

3  791 

2  559 

7  240 

5  295 

1  945 

(S) 


(S) 
3    300 


2    646 

7    069 

2    625 

7  901 
6  686 
1    215 


Revised   by   5   percent    or  more    from  previously   published    figures. 

(S)   Withheld   because    the   estimate    did   not   meet    publication   standards    on   the   basis    of  a   consistency 
review.      A   detailed   analysis    of    the    data   for   1969   and    1970   is    in   progress;    revised   data  of  sumnary  will 
be   shown  in  a   later  report. 


SIC 
CODE 


2071324 
2071351 

2071371 

2070111 
2071201 
2070121 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS! 
BY  TYPE  OF  CONFECTIONERY 


TYPE  OF  PRODUCT 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

SO. 50  TO  $0.99  PER  POU.'>lD 

LESS  THAN  $0.50  PER  POUND  

BAR    GOODS , 

5    CENT    AND    10    CENT    SPECIALTIES    

BULK    GOODS.    INCLUDING    PENNY    GOODS 

Revised   by  5   percent   or   more    from   previous   published    figures 


JANUARY    1971 


QUANTITY 


THOUSAND 
POUNDS 


19  782 
23  699 
33  521 

66  830 
18  529 
23  537 


THOUSAND 
DOLLARS 


211  59q 
13  389 
10  863 

40  650 

10  328 

7  97  6 


DECEMBER  1970 


THOUSAND 
POUNDS 


16  564 
22  550 
32  444 

58  518 

17  798 
20  780 


THOUSAND 
DOLLARS 


18  325 
12  306 
9  557 

34  515 

10  412 

6  953 


JANUARY  1970 


THOUSAND 
POUNDS 


16  829 

22  474 
38  115 

63  202 

17  935 

23  134 


THOUSAND 
DOLLARS 


24  510 
12  359 

1  1  477 

33  912 
10  147 
7  386 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  I  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.I  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month- to- month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,   particularly,  should  be  used  with  caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents,' 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
of  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.    This  category  includes  . 
chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products--In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 

Bar  goods- -Bar  goods  includes  plain,  coated, 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 

Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighed  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction  thereof. 

5-cent  and  10-cent  specialties--These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 


Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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Chocolate  Products 

February  1971 


U.S.  DEPARTMENT  OF  COMMERCE  /  Bureau  of  the  Census 


FOR  RELEASE:    April  19.  1971 


SERIES:    M20C(71)-2 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  2  and  3. 


Table  1    Summary  of  Manufacturers'  Sales  of 
Confectionery,  1969  to  1971 


[Millions  of  Dollars) 


Month  and  year 


Total' 
(Seasonally 
adjusted  ) 


Total 
(Unadjusted  ) 


Manufacturer- 
wholesalers 
(Unadjusted ) 


Manufacturer- 
retailers 
(Unadjusted ) 


1971 

February 

January 

1970 

December^ 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1969 

December 

November 

October 

September 

August 

July 

June 

May 

Apri 1 

March 

February 

January 


159 
1S8 


156 
147 
154 
157 
159 
153 

157 
152 
136 
155 
163 
153 


157 
157 
152 
152 
157 
157 

154 
157 
154 
159 
155 
143 


168 
162 


157 
174 
192 
214 
138 
108 

125 
118 
124 
160 
172 
159 


156 
183 
197 
204 
138 
110 


158 

155 


137 
163 
185 
208 
133 
110 

125 
118 
123 
151 
160 
150 


134 
171 
189 
197 
132 
106 


10 

7 


20 
10 
7 
6 
5 
5 

5 
6 
6 
14 
17 
9 


22 
12 

8 
7 
6 
4 


121 

124 

14 

15' 

163 

153 


114 

Boston  PuUic 


Library        s 
^uuerintendejlgof  Document^j 


153 

5, 


-MArfi 


4S7V 


10 
8 


Conf ec~ 


Note:   Detail  may  not  add  to  total  due  to  Independent  rounding. 

'Data  for  1969  and  1970  are  taken  from  Current  Industrial  Reports  Serip 
tionery,  including  Chocolate  Products  Seasonal  Adjustment  Supplement  publ* 

^The  final  combined  seasonal  factor  for  December,  1970  is  100.454  rather  than  the  110.454  published 
in  the  Seasonal  Adjustment  Supplement  released  March  12   1971, 


iaK^?^M'7i! 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy— $1.50  per  year. 


BLE  2 DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS' 

BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 

(DATA  BY  GEOGRAPHIC  AREA  ARE  NOT  SHOWN  FOR  THIS  REPORT  PENDING  FURTHER 

REVIEW  OF  THE  DATA  FOR  1969  AND  1970.   REVISED  DATA 

WILL  BE  SHOWN  IN  A  LATER  REPORT.! 


TABLE  3 POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


2071324 
2^71351 
2n71371 

2070111 
2071501 
2070121 


TYPE  OF  PRODUCT 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


PACKAGE  aOODS  MADE  TO  RETAIL  ATI 
$1.00  OR  MORE  PER  POUND  .  .  . 
to. 50  TO  $0.99  PER  POUND.  .  . 
LESS  THAN  $0.50  PER  POUND  .  . 


BAR  GOODS 

5  CENT  AND  10  CENT  SPECiALTiES  .  . 
SULK  GOODS!  INCLUDING  PENNY  GOODS. 


Revised  by  5  percent  or  i 


from   previously  published   figures. 


FEBRUARY    1971 


THOUSAND 
POUNDS 


10  739 
29  630 
03    260 

73  031 
22  893 
22    168 


THOUSAND 
DOLLARS 


11  U35 
16  605 
13    623 

12  553 
11  117 

7  551 


JANUARY  1971 


THOUSAND 
POUNDS 


19  783 

23  972 
"■35  710 

65  858 
18  127 
23  118 


THOUSAND 
DOLLARS 


21  591 
13  337 
11  332 

39  935 
10  302 
7  927 


FEBRUARY  1970 


THOUSAND 
POUNDS 


9  252 
27  950 
11  695 

87  001 
25  155 
20  131 


THOUSAND 
DOLLARS 


10  913 
15  579 
13  712 

15  691 

11  171 
6  690 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
of  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month- to- month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 


The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  cautioa 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  werej 
made,  and  other  corrections.  Figures  which  were; 
revised  significantly  are  indicated  by  footnotes. 


SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal  varia- 
tions (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting 
information  thus  provides  a  better  measure  than 
the  original  data  of  the  month-to-month  varia- 
tions which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern. 
This  program  is  simply  described  in  the  lit- 
erature on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 

Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 


exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 


Products- 


In  this  survey,  data  are  collected  only 

consumer  type  confectionery  goods.   Such  data 

cough   drops,    medicated   candy,  chewing 

peanuts,  unsweetened  popcorn,  and 


for 

exclude 
gum,    roasted 
fountain  syrup. 


Bar  goods- -Bar  goods  includes  plain,  coated, 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 

Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighed  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction  thereof. 


5-cent  and  10-cent  specialties- -These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods — This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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FOR  RELEASE:    May  13,  1971 


SERIES:    M20C(71)-3 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  2  and  3. 


Table  1    Summary  of  Manufacturers'  Sales  of 
Confectionery,  1969  to  1971 


(Millions  of  Dollars) 


Month  and  year 


Total ' 
(Seasonally 
adjusted  ) 


Total 
(Unadjusted ) 


Manufacturer- 
wholesalers 
(Unadjusted ) 


Manufacturer- 
retailers 
(Unadjusted ) 


1971 

March 

February 

January 

1970 

December^ 

November 

October 

September 

Au^st 

July 

June 

May 

April 

March 

February 

January 

1969 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 


153 
164 
158 


156 
147 
154 
157 
159 
153 

157 
152 
136 
155 
163 
153 


157 
157 
152 
152 
157 
157 

154 
157 
154 
159 


161 
174 
162 


157 
174 
192 
214 
138 
108 

125 
118 
124 

160 
172 
159 


156 
183 
197 
204 
138 
110 

121 
124 
140 
159 


151 
164 
155 


137 
163 
185 
208 
133 
110 

125 
118 
123 
151 
160 
150 


134 
171 
189 
197 


10 
10 

7 


20 
10 
7 
6 
5 
5 

5 
6 
6 
14 
17 
9 


22 

12 

8 

7 


132 

Superintenili 
114   ^ 


Public  Libraiv, 
ent  of  Documents 


116 

ie@i 


(.2    1971i 


DEPOSITORY 

X;  Supplement,  Coniec 


Note:   Detail  may  not  add  to  total  due  to  independent  rounding, 
^Data  for  1969  and  1970  are  taken  from  Current  Industrial  Reports  Series  M20C*'suppl^ 

tionery,  including  Chocolate  Products  Seasonal  Adjustment  Supplement  published  March  12,  1971, 

^The  final  combined  seasonal  factor  for  December,  1970  is  100.454  rather  than  the  110,454  published 

in  the  Seasonal  Adjustment  Supplement  released  March  12,  1971, 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 


— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS' 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


(DATA  BY  GEOGRAPHIC  AREA  ARE  NOT  SHOWN  FOR  THIS  REPORT  PENDING  FURTHER 

REVIEW  OF  THE  DATA  FOR  1969  AND  1970.   REVISED  DATA 

WILL  BE  SHOWN  IN  A  LATER  REPORT.) 


TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


MARCH  1971 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


FEBRUARY  1971 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


MARCH  1970 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


2071321 
2071351 
207 1 37 1 

2070111 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND 

SO. 50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POuND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  SOODSi  INCLUDING  PENNY  GOODS.  ... 


7  318 
27  788 
11  666 

72  050 
23  951 
23  795 


9  379 

15  289 

12  262 

11  033 

13  111 
7  972 


10  739 
29  590 
13  317 

73  119 

22  691 

23  211 


11  135 
16  558 
13  513 

12  681 
11  018 

7  679 


6  598 
21  731 
36  265 

85  812 
27  879 
21  128 


7  211 

13  567 
10  812 

16  207 

15  879 

6  842 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month- to- month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 


The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
of  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 


The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 


SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal  varia- 
tions (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting 
information  thus  provides  a  better  measure  than 
the  original  data  of  the  month-to-month  varia- 
tions which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern. 
This  program  is  simply  described  in  the  lit- 
erature on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution'  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 

Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 


exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products- 
for 

exclude 

gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 


In  this  survey,  data  are  collected  only 

consumer  type  confectionery  goods.   Such  data 

cough   drops,    medicated   candy,  chewing 


Bar  goods- -Bar  goods  includes  plain,  coated, 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 

Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighed  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction  thereof. 


5-cent  and  10-cent  specialties- -These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods — This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  2  and  3.  -k^,™^ 
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Table!    Summary  of  Manufacturers' Sales  of  Q,0&^ , 

Confectionery,  1969  to  1971  miq  -^  7  \^ 


) 


) 


(Millions  of  dollars) 


Month  and  year 


1971 

April 

March  ^ , 

February  ^ , 

January^ 

1970 

December 

November , 

OcCober « , 

September , 

August 

July o., 

June ..., 

May ...» „ , 

April , 

March 

February , 

January „•< 

1969 

December , 

November. ,,  <. , 

October , 

September » , 

August u, 

July 

June , 

May , 

April 


Total' 

(Seasonally 

adjusted) 


Ji^POSITORY. 


Total 
(Unadjusted) 


155 
174 
183 
171 


157 
174 
192 
214 
138 
108 

125 
118 
124 
160 
172 
159 


156 
183 
197 

204 
138 
110 

121 
124 
140 


Note:   Detail  may  not  add  to  total  due  to  independent  rounding. 

^Data  for  1969  and  1970  and  taken  from  Current  Industrial  Reports  Series  M20C 
Supplement,  Confectionery,  including  Chocolate  Products  Seasonal  Adjustment  Supple- 
ment Published  March  12,  1971. 

^Beginning  with  January,  1971,  the  data  are  adjusted  for  number  of  working  days 
in  the  reporting  period.   See  description  of  survey. 

^Data  for  1971  is  benchmarked  to  the  1967  Census  of  Manufactures.   Comparable 
data  for  1968,  1969,  and  1970  will  appear  in  the  M20C  Summary  for  1970. 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.   This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price;    15  cents  per  copy-$1.50  per  year. 


—DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS* 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


BY  GEOGRAPHIC  AREA  ARE  NOT  SHOWN  FOR  THIS  REPORT  PENDING  FURTHER 
REVIEW  OF  THE  DATA  FOR  1969  AND  1970.   REVISED  DATA 
WILL  BE  SHOWN  IN  A  LATER  REPORT.) 


-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 
BY  TYPE  OF  CONFECTIONERY 


TYPE  OF  PRODUCT 

APRIL  1971 

MARCH  1971 

FEBRUARY  197  1 

JANUARY  1971 

SIC 
CODE 

OUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

i 
OUANTITY     VALUE 

THOUSAND  '  THOUSAND 
POUNDS      DOLLARS 

OUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

OUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

2071321 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  MADE  TO  RETAIL  AT: 

SI. 00  OR  MORE  PER  POUND  

182  592 

6  621 
26  9«2 
35  (105 

68  818 

21  951 

22  822 

86  852 

7  857 
13  950 
9  068 

58  759 
10  112 
6  7  56 

203  921 

7  563 
29  603 
39  809 

78  207 
21  181 
21  555 

102  511 

•"Q  311 
""16  198 
''ll  592 

""11  679 
13  396 
8  038 

203  030 

10  739 
29  590 
13  317 

73  119 

22  691 

23  211 

105  gqi 

11  135 
16  558 
13  513 

12  681 

11  OflS 
7  679 

185  022 

19  136 
23  828 
36  612 

62  716 
18  760 
23  910 

103  513 

2071351 

SO. 50  TO  SO. 99  PER  POUND 

2071371 

DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to- month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 


The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  I  shows  that  the  respondents 
of  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 


The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 


SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  I.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal  varia- 
tions (including  variations  due  to  vacations,  weath- 
er, etc.)  as  measured  over  the  time  period  for 
which  the  data  were  used.  The  resulting  information 
thus  provides  a  better  measure  than  the  original 
data  of  the  month-to-month  variations  which  are 
due  to  factors  that  are  not  associated  with  a 
repetitive  seasonal  pattern.  Beginning  January 
1971  the  data  were  adjusted  for  number  of  working 
days  in  the  reporting  period  to  compensate  for 
differences  in  individual  company  reporting  pat- 
terns (i.e.  calendar  month,  4-week,  5-week  pe- 
riods). Based  on  a  study  of  large  confectionery 
manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to 
those  reporting  on  other  than  a  calendar  month 
basis.  This  program  is  amply  described  in  the 
literature  on  this  method. 

RELATED  REPORTS 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
.reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 


Products- -In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 


Bar  goods- -Bar  goods  includes  plain,  coated, 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighed  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction  thereof. 


5-cent  and  10-cent  specialties--These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods--This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  3  and  4. 


Table  1    Summary  of  Manufacturers'  Sales  of 
Confectionery,  1969  to  1971 


June 

May 

April. . .  . 
March. . . . 
February. 
January. . 


December.  . 
November. . 
October. . . 
September. 
August.  .  .  . 
July 


June 

May 

April. .  . . 
March. . . . 
February. 
January. . 


December.  . 
November.  . 
October. . . 
September. 
August.  ,  .  . 
July 


June. . 
May. . . 
April. 


Month  and  year 


Total^ 
rseasonally 
adjusted) 


171 
176 
172 
168 
168 
167 


162 
152 
159 
162 
164 
158 

162 
157 
140 

161 
1G8 
158 


159 
159 
154 
154 
159 
158 

155 
158 
162 


Total' 
(unadjusted) 


Boston  Public  Library; 
Superintendent  of  Documents 


NOVl    1971 

DEPOSITORY 


138 
135 
157 
176 
178 
171 


163 
180 
199 
222 
143 
112 

129 
122 
128 
166 
178 
164 


158 
185 
199 
207 
140 
111 

122 
125 
147 


'Data  (unadjusted)  shown  in  table  1  are  rebenchmarked  to  the  1967  Census  of 
Manufactures.    Detailed  statistics  are  shown  in  the  M20C  summary  for  1970  issued 
on  August  6,  1971.      ^Data  are  seasonally  adjusted  by  the  factors  shown  in  the 
M20C  Seasonal  Adjustment  Supplement  published  March  12,  1971.   Revised  factors 
based  on  data  benchmarked  to  the  1967  Census  of  Manufactures  will  be  published 
with  the  July  1971  report.      ^Beginning  with  January  1971,  the  data  are  adjusted 
for  number  of  working  days  in  the  reporting  period.   Although  comparable  monthly 
data  for  prior  years  are  not  available,  the  effect  of  this  adjustment  is  considered 
to  be  negligible  at  the  U.S.  total  level  (see  Description  of  Survey).     'includes 
manufacturer-retailers  which  are  defined  as  confectionery  manufacturers  having  two 
or  more  retail  outlets  (see  Explanation  of  Terms). 


Inquiries  concerning  these  figures  should   be  addressed  to   the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-$1. 50  per  year. 


T48LE    2.— DOLLAR    SALES   OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS! 
BY    KIND    OF    BUSINESS    AND    GEOGRAPHIC    AREA 

(:N    THOUSANDS    OF    DOLLARS) 


1971' 

ITEM 

JUNE 

MAY 

APRIL 

MARCH 

FEBRUARY 

JANUARY 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

130  694 

8  155 

46  390 

22  596 

23  794 

48  818 

43  315 

4  271 

1  232 

4  838 

2  691 

2  147 

7  010 

3  272 

3  738 

1  106 

3  560 

903 

9  914 
9  531 

383 

127  387 

7  773 

45  935 
21  676 
24  259 

47  412 

41  883 

4  299 

1  230 

4  640 

2  640 

2  000 

6  661 

3  002 
3  659 

1  257 

3  338 

898 

9  423 

8  939 
484 

112 

9 

51 
24 
26 

48 

42 

4 

2 

5 
3 
2 

9 

5 
4 

1 
4 

1 

10 
9 

649 

457 

117 
259 
858 

966 
634 
310 
022 

824 
764 
060 

339 

165 
174 

650 

374 

670 

252 
644 
608 

166 

11 

62 
27 
35 

55 

47 
6 

1 

6 
4 

2 

8 
5 

13 
12 

602 

840 

244 
186 
058 

654 
669 
006 
979 

693 
589 
104 

904 

325 
579 

426 

252 

572 

017 
257 
760 

167  510 

13  930 

63  770 
27  564 
36  206 

55  340 
47  903 

5  276 

2  161 

6  417 
4  604 
1  813 

7  696 

4  578 

3  118 

1  325 

4  968 

1  951 

12  213 

11  431 

782 

163  963 

18  113 

63  040 
21  764 
41  276 

45  874 

38  263 

4  546 

3  065 

NEW  ENGLAND  

MIDDLE  ATLANTIC  ••••.  .  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

6  769 
5  127 

1  642 

8  944 

5  958 

2  986 

2  306 

5  210 

2  193 

11  514 

10  521 

993 

MINNESOTAi  KANSASi  S.  DAKOTA    NEBRASKA.  .  .  . 
IOWA  AND  MISSOURI 

MARYLAivO.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CA.OLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 
OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 
MEXICO.  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 

^Beginning  January.    1971,    the  data  shown   in  this    table  are  adjusted   for   the  number  of   working  days    in   the   reporting   period    (See 
Description   of   Surveyl.       In   addition,    data   for   1971   are  benchmarked    to   the   1967   Census    of    Manufactures.      Comparable  data    for  1969  and 
1970   appear    in   the  M20C   Summary   for   1970   issued   on  August   6,    1971. 

'Exclude  manufacturer-retailers. 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 

TYPE  OF  PRODUCT 

JUNE 

1971' 

MAY 

1971' 

APRIL 

1971' 

SIC 

CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

181  411 

2  611 
29  953 
36  437 

64  656 
25  516 
22  238 

86  124 

3  006 

16  344 

9  600 

35  952 

13  476 

7  746 

171  671 

3  205 

23  967 
34  752 

63  288 

24  280 
22  179 

82  045 

3  684 

13  066 

8  871 

36  200 

12  921 

7  303 

181  605 

6  549 
26  550 
35  289 

68  841 

21  771 

22  605 

89  510 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

7  790 

14  400 

2071371 

LESS  THAN  $0.50  PER  POUND 

9  512 

2070114 

BAR  GOODS 

39  650 

2071201 
2070121 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 

■■11  149 
7  009 

""Revised   by    5   percent   or  more    from   previously   published   figures. 
'Monthly  data   for   1971    shown   in   this   table  are  adjusted    for   the   number 
script  ion   of   Survey). 


if  working   days    in    the   reporting    period   to   a   calender  month   basis.       .see   De- 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  3.  Comparison 
of  table  with  the  second  column  of  table  1 
shows  that  the  respondents  of  Form  M20C.1 
account  for  about  65  percent  of  the  total  estimated 
sales  of  manufacturer- wholesalers  and  chocolate- 
manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in 
the  reporting  panel  are  imputed  from  the  month- 
to-month  movements  shown  by  reporting  firms. 
The  overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates 
are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.  Figures    with    imputation    rates    above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  ofcorrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4-week,  5-week  perods).  Based  on  a  study  of 
large  confectionery  manufacturers,  it  has  been 
determined  that  the  calendar  month  accounting 
system  prevails  in  the  industry.  Hence,  adjust- 
ments have  been  made  to  those  reporting  on 
other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.) and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting 
information  thus  provides  a  better  measure  than 
the  original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers  --  Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products --In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods- -Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  ine..o,:a;nypackag2s. 


Bulk  goods- -Bui.:  g-jods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--These  are 
confectionery  items  of  more  than  two  pieces  to 
the  individual  consumer-unit  and  novelty  items, 
intended  to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50cents  to99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  3  and  4. 


Table  1    Summary  of  Manufacturers'  Sales  of 
Confectionery,  1969  to  1971 


July. 


June 

May 

April 

March. . . . 
February. 
January. . 


December, . 
November. . 
October. . . 
September. 
August. . . . 
July 


June 

May 

April. . . . 
March. . . . 
February. 
January. . 


December. . 
November. . 
October. . . 
September. 
Augus  t . . . . 
July 


Boston  Public  Library 
Superintendent  of  Documents 


(Millions    ofdollars) 


Month  and  year 


Total'  ■* 
{seasonally 

adjusted) 


Total'' 
(unadjusted) 


172 

139 

176 

135 

172 

157 

168 

176 

168 

178 

167 

171 

162 

163 

152 

180 

159 

199 

162 

222 

164 

143 

158 

112 

162 

129 

157 

122 

140 

128 

161 

166 

168 

178 

158 

164 

159 

158 

159 

185 

154 

199 

154 

207 

159 

140 

158 

111 

*Data  (unadjusted)  shown  in  table  1  are  rebenchmarked  to  the  1967  Census  of 
Manufactures.    Detailed  statistics  are  shovm  in  the  M20C  summary  for  1970  issued 
on  August  6,  1971.      ^Data  are  seasonally  adjusted  by  the  factors  shown  in  the 
M20C  Seasonal  Adjustment  Supplement  published  March  12,  1971.   Revised  factors 
based  on  data  benchmarked  to  the  1967  Census  of  Manufactures  will  be  published 
with  the  August  1971  report.     ^Beginning  with  January  1971,  the  data  are  adjusted 
for  number  of  working  days  in  the  reporting  period.   Although  comparable  monthly 
data  for  prior  years  are  not  available,  the  effect  of  this  adjustment  is  considered 
to  be  negligible  at  the  U.S.  total  level  (see  Reporting  Per iod  Ad  justment  ) .  '^Includes 
manufacturer-retailers  which  are  defined  as  confectionery  manufacturers  having  two 
or  more  retail  outlets  (see  Explanation  of  Terms). 


m\i  1   1971 

DEPOSITORY 


Inquiries  concerning  these  figures  should   be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price;  15  cents  per  copy-$1.50  per  year. 


TABLE  2. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS. 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


JULY 
1971  ' 


SALES 
(SitOOOl 


JUNE 
1971  ' 


SALES 
(SliOOO) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA    NEBRASKA.  .  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


15 

268 

132 

882 

5 

816 

8 

275 

10 

2«3 

as 

989 

19 

520 

'23 

996 

20 

723 

24 

993 

38 

«03 

98 

088 

33 

084 

«3 

092 

3 

952 

U 

180 

1 

367 

1 

216 

a 

137 

tt 

840 

2 

070 

2 

691 

2 

067 

2 

149 

2  521 
4  228 


1  177 

2  995 

7  874 

7  874 

7  542 

332 


3  271 
3  738 


1  106 

3  550 

903 

9  712 

9  329 

383 


REVISED  BY  5  PERCENT  OR  MORE  FROM  PREVIOUSLY  PUBLISHED  FIGURES. 
'BEGINNING  JANUARY  1971,  THE  DATA  SHOWN  IN  THIS  TABLE  ARE  ADJUSTED  FOR 
THE  NUMBER  OF  WORKING  DAYS  IN  THE  REPORTING  PERIOD  (SEE  DESCRIPTION  OF  SURVEY! 
IN  ADDITION  DATA  FOR  1971  ARE  BENCHMARKED  TO  THE  1967  CENSUS  OF  MANUFACTURES. 
DATA  FOR  JANUARY-MAY  1971  APPEAR  ON  A  COMPARABLE  BASIS  IN  THE  M20C  FOR  HAY  AND 
JUNE  1971  ISSUED  ON  SEPTEMBER  2.  1971.   COMPARABLE  DATA  FOR  1969  AND  1970 
APPEAR  IN  THE  M20C  SUMMARY  FOR  1970  ISSUED  ON  AUGUST  6,  1971.   DATA  EXCLUDED 
MANUFACTURER-RETAILERS. 


TABLE  3. 


■-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


JULY  1971> 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


JUNE  1971' 


QUANTITY 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


2071324 
2071351 
2071371 

2070114 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

$0.50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS'  INCLUDING  PENNY  GOODS 


1  412 
22  885 
26  711 

50  682 

19  044 
18  065 


2  137 

12  251 

7  203 

29  597 
9  828 
5  658 


181  895 


2  614 
29  440 
35  678 

64  634 
25  618 
23  911 


85  624 


2  684 

15  988 

9  733 

35  952 

13  515 

7  752 


'REVISED  BY  5  PERCENT  OR  MORE  FROM  PREVIOUSLY  PUBLISHED  FIGURES. 

'MONTHLY  DATA  FOR  197  1  SHOWN  IN  THIS  TABLE  ARE  ADJUSTED  FOR  THE  NUMBER  OF  WORKING  DAYS  IN  THE  REPORTING 
PERIOD  TO  A  CALENDAR-MONTH  BASIS.   (SEE  REPORTING  PERIOD  ADJUSTMENT). 


f  DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 

»  sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  3.  Comparison 
of  table  with  the  second  column  of  table  1 
shows  that  the  respondents  of  Form  M20C.1 
account  for  about  65  percent  of  the  total  estimated 
sales  of  manufacturer- wholesalers  and  chocolate- 
manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in 
the  reporting  panel  are  imputed  from  the  month- 
to-month  movements  shown  by  reporting  firms. 
The  overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates 
are  footnoted. 


The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.  Figures    with    imputation    rates    above 


25   percent,    particularly,    should   be    used   with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4-week,  5-week  perods).  Based  on  a  study  of 
large  confectionery  manufacturers,  it  has  been 
determined  that  the  calendar  month  accounting 
system  prevails  in  the  industry.  Hence,  adjust- 
ments have  been  made  to  those  reporting  on 
other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting 
information  thus  provides  a  better  measure  than 
the  original  data  of  themonth-to-month variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers  --  Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products --In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 


Bar  goods --Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer- unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties- -These  are 
confectionery  items  of  more  than  two  pieces  to 
the  individual  consumer-unit  and  novelty  items, 
intended  to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer - 
type  boxes,  bags,  window-boxes,  etc.,  designedto 
retail  at  $1  ormore,50centsto99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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Boston  Public  Library, 
Table  1    Summary  of  Manufacturers'  Sales  efperintendent  of  Documents 

Confectionery,  1969  to  1971 

DEC  17  1971 


(Millions  of  dollars) 


Month  and  yea 


1971' 


August. 
July... 


June 

May 

April. . . . 
March. . . . 
February. 
January. . 


December. . 
November. . 
October. . . 
September. 
August. . . . 
July 


June 

May 

April . . . . 
March. .  .  . 
February. 
January.  . 


1969' 


December.  . 
November.  . 
October. .  . 
September. 
Augus  t . .  . , 


Total'  * 
(seasonally 
adjusted ) 


191 
168 

173 
176 
170 
166 
167 
166 


163 
153 
161 
162 
164 
159 

163 
156 
139 
160 
168 
158 


161 
160 

156 
154 

158 


Total 
(unadjus 


.^QEPOSITORY 


172 
115 

139 
135 
157 
176 
178 
171 


163 
180 
199 
222 
143 
112 

129 
122 
128 
166 
178 
164 


158 
185 

199 
207 
140 


'Data  (unadjusted)  shown  in  table  1  are  rebenchmarked  to  the  1967  Census  of 
Manufactures.  Detailed  statistics  are  shown  in  the  M20C  summary  for  1970  issued 
on  August  6,  1971.  ^Data  are  seasonally  adjusted  by  the  factors  shown  in  the 
M20C  Seasonal  Adjustment  Supplement  published  November  1971,  The  revised  factors 
are  based  on  data  rebenchmarked  to  the  1967  Census  of  Manufactures.  ^Beginning 
with  January  1971,  the  data  are  adjusted  for  number  of  working  days  in  the  report- 
ing period.  Although  comparable  monthly  data  for  prior  years  are  not  available, 
the  effect  of  this  adjustment  is  considered  to  be  negligible  at  the  U.S.  total 
level  (see  Reporting  Period  Adjustment).  ^Includes  manufacturer-retailers  which 
are  defined  as  confectionery  manufacturers  having  two  or  more  retail  outlets  (see 
Explanation  of  Terms). 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 


TABLE  2. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODIJCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


AUGUST 
1971 


SALES 
(SliOOO) 


JULY 
1971 


SALES 
(iliOOOl 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA> 
UNITED  STATES  TOTAL  


NE*  ENGLAND 


MIDDLE  ATLANTIC  

NE*  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL.  . 
MINNESOTA.  KANSASi 
IOWA  AND  MISSOURI. 


SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA. 

WEST  VIRGINIA.  NORTH  CAROLINA. 

SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 


VIRGINIA. 
AND 


EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI! 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS!  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH! 


PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON. 


65 

985 

'109 

107 

10 

28a 

5 

815 

6J 

100 

UO 

a53 

26 

91U 

19 

257 

36 

185 

21 

186 

61 

983 

38 

ai5 

5U 

907 

33 

53« 

5 

116 

3 

9ia 

1 

950 

1 

367 

5 

311 

a 

1«3 

2 

832 

2 

07  6 

2 

U79 

2 

057 

3 

tt28 

2  U98 

U 

663 

«  077 

1 

272 

1  177 

3 

73! 

3  053 

1 

037 

'802 

11 

176 

■e  273 

10 

638 

■^  7  948 

538 

325 

'revised  by  5  PERCENT  OR  MORE  FROM  PREVIOUSLY  PUBLISHED  FIGURES. 

'BEGINNING  JANUARY  1971,  THE  DATA  SHOWN  IN  THIS  TABLE  ARE  ADJUSTED  FOR 
THE  NUMBER  OF  WORKING  DAYS  IN  THE  REPORTING  PERIOD  (SEE  DESCRIPTION  OF 
SURVEY  1.   IN  ADDITION  DATA  FOR  197  1  ARE  BENCHMARKED  TO  THE  1957  CENSUS  OF 
MANUFACTURES.   DATA  FOR  JANUARY-MAY  1971  APPEAR  ON  A  COMPARABLE  BASIS  IN 
THE  M20C  FOR  MAY  AND  JUNE  197  1  ISSUED  ON  SEPTEMBER  2.  197  1.   COMPARABLE 
DATA  FOR  1959  AND  1970  APPEAR  IN  THE  H20C  SUMMARY  FOR  1970  ISSUED  ON 
AUGUST  6,  1971.   DATA  EXCLUDES  MANUFACTURER-RETAILERS. 


TABLE  3. POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


AUGUST  1971 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


JULY  1971 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


2071324 
2071351 
2071371 

2070114 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


PACKAGE  GOODS  MADE  TO  RETAIL  AT: 
$1.00  OR  MORE  PER  POUND  .  .  . 
$0.50  TO  $0.99  PER  POUND.  .  . 
LESS  THAN  $0.50  PER  POUND  .  . 


BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  .  . 
BULK  GOODS.  INCLUDING  PENNY  GOODS. 


217  U22 


3  580 
U6  U36 
37  70U 

76  556 
23  831 
29  315 


3  595 
25  525 
11  130 

«5  781 
13  305 
9  528 


'2  058 
22  53a 
27  828 

51  216 
19  038 
18  007 


2  136 
12  390 
""7  600 

29  87  5 
9  895 

5  711 


"■REVISED  BY  5  PERCENT  OR  MORE  FROM  PREVIOUSLY  PUBLISHED  FIGURES. 

oro,!^^''^"'-^  °'''*  ''°''     ''''"  ^""""^  "^  ■^"'^  ''"^'-^    '^"'^    ADJUSTED  FOR  THE  NUMBER  OF  WORKING  DAYS  IN  THE  REPORTING 
PERIOD  TO  A  CALENDAR-MONTH  BASIS.   (SEE  REPORTING  PERIOD  ADJUSTMENT!. 


Table  4. — EXPORTS  OF  CONFECTIONERY  PRODUCTS 
(Thousands  of  pounds) 


Country   to  which  exported 

August 

8   months 
July 

through  August 

Confectionery,    except   chewing   gum, 
not   containing  cocoa 

TOTAL 

1,149 

286 

175 
38 
29 
21 
50 
28 
1 

291 
19 
23 
19 

169 

916 

168 

209 

16 

25 

29 

11 

21 

25 

251 

2 

11 

148 

7    903 

1,825 

2,075 

151 

159 

286 

129 

Netherlands    Antilles 

168 

Sweden .•••.• 

77 

Wes  t   Ge  rmanv 

1,272 

97 

93 

153 

Ot  he  r 

1,418 

Confectionery   containing  cocoa   or   chocolate 

TOTAL 

363 

125 

11 

3 

224 

202 

87 

11 

6 

98 

3,131 

1,288 

131 

114 

Nansei    Islands •• ■•• 

521 

1,077 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S.  Exports.   The 
Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate;  0730020,  confectionery 
containing  chocolate. 


Table  5.— IMPORTS  OF  CONFECTIONERY  PRODUCTS 
(Thousands  of  pounds) 


Country  of  Origin 


August 


8  months 
through 

August 


Chocolate,  sweetened,  except  bars  and  blocks  of 
10  pounds  or  more 


TOTAL 

Canada 

Dominican  Republic 
United  Kingdom.... 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


TOTAL 

Canada 

Colombia 

Sweden 

Finland 

Denmark 

United  Kingdom 
Netherlands  .  .  . 

Belgium 

West  Germany. . 

Austria 

Poland 

Spain 

Italy 

Other 


TOTAL 

Canada 

United  Kingdom 
West  Germany. . 
Switzerland . . . 

Italy 

Other 


Candy  and  other  confectionery,  n.e.s.,  not 
containing  cocoa  or  chocolate 


7,122 

844 
632 
460 
125 
365 
2,507 
321 
118 
5 
168 
198 
481 
325 
573 


6,193 

722 

430 

423 

277 

378 

2,144 

458 

160 

56 

80 

150 

95 

360 

460 


51,685 

3,692 
2,599 
4,449 
1,613 
3,246 
20,279 
4,011 
1,077 

460 
1,178 
1,041 

674 
2,213 
5.153 


Candy  and   other   confectionery,    n.e.s.,    containing 
cocoa   or   chocolate 


2,530 

504 

1,039 

1 

44  8 

40 

498 


1,012 

167 

529 

13 

72 

31 

200 


17.120 


672 

701 

389 

3.532 


Note:      Data    in   this    table   are   reported  under   the    following  TSUSA  codes:      1563000, 
Sweetened  Chocolate    (except    10    lb.   blocks    or  more);    1571020,    Candy  n.e.s.    (not   containing 
chocolate);    1571040,    candy  n.e.s.    (containing  chocolate). 

-Represents    zero. 

n.e.s.    Not   elsewhere  specified. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  3.  Comparison 
of  table  with  the  second  column  of  table  1 
shows  that  the  respondents  of  Form  M20C.1 
account  for  about  65  percent  of  the  total  estimated 
sales  of  manufacturer- wholesalers  and  chocolate- 
manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in 
the  reporting  panel  are  imputed  from  the  month- 
to-month  movements  shown  by  reporting  firms. 
The  overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates 
are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.  Figures    with    imputation    rates    above 


25   percent,    particularly,    should   be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4-week,  5-week  perods).  Based  on  a  study  of 
large  confectionery  manufacturers,  it  has  been 
determined  that  the  calendar  month  accounting 
system  prevails  in  the  industry.  Hence,  adjust- 
ments have  been  made  to  those  reporting  on 
other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting 
information  thus  provides  a  better  measure  than 
the  original  data  of  the  month- to- month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
Includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers  --  Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products--ln  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 


Bar  goods- -Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--These  are 
confectionery  items  of  more  than  two  pieces  to 
the  individual  consumer-unit  and  novelty  items, 
intended  to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50cents  to99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


CURRENT  POPULATION  REPORTS 

Froin  Uie  oureau  of 
the  Census         ^^ 


In  addition  to  the  findings  of 
the  Census  of  Population,  con- 
ducted every  ten  years,  the 
Bureau  of  the  Census  pub- 
lishes continuing  and  up-to- 
date  statistics  on  population 
counts,  characteristics,  and 
other  special  studies  on  the 
American  people.  Data  are 
issued  in  the  eight  separate 
series  of  reports  described 
herein  and  released  under  the 
general  title.  Current  Popula- 
tion Reports. 
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P-20  POPULATION 
CHARACTERISTICS. 

Current  national  and,  in  some 
cases,  regional  data  on  geo- 
graphic residence  and  mobil- 
ity, fertility,  education,  school 
enrollment,  marital  status, 
numbers  and  characteristics  of 
household  and  families,  etc. 
Approximately  ten  reports 
each  year. 


P-23  SPECIAL  STUDIES. 

Infrequent  reports  on  meth- 
ods, concepts,  or  specialized 
data. 

P-25  POPULATION 

ESTIMATES  AND 

PROJECTIONS. 

Monthly  estimates  of  the  total 
population  of  the  United 
States;  annual  mid-year  esti- 
mates of  the  population  of 
States,  by  broad  age  groups, 
and  of  the  United  States  by 
age,  color,  and  sex;  annual 
estimates  of  the  components 
of  population  change.  Esti- 
mates of  the  population  se- 
lected metropolitan  areas  and 
their  component  counties. 
Projections  of  the  future  pop- 
ulation of  the  United  States 
and  individual  States.  Approx- 
imately 20  reports  each  year. 

P-26  FEDERAL-STATE 
COOPERATIVE  PRO- 
GRAM FOR  POPULA- 
TION ESTIMATES. 

Population  estimates  for  coun- 
ties for  selected  States  in 
which  the  figures  are  prepared 
by  a  State  agency  as  part  of 
the  Federal-State  Cooperative 
Program  for  Local  Population 
Estimates. 
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P-27  FARM 
POPULATION. 

(Census-ERS).  Data  on  the 
size  and  selected  character- 
istics of  the  farm  population 
of  the  United  States.  Issued 
jointly  with  the  Economic 
Research  Service,  U.S.  Depart- 
ment of  Agriculture.  One  or 
two  reports  each  year. 

P-28SPECIAL  CENSUSES. 

Results  of  population  censuses 
taken  at  the  request  and 
expense  of  city  or  other  local 
governments.  Subscription 
includes  only  the  quarterly 
and  annual  summaries  showing 
the  total  population  figures 
for  all  the  censuses  conducted 
during  the  particular  period. 
Individual  reports  issued  for 
areas  of  50,000  or  more, 
showing  the  population  by 
age,  sex,  and  color  are  avail- 
able separately.  See  "How  to 
Order  Reports."  Five  reports 
each  year. 

P-60  CONSUMER 
INCOME. 

Information  on  the  propor- 
tions of  families  and  persons 
at  various  income  levels.  Also 
data  on  the  relationship  of 
income  to  age,  sex,  color,  fam- 
ily size,  education,  occupa- 
tion, work  experience,  and 
other  characteristics.  Two  re- 
ports each  year. 


P-65  CONSUMER 
BUYING  INDICATORS. 

Information  on  the  proportion 
of  households  reporting  inten- 
tions to  purchase  automobiles, 
houses,  and  household  equip- 
ment within  a  particular 
period  of  time.  Also  data  on 
recent  purchases.  Quarterly. 

HOW  TO  ORDER 
REPORTS 

All  Current  Population  Reports 
are  sold  as  a  single  subscription 
for  $14.00  a  year.  This  price 
includes  Series  P-20,  P-23, 
P-25,  P-26,  P-27,  P-28  (quar- 
terly and  annual  summaries 
only),  P-60,  and  P-65. 

Subscriptions  to  individual 
series  are  not  sold  separately 
but  single  copies  of  reports 
issued  in  all  series  except  P-28 
may  be  obtained  from  Super- 
intendent of  Documents,  U.S. 
Government  Printing  Office, 
Washington,  D.C.  20402.  Indi- 
vidual city  or  area  reports  in 
the  P-28  series  may  be  ordered 
from  the  Bureau  of  the 
Census.  Prices  for  these  re- 
ports vary.  For  information  on 
titles  and  prices  of  individual 
reports  issued  in  all  CPR 
series,  write  to  Publications 
Distribution  Section,  Bureau 
of  the  Census,  Washington, 
D.C.  20233. 


Mail  order  form  with  payment  to: 
Superintendent  of  Documents 
U.S.  Government  Printing  Office 
Washington,  D.C,  20402 

or  any  U.S.  Dept.  of  Commerce  Field  Office 


Please    send subscription{s)    of    the    Current    Population 

Report  Series  as  described  above,  at  $14.00  per  subscription.  (8 
Series).  Add  $3.50  for  foreign  mailing.  C3.186:    (Nos.) 

Enclosed   is  $ 


_(check,  money  order,  Supt.   Docs. 


coupons)  or  charge  Deposit  Account  No. 
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Street  Address 

City,  State,  ZIP . 

Make    check    or    money    order    payable    to    Superintendent    of 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
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Table  1.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1969  to  1971 


,Mill  ions    >>1    dollar,-. 


Month  and   year 


September. 
August , . . . 
July 


June 

May 

April . . . . 
March. . .  . 
February, 
January . . 


December .  . 
November.  . 
October. , . 
September. 
August. . . . 
July 


J  une 

May 

April , .  .  . 
March. .  .  . 
February . 
January . . 


December. 
November. 
October. . 
September 


Total''  ■* 
\ seasonally 
adj  usted  1 


178 
195 
168 

173 
176 
170 
166 
167 
166 


163 
153 
161 
162 
164 
159 

163 
156 
139 
160 
168 
156 


161 
160 
156 
154 


FFR  1  R  1972 
DEPOSITORY 


Total'' 
\  unadj  usted ) 


244 
175 
115 

139 
135 
157 
176 
178 
171 


163 
180 
199 
222 
143 
112 

129 
122 
128 
166 
178 
164 


158 
185 


207 


'Data  (unadjusted!  shown  in  table  1  are  rebenchmarked  to  the  1967  Census  of 
Manufactures.  Detailed  statistics  are  shown  in  the  M20C  summary  for  1970  Issued 
on  August  6,  1971.  ''Data  are  seasonally  adjusted  by  the  factors  shown  in  the 
M20C  Seasonal  Adjustment  Supplement  published  November  1971.  The  revised  factors 
are  based  on  data  rebenchmarked  to  the  1967  Census  of  Manufactures.  ^Beginning 
with  January  1971,  the  data  are  adjusted  for  number  of  working  days  In  the  report- 
ing period.  Although  comparable  monthly  data  for  prior  years  are  not  available, 
the  eff<Tl  of  this  adjustment  is  considered  to  be  negligible  at  the  U.S.  total 
level  (see  Reporting  Period  Adjustment).  ^Includes  manufacturer-retailers  which 
are  defined  as  confectionery  manufacturers  having  two  or  more  retail  outlets  (see 
Explanation  of  Terms). 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy— $1.50  per  year. 


TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS. 
BY  KINO  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS  I 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


SEPTEMBER 
1971 


SALES 
(SI. 000) 


AUGUST 
1971 


SALES 
(51.000) 


36 

253 

168 

622 

13 

992 

10 

311 

87 

536 

65 

533 

38 

756 

'29 

3U7 

U8 

780 

36 

186 

50 

782 

6, 

8U7 

80 

27« 

5« 

821 

7 

833 

5 

116 

2 

675 

1 

910 

7 

016 

5 

311 

« 

0U3 

2 

832 

2 

973 

2 

1479 

10  U32 


8  050 


u 

926 

3 

39a 

5 

506 

n 

656 

2 

2140 

1 

272 

7 

3U9 

3 

731 

1 

530 

1 

037 

15 

377 

11 

500 

lU 

616 

10 

962 

761 

538 

( 


REVISED  BY  5  PERCENT  OR  MORE  FROM  PREVIOUSLY  PUBLISHED  FIGURES. 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


TYPE  OF  PRODUCT 

SEPTEMBER  1971 

AUGUST 

1971 

SIC 

CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL  SALE*;  OF  ^^ELECTED  E<:.TABI  TSHMEMT'^*  >.■.>>.■ 

310  785 

9  591 
78  680 
58  713 

97  765 
27  873 
38  163 

161  flUU 

11  130 
U3  ')3« 
17  805 

60  192 
16  656 

12  627 

218  321 

3  578 
16  360 
37  706 

78  081 
23  177 
29  116 

111  613 

r 
3  595 

2071324 

PACKAGE  GOODS  MADE  TO  RETAIL  AT* 

il •00  OR  MORE  PER  POUND  >.*.■•••>•••••■■ 

25  «O0 

2071371 

LESS  THAN  10.50  PER  POUND  .......  • 

11  153 

2070114 

BAR  GOODS 

HQ   310 

13  305 

2070121 

REVISED  BY  5  PERCENT  OR  MORE  FROM  PREVIOUSLY  PUBLISHED  FIGURES. 


Table  4. — EXPORTS  OF  CONFECTIONERY  PRODUCTS 
(Thousands  of  pounds) 


Country  to  which  exported 


September 


August 


9  months 
through  September 


Confectionery  J  except  chewing  gum, 
not  containing  cocoa 


TOTAL 

Canada 

Mexico 

Panama 

Be  rmuda 

Bahamas 

Jamaica 

Netherlands  Antilles. 

Sweden 

West  Germany 

Greece 

Hong  Kong 

Nansei  Islands 

Other 


TOTAL 

Canada 

Mexico , 

Bahamas 

Nansei  Islands, 
Other 


Confectionery  containing  cocoa  or  chocolate 


Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S.  Exports.   The 
Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate;  0730020,  confectionery 
containing  chocolate. 


Table  5. — IMPORTS  OF  CONFECTIONERY  PRODUCTS 

(Thousands  of  pounds) 


Country  of  Origin 


September 


August 


9  months 

through 

September 


Chocolate,  sweetened,  except  bars  and  blocks  of 
10  pounds  or  more 


TOTAL 

Canada 

Dominican  Republic 
United  Kingdom.... 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


TOTAL 

Canada 

Colombia 

Sweden 

Finland 

Denmark 

United  Kingdom 
Netherlands . . . 

Belgium 

West  Germany.. 

Austria 

Poland 

Spain 

Italy 

Other 


TOTAL 

Canada 

United  Kingdom 
West  Germany. . 
Switzerland . . . 

Italy 

Other 


Candy  and  other  confectionery,  n.e.s.,  not 
containing  cocoa  or  chocolate 


7,122 

844 
632 
460 
125 
365 
2,507 
321 
118 
5 
168 
198 
481 
325 
573 


60,782 

4,491 
3,317 
5,036 
1,799 
3,313 
23,483 
4,524 
1,222 
1,086 
1,280 

1 ,  160 
1,439 

2 ,  682 
5,900 


Candy  and  other  confectionery,  n.e.s.,  containing 
cocoa  or  chocolate 


Note:   Data  in  this  table  are  reported  under  the  following  TSUSA  codes:   1563000, 
Sweetened  Chocolate  (except  10  lb.  blocks  or  more);  1571020,  Candy  n.e.s.  (not  containing 
chocolate);  1571040,  candy  n.e.s.  (containing  chocolate). 


-Represents  zero. 

n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reportedby  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer - 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  3.  Comparison 
of  table  with  the  second  column  of  table  1 
shows  that  the  respondents  of  Form  M20C.1 
account  for  about  65  percent  of  the  total  estimated 
sales  of  manufacturer- wholesalers  and  chocolate- 
manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in 
the  reporting  panel  are  imputed  from  the  month- 
l  to-month  movements  shown  by  reporting  firms. 
The  overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates 
are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.  Figures    with    imputation    rates    above 


25   percent,    particularly,    should   be    used   with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4-week,  5-week  perods).  Based  on  a  study  of 
large  confectionery  manufacturers,  it  has  been 
determined  that  the  calendar  month  accounting 
system  prevails  in  the  industry.  Hence,  adjust- 
ments have  been  made  to  those  reporting  on 
other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting 
information  thus  provides  a  better  measure  than 
the  original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers  --  Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales--Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products --In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods --Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in e.oaomy packages. 


Bulk  goods- -Bulk  gjods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties- -These  are 
confectionery  items  of  more  than  two  pieces  to 
the  individual  consumer-unit  and  novelty  items, 
intended  to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer - 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50 cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


CURRENT  POPULATION  REPORTS 

From  the  Bureau  of 
Uie  census         ^^ 


In  addition  to  the  findings  of 
the  Census  of  Population,  con- 
ducted every  ten  years,  the 
Bureau  of  the  Census  pub- 
lishes continuing  and  up-to- 
date  statistics  on  population 
counts,  characteristics,  and 
other  special  studies  on  the 
American  people.  Data  are 
issued  in  the  eight  separate 
series  of  reports  described 
herein  and  released  under  the 
general  title.  Current  Popula- 
tion Reports. 
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P-20  POPULATION 
CHARACTERISTICS. 

Current  national  and,  in  some 
cases,  regional  data  on  geo- 
graphic residence  and  mobil- 
ity, fertility,  education,  school 
enrollment,  marital  status, 
numbers  and  characteristics  of 
household  and  families,  etc. 
Approximately  ten  reports 
each  year. 


P-23  SPECIAL  STUDIES. 

Infrequent  reports  on  meth- 
ods, concepts,  or  specialized 
data. 

P-25  POPULATION 

ESTIMATES  AND 

PROJECTIONS. 

Monthly  estimates  of  the  total 
population  of  the  United 
States;  annual  mid-year  esti- 
mates of  the  population  of 
States,  by  broad  age  groups, 
and  of  the  United  States  by 
age,  color,  and  sex;  annual 
estimates  of  the  components 
of  population  change.  Esti- 
mates of  the  population  se- 
lected metropolitan  areas  and 
their  component  counties. 
Projections  of  the  future  pop- 
ulation of  the  United  States 
and  individual  States.  Approx- 
imately 20  reports  each  year. 

P-26  FEDERAL-STATE 
COOPERATIVE  PRO- 
GRAM FOR  POPULA- 
TION ESTIMATES. 

Population  estimates  for  coun- 
ties for  selected  States  in 
which  the  figures  are  prepared 
by  a  State  agency  as  part  of 
the  Federal-State  Cooperative 
Program  for  Local  Population 
Estimates. 
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P-27  FARM 
POPULATION. 

(Census-ERS).  Data  on  the 
size  and  selected  character- 
istics of  the  farm  population 
of  the  United  States.  Issued 
jointly  with  the  Economic 
Research  Service,  U.S.  Depart- 
ment of  Agriculture.  One  or 
two  reports  each  year. 

P-28SPECIAL  CENSUSES. 

Results  of  population  censuses 
tal<en  at  the  request  and 
expense  of  city  or  other  local 
governments.  Subscription 
includes  only  the  quarterly 
and  annual  summaries  showing 
the  total  population  figures 
for  all  the  censuses  conducted 
during  the  particular  period. 
Individual  reports  issued  for 
areas  of  50,000  or  more, 
showing  the  population  by 
age,  sex,  and  color  are  avail- 
able separately.  See  "How  to 
Order  Reports."  Five  reports 
each  year. 

P-60  CONSUMER 
INCOME. 

Information  on  the  propor- 
tions of  families  and  persons 
at  various  income  levels.  Also 
data  on  the  relationship  of 
income  to  age,  sex,  color,  fam- 
ily size,  education,  occupa- 
tion, work  experience,  and 
other  characteristics.  Two  re- 
ports each  year. 


P-65  CONSUMER 
BUYING  INDICATORS. 

Information  on  the  proportion 
of  households  reporting  inten- 
tions to  purchase  automobiles, 
houses,  and  household  equip- 
ment within  a  particular 
period  of  time.  Also  data  on 
recent  purchases.  Quarterly. 

HOW  TO  ORDER 
REPORTS 

All  Current  Population  Reports 
are  sold  as  a  single  subscription 
for  $14.00  a  year.  This  price 
includes  Series  P-20,  P-23, 
P-25,  P-26,  P-27,  P-28  (quar- 
terly and  annual  summaries 
only),  P-60,  and  P-65. 

Subscriptions  to  individual 
series  are  not  sold  separately 
but  single  copies  of  reports 
issued  in  all  series  except  P-28 
may  be  obtained  from  Super- 
intendent of  Documents,  U.S. 
Government  Printing  Office, 
Washington,  D.C.  20402.  Indi- 
vidual city  or  area  reports  in 
the  P-28  series  may  be  ordered 
from  the  Bureau  of  the 
Census.  Prices  for  these  re- 
ports vary.  For  information  on 
titles  and  prices  of  individual 
reports  issued  in  all  CPR 
series,  write  to  Publications 
Distribution  Section,  Bureau 
of  the  Census,  Washington, 
D.C.  20233. 


Mail  order  form  with  payment  to: 

Superintendent  of  Documents 
U.S.  Government  Printing  Office 
Washington,  D.C,  20402 
or  any  U.S.  Dept.  of  Commerce  Field  Office 


Please    send. 


.subscription(s)    of    the    Current    Population 


Report  Series  as  described  above,  at  $14.00  per  subscription.  (8 
Series).  Add  $3.50  for  foreign  nnaiiing.  C3.186;   (Nos.) 

Enclosed  is  $ (check,  money  order,  Supt.  Docs. 

coupons)  or  charge  Deposit  Account  No. 


Name. 


Street  Address^ 

City,  State,  ZIP. 

Make    check    or    money    order    payable    to    Superintendent    of 
Documents 


U.S.  DEPARTMENT  OF  COMMERCE 
Bureau  of  the  Census 

Washington.  D.C.    20233 


POSTAGE  AND  FEES  PAID 
U.S.   DEPARTMENT  OF  COMMERCE 
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January  1972 


SERIES:    M20C(7I)-10  and  11 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 
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Table  1    Summary  of  Manufacturers'  Sales  of 
Confectionery,  1969  to  1971 


Millions    of    dollars; 


Month  and  year 


November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1970' 

December 

November 

October 

September 

Augus  t 

July 

J  une 

May 

April 

March 

February 

January 

1969' 

December 

November 

October 


Total^    ■* 
(seasonally 
adjusted  J 


195 
188 
178 
195 
168 

173 
176 
170 
166 
167 
166 


163 
153 
161 
162 
164 
159 

163 

156 
139 
160 
168 
156 


161 
160 
156 


Total'' 
i  unadjusted) 


232 
228 
244 

175 
115 

139 
135 
157 
176 
178 
171 


163 
180 
199 
222 

143 
112 

129 
122 
128 
166 
178 
164 


158 
185 
199 


'Data  (unadjusted)  shown  in  table  1  are  rebenchmarked  to  the  1967  Census  of 
Manufactures.  Detailed  statistics  are  shown  in  the  M20C  summary  for  1970  issued 
on  August   6,    1971.  ^Data  are    seasonally   adjusted    by    the    factors    shown      in      the 

M20C  Seasonal  Adjustment  Supplement  published  November  1971.  The  revised  factors 
are   based  on  data  rebenchmarked   to   the    1967  Census   of  Manufactures.  ^Beginning 

with  January  1971,  the  data  are  adjusted  for  number  of  working  days  in  the  report- 
ing period.  Although  comparable  monthly  data  for  prior  years  are  not  available, 
the  effect  of  this  adjustment  iS  considered  to  be  negligible  at  the  U.S.  total 
level    I  see  Reporting    Period  Adjustment).  *  Includes    manufacturer-retailers   which 

are  defined  as  confectionery  manufacturers  having  two  or  more  retail  outlets  (see 
Explanation   of    Terms). 
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Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS! 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


NOVEMBER   OCTOBER 
1971       1971 


SALES 
l$l-O0O) 


SALES 
(SliOOO) 


SEPTEMBER 
1971 


SALES 
(SliOOOl 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  


NE*  ENGLAND 


MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL.  .  . 
MINNESOTA!  KANSAS!  S. 
IOWA  AND  MISSOURI.  . 


DAKOTA  &  NEBRASKA. 


SOUTH  ATLANTIC 

MARYLAND!  DISTRICT  OF  COLUMBIA! 

WEST  VIRGINIA!  NORTH  CAROLINA! 

SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 


VIRGINIA! 
AND 


TENNESSEE! 


EAST  SOUTH  CENTRAL  (KENTUCKY! 

ALABAMA!  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS!  LOUISIANA! 

OKLAHOMA!  AND  TEXAS)  

MOUNTAIN  (ARIZONA!  COLORADO!  IDAHO!  NEW 

MEXICO!  AND  UTAH! 


PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON. 


78  050 
3U  353 
43  697 

65  962 

56  UU8 

7  533 

1  981 

10  855 
7  651 
3  201 


8  573 
6  U70 


3  785 

9  363 

U  008 

1«  1403 

12  713 

1  690 


218  B53 

15  507 

79  176 

35  803 

13  373 

75  920 

65  063 

8  830 

2  027 

7  286 

3  827 
3  159 


1  271 
6  991 


15  121 

11  012 

1  382 


88  620 
39  821 
18  799 

91  115 

80  611 

7  993 

'2.   838 

5  722 

'2  719 

2  973 


1  922 

5  196 


2  218 

7  319 

1  196 

11  800 

11  039 

761 


'REVISED  BY  5  PERCENT  OR  MORE  FROM  PREVIOUSLY  PUBLISHED  FIGURES. 


-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS! 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


NOVEMBER  1971 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


OCTOBER  1971 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


SEPTEMBER  1971 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


2071321 
2071351 
2071371 

2070111 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

to. 50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS!  INCLUDING  PENNY  GOODS.  .  .  . 


23  823 
13  601 
12  166 

66  631 
20  358 
23  688 


28  101 
23  519 

12  053 

39  67  1 

13  101 
7  931 


13  811 
56  611 
15  110 

70  190 
21  523 
28  237 


II  303 
31  310 

11  321 

12  128 

13  379 
9  717 


9  597 
78  175 
58  111 

98  575 
27  860 
38  062 


11  137 
13  538 
17  618 

61  226 

16  651 

12  611 


Table  4. --EXPORTS  OF  CONFECTIONERY  PRODUCTS 
(Thousands  of  pounds  J 


Country    to  which  exported 

November 

October 

11   months 
through   November 

Confectionery,    except    chewing   gum, 
not    containing   cocoa    (0620115) 

TOTAL 

1,061 

249 

395 

18 

9 

16 

10 

3 

13 
120 
228 

921 

251 
317 
14 
19 
40 
26 
36 
5 

~ 

27 

7 
179 

11,315 

2,576 

2,996 
198 
211 
386 
185 
251 
134 

1,683 
116 
186 
300 

2,093 

Panama • 

Bermuda • , 

Jamaica • , 

Netherlands   Antilles 

Greece , ., 

Hone;    Kone 

Nansei    Islands ,, 

Other 

Confectionery   containing   cocoa   or  chocolate    (0730020) 

TOTAL 

985 

225 

22 

39 

174 

525 

979 

437 

9 

2 

87 

444 

6,060 

2,680 
191 
172 
796 

2,221 

Mex  ico 

Nansei    Islands 

Note;   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S.  Exports.   The 
Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate;  0730020,  confectionery 
containing  chocolate. 


Table    5.— IMPORTS    OF   CONFECTIONERY    PRODUCTS 
I  Thousands    of    pounds) 


Country    of    Origin 


October 


September 


10  months 
through 
October 


'Chocolate^    sweetened,    except    bars    and    blocks    of 
10   pounds    or   more    (TSUSA   codes    1563020   and   1563040) 


TOTAL 

Canada 

Dominican   Republic. 

United   Kingdom 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


TOTAL 

Canada 

Colombia 

Sweden 

Finland 

Denmark 

United  Kingdom. 
Netherlands . . . . 

Belgium 

West  Germany . . . 

Austria 

Poland 

Spain 

Italy 

Other 


TOTAL 

Canada 

United  Kingdom. 
West  Germany . . . 
Switzerland.  .  .  . 

Italy 

Other 


3,277 

272 

19 

774 

1,283 

151 

162 

218 

265 

35 

98 


28,472 

5,852 

1,066 

5,452 

7,635 

1,870 

2,738 

1,272 

617 

996 

347 

627 


Candy  and  other  confectionery,  n.e.c,  not 
containing  cocoa  or  chocolate   TSUSA  code  1571020  , 


Candy  and  other  confectionery,  n.e.s.,  containing 
cocoa  or  chocolate  ^TSUSA  code  1571040) 


4,870 

1,203 
1,299 
711 
689 
119 
849 


25,081 

7,161 
8,919 
1,907 
1 ,  404 
627 
5,062 


n.e.s.   Not  elsewhere  specified. 


Represents  zero. 


'Data  in  this  import  classification  are  incorrect  as  published  prior  to  this  publication. 
Please  note  the  change  in  the  TSUSA  coding  for  this  import  commodity.   Import  data  collected 
under  1563000  (chocolate,  sweetened,  except  bars  and  blocks  of  10  pounds  or  more)  is  now- 
collected  under  1563020  (chocolate,  sweetened,  n.e.s.  and  edible  as  candy  or  confection)  and 
1563040  chocolate,  sweetened,  in  any  other  form).   The  description  for  the  combined  data 
reported  under  these  two  codes  remains  unchanged. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  3.  Comparison 
of  table  with  the  second  column  of  table  1 
shows  that  the  respondents  of  Form  M20C.1 
account  for  about  65  percent  of  the  total  estimated 
sales  of  manufacturer- wholesalers  and  chocolate- 
manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in 
the  reporting  panel  are  imputed  from  the  month- 
to-month  movements  shown  by  reporting  firms. 
The  overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates 
are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.  Figures    with    imputation    rates    above 


25   percent,    particularly,    should    be   used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4-week,  5-week  perods).  Based  on  a  study  of 
large  confectionery  manufacturers,  it  has  been 
determined  that  the  calendar  month  accounting 
system  prevails  in  the  industry.  Hence,  adjust- 
ments have  been  made  to  those  reporting  on 
other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting 
information  thus  provides  a  better  measure  than 
the  original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers  --  Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products- -In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods --Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in ei.Oiwmy  packages. 


Bulk  goods- -Bui:;  g-jods  includes  penny  gOOus, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--These  are 
confectionery  items  of  more  than  two  pieces  to 
the  individual  consumer-unit  and  novelty  items, 
intended  to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50centsto99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 

Table  1    Summary  of  Manufacturers'  Sales  of 
Confectionery,  1969  to  1971 

Millions    of    dollars  J 


Month  and  year 


1971  ' 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1970' 

December 

November 

October 

September 

Aug  us  t 

July 

June 

May 

April 

March 

February 

January 

1969' 

December 


Total'    ' 
( seasonally 
adjusted  j 


182 
198 
188 
178 
195 
168 

173 
176 
170 
166 
167 
166 


163 
153 
161 
162 
164 
159 

163 
156 
139 
160 
168 
156 


Total" 
(unadjusted  J 


182 
235 
228 
244 
175 
115 

139 
135 
157 
176 
178 
171 


163 
180 
199 
222 
143 
112 

129 
122 
128 
166 
178 
164 


'Data    (unadjusted)     shown   in   table      1   are 
Manuiactures.        Detailed  statistics   are   shown 
on  August    6,    1971.  ^Data   are    seasonally    ai 

M20C  Seasonal  Adjustment  Supplement  published 
are  based  on  data  rebenchmarked  to  the  1967  c 
with  January  1971,  the  data  are  adjusted  for 
ing  period.  Although  comparable  monthly  dat; 
the  effect  of  this  adjustment  is  considered 
level  (see  Reporting  Period  Adjustment  J. 
are  defined  as  confectionery  manufacturers  ha 
Explanation  of   Terms). 


rebenchmarked   to     the 
in   the     M20C  summary 

djusted    by    the    factors 
November    1971.         The 

ensus    of  Manufactures. 

number  of  working  days 
for  prior  years   are 
to   be  negligible   at 

Includes   manufacturer 

ving  two   or  more  reta 


1967      Census    of 
for   1970    issued 
hown      in      the 
revised   factors 
^Beginning 
in  the   report- 
not   available, 
the    U.S.    total 
retailers   which 
utlets    isee 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price;    15  cents  per  copy-$1.50  per  year. 


TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS. 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


DECEMBER 
1971 


SALES 
($1<000) 


NOVEMBER 
1971 


SALES 
(SliOOO) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA.  •  , 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


166 

76U 

220 

806 

12 

661 

16 

U05 

60 

325 

80 

"75 

26 

61U 

35 

355 

33 

711 

U5 

122 

52 

35U 

65 

663 

UI4 

098 

55 

667 

6 

369 

'8 

015 

1 

887 

1 

981 

7 

099 

10 

878 

^ 

928 

7 

65« 

2 

071 

3 

2214 

10 

8U0 

15 

0U3 

6 

215 

8 

573 

u 

595 

6 

070 

1 

822 

3 

785 

^ 

5m 

0 

363 

3 

2U8 

n 

008 

12 

001 

'^\l 

186 

11 

027 

196 

971 

1 

690 

TABLE  3. 


-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


TYPE  OF  PRODUCT 

DECEMBER  1971 

NOVEMBER  1971 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

177  865 

17  207 
25  105 
35  258 

63  253 

17  um 
19  601 

96  BUO 

18  856 

13  670 

9  5UU 

37  009 

10  30U 

6  557 

220  "^OO 

23  701 
«5  «36 
U2  U30 

65  777 
20  U6U 
22  782 

12'^  3U1 

PACKAGE  GOODS  MADE  TO  RETAIL  AT: 

28  003 

2071351 

$0.50  TO  £0.99  PER  POUND •....• 

2U  3<16 

207 1 37 1 

LESS  THAN  SO. 50  PER  POUND 

12  295 

39  766 

5  CENT  AND  10  CENT  SPECIALTIES  

13  212 

7  719 

Table    4  . —EXPORTS    OF   CONFECTIONERY    PRODUCTS 
(Thousands    of    pounds] 


Country    to  which  exported 


December 


November 


Oc  t  o  be  r 


12   months 
through 
December 


Confectionery,    except   chewing  gum, 
not   containing  cocoa    (0620115) 


TOTAL 

Canada 

Mexico 

Panama 

Be  rrauda 

Bahamas 

Jamaica 

Netherlands   Antilles. 

Sweden 

West  Germany 

Greece 

Hong  Kong 

Nansei  Islands 

Other 


921 

12,232 

251 

2,692 

317 

3,330 

14 

220 

19 

230 

40 

425 

26 

202 

36 

289 

5 

134 

- 

1,683 

- 

144 

27 

228 

7 

324 

179 

2,331 

Confectionery  containing  cocoa  or  chocolate  (0730020) 


TOTAL 

Canada 

Mexico 

Bahamas 

Nansei  Islands. 
Other 


6,669 


437 

2,835 

9 

211 

2 

182 

87 

969 

444 

2,472 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S.  Exports.   The 
Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocoalte;  0730020,  confectionery 
containing  chocolate. 


Table  5. — IMPORTS  OF  CONFECTIONERY  PRODUCTS 
(Thousands  of  pounds] 


Country  of  Origin 


December 


November 


October 


12  months 
through 
November 


'Chocolate,  sweetened,  except  bars  and  blocks  of 
10  pounds  or  more  i TSUSA  codes  1563020  and  1563040) 


TOTAL , 

Canada 

Dominican  Republic, 

United  Kingdom 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


TOTAL 

Canada 

Colombia 

Sweden 

Finland 

Denmark 

United  Kingdom. 
Netherlands  .  .  . . 

Belgium 

West  Germany. . . 

Austria 

Poland 

Spain 

Italy 

Other 


5,162 


4,013 


426 

1 

,167 

27 

90 

1,811 

40 

1,677 

1 

,848 

152 

69 

292 

345 

665 

334 

2 

16 

46 

40 

38 

42 

26 

22 

2,658 


30,834 


802 

4,211 

226 

1,000 

44 

6,872 

841 

10,561 

62 

1,536 

373 

2,631 

112 

1,889 

4 

539 

114 

837 

30 

113 

50 

645 

Candy  and  other  confectionery,  n.e.c,  not 
containing  cocoa  or  chocolate  (TSUSA  code  1571020^ 


4,684 

2,345 

5,119 

72,931 

99 

206 

252 

5,048 

341 

192 

209 

4,059 

389 

103 

355 

5,933 

139 

47 

165 

2,150 

205 

36 

235 

3,789 

1,801 

1,073 

1,846 

28,203 

481 

64 

444 

5,513 

161 

53 

66 

1,502 

42 

18 

64 

1.210 

111 

- 

57 

1,448 

74 

51 

30 

1,315 

64 

79 

727 

2,309 

398 

81 

246 

3,408 

379 

342 

423 

7,044 

Candy  and  other  confectionery,  n.e.s.,  containing 
cocoa  or  chocolate   TSUSA  code  1571040) 


TOTAL 

Canada 

United  Kingdom. 
West  Germany . . . 
Switzerland. . . . 

Italy 

Other 


2,063 

564 
368 
701 
17 
43 
370 


1,970 

1,296 

383 

33 

32 

28 

198 


3,091 

1,220 
532 
525 

14 
119 
681 


29,114 

9,021 
9,670 
2,641 
1,454 
698 
5,630 


n.e.s.  Not  elsewhere  specified. 


Represents  zero. 


'Data  in  this  import  classification  are  incorrect  as  published  prior  to  this  publication. 
Please  note  the  change  in  the  TSUSA  coding  for  this  import  commodity.   Import  data  collected 
under  1563000  (chocolate,  sweetened,  except  bars  and  blocks  of  10  pounds  or  more)  is  now 
collected  under  1563020  (chocolate,  sweetened,  n.e.s.  and  edible  as  candy  or  confection)  and 
1563040  (chocolate,  sweetened  in  any  other  form).   The  description  for  the  combined  data 
reported  under  these  two  codes  remains  unchanged. 


DESCRIPTION  OF  SURVEY 

The  statistics  inthispublicationwerecollected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer - 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  3.  Comparison 
of  table  with  the  second  column  of  table  1 
shows  that  the  respondents  of  Form  M20C.1 
account  for  about  65  percent  of  the  total  estimated 
sales  of  manufacturer- wholesalers  and  chocolate- 
manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in 
the  reporting  panel  are  imputed  from  the  month- 
to-month  movements  shown  by  reporting  firms. 
The  overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates 
are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.  Figures    with    imputation    rates    above 


25   percent,    particularly,    should   be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4-week,  5-week  perods).  Based  on  a  study  of 
large  confectionery  manufacturers,  it  has  been 
determined  that  the  calendar  month  accounting 
system  prevails  in  the  industry.  Hence,  adjust- 
ments have  been  made  to  those  reporting  on 
other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.) and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting 
information  thus  provides  a  better  measure  than 
the  original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers  --  Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionerymanu- 
facturing  establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products--In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  ecoaomy  packages. 


Bulk  goods- -Buh;  gjods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties- -These  are 
confectionery  items  of  more  than  two  pieces  to 
the  individual  consumer-unit  and  novelty  items, 
intended  to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designedto 
retail  at  $1  or  more,  SOcents  to99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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SERIES:    M20C(71)-13 


COVERAGE--Statistics  in  this  publication  are 
estimated  industry  totals  based  on  monthly  re- 
ports on  Census  Forms  M20C.1  and  M20C.2from 
approximately  330  manufacturers  of  confectionery 
and  competitive  chocolate  products.  The  data  from 
these  respondents  account  for  about  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confec- 
tionery products.  The  proportion  estimated  for 
the  establishments  which  are  not  on  the  reporting 
panel  varies  by  State  and  is  based  on  their  sales 
as  reported  in  the  1967  Census  of  Manufactures. 
In  addition,  detailed  annual  reports  on  sales  by 
type  of  confectionery,  ingredients  used,  and  sales 
by  class  of  customer  were  collected  on  an  annual 
basis  on  Census  Form  1VIA-20D  from  a  reporting 
panel  of  large  establishments. 

This  report  is  the  result  of  a  joint  effort  by 
the  Bureau  of  Domestic  Commerce  and  the  Bureau 


of  the  Census  and  includes  only  summary  data. 
More  detailed  statistics,  based  on  the  annual  sur- 
vey, appear  in  the  report  entitled  "Confectionery 
Manufacturers'  Sales  and  Distribution,  1971' 
published  by  the  Bureau  of  Domestic  Commerce. 
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Table  1 SUMMARY  OF  MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS, 

1961  TO  1971 

(In  millions) 


Year 

Pounds 

Value 

Year 

Pounds 

Value 

1971 

3,975 
3,938 
3,968 

3,907 
3,769 

2,002 
1,910 
1,870 

1,756 
1,645 

1966 

3,668 

3,474 
3,403 
3,269 
3,121 
3,112 

1970 

1965 

1,429 
1,395 
1,319 
1,251 
1,233 

1969 

1964 

1963 

1968 

1962 

1967 

1961 

Note:   Includes  all  known  producers  of  confectionery  and  competitive  chocolate  products,  except  retail 
confectioners  with  a  single  location. 

Boston  Public  Library 
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Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.JDejWiajJippt  QRcMrnerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.   This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$L50  per  year. 


Table  2.— VALUE  OF  MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS, 
BY  MONTH,  1971  AND  1970 

(Millions  of  dollars ) 


Seasonally 
adj  usted' 


Unadj  us ted 


Seasonally 
adjusted' 


Unadj  usted 


TOTAL. 


January . . 
February . 
March. . . . 
April, , . . 

May 

June 


July 

August . .  .  . 
September. 
October. . . 
November, . 
December. . 


167 
167 
166 
170 
174 
171 

169 

176 
160 
167 
163 
159 


2,002 

171 
178 
176 
157 
135 
139 

115 
160 
215 
204 
195 
157 


',Xi 

158 

168 
159 
139 
155 
161 

160 
163 
164 
160 
153 
164 


164 
178 
167 
129 
122 
129 

112 
143 
222 
200 
181 
163 


(Xj  Not  applicable. 

^Data  are  seasonally  adjusted  by  the  factors  shown  in  the  M20C  Seasonal 
Adjustment  Supplement  published  June  1972, 


Table  3.— SALES  BY  MANUFACTURER-WHOLESALERS,  INCLUDING  CHOCOLATE  MANUFACTURERS,  OF 
CONFECTIONERY  AND  COMPETITIVE  PRODUCTS,  BY  TYPE  OF  PRODUCT,  1971  AND  1970 


1971 

1970 

Type    of   product 

Pounds 

Value 

Average 

Pounds 

Value 

Average 

(1,000) 

($1,000) 

Value 

(1,000) 

($1,000) 

Value 

TOTAL   SALES  

3,974,618 

2,002,488 

$0,504 

3,937,943 

1,909    747 

$0,485 

Package  goods   made  to   retail   at — 

$1.00  or  more  per  pound 

200,034 

239,516 

1  .197 

187,844 

228,337 

1.216 

$0.50   to   $0.99    per    pound 

569,54  2 

314,005 

0.551 

526,637 

283,288 

0.538 

Less   than  $0.50   per   pound 

649,677 

200,959 

0.309 

712,219 

212,991 

0.299 

Bar   goods 

1,040,787 

603,850 

0.580 

997,008 

556,576 

0.558 

588,179 

218,235 

0.371 

597,762 

213,074 

0.356 

5   cent   and   10  cent   specialties 

496,232 

237,330 

0.478 

430,194 

210,344 

0.489 

Candy  and  other  confectionery 

products,   n.s.k 

430,167 

188,593 

0.438 

486,279 

205,137 

0.422 

-Not  specified  by  kind. 


Table  4. --MANUFACTURERS'  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUClS,  BY 
KIND  OF  BUSINESS  AND  AREA  OF  PLANT  LOCATION,  1971  AND  1970 


Pounds 
(1,000) 


Value' 
($1,000) 


Pounds 
(1,000) 


Value 
$1,000) 


UNITED  STATES,  TOTAL. 


By  kind  of  business; 

Manufacturer- retailers 

Manufacturer-wholesalers  including  chocolate  manufacturers... 


MANUFACTURER-WHOLESALERS  INCLUDING  CHOCOLATE-MANUFACTURERS 
BY  AREA  OF  PLANT  LOCATION 


New  England 

Middle  Atlantic,  total. 


New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central,  total. 


Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central,  total 

Minnesota,  Kansas,  South  Dakota  and  Nebraska. 


Iowa  and  Missouri... 
South  Atlantic,  total. 


Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central    (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central^    (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain    (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah).... 


Pacific    (California,  Washington,  Oregon,  and  Hawaii) 


95,041 
3,879,577 


252,908 

1,228,568 

608,717 
619,851 

1,525,596 

1,332,525 

152,585 

40,486 

154,550 
122,377 

32,173 

232,211 


136,659 
95,552 


68,720 

101,497 

34,685 

280,842 


2,002,488 


116,397 
1,886,091 


124,937 

705,442 

305,576 
399,866 

650,184 

564,591 
62,682 
22,911 

71,191 
46,736 

24,455 

107,151 


56,126 
51,025 


23,777 
55,275 
20,561 

127,573 


3,937,943 

93,009 
3,844,934 


297,142 

1,121,249 

587,893 
533,356 

1,532,243 

1,338,405 

151,663 

42,175 

174,565 
134,542 

40,023 

190,752 


110,410 
80,342 


88,469 

120,833 

35,835 

283,846 


1,909,747 


110,457 
1,799,290 


134,710 

611,163 

281,718 
329,445 


553,551 
63,245 
24,905 

79,734 
49,719 

30,015 

97 ,  861 


50,211 
47,650 


29,614 
61,731 
21,600 

121,176 


Note;   Manufacturer-retailers  include  only  those  with  2  or  more  outlets, 

'Value  figures  in  this  table  are  summations  of  revised  corresponding  figures  published  in  the  monthly  M20C  series. 
The  proportion  estimated  for  establishments  not  on  the  reporting  panel  varies  by  geographic  area  and  does  not  exceed 
14  percent  except  for  Missouri  and  California.   For  the  U.S.  approximately  14  percent  of  the  total  value  was  estimated 
for  1971. 

In  order  to  estimate  quantity  data,  unit  values  were  computed  by  geographic  areas  from  the  annual  data  collected  on 
Census  Form  MA-20D.   By  applying  these  unit  values  to  the  corresponding  value  figures  on  the  table,  poundage  data  for 
each  area  were  estimated. 


^ 


Table    5. --CONFECTIONERY—SHIPMENTS,    EXPORTS,    IMPORTS,    AND  APPARENT  CONSUMPTION:      1971  AND   1970 


Manufacturers'  shipments  represent  quantity  and  value  {f .o.b.  plant) 
of  physical  shipments,  including  interplant  transfers,  from  estab. 
lishments  during  each  year.  Export  values  are  values  at  seaport, 
border  point,  or  airport  of  exportation;  they  are  based  on  selling 
price,  including  freight,  insurance,  and  other  charges  to  the  port 
of  exportation.  Import  values  are  generally  the  market  values  in 
the  foreign  country  and  exclude  U.S.  import  duties,  transportation, 
and    insurance    costs. 


Total  import  values  and  unit  prices  of  Imported  conmodities  would 
thus  tend  to  be  understated  relative  to  domestic  output.  Because 
manufacturers'  shipments  of  certain  products  may  be  used  as  ma- 
terials for  incorporation  into  other  products,  it  may  not  be  valid 
to  compare  exports  and  imports  with  shipments  for  combinations  of 
product  groups.  See  "Limitations  on  the  Comparison  of  Export,  la- 
port,    and    Output    Data. " 


Year 

Manufacturers' 
shipments 

Exports    of 

domestic 

merchandise ' 

Percent 

exports   to 

manufacturers' 

shipments 

Imports 
for 
consumption" 

Calcu- 
lated 

import 
duty 

(ii,ooo) 

Apparent 
consumption^ 

Percent 
imports   to 

apparent 
consumption 

Quantity 

(1,000) 
pounds) 

Value 

E.o.b.    plant 

($1,000) 

Quantity 

(1,000 

pounds) 

Value 

at   port 
($1,000) 

Quan- 
tity 

Value 

Quantity 
(1,000 
pounds) 

Value   in 
foreign 
country 
($l,000j 

Quantity 
(1,000 
pounds; 

Value 
($1,000) 

Quan- 
tity 

Value 

1971 
1970 

3,974,618 
3,937,943 

2,002,488 
1,909,747 

18,900 
14,705 

7,871 
6,489 

0.48 
0.37 

0.39 
0.34 

108,581 
156,498 

39,812 
51,064 

3,192   4,064,299 
4,576    4,079,736 

2,034,429 
1,954,322 

2.67 
3.83 

1.96 

2.61 

^Source:      Bureau  of   the  Census  Report  FT  410,   U.S.    Exports  Schedule   B  Commodity  and  Country.      Schedule  B  numbers  0620115  and  O73O020. 
'source:      Bureau  of  the  Census  Report  FT  210,   U.S.    Imports   for  consumption  and  General  Imports;      SIC-Based  products  and  area.      TSUSA  codes, 

1563000,    1571020,    and    1571040. 
'Apparent   consumption    is   derived   by   subtracting  exports    from   the    total   manufacturers'    shipments   plus    imports. 
*The    import/export   data    shown   in    this   table   are    directly    related    to   the   products    reported   on  Current    Industrial    Peport,    M20C, 

Confectionery,    Including  Chocolate   Products.      Items   such  as   fruit  glaces,    popcorn,    nuts,   etc.    are  excluded. 


LIMITATIONS  ON  THE  COMPARISON  OF  EXPORT,  IMPORT,  AND  OUTPUT  DATA 


Generally,  it  is  somewhat  easier  to  find  a 
reasonable  statistical  basis  for  a  comparison 
of  exports  with  domestic  output  than  for  a 
comparison  of  imports  with  domestic  output. 
Aside  from  the  differences  in  the  basic  com- 
modity classifications  used,  there  are  a  sub- 
stantial number  of  imported  commodities  which 
are  not  produced  in  the  United  States  or  are 
produced  in  very  small  quantities.  On  the 
other  hand,  the  merchandise  exported  from  the 
United  States  is  ordinarily  produced  in  this 
country  and  reflects  items  important  in  output. 

There  are  other  problems  affecting  the 
comparability  of  the  three  sets  of  data.  Dif- 
ferences in  methods  of  valuation  is  perhaps  the 
principal  such  problem.  There  may  be  elements 
of  duplication  in  output  data  but  not  in  imports 
or  exports;  low-value  transactions  are  excluded 
from  data  for  individual  export  and  import 
commodity  classifications;  and  a  small  portion 
of  manufacturing  output  is  not  allocated  to 
detailed  commodity  lines.  All  of  these  factors 
affect  comparability  to  some  degree.  For  these 
reasons  the  relationships  shown  in  this  report 
should  be  considered  as  only  approximations. 

(a)  Valuation.  -  -  Domestic  producers'  ship- 
ments, or  production,  are  usually  valued  at  the 
point  of  production--the  factory,  mine,  or  farm. 

On  the  other  hand,  exports  are  by  defini- 
tion valued  at  the  point  of  exportation- -seaport, 
border  point,  or  airport.  Export  values  are  the 
selling  price,  or  cost  if  not  sold,  and  include 
expenditures  for  freight,  insurance,  and  other 
charges  to  the  export  point. 

Further,  the  exporters'  trade  margin 
above  costs  increases  the  export  values  com- 
pared with  producers'  values.  Information  on 
the  magnitude  of  this  incremental  margin  on 
a  commodity-by-commodity  basis  is  not  avail- 
able. 

The  dollar  value  shown  for  imports  in  the 
basic  statistics  is  defined  ordinarily  as  the 
market  value  in  the  foreign  country  and  excludes 
U.S.  import  duties,  transportation,  insurance, 
and  other  costs.  In  actual  practice  only  the 
values  reported  for  imports  subject  to  an  ad 
valorem  rate  of  duty  (accounting  for  10  to  15 
percent  of  total  imports)  tend  to  conform  to 
this  definition.  For  other  imports,  the  reported 
values  may  inadvertently  include  ocean  freight; 
intracompany  shipments  may  reflect  arbitrary 
values;  etc. 

Thus,  import  values  tend  to  understate 
the  unit  prices  at  which  imported  goods  are 
sold  in  the  U.S.  market,  in  that  they  do  not 
cover  transportation,  insurance  costs,  import 
duties,  and  other  costs.  By  the  same  token, 
the  total  value  of  imports  relative  to  domestic 
output  tends  to  be  understated  if  viewed  at  the 
point  of  entry  into  the  U.S.  market.  The 
calculated  value  of  import  duties  is  shown 
separately  for  each  commodity  line  in  the  table. 


but  sufficient  information  is  not  available  on  the 
transportation,  insurance,  and  other  costs  for 
individual  commodities  for  those  costs  to  be 
shown  in  this  report. 

(b)  Duplication  in  quantity  and  value  of 
output. --Because  producers'  shipments  of  some 
commodities  may  be  used  as  materials  for 
incorporation  into  other  commodities,  combina- 
tions of  data  for  such  commodities  may  contain 
a  certain  amount  of  duplication.  Thus,  per- 
centages of  exports  to  output  or  imports  to 
apparent  consumption  (output  plus  imports  minus 
exports)  at  4-digit  or  broader  levels  may  be 
understated. 

Where  the  duplication  is  known  to  be 
substantial,  the  output  data  are  appropriately 
noted  in  the  table. 

(c)  Low-value  export  and  import  trans- 
actions.--Commoditv  information  is  not  shown 
for  individual  imports  and  exports  valued  under 
$100  or  for  imports  on  informal  entries.  In- 
formal entries,  by  definition,  contain  only  items 
valued  at  not  more  than  $250.  This  is  believed 
to  have  only  negligible  effect  on  the  statistics 
for  the  bulk  of  the  commodities. 

(d)  Manufacturers'  shipments,  not  speci- 
fied by  kind. --The  value  of  manufacturers' 
shipments  at  the  4-digit  commodity  level  often 
includes  a  small  amount  which  is  not  distributed 
among  the  individual  5-digit  product  classes. 
Export  and  import  percentages  at  the  more 
detailed  levels  might  thus  be  slightly  overstated. 

(e)  Time  lag  between  output  and  exports. -- 
There  will  sometimes  be  a  lag  between  the  time 
a  commodity  is  produced  or  shipped  by  the 
producer  and  the  time  it  is  actually  exported. 
The  time  lag  will  usually  be  greater  if  the 
merchandise  moves  through  intermediaries 
(wholesalers,  exporters)  rather  than  directly 
from  producers  into  the  export  market.  Ordi- 
narily, this  type  of  discrepancy  would  not  be 
very  important  in  annual  figures. 

(f)  "Direct"  vs  "total"  commodity  ex- 
ports.--The  commodity  export  data  in  this  report 
represent  direct  exports  of  those  commodities. 
They  do  not  include  the  exports  of  the  com- 
modities which  are  incorporated  into  other, 
more  finished  products  and  exported  in  finished 
form.  Thus,  by  showing  only  direct  exports, 
the  relation  of  exports  to  output  for  intermediate 
products,  such  as  steel  shapes  and  forms,  is 
considerably  understated.  The  figure  for  steel 
exported  as  such,  does  not  include  steel  incor- 
porated in  automobiles,  tractors,  etc.,  which 
are  also  exported. 

(g)  Used  commodities. --With  a  few  excep- 
tions,  used  or  rebuilt  commodities  are  classified 
in  the  same  import  or  export  codes  as  is  new 
merchandise.  Percentages  are  thus  overstated 
to  the  extent  that  used  or  rebuilt  products  are 
significant  in  trade. 
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This  report  presents  seasonally  adjusted  data 
for  a  number  of  the  most  important  series  pub- 
lished monthly  in  Current  Industrial  Reports  Se- 
ries M20C,  Confectionery,  Including  Chocolate 
Products.  This  report  updates  the  seasonal  ad- 
justment report  issued  March  12,  1971,  incorpo- 
rating a  rebenchmark  of  the  data  to  the  1967  Census 
of  Manufactures  and  includes  data  through  July 
1971. 


The  seasonal  adjustments  were  made  using  the 
X-11  variant  of  the  Census  Bureau's  seasonal  ad- 
justment program.  The  X-11  variant  of  the  season- 
al adjustment  program  has  developed  improved 
techniques  for  the  treatment  of  extremes  and  a 
regression  program  to  identify  trading-day  ad- 
justment to  the  monthly  aggregates.  The  trading- 
day  routine  is  optional  and  has  been  used  for  the 
series  presented  in  this  publication.  This  program 
is  amply  described  in  the  literature  on  this  method. ' 
It  should  be  note  that  beginning  January  1971,  the 
data  have  been  adjusted  on  an  establishment  basis, 
prior  to  tabulation  for  variation  in  the  length  of  the 
reporting  period  such  as  4-week,  5-week,  or  cal- 
endar month.  The  data  prior  to  1971  have  not  been 


'Electronic  Computers  and  Business  Indicators, 
National  Bureau  of  Economic  Research  Occasional 
Paper  57  (New  York,  1957):  Tests  and  Revisions  of 
Bureau  of  the  Census  Methods  of  Seasonal  Adjust- 
ments. Bureau  of  the  Census  Technical  Paper  No.  5 
Washington,  1961,  $1.00);  The  X-II  Variant  of  the 
Census  Method  II  Seasonal  Adjustment  Program, 
Bureau  of  the  Census  Technical  Paper  No.  15  iWash- 
ington,  1967,  $0.50). 


adjusted  for  reporting  period  variation.  However, 
the  effect  of  this  adjustment  is  negligible  at  the 
U.S.  total  level  and  does  not  significantly  affect 
the  seasonally  adjusted  series. 

For  each  series  included  in  this  report  the  fol- 
lowing tables  are  shown: 


(1) 
(2) 

(3) 


(4) 


Seasonally-adjusted  data 
Data  without  seasonal  adjustment  (original 
series') 

Seasonal  adjustment  factors.  The  season- 
ally-adjusted data  are  obtained  by  dividing 
the  unadjusted  data  by  the  seasonal  factors 
for  the  specific  month. 

Average  percentage  changes  and  related 
measures  for  each  series- 


Beginning  in  November  1971,  these  seasonally 
adjusted  data  will  be  included  in  table  1  of  the  regu- 
lar M20C  report.  That  report  also  includes  a 
detailed  description  of  the  survey,  including  a 
discussion  of  the  scope  and  coverage  of  the  re- 
port   together   with   an   explanation  of  the  terms. 

TRADING-DAY  FACTORS 

Variation  in  the  rate  of  activity  that  arises  from 
the  existence  of  different  numbers  of  trading  days 
in  the  same  month  for  different  years  can  be  an 
important  cause  of  month-to-month  irregular  fluc- 
tuations. Unlike  some  other  causes  of  irregular 
fluctuations  such  as  unexpected  economic  devel- 
opments, unusual  weather,  and  statistical  errors, 
trading-day  irregularities  can  be  approximately 
identified  and  removed  so  that  the  underlying 
trend  cycle  stands  out  more  clearly.  Hence,  it  is 
often  possible  to  reduce  the  irregular  factor  by  a 
trading-day  adjustment. 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census   Industry  Division, 
Washington,  D.C.  20233. 


BRIEF  DEFINITIONS  OF  MEASURES  SHOWN 
IN  TABLE  4 

The  following  are  brief  definitions;  more  com- 
plete explanations  appear  in  Electronic  Computers 
and  Business  Indicators,  by  Julius  Shiskin,  issued 
as  Occasional  Paper  57  by  the  National  Bureau  of 
Economic  Research,  1957  (reprinted  from  Journal 
of  Business,  October  1957). 

"CI"  is  the  average  month-to-month  percentage 
change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series  (i.e.,  the  series  after  adjustment 
for  measurable  seasonal,  trading-day,  and  holiday 
variations). 

"T"  is  the  same  for  the  irregular  component, 
obtained  by  dividing  the  cyclical  component  into 
the  seasonally  adjusted  series. 


over  which  to  observe  cyclical  movements  in  a 
monthly  series.  It  is  small  for  smooth  series  and 
large  for  irregular  series.  In  deriving  MCD,  per- 
centage changes  are  computed  separately  for  the 
irregular  component  and  the  cyclical  component 
over  1-month  spans  (Jan.-Feb.,  Feb. -Mar.,  etc.), 
2-month  spans  (Jan. -Mar.,  Feb. -Apr.,  etc.),  up  to 
12-month  spans.  Averages,  without  regard  to  sign, 
are  then  computed  for  the  changes  over  each  span. 
MCD  is  the  shortest  span  in  months  for  which  the 
average  percentage  change  (without  regard  to  sign) 
in  the  cyclical  component  is  larger  than  the  average 
percentage  change  (without  regard  to  sign)  in  the 
irregular  component,  and  remains  so.  Thus,  it  in- 
dicates the  point  at  which  fluctuations  in  the  sea- 
sonally adjusted  series  became  dominated  by  cyc- 
lical rather  than  irregular  movements.  All  series 
with  an  MCD  greater  than  "5"  are  shown  as  "6" 


"C"  is  the  same  for  the  cyclical  component,  a 
smooth,  flexible  moving  average  of  the  seasonally 
adjusted  series. 

"T/C"  is  a  measure  of  the  relative  smoothness 
(small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series.  It  is  shown  for  1- month 
spans  and  for  spans  of  the  period  of  MCD.  When 
MCD  is  "6",  no  I/C  ratio  is  shown  for  the  MCD 
period. 

"MCD"  (months  for  cyclical  dominance)  pro- 
vides   an   estimate    of   the  appropriate  time  span 


"Average  Duration  of  Run'  (ADR)  is  another 
measure  of  smoothness  and  is  equal  to  the  average 
number  of  consective  monthly  changes  in  the  same 
direction  in  any  series  of  observations.  When  there 
is  no  change  between  2  months,  a  change  in  the 
same  direction  as  the  precedingchange  is  assumed. 
The  ADR  is  shown  for  the  seasonally  adjusted 
series  CI,  irregular  component  1,  cyclical  com- 
ponent C,  and  the  MCD  curve.  The  MCD  curve  is 
an  unweighted  moving  average  (with  the  number  of 
terms  equal  to  MCD)  of  the  seasonally  adjusted 
series. 


TABLE  1.— MONTHLY  VALUE 
FINAL  SEASONALLY  ADJUSTED  SERIES 


OF  MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS 

(MILLIONS  OF  DOLLARS) 


YEAR 

JAN 

FEB 

MAR 

APR 

MAY 

JUN 

JUL 

AUG 

SEP 

OCT 

NOV 

DEC 

1959 

101. 

97. 

90. 

95. 

96, 

93. 

98. 

89. 

96. 

95. 

98. 

96. 

1960 

99. 

101. 

101. 

101. 

100. 

102. 

97. 

98. 

99. 

101. 

101, 

103, 

1961 

101. 

102. 

96. 

100. 

112. 

102. 

101. 

102. 

103. 

105. 

105. 

105, 

1962 

103. 

101. 

106. 

107. 

101. 

98. 

106. 

106. 

106. 

106. 

107. 

104. 

1963 

107. 

108. 

105. 

106. 

112. 

112. 

114. 

110. 

116. 

109. 

110. 

115. 

1964 

121. 

115. 

107. 

116. 

115. 

111. 

114. 

118. 

116. 

122. 

115. 

117. 

1965 

117. 

117. 

121. 

121. 

109. 

121. 

116. 

121. 

118. 

122. 

121. 

123. 

1966 

118. 

122. 

123. 

125. 

129. 

129. 

115. 

130. 

132. 

137. 

138. 

138. 

1967 

ItO. 

138. 

128. 

121. 

146. 

140 

130. 

138. 

150. 

136. 

139. 

138. 

1968 

laa. 

iqi. 

143. 

144. 

144. 

143. 

147. 

146. 

151. 

150. 

151. 

148. 

1969 

iw. 

156. 

160. 

160. 

158. 

156. 

159. 

158. 

154. 

156. 

160. 

161. 

1970 

156. 

168. 

160. 

139. 

156. 

163. 

159. 

164. 

162. 

161. 

153. 

163. 

1971 

166. 

167. 

166. 

170. 

176. 

173. 

172. 

TABLE  2. 
ORIGINAL  SERIES 


-MONTHLY  VALUE  OF  MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS 

(MILLIONS  OF  DOLLARS) 


YEAR 

JAN 

FEB 

MAR 

APR 

MAY 

JUN 

JUL 

AUG 

SEP 

OCT 

NOV 

DEC 

1959 

106. 

101, 

92. 

86, 

71. 

70. 

65. 

73. 

131. 

126, 

121, 

108. 

1960 

102. 

107, 

107. 

88, 

75. 

78. 

62. 

84. 

136. 

129. 

128, 

110. 

1961 

105. 

105, 

102, 

86. 

86. 

78. 

64. 

89. 

137. 

139. 

135, 

109. 

1962 

108. 

104. 

109. 

93. 

79. 

73. 

69. 

94. 

140. 

142. 

134. 

106. 

1963 

114, 

110. 

106. 

94. 

89. 

83. 

75. 

95. 

155. 

148. 

133. 

119. 

1964 

130, 

119. 

109. 

105. 

88. 

85. 

77. 

100. 

160. 

160. 

138. 

124. 

1965 

120, 

120. 

125. 

110. 

83. 

95. 

76. 

106. 

163. 

156. 

146. 

128. 

1966 

120, 

126, 

130. 

111. 

101. 

103. 

75, 

117. 

182. 

171. 

169. 

138. 

1967 

146. 

143. 

136. 

106. 

116. 

112. 

84. 

127. 

199. 

172. 

170. 

134. 

1968 

152. 

155, 

146. 

130. 

117. 

110. 

100. 

131. 

200. 

193. 

178. 

144. 

1969 

155. 

165. 

161. 

147. 

125. 

122. 

111. 

140. 

207. 

199. 

185. 

158. 

1970 

164, 

178. 

166. 

128. 

122. 

129. 

112. 

143. 

222. 

199. 

180. 

163. 

1971 

171. 

178. 

176, 

157. 

135. 

139. 

114. 

TABLE    3. — MONTHLY    VALUE    OF    MANUFACTURERS'     SALES    OF     CONFECTIONERY    PRODUCTS 


FINAL    COMBINED    FACTORS 

(SEASONALS    COMBINED    WITH    FINAL    TRADING-DAY    AND/OR    PRIOR    MONTHLY    FACTORS) 


YEAR 

JAN 

FEB 

MAR 

APR 

MAY 

JUN 

JUL 

AUG 

SEP 

OCT              NOV 

DEC 

1959 

104.491 

103.659 

102.780 

90.168 

74.239 

74.925 

66.550 

81.893 

136,111 

132.335 

123.572 

109.675 

1960 

102.815 

106.384 

105.882 

87.152 

75.345 

76.704 

63.830 

85.378 

137,157 

128.260 

126,672 

106.487 

1961 

103.972 

103.064 

105.986 

86.013 

76.703 

76.833 

63.114 

87.330 

133.541 

131.804 

126,582 

104.288 

1962 

105.235 

102.568 

102.594 

87.251 

78.515 

74.815 

64,908 

88.322 

132.133 

133.560 

125,337 

102.027 

1963 

106.805 

102.172 

100.950 

88.711 

79.387 

74,143 

65.923 

86.726 

134.035 

135.710 

120.414 

103,674 

1964 

107.013 

103.512 

101.885 

90.780 

76.596 

76.823 

67.371 

84.894 

137.837 

131.237 

119.624 

105.780 

1965 

102.521 

102.469 

103.320 

91.099 

75.988 

78.662 

65.668 

87.870 

138,210 

128.151 

120.579 

104.446 

1966 

101.350 

103.064 

105.267 

88.534 

78.327 

79.764 

65.008 

89,712 

137.565 

124.872 

122.307 

100.199 

1967 

104.171 

103.857 

106.089 

87.667 

79.531 

80,093 

64,662 

91,737 

132,850 

126.735 

122.604 

97.316 

1968 

105.739 

109.717 

101.833 

90.110 

81.133 

76.867 

67.939 

89,720 

132.850 

128,842    118,243 

97,611 

1969 

107,938 

105.541 

100.866 

91.756 

79.042 

78.170 

69,802 

88,576 

134.465 

127.964 

115.982 

98.381 

1970 

104.890 

106.136 

104.072 

92.412 

77.971 

79.021 

70,247 

87,410 

136.619 

123,852 

117.354 

99.835 

1971 

102.914 

106.334 

105.840 

92.423 

76.859 

80.185 

68,263 

COMBINED    FINAL    SEASONAL    AND    TRADING-DAY    FACTORS    ONLY,    ONE    YEAR    AHEAD 


YEAR 

JAN 

FEB 

MAR 

APR 

MAY 

JUN 

JUL 

AUG 

SEP 

OCT 

NOV 

DEC 

1971 
1972 

101.350 

110.944 

108.040 

88.348 

80.035 

80.501 

66.308 

89.858 

137.292 

121.572 

118.681 

99.824 

Table   4.— AVERAGE   PERCENTAGE  CHANGES  AND   RELATED  MEASURES  FOR  SERIES  COMPONENTS 


Average   percentage   changes 

Ratio   of 
irregular 
component 

to 

cyclical 

component 

( I . 'C  ) 

Number  of 

months  for 

cyclical 

dominance 

(MCD) 

I/C  for 
MCD 
span 

Average   Duration   of   Run 

Item 

Seasonally 

adjusted 

series 

(CI) 

Irregular 
component 

(I) 

Cyclical 
component 

(c) 

CI 

1 

C 

MCD 

Value   of   manufacturers' 
sales    of    confectionery 

3.30 

3.17 

.51 

6.22 

6 

1.20 

1.63 

1.53 

6.82 

2.59 

UNITED  STATES 
PARTMENT  OF 

3MMERCE 

JBLICATION 


CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

Seasonal  Adjustment  Supplement 

1959  to  1971 


w 

1^ 

m 

^^ 

^S 

^S^^ 

J^s^Ff 

U.  S.  DEPARTMENT  OF  COMMERCE  •  Social  and  Economic  Statistics  Administration  •  BUREAU  OF  THE  CENSUS 


June  1972 
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This  report  presents  seasonally  adjusted  data 
for  a  number  of  the  most  important  series  pub- 
lished monthly  in  Current  Industrial  Reports  Se- 
ries M20C,  Confectionery,  Including  Chocolate 
Products.  This  report  updates  the  seasonal  ad- 
justment report  issued  November  1971,  and  in- 
cludes the  revisions  to  monthly  data  published 
for  August  through  December  1971. 

The  seasonal  adjustments  were  made  using  the 
X-11  variant  of  the  Census  Bureau's  seasonal  ad- 
justment program.  The  X- II  variant  of  the  season- 
al adjustment  program  has  developed  improved 
techniques  for  the  treatment  of  extremes  and  a 
regression  program  to  identity  trading-day  ad- 
justment to  the  monthly  aggregates.  The  trading- 
day  routine  is  optional  and  has  been  used  for  the 
series  presented  in  this  publication.  The  program 
is  amply  described  in  the  literature  on  this 
method.'  It  should  be  noted  that  beginning  January 
1971,  the  data  have  been  adjusted  on  an  estab- 
lishment basis,  prior  to  tabulation  for  variation 
in  the  length  of  the  reporting  period  such  as  4- 
week,  5-week,  or  calendar  month.  The  data  prior 


'Electronic  Computers  and  Business  Indicators, 
National  Bureau  of  Economic  Research  Occasional 
Paper  57  (New  York,  1957):  Tests  and  Revisions  of 
Bureau  of  the  Census  Methods  of  Seasonal  Adjustments, 
ments,  Bureau  of  the  Census  Technical  Paper  No.  5 
(Washington,  1961,  $1.00);  The  X-II  Variant  of  the 
Census  Method  II  Seasonal  Adjustment  Program,  Bureau 


to  1971  have  not  been  adjusted  for  reporting 
period  variation.  However,  the  effect  of  this  ad- 
justment is  negligible  at  the  U.S.  total  level  and 
does  not  significantly  affect  the  seasonally  ad- 
justed series. 

For  each  series  included  in  this  report  the  fol- 
lowing tabes  are  shown: 


(1) 
(2) 

(3) 


(4) 


Seasonally-adjusted  data 
Data  without  seasonal  adjustment  (original 
series) 

Seasonal  adjustment  factors.  The  season- 
all- adjusted  data  are  obtained  by  dividing 
the  unadjusted  data  by  the  seasonal  factors 
for  the  specific  month. 
Average  percentage  changes  and  related 
measures  for  each  series. 


of  the  Census  Technical  Paper  No. 
1967,  $0.50. 


15  (Washington, 


Seasonally  adjusted  data  has  appeared  regu- 
larly in  the  monthly  M20C  report  since  November 
1971.  That  report  also  includes  a  detailed  de- 
scription of  the  survey,  including  a  discussion 
of  the  scope  and  coverage  of  the  report  together 
with  an  explanation  of  the  terms. 

TRADING-DAY  FACTORS 

Variation  in  the  rate  of  activity  that  arises 
from  the  existence  of  different  numbers  of  trading 
days  in  the  same  month  for  different  years  can 
be  an  important  cause  of  month-to-month  ir- 
regular fluctuations.  Unlike  some  other  causes  of 
irregular  fluctuations  such  as  unexpected  eco- 
nomic developments,  unusual  weather,  and  sta- 
tistical errors,  trading-day  irregularities  can  be 
approximately  identified  and  removed  so  that  the 
underlying  trend  cycle  stands  out  more  clearly. 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233. 


Hence,  it  is  often  possible  to  reduce  the  irregular 
factor  by  a  trading-day  adjustment. 

BRIEF    DEFINITIONS  OF  MEASURES  SHOWN 
IN  TABLE  4 

The  following  are  brief  definitions;  more  com- 
plete explanations  appear  in  E  lectronic  Computers 
and  Business  Indicators,  by  Julius  Shiskin,  issued 
as  Occasional  Paper  57  by  the  National  Bureau  of 
Economic  Research,  1957  (reprinted  from  Journal 
of  Business,  October  1957). 

"CI"  is  the  average  month-to-month  percent- 
age change,  without  regard  to  sign,  in  the  seasonal- 
ly adjusted  series  (i.e.,  the  series  after  adjust- 
ment for  measurably  seasonal,  trading-day  and 
holiday  variations). 

"T"  is  the  same  for  the  irregular  component, 
obtained  by  dividing  the  cyclical  component  into 
the  seasonally  adjusted  series. 

"C"  is  the  same  for  the  cyclical  component,  a 
smooth,  flexible  moving  average  of  the  seasonally 
adjusted  series. 

"I/C  is  a  measure  of  the  relative  smoothness 
(small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series.  It  is  shown  for  1- month 
spans  and  for  spans  of  the  period  of  MCD.  When 
MCD  is  "6"  no  I/C  ratio  is  shown  for  the  MCD 
period. 


"MCD"  (months  for  cyclical  dominance)  pro- 
vides an  estimate  of  the  appropriate  time  span 
over  which  the  observe  cyclical  movements  in  a 
monthly  series.  It  is  small  for  smooth  series  and 
large  for  irregular  series.  In  deriving  MCD,  per- 
centage changes  are  computed  separately  for  the 
irregular  component  and  the  cyclical  component 
over  1-month  spans  (Jan.-Feb.,  Feb. -Mar., etc.), 
2-month  sapans  (Jan. -Mar.,  Feb. -Apr.,  etc.),  up 
to  12 -month  spans.  Averages,  without  regard  to 
sign,  are  then  computed  for  the  changes  over  each 
span.  MCD  is  the  shortest  span  in  months  for 
which  the  average  percentage  change  (without 
regard  to  sign)  in  the  cyclical  component  is  larger 
than  the  average  percentage  change  (without  re- 
gard to  sign)  in  the  irregular  component,  and 
remains  so.  Thus,  it  indicates  the  point  at  which 
fluctuations  in  the  seasonally  adjusted  series  be- 
came dominated  by  cyclical  rather  than  irreg- 
ular movements.  All  series  with  an  MCD  greater 
than  "r"  are  shown  as  "6". 

"Average  Duration  of  Run"  (ADR)  is  another 
measure  of  smoothness  and  is  equal  to  the  average 
number  of  consective  monthly  changes  in  the  same 
direction  in  any  series  of  observations.  When  there 
is  not  change  between  2  months,  a  change,  in  the 
same  direction  as  the  preceding  change  is  as- 
sumed. The  ADR  is  shown  for  the  seasonally 
adjusted  series  CI,  irregular  component  I,  cyclical 
component  C,  and  the  MCD  curve.  The  MCDcurve 
is  an  unweighted  moving  average  (with  the  number 
of  terms  equal  to  MCD)  of  the  seasonally  ad- 
justed series. 


TABLE  1. — MONTHLY  VALUfe  OF  MBNUFACTCJRERS  SALES  OF  CONFECTIONERY  PRODUCTS 


PINAL  SEASONALLY  ADJUSTED  SERIES 

(MILLION  OF  DOLLARS) 

YEAR 

JAN 

FEB 

MAR 

APK 

MAY 

JUN 

JUL 

AUG 

SEP 

OCT 

NOV 

DEC 

mt 

102> 

97. 

90. 

96. 

96. 

43. 

98. 

89. 

96. 

95. 

98. 

98. 

i960 

99. 

101. 

102. 

101. 

99, 

1C2. 

97. 

98. 

99. 

101. 

101. 

103. 

1961 

100. 

102. 

97. 

lOU. 

112. 

102. 

1U2. 

102. 

103. 

105. 

106. 

104. 

1962 

103. 

101. 

107. 

106. 

101. 

98. 

1U6. 

107. 

106. 

106. 

107. 

104, 

1963 

107. 

lOB. 

1U5. 

105. 

113. 

Il2. 

114. 

110. 

115. 

109. 

110. 

114, 

196* 

U3. 

lis. 

107. 

116. 

lis. 

ilo. 

115. 

118. 

116. 

122. 

115. 

117, 

1965 

117. 

117. 

121. 

121. 

109. 

121. 

116. 

120. 

lie. 

122. 

120. 

123. 

196i 

119. 

122. 

123. 

125. 

12B. 

130. 

115. 

130. 

132. 

137. 

138. 

138. 

1967 

lUO. 

13a. 

129. 

121. 

140. 

140. 

130. 

138. 

150. 

135. 

139. 

138, 

1968 

145. 

141. 

143. 

143. 

145. 

1112. 

147. 

146. 

151. 

149. 

151. 

I47, 

196* 

1<»5. 

156. 

160. 

16U. 

15B. 

iSs. 

159. 

158. 

154. 

156. 

159, 

I61. 

1970 

158. 

16U. 

159. 

13V. 

155. 

161. 

160. 

163. 

164. 

160. 

153. 

164, 

1971 

167. 

167. 

166. 

170. 

174. 

171. 

169. 

176. 

160. 

167. 

163. 

159, 

TABLE  2.— MONTHLY  VALUt  OF  MftNUF ACTORERS  SALES  OF  CONFECTIONERY  PRODUCTS 


DRIGINAL  SERIES 

(MILLION  OF  DOLLARS) 

YEAR 

JAN 

("Eb 

MAR 

APK 

MAT 

JUN 

JUL 

AUG 

SEP 

OCT 

NOV 

DEC 

1954 

106. 

101. 

92. 

86. 

71. 

70. 

65. 

73. 

131. 

126. 

121. 

108. 

1969 

102. 

107. 

107. 

86. 

75. 

78. 

62. 

84. 

136. 

129. 

128. 

IlO. 

1961 

105. 

105. 

102. 

86. 

86. 

78. 

64. 

89. 

137. 

139. 

133. 

Y09. 

1968 

108. 

104. 

109. 

93. 

79. 

73. 

69. 

94. 

140. 

142. 

134. 

106. 

1963 

114. 

110. 

106. 

94. 

89. 

83. 

'5. 

95. 

155. 

148. 

133. 

119. 

196ft 

130. 

119. 

109. 

105. 

8d. 

85. 

n. 

100. 

160. 

160. 

138. 

124. 

1965 

120. 

120. 

125. 

no. 

83. 

95. 

lb. 

106. 

163. 

156. 

146. 

128. 

1966 

120. 

126. 

130. 

HI. 

101. 

103. 

/5. 

117. 

182. 

171. 

169. 

138. 

196T 

146. 

143. 

136. 

106. 

116. 

112. 

84. 

127. 

199. 

172. 

170. 

134. 

1968 

152. 

155. 

146. 

130. 

11/. 

110. 

100. 

131. 

200. 

193. 

178. 

144. 

196* 

165. 

165. 

ICl. 

14/. 

125. 

122. 

111. 

140. 

207. 

199. 

185. 

158. 

1970 

164. 

176. 

166. 

126. 

122. 

129. 

112. 

143. 

222. 

199. 

ISO. 

163. 

1971 

171. 

17B. 

176. 

15V. 

135. 

139. 

115. 

160. 

215. 

204. 

195. 

157. 

TABLE    3. —MONTHLY    VALUt    OF    MANUFACTORERS    SALES    OF    CONFECTIONERY    PRODUCTS 


FINAL    COMBINtO    FACTORS 

ISEASONALS   COMblNEO    WITH 

i^INAL   TRAOINQ-UAY 

SNO/OR 

PRIOR    MONTHLY    FACTORS) 

YEAR 

JAN 

FEB 

MAR 

APR 

MAY 

JUN 

JUL 

AUG 

SEP 

OCT 

NOV 

DEC 

195« 

104.182 

103.659 

102.600 

89.739 

74;iie 

7S.501 

66.263 

81.905 

136.481 

132.070 

123.868 

109;88S 

I960 

102.822 

106.175 

105.268 

87.162 

75i600 

76.354 

63.'i'93 

85.579 

137.092 

128.031 

127.227 

106i373 

1961 

104. &00 

103.064 

104.652 

86.287 

76.608 

76.783 

63.U48 

87.620 

133.603 

132.600 

126.040 

104.395 

1962 

105.039 

102.668 

101.891 

87.349 

78.592 

?tt.739 

65..»00 

87.908 

132.600 

133.459 

125.294 

101.922 

1963 

106.601 

102tl72 

100.659 

89.256 

78.821 

75.295 

65.V23 

86.652 

134.331 

135.842 

120.391 

104; 300 

1964 

106.082 

103.512 

102.300 

90.347 

76.576 

77.208 

66.V78 

84.903 

138.414 

130.974 

119.624 

105;781 

196$ 

102.429 

102.469 

103.219 

90.920 

75.813 

76.817 

65.636 

88.400 

137.600 

128.281 

121.183 

103i836 

1966 

100. 8%S 

103.163 

105.268 

88.543 

78.600 

79.295 

6S.173 

89.712 

137.498 

124.743 

122.548 

99;998 

196? 

104.300 

103.956 

105.367 

87.847 

79i632 

80.038 

64.692 

91.627 

132.814 

127.500 

121.984 

97;317 

1968 

105.134 

109.715 

101.937 

90.661 

80.965 

77.317 

68.141 

89.640 

132.357 

129.173 

118.221 

97; 900 

196* 

106.694 

105.740 

100.761 

92.140 

79i282 

7fl.a66 

69,871 

88.663 

134.335 

127.727 

116.415 

97; 877 

1970 

103.982 

106.136 

104.700 

92.071 

78.542 

80.019 

69.836 

87.804 

135.363 

124.201 

117.552 

99;317 

1971 

102.330 

106.433 

105.941 

92.547 

77i437 

81.055 

68.226 

90.900 

134.558 

122.482 

119.275 

96i731 

lOMBlNEO    FINAL   SEASONAL    AND 

TRAUIN6. 

DAY    FACTORS   ONL> 

•    ONt    YEAR    AHEAD 

YE«ft 

JAN 

FEb 

MAR 

APR 

MAY 

JUN 

JUL 

AUS 

SEP 

OCT 

NOV 

DEC 

1972 

100.568 

111.904 

107.511 

88.822 

80.842 

e;.055 

66.^36 

93.263 

130.645 

124.500 

120.362 

95;056 

Table   4. — ^AVERAGE   PERCENTAGE  CHANGES   AND   RELATED  MEASURES  FOR   SERIES   COMPONENTS 


Average   percentage   changes 

Ratio   of 

irregular 

component 

to 

cyclical 
component 

(i/c) 

Number  of 

months   for 

cyclical 

dominance 

(MCD) 

I/C   for 

^eD 

span 

Average  Duration  of   Run 

Item 

Seasonally 

adjusted 

series 

(CI) 

Irregular 
component 

(I) 

Cyclical 
component 

(c) 

CI 

I 

C 

MCD 

Value  of  manufacturers' 
sales   of   confectionery 

3.40 

3.28 

.53 

6.25 

6 

1.21 

1.63 

1.53 

6.74 

2.54 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 


Table  1    Summary  of  Manufacturers'  Sales  of 
Confectionery,  1970  to  1972 


(Millions  of  dollars) 


Month  and  year 


January. 


December . . 
November. . 
Oct:ober . . . 
September . 
August . . . . 
July 


June 

May 

Apr  il . . . . 
March .... 
February. 
January . . 


December . . 
November. . 
October. . . 
September. 
August . .  .  . 
July 


June 

May 

April 

March .... 
February. 
January. . 


TotaP  * 
(seasonally 
adjusted) 


Total* 
(unadjusted) 


185 

185 

196 

235 

188 

228 

180 

244 

194 

175 

169 

115 

173 

139 

175 

135 

170 

157 

166 

176 

187 

178 

167 

171 

163 

163 

153 

180 

161 

199 

164 

222 

163 

143 

161 

112 

163 

129 

157 

122 

139 

128 

160 

166 

167 

178 

157 

164 

'Data  unadjusted)  shown  in  table  1  are  rebenchmarked  to  the  1967  Census  of  Manu- 
factures. Detailed  statistics  are  shown  in  the  H20C  sunmary  for  1970  issued 
on  August  7f  197] .  ^Data  are  seasonally  adjusted  by  the  factors  shown  in  the  M20C 
Seasonal  Adjustment  Supplement  published  November  1971 .  The  revised  factors  are 
based  on  data  rebenchmarked  to  the  1967  Census  of  Manufactures.  ^Beginning  with 
January  1971 ,  the  data  are  adjusted  for  number  of  working  days  in  the  reporting 
period.  Although  comparable  monthly  data  for  prior  years  are  not  available,  the 
effect  of  this  adjustment  is  considered  to  be  negligible  at  the  U.S.  total  level  (see 
Reporting  Period  Adjustment),  'includes  manufacturer-retailers  which  are  defined  as 
confectionery  manufacturers  having  two  or  more  retail  outlets  (see  Explanation  of 
Terms ) . 


Combined   F 

inal   Seasonal    and  Trading   Day 

Factors 

One    Year   Ahead— 1972 

Item 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

Monthly   confectionery  sales.. 

101.059 

Ill  .676 

107  .725 

88.355 

80.476 

80.162 

66.018 

93,275 

131.206 

123.157 

121 .753 

95.452 

Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-Si. 50  per  year. 


TABLE    2. 


-DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS, 
BY    KIND    OF     BUSINESS    AND    GEOGRAPHIC    AREA 


(a    REVIEW    OF    THE    MONTHLY    REPORTS    SUBMITTED     INDICATES    SEVERAL    LARGE 
PRODUCERS    ARE    UNABLE    TO    REPORT    SALES    DATA    SEPARATELY    BY     INDIVIDUAL 
STATES.        AS    A    RESULT,     GEOGRAPHIC     INFORMATION    WILL    BE    WITHHELD    UNTIL 
THIS    SITUATION     IS    CORRECTED.) 


-POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS' 

BY    TYPE    OF    CONFECTIONERY 


TYPE  OF  PRODUCT 

JANUARY  1972 

DECEMBER  1971 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAI   ^ALEc;  OF  ^ELECTEn  E<;TABLI  <^HMENT^ 

191  803 

17  900 
26  230 
36  705 

72  800 
15  550 
22  618 

110  468 

24  221 
14  457 
11  157 

43  804 
9  302 
7  527 

180  881 

17  089 
24  981 
35  441 

64  225 
17  608 
21  537 

98  738 

2071324 
2071351 
2071371 

2070114 
2071201 
2070121 

PACKAGE  GOODS  MADE  TO  RETAIL  AT* 

$1.00  OR  MORE  PER  POUND  

$0.50  TO  $0.99  PER  POUND,  

1  F<^Q  THAN  «0.5n  PER  PflUNH  ....>..■■■..... 

"•20  044 

13  544 

9  714 

RAR  f^OnDC  ■■■•>>■>..■>.■•••■■...■■ 

38  222 

5  CENT  AND  10  CENT  SPECIALTIES  

RULK  G00n<;i  INCLUDING  PENNY  GOODS.  .•..•••....• 

10  176 
""7  038 

^Revised   by  5   percent    or  more   from  previously  published   dat 


Table  4.— EXPORTS  OF  CONFECTIONERY  PRODUCTS 
(Thousands  of  pounds  ) 


Country  to  which  exported 


January 


December 


]  month 
through 
January 


Confectionery,  except  chewing  gum, 
not  containing  cocoa (0620115 ) 


TOTAL 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Jamaica 

Netherlands  Antilles 

Sweden 

West  Germany 

Greece 

Hong  Kong 

Nansei  Islands 

Other 


917 

1,114 

116 

139 

334 

274 

22 

23 

19 

18 

39 

34 

17 

15 

38 

17 

^ 

318 

28 

_ 

42 

13 

24 

78 

238 

185 

Confectionery  containing  cocoa  or 
chocolate  (0730020  ) 

TOTAL 

Canada 

Mexico 

Bahamas 

Nansei  Islands 
Other 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


Table  5.— IMPORTS  OF  CONFECTIONERY  PRODUCTS 

(Thousands  of  pounds) 


Country  of  Origin 


January 


December 


]  month 
through 
January 


'chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dominican   Republic 
United  Kingdom.  .  .  . 

Ireland 

Netherlands 

Be  1  g  ium 

West  Germany 

Switzerland 

Italy 

Is real 

Other 


Candy  and  other  confectionery,  n.e.c., 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


TOTAL 

Canada 

Colombia 

Sweden 

Finland 

Denmark 

United  Kingdom 
Netherlands . . . 

Be 1 g  ium 

West  Germany.  . 

Aus  tr  ia 

Poland 

S  pa  in 

Italy 

Other 


9,513 

4,684 

9,513 

241 

99 

241 

828 

341 

828 

930 

389 

930 

24 

139 

24 

347 

205 

347 

3,637 

1,801 

3,637 

547 

481 

547 

340 

161 

340 

29 

42 

29 

246 

111 

246 

115 

74 

115 

197 

64 

197 

539 

398 

539 

1,493 

379 

1,493 

Cartdy  and  other  confectionery,  n.e.s., 

containing  cocoa  or  chocolate 

(TSUSA  code  1571040) 


TOTAL 

Canada 

United  Kingdom 
West  Germany. . 
Switzerland. .  . 

Italy 

Other 


.e.s.  Not  elsewhere  specified. 


Represents  zero. 


'Data  in  this  import  classification  are  incorrect  as  published  prior  to  this 
publication.   Please  note  the  change  in  the  TSUSA  coding  for  this  import  commodity. 
Import  data  collected  under  1563000  (chocolate,  sweetened,  except  bars  and  blocks  of 
10  pounds  or  more)  is  now  collected  under  1563020  (chocolate,  sweetened,  n.e.s.  and 
edible  as  candy  or  confection)  and  1563040  (chocolate,  sweetened  in  any  other  form). 
The  description  for  the  combined  data  reported  under  these  two  codes  remains  un- 
changed . 


DESCRIPTION  OF  SURVEY 

The  statistics  inthispublication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer - 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  3.  Comparison 
of  table  with  the  second  column  of  table  1 
shows  that  the  respondents  of  Form  M20C.1 
account  for  about  65  percent  of  the  total  estimated 
sales  of  manufacturer-wholesalers  and  chocolate- 
manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in 
the  reporting  panel  are  imputed  from  the  month- 
to-month  movements  shown  by  reporting  firms. 
The  overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates 
are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.  Figures    with    imputation    rates    above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4-week,  5-week  perods).  Based  on  a  study  of 
large  confectionery  manufacturers,  it  has  been 
determined  that  the  calendar  month  accounting 
system  prevails  in  the  industry.  Hence,  adjust- 
ments have  been  made  to  those  reporting  on 
other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting 
information  thus  provides  a  better  measure  than 
the  original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers  --  Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products --In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 


Bar  goods- -Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties- -These  are 
confectionery  items  of  more  than  two  pieces  to 
the  individual  consumer-unit  and  novelty  items, 
intended  to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  SOcents  to99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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Figures  on  manufacturers'  net  sales  of  confectionery  products  for  the  period  August 
1971  through  January  1972  are  revised  downward  by  approximately  13  percent.  This 
revision  is  due  primarily  to  an  error  in  the  method  of  imputing  for  companies  not  reporting 
in  the  series. 

Poundage  and  dollar  sales  of  selected  manufacturer-wholesalers  and  chocolate  manu- 
facturers, by  type  of  confectionery  (table  2  of  this  report  and  table  3  of  previous 
publications)  are  not  affected  by  these  revisions. 


lUKf 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 


Table  1    Summary  of  Manufacturers'  Net 
Sales  of  Confectionery  1970  to  1972 

(Millions  of  dollars) 


Month   and  year 


Total 

(seasonally^ 

adjusted) 


Total 
(unadjusted ) 


1972 

February 

January 

1971 

December 

November 

October 

September 

August 

July 

June 

May 

Apr  il 

March 

February 

January 

1970 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 


172 
^167 


|;157 
^195 
^204 
^215 
'l60 
115 


139 
135 
157 
176 
178 
171 


163 
180 
199 
222 
143 
112 

129 
122 
128 
166 
178 


^Data  are  adjusted  by  the  factors  shown  in  the  Seasonal  Adjustment  Supplement  pub- 
lished November,  1971.  New  factors  based  on  revised  1971  monthly  data  will  be  up- 
dated and  shown  in  the  March  1972  report.  The  factors  previously  published  in  our 
January  1972  report  should  be  discarded  as  they  were  prepared  based  on  1971  unre- 
vised  estimates  for  August  through  December  1971, 


TABLE  2. 


-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS' 

BY  TYPE  OF  CONFECTIONERY 


TYPE   OF   PRODUCT 

FEBRUARY    1972 

JANUARY    1972  " 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL   SALES   OF   SELECTED   ESTABLISHMENTS 

211    590 

1  1     03? 
38    750 
«3    6U? 

78    67U 
18    825 
?0    667 

110    597 

12    522 
21    477 
1?    670 

45    908 

11    081 

6   939 

185    087 

13    740 
26    434 
36    366 

7  1    758 
15    751 
21    038 

207 1324 
2071351 
2071371 

2070114 
2071201 
2070121 

PACKAGE   GOODS   MADE   TO   RETAIL   ATI 

SI. 00   OR   MORE    PER   POUND    

SO. 50   TO   SO. 99   PER   POUND 

LESS   THAN   $0.50   PER   POUND 

BAR   GOODS 

5   CENT   AND    10   CENT   SPECIALTIES    

BULK    GOODSi    INCLUDING   PENNY   GOODS 

19   937 
14    682 
10    908 

42    919 

9    227 
7     102 

'REVISED  BY  5  PERCENT  OR  MORE  FROM  PREVIOUSLY  PUBLISHED  DATA. 


Table  3. — EXPORTS  OF  CONFECTIONERY  PRODUCTS 


(Thousands  of  pounds) 


Country   to  which  exported 

February 

January 

2  months 

through 

February 

Confectionery,    except   chewing  gum, 
not   containing  cocoa   (0620115) 

TOTAL 

1,089 

147 
279 
11 
27 
26 
9 
26 

313 

20 

20 

19 

192 

1,114 

139 
274 
23 
18 
34 
15 
17 

318 

13 

78 
185 

2,203 

Canada 

286 

Mexico .................................. 

553 

Panama 

34 

Be  rmuda 

45 

Bahamas 

60 

Jamaica  ••••••• ••••••••••••• 

24 

Netherlands   Antilles 

43 

Sweden 

Wes  t   Ge  rmany 

631 

20 

Hong  Kong 

33 

Nansei   Islands 

97 

Other 

377 

Confectionery  containing  cocoa  or 
chocolate    (0730020) 

TOTAL 

442 

101 
20 
20 
52 

249 

712 

91 
9 

4 
334 

274 

1,154 

Canada 

192 

Mexico «... 

29 

Bahamas 

24 

Nansei   Islands 

386 

Other 

523 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


Table  4. — IMPORTS  OF  CONFECTIONERY  PRODUCTS 
(Thousands  of  pounds) 


Country  of  Origin 


February 


January 


2  months 

through 

February 


'chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dominican  Republic 
United  Kingdom.... 

Ireland 

Netherlands 

Belgium 

West   Germany 

Switzerland 

Italy 

Israel 

Other , 


4,460 


4,143 


2,008 

1,645 

90 

266 

206 

246 

633 

125 

106 

445 

275 

302 

642 

555 

56 

51 

223 

224 

140 

184 

81 

100 

8,603 

3,653 
356 
452 
758 
551 
577 

1,197 
107 
447 
324 
181 


Candy  and  other  confectionery,  n.e.c, 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


TOTAL , 

Canada , 

Colombia , 

Sweden , 

Finland , 

Denmark 

United  Kingdom, 
Netherlands . . . . 

Belgium , 

West  Germany . . . 

Austria 

Poland 

Spain 

Italy 

Other 


Candy  and  other  confectionery,  n.e.s., 

containing  cocoa  or  chocolate 

(TSUSA  code  1571040) 


TOTAL 

Canada 

United  Kingdom 
West  Germany .  . 
Switzerland. .  . 

Italy 

Other 


n.e.s.  Not  elsewhere  specified. 


Represents  zero. 


'Data  in  this  import  classification  are  incorrect  as  published  prior  to  this 
publication.   Please  note  the  change  in  the  TSUSA  coding  for  this  import  commodity. 
Import  data  collected  under  1563000  (chocolate,  sweetened,  except  bars  and  blocks  of 
10  pounds  or  more)  is  now  collected  under  1563020  (chocolate,  sweetened,  n.e.s.  and 
edible  as  candy  or  confection)  and  1563040  (chocolate,  sweetened  in  any  other  form). 
The  description  for  the  combined  data  reported  under  these  two  codes  remains  un- 
changed. 


DESCRIPTION  OF  SURVEY 

The  statistics  inthis  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  I  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reportedby  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  3.  Comparison 
of  table  with  the  second  column  of  table  1 
shows  that  the  respondents  of  Form  M20C.1 
account  for  about  65  percent  of  the  total  estimated 
sales  of  manufacturer- wholesalers  and  chocolate- 
manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in 
the  reporting  panel  are  imputed  from  the  month- 
to- month  movements  shown  by  reporting  firms. 
The  overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates 
are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.  Figures    with    imputation    rates    above 


25   percent,    particularly,    should   be   used   with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4-week,  5-week  perods).  Based  on  a  study  of 
large  confectionery  manufacturers,  it  has  been 
determined  that  the  calendar  month  accounting 
system  prevails  in  the  industry.  Hence,  adjust- 
ments have  been  made  to  those  reporting  on 
other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting 
information  thus  provides  a  better  measure  than 
the  original  data  of  themonth-to-month variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers  --  Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 


Bar  Roods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer- unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--These  are 
confectionery  items  of  more  than  two  pieces  to 
the  individual  consumer-unit  and  novelty  items, 
intended  to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designedto 
retail  at  $1  or  more,  50centsto99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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teachers  and  students  alike  FIND  the  information 
they  want  on  the  social,  economic,  and  govern- 
mental characteristics  of  the  United  States  -  both 
current  and  historical.  Statistics  are  presented  in 
over  1,300  tables  and  charts  derived  from  over  200 
government,  private,  and  international  agencies.  A 
special  introductory  table  features  RECENT 
TRENDS  for  selected  measures  of  social  and 
economic  change.  The  GUIDE  TO  SOURCES  lists 
over  800  statistical  publications  on  50  major 
subjects,  such  as  population  (including  data  from 
the  1970  Census  of  Population  and  Housing), 
government,  health,  education,  agriculture,  indus- 
try, construction,  recreation,  trade,  and  scores  of 
other  subjects.  Whatever  your  line  of  work,  busi- 
ness, profession,  or  avocational  interests  -  when 
you  need  the  facts,  choose  the  comprehensive  and 
authoritative  STATISTICAL  ABSTRACT  OF  THE 
UNITED  STATES,  1971. 
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The  statistics  in  thiis  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  4  and  5. 

Table  1   Summary  of  Manufacturers'  Net 
Sales  of  Confectionery  1970  to  1972 

(Millions  of  dollars) 


•^ 

>- 

I^ 

rf 

en 

O 

*.« 

(-3 

*/> 

■<-> 

o 

.J 

a 

— > 

jj 

Month  and  year 


March , . . . 
February. 
January . . 


1971 


December. . 
November. . 
October. . . 
September. 
August. . . . 
July 


June 

May 

April. . . . 
March. . . . 
February. 
January. . 


December. . 
November. . 
October. . . 
September. 
August . — 
July 


June . . 
May. . . 
April. 
March . 


Total 

(seasonally^ 

adjusted) 


Total 
(unadjusted) 


150 

161 

150 

■^168 

166 

167 

159 

157 

163 

195 

167 

204 

160 

215 

176 

160 

169 

115 

171 

139 

174 

135 

170 

157 

166 

176 

167 

178 

167 

171 

164 

163 

153 

180 

160 

199 

164 

222 

163 

143 

160 

112 

161 

129 

155 

122 

139 

128 

159 

166 

^Data  are  seasonally  adjusted  by  factors  based  on  revised  1971  monthly  data. 
The  factors  previously  published  in  our  January  1972  report  should  be  discarded  as 
they  were  prepared  based  on  1971  unrevised  estimates  for  August  through  December 
1971.   The  new  factors  will  be  shown  in  a  seasonal  adjustment  supplement  to  be 
published  in  June. 

Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 


TABLE  2.— POUNDAQE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS! 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


2071324 
2071351 
2071371 

2070114 
2071201 
2070121 


TYPE  OF  PRODUCT 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

SI. 00  OR  MORE  PER  POUND  

$0.50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS'  INCLUDING  PENNY  GOODS.  ... 


MARCH  1972 


QUANTITY 


THOUSAND 
POUNDS 


199  622 


7  653 
30  «77 
34  482 

82  986 
22  842 
21  182 


VALUE 


THOUSAND 
DOLLARS 


104  528 


8  624 
16  508 

9  459 

49  508 

13  355 

7  074 


FEBRUARY  1972 


QUANTITY 


THOUSAND 
POUNDS 


11  315 
38  750 
43  642 

78  647 
18  790 
20  666 


VALUE 


THOUSAND 
DOLLARS 


110  795 


12  862 
21  475 
12  617 

45  87  6 

11  027 

6  938 


Table  3. --EXPORTS  OF  CONFECTIONERY  PRODUCTS 
(Thousands  of  pounds) 


Country    to   which   exported 

March 

February 

3  months 

through 

March 

Confectionery,    except   chewing   gum, 
not    containing   cocoa    (0620115) 

TOTAL      

1,443 

273 
243 
57 
25 
26 
19 
47 
21 
466 

14 

45 

207 

1,089 

147 
279 
11 
27 
26 
9 
26 

313 
20 
20 

19 
192 

3,646 

559 

Me  xi  CO 

796 

91 

70 

86 

43 

90 

21 

1,097 

20 

47 

142 

584 

Confectionery    containing   cocoa  or 
chocolate    (0730020) 

615 
224 

141 
223 

442 

101 
20 
20 
52 

249 

1,769 

416 

35 

45 

527 

746 

Note;   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


Table  4. --IMPORTS  OF  CONFECTIONERY  PRODUCTS 
(Thousands  of  pounds) 


Country  of  Origin 


February 


3  months 

through 

March 


Chocolate,  sweetened,  except  bars  and 

blocks   of  10   pounds   or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dominican  Republic 
United  Kingdom.... 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


4,460 

2,008 

90 

206 

633 

106 

275 

642 

56 

223 

140 

81 


10,565 

4,658 
536 
724 

1,015 
584 
827 

1,276 
126 
471 
324 
224 


Candy  and  other  confectionery,  n.e.c. 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 


TOTAL 

Canada 

Colombia 

Sweden , 

Finland 

Denmark 

United  Kingdom 
Netherlands. . . 

Belgium 

West  Germany. . , 

Austria 

Poland 

Spain 

Italy 

Other 


Candy  and  other  confectionery,  n.e.s. 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


TOTAL 

Canada 

United  Kingdom 
West  Germany.. 
Switzerland. . . 

Italy 

Other 


.e.s.  Not  elsewhere  specified 


Represents  zero. 


'Data  in  this  import  classification  are  incorrect  as  published  prior  to  this 
publication.   Please  note  the  change  in  the  TSUSA  coding  for  this  import  commodity. 
Import  data  collected  under  1563000  (chocolate,  sweetened,  except  bars  and  blocks  of 
10  pounds  or  more)  is  now  collected  under  1563020  (Chocolate,  sweetened,  n.e.s.  and 
edible  as  candy  or  confection)  and  1563040  (Chocolate,  sweetened  in  any  other  form). 
The  description  for  the  combined  data  reported  under  these  two  codes  remains  unchanged. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate -manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  3.  Comparison 
of  table  with  the  second  column  of  table  1 
shows  that  the  respondents  of  Form  M20C.I 
account  for  about  65  percent  of  the  total  estimated 
sales  of  manufacturer- wholesalers  and  chocolate- 
manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in 
the  reporting  panel  are  imputed  from  the  month- 
to-month  movements  shown  by  reporting  firms. 
The  overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates 
are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures    with   imputation   rates   above 


25  percent,   particularly,    should   be   used   with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4-week,  5-week  perods).  Based  on  a  study  of 
large  confectionery  manufacturers,  it  has  been 
determined  that  the  calendar  month  accounting 
system  prevails  in  the  industry.  Hence,  adjust- 
ments have  been  made  to  those  reporting  on 
other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting 
information  thus  provides  a  better  measure  than 
the  original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on 
confectionery  are  collected  on  census  form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published 
by  the  Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers  --  Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products --In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 


Bar  goods- -Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--These  are 
confectionery  items  of  more  than  two  pieces  to 
the  individual  consumer-unit  and  novelty  items, 
intended  to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50centsto99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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tion of  the  survey  appears  on  pages  5  and  6. 


April. . . . 
March.  .  .  . 
February. 
January.  . 


December.  . 
November.  . 
October. . . 
September. 
August. . . . 
July 


June 

May 

April. .  .  . 
March.  .  .  . 
February. 
January. . 


December.  . 
November.  . 
October. . . 
September. 
August . . . . 
July 


June. . 
May. . . 
April. 


Table  1    Summary  of  Manufacturers'  Net 
Sales  of  Confectionery  1970  to  1972 


(Millions  of  dollars) 


Month  and  year 


1971 


Total 
(seasonally 
adjusted) 


149 
152 
150 
166 


159 
163 
167 
160 
176 
169 

171 
174 
170 
166 
167 
167 


164 
153 
160 
164 
163 
160 

161 
155 
139 


Note:   Data  include  from  15.25 
establishments  excluded  from  the  pane 


Total 
(unadjusted) 


132 
163 
168 
167 


157 
195 
204 
215 
160 
115 

139 
135 
157 
176 
178 
171 


163 
180 
199 
222 
143 
112 

129 
122 


y,,?ton  y^''- 


3'>>^^'^'    -  ,    1.1-  c 

percent   estimation      for  nonresponse.  and,fofiisiilili-'" 
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Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.   This  publication  Is  for  sale  by  the  Bureau  of  the  Census,  Price;    15  cents  per  copy— $1.50  per  year. 


TABLE  2. POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


APRIL  1972 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


MARCH  1972 


QUANTITY 

THOUSAND 
POUNDS 


VALUE 


THOUSAND 

DOLLARS 


207132U 
2071351 
2071371 

2070114 
2071201 
^070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS, 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

Sl.OO  OR  MORE  PER  POUND ■ 

SO. 50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR    GOODS • 

5    CENT   AND    10   CENT   SPECIALTIES ■ 

BULK    GOODSi    INCLUDING   PENNY   GOODS.    .    .    .    , 


171    716 


6  203 
26  864 
30    Oil 

7  0   987 

18  618 

19  033 


89    632 


6 

la 

7 


924 
237 
940 


43    098 

10   958 

6    47  5 


199   631 


7  653 
29  670 
35   415 

82  986 
22  863 
21    044 


104   519 


8  624 
16    297 

9  666 

49    500 

13    370 

7    062 


Table   3.— DOLLAR   SALES   OF   CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE    PRODUCTS, 
BY  KIND  OF   BUSINESS  AND  GEOGRAPHIC   AREA' 


Estimated  total  sales  of  manufacturer- 
wholesalers   and   chocolate   manufacturers 
by  geographic  area.   United  States   total 


New  England. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


April 
1972 
sales 

{*1,000) 


West  North  Central 

Minnesota,  Kansas,  S.  Dakota  and 

Nebraska 

Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia, 

Virginia,  South  Carolina 

Georgia  and  Florida 


East  South  Central  (Kentucky,  Ten- 
nessee, Alabama,  and  Mississippi) . . 

West  South  Central  (Arkansas,  Louis- 
iana, Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho, 
New  Mexico,  and  Utah) 


Pacific 

California 

Washington  and  Oregon. 


6,369 

48,841 
21,391 
27,450 

43,723 

38,663 

3,369 

1,691 

4,774 

3,147 
1,627 


4,048 
4,299 


1,301 

3,342 

1,315 

8,427 

7,874 

553 


March 
197  2 
sales 

(tl,000) 


8,893 

57,614 
24,626 
32,988 

52,256 

45,640 

4,893 

1,723 

5,761 

3,965 

1,796 

9,031 

4,593 
4,438 


1,395 

4,479 

1,479 

10,098 

9,364 

734 


February 
1972 
sales 

(iljOOO) 


161,237 

8,728 

60,898 
23,843 
37,055 

58,828 

51,964 

4,912 

1,952 

6,709 

5,039 
1,670 


4,862 

3,291 

1,219 

5,111 

1,749 

9,842 

8,995 

847 


January 

1972 
sales 

(il,000) 


158,160 

9,323 

61,042 
20,663 
40,379 

50,678 

44,190 

4,055 

2,433 

6,687 

5,140 
1,547 


5 

377 

2 

921 

1,717 

7 

687 

2 

593 

0 

135 

8 

935 

1 

200 

'Georgaphic   data   presented   for   January-April    include    estimates    for   several    large    producers  who 
are   unable    to   report    sales   data   seperately  by   individual    states.      Since    this   condition   continues   to 
exist,    these   data   will   be    published   on  a   quarterly  basis   only. 


\ 


Table  4. --EXPORTS  OF  CONFECTIONERY  PRODUCTS 
(Thousands  of  pounds) 


Country  to  which  exported 


4  months 
through 
April 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


TOTAL 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Jamaica 

Netherlands  Antilles 

Sweden 

West  Germany 

Greece 

Hong  Kong 

Nansei  Islands 

Other 


1,181 

1,443 

4,827 

231 

273 

790 

282 

243 

1,078 

22 

57 

113 

13 

25 

83 

39 

26 

125 

18 

19 

61 

19 

47 

109 

. 

21 

21 

107 

466 

1,204 

28 

- 

48 

19 

14 

66 

23 

45 

165 

380 

207 

964 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


TOTAL. . . 

Canada 

Mexico 

Bahamas 

Nansei  Islands 
Other 


1,130 


Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


Table  5.. -IMPORTS  OF  CONFECTIONERY  PRODUCTS 
(Thousands  of  pounds) 


TOTAL 

Canada 

Dominican  Republic, 

United  Kingdom 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland , 

Italy 

Israel 

Other 


TOTAL 

Canada 

Colombia 

Sweden 

Finland 

Denmark 

United  Kingdom. 
Netherlands.  .  .  . 

Belgium 

West  Germany.  . . 

Austria 

Poland 

Spain 

Italy 

Other 


TOTAL 

Canada 

United  Kingdom. 
West  Germany. . . 
Switzerland.  .  .  . 

Italy 

Other 


'chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


1,359 

203 

45 
375 
160 

73 
228 
157 

51 
1 

60 
6 


1,962 

1,005 

180 

27  2 

257 

33 

50 

79 

19 

24 

43 


11,924 

4,861 
581 

1,099 

1,175 
657 
855 

1,433 
177 
472 
384 
230 


Candy  and  other  confectionery,  n.e.s., 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


Candy  and  other  confectionery,  n.e.s. 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


n.e.s.  Not  elsewhere  specified. 


.  Represents  zero. 


'Data  in  this  import  classification  are  incorrect  as  published  prior  to  this 
publication.   Please  note  the  change  in  the  TSUSA  coding  for  this  import  commodity. 
Import  data  collected  under  1563000  (chocolate,  sweetened,  except  bars  and  blocks  of 
10  pounds  or  more)  is  now  collected  under  1563020  (Chocolate,  sweetened,  n.e.s.  and 
edible  as  candy  or  confection)  and  1563040  (Chocolate,  sweetened  in  any  other  form). 
The  description  for  the  combined  data  reported  under  these  two  codes  remains   unchanged. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey' 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.  1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
.respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be   used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5- week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers-  -  Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties — These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 

Table  1    Summary  of  Manufacturers'  Net 
Sales  of  Confectionery  1970  to  1972 

(Millions    of   dollars) 


May 

April . . . . 

March. . . . 
February . 
January . . 


December. . 
November.  . 
October. . . 
September. 
August . . . . 
July 


June 

May 

April. . .  . 
March. . . . 
February . 
January . . 


December. . 
November . . 
October. .  . 
September . 
August. . . . 
July 


June. 
Hay. . 


Month  and  year 


1971 


1970 


Total 
(seasonally 
adjusted) 


163 
144 
152 
150 
166 


159 
163 
167 
160 
176 
169 

171 
174 
170 
166 
167 
167 


164 
153 
160 
164 
163 
160 

161 

155 


Total 
(unadjusted ) 


132 
128 
163 
168 
167 


157 
195 
204 

215 
160 
115 

139 
135 
157 
176 
178 
171 


163 
180 
199 
222 
143 
112 

129 
122 


Note:      Data   include      from   15-25    percent   estimation   for  nonresponse   and   for      small 
establishments   excluded   from   the   panel. 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy— $1.50  per  year. 


— OOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KINO  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  tt  .... 

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY ■ 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS .  ■ 

OHIO  AND  INDIANA , 

MICHIGAN  AND  WISCONSIN  . 

WEST  NORTH  CENTRAL ■ 

MINNESOTA!  KANSASi  S.  DAKOTA  &  NEBRASKA.  .  . 
IOWA  AND  MISSOURI < 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEaAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO)  AND  UTAH) ' 

PACIFIC  . 

CALIFORNIA  . 

WASHINGTON  AND  OREGON 


MAY 
1972 


SALES 
(SltOOO) 


7  525 


403 

122 


197 
502 

177 

512 
121 
391 


APRIL 
1972 


SALES 

(SI. 000) 


26 

117  7 

121 

942 

6 

226 

■"5 

746 

i|5 

274 

"45 

259 

20 

561 

21 

280 

24 

713 

'23 

979 

«9 

828 

43 

778 

mi 

776 

38 

673 

3 

835 

3 

356 

1 

217 

1 

7  49 

a 

236 

4 

774 

2 

520 

3 

147 

1 

716 

1 

627 

8  074 


4  053 
^"4  021 


1  332 

3  342 

1  354 

8  283 

7  730 

553 


^ 


REVISED  BY  5  PERCENT  OR  MORE  FROM  PREVIOUSLY  PUBLISHED  FIGURES. 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER.WHOLESALERS  AND  CHOCOLATE  MANUFACTURES, 

BY  TYPE  OF  CONFECTIONERY 


TYPE  OF  PRODUCT 

MAY 

1972 

APRIL 

1972 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

(3UANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

184  416 

4  430 
29  522 
35  992 

68  163 

22  980 

23  329 

90  404 

4  769 

16  547 

9  114 

38  919 

13  339 

7  716 

165  868 

6  078 
25  867 
29  999 

""66  548 
18  614 
18  762 

85  860 

6  918 
13  925 

7  936 

""39  788 

10  956 

6  337 

2071324 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  ••.....  

2071351 
2071371 

2070114 

to. 50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

2071201 
2070121 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS ,  . 

•"revi' 

ED  BY  5  PERCENT  OR  MORE  FROM  PREVIOJJSLY  PUBLISHED  DATA. 

Table  4.—  EXPORTS  OF  CONFECTIONERY  PRODUCTS 
(Thousands  of  pounds) 


Country  to  which  exported 

May 

April 

5  months 
through 

May 

Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 

Total 

989 

256 

241 

9 

26 

23 

17 

17 

15 

191 

2 

8 

17 

167 

1,181 

231 
282 
22 
13 
39 
18 
19 

107 
28 
19 
23 

380 

5,816 

Canada • 

1,046 

1,319 

122 

109 

148 

78 

Netherlands  Antilles. 

126 

36 

West  Germany 

1,395 
50 

74 

182 

Other 

1,131 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 

Total 

663 

322 

3 

9 

16 

313 

665 

185 

4 

10 

82 

384 

3,097 

Canada 

923 

Mexico 

42 

64 

Nansei  I slands ■•.. ••■•>•••• 

625 

Other 

1,443 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S.  Exports. 
The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate;  0730020, 
confectionery  containing  chocolate. 


Table    5. —IMPORTS   OF  CONFECTIONERY  PRODUCTS 
(Thousands    of    pounds) 


Country   of   Origin 


5  months 

through 

May 


'chocolate,    sweetened,    except   bars   and 

blocks    of    10   pounds    or  more 

(TSUSA   codes    1563020   and    1563040) 


TOTAL 

Canada 

Dominican  Republic 
United  Kingdom.... 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


1,359 

203 

45 
375 
160 

73 
228 
157 

51 
1 

60 
6 


14,048 

4,861 

692 

1,851 

1,455 

743 

1,209 

1,667 

191 

538 

389 

452 


Candy  and  other  confectionery,  n.e.s., 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 


TOTAL 

Canada 

Columbia , 

Sweden 

Finland , 

Denmark 

United  Kingdom. 
Netherlands . . . . 

Belgium 

West  Germany . . , 

Austria , 

Poland 

Spain 

Italy 

Other 


6,248 

310 

227 

471 

416 

511 

2,729 

426 

210 

37 

72 

121 

110 

213 

395 


35,944 

1,248 

2,460 

3,110 

1,260 

2,075 

13,443 

2,704 

1,056 

272 

668 

650 

556 

1.916 

4.526 


Candy  and  other  confectionery,  n.e.s., 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


TOTAL 

Canada 

United  Kingdom. 
West  Germany . . , 
Switzerland . . . . 

Italy 

Other 


2,042 


12,277 

2,768 
4,494 
1,180 
398 
263 
3,174 


n.e.s.  Not  elsewhere  specified. 


-  Represents  zero. 


'Data  in  this  import  classification  are  incorrect  as  published  prior  to  this 
publication.   Please  note  the  change  in  the  TSUSA  coding  for  this  import  commodity. 
Import  data  collected  under  1563000  (chocolate,  sweetened,  except  bars  and  blocks  of 
10  pounds  or  more)  is  now  collected  under  1563020  (Chocolate,  sweetened,  n.e.s.  and 
edible  as  candy  or  confection)  and  1563040  (Chocolate,  sweetened  in  any  other  form). 
The  description  for  the  combined  data  reported  under  these  two  codes  remains  unchanged. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.I  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD   ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-  -  Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods--Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


The  Methods 

and  Materials 

of  Demography 

These  two  volumes  offer  a  systematic  and  compre- 
hensive exposition,  with  illustrations,  of  the  methods 
currently  used  by  technicians  and  research  workers  in 
dealing  with  demographic  data.  They  are  intended  to 
serve  both  as  texts  for  courses  in  demographic  methods 
and  as  references  for  professional  workers  who  use 
population  data.  The  publications  deal  with  the  sources, 
limitations,  underlying  definitions,  and  bases  of 
classification  of  demographic  data,  as  well  as  with 
techniques  and  methods  that  have  been  developed  for 
summarizing  and  analyzing  them. 

Topics  covered  include  formal  demography  and  the 
study  of  many  social  and  economic  characteristics  of  the 
population. 

The  derivation  of  the  demographic  measures  described  is 
usually  illustrated  in  step-by-step  examples  using  actual 
statistics,  drawn  from  a  wide  range  of  geographic  areas, 
both  in  the  United  States  and  abroad.  Considerable 
emphasis  is  placed  on  the  kinds  of  data  available  for 
statistically  underdeveloped  areas,  as  well  as  on  the 
special  methods  applicable  to  these  areas. 

At  the  same  time,  the  materials  of  the  United  States  are 
covered  in  great  detail,  especially  with  respect  to 
sources,  definitions,  and  historical  developments.  Plans 
for  the  enumeration,  processing,  and  tabulation  of  the 
1970  Census  of  the  United  States  are  included.  The 
methodological  material  is  presented  in  the  simplest 
mathematical  form  and,  for  the  most  part,  a  knowledge 
of  advanced  mathematics  is  not  required.  The  volumes 
benefit  from  the  contribution  of  a  number  of  specialists 
who  participated  as  associate  authors. 

The  two-volume  book  consists  of  about  26  subject 
chapters  and  three  appendixes  of  reference  tables, 
covering  approximately  900  pages.  It  is  printed  in  the 
large  format  of  decennial  census  reports  and  bound  in 
vellum. 


The  following  is  a  list  of  some  of  the  subjects  treated 
and  reflects  the  scope  of  the  work: 

Basic  sources  of  demographic  statistics 
Collection  and  processing  of  demographic  data 
Population  size  and  distribution 
Sex  and  age  composition 
Racial  and  ethnic  composition 
Marital  characteristics  and  family  groups 
Educational  and  economic  characteristics 
Mortality  and  the  life  table 
Natality 
Reproductivity 
Marriage  and  divorce 

International  migration,  internal  migration,  and  short- 
distance  mobility 

Population  estimates  and  projections 
Methods  of  estimation  for  statistically  underdeveloped  areas. 

The  preparation  of  the  book  was  supported  in  part  by 
the  Office  of  Population,  U.S.  Agency  for  International 
Development. 

The  principal  authors  are  Henry  S.  Shryock,  formerly 
Assistant  Chief,  Population  Division,  U.S.  Bureau  of  the 
Census,  and  Jacob  S.  Siege!,  Staff  Assistant  for  Program 
Development,  Population  Division. 
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U.  S.  DEPARTMENT  OF  COMMERCE  •  Social  and  Economic  Statistics  Administration  •  BUREAU  OF  THE  CENSUS 


September  1972 


SERIES:    M20C(72)-6 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on,  pages  5  and  6. 


•-^ 


June 

Hay 

April 

March . . . . 
February, 
January, , 


December. . 
November. . 
October. . . 
September. 
Augus  t , . . . 
July 


June 

May 

April* 

March*.... 
February* . 
January' , . 


December. . 
November. . 
October. . . 
September. 
August. . . . 
July 


June. 


Table  1.  Summary  of  Manufacturers'  Net 
Sales  of  Confectionery  1970  to  1972 

(Millions  of  dollars) 


Month  and  year 


Total 

(seasonally 

adjusted) 


168 
169 
150 
152 
150 
166 


159 
183 
167 
160 
176 
169 

171 
174 
170 
166 
167 
167 


164 
153 
160 
164 
163 
160 

161 


Total 
(unadjusted) 


136 

■^137 

''133 
163 
168 
167 


157 
195 
204 
215 
160 
115 

139 

135 

^150 

''l64 

"■174 

""lee 


163 
180 
199 
222 
143 
112 

129 


Note:   Data  include  from  15  to  25  percent  estimation  for  nonresponse  and  for  small 
establishments  excluded  from  the  panel. 

Public  l>i^^"'^'  ^         ,         ''Revised. 

iS -'^'^  r   Y)o^^^^^^^'^        *^    comparison    of     reports     submitted   by   respondents   on  both  the   monthly   and    annual 

^ntendGQ^  survey     panels      has      indicated      that    a  number    of    companies      have     mlsreported.        The 

.,.^,  revisions     shown     above    have    resulted     from    this     review.         The    total    change  to  the 

Klrt\/    1     n     \zi(  C  annual     study     for    1971     is     considered    to   be  statistically    insignificant     and  will   be 

NU»      1   vj  included   in  the  report    for  1972. 

Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-$1 .50  per  year. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


JUNE 
1972 


SALES 
(SliOOO) 


MAY 
1972 


SALES 
ISliOOO) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA 

IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 

WEST  VIRGINIA.  NORTH  CAROLINA.  AND 

SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON ■ 

"^REVISED  BY  5  PERCENT  OR  MORE  FROM  PREVIOUSLY  PUBLISHED 
FIGURES. 


132  370 

6  697 

46  212 

23  981 

22  231 

51  600 

«9  561 

3  927 

1  112 

t  203 

2  405 
1  798 

6  861 


131  855 

^6  717 

46  708 

20  995 

25  713 

51  974 

46  922 

3  835 

1  217 

4  234 

2  520 
1  714 

7  517 


2  944 

3  402 

3  917 

4  115 

1  086 

1  197 

3  207 

3  502 

1  005 

1  197 

8  499 

8  809 

8  139 

8  418 

360 

391 

TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURES, 
BY  TYPE  OF  CONFECTIONERY 


SIC 

CODE 


2071324 
2071351 
2071371 

2070114 
2071201 
2070121 


TYPE  OF  PRODUCT 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

SI. 00  OR  MORE  PER  POUND  .  .  . 
to. 50  TO  SO. 99  PER  POuND.  .  . 
LESS  THAN  SO. 50  PER  POUND  .  . 


BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  .  . 
BULK  GOODS.  INCLUDING  PENNY  GOODS. 


JUNE  1972 


QUANTITY 


THOUSAND 
POUNDS 


189  800 


3  087 
32  498 
37  427 

68  235 
25  566 
22  987 


VALUE 


THOUSAND 
DOLLARS 


92  463 


3  106 

18  242 

9  674 

38  614 
15  106 

7  721 


MAY  1972 


QUANTITY 

THOUSAND 
POUNDS 


183  243 


"^4  167 
29  520 
35  472 

68  078 

22  992 

23  014 


VALUE 

THOUSAND 
DOLLARS 


89  89? 


■^4  457 

16  562 

8  987 

38  921 

13  344 

7  621 


L 

J 


^REVISED  BY  5  PERCENT  OR  MORE  FROM  PREVIOUSLY  PUBLISHED  DATA. 


Table  4.— EXPORTS  OF  CONFECTIONERY  PRODUCTS 


June 

May 

6  months 
through  June 

Country  to  which  exported 

Quantity 

(1,000 

lbs.) 

Value 
($1,000) 

Quantity 

(1,000 

lbs.) 

Value 
($1,000) 

Quantity 

(1,000 

lbs.) 

Value 
($1,000) 

Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 

Total 

777 

245 

244 

2 

21 

19 

24 

21 

8 

3 

3 

187 

329 

100 

73 

2 

11 

11 

9 

8 

2 

1 

1 

111 

989 

256 

241 

9 

26 

23 

17 

17 

15 

191 

2 

8 

17 

167 

332 

100 

54 
3 

16 
9 
8 
8 
3 

42 
1 
4 
8 

76 

6,593 

1,291 

1,563 

124 

130 

167 

102 

147 

44 

1,398 

50 

77 

182 

1,318 

2  284 

469 

Mexico. •■•.••••■••••••••■>*•• 

396 

70 

Bermuda 

72 

77 

47 

Netherlands  Antilles 

68 

Sweden 

8 

West  Germany 

Greece, 

254 
25 

Hong  Kong 

Nansei  Islands 

Other 

37 

92 

669 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 

Total 

641 

347 
8 
8 

278 

359 

171 
4 
4 

180 

663 

322 

3 

9 

16 

313 

300 

135 

2 

3 

10 

150 

3,738 

1,270 

50 

72 

625 

1,721 

2,116 
581 

Mexico ...•• • 

9? 

Bahamas -..-.- 

44 

Nansei  Island*? ...-- 

401 

Other 

1  067 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,   confectionery  not  containing  chocolate; 
0730020,   confectionery  containing  chocolate. 


Table  5. — IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


June 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


May 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


6  months 
through  June 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


'Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL , 

Canada 

Dominican  Republic 
United  Kingdom..... 

Ireland , 

Netherlands , 

Belgium , 

West  Germany , 

Switzerland , 

Italy , 

Israel , 

Other , 


1,820 

445 

150 

119 

580 

77 

233 

62 

54 

79 

19 

2 


689 

154 
21 
58 

141 
61 
94 
29 
47 
68 
14 
2 


2,289 

165 

111 

752 

280 

86 

354 

234 

14 

66 

5 

222 


858 


16,033 


56 

5,471 

16 

842 

277 

1,970 

58 

2,035 

66 

820 

140 

1,442 

121 

1,729 

12 

245 

62 

617 

4 

408 

46 

454 

Candy  and  other  confectionery,  n.e.s. 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 


TOTAL 

Canada 

Columbia 

Sweden 

Finland 

Denmark 

United  Kingdom, 
Netherlands. . . , 

Belgium 

West  Germany... 

Austria 

Poland 

Spain 

Italy 

Other 


Candy  and  other  confectionery,  n.e.s. 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040  ) 


TOTAL 

Canada 

United  Kingdom. 
West  Germany... 
Switzerland . . .  . 

Italy 

Other 


1,100 

96 

538 

21 

92 

2 

351 


547 


2,042 


47 

- 

259 

1,118 

17 

74 

77 

69 

2 

7 

145 

774 

1,031 


13,377 


- 

2,864 

582 

5,032 

42 

1,201 

55 

490 

3 

265 

349 

3,525 

6,577 

2,089 
125 
815 
468 
534 
563 
782 
255 
583 
213 
150 


6,494 

2,222 

7,249 

2,201 

42,438 

13,732 

522 

139 

305 

79 

1,770 

514 

380 

67 

536 

89 

2,840 

490 

495 

145 

580 

169 

3,605 

994 

263 

73 

118 

29 

1,523 

435 

284 

86 

415 

123 

2,359 

699 

2,379 

675 

2,751 

848 

15,822 

4,791 

477 

154 

716 

207 

3,181 

948 

132 

62 

259 

103 

1,354 

637 

29 

15 

72 

33 

301 

149 

119 

52 

130 

55 

787 

349 

159 

37 

149 

35 

809 

165 

82 

19 

147 

31 

638 

157 

668 

528 

324 

157 

2,584 

1,684 

505 

170 

747 

243 

4,865 

1,720 

6,836 

1,601 

2,423 

632 

405 

284 

1,491 


n.e.s.  Not  elsewhere  specified. 


Represents  zero. 


'Data  in  this  import  classification  are  incorrect  as  published  prior  to  this 
publication.   Please  note  the  change  in  the  TSUSA  coding  for  this  import  commodity. 
Import  data  collected  under  1563000  (chocolate,  sweetened,  except  bars  and  blocks  of 
10  pounds  or  more)  is  now  collected  under  1563020  (Chocolate,  sweetened,  n.e.s.  and 
edible  as  candy  or  confection)  and  1563040  (Chocolate,  sweetened  in  any  other  form). 
The  description  for  the  combined  data  reported  under  these  two  codes  remains  unchanged. 


DESCRIPTION  OF  SURVEY 

The  statistics  inthis  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  ofapproximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures, 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.  1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
Respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25  percent,   particularly,    should   be   used   with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes, 

REPORTING  P"ERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4-week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce,  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-- Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties — These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer- unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2,  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6, 


July. 


June 

May 

April . . . . 
March .... 
February. 
January . . 


December. . 
November. . 
October. . . 
September. 
August . . . . 
July 


June 

May 

April* 

March^  .  .  .  . 
February* . 
January* . . 


December. . 
November. . 
October. . . 
September. 
August . . . . 


July. 


Table  1.  Summary  of  Manufacturers'  Net 
Sales  of  Confectionery  1970  to  1972 


fMillions  of  dollars) 


Month  and  year 


Total 
(seasonally 
adjusted) 


Total 
(unadjusted) 


165 

134 

169 

137 

150 

133 

152 

163 

150 

168 

166 

167 

159 

157 

163 

195 

167 

204 

160 

215 

176 

160 

169 

115 

171 

139 

174 

135 

170 

"^150 

166 

^64 

167 

■^174 

167 

"^166 

164 

163 

153 

180 

160 

199 

164 

222 

163 

143 

Note:  Data  include  from  15  to  25  percent  estimation  for  nonresponse  and  for  small 
establishments  excluded  from  the  panel. 

Revised. 

*A  comparison  of  reports  submitted  by  respondents  on  both  the  monthly  and  annual 
survey  panels  has  Indicated  that  a  number  of  companies  have  misreported,  Tfye 
revisions      shown     above    have     resulted     from    this     review.         —  -       - 

annual    study    for    1971     is     considered    to  be  statistlca 
Included    in   the    report    for    1972, 


e    total    change  to  tH^-^-^^" 


Public  Library 


Lew.  The     total     change  to   tHf-  -^'^  nr^rumentS 

ally    insignificant     and  iSI^JJ)^ntenat-nt   Oi    L"-**-"* 


DEC  1  3  1972 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  th 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  co 


TABLE  2. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


JULY 
1972 


SALES 
(SltOOO) 


JUNE 
1972 


SALES 
(Sl.OOO) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAt 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) • 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MtXICO.  AND  UTAH) 

PACIFIC  . 

CALIFORNIA  . 

WASHINGTON  AND  OREGON • 


105  797 

5  586 

39  sai 
16  910 
22  931 

1)0  667 

36  215 

3  230 

1  222 

2  927 
1  350 
1  577 

5  587 


1  932 
3  655 


1  082 

2  588 

522 

6  997 

6  709 

288 


129  904 

6  697 

U5  952 
23  568 
22  38a 

52  534 

47  521 

3  885 

1  128 


203 
405 
798 


6  868 


2  951 

3  917 


1  133 

3  153 

929 

8  433 

8  083 

350 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


JULY  1972 


JUNE  1972 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


(JUANTITY 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


2071324 
2071351 
2071371 

2070114 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

SO. 50  TO  SO. 99  PER  POUND • 

LESS  THAN  $0.50  PER  POUND 

BAR  GOODS 

5   CENT    AND    10   CENT    SPECIALTIES ■ 

BULK    GOODS.     INCLUDING   PENNY   GOODS.    .     .    .    , 


148    290 


2  077 
24  137 
31    866 

52  578 
17  924 
19    708 


7  1    848 


2    078 
12   966 

8    508 


31 

10 

7 


188 
103 
005 


188    159 


3  113 
31  040 
37    257 

68    649 

25    729 

22    37  1 


90   968 


3    139 

'"1 6    582 

9    669 

38    784 

15    167 

7    627 


Revised   by   5   percent    or  more    from  previously   published    figures. 


Table  4. 


-EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


July 


Quantity 

(1,000 

lbs.) 


Value 
($1,000) 


June 


Quantity 

(1,000 

lbs.  ) 


Value 
($1,000) 


6  months 
through  July 


Quantity 

(1,000 

lbs.) 


Value 
($1,000) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Jamaica 

Netherlands  Antilles 

Sweden 

West  Germany 

Greece 

Hong  Kong  

Nansei  Islands 

Other 


688 

154 
173 

15 

6 

28 

7 
44 
30 

22 

1 

208 


Total 

Canada 

Mexico 

Bahamas , 

Nansei  Islands, 
Other , 


515 

133 

5 
6 

371 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


271 

57 
50 

9 

5 
16 

5 
18 

5 

11 

1 

94 


777 

245 

244 

2 

21 

19 

24 

21 

8 

3 

3 

187 


329 


7,281 


100 

1 

,445 

73 

1 

,736 

2 

139 

11 

136 

11 

195 

9 

109 

8 

191 

2 

74 

- 

1 

,398 

- 

72 

1 

78 

- 

182 

Ill 

1 

,526 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


312 

62 
3 
3 

244 


641 

347 
8 
8 

278 


359 

171 
4 
4 

180 


4,253 

1,403 

55 

78 

625 

2,092 


2,555 

526 

446 
79 
77 
93 
52 
86 
13 

254 
36 
38 
92 

763 


2,428 

643 
26 

47 

401 

1,311 


Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


Table  5. — IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  Origin 


July 


Quantity 

(1,000 

lbs.) 


Value 
($1,000) 


June 


Quantity 

(1,000 

lbs.) 


Value 
($1,000) 


6  months 
through  July 


Quantity 

(1,000 

lbs.) 


Value 
($1,000) 


'chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040' 


TOTAL 

Canada 

Dominican  Republic 
United  Kingdom. . . . 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


2,487 

458 

189 

156 

1,160 

68 

336 

3 

70 

4 
43 


811 

157 
26 
63 

259 
86 

137 

5 

58 

4 
16 


1,820 

445 

150 

119 

580 

77 

233 

62 

54 

79 

19 

2 


689 


18,520 


154 

5,929 

21 

1,031 

58 

2,126 

141 

3,195 

61 

888 

94 

1,778 

29 

1,732 

47 

315 

68 

617 

14 

412 

2 

497 

Candy  and  other  confectionery,  n.e.s. 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 


TOTAL 

Canada 

Columbia 

Sweden 

Finland 

Denmark 

United  Kingdom. 
Netherlands. . .  . 

Belgium 

West  Germany. . . 

Austria 

Poland 

Spain 

Italy 

Other 


Candy  and  other  confectionery,  n.e.s. 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


TOTAL 

Canada 

United  Kingdom, 
West  Germany. . . 
Switzerland. . . . 

Italy 

Other 


1,231 

81 

818 

3 

101 

228 


649 

42 

425 

3 

94 

85 


1,100 

96 

538 

21 

92 

2 

351 


547 

14,608 

47 

2,945 

259 

5,850 

17 

1,204 

77 

591 

2 

265 

145 

3,753 

7,388 

2,246 
151 
878 
727 
620 
700 
787 
313 
583 
217 
166 


7,493 

2,339 

6,494 

2,222 

49,931 

16,071 

438 

114 

522 

139 

2,208 

628 

467 

80 

380 

67 

3,307 

570 

651 

195 

495 

145 

4,256 

1,189 

516 

59 

263 

73 

2,039 

494 

442 

133 

284 

86 

2,801 

832 

2,436 

764 

2,379 

675 

18,258 

5,555 

391 

128 

477 

154 

3,572 

1,076 

202 

82 

132 

62 

1,556 

719 

83 

39 

29 

15 

384 

188 

131 

48 

119 

52 

918 

397 

200 

35 

159 

37 

1,009 

200 

89 

21 

82 

19 

727 

178 

497 

302 

668 

528 

3,081 

1,986 

950 

339 

505 

170 

5,815 

2,059 

7,485 

1,643 

2,848 
635 
499 
284 

1.576 


.e.s.  Not  elsewhere  specified. 


Represents  zero. 


'Data  in  this  import  classification  are  incorrect  as  published  prior  to  this 
publication.   Please  note  the  change  in  the  TSUSA  coding  for  this  import  commodity. 
Import  data  collected  under  1563000  (chocolate,  sweetened,  except  bars  and  blocks  of 
10  pounds  or  more)  is  now  collected  under  1563020  (Chocolate,  sweetened,  n.e.s.  and 
edible  as  candy  or  confection)  and  1563040  (Chocolate,  sweetened  in  any  other  form). 
The  description  for  the  combined  data  reported  under  these  two  codes  remains  unchanged. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.  1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 


Manufacturer    - 


wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


OPTODIITE 
BUSINESS  REPORTS 


Current 
Reports  on 

Retail  Trade 

'Weekly  Retail  Sales— Esti- 
mates of  weekly  retail  sales  for 
the  United  States  for  selected 
major  Kind-ofbusiness  groups, 
including  figures  for  the  com- 
parable weeks  in  the  previous 
year.  Issued  each  Thursday. 


•Monthly  Retail  Trade 
Report— Estimates  of  monthly 
retail  sales  for  the  United 
States  by  major  kind-of- 
business groups  and  selected 
individual  kinds  of  business; 
separate  figures  shown,  in 
more  limited  kind-of-business 
detail,  for  firms  operating  11 
or  more  retail  stores.  Sum- 
mary sales  data  presented  for 
geographic  regions  and  divi- 
sions, and  for  15  large  States, 
the  20  large  standard  metro- 
politan statistical  areas  and  the 
five  largest  cities.  Also  included 
are  national  estimates  of  end- 
of-month  accounts  receivable 
balances  for  retail  stores. 


*Annual  Retail  Trade  Report- 
Estimates  of  inventories  held 
by  retailers  in  the  United 
States  by  major  kind-of- 
business groups  and  selected 
individual  kinds  of  business. 
Separate  figures  shown  in 
more  limited  kind-of-business 
detail  for  firms  operating  1 1 
or  more  retail  stores.  Also 
shown  are  sales-inventory  ratios 
as  well  as  per  capita  sales,  by 
kind-of-business  for  the 
United  States,  by  major  kind- 


of-business  groups  for  geo- 
graphic regions,  and  summary 
figures  for  geographic  divisions 
and  for  the  larger  States  and 
standard  metropolitan  statisti- 
cal areas. 

'Advance  Monthly  Retail 
Sales— Advance  estimates  of 
monthly  retail  sales  for  the 
United  States  (including  data 
adjusted  for  seasonal  variations 
and  trading  day  differences) 
are  compiled  by  major  kind-of- 
business  groups  about  10  days 
after  the  month  covered.  Pub- 
lication of  this  series  has  been 
temporarily  suspended  but 
unofficial  estimates  may  be 
obtained  from  the  Business 
Division  of  the  Bureau  of  the 
Census. 

tMonthly  Department  Store 
Sales  for  Selected  Areas- 
Monthly  dollar  sales  volume 
and  the  percent  change  in  sales 
compared  with  the  previous 
month  and  the  same  month 
in  the  previous  year.  Cumula- 
tive year-to-date  comparisons 
with  data  for  the  previous  year 
are  also  shown.  Data  are 
collected  in  about  200  stand- 
ard metropolitan  statistical 
areas,  cities,  and  other  areas. 


Services 
Trade 


tMonthly  Selected  Services 
Receipts— This  report  provides 
data  on  monthly  receipts  of 
six  major  kind-of-business 
groups     of     services:     Hotels, 


motels,  tourist  courts,  trailer 
parks,  and  camps;  personal  ser- 
vices; business  services;  auto- 
motive services;  miscellaneous 
repair  services;  and  motion 
picture,  amusement,  and 
receation  services.  Comparable 
data  for  the  pervious  months 
and  for  the  same  month  in  the 
previous  year  are  also  shown, 
in  addition  to  the  percent 
changes.  Data  are  shown  both 
unadjusted  and  adjusted  for 
seasonal  variations  and  trading 
day  differences. 

Wholesale 
Trade 

•Monthly  Wholesale  Trade 
Report— This  report  includes 
estimated  dollar  sales,  end-of- 
month  inventories,  and  stock- 
sales  ratios  of  merchant  whole- 
salers, by  kind  of  business  for 
the  current  month,  with  com- 
parisons for  previous  months. 
Dollar  volume  sales  estimates 
are  shown  by  geographic  divi- 
sion in  total  and  for  durable 
and  non-durable  kind-of- 
business subtotals.  Sales  and 
inventory  trends  (percent 
changes)  are  shown  by  de- 
tailed kinds  of  business  at  the 
national  level  and  for  selected 
kinds  of  businesses  by  geo- 
graphic division.  Measures  of 
sampling  variability  are  given. 
United  States  data  are  shown 
adjusted  for  seasonal  varia- 
tions and  in  the  case  of 
sales,  also  for  trading-day 
differences. 


Business 
Reports 


tCanned  Food  Report— This 
report  is  issued  on  five  dates- 
January  1,  April  1,  June  1, 
July  1,  and  November  1  -  to 
show  total  stocks  of  wholesale 
distributors  and  canners,  in- 
cluding warehouses  of  retail 
multiunit  organizations,  of 
selected  canned  food  items 
(vegetables,  fruits,  juices,  fish). 
In  the  January  1  report,  sepa- 
rate data  are  shown  for  the 
No.  10  can  size  as  well  as  for 
warehouse  stocks  of  retail 
multiunit  organizations. 

tGreen  Coffee  Inventories  and 
Roastings-This  quarterly 
report  provides  estimates  of 
green  coffee  inventories  held 
by  roasters,  importers,  and 
dealers,  the  quantity  of  green 
coffee  roasted,  and  •  the 
amount  roasted  for  soluble 
use,  by  quarters,  for  the  cur- 
rent and  previous  three  years. 
Also  included  are  quarterly 
imports  of  green  coffee  during 
the  same  period. 

'Available  from  the  Superin- 
tendent of  Documents,  U.S. 
Government  Printing  Office, 
Washington,  D.C.  20402. 

tAvailable  from  the  Bureau  of 
the  Census  Washington,  D.C. 
20233 

Publications  Order  Forms  fur- 
nishing additional  information 
of  the  various  reports  listed 
here  are  available  free  of 
charge  from  the  Publications 
Distribution  Section,  Bureau 
of  the  Census,  Washington, 
D.C.  20233. 
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October  1972 


SERIES:    M20C(72)-8 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 

Table  1.  Summary  of  Manufacturers'  Net 
Sales  of  Confectionery  1970  to  1972 

fMillions  of  dollars) 


Month  and  year 


August . 


July. 
June. 
May. 


April. . . . 
March . . . . 
February. 
January. . 


December. . 
November. . 
October. . . 
September. 
August. . . . 
July 


June 

May 

April^ 

March*.. . . 
February* . 
January* . . 


December. . 
November. . 
October. . . 
September. 


August . 


Total 
(seasonally 
adjusted) 


Total 
(unadjusted) 


166 

110 

165 

134 

169 

137 

150 

133 

152 

163 

150 

168 

166 

167 

159 

157 

163 

195 

167 

204 

160 

215 

176 

160 

169 

115 

171 

139 

174 

135 

170 

150 

166 

164 

167 

174 

167 

166 

164 

163 

153 

180 

160 

199 

164 

222 

Note:   Data  include  from  15  to  25  percent  estimation  for  nonreponse  and  for  small 
establishments  excluded  from  the  panel. 

Revised. 

A  comparison  of  reports  submitted  by  respondents  on  both  the  monthly  and  annual 
survey  panels  has  indicated  that  a  number  of  companies  have  raisreported.  The 
revisions  shown  above  have  resulted  from  this  review.  The  total  change  to  the 
annual  study  for  1971  is  considered  to  be  statistically  insignificant  and  will 
be  included  in  the  report  for  1972. 

Boston  Public  Library 

Suiieri:^/_:-rv.^:  n'   of  D.;CvimentS 
Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Connmerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy— $1  50  per  vear 
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TABLE  2. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS) 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA' 


ITEM 


AUGUST 
1972 


SALES 
(SltOOO) 


JULY 
1972 


SALES 
(11.000) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  i  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC    

CALIFORNIA    

WASHINGTON    AND   OREGON 


72 

416 

106 

976 

7 

770 

4 

322 

7° 

78'4 

U7 

823 

27 

587 

16 

850 

52 

197 

30 

973 

55 

963 

35 

086 

49 

298 

30 

633 

4 

610 

3 

231 

2 

055 

1 

222 

4 

296 

2 

927 

1 

386 

1 

193 

2 

910 

1 

734 

3  587 

4  695 


1    325 

3    382 

1    077 

10    ■^30 

10    077 

462 


5    495 


1    934 
3    561 


1  062 

2  588 
501 

7    152 

6   864 

tLoa 


'Excludes   manufacturer-retailers. 


TABLE    3. — POUNDAGE    AND    DOLLAR    SALES   OF    SELECTED    MANUFACTURFR-WHOLESAlERS    AND    CHOCOLATE   MANUFACTURERS. 

By    type   of    CONFECTIONERY' 


SIC 
CODE 


TYPE  OF  PRODUCT 


AUGUST  1972 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


JULY  1972 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 

THOUSAND 
DOLLARS 


2071324 
2071351 
2071371 

2070114 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  l-iADE  TO  RETAIL  AT: 

11.00  OR  MORE  PER  POUND  

$0.50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR    GOODS 

5    CENT    AND    10   CENT    SPECIALTIES    

BULK    GOODS.     INCLUDING    PENNY   GOODS.    ... 


239    100 


4  957 
55  499 
40    549 

84   214 
25    100 

a&  781 


123    859 


4  624 
29  869 
11    135 

52    492 
15    522 

10    217 


152    124 


2  018 
24  686 
32   205 

55   362 

18  193 

19  4oO 


73    906 


1    914 

15   429 

6   632 

32   700 

10    392 

o   641 


'Excludes   manufacturer-retailers. 


Table  4. — EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


August 


Quantity 

(1,000 

lbs.) 


Value 
($1,000) 


July 


Quantity 

(1,000 

lbs.) 


Value 
($1,000) 


8  months 
through  August 


Quantity 

(1,000 

lbs.) 


Value 
($1,000) 


Confectionery,  except  chewing  gum. 


not  c 

;ontaining 

cocoa  (  Ub:; 

0115  j 

Total 

648 

151 

170 

2 

8 

25 

6 

29 

9 

1 

6 

241 

280 

75 

43 
1 
4 

14 
4 

14 
3 
1 

4 

117 

688 

154 
173 

15 
6 

28 
7 

44 

30 

22 

1 

208 

271 

57 
50 

9 

5 
16 

5 
18 

5 

11 
1 

94 

7,929 

1,596 

1,906 

141 

144 

220 

115 

220 

83 

1,399 

72 

84 

182 

1,767 

2  835 

Canada 

601 

Mexico 

489 

Panama 

80 

Bermuda 

81 

Bahamas 

107 

Jamaica 

56 

Netherlands  Antilles 

100 

Sweden 

16 

West  Germany 

255 

Greece 

36 

Hong  Kone 

42 

Nansei  Islands 

92 

Other 

880 

Confectionery  cor 
chocolate 

itaining  cocoa  or 
(0730020) 

Total 

1,194 

848 
11 
16 

319 

596 

356 
8 

7 

225 

515 

133 

5 
6 

371 

312 

62 
3 
3 

244 

5,447 

2,251 

66 

94 

625 

2,411 

3  024 

Canada 

999 

Mexico 

34 

Bahamas 

54 

Nansei  Islands 

401 

Other 

1  536 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 

-  Represents  zero. 


Table  5.— IMPORTS  OF  CONFECTIONERY  PRODUCTS 


August 

July 

8  mon 
through 

ths 
August 

Country  of  origin 

Quantity 

(1,000 

lbs.) 

Value 
($1,000) 

Quantity 

(1,000 

lbs.  ) 

Value 
($1,000) 

Quantity 

(1,000 

lbs.) 

Value 
($1,000) 

Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 

TOTAL 

1,215 

70 

277 

113 

480 

44 

73 

19 

90 

25 

20 

-1 

435 

25 

39 

51 

107 

43 

29 

7 

100 

21 

9 

4 

2,487 

458 

189 

156 

1,  160 

68 

336 

3 

70 

4 
43 

811 

157 
26 
63 

259 
86 

137 

5 

58 

4 

16 

19,735 

5,999 

1,308 

2,239 

3,675 

932 

1,851 

1,751 

405 

642 

432 

501 

7,823 
2,271 

Dominican  Republic 

190 

929 

Ireland 

834 

Netherlands 

663 

729 

West  Germany 

795 

413 

Italy 

604 

Israel 

226 

Other 

169 

Candy  and  other  confectionery,  n.e.s., 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 

TOTAL 

5,246 

765 
441 
121 
169 
149 
956 
382 
130 

74 
176 

94 

162 

381 

1,246 

1,654 

207 

78 

97 

40 

59 

314 

145 

58 

44 

60 

18 

35 

177 

322 

7,493 

438 
467 
651 
516 
442 
2,436 
391 
202 

83 
131 
200 

89 
497 
950 

2,339 

114 

80 

195 

59 

133 

764 

128 

82 

39 

48 

35 

21 

302 

339 

55,177 

2,973 

3,748 

4,377 

2,208 

2,950 

19,214 

3,954 

1,686 

458 

1,094 

1,  103 

889 

3,462 

7,061 

17,725 

Canada 

835 

Columbia 

648 

Sweden 

1,286 

534 

Denmark 

891 

5,869 

1,221 

Belgium  

777 

232 

457 

Poland  

218 

213 

Italy 

2,163 

Other 

2,381 

Candy  and  other  confectionery,  n.e.s., 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 

TOTAL 

969 

179 
250 
159 
152 
8 
221 

604 

87 
144 

73 
137 

13 
150 

1,231 

81 

818 

3 

101 

228 

649 

42 

425 

3 

94 

85 

15,577 

3,  124 
6,100 
1,363 
743 
273 
3,974 

8,089 

Canada 

1,730 

United  Kingdom 

2,992 

West  Germany 

708 

636 

Italy      

297 

Other 

1,726 

n.e.s.  Not  elsewhere  specified. 


-  Represents  zero. 


DESCRIPTION  OF   SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  Items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


,25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD   ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  I.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retailoutlet  are  not  classified 
in  manufacturing. 


Sales-- Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products- -In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods- -Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer- unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods-- Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  m.ore,  SOcents  to99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


The  Methods 

and  Materials 

of  Demography 

These  two  volumes  offer  a  systematic  and  compre- 
fiensive  exposition,  witfi  illustrations,  of  the  methods 
currently  used  by  technicians  and  research  workers  in 
dealing  with  demographic  data.  They  are  intended  to 
serve  both  as  texts  for  courses  in  demographic  methods 
and  as  references  for  professional  workers  who  use 
population  data.  The  publications  deal  with  the  sources, 
limitations,  underlying  definitions,  and  bases  of 
classification  of  demographic  data,  as  well  as  with 
techniques  and  methods  that  have  been  developed  for 
summarizing  and  analyzing  them. 

Topics  covered  include  formal  demography  and  the 
study  of  many  social  and  economic  characteristics  of  the 
population. 

The  derivation  of  the  demographic  measures  described  is 
usually  illustrated  in  step-by-step  examples  using  actual 
statistics,  drawn  from  a  wide  range  of  geographic  areas, 
both  in  the  United  States  and  abroad.  Considerable 
emphasis  is  placed  on  the  kinds  of  data  available  for 
statistically  underdeveloped  areas,  as  well  as  on  the 
special  methods  applicable  to  these  areas. 

At  the  same  time,  the  materials  of  the  United  States  are 
covered  in  great  detail,  especially  with  respect  to 
sources,  definitions,  and  historical  developments.  Plans 
for  the  enumeration,  processing,  and  tabulation  of  the 
1970  Census  of  the  United  States  are  included.  The 
methodological  material  is  presented  in  the  simplest 
mathematical  form  and,  for  the  most  part,  a  knowledge 
of  advanced  mathematics  is  not  required.  The  volumes 
benefit  from  the  contribution  of  a  number  of  specialists 
who  participated  as  associate  authors. 

The  two-volume  book  consists  of  about  26  subject 
chapters  and  three  appendixes  of  reference  tables, 
covering  approximately  900  pages.  It  is  printed  in  the 
large  format  of  decennial  census  reports  and  bound  in 
vellum. 


The  following  is  a  list  of  some  of  the  subjects  treated 
and  reflects  the  scope  of  the  work: 

Basic  sources  of  demographic  statistics 
Collection  and  processing  of  demographic  data 
Population  size  and  distribution 
Sex  and  age  composition 
Racial  and  ethnic  composition 
Marital  characteristics  and  family  groups 
Educational  and  economic  characteristics 
Mortality  and  the  life  table 
Natality 
Reproductivity 
Marriage  and  divorce 

International  migration,  internal  migration,  and  short- 
distance  mobility 

Population  estimates  and  projections 
Methods  of  estimation  for  statistically  underdeveloped  areas. 

The  preparation  of  the  book  was  supported  in  part  by 
the  Office  of  Population,  U.S.  Agency  for  International 
Development. 

The  principal  authors  are  Henry  S.  Shryock,  formerly 
Assistant  Chief,  Population  Division,  U.S.  Bureau  of  the 
Census,  and  Jacob  S.  Siegel,  Staff  Assistant  for  Program 
Development,  Population  Division. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 


Table  1.  Summary  of  Manufacturers'  Net 
Sales  of  Confectionery.  1970  to  1972 

(Millions    of    dollars) 


Month  and  year 


1972 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1971 

December 

November 

October 

September 

August 

July 

June 

Hay 

April' 

March" 

February' 

January* 

1970 

December 

November 

October 

September 


Total ' 
(seasonally 
adjusted) 


173 
190 
166 

165 
169 
ISO 
152 
ISO 
166 


159 
163 
167 
160 
176 
169 

171 
174 
170 
166 
167 
167 


164 
153 
160 

164 


Total' 
(unadjusted) 


226 
177 
110 

134 
137 
133 
163 
168 
167 


1S7 
195 
204 
215 
160 
115 


135 
150 
164 
174 
166 


163 
ISO 
199 
222 


Note:  Data  include  from  15  to  25  percent  estimation  for  nonreponse  and  for  small 
establishments  excluded  from  the  panel. 

'Data   include  manufacturer-retailers, 

'a  comparison  of  reports  submitted  by  respondents  on  both  the  monthly  and  annual 
survey  panels  has  indicated  that  a  number  of  companies  have  misreported.  The. revi- 
sions shown  above  have  resulted  from  this  review.  The  total  change  to  the  annual 
study  for  1971  is  considered  to  be  statlsticftlly  insignificant  and  will  be  included 
In  the  report   for   1972. 
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Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Divis 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copv-$1.50  per  year. 


TABLE  2. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSJ 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


IT£M 


SEPTEMBER 
1972 


SALES 
($ltOOO) 


AUGUST 
1972 


SALES 

(siiooo) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  .....  

WEST  NORTH  CENTRAL 

MINNESOTA!  KANSASi  S.  DAKOTA  &  NEBRASKA.  . 
IOWA  AND  MISSOUR' 

SOUTH  ATLANTIC 

MARYLANDi  DISTRICT  OF  COLUMBIAi  VIRGINIA! 
WEST  VIRGINIAi  NORTH  CAROLINAi  AND 
SJUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKYi  TENNESSEEi 
ALABAMAi  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS?  LOUISIANA! 
OKLAHOMA!  AND  TEXAS)  

MOUNTAIN  (ARIZONA!  COLORADO!  IDAHOi  NEW 
MEXICO!  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


220 

«71 

172 

«75 

12 

610 

8 

779 

95 

898 

79 

801 

33 

589 

27 

730 

62 

309 

52 

021 

72 

318 

5« 

730 

62 

339 

U8 

196 

7 

367 

4 

606 

2 

612 

1 

978 

u 

809 

3 

653 

2 

626 

1 

772 

2 

183 

1 

881 

10 

153 

8 

U62 

« 

398 

3 

592 

5 

755 

U 

870 

1 

995 

1 

211 

5 

8110 

3 

887 

1 

583 

1 

077 

15 

235 

10 

792 

lU 

310 

10 

330 

925 

«62 

TABLE    3.- 


-POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS, 

BY    TYPE    OF    CONFECTIONERY* 


TYPE  OF  PRODUCT 

SEPTEMBER  1972 

AUGUST 

1972 

SIC 

CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS.  ■■•••... 

313  337 

8  636 
87  403 
58  Q^^ 

96  756 
26  507 
36  Oil 

163  620 

10  572 
«6  976 
17  076 

59  553 
16  936 
12  507 

238  67« 

U  171 
53  693 
3°  701 

89  520 
2a  810 
26  776 

122  899 

807132'* 
2071351 
2071371 

2070114 
2071201 
2070121 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

SI. 00  OR  MORE  PER  POUND  

SO. 50  TO  $0.99  PER  POUND 

LESS  THAN  SO. 50  PER  POUND  

bAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS'  INCLUDING  PENNY  GOODS 

U  388 
28  333 

10  790 

5a  857 
15  a37 

9  09a 

'The   data    in   this   table    are   obtained   from   a   sample   panel    of    about   80    large   confectionery   and   chocolate   manufacturers.      This 
compares   to   a  panel    of   250   respondents   reporting   the   same   product   detail    on   the   annual    survey.      The  monthly  data   are    intended   to 
reflect   a  trend  of   confectionery  product  sales  whereas  the  annual  provides   an  estimate  of  the  absolute  level  of  annual   sales. 
An   acceptable   technique  would  be   to   prorate   the   monthly/annual    difference    among   the  months,    thereby   retaining   the  existing 
month-to-month   trend. 


i 


Table  4.— EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


September 


Quantity 

(1,000 

lbs.) 


Value 
$1,000) 


August 


Quantity 

(1,000 

lbs.) 


Value 
$1,000) 


9  months 
through  September 


Quantity 

(1,000 

lbs.) 


Value 
$1,000) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Jamaica 

Netherlands  Antilles 

Sweden 

West  Germany 

Greece 

Hong  Kong 

Nansei  Islands 

Other 


Total 

Canada 

Mexico 

Bahamas 

Nansei  Islands 
Other 


679 
277 
43 
34 
24 
22 
26 
8 


24 
433 


923 
24 
28 

929 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


627 

259 
77 
21 
14 
13 
10 
13 
1 


10 
209 


648 

151 

170 

2 

8 

25 

6 

29 

9 

1 

6 

241 


280 


75 

2,275 

43 

2,183 

1 

184 

4 

178 

14 

244 

4 

137 

14 

246 

3 

91 

1 

1,399 

- 

72 

4 

108 

- 

182 

117 

2,200 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


1,056 

418 
12 
11 

615 


1,194 

848 
11 
16 

319 


596 


7,351 


356 

3,174 

8 

90 

7 

122 

- 

625 

225 

3,340 

860 

566 

101 

95 

120 

66 

113 

17 

255 

36 

52 

92 

1,089 


4,080 

1,417 

46 

65 

401 

2,151 


Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


Represents  zero. 


Table  5. — IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


September 


Quantity 

(1,000 
lbs.) 


Value 

($1,000) 


August 


Quantity 

( 1 , 000 
lbs.  ) 


Value 

$1,000) 


9  months 
through  September 


Quantity 

(1,000 
lbs.  ) 


Value 
($1,000) 


TOTAL 

Canada 

Dominican  Republic. 

United  Kingdom 

Ireland 

Netherlands 

Belgium 

West   Germany 

Switzerland 

Italy 

Israel 

Other 


TOTAL 

Canada 

Columbia 

Sweden 

Finland 

Denmark 

United  Kingdom. 
Netherlands. , . . 

Belgium 

West  Germany, . . 

Austria 

Poland 

Spain 

Italy 

Other 


TOTAL 

Canada 

United  Kingdom. 
West  Germany. . . 
Switzerland. . . , 

Italy 

Other 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


1,630 

207 

96 

342 

280 

106 

292 

58 

84 

55 

35 

75 


762 

87 
13 

131 
66 
85 

128 
49 
66 
50 
30 
57 


70 

277 

113 

480 

44 

73 

19 

90 

25 

20 

4 


21,365 


25 

6,206 

2,358 

39 

1,404 

203 

51 

2,581 

1,060 

107 

3,955 

900 

43 

1,038 

748 

29 

2,143 

857 

7 

1,809 

844 

100 

489 

479 

21 

697 

654 

9 

467 

256 

4 

576 

226 

Candy  and  other  confectionery,  n.e.s. 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 


Candy  and  other  confectionery,  n.e.s., 

containing  cocoa  or  chocolate 

(TSUSA  code  15710401 


718 
1,198 
1,639 

279 

49 

589 


2,397 

359 
590 
808 
250 
69 
321 


969 

179 
250 
159 
152 

8 
221 


604 

87 
144 

73 
137 

13 
150 


20,049 

3,842 
7,298 
3,002 
1,022 
322 
4,563 


8,585 


7,950 

2,721 

5,246 

1,654 

63,127 

20,446 

688 

187 

765 

207 

3,661 

1,022 

577 

98 

441 

78 

4,325 

746 

351 

104 

121 

97 

4,728 

1,390 

4 

1 

169 

40 

2,212 

535 

408 

146 

149 

59 

3,358 

1,037 

3,121 

950 

956 

314 

22,335 

6,819 

495 

171 

382 

145 

4,449 

1,392 

202 

87 

130 

58 

1,888 

864 

76 

37 

74 

44 

534 

269 

151 

60 

176 

60 

1,245 

517 

46 

8 

94 

18 

1,149 

226 

313 

264 

162 

35 

1,202 

477 

291 

278 

381 

177 

3,753 

2,441 

1,227 

330 

1,246 

322 

8,288 

2,711 

10,486 

2,089 
3,582 

1,516 
886 
366 

2,047 


n.e.s.   Not  elsewhere  specified. 


Represents  zero. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.  1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PIRIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer-wholesaler 


and     choc- 
f.o.b.  plant 


olate-manufacturer  sales  represent 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products- -In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods- -Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties- -These  are  con- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


Best  Seller  List 


/ 


New  reports  of  wide  interest  from  the  National 
Technical  Information  Service,  U.S.  Department 
of  Commerce,  Springfield,  Va.    22151 


HUD  Noise  Assessment  Guidelines. 

Bolt  Beranek  and  Newman,  Inc.,  Cambridge,  Mass. 
Aug.  1971.  36  p.  PB-210  590.  PC$2.70MF/95<t. 

HUD  Noise  Assessment  Guidelines  Technical  Back- 
ground (Technical  Background  for  Noise  Abatement 
in  HUD'S  Operating  Programs). 

Bolt  Beranek  and  Newman,  inc.,  Cambridge,  Mass. 
Dec.  1971.  264  p.  PB-210  591.  PC$4.00/MF95^. 

Preliminary  Investigations  of  Petroleum  Spillage, 
Haines-Fairbanks  Military  Pipeline,  Alaska. 

Cold  Regions  Research  and  Engineering  Lab.,  Han- 
over, N.J.  April  1972.  27  p.  AD-744  450.  PC$3.00/MF95<t. 

FPL  Designs  Meet  Family  Housing  Needs. 

Forest  Products  Lab.,  Madison,  Wis.  1972.  30p.  AD-744 
691.  PC$3.00/MF95(^. 

Environmental  Indicators  for  Pesticides. 

Stanford  Research  Inst.,  Menio  Park,  Calif.  April  1972. 
129  p.  PB-210  666.  PC$5.45/MF95^ 

National  Environmental  Indices:  Air  Quality  and  Out- 
door Recreation. 

Mitre  Corp.,  McLean,  Va.  April  1972.  263  p.  PB-210  668. 

PC$6.75/MF95^. 

Economic  Impact  of  Air  Pollutants  on  Plants  in  the 
United  States. 

Stanford  Research  Inst.,  Menio  Park,  Calif.  Nov.  1971. 
83  p.  PB-210  667.  PC$4.85/MF95^ 

Field  Study  on  Application  of  Laser  Coincidence  Ab- 
sorption Measurement  Techniques. 

General  Electric  Co.,  Syracuse,  N.Y.  Electronics  Lab. 
Feb.  1972.  75  p.  PB-210  671.  PC$4.50/MF95^ 

Guide  to  Technical  and  Financial  Assistance  for  Air 
Pollution  Control. 

Gordian  Associates,  Inc..  New  York.  Nov.  1971  147  p. 
PB-210  670.  PC$5.45/MF95^ 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 


October. . . 
September. 
Augus  t . . . , 
July 


June. 
May.. 


April.,.. 

March. . . . 
February. 
January. . 


December. . 
November. . 
October. . . 
Sept^Dber. 
Augus  t . . . . 
July 


June 

May 

April 2... 
March = . . . 
February^ 
January^ . 


Boston 

pei'i."'.''--'^ 


Dt 


Public  Library 

i  10.1S73 


December. 

November. 

1  October. . 


Table  1.  Summary  of  Manufacturers'  Net 
Sales  of  Confectionery:    1970  to  1972 


(Millions  of  dollars  1 


Month  and  year 


Total  ' 
fseasonally 
adjusted ) 

Total' 
(unadjusted) 

157 

195 

169 

221 

190 

177 

166 

110 

165 

134 

169 

137 

150 

133 

152 

163 

150 

168 

166 

167 

159 

157 

163 

195 

167 

204 

160 

215 

176 

160 

169 

115 

171 

139 

174 

135 

170 

ISO 

166 

164 

167 

174 

167 

166 

164 

163 

153 

180 

160 

199 

Note:  Data  include  from  15  to  25  percent  estimation  for  nonresponse  and  for  small 
establishments  excluded  from  the  panel. 

^Data  include  manufacturer-retailers. 

^A  comparison  of  reports  submitted  by  respondents  on  both  the  monthly  and  annual 
survey  panels  has  indicated  that  a  number  of  companies  have  misreported.  The  revi- 
sions shown  above  have  resulted  from  this  review.  The  total  change  to  the  annual 
study  for  1971  is  considered  to  be  statistically  Insignificant  and  will  be  included 
In  the  report  for  1972. 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copv-$1.50  per  year. 


TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS. 
RY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  Bv  GEOGRAPHIC  AREAt 
UNITED  STATES  TOTAL' 


NEW  ENGLAND 


MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL.  •  • 
MINNESOTA.  KANSAS'  S. 
IOWA  AND  MISSOURI.  . 


DAKOTA  &  NEBRASKA. 


SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 


EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 


PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON. 


OCTOBER 
1972 


SALES 
($1,000) 


SEPTEMBER 
1972 


SALES 

($1,000) 


11    806 


88 

529 

216 

136 

12 

156 

""U 

906 

81 

698 

98 

389 

26 

725 

33 

484 

54 

973 

■■64 

905 

52 

991 

70 

533 

42 

781 

60 

774 

7 

434 

7 

196 

2 

776 

2 

563 

5 

104 

""4 

558 

2 

599 

'2 

473 

2 

505 

2 

085 

9    807 


4 

849 

4 

368 

6 

957 

"■5 

439 

1 

153 

1 

983 

9 

997 

5 

678 

2 

207 

'"I 

430 

1 

417 

'll 

852 

0 

042 

'10 

938 

1 

375 

914 

Revised   by    five   percent   or  more    from  previously   published   data, 
retailers. 


Excludes  tnanuf acturer- 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY' 


STC 
CODE 


TYPE  OF  PRODUCT 


OCTOBER  1972 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


SEPTEMBER  1972 


QUANTITY    VALUE 


THOUSAND  '  THOUSAND 
POUNDS     DOLLARS 


2071324 
2071351 
2071371 

2070114 
207  1201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS' 

PACKAGE  GOODS  MADE  TO  RETAIL  AT; 

$1.00  OR  MORE  PER  POUND  

$0.50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 


13  572 
60  856 
36  459 

73  276 
20  371 
27  470 


124  640 


13  586 
33  502 
10  163 

44  673 

12  957 

9  759 


313  96? 


9  787 
87  075 
57  930 

96  745 
26  U96 
35  936 


163  H79 


10  529 
46  924 
17  051 

59  554 
16  936 
12  485 


Revised  by  five  percent  or  more  from  previously  published  data.      ^Excludes  manufactures-retailers.      ^The  data  in  this 
table  are  obtained  from  a  sample  panel  of  about  80  large  confectionery  and  chocolate  manufacturers.   This  compares  to  a  panel  of 
250  respondents  reporting  the  same  product  detail  on  the  annual  survey.   The  monthly  data  are  intended  to  reflect  a  trend  of 
confectionery  product  sales  whereas  the  annual  provides  an  estimate  of  the  absolute  level  of  annual  sales.   An  acceptable 
technique  would  be  to  prorate  the  monthly/ annual  difference  among  the  months,  thereby  retaining  the  existing  month-to  month 
trend- 


Table    4. --EXPORTS   OF  CONFECTIONERY    PRODUCTS 


Country   to  which  exported 


Quantity 
1 1,000 
lbs.  ) 


Value 
($1,000) 


September 


Quantity 
(1,000 

lbs.  ) 


Value 
($1,000) 


10   months 
through  October 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Jama  ica 

Netherlands  Antilles 

Sweden 

West  Germany , 

Greece 

Hong   Kong 

Nansei    Islands 

Other , 


Total 

Canada 

Mexico 

Bahamas 

Nansei    Islands . 
Other 


Confectionery,    except   chewing   gum, 
not   containing   cocoa    (0620115) 


2,271 

905 

1,570 

627 

11,770 

4,367 

838 

340 

679 

259 

3,113 

1,200 

342 

96 

277 

77 

2,525 

662 

76 

47 

43 

21 

260 

148 

17 

10 

34 

14 

195 

105 

34 

15 

24 

13 

278 

135 

30 

13 

22 

10 

167 

79 

68 

31 

26 

13 

314 

144 

26 

10 

8 

1 

117 

27 

188 

44 

- 

- 

1,587 

299 

24 

11 

- 

- 

96 

47 

22 

10 

24 

10 

130 

62 

- 

- 

- 

- 

182 

92 

606 

278 

433 

209 

2,806 

1,367 

Confectionery   containing   cocoa   or 
chocolate    (0730020) 


1,944 

1,549 

6 

14 

375 


839 
6 
7 

239 


923 
24 
28 

929 


9,295 


418 

4,723 

12 

96 

11 

136 

- 

625 

615 

3,715 

5,171 

2,256 

52 

72 

401 

2,390 


Note;      Data   in  this   table  are   taken  from  Foreign  Trade   publication  FT  410     U.S. 
Exports.      The   Schedule  B  codes   are:      0620115,    confectionery    not    containing   chocolate; 
0730020,    confectionery   containing  chocolate. 


-  Represents   zero. 


Table   5, —IMPORTS  OF  CONFECTIONERY   PRODUCTS 


Country   of   origin 


October 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


September 


Quantity 
i 1,000 
lbs.  J 


Value 
I $1,000  J 


10   months 
through  October 


Quantity 
:;  1,000 
lbs,  j 


Value 
$1,000; 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dominican  Republic, 
United  Kingdom, , , , . 

Ireland , 

Netherlands 

Belgium o . 

West  Germany  ».,.».. 

Switzerland 

Italy 

Israel 

Other ■ 


4,402 

1,791 

1,630 

762 

25,600 

10,376 

835 

384 

207 

87 

7,042 

2,742 

- 

- 

96 

13 

1,403 

204 

188 

81 

342 

131 

2,769 

1,139 

1,914 

393 

280 

66 

5,870 

1,291 

116 

108 

106 

85 

1,153 

858 

413 

166 

292 

128 

2,555 

1,023 

608 

372 

58 

49 

2,418 

1,216 

134 

134 

84 

66 

624 

604 

101 

103 

55 

50 

800 

755 

13 

12 

35 

30 

479 

268 

80 

38 

75 

57 

487 

276 

Candy  and  other  confectionery,  n.e,s. 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 


TOTAL 

Canada 

Columbia 

Sweden 

Finland ,  , , 

Denmark 

United  Kingdom, 
Netherlands. . . . 

Belgium 

West  Germany , , , 

Austria 

Poland 

Spain 

Italy 

Other 


6,924 

2,985 

7,950 

2,721 

70,050 

23,431 

503 

148 

688 

187 

4,163 

1,169 

531 

94 

577 

98 

4,856 

840 

365 

111 

351 

104 

5,292 

1,501 

- 

- 

4 

1 

2,212 

536 

361 

113 

408 

146 

3,720 

1,149 

2,372 

777 

3,121 

950 

24,706 

7,597 

598 

205 

495 

171 

5,048 

1,597 

195 

94 

202 

87 

2,082 

958 

69 

45 

76 

37 

603 

314 

58 

18 

151 

60 

1,302 

536 

115 

21 

46 

8 

1,263 

247 

540 

576 

313 

264 

1,742 

1,052 

474 

508 

291 

278 

4,227 

2,948 

743 

275 

1,227 

330 

8,834 

2,987 

Candy   and  other  conlectionery ,    n.e. 
containing  cocoa   or  chocolate 
(TSUSA    code    1571040) 


TOTAL 

Canada 

United  Kingdom. 
West  Germany , . . 
Switzerland, . . . 

Italy 

Other 


3,551 

939 

1,129 

634 

195 

144 
510 


2,189 


560 

718 

576 

1,198 

394 

1,639 

184 

279 

229 

49 

246 

589 

2,397 

359 
590 
808 
250 
69 
321 


23,620 

5,024 
8,428 
3,637 
1,217 
465 
4,849 


12,676 

2,786 
4,157 
1,909 
1,071 
595 
2,158 


n,e,s.   Not   elsewhere  specified. 


Represents  zero. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey' 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


.25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD   ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5- week  periods).  Basedonastudy  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales--Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods- -Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties — These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods--This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


Best  SeUer  List 


/ 


New  reports  of  wide  interest  from  the  National 
Technical  Information  Service,  U.S.  Department 
of  Commerce,  Springfield,  Va.    22151 


HUD  Noise  Assessment  Guidelines. 

Bolt  Beranek  and  Newman,  Inc.,  Cambridge,  Mass. 
Aug.  1971.  36  p.  PB-210  590.  PC$2.70MF/95^ 

HUD  Noise  Assessment  Guidelines  Technical  Back- 
ground (Technical  Background  for  Noise  Abatement 
in  HUD's  Operating  Programs). 

Bolt  Beranek  and  Newman,  Inc.,  Cambridge,  Mass. 
Dec.  1971.  264  p.  PB-210  591.  PC$4.00  MF95^ 

Preliminary  Investigations  of  Petroleum  Spillage, 
Haines-Fairbanks  Military  Pipeline,  Alaska. 

Cold  Regions  Research  and  Engineering  Lab.,  Han- 
over, N.J.  April  1972.  27  p.  AD-744  450.  PC$3.00  MF95^ 

FPL  Designs  Meet  Family  Housing  Needs. 

Forest  Products  Lab.,  Madison,  Wis.  1972.  30p.  AD-744 
691.  PC$3.00  MF95^ 

Environmental  Indicators  for  Pesticides. 

Stanford  Research  Inst.,  MenIo  Park,  Calif.  April  1972. 
129  p.  PB-210  666.  PC$5.45  MF95(i'. 

National  Environmental  Indices:  Air  Quality  and  Out- 
door Recreation. 

Mitre  Corp.,  McLean,  Va.  April  1972.  263  p.  PB-210  668. 
PC$6.75  MF95^ 

Economic  Impact  of  Air  Pollutants  on  Plants  in  the 
United  States. 

Stanford  Research  Inst.,  MenIo  Park,  Calif.  Nov.  1971. 
83  p.  PB-210  667.  PC$4.85  MFgS^ 

Field  Study  on  Application  of  Laser  Coincidence  Ab- 
sorption Measurement  Techniques. 

General  Electric  Co.,  Syracuse.  N.Y.  Electronics  Lab. 
Feb.  1972.  75  p.  PB-210  671.  PC$4.50  MF95(f. 

Guide  to  Technical  and  Financial  Assistance  for  Air 
Pollution  Control. 

Gordian  Associates.  Inc..  New  York.  Nov.  1971.  147  p. 
PB-210  670.  PC$5.45  MF95^ 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 


November. . 
October. . . 
September. 
August. . . . 
July 


June 

May 

April. . - . 
March. . . . 
February. 
January. . 


December.  . 
November . . 
October. . . 
September. 
August. . . . 
July 


June 

May 

April^... 
March^. .. 
February^ 
January^ . 


December. 
November. 


Table  1    Summary  of  Manufacturers'  Net 
Sales  of  Confectionery:    1970  to  1972 


(Mill  ions  of  dollars 


Month  and  year 


Total ' 
(seasonally 
adjusted) 

Total' 
(unadjusted ) 

160 

193 

157 

195 

169 

221 

190 

177 

166 

110 

165 

134 

169 

137 

150 

133 

152 

163 

150 

168 

166 

167 

159 

157 

163 

195 

167 

204 

160 

215 

176 

160 

169 

115 

171 

139 

174 

135 

170 

150 

166 

164 

167 

174 

167 

166 

164 

163 

153 

180 

Note :   Data  inc luded  from  15  to  25  percent  estimation  for  non response  and  for 
small  establishments  excluded  from  the  panel. 

^Data  include  manufacturer- retailers. 

^A  comparison  of  reports  submitted  by  respondents  on  both  the  monthly  and  annual 
survey  panels  has  indicated  that  a  number  of  companies  have  misreported.   The  revi- 
sions shown  above  have  resulted  from  this  review.   The  total  change  to  the  annual 
study  for  1971  is  considered  to  be  statistically  insignificant  and  will  be  included 
in  the  report  for  1972. 


Inquiries  concerning  these  figures  should   be  addressed  to  the  U.S.  DepartmeglLi9l'r?f?F'^®''^f  ^ure^u  oi;th^;Pensus,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,^  Price:  15  cents  per  copy~$1.50  per  year. 
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TABLE  2.- 


-DOLLAR  SAI  ES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL* 


NEW  ENGLAND 


MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  •  .  . 
ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL.  • 
MINNESOTAi  KANSAS' 
10* A  AND  MISSOURI. 


S.  DAKOTA  &  NEBRASKA. 


SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIAi  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 


EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 


PACIFIC  

CALIFORNIA     

WASHINGTON    AND    OREGON. 


Revised   by   five  percent   or  more   from  previously  published   data, 
retailers. 


NOVEMBER 
1972 


SALES 
($1,000) 


182  015 

12  112 

70  989 

26  143 

U4  846 

49  863 

39  045 

a  573 

2  245 

6  157 

3  870 
2  287 

16  492 


OCTOBER 
1972 


SALES 
($1,000) 


188    932 

11    379 

84  013 
27  119 
56    894 

53    924 

43    479 

7    706 

2    739 

5  104 
2  599 
2    505 

11    367 


8 

907 

4 

410 

7 

5S5 

6 

957 

3 

808 

"■3 

798 

6 

201 

"■5 

890 

4 

414 

2 

207 

11 

979 

11 

250 

10 

372 

9 

875 

1 

607 

1 

375 

^Excludes   manuf acturer- 


TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

By  TYPE  OF  CONFECTIONERY' 


SIC 
CODE 


TYPE  OF  PRODUCT 


NOVEMBER  1972 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


OCTOBER  1972 


QUANTITY 


THOUSAND  '  THOUSAND 
POUNDS     DOLLARS 


2071324 
207  1351 
2071371 

2070114 
207  1201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS'  ' 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

$n.50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 


218    657 


14  700 
50  589 
43    868 

56  279 
?0  535 
?2    686 


115    270 


15    264 
27    387 

12  719 

38    645 

13  272 

7    983 


242    677 


128    156 


13    724  13    770 

60    883  33    616 

""45    745         ""12    998 


73  285 
20  371 
28    669 


44  360 
13  344 
10   068 


Revised  by   five  percent   or  more   from  previously   published  data.  Excludes  manufactures-retailers.  The  data  in   this 

table   are   obtained   from   a   sample   panel   of    about   80    large   confectionery   and   chocolate  manufacturers.      This   compares   to   a  panel   of 
250   respondents    reporting   the   same   product    detail   on   the   annual    survey.      The   monthly   data   are   intended   to   reflect    a  trend  of 
confectionery   product    sales   whereas    the   annual    provides    an  estimate   of    the    absolute   level   of   annual    sales.      An   acceptable 
technique  would   be   to  prorate    the  monthly/annual    difference    among   the  months,    thereby   retaining   the  existing  month-to  month 
trend. 


Table  4. 


-EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Count i-y  to  which  exported 


November 


Quantity 
(1,000 

lbs.  ) 


Value 
($1,000; 


October 


Quant  ity 
(1,000 
lbs.  ) 


Value 
$1,000; 


11  months 
through  November 


Quant  ity 
(1,000 
lbs.  ) 


Value 

; $1,000) 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


Total o.  .  , 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Jamaica 

Netherlands  Antilles, 

Sweden.  .0 

West  Germany  ... o .... < 

Greece 

Hong  Kong .  .  , 

Nansei  Islands , 

Other 


1,677 

424 

485 

3 

39 

29 

9 

35 

30 

19 

1 

31 

572 


628 

154 
113 

2 
20 
15 

7 
16 
10 

5 

1 
15 

270 


2,271 

838 
342 
76 
17 
34 
30 
68 
26 
188 
24 
22 

606 


905 

340 
96 
47 
10 
15 
13 
31 
10 
44 
11 
10 

278 


13,447 

3,537 

3,010 
263 
234 
307 
176 
349 
147 

1,606 

97 

161 

182 

3.378 


Confectionery  containing  cocoa  or 
chocolate  (0730020) 


Total , 

Canada , 

Mexico , 

Bahamas , 

Nansei  Islands, 
Other , 


1,063 

338 
15 
52 

658 


667 

183 
10 
29 

445 


1,944 

1,549 

6 

14 

375 


1,091 

839 
6 
7 

239 


10,358 

5,061 
111 
188 
625 

4,373 


4,995 

1,354 

775 

150 

125 

150 

86 

160 

37 

304 

48 

77 

92 

1,637 


5,838 

2,439 

62 

101 

401 

2,835 


Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410,  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


Represents  zero. 


Table   5. 


-IMPORTS   OF  CONFECTIONERY    PRODUCTS 


Country   of    origin 


November 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


October 


Quantity 
(1,000 

lbs.  ) 


Value 
($1,000^ 


11  months 
through  November 


Quantity 
1,000 

lbs.  ) 


Value 
($1,000) 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040; 


TOTAL , 

Canada 

Dominican  Republic, 
United  Kingdom...., 

Ireland 

Netherlands , 

Belgium „  .  o , 

West  Germany . . . . o .  , 

Switzerland. , 

Italy 0..0., 

Israel , 

Other .,...., 


5,667 

1,217 

36 

481 

2,483 

308 

392 

486 

118 

2 

16 

128 


2,081 

534 

5 

134 

552 

265 

168 

240 

103 

2 

9 

69 


4,402 

835 

188 

1,914 

116 

413 

608 

134 

101 

13 

80 


1,791 

384 

81 
393 
108 
166 
372 
134 
103 
12 
38 


31,434 

8,258 

1,440 

3,250 

8,352 

1,462 

2,948 

2,903 

741 

800 

496 

784 


Candy  and  other  confectionery,  n.e.s, 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 


TOTAL 

Canada 

Columbia 

Sweden 

Finland .  , 

Denmark 

United  Kingdom. 
Netherlands . . . . 

Belgium 

West  Germany . . . 

Austria 

Poland 

Spain 

Italy 

Other 


Candy  and  other  confectionery,  n.e.s. 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


TOTAL 

Canada 

United  Kingdom. 
West  Germany . . . 
Switzerland. . . . 

Italy . 

Other 


3,542 

1,162 
563 
394 
314 
128 
981 


,079 

672 
298 
216 
219 
190 
484 


3,551 

939 
1,129 
634 
195 
144 
510 


2.189 

560 
576 
394 
184 
229 
246 


27,142 

5,943 
8,990 
4,030 
1,531 
594 
6,054 


12,457 

3,276 

208 

1,275 

1,845 

1,121 

1,191 

1,456 

716 

759 

277 

333 


8,392 

3,601 

6,924 

2,985 

78,443 

27,032 

268 

106 

503 

148 

4,432 

1,276 

546 

95 

531 

94 

5,402 

935 

409 

127 

365 

111 

5,502 

1,628 

124 

40 

- 

- 

2,336 

575 

277 

88 

361 

113 

3,996 

1,238 

3,193 

1,038 

2,372 

777 

27,900 

8,634 

717 

212 

598 

205 

5,764 

1,809 

140 

65 

195 

94 

2,223 

1,023 

77 

31 

69 

45 

680 

345 

196 

90 

58 

18 

1,499 

625 

140 

26 

115 

21 

1,404 

273 

859 

958 

540 

576 

2,601 

2,011 

578 

440 

474 

508 

4,805 

3,389 

868 

285 

743 

275 

9,899 

3,271 

14.754 

3.321 
4,456 
2,126 
1,289 
785 
2.777 


n.e.s.  Not  elsewhere  specified. 


Represents  zero. 


DESCRIPTION  OF   SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  I  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  I  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD   ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  I.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  i  lanufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products--In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties — These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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rhe  Economic  Censuses  are  for  you 
..  by  you  ...  about  you 

/ou  need  the  results  (The  basic  information  about  your 
ndustry  comes  from  the  Economic  Censuses) 

Ne  (The  Bureau  of  the  Census)  collect  the  data  (to  tell 
/ou  about  the  latest  developments  in  your  industry) 


The  sooner  you  get  answers  to  the  Census  Bureau 
The  sooner  you  can  use  the  data  to  your  advantage 

Fill  out  your  questionnaire  now 

Mail  it  to  The  Bureau  of  the  Census  now 

It's  Your  Census  ...  It's  Your  Duty  ... 

(Deadline  for  Economic  Census  Forms  -  Feb.  15,  1973) 
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Table  1.  Summary  of  Manufacturers'  Net 
Sales  of  Confectionery:    1970  to  1972 

(Millions  of  dollars) 


Month  and  year 

Total' 

(seasonally 

adjusted) 

Total 
(unadjus 

1 
ted) 

1972 

186 
165 
157 
169 
190 
166 

165 
169 
150 
152 
150 
166 

159 
163 
167 
160 
176 
169 

171 
174 
170 
166 
167 
167 

164 

177 

199 

195 

221 

177 

110 

134 

May 

137 

133 

March 

163 

February 

168 
167 

1971 

157 

195 

204 

215 

160 

115 

139 

May 

135 

April^ 

150 

March^ 

164 

174 

January^ 

1970 

166 
163 

Note:   Data  included  from  15  to  25  percent  estimation  for  nonresponse  and  for 
small  establishments  excluded  from  the  panel. 

'Data  include  manufacturer-retailers. 

^A  comparison  of  reports  submitted  by  respondents  on  both  the  monthly  and  annual 
survey  panels  has  indicated  that  a  number  of  companies  have  misreported.   The  revi- 
sions shown  above  have  resulted  from  this  review.   The  total  change  to  the  annual 
study  for  1971  is  considered  to  be  statistically  insignificant  and  will  be  included 
in  the  report  for  1972. 
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Inquiries  concerning  these  figures  should  be  addressed   to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-$1.50  per  year. 


TABLE  2. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


DECEMBER 
1972 


SALES 
($1,000) 


NOVEMBER 
1972 


SALES 
(SliOOO) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA.  .  . 
lOAA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


158 

360 

188 

571 

10 

893 

11 

798 

66 

109 

78 

1«9 

22 

733 

26 

373 

HJ, 

376 

51 

776 

39 

156 

«8 

24K 

30 

851 

38 

3146 

7 

000 

8 

2H5 

1 

605 

1 

653 

1 

592 

6 

157 

3 

141 

3 

870 

1 

una 

2 

287 

10  397 


16  511 


6 

133 

8 

925 

a 

264 

7 

585 

1 

795 

3 

728 

5 

605 

7 

967 

3 

617 

4 

414 

15 

896 

11 

603 

14 

837 

9 

996 

1 

059 

1 

607 

TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS! 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


DECEMBER  1972 


(3UANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


NOVEMBER  1972 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


2071324 
2071351 
2071371 

2070114 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

SO. 50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS.  ... 


177  348 


13  562 
25  959 
36  503 

63  571 
19  245 
18  408 


95  314 


16  074 

13  985 

9  314 

37  860 

12  727 

o  354 


225  471 


18  421 
52  739 
45  160 

55  962 
20  301 
22  838 


121  857 


21  345 

28  157 
13  017 

38  181 

13  168 

7  989 


Table  4. — EXPORTS  OF  CONFECTIONERY  PRODUCTS 


December 

November 

12  months 
through  December 

Country   to  which  exported 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Quantity 
(1,000 

lbs.) 

Value 
($1,000) 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Confectionery,    except   chewing   gum, 
not   containing   cocoa    (0620115) 

Total 

1,297 

191 

512 

32 

6 

19 

5 

24 

5 

68 

435 

477 

89 
127 

10 
4 
6 
2 

11 

2 

24 

202 

1,677 

424 
485 

3 
39 
29 

9 
35 
30 
19 

1 
31 

572 

628 

154 
113 

2 
20 
15 

7 
16 
10 

5 

1 
15 

270 

14,744 

3,728 

3,522 
295 
240 
326 
181 
373 
147 

1,611 

97 

229 

182 

3,813 

5,472 

1,443 

Mexi  CO • 

902 

160 

Bermuda ,.,,, • 

129 

156 

Jamaica • 

88 

171 

Sweden • 

37 

306 

Greece »,,... ..••. 

48 

Hong  Kong 

101 

92 

Other 

1,839 

Confect 

ionery   containing   cocoa  or 
chocolate    (0730020) 

Total 

1,040 

329 
37 
12 

662 

643 

158 

22 

5 

458 

1,063 

338 
15 
52 

658 

667 

183 
10 
29 

445 

11,398 

5,390 
148 
200 
625 

5,035 

6,481 

2,597 

84 

106 

401 

3,293 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


-  Represents  zero. 


Table   5. —IMPORTS   OF  CONFECTIONERY  PRODUCTS 


Country   of   origin 


December 


Quantity 
(1,000 
lbs.) 


Value 
$1,000) 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


12   months 
through  December 


Quant  ity 
(1,000 
lbs.) 


Value 
$1,000) 


Chocolate,    sweetened,    except    bars   and 

blocks   of    10  pounds   or  more 

(TSUSA  codes    1563020   and   1563040) 


TOTAL , 

Canada 

Dominican  Republic, 
United   Kingdom. . . . , 

Ireland 

Netherlands , 

Belgium , 

West  Germany , 

Switzerland , 

Italy , 

Israel 

Other , 


TOTAL . . . , 

Canada 

Columbia 

Sweden 

Finland 

Denmark 

United   Kingdom, 
Netherlands . . . . 

Belgium 

West  Germany . . . 

Austria 

Poland 

Spain 

Italy 

Other 


TOTAL . . . . 

Canada 

United  Kingdom. 
West  Germany . . . 
Switzerland. . . . 

Italy 

Other 


5,041 

377 

206 

950 

2,494 

252 

178 

412 

59 

22 

4 

87 


144 

1,217 

30 

36 

282 

481 

545 

2,483 

185 

308 

67 

392 

181 

486 

52 

118 

26 

2 

2 

16 

38 

128 

2,081 

534 

5 

134 

552 

265 

168 

240 

103 

2 

9 

69 


8,635 

1,646 

4,200 

10,846 

1,714 

3,126 

3,315 

800 

822 

500 

871 


Candy   and  other  confectionery,    n.e.s 
not   containing   cocoa   or  chocolate 
(TSUSA   code    1571020) 


Candy   and  other  confectionery,    n.e.s., 
containing  cocoa   or  chocolate 
(TSUSA   code    1571040) 


14,009 

3,420 

238 

1,557 

2,390 

1,306 

1,258 

1,637 

768 

785 

279 

371 


6,714 

2,545 

8,392 

3,601 

85,157 

29,577 

274 

103 

268 

106 

4,706 

1,379 

393 

80 

546 

95 

5,795 

1,015 

372 

120 

409 

127 

5,874 

1,748 

59 

19 

124 

40 

2,395 

594 

247 

76 

277 

88 

4,243 

1,314 

2,762 

796 

3,193 

1,038 

30,662 

9,430 

274 

88 

717 

212 

6,038 

1,897 

257 

121 

140 

65 

2,480 

1,144 

73 

36 

77 

31 

753 

381 

73 

33 

196 

90 

1,572 

658 

81 

15 

140 

26 

1,485 

288 

91 

108 

859 

958 

2,692 

2,119 

606 

600 

578 

440 

5,411 

3,989 

1,152 

350 

868 

285 

11,051 

3,621 

1,872 

1,056 

3,542 

2,079 

29,014 

15,810 

341 

185 

1,162 

672 

6,284 

3,506 

533 

269 

563 

298 

9,523 

4,725 

229 

101 

394 

216 

4,259 

2,227 

256 

209 

314 

219 

1,787 

1,498 

35 

28 

128 

190 

629 

813 

478 

264 

981 

484 

6,532 

3,041 

n.e.s.   Not   elsewhere  specified. 


Represents   zero. 


I» 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 


Approximately    250    of   the    respondents   are 
mailed  Form  M20C.2  on  which  the  total  monthly 
!   sales    figures    is   the    only  item  reported.     The 
'   remaining  establishments  on  the  panel,  which  form 
il  a  group  of  about  80  of  the  large  manufacturer- 
I  wholesaler     and    chocolate-manufacturing    con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.     Aggregate  figures  for 
j  this  group  are  presented  in  table  2.    Comparison 
|,of  table  with  the  second  column  of  table  1  shows 
"that  the  respondents  of  Form  M20C.  1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used   with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 


Manufacturer 


wholesalers- -Confectionery 

manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer-wholesaler 


and 
f.o.b. 


choc- 
plant 


olate-manufacturer  sales  represent 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products- -In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods- -Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-centspecialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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BUSINESSMEN-  MANUFACTURERS 
CONSTRUCTION  FIRMS 


The  Economic  Censuses  are  for  you 
...  by  you  ...  about  you 

You  need  the  results  (The  basic  infornnation  about  your 
industry  comes  from  the  Economic  Censuses) 

We  (The  Bureau  of  the  Census)  collect  the  data  (to  tell 
you  about  the  latest  developments  in  your  industry) 

The  sooner  you  get  answers  to  the  Census  Bureau 
The  sooner  you  can  use  the  data  to  your  advantage 

Fill  out  your  questionnaire  now 
Mail  it  to  The  Bureau  of  the  Census  now 

It's  Your  Census  ...  It's  Your  Duty  ... 

(Deadline  for  Economic  Census  Forms  -  Feb.   15,   1973) 

Confidential  by  Law  —  which  protects  the  privacy  of  all 
information  reported  to  the  Census  Bureau 
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Intorduction 


COVERAGE--Statistics  in  this  publication  are 
estimated  industry  totals  based  on  monthly  re- 
ports on  Census  Forms  M20C.1  and  M20C.2from 
approximately  330  manufacturers  of  confectionery 
and  competitive  chocolate  products.  The  data  from 
these  respondents  account  for  about  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confec- 
tionery products.  The  proportion  estimated  for 
the  establishments  which  are  not  on  the  reporting 
panel  varies  by  State  and  is  based  on  their  sales 
as  reported  in  the  1967  Census  of  Manufactures. 
In  addition,  detailed  annual  reports  on  sales  by 
type  of  confectionery,  ingredients  used,  and  sales 
by  class  of  customer  were  collected  on  an  annual 
basis  on  Census  Form  MA-20D  from  a  reporting 
panel  of  large  establishments. 

This  report  is  the  result  of  a  joint  effort  by 
the  Bureau  of  Competitive  Assessment  and  Busi- 
ness Policy  and  the  Bureau  of  the  Census  and 
includes  only  summary  data.  More  detailed  sta- 
tistics, based  on  the  annual  survey,  appear  in  the 
report  entitled  "Confectionery  Manufacturers' 
Sales  and  Distribution,  1972,"  published  by  the 
Bureau  of  Competitive  Assessment  and  Business 
Policy. 

SEASONAL   ADJUSTMENT  SERIES 

This  report  presents  seasonally  adjusted  data 
for  a  number  of  the  most  important  series  pub- 
lished monthly  in  Current  Industrial  Reports  Se- 
ries M20C,  Confectionery,  Including  Chocolate 
Products.  This  report  updates  the  seasonal  ad- 
justment report  issued  June  1972. 

The  seasonal  adjustments  were  made  using  the 
X-11  variant  of  the  Census  Bureau's  seasonal  ad- 
justment program.  The  X- 1 1  variant  of  the  season- 
al adjustment  program  has  developed  improved 
techniques  for  the  treatment  of  extremes  and  a 
regression  program  to  identify  trading-day  ad- 
justment to  the  monthly  aggregates.  The  trading- 
day  routine  is  optional  and  has  been  used  for  the 
series  presented  in  this  publication.  The  program 
is  amply  described  in  the  literature  on  this 
method. 1  It  should  be  noted  that  beginning  January 
1972  the  data  have  been  adjusted  on  an  estab- 
lishment basis,  prior  to  tabulation  for  variation 
in  the  length  of  the  reporting  period  such  as  4- 
week,  5- week,  or  calendar  month.    The  data  prior 


'Electronic  Computers  and  Business  Indicators, 
National  Bureau  of  Economic  Research  Occasional 
Paper  57  (New  York,  1957) ;   Tests  and  Revisions 
of  Bureau  of  the  Census  Methods  of  Seasonal 
Adjustments,  Bureau  of  the  Census  Technical  Paper 
No.  5  (Washington,  1961,  $1.00) ;  The  X-II  Variant 
of  the  Census  Method  II  Seasonal  Adjustment  Pro- 
gram,   Bureau  of  the  Census  Technical  Paper  No. 
15  (Washington,  1967,  $0.50). 


to  1972  have  not  been  adjusted  for  reporting 
period  variation.  However,  the  effect  of  this  ad- 
justment is  negligible  at  the  U.S.  total  level  and 
does  not  significantly  affect  the  seasonally  ad- 
justed series. 

For    each    series  included  in  this  report  the 
following  tables  are  shown: 

(6)  Seasonally-adjusted  data; 

(7)  Data  without  seasonal  adjustment  (original 
series);  and 

(8)  Seasonal  adjustment  factors.  The  season- 
ally-adjusted data  are  obtained  by  dividing 
the  unadjusted  data  by  the  seasonal  factors 
for  the  specific  month. 

(9)  Average  percentage  changes  and  related 
measures  for  each  series. 


Seasonally  adjusted  data  has  appeared  regu- 
larly in  the  monthly  M20C  report  since  November 
1972.  That  report  also  includes  a  detailed  de- 
scription of  the  survey,  including  a  discussion 
of  the  scope  and  coverage  of  the  report  together 
with  an  explanation  of  the  terms. 

TRADING-DAY  FACTORS 

Variation  in  the  rate  of  activity  that  arises 
from  the  existence  of  different  numbers  of  trading 
days  in  the  same  month  for  different  years  can 
be  an  important  cause  of  month- to- month  ir- 
regular fluctuations.  Unlike  some  other  causes  of 
irregular  fluctuations  such  as  unexpected  eco- 
nomic developments,  unusual  weather,  and  sta- 
tistical errors,  trading-day  irregularities  can  be 
approximately  identified  and  removed  so  that  the 
underlying  trend  cycle  stands  out  more  clearly. 
Hence,  it  is  often  possible  to  reduce  the  irregular 
factor  by  a  trading-day  adjustment. 

BRIEF  DEFINITIONS  OF  MEASURES  SHOWN 
IN  TABLE  4 

The  following  are  brief  definitions;  more  com- 
plete explanations  appear  in  Electronic  Computers 
and  Business  Indicators,  by  Julius  Shiskin,  issued 
as  Occasional  Paper  57  by  the  National  Bureauof 
Economic  Research,  1957  (reprinted  from  Journal 
of  Business,  October  1957). 

"CI"  is  the  average  month- to- month  percent- 
age change,  without  regard  to  sign,  in  the  seasonal- 
ly adjusted  series  (i.e.,  the  series  after  adjust- 
ment for  measurably  seasonal,  trading-day  and 
holiday  variations). 


"V  is  the  same  for  the  irregular  component, 
obtained  by  dividing  the  cyclical  component  into 
the  seasonally  adjusted  series. 

"C"  is  the  same  for  the  cyclical  component,  a 
smooth,  flexible  moving  average  of  the  seasonally 

adjusted  series. 

"I/C"  is  a  measure  of  the  relative  smoothness 
(small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series.  It  is  shown  for  1-month 
spans  and  for  spans  of  the  period  of  MCD.  When 
MCD  is  "6"  no  I/C  ratio  is  shown  for  the  MCD 
period. 

"MCD"  (months  for  cyclical  dominance)  pro- 
vides an  estimate  of  the  appropriate  time  span 
over  which  to  observe  cyclical  movements  in  a 
monthly  series.  It  is  small  for  smooth  series  and 
large  for  irregular  series.  In  deriving  MCD,  per- 
centage changes  are  computed  separately  for  the 
irregular  component  and  the  cyclical  component 
over  1-month  spans  (Jan. -Feb.,  Feb. -Mar., etc.), 
2-month  spans  (Jan. -Mar.,  Feb.-Apr.,  etc.),  up 


to  12-month  spans.  Averages,  without  regard  to 
sign,  are  then  computed  for  the  changes  over  each 
span.  MCD  is  the  shortest  span  in  months  for 
which  the  average  percentage  change  (without 
regard  to  sign)  in  the  cyclical  component  is  larger 
than  the  average  percentage  change  (without  re- 
gard to  sign)  in  the  irregular  component,  and 
remains  so.  Thus,  it  indicates  the  point  at  which 
fluctuations  in  the  seasonally  adjusted  series  be- 
came dominated  by  cyclical  rather  than  irreg- 
ular movements.  All  series  with  an  MCD  greater 
than  "r"  are  shown  as  "6". 

"Average  Duration  of  Run"  (ADR)  is  another 
measure  of  smoothness  and  is  equal  to  the  average 
number  of  consecutive  monthly  changes  in  the  same 
direction  in  any  series  of  observation.  When  there 
is  no  change  between  2  months,  a  change  in  the 
same  direction  as  the  preceding  change  is  as- 
sumed. The  ADR  is  shown  for  the  seasonally 
adjusted  series  CI,  irregular  component  I,  cyclical 
component  C,  and  the  MCD  curve.  The  MCD  curve 
is  an  unweighted  moving  average  (with  the  number 
of  terms  equal  to  MCD)  of  the  seasonally  ad- 
justed series. 


I 


Table  lA. — SUMMARY  OF  MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS:   1967  TO  1972 

( In  millions) 


Year 

Pounds 

Value 

Vuar 

Pounds 

Value 

3,793 
^3,870 
3,938 
3,968 
3,907 
3,769 

1,976 
^1,974 
1,910 
1,870 
1,756 
1,645 

3,668 
3,474 
3,403 
3,269 
3,121 
3,112 

1971 

1965 

1  429 

1970  ....     

1964 

1  395 

1969   

1963 

1  319 

Note:   Includes  all  known  producers  of  confectionery  and  competitive  chocolate  products,  except  retail  confectioners  with  a 
single  location. 


Table  IB.— VALUE  OF  SHIPMENTS  OF  CONFECTIONERY  PRODUCTS:   1972  AND  1971 


Census 

product  class 

code 

Class  of  products 

MA-20D 
1972 

1971'' 

MA-20D 

Annual  survey 

of 
manufactures ■ 

TOTAL 

1,976.9 
562.6 
198.3 
761.1 
109.9 
47.0 

(X) 

(X) 
298.1 

1,974.3 
603.9 
237.3 
754.8 
161.0 
57.2 

(X) 

(X) 
160.4 

~2   446.2 

20711 
20712 

Bar  goods 

436.9 
247.5 

20713 
20714 
20715 
20716 

Package  goods 

Bulk  goods 

Penny  goods. 

Salted  nuts  and  other  confectionery 
type  products  (from  purchased 

703.5 

157.8 

55.3 

'515.2 

20722 
20710 

Confectionery-type  chocolate  and 
cocoa  products  (made  from  cocoa 
beans  ground  in  this  establish- 
ment ) 

Confectionery  products,  n.s.k 

260.2 
69.8 

'The  information  presented  from  the  1971  Annual  Survey  of  Manufactures  is  not  directly  comparable  to  the  Annual  Confectionery 
Survey  (MA-20D)  because  of  differences  in  product  classification. 

'Approximately  80  percent  of  the  shipments  of  product  class  code  20716  represents  shipments  of  salted  nuts  and  related 
products  and  therefore  are  not  included  in  the  MA-20D. 


Table    2. — VALUE  OF   MANUFACTURERS'    SALES   OF   CONFECTIONERY   PRODUCTS,    BY  MONTH:    1972   AND   1971 

(Millions  of  dollars) 


1972 


Seasonally 
adjusted^ 


Unadjusted 


1971 


Seasonally 
adjusted' 


Unadjusted 


TOTAL. 

January . . . 
February. . 

March 

April 

May 

June 

July 

August. . .  . 
September. 
Oc  t  obe  r . . . 
November. . 
December, . 


(X) 

165 
150 
157 
155 
166 
163 

165 
185 
168 
157 
169 
181 


1,976 

167 
168 
163 
133 
137 
134 

110 
177 
221 
195 
199 
172 


(X) 

162 
163 
159 
167 
171 
170 

167 
173 
160 
166 
166 
155 


166 
174 
164 
150 
135 
139 

115 
160 
215 
204 
195 
157 


CX)  Not  applicable. 

*Data  are  seasonally  adjusted  by  the  factors  shown  in  table  8  of  this  report. 


-QUANTITY  AND  VALUE  OF  SALES  BY  MANUFACTORER-WHOLESALERS ,  INCLUDING  CHOCOLATE  MANUFACTURERS  OF 
CONFECTIONERY  AND  COMPETITIVE  PRODUCTS,  BY  TYPE  OF  PRODUCT:  1972  AND  1971 


Census 

product  class 

code 


Type  of  product 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


20651 
20654 
20652 
20650 


TOTAL  SALES 

Package  goods  made  to  retail  at- 

$1.00  or  more  per  pound , 

$0.50  to  $0.99  per  pound , 

Less  than  $0.50  per  pound 

Bar  goods 

Bulk  goods* 

5  cent  and  10  cent  specialties., 

Candy  and  other  confectionery 
products,  n.s.k.^ 


231,295 
676,763 
506,196 

962,711 

446,496 

358,273 

611,499 


1,976,899 

259,355 
356,249 
145,523 

562,560 

156,861 

198,268 

298.083 


1.121 
0.526 
0.287 

0.584 

0.351 

0.553 

0.487 


3,870,271 

200 , 034 
569,542 
649,677 

1,040,787 

588,179 

496,232 

325,820 


239,516 
314,005 
200,959 

603 , 850 

218,235 

237,330 

160,407 


40.510 

1.197 
0.551 
0.309 

0.580 

0.371 

0.478 

0.492 


Note:   The  product  class  data  for  confectionery  manufacturers  as  shown  in  this  table  will  also  be  published  in  the  Census  of 
Manufactures  for  1972  and  may  differ  from  that  published  in  this  report.   Corrected  data  from  the  Census  will  be  published  in  the 
final  reports  which  are  scheduled  for  release  early  in  1974.   The  data  in  the  above  table  were  obtained  from  the  1972  HA-20D, 
Annual  Confectionery  Survey. 

n.s.k. — Not  specified  by  kind. 

*  Includes  penny  goods. 

^The  data  user  should  be  aware  that  the  n.s.k.  categories  shown  in  this  table  represent  the  output  of  establishments  that  were 
excluded  from  the  mailing  panel  for  this  survey.   For  1972,  the  output  of  establishments  on  the  mailing  panel  but  not  responding 
to  the  survey  are  also  included  in  this  n.s.k.  category  as  the  revised  format  precluded  the  use  of  estimation  for  nonresponse 
of  the  total  net  sales  shown  for  1971 ,  approximately  8  percent  can  be  attributed  to  our  estimates  for  firms  included  in  our  base 
data  and  are  distributed  by  product  class.   For  1972,  these  same  firms  are  excluded  from  the  base  and  included  in  the  n.s.k. 
categories.   Thus,  caution  should  be  used  when  comparing  the  product  detail  between  1971  and  1972  as  the  calculated  percentage 
distribution  in  this  table  for  other  than  n.s.k.  item  descriptions  are  generally  on  the  low  side. 


Table  4 . —MANUFACTURERS '  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
KIND  OF  BUSINESS  AND  AREA  OF  PLANT  LOCATION:   1972  AND  1971 


UNITED  STATES,  TOTAL 

By  kind  of  business: 

Manufacturer-retailers 

Manufacturer-wholesalers  including  chocolate  manufacturers 

MANUFACTURER-WHOLESALERS    INCLUDING   CHOCOLATE-MANUFACTURERS 
BY   AREA    OF   PLANT    LOCATION 

New  England 

Middle  Atlantic,  total 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central,  total 

Illinois 

Ohio  and    Indiaiia 

Michigan  and  Wisconsin 

West  North  Central,  total 

Minnesota,  Kansas,  South  Dakota  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic,  total 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi).. 

West  South  Central   (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific  (California,  Washington,  Oregon,  and  Hawaii) 


Pounds 
(1,000) 


3,793,233 


80,955 
3,712,278 


206,237 

1,285,798 
576,323 
709,475 

1,414,184 

1,226,020 

150,167 

37,997 

123,240 
95,556 
27,684 

225,398 

126,684 
98,714 

56,604 

104,602 

47,169 

249,046 


Value' 
($1,000) 


1,976,899 


96,446 
1,880,453 


105,181 

771,757 
289,314 
482,443 

612,071 

527,189 

62,920 

21,962 

59,359 
37,267 
22,092 

109,980 

54,601 
55,379 

21,623 
58,891 
22,547 

119,044 


Pounds 
(1,000) 


3,870,271 


95,041 
3,775,230 


232,089 

1,226,337 
606,486 
619,851 

1,477,060 

1,283,989 

152,585 

40,486 

141,943 

109,770 

32,173 

232,211 

136,659 
95 , 552 

63,767 

101,497 

34,685 

265,641 


Value' 
($1,000) 


1,974,302 


116,397 
1,857,905 


118,621 

702,321 
302,455 
399,866 

643,358 

557,765 

62,682 

22,911 

66,980 
42,525 
24,455 

107,151 

56,126 
51,025 

21,815 
55,275 
20,561 

121,823 


Note:   Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 

'Value  figures  in  this  table  are  summations  of  revised  corresponding  figures  published  in  the  monthly  M20C  series.   The 
proportion   estimated  for  establishments  not  on  the  reporting  panel  varies'  by  geographic  area  and  does  not  exceed  20  percent 
except  for  Missouri  and  California.   For  the  United  States  approximately  16  percent  of  the  total  value  was  estimated  for  1972. 

In  order  to  estimate  quantity  data,  unit  values  were  computed  by  geographic  areas  from  the  annual  data  collected  on  Census 
Form  MA-20D.  By  applying  these  unit  values  to  the  corresponding  value  figures  on  the  table,  poundage  data  for  each  area  were 
estimated.   The  reported  quantities  accounted  for  84  percent  of  the  estimated  total. 


Table  5.— CONFECTIONERY— SHIPMENTS,  EXPORTS,  IMPORTS,  AND  APPARENT  CONSUMPTION:   1972  AND  1971 


Manufacturers'  shipments  represent  quantity  and  value  (f.o.b. 
plant)  of  physical  shipments,  including  interplant  transfers, 
from  establishments  during  each  year.   Export  values  are 
values  at  seaport,  border  point,  or  airport  of  exportation; 
they  are  based  on  selling  price,  including  freight,  insurance, 
and  other  charges  to  the  port  of  exportation.   Import  values 
are  generally  the  market  values  in  the  foreign  country  and  ex- 
clude U.S.  import  duties,  transportation,  and  insurance  costs. 


Total  import  values  and  unit  prices  of  imported  commodities 
would  thus  tend  to  be  imderstated  relative  to  domestic  output. 
Because  manufacturers'  shipments  of  certain  products  may  be 
used  as  materials  for  incorporation  into  other  products,  it 
may  not  be  valid  to  compare  exports  and  imports  with  ship- 
ments for  combinations  of  product  groups.   See  "Limitations 
on  the  Comparison  of  Export,  Import,  and  Output  Data." 


Title 

Year 

Manufacturers' 
shipments 

Exports  of 

domestic 

merchandise' 

Percent 
exports  to 

manu- 
facturers' 
shipments 

Imports 

for 

consumption  ■•' 

Calcu- 
lated 

import 
duty 

($1,000) 

Apparent 
consumption^ 

Percent 
imports  to 

apparent 
consumption 

Quantity 

( 1 , 000 
pounds) 

Value 

f.o.b. 

plant 

($1,000) 

Quan- 

tity 

(1,000 

pounds) 

Value 
at  port 

($1,000) 

Quan- 
tity 

Value 

Quan- 
tity 
(1,000 
pounds) 

Value  in 
foreign 
country 
($1,000) 

Quan- 
tity 
(1,000 
pounds ) 

Value 
($1,000) 

Quan- 
tity 

Value 

Confectionery'. 

1972 
1971 

3,793,233 
3,870,271 

1,976,899 
1,974,302 

26,141 
18,900 

11,954 
7,871 

0.70 
0.49 

0.60 
0.40 

150,500 
108,581 

59,396 
39,812 

3,982 
3,192 

3,917,592 
3,959,952 

2,  024,341 
2,006,243 

3.84 
2.74 

2.93 
1.98 

Bureau  of  the  Census  Report  FT  410,  U.S.  Exports  Schedule  B  Commodity  and  Country.   Schedule  B  numbers  0620115  and 

SIC-based  products  and  area. 


'Source 
0730020. 

^Source:   Bureau  of  the  Census  Report  FT  210,  U.S.  Imports  for  Consumption  and  General  Imports 
TSUSA  codes,  1563020  and  1563040,  1571020,  and  1571040. 

^Apparent  consumption  is  derived  by  subtracting  exports  from  the  total  manufacturers'  shipments  plus  imports. 
The  import/export  data  shown  in  this  table  are  directly  related  to  the  products  reported  on  Current  Industrial  Report,  M20C 
Confectionery,  Including  Chocolate  Products.   Items  such  as  fruit  glaces,  popcorn,  nuts,  etc.  are  excluded. 


Table    6 . —MONTHLY   VALUf;   OF    MANUFACTURERS'    SALES   OF   CONFECTIONERY   PRODUCTS:    1966    TO    1972 


Year 

January 

February 

March 

April 

May 

June 

July 

August 

September 

October 

November 

December 

FINAL  SEASONALLY  ADJUSTED  SERIES 

1963 

107 

108 

105 

106 

112 

112 

113 

110 

116 

109 

110 

115 

1964 

122 

115 

107 

116 

115 

110 

115 

118 

116 

122 

116 

118 

1965 

117 

117 

121 

121 

109 

120 

116 

121 

118 

121 

121 

123 

1966 

119 

122 

124 

125 

129 

130 

115 

130 

132 

136 

138 

138 

1967 

141 

137 

129 

122 

145 

140 

130 

139 

148 

135 

140 

137 

1968 

144 

141 

144 

145 

144 

142 

146 

145 

151 

150 

150 

148 

1969 

145 

155 

162 

162 

157 

155 

159 

155 

154 

155 

161 

159 

1970 

158 

167 

163 

142 

154 

160 

159 

159 

164 

159 

155 

163 

1971 

162 

163 

159 

167 

171 

170 

167 

173 

160 

166 

166 

155 

1972 

165 

150 

157 

155 

166 

163 

165 

185 

168 

157 

169 

182 

ORIGINAL 

SERIES 

1963 

114 

110 

106 

94 

89 

83 

75 

95 

155 

148 

133 

119 

1964 

130 

119 

109 

105 

88 

85 

77 

100 

160 

160 

138 

124 

1965 

120 

120 

125 

110 

83 

95 

76 

106 

163 

156 

146 

128 

1966 

120 

126 

130 

111 

101 

103 

75 

117 

182 

171 

169 

138 

1967 

146 

143 

136 

106 

116 

112 

84 

127 

199 

172 

170 

134 

1968 

152 

155 

146 

130 

117 

110 

100 

131 

200 

193 

178 

144 

1969 

155 

165 

161 

147 

125 

122 

111 

140 

207 

199 

185 

158 

1970 

164 

178 

166 

128 

122 

129 

112 

143 

222 

199 

180 

163 

1971 

166 

174 

164 

150 

135 

139 

115 

160 

215 

204 

195 

157 

1972 

167 

168 

163 

133 

137 

134 

110 

177 

221 

195 

199 

177 

FINAL  COMBINED  FACTORS' 

1963 

106.286 

102.073 

100.757 

89.066 

79.130 

74.087 

66.149 

86.639 

134.195 

135,282 

121.146 

103.669 

1964 

106.702 

103.721 

101.485 

90.246 

76.576 

77.231 

67.137 

84.981 

138.414 

131.305 

119.405 

105.367 

1965 

102.527 

102.469 

103.630 

90.639 

76.066 

78.919 

65.503 

87.781 

137.803 

128.478 

120.962 

104.345 

1966 

101.164 

103.163 

104.448 

88 . 873 

78.348 

79.396 

65.075 

90.157 

137.431 

125.292 

122.447 

100.099 

1967 

103.471 

104.253 

105.370 

87.099 

80.027 

79.982 

64.729 

91.482 

134.154 

127.005 

121.781 

97.514 

1968 

105.352 

109.698 

101.052 

89.869 

81.282 

77.194 

68.479 

90.328 

132.716 

129.054 

118.663 

97.513 

1989 

106 . 805 

106.334 

99.419 

90.818 

79.660 

78.781 

69.734 

90.043 

134.502 

128.637 

114.966 

99 . 173 

1970 

103.887 

106.830 

101.584 

90 . 246 

79.328 

80.541 

70.417 

89.826 

135.464 

124.824 

116.052 

100.160 

1971 

102.429 

107.028 

103.225 

89.827 

78.780 

81.970 

68.793 

92.746 

134.456 

122.875 

117.150 

101.065 

1972 

100.970 

111.775 

104.140 

85.642 

82.559 

82.113 

66.861 

95.872 

131.374 

124.026 

117.928 

97.120 

COMB  11 

«ED  FINAL 

JEASONAL  AND  TRADING- 

DAY  FACTO 

US   ONLY,  ONE  YEAR  AHEAD 

1973 

105.555 

107.226 

101.195 

86.768 

83.416 

80.433 

68.616 

96.452 

128.366 

126.422 

117.740 

95.834 

^Seasonals   combined  with   final    trading-day  and/or  prior  monthly   factors. 


Table    7. —AVERAGE    PERCENTAGE    CHANGES    AND   RELATED  MEASURES   FOR   SERIES    COMPONENTS 


Average  percentage  changes 

Ratio  of 
irregular 
component 

to 

cyclical 

component 

(I/C) 

Numbers  of 

months  for 

cyclical 

dominance 

(MCD) 

I/C 
for 
MCD 
span 

Average  duration  of  run 

Item 

Seasonally 

adjusted 

series 

(CI) 

Irregular 

component 

(I) 

Cyclical 

component 

(C) 

CI 

1 

C 

MCD 

Value  of  manufacturers' 
sales  of  confectionery 
products 

3.51 

3.47 

.42 

8.30 

6 

1.39 

1.55 

1.52 

16.70 

2.70 

LIMITATIONS  ON  THE  COMPARISON  OF  EXPORT.  IMPORT.  AND  DOMESTIC  OUTPUT  DATA 


Generally,  it  is  somewhat  easier  to  find  a 
reasonable  statistical  basis  for  a  comparison 
of  exports  with  domestic  output  Chan  for  a 
comparison  of  imports  with  domestic  output. 
Aside  from  the  differences  in  the  basic  com- 
modity classifications  used,  there  are  a  sub- 
stantial number  of  imported  commodities  which 
are  not  produced  in  the  United  States  or  are 
produced  in  very  small  quantities.  On  the 
other  hand,  the  merchandise  exported  from  the 
United  States  is  ordinarily  produced  in  this 
country  and  reflects  items  important  in  output. 

There  are  other  problems  affecting  the 
comparability  of  the  three  sets  of  data.  Dif- 
ferences in  methods  of  valuation  is  perhaps  the 
principal  such  problem.  There  may  be  elements 
of  duplication  in  output  data  but  not  in  imports 
or  exports;  low-value  transactions  are  excluded 
from  data  for  individual  export  and  import 
commodity  classifications;  and  a  small  portion 
of  manufacturing  output  is  not  allocated  to 
detailed  commodity  lines.  All  of  these  factors 
affect  comparability  to  some  degree.  For  these 
reasons  the  relationships  shown  in  this  report 
should  be  considered  as  only  approximations. 

(a)  Valuation.  -  -  Domestic  producers'  ship- 
ments, or  production,  are  usually  valued  at  the 
point  of  production- -the  factory,  mine,  or  farm. 

On  the  other  hand,  exports  are  by  defini- 
tion valued  at  the  point  of  exportation- -seaport, 
border  point,  or  airport.  Export  values  are  the 
selling  price,  or  cost  if  not  sold,  and  include 
expenditures  for  freight,  insurance,  and  other 
charges  to  the  export  point. 

Further,  the  exporters'  trade  margin 
above  costs  increases  the  export  values  com- 
pared with  producers'  values.  Information  on 
the  magnitude  of  this  incremental  margin  on 
a  commodity-by-commodity  basis  is  not  avail- 
able. 

The  dollar  value  shown  for  imports  in  the 
basic  statistics  is  defined  ordinarily  as  the 
market  value  in  the  foreign  country  and  excludes 
U.S.  import  duties,  transportation,  insurance, 
and  other  costs.  In  actual  practice  only  the 
values  reported  for  imports  subject  to  an  ad 
valorem  rate  of  duty  (accounting  for  10  to  15 
percent  of  total  imports)  tend  to  conform  to 
this  definition.  For  other  imports,  the  reported 
values  may  inadvertently  include  ocean  freight; 
intracompany  shipments  may  reflect  arbitrary 
values;  etc. 

Thus,  import  values  tend  to  understate 
the  unit  prices  at  which  imported  goods  are 
sold  in  the  U.S.  market,  in  that  they  do  not 
cover  transportation,  insurance  costs,  import 
duties,  and  other  costs.  By  the  same  token, 
the  total  value  of  imports  relative  to  domestic 
output  tends  to  be  understated  if  viewed  at  the 
point  of  entry  into  the  U.S.  market.  The 
calculated  value  of  import  duties  is  shown 
separately  for  each  commodity  line  in  the  table. 


but  sufficient  information  is  not  available  on  the 
transportation,  insurance,  and  other  costs  for 
individual  commodities  for  those  costs  to  be 
shown  in  this  report. 

(b)  Duplication  in  quantity  and  value  of 
output.  -  -  Because  producers'  shipments  of  some 
commodities  may  be  used  as  materials  for 
incorporation  into  other  commodities,  combina- 
tions of  data  for  such  commodities  may  contain 
a  certain  amount  of  duplication.  Thus,  per- 
centages of  exports  to  output  or  imports  to 
apparent  consumption  (output  plus  imports  minus 
exports)  at  4-digit  or  broader  levels  may  be 
understated. 

Where  the  duplication  is  known  to  be 
substantial,  the  output  data  are  appropriately 
noted  in  the  table. 

(c)  Low- value  export  and  import  trans- 
actions.--Commodity  information  isnot shownfor 
individual  imports  valued  under  $251.  For  ex- 
ports, commodity  information  is  not  reported  for 
shipments  individually  valued  under  $251  effective 
October  1969  and  for  shipments  valued  under  $100 
prior  to  October  1969.  This  is  believed  to  have 
only  negligible  effect  on  the  statistics  for  the 
bulk  of  the  commodities. 


fied 


(d)    Manufacturers'    shipments,  not  speci- 
by    kind.- -The     value     of    manufacturers' 


shipments  at  the  4-digit  commodity  level  often 
includes  a  small  amount  which  is  not  distributed 
among  the  individual  5-digit  product  classes. 
Export  and  import  percentages  at  the  more 
detailed  levels  might  thus  be  slightly  overstated. 

(e)  Time  lag  between  output  and  exports. -- 
There  will  sometimes  be  a  lag  between  the  time 
a  commodity  is  produced  or  shipped  by  the 
producer  and  the  time  it  is  actually  exported. 
The  time  lag  will  usually  be  greater  if  the 
merchandise  moves  through  intermediaries 
(wholesalers,  exporters)  rather  than  directly 
from  producers  into  the  export  market.  Ordi- 
narily, this  type  of  discrepancy  would  not  be 
very  important  in  annual  figures. 

(f)  "Direct"  vs  "total"  commodity  ex- 
ports.--The  commodity  export  data  in  this  report 
represent  direct  exports  of  those  commodities. 
They  do  not  include  the  exports  of  the  com- 
modities which  are  incorporated  into  other, 
more  finished  products  and  exported  in  finished 
form.  Thus,  by  showing  only  direct  exports, 
the  relation  of  exports  to  output  for  intermediate 
products,  such  as  steel  shapes  and  forms,  is 
considerably  understated.  The  figure  for  steel 
exported  as  such,  does  not  include  steel  incor- 
porated in  automobiles,  tractors,  etc.,  which 
are  also  exported. 

(g)  Used  commodities. --With  a  few  excep- 
tions, used  or  rebuilt  commodities  are  classified 
in  the  same  import  or  export  codes  as  is  new 
merchandise.  Percentages  are  thus  overstated 
to  the  extent  that  used  or  rebuilt  products  are 
significant  in  trade. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 


Table  1   Summary  of  Manufacturers'  Net  Sales  of  Confectionery:    1971  to  1973 

(Millions   of   dollars) 


Month   and   year 


December. . 
November. . 
October. .. 
September. 
August., .. 

July 

June 

Hay 

April 

March 

February . . 
January . . . 


December. . 
November. . 
October. . . 
September. 
August.  — 

July 

June 

May 

April'.... 
March' .... 
February* . 
January' . . 


Total' 
(seasonally  adjusted) 


181 
169 
157 
16S 
18S 
165 
163 
166 
155 
157 
ISO 
165 


166 
160 
173 
167 
170 
171 
167 
159 
163 
162 


Total' 
( unadjus'  ed ) 


172 
199 
195 
221 
177 
110 
134 
137 
133 
163 


157 
195 
204 
215 
160 
115 
139 
135 
ISO 
164 
174 
166 


'Data    include  manufacturer-retailers. 

'a  comparison  of   reports  submitted   by   respondents   on  both  the  monthly  and  annual   survey  panels   has    indicated 
that   a  number  of  companies    have  misreported.      The   revisions      shown  above   have   resulted  from  this    review.      The 
total   change   to  the   annual   study   for  1971    is   considered   to  be   statistically    insignificant   and  will    be    included 
in  the    report    for   1972. 

Note:      The  seasonal   adjustment   to  the  data  appearing    in  Table   1    has   been   updated  to  account  for  the  monthly 
data  published  for  1972,      shown  below  are   the  projected  year  ahead  seasonal   adjustment  factors   to  be   used    In  ad- 
Justing  data  for   1973.     A  copy   of   the  computer  output  showing  the  effect  on  the  entire  series    (1959-1972)   of   the 
Inclusion  of    1972   data    is   available   upon  request.      For  further   information  about   seasonal  adjustment    refer  to  the 
last    page    of    this    publication. 

COMBINED  FINAL  SEASONAL  AND  TRADING    DAY   FACTORS   ONE   YEAR  AHEAD — 1973 


: ) 


V 

5 
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Item 

January 

February 

March 

April 

May 

June 

July 

August 

September 

October 

November 

December 

Total   sales    of  confectionery. 

105.555 

107.226 

101.195 

86.768 

83.416 

80.433 

68.616 

96.452 

128.366 

126.422 

117.740 

^.834 

Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-$1 .50  per  year. 


TABLE  2. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTAi  KANSAS.  S.  DAKOTA  &  NEBRASKA.  .  • 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


JANUARY 
1973 


SALES 
(SI. 0001 


10  517 


DECEMBER 
1972 


SALES 
($1,000) 


179 

807 

153 

259 

12 

17  3 

10 

893 

86 

725 

66 

109 

23 

078 

22 

7  33 

63 

6^7 

tt3 

37  6 

12 

012 

39 

a56 

32 

632 

30 

851 

6 

0  37 

7 

000 

3 

3«3 

1 

605 

« 

516 

n 

592 

2 

7  29 

3 

lit 

1 

787 

1 

uaa 

10  397 


5 

818 

6  133 

^ 

699 

«  261 

1 

6140 

1  795 

6 

280 

5  605 

2 

772 

3  517 

12 

87  2 

"■10  795 

11 

861 

"■9  7  36 

1 

008 

1  059 

REVISED  BY  5  PERCENT  OR  MORE  FROM  PREVIOUSLY  PUBLISHED 
FIGURES. 


TABLE  3. — PONDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


JANUARY  1973 


DECEMBER  1972 


TYPE  OF  PRODUCT 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 


(3UANTITY 


THOUSAND  I  THOUSAND 
DOLLARS    POUNDS 


THOUSAND 
DOLLARS 


206532U 
2065351 
2065371 

206011a 
2065201 
2060121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

SI. 00  OR  MORE  PER  POUND 

SO. 50  TO  SO. 99  PER  POUND 

LESS  THAN  SO. 50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 


201    2711 


15  136 
30  892 
28    720 

89  118 
11  186 
23    222 


119    207 


20    661 
17    193 

7  862 

57    253 

8  0«7 
a    188 


13  552 
25  959 
36    603 

63  571 
19  215 
18    108 


16  071 
13  985 
9    311 

37    860 

12   727 

6    351 


Note:     The  product  codes  in  this  publication  are  based  on   the  Standard   Industrial  Classification    (SIC)    as  revised   In   the  1972 
edition.      The  new     product   codes   are  shown  in   the  above   table.      A  comparison  of  old  and  new  codes  is     shown  below  for  your 
convenience    in  comparing   prior   periods'    data. 

Product  code   based  Product  code  based 

on   1967   SIC  on  1972   SIC 


2070121 
2070114 
2071201 
2071324 
2071351 
2071371 


2060121 
2060114 
2065201 
2065324 
2065351 
2065371 


Table  4. — EXPORTS  OF  CONFECTIONERY  PRODUCTS 


January 

December 

1  month 
through  January 

Country  to  which  exported 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 

Total 

978 

139 

372 

18 

15 

22 

13 

8 

28 

18 

95 

19 

12 

28 

56 

135 

353 

55 

92 

10 

10 

14 

6 

5 

9 

5 

22 

10 

4 

12 

29 

70 

1,297 

191 
512 

32 
6 

19 

(') 
24 

5 

C) 

68 

n 

440 

477 

89 

127 

10 

4 

6 

C) 
11 

n 

2 
24 

C) 

204 

978 

139 

372 

18 

15 

22 

13 

8 

28 

18 

95 

19 

12 

28 

56 

135 

353 

55 

92 

10 

10 

14 

Haiti 

6 

Netherlands  Antilles, .••••••• 

5 

Sweden  .••.••■•• •■•••••■ 

9 

Belgium •... 

5 

West  Germany ...■ 

22 

Greece •••••••••••••••.••••••• 

10 

I  ndones  ia.«« o <>. 

4 

Hone  Kone ...c..o.. ........... 

12 

Japan. ..••.••••■••••■••. •••o. 

29 

Other 

70 

Pr»TTP*m 

■hi  r»ni3T»v  r»n 

ntn  i  r»i  nir  n 

ncTia     nr 

Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

United  Kingdom. 

Italy 

Japan 

Other 


chocolate  (0730020) 


1,315 

267 
25 
47 
21 
33 

471 
15 

392 
44 


722 

1,040 

132 

329 

17 

37 

24 

C) 

14 

n 

17 

12 

213 

n 

2 

(') 

268 

(M 

35 

662 

643 

158 
22 

n 

5 
458 


1,315 

267 
25 
47 
21 
33 

471 
15 

392 
44 


722 

132 
17 
24 
14 
17 

213 
2 

268 
35 


Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


-  Represents  zero, 
'included  with  other. 


Table    5. — IMPORTS    OF   CONFECTIONERY    PRODUCTS 


Country    of    origin 


January 


Quantity 
(1,000 
lbs.  ) 


Value 

($1,000) 


1    month 
through   January    1973 


;juantlty 
(1,000 

lbs.  ) 


Value 

($1,000) 


Quantity 

( 1 , 000 
lbs.  ) 


Value 
$1,000) 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dominican  Republic 
United  Kingdom. . . . 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


5,308 

1,403 

154 

929 

1,366 

280 

179 

725 

42 

88 

69 

73 


565 

21 

337 

303 

241 

74 

336 

56 

76 

50 

34 


5,041 

377 

206 

950 

2,494 

252 

178 

412 

59 

22 

4 

87 


5,308 


144 

1,403 

30 

154 

282 

929 

545 

1,366 

185 

280 

67 

179 

181 

725 

52 

42 

26 

88 

2 

69 

38 

73 

Candy    and   other  confectionery,    n.e.s 
not   containing  cocoa   or  chocolate 
I TSUSA    code    1571020  ) 


TOTAL . . . . 

Canada 

Columbia 

Argentina 

Sweden 

Finland 

Denmark 

United   Kingdom, 
Netherlands . . . . 

Belgium 

West  Germany , . . 

Austria 

Switzerland. . . . 

Poland 

Spain 

Italy 

Yugoslavia 

Israel 

Hong  Kong 

Japan 

Other 


TOTAL 

Canada 

Mexico 

United  Kingdom. 
Netherlands , . , . 

France 

West  Germany... 
Switzerland. . , . 

Italy 

Israel 

Other 


187 
536 
466 
201 

36 

275 

2,983 

307 

206 

60 

71 

30 
110 

14 
641 

29 
191 
233 

75 
198 


2,579 


70 

274 

94 

393 

102 

(') 

61 

372 

7 

59 

83 

247 

947 

2,762 

105 

274 

97 

257 

31 

73 

41 

73 

14 

(') 

19 

81 

2 

91 

674 

606 

17 

(M 

45 

(') 

50 

(") 

39 

^M 

81 

1,152 

6,849 


103 

187 

80 

536 

(') 

466 

120 

201 

19 

36 

76 

275 

796 

2,983 

88 

307 

121 

206 

36 

60 

33 

71 

(') 

30 

15 

110 

108 

14 

600 

641 

(M 

29 

(') 

191 

(') 

233 

(') 

75 

350 

198 

Candy  and  other  confectionery,  n 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


3,139 

387 

64 

1,991 

48 

54 

286 

48 

5 

91 

165 


224 
23 

967 
42 
40 

136 

39 

4 

35 

92 


1 ,  872 

341 

(') 
533 

(') 
(') 
229 
256 
35 

(M 
478 


1,056 


3,139 


185 

387 

(') 

64 

269 

1,991 

(M 

48 

(•) 

54 

101 

286 

209 

48 

28 

5 

(') 

91 

264 

165 

2,093 

565 

21 

337 

303 

241 

74 

336 

56 

76 

50 

34 


70 
94 

102 

61 

7 

83 

947 

105 
97 
31 
41 
14 
19 
2 

674 
17 
45 
50 
39 
81 


224 
23 

967 
42 
40 

136 

39 

4 

35 

92 


n.e.s.  Not  elsewhere  specified. 
^Included  with  other. 


Represents    zero. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  I  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.  1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD   ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amplydescribedinthe  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales--Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods — Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods — Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-centspecialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 


Table  1.  Summary  of  Manufacturers'  Net  Sales  of  Confectionery:    1971  to  1973 

(Millions  ol  dollars) 


Month  and  year 


1973 


February. 
January . . 


December. . 
November. . 
October. . . 
September. 
August. , .  , 

July 

June 

May 

April 

March 

February. . 
January . . , 


December, . 
November. . 
October. . . 
September. 
August .  , .  . 

July 

June 

May 

April''  ..  .. 
March^ . . . . 
February^  . 


Total' 
(seasonally  adjusted) 


166 
179 


181 
169 
157 
168 
185 
165 
163 
166 
155 
157 
150 
165 


155 
166 
166 
160 
173 
167 
170 
171 
167 
159 
163 


Total' 
(unadjusted ) 


179 
189 


172 
199 
195 
221 
177 
110 
134 
137 
133 
163 
168 
167 


157 
195 
204 
215 
160 
115 
139 
135 
150 
164 
174 


Data    include   manufacturer-retailers. 
^A  comparison  of    reports   submitted   by   respondents   on  both  the  monthly   and  annual   survey   panels   has    indicated 
that   a   number  of   companies   have   misreported.      The   revisions      shown  above   have    resulted   from  this    review.      The 
total   change   to   the   annual   study   for   1971    is   considered   to  be   statistically    insignificant   and  will    be    included 
in   the   report    for   1972, 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau^^f.^he  fen?us^^  fr^t^^ 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  "^^^J' f',^[,ft°PVi-*|-^(!3  '^''clj-^fi'dents 
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DtPOSITOKir 


TABLE  2. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS. 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


FEBRUARY 
1973 


SALES 
(tliOOO) 


JANUARY 
1973 


SALES 
(Sl.OOO) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


72,533 

181,835 

11,821 

12,209 

77,339 

88,108 

27,626 

23,952 

49,713 

64,156 

48,630 

42,714 

39,820 

33,717 

6,818 

5,936 

1,992 

3,061 

4,630 

4,516 

2,659 

2,729 

1,971 

1,787 

9,173 

10,410 

4,374 

5,931 

4,799 

4,479 

2,641 

2,177 

4,773 

6,300 

1,701 

2,768 

11,825 

12,633 

10,634 

11,485 

1,191 

1.148 

TABLE  3. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


FEBRUARY  1973 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


JANUARY  1973 


QUANTITY    VALUE 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


206532a 
2065351 
2065371 

2060114 
2065201 
2060121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS^ 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

$0.50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS < 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS.  .  .  .  . 


197,225 


9,477 
38,533 
36,103 

72,757 
18,998 
21,357 


10,046 
21,134 
11,255 

44,722 

12,348 

7,633 


15,085 
30,944 
28,943 

81,366 
14,489 
22,514 


20,588 

17,190 

8,211 

55,481 
9,139 
7.949 


Table 

4.— EXPORTS  OF  CONFECTIONERY  PRODUCTS 

February 

January 

2  months 
through  February 

Country  to  which  exporteci 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 

Total 

1,459 

240 

294 

31 

15 

41 

5 

44 

2 

470 

21 
11 
30 
99 
156 

451 

83 
69 
16 
10 
23 
2 
21 

68 

10 
3 

11 

51 
82 

978 

139 

372 

18 

15 

22 

13 

8 

28 

2 

18 

95 

19 

12 

28 

56 

133 

353 

55 

92 

10 

10 

14 

6 

5 

9 

2 

5 

22 

10 

4 

12 

29 

68 

2,437 

379 

666 

49 

30 

63 

18 

52 

30 

472 

18 

95 

40 

23 

58 

155 

289 

804 

Canada .....■......■•■....•.■■ 

138 

Mexico o .  .  •  . 

161 
26 

20 

37 

Haiti 

8 

26 

11 

United  Kinsrdoin.  >>.•..••••••>• 

70 

Bele^iuiri-  ................■>••■> 

5 

West  Germany <, , 

Greece o » «  ^  <> 

Indonesia „ 

22 

20 

7 

23 

80 

other 

150 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 

Total 

1,488 

632 

52 

58 

2 

34 

134 

393 
183 

813 

310 
26 
29 
2 
16 
67 

291 
72 

1,315 

267 
25 
47 
21 
33 

471 
15 

392 
44 

722 

132 

17 
24 
14 
17 

213 
2 

268 
35 

2,803 

899 
77 

105 
23 
67 

605 
15 

785 

227 

1,535 

442 

Mexi  CO......... •••••••••...•• 

43 

53 

16 

33 

280 

Italy ••••••••••.••«••••.•.■.. 

Other 

2 

559 
107 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


'included  with  other. 


Table  5. — IMPORTS  OF  CONTECTIONERY  PRODUCTS 


Country  of  origin 


February 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


January 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


2  months 
through  February  1973 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


TOTAL 

Canada 

Dominican  Republic, 
United  Kingdom...., 

Ireland 

Netherlands 

Belgium. 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


TOTAL... 

Canada 

Columbia 

Argentina 

Sweden 

Finland. ...... 

Denmark , 

United  Kingdom 
Netherlands.. . , 

Belgium , 

West  Germany.., 

Austria , 

Switzerland . . . , 

Poland , 

Spain 

Italy 

Yugoslavia. . , . , 

Israel 

Hong  Kong 

Japan 

Other , 


TOTAL..., 

Canada 

Mexico 

United  Kingdom, 
Netherlands. . . , 

France. 

West  Germany . . , 
Switzerland . . . , 

Italy.... 

Israel 

Other 


3,811 

2,225 

84 

425 

388 

55 

165 

99 

33 

61 

105 

171 


2,175 

856 
29 

657 
82 
78 
94 

110 
23 
39 

207 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


1,611 


876 

1,403 

12 

154 

170 

929 

80 

1,366 

47 

280 

75 

179 

108 

725 

34 

42 

69 

88 

59 

69 

81 

73 

2,093 

565 

21 

337 

303 

241 

74 

336 

56 

76 

50 

34 


9,119 

3,628 

238 

1,354 

1,754 

335 

344 

824 

75 

149 

174 

244 


Candy  and  other  confectionery,  n.e.s. 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


Candy  and  other  confectionery,  n.e.s., 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


1,243 


3,139 


491 

387 

13 

64 

302 

1,991 

65 

48 

53 

54 

66 

286 

91 

48 

50 

5 

21 

91 

91 

165 

1,602 

224 
23 

967 
42 
40 

136 

39 

4 

35 

92 


5,314 

1,243 
93 

2,648 
130 
132 
380 
158 
28 
130 
372 


3,704 

1,441 
33 
507 
383 
288 
149 
444 
90 
145 
109 
115 


6,403 

2,406 

6,849 

2,579 

13,252 

4,985 

280 

76 

187 

70 

467 

146 

443 

81 

536 

94 

979 

175 

425 

88 

466 

102 

891 

190 

478 

144 

201 

61 

679 

205 

43 

13 

36 

7 

79 

20 

350 

104 

275 

83 

625 

187 

2,382 

771 

2,983 

947 

5,365 

1,718 

329 

105 

307 

105 

636 

210 

163 

73 

206 

97 

369 

170 

85 

43 

60 

31 

145 

74 

53 

33 

71 

41 

124 

74 

41 

33 

30 

14 

71 

47 

151 

31 

110 

19 

261 

50 

2 

1 

14 

2 

16 

3 

595 

567 

641 

674 

1,236 

1,241 

9 

5 

29 

17 

38 

22 

90 

31 

191 

45 

281 

76 

81 

33 

233 

50 

314 

83 

54 

36 

75 

39 

129 

75 

349 

138 

198 

81 

547 

219 

2,845 

715 

36 

1,269 

107 
93 

202 

130 
54 
56 

183 


n.e.s.  Not  elsewhere  specified, 
'included  with  other. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey' 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD   ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

ihis  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  form  MA-20D. 
The  results  of  the  survey  are  published  in  detail 
In  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products- -In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods-- Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-centspecialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window -boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  .5  and  6. 


Table  1.  Summary  of  Manufacturers'  Net  Sales  of  Confectionery:    1971  to  1973 


(Millions   of   dollars) 


Month  and  year 


Total' 
(seasonally   adjusted) 


Total' 
(  unadjusted  ) 


Ma  rch .  .  .  . 
February . 
January . . 


December. . 
November. . 
October. . . 
September. 
A  ug  us  t , .  .  . 

July 

June 

May 

April 

March 

February . , 
January . . . 


December. , 
November. . 
October. . . 
September. 
A  ug  us  t  .  .  .  . 

July 

June 

May 

April^ 

March^ , . . . 


1973 


187 
166 
179 


181 
169 
157 
168 
185 
165 
163 
166 
155 
157 
150 
165 


155 
166 
166 
160 
173 
167 
170 
171 
167 
159 


183 
172 
184 


172 
199 

195 
221 
177 
110 
134 
137 
133 
163 
168 
167 


157 
195 
204 
215 
160 
115 
139 
135 
150 
164 


'Data    include   manufacturer-retailers. 
A   comparison  ol    reports   submitted   by   respondents   on  both   the  monthly   and  annual    survey   panels    has    indicated 
that   a   number  of   companies   have   misreported.      The   revisions      shown  above   have    resulted   from   this  .r,evie\H",  .^' Whe 
total   change   to  the   annual   study   for   1971    is   considered   to  be   statistically    insignif  icaj(t' Igiia  wiil    fee  Apcludsgi' itS 

^  Superintendent  Ol  Obet 


in  the  report  for  1972. 


JUW  '6  0  1973 


Inquiries  concerning  these  figures  should   be  addressed  to  the  U.S.  Department  of  Commerce,  BLfrekirWTne  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  Is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-$1 .50  per  year. 


TABLE  Z. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS! 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


MARCH 
1973 


SALES 
(Sl'OOO) 


FEORIJARY 
1973 


SALES 
($1,000) 


JANUARY"" 
1973 


SALES 
(51,000) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  

CALIFORNIA    

WASHINGTON    AND    OREGON 

""Revised   from  previously    published   figures. 


176,376 

12,085 

74,613 
28,593 
46,020 

52,685 

43,696 

6,608 

2,331 

5,447 
3,183 
2,264 

10,315 


5,672 
4,643 


1,580 

6,020 

1,942 

11,689 

11,103 

586 


164,136 

12,195 

71,437 
24.620 
46,817 

48,348 

41,078 

5,570 

1,700 

4,716 
2,745 
1,971 

8,393 


4 

368 

4 

025 

1 

403 

4 

773 

1 

701 

1 

170 

0 

432 

738 

176,636 
11,883 

84,989 
22,974 
62,015 

41,577 

33,717 

4,799 

3,061 

4,516 
2,729 
1,787 

9,793 


5,931 
3,862 


2,177 

6,300 

2,768 

12,633 

11,485 

1  .148 


TABLE    3.— POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS. 

BY    TYPE    OF    CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


MARCH  197  3 


FEBRUARY  1973 


QUANTITY  1   VALUE 


QUANTITY 


THOUSAND  '    THOUSAND  !  THOUSAND 
POUNDS  I   DOLLARS    POUNDS 


VALUE 


THOUSAND 
DOLLARS 


206532U 
2065351 
2065371 

2060114 
2065201 
2060121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

SI. 00  OR  MORE  PER  POUND  

SO. 50  TO  SO. 99  PER  POUND 

LESS  THAN  SO. 50  PER  POUND  

BAR    GOODS 

5    CENT    AND    10    CENT    SPECIALTIES    

BULK    GOODS.     INCLUDING    PENNY    GOODS.     .     •    . 


10,158 
42.772 
40,532 

76,436 

24,602 
22.834 


10,866 
23.513 
12,410 

45,244 

13,724 

8,163 


9,540 
39,017 
35,108 

76,847 
20,292 
23,  274 


10,129 
21,412 
1 1 , 168 

42,192 
12,784 

8,210 


Table  4.— EXPORTS  OF  CONTECTIGNERY  PRODUCTS 


Country  to  which  exported 


March 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


February 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


3  months 
through  March 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


Total 

Canada 

Mexico ............... 

Panama .............. 

Bermuda 

Bahamas .............. 

Haiti.......... ..... 

Netherlands  Antilles 

Sweden 

United  Kingdom , 

Belgium 

West  Germany , 

Greece 

Indonesia. , 

Hong  Kong 

Japan , 

Other.. , 


Total , 

Canada 

Mexico 

Panama 

Bermuda , 

Bahamas 

United  Kingdom, 

Italy 

Japan 

Other , 


1,309 

342 
399 
38 
20 
33 
24 
38 
16 
50 
27 
13 
2 

5 

83 

219 


1,756 

1,094 
69 
47 
28 
34 
112 

291 
81 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


528 

130 

107 

19 

11 

23 

8 

14 

9 

27 

8 

3 

1 

4 

41 

123 


1,459 

240 

294 

31 

15 

41 

5 

44 

2 

470 


21 
11 
30 
99 
156 


451 


3,746 


83 

721 

69 

1,065 

16 

87 

10 

50 

23 

96 

2 

42 

21 

90 

2 

46 

68 

522 

- 

45 

- 

108 

10 

42 

3 

23 

11 

63 

51 

238 

82 

508 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


1,120 

690 
35 
27 
20 
27 
65 

207 
49 


1,488 

632 

52 

58 

2 

34 

134 

393 
183 


813 

310 
26 
29 
2 
16 
67 

291 
72 


4,559 

1,993 

146 

152 

51 

101 

717 

15 

1,076 

308 


1,332 

268 

268 

45 

31 

60 

16 

40 

20 

97 

13 

25 

21 

7 

27 

121 

273 


2,655 

1,132 

78 

80 

36 

60 

345 

2 

766 

156 


Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


Table  5. — IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


February 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


3  months 
through  March  1973 


Quantity 
(1,000 
lbs.) 


Value 
(jl.OOO) 


TOTAL 

Canada 

Dominican  Republic 
United  Kingdom. . . . 

Ireland 

Netherlands  ....... 

Belgium. 

West  Germany 

Switzerland 

Italy.... 

Israel „ 

Other. 


Canada 

Columbia. ..... 

Argentina. .... 

Sweden 

Finland. ,..,.., 

Denmark , 

United  Kingdom, 
Netherlands. , . . 
Belgium. ....... 

West  Germany. . . 
Austria. ....... 

Switzerland . . . . 

Poland 

Spain. ......... 

Italy,.... 

Yugoslavia 

Israel 

Hong  Kong 

Japan. 

Other. . 


TOTAL..., 

Canada 

Mexico, . , , 

United  Kingdom, 
Netherlands , , , . 

France 

West  Germany . , . 
Switzerland , , , . 

Italy,,,. 

Israel 

Other 


5,900 

341 

464 

136 

475 

87 

380 

2,168 

164 

214 

11 

72 

14 

132 

10 

629 

27 

68 

326 

48 

134 


2,225 

745 
89 

957 

21 

9 

34 

128 
13 
94 

135 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


2,052 

993 

3,811 

1,611 

11,171 

4,697 

1,295 

572 

2,225 

876 

4,923 

2,013 

141 

20 

84 

12 

379 

53 

123 

59 

425 

170 

1,477 

566 

38 

14 

388 

80 

1,792 

397 

57 

54 

55 

47 

392 

342 

79 

44 

165 

75 

423 

193 

160 

85 

99 

108 

984 

529 

51 

59 

33 

34 

126 

149 

22 

40 

61 

69 

171 

185 

69 

38 

105 

59 

243 

147 

17 

8 

171 

81 

261 

123 

Candy  and  other  confectionery,  n.e.s 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 


2,046 

92 
88 
34 

167 
28 

116 

695 
55 

117 

7 

45 

8 

27 

13 

379 
12 
16 
47 
38 
62 


6,403 

280 

443 

425 

478 

43 

350 

2,382 

329 

163 

85 

53 

41 

151 

2 

595 

9 

90 

81 

54 

34  9 


76 

81 

88 

144 

13 

104 

771 

105 

73 

43 

33 

33 

31 

1 

567 

5 

31 

33 

36 

138 


19,152 

808 

1,443 

1,027 

1,154 

166 

1,005 

7,533 

800 

583 

156 

196 

85 

393 

26 

1,865 

65 

349 

640 

177 

681 


Candy  and  other  confectionery,  n.e.s. 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


422 
34 

457 

12 

8 

38 

131 
31 
46 
51 


856 
29 

657 
82 
78 
94 

no 

23 

39 
207 


491 
13 

302 
65 
53 
66 
91 
50 
21 
91 


7,539 

1,988 
182 

3,605 
151 
141 
414 
286 
41 
224 
507 


238 

263 

224 

372 

48 

303 

2,413 

265 

287 

81 

119 

55 

77 

16 

1,620 

34 

92 

130 

113 

281 


1,137 
70 

1,726 
119 
101 
240 
261 
85 
102 
234 


n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF   SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey' 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25    percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD   ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5- week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 


Manufacturer    -    wholesalers- -Confectionery 
tablishments    which    sell    pri- 


manufacturing    esLciuiis5iiiin.-iiLa    wuicii    aeii    pxi- 
vholesalers  or  retailers.  This  category 


marily   to  WuuicBaieio  ui   iciaiiCiS 

includes  chocolate  manufacturers. 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-- Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products- -In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 

hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50 cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


) 


U.S.  DEPARTMENT  OF  COMMERCE 

Social  and  Economic  Statistics  Administration 

BUREAU  OF  THE  CENSUS 
Washington,  DC.    20233 


POSTAGE  AND  FEES  PAID 

U.S.  DEPARTMENT  OF  COMMERCE 

COM-  202 


OFFICIAL  BUSINESS 


JNITED  STATES 
PARTMENT  OF 
IMMERCE 
IBLICATION 


CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

April  1973 


w 

Kft 

Sao 

%\ 

-■^^^ 

1 

s 

^^^^^gl 

^ 

^^^M^ 

gi£ 

U.  S.  DEPARTMENT  OF  COMMERCE  •  Social  and  Economic  Statistics  Administration  •  BUREAU  OF  THE  CENSUS 


June  1973 


SERIES:    M20C(73)-4 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 


Table  1   Summary  of  Manufacturers'  Net  Sales  of  Confectionery:    1971  to  1973 

(Millions   of   dollars) 


April. . , . 
March. . . . 
February. 
January . . 


December. . 
November. . 
October, . . 
September, 
A  ug  us  t . . .  . 

July 

June 

May 

April 

March 

February , , 
January , . , 


December. . 
November, , 
October, . . 
September. 
August .  , ,  . 

July 

June 

May 

April  2.,.. 


Month  and  year 


1973 


1972 


1971 


Total' 

Total' 

(seasonally   adjusted) 

(  unadjusted ) 

178 

155 

180 

182 

160 

172 

174 

184 

181 

172 

169 

199 

157 

195 

168 

221 

185 

177 

165 

110 

163 

134 

166 

137 

155 

133 

157 

163 

150 

168 

165 

167 

155 

157 

166 

195 

166 

204 

160 

215 

173 

160 

167 

115 

170 

139 

171 

135 

167 

150 

^Data    include   manufacturer-retailers , 

A   comparison   of   reports   submitted   by   respondents   on   both  the   monthly   and  annual   survey   panels    has    indicated 
that   a   number  of   companies    have   misreported.      The   revisions      shown  above   have   resulted -froin  tihl^-r  review,     '^he 
total   change   to  the   annual    study   for   1971    is   considered   to  be   statistically    insignificant   aj^cj,  Yill    be    included     '-"^ 
in  the   report   for   1972.  Nuf.Lr.nlS.i-^ r, , 

jUL2i  1973 

Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-$1 .50  per  year. 


TABLE  2. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


APRIL 
1973 

MARCH 
1973 

ITEM 

SALES 

SALES 

($1,000) 

(SI. 000) 

ESTIMATED    TOTAL    SALES    OF    MANUFACTURER-WHOLESALERS 
AND    CHOCOLATE    MANUFACTURERS    BY    GEOGRAPHIC    AREA< 
UNITED    STATES    TOTAL    .    

145,558 

9,880 

63,066 
24,162 
38,904 

174,861 

NEW   ENGLAND    

1 2 , 300 

MIDDLE   ATLANTIC    

NE*    YORK    AND    NEW    JERSEY 

PENNSYLVANIA    

73,241 
27,144 
46,097 

EAST    NORTH    CENTRAL 

ILLINOIS    

OHIO    AND    INDIANA    

MICHIGAN    AND    WISCONSIN    

42,158 

35,825 

4,060 

2,273 

52,021 

43,559 

6,079 

2,383 

WEST    NORTH    CENTRAL 

4,466 
2,501 
1,965 

5,447 

MINNESOTA.    KANSAS.    S.    DAKOTA    &    NEBRASKA 

IOWA    AND    MISSOURI 

3,183 
2,264 

SOUTH    ATLANTIC -. 

9,190 

4,870 
4,320 

10,504 

MARYLAND.    DISTRICT    OF    COLUMBIA.    VIRGINIA. 

WEST    VIRGINIA.    NORTH    CAROLINA.    AND 

SOUTH    CAROLINA 

GEORGIA    AND    FLORIDA 

5,604 
4,900 

EAST    SOUTH    CENTRAL     (KENTUCKY.    TENNESSEE. 
ALABAMA.    AND    MISSISSIPPI) 

1,521 

3,531 

1,796 

9,950 

9,337 

613 

1,580 

WEST    SOUTH    CENTRAL    (ARKANSAS.    LOUISIANA. 

6,020 

MOUNTAIN    (ARIZONA.    COLORADO.     IDAHO.    NEW 
MEXICO.    AND    UTAH) •••• •••• 

2   003 

PACIFIC    

CALIFORNIA    

WASHINGTON    AND    OREGON-     .•     

11,745 

11,149 

596 

TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


TYPE    OF    PRODUCT 

APRIL 

1973 

MARCH 

1973 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

(3UANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES    OF    SELECTED    ESTABLISHMENTS.     ••••.... 

172,902 

7,805 
30,726 
31,212 

65,582 
19,469 
18,108 

92,552 

8,614 

17,108 

8,255 

40,956 

11,180 

6,439 

217,935 

10,206 
43,013 
40,508 

76,763 
24,610 
22,835 

114,272 

2065324 
2065351 

PACKAGE    GOODS    MADE    TO    RETAIL    AH 

31.00    OR    MORE    PER    POUND 

10,906 
23,643 

2065371 

LESS    THAN    $0.50    PER    POUMD ' 

12,404 

2060114 

BAR    GOODS 

45,364 

2065201 
2060121 

5    CENT    AND    10    CENT    SPECIALTIES    

BULK    GOODS,     INCLUDING    PENNY    GOODS 

13,728 
8,227 

Table 

4.— EXPORTS  OF  CONFECTIONERY  PRODUCTS 

April 

March 

4  months 
through  April 

Country  to  which  exported 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Quantity 
(1,000 
lbs.) 

Value 
($1 ,000) 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 

Total 

1,163 

245 
311 

13 
9 

35 

40 
30 

22 
178 

3 

17 

65 

195 

404 

91 

76 

8 

5 

25 

17 
5 

6 
41 

2 

9 

31 

88 

1,309 

342 
399 
38 
20 
33 
24 
38 
16 
50 
27 
13 
2 

5 

83 

219 

528 

130 

107 

19 

11 

23 

8 

14 

9 

27 

8 

3 

1 

4 

41 

123 

4,909 

966 

1,376 

100 

59 
131 

42 
130 

76 
522 

67 
286 

42 

26 

80 
303 
703 

1,736 

359 

344 

53 

36 

85 

Haiti 

16 

Netherlands  Antilles „. 

57 

25 

97 

19 

West  Germany 

66 
21 

9 

Hong  Kong 

Japan 

Other , , . .  „ 

36 
152 

361 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 

Total 

836 

467 
54 
38 
16 
11 
1 

168 
81 

486 

239 

34 

21 

12 

8 

2 

119 
51 

1,756 

1,094 
69 
47 
28 
34 
112 

291 
81 

1,120 

690 
35 
27 
20 
27 
65 

207 
49 

5,395 

2,460 

200 

190 

67 

112 

718 

15 

1,244 

389 

3,141 

1,371 

112 

101 

48 

68 

347 

2 

885 

207 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  cliocolate. 


Table  5. — IMPORTS  OF  CONFECTIONERY  PRODUCTS 


April 

March 

4  months 
through  April 

Country  of  origin 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Quantity 
(1 ,000 
lbs.) 

Value 
($1,000) 

Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 

TOTAL 

1,914 

492 

146 

185 

560 

24 

73 

319 

37 

37 

21 

20 

746 

187 
22 
65 

150 
19 
45 

164 

37 

39 

8 

10 

2,052 

1,295 

141 

123 

38 

57 

79 

160 

51 

22 

69 

17 

993 

572 
20 
59 
14 
54 
44 
85 
59 
40 
38 
8 

13,085 

5,415 
525 

1,662 

2,352 
416 
496 

1,303 
163 
208 
264 
281 

5,443 

2,200 

75 

United  Kingdom. 

631 
547 

Netherlands 

361 
238 

West  Germany 

Switzerland. 

693 
186 

Italy 

Israel 

Other 

224 
155 
133 

Candy  and  other  confectionery,  n.e.s., 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 

TOTAL 

8,225 

294 
414 
471 
950 
188 
499 
2,899 
506 
131 

43 
196 

35 
271 
105 
522 

26 
209 

58 

39 
369 

3,045 

84 

75 

113 

303 

58 

162 

936 

186 

94 

27 

98 

32 

19 

42 

494 

14 

53 

29 

30 

196 

5,900 

341 
464 
136 
475 
87 
380 
2,168 
164 
214 

11 
72 
14 

132 
10 

629 
27 
68 

326 
48 

134 

2,046 

92 
88 
34 

167 
28 

116 

695 
55 

117 

7 

45 

8 

27 

13 

379 
12 
16 
47 
38 
62 

27,377 

1,102 

1,857 

1,498 

2,104 

354 

1,504 

10,432 

1,306 

714 

199 
392 
120 
664 
131 

2,387 

91 

558 

698 

216 

1,050 

10,076 
322 

Columbia 

338 

337 

Sweden 

675 

Finland 

106 

Denmark  , 

465 

United  Kingdom. 

Netherlands 

Belgium .,.,,. 

3,349 
451 
381 

West  Germany 

Austria 

108 
217 

87 

Poland 

96 

58 

Italy 

2  114 

Yugoslavia. 

48 

Israel 

145 

Hong  Kong 

Japan 

Other 

159 
143 

477 

Candy  and  other  confectionery,  n.e.s., 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 

TOTAL 

1,361 

418 
3 

572 

1 

10 

7 

82 

32 

17 

219 

761 

216 

1 

281 

1 

11 

10 

83 

39 

8 

111 

2,225 

745 
89 

957 

21 

9 

34 

128 
13 
94 

135 

1,230 

422 
34 

457 

12 

8 

38 

131 
31 
46 
51 

8,900 

2,406 
185 

4,177 
152 
151 
421 
368 
73 
241 
726 

4,836 

Canada 

1,353 

Mexico. , 

71 

United  Kingdom 

Netherlands 

2,007 
120 

France 

112 

West  Germany 

250 

Switzerland 

344 

Italy 

124 

Israel 

110 

Other 

345 

n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF   SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  I  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.I  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


,25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD   ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manuf  actu  rer-  reta  ile  r  s-  -  Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-- Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products- -In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods--Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  speciaIties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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Table  1.  Summary  of  Manufacturers'  Net  Sales  of  Confectionery:   1971  to  1973 


(Millions  of  dollars) 


Month  and  year 


Total' 
(seasonally  adjusted) 


Total' 
(unadjusted) 


1973 

May 

April 

March 

February 

January 

1972 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1971 

December 

November 

October 

September 

August 

July 

June 

May 

*Data  include  manufacturer-retailers. 


173 
183 
180 

160 
174 


181 
169 
157 
168 
185 
165 
163 
166 
155 
157 
150 
165 


155 
166 
166 
160 
173 
167 
170 
171 


145 
159 
182 
172 
184 


172 
199 
195 
221 
177 
110 
134 
137 
133 
163 
168 
167 


157 
195 
204 
215 
160 
115 
139 
135 


Boston 


i>u':) 


Superin 


;;„aent  of  Docu^ 

c^FP  1  8  t973 


inents 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  CeiWJSiyidustry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  centsQw&p^STtbU  per  year. 


TABLE  2. —DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


MAY 

1973 


SALES 
(SliOOO) 


APRIL 
1973 


SALES 
(SliOOO) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY.  ...  

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEaAS)  > 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAHl ■ 

PACIFIC    . 

CALIFORNIA ,     . 

WASHINGTON    AND    OREGON 


62 

097 

23 

659 

38 

438 

38 

769 

33 

581 

3 

817 

1 

371 

■> 

859 

2 

781 

2 

078 

454 
476 


322 
901 
257 


9,315 

8,856 

459 


64 

276 

24 

787 

39 

489 

42 

411 

35 

886 

4 

225 

2 

300 

4 

647 

2 

541 

2 

106 

4 

,9  26 

4 

,719 

1 

539 

3 

684 

1 

899 

10 

521 

10 

013 

508 

TABLE    3. — POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS. 

BY    TYPE    OF    CONFECTIONERY 


TYPE    OF    PRODUCT 

MAY 

1973 

APRIL 

1973 

SIC 
CODE 

(3UANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES    OF    ^El  ECTFD    E-^TABL  I 'iHMENT'^ 

178,870 

5,419 
27,975 
32,760 

66,756 
22,749 
23,211 

91,464 

5,449 

15,342 

8,751 

39,415 

14,362 

8,145 

174,678 

7,722 
30,793 
32,212 

65,954 
19,461 
18,536 

2065324 

PACKAGE    GOODS    MADE    TO    RETAIL    ATI 

J  1.00    OR    MORE    PER    POUND 

2065351 

$0.50    TO    40.99    PER    POUND • 

2065371 

LES^    THAN    SO.SO    PFR    PDUNID     .■>■••■■.•■.... 

2060114 

2065201 
2060121 

5    CENT    AND    10    CENT    SPECIALTIES    

BULK    GOODS.     INCLUDING    PENNY    GOODS 

11,179 
6,488 

Table  4. — EXPORTS  OF  CONFKCTIONERY  PRODUCTS 


Country  to  which  exported 


May 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


April 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


5  months 
through  May 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


Total 

Canada .  . . 

Mexico. 

Panama 

Bermuda 

Bahamas 

Haiti 

Netherlands  Antilles 

Sweden 

United  Kingdom 

Belgium . 

West  Germany 

Greece 

Indonesia 

Hong  Kong 

Japan 

Other 


1,140 

200 
398 
26 
10 
40 
6 
34 

19 

2 

176 

20 

2 

16 
191 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

United  Kingdom 

Italy 

Japan 

Other 


1,080 

801 
25 
67 
11 
3 
35 

75 
63 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


429 

67 

104 

16 

6 
21 

2 
16 

21 

1 

35 

10 

4 

9 
117 


1,163 

245 
311 

13 
9 

35 

40 
30 

22 
178 

3 

17 

65 

195 


404 


6,049 


91 

1,166 

76 

1,774 

8 

126 

5 

69 

25 

171 

- 

48 

17 

164 

5 

76 

- 

541 

6 

69 

41 

462 

- 

62 

2 

26 

9 

82 

31 

319 

88 

894 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


553 

373 

12 

33 

7 

2 

19 

52 
55 


836 

467 
54 
38 
16 
11 
1 

168 
81 


486 


6,475 


239 

3,261 

34 

225 

21 

257 

12 

78 

8 

115 

2 

753 

- 

15 

119 

1,319 

51 

452 

2,165 

426 

448 
69 
42 

106 
18 
73 
25 

118 
20 

101 

31 

9 

40 

161 

478 


3,694 

1,744 

124 

134 

55 

70 

366 

2 

93  7 

262 


Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


Table  5.  — IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


May 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


April 


Quantity 
(1,000 

lbs.) 


Value 
($1,000) 


5  months 
through  May 


Quantity 
(1,000 

lbs.) 


Value 
($1,000) 


TOTAL 

Canada 

Dominican  Republic 
United  Kingdom. . . . 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


TOTAL.  .  . 

Canada 

Columbia 

Argentina 

Sweden 

Finland 

Denmark, 

United  Kingdom 
Netherlands. . . 

Belgium 

West  Germany. . 

Austria 

Switzerland. . . 

Poland 

Spain 

Italy 

Yugoslavia.  ... 

I srael 

Hong  Kong 

Japan 

Other 


TOTAL.  .  . 

Canada 

Mexico 

United  Kingdom 
Netherlands. . . 

France 

West  Germany. . 
Switzerland.  .  . 

Italy 

Israel 

Other 


1,180 

315 
60 

239 

4 

1 

33 

122 
47 

125 

234 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


2,422 

1,007 

1,914 

746 

15,507 

6,450 

214 

81 

492 

187 

5,629 

2,281 

176 

28 

146 

22 

701 

103 

149 

49 

185 

65 

1,811 

680 

880 

222 

560 

150 

3,232 

769 

208 

173 

24 

19 

624 

534 

221 

97 

73 

45 

717 

335 

414 

243 

319 

164 

1,717 

936 

47 

47 

37 

37 

210 

233 

16 

14 

37 

39 

224 

238 

69 

40 

21 

8 

333 

195 

28 

13 

20 

10 

309 

146 

Candy  and  other  confectionery,  n.e.s., 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


7,988 

2,881 

8,225 

3,045 

35,365 

12,957 

349 

84 

294 

84 

1,451 

406 

522 

94 

414 

75 

2,379 

432 

873 

187 

471 

113 

2,371 

524 

648 

213 

950 

303 

2,752 

888 

107 

29 

188 

58 

461 

135 

331 

102 

499 

162 

1,835 

567 

2,760 

872 

2,899 

936 

13,192 

4,221 

706 

267 

506 

186 

2,012 

718 

221 

161 

131 

94 

935 

542 

75 

52 

43 

27 

274 

160 

97 

62 

196 

98 

489 

279 

31 

25 

35 

32 

151 

112 

135 

27 

271 

19 

799 

123 

7 

9 

105 

42 

138 

67 

573 

475 

522 

494 

2,960 

2,589 

10 

6 

26 

14 

101 

54 

45 

19 

209 

53 

603 

164 

18 

10 

58 

29 

716 

169 

65 

45 

39 

30 

281 

188 

415 

142 

369 

196 

1,465 

619 

Candy  and  other  confectionery,  n.e. 
containing  cocoa  or  chocolate 
(TSUSA  code  15710401 


668 

188 
21 

122 
3 
1 
42 
89 
59 
52 
91 


1,361 

418 

3 

572 

1 

10 

7 

82 

32 

17 

219 


761 

216 

1 

281 

1 

11 

10 

83 

39 

8 

111 


10,080 

2,721 
245 

4,416 
156 
152 
454 
490 
120 
366 
960 


5,504 

1,541 
92 

2,129 
123 
113 
292 
433 
183 
162 
436 


n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF   SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4-week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-centspecialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
I.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
Dr  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  description 
f  the  survey  appears  on  pages  5  and  6, 


Table  1.  Summary  of  Manufacturers'  Net  Sales  of  Confectionery; 

(Millions   of   dollars) 


1971  to  1973 


Month  and  year 


Total' 
seasonally  adjusted) 


Total' 
(unadjusted) 


1973 

June 

May 

April 

March 

February 

January 

1972 

December 

November 

October 

September 

Augus  t 

July 

June 

May 

April 

March 

February 

January 

1971 

December 

November 

October 

September 

August 

July 

June 

Data  include  manufacturer — retailers. 


167 

171 
r 
177 

180 
160 
174 


181 
169 
157 
168 
185 
165 
163 
166 
155 
157 
150 
165 


155 
166 
166 
160 
173 
167 
170 


135 

143 
"•154 
182 
172 
184 


172 
199 
195 
221 
177 
110 
134 
137 
133 
163 
168 
167 


157 
195 
204 
215 
160 
115 
139 


^°'?%ntot  Documents 
Superintendt-nt  oi 

^uiries  concerning  these  figures  sliouid  be  addressed  to  tlie  U.S.  Department  of  Commerce,  Bureau , of  th^  Census,  industry 
vision,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  pertopy— $1 .50  per  year. 


PEPOSIVOKI 


TABLE  2. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS' 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


JUNE 
1973 


SALES 
(SI  1 000  I 


MAY 
IV73 


SALES 
($1,000) 


APRIL 
1973 


SALES 
(SliOOO) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA.  •  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  

CALIFORNIA i 

WASHINGTON  AND  OREGON 


7^480 

56,141 
24,553 

31,588 

42,396 

36,830 

4,237 

1,329 

4,286 
2,441 
1,845 


3,093 
3,646 


1,306 

3,467 

984 

8,165 

7,755 

410 


8,511 

60,968 
23,644 
37,324 

39,662 

34,036 

4,279 

1,347 

4,696 
2,742 
1,954 

7,932 


3,479 
4,453 


1,375 

3,765 

1,205 

8,718 

8,265 

453 


9,880 

62,538 
24 ,  107 
38,431 

41,263 

34,987 

4,003 

2,273 

4,461 
2,497 
1,964 

9,184 


4,883 
4,301 


1,519 

3,529 

1,847 

9,839 

9,338 

501 


TABLE    3 POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS' 

BY    TYPE    OF    CONFECTIONERY 


SIC 
CODE 


2065324 
206S3S1 
2065371 

2060114 
2065201 
2060121 


TYPE  OF  PRODUCT 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

Sl.OO  OR  MORE  PER  POUND  

S0.50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 


JUNE  1973 


QUANTITY 


THOUSAND 
POUNDS 


180,785 


3,765 
32,477 
37,071 

61,702 
23,798 
21,972 


VALUE 


THOUSAND 
DOLLARS 


3,503 

18,512 

9,751 

35,224 

16,612 

7,777 


.1AY    1973 


QUANTITY 


THOUSAND 
POUNDS 


179,723 


5,442 
28,035 
32,924 

67,128 
22,543 
23,651 


VALUE 


THOUSAND 
DOLLARS 


5,464 

15,373 

8,790 

39,618 

14,264 

8,133 


Table 

4.— EXPORTS  OF  CONFECTIONERY  PRODUCTS 

June 

May 

6  mon 
through 

ths 
June  1973 

Country  to  which  exported 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Quantity 
(1,000 

lbs.) 

Value 
($1,000) 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 

Tot  al -  ,  ,  .  -  o 

876 

219 

282 

2 

16 

19 

36 
7 
6 

19 
9 

7 

77 

177 

333 

80 
67 

1 

7 

13 

13 
6 
6 
6 

7 

4 
29 
94 

1,140 

200 
398 
26 
10 
40 
6 
34 

19 

2 

176 

20 

2 

16 

191 

429 

67 

104 

16 

6 
21 

2 
16 

21 

1 
35 
10 

4 

9 

117 

6,925 

1,385 

2,056 

128 

85 
190 

48 
200 

83 
547 

88 
471 

62 

26 

89 

396 

1,071 

2,498 

506 

Mexico. •..■■■>■■.•■•■• •■■ 

515 

Panajna.  ••o*******.*. 

70 

Bermuda ••••••••■■■••■•■•■■•■•• 

49 

119 

Haiti 

18 

Netherlands  Antilles. ......... 

86 

Sweden .> 

31 

124 

26 

West  Germany 

Greece ........«c.eo..D.. 

108 
31 

9 

44 

190 

Other 

572 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 

779 

408 
21 

35 
5 
8 

4 

204 

94 

452 

187 

14 

21 
3 
6 
2 

153 
66 

1,080 

801 
25 

67 

11 

3 

35 

75 
63 

553 

373 
12 

33 

7 

2 

19 

52 
55 

7,254 

3,669 
246 

292 
83 

123 

757 

15 

1,523 

546 

4,146 

1,931 
138 

Mexico 

155 
58 

Be  rmud  a , 

76 

United  Kingdom 

368 

2 

1,090 

328 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


Table  5.  —  IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


June 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


May 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


6  months 
through  June  1973 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


Chocolate,  sweetened,  except  bars  and 

blocks   of   10   pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dominican  Republic 
United  Kingdom.... 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

I srael 

Other 


1,146 

158 
79 

3  54 
79 

144 

201 
65 
8 
13 
20 
25 


495 

63 
18 
129 
24 
80 
88 
40 

9 
11 

9 
24 


2,422 

214 
176 

149 

880 

208 

221 

414 

47 

16 

69 

28 


1,007 

81 

28 

49 

222 

173 

97 

243 

47 

14 

40 

13 


16,653 

5,787 
780 

2,165 

3,311 
768 
918 

1,782 
218 
237 
353 
334 


Candy  and  other  confectionery,  n.e.s. 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 


TOTAL. . . 

Canada 

Columbia 

Argentina 

Sweden 

Finland 

Denmark, 

United  Kingdom 
Netherlands.  . . 

Belgium 

West  Germany. . 

Austria 

Switzerland. . . 

Poland 

Spain 

Italy 

Yugoslavia. . . . 

Israel 

Hong  Kong 

Japan 

Other 


7,024 

396 

467 

518 

694 

94 

167 

2,448 

512 

126 

36 

83 

26 

32 

146 

552 

36 

158 

185 

57 

291 


2,670 

94 

84 

105 

230 

29 

54 

744 

206 

82 

20 

52 

14 

6 

65 

574 

20 

45 

76 

43 

127 


7,988 

349 

522 

873 

648 

107 

331 

2,760 

706 

221 

75 

97 

31 

135 

7 

573 

10 

45 

18 

65 

415 


2,881 


42,389 


84 

1,847 

94 

2,846 

187 

2,889 

213 

3,446 

29 

555 

102 

2,002 

872 

15,640 

267 

2,524 

161 

1,061 

52 

310 

62 

572 

25 

177 

27 

831 

9 

284 

475 

3,512 

6 

137 

19 

761 

10 

901 

45 

338 

142 

1,756 

Candy  and  other  confectionery,  n.e. 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


TOTAL 

Canada 

Mexico 

United  Kingdom 
Netherlands. . . 

France 

West  Germany. . 
Switzerland. . . 

Italy 

Israel 

Other 


908 

114 
7 

379 
28 
10 
27 
68 
19 

256 


504 

113 

2 

197 

8 

10 

24 

60 

9 

81 


1,180 

315 
60 

239 

4 

1 

33 

122 
47 

125 

234 


668 

188 
21 

122 
3 
1 
42 
89 
59 
52 
91 


10,988 

2,835 
252 

4,795 
184 
162 
481 
558 
139 
366 

1,216 


6,945 

2,344 
121 
809 
793 
614 
423 
976 
242 
249 
204 
170 


15,627 

500 
516 
629 

1,118 
164 
621 

4,965 
924 
624 
180 
331 
126 
123 
132 

3,163 
74 
209 
245 
231 
746 


6,008 

1,654 
94 

2,326 
131 
123 
316 
493 
192 
162 
517 


n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.  1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


,25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 
RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods- -Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods-- Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods--This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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U.  S.  DEPARTMENT  OF  COMMERCE  •  Social  and  Economic  Statistics  Administration  •  BUREAU  OF  THE  CENSUS 


September  1973 


SERIES:    M20C(73)-7 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  description 
of  the  survey  appears  on  pages  5  and  6. 


Table  l.--Summary  of  Manufacturers'  Net  Sales  of  Confectionery:    1971  to  1973 


(Millions  of  dollai's) 


Month  and  year 


Total' 
{seasonally  adjusted) 


Total' 
(unadjusted) 


1973 

July 

June „  o 

May 

April .  .  . 

March 

February 

January 

1972 

December .  . 

November 

Oct  ober 

September 

Aug:ust 

July .  . 

June 

May 

April 

March 

February 

January 

1971 

December 

November 

October 

September 

August 

July 


166 

167 
171 
177 
180 
160 
174 


181 
169 
157 
168 
185 
165 
163 
166 
155 
157 
150 
165 


155 
166 
166 
160 
173 
167 


Pi  blic  Library 


Superintendent  of  Documents 


114 
135 
143 
154 
182 
172 
184 


172 
199 
195 
221 
177 
110 
134 
137 
133 
163 
168 
167 


157 
195 
204 
215 
160 
115 


Data  include  manufacturer-retailers. 


: :  i:: 


-.-fry 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Comrnerre,^fiore3li  oithe  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-$1 .50  per  year. 


TABLE  2.- 


-DOLLAR  bALEb  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PKODUCTi, 
BY  KIND  OF  BUblNEbb  AND  GEOGRAPHIC  AREA 


ITErt 


estimated  total  sales  of  manufacturer-wholesalers 
and  chocolate  manufacturers  by  geographic  areat 
umited  states  total  ■ 

imev^  England 

middle  atlantic  

NElv    YORK    AND    NEW    JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA 

MICHIGAN  AND  I  ISCONSIN 

AEST  NORTH  CENTRAL ■ 

lINNESOTAi  KA,viSASi  S.  DAKOTA  &  NEBRASKA.  .  , 
IOWA  AND  P'lSSOURI ■ 

SOUTH  ATLANTIC 

MARYLAND!  DISTRICT  OF  COLUMBIA!  VIRGINIA! 
iVEST  VIRGINIA!  NORTH  CAROLIiJA!  AND 
SOUTH  CAROLINA.  ....  

GEORGIA  AND  FLORIDA 

East  SOUTH  CENTi^AL  (KENTUCKY!  TENNESSEE! 

ALABAMA!  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS!  LOUISIANA! 

OKLAHOMA!  AMD  TEXAS)  

MOUNTAIN  (ARIZONA!  COLORADO!  IDAHO!  NEi, 

MEXICO!  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


JULY 
1973 


SALES 
($l!000) 


109,579 

5,226 

48,680 
18,859 
29,821 

34,246 

29,654 

3,095 

1,497 

3,936 
2,107 
1,829 

6,248 


JUNE 
1973 


SALES 

(siiuoo) 


7,616 

56,282 
24,713 
31,569 

42,836 

37 ,  292 

4,215 

1,329 

4,288 
2,443 
1,845 

6,738 


2,817 

3,091 

3,431 

3,647 

979 

1,082 

2,830 

3,338 

849, 

933 

6,585 

7,802 

6,214 

7,389 

371 

413 

I 


TABLE  3. — POUNDAtiE  AND  DOLLAR  bALEb  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURES, 

BY  TYPE  OF  CONFECTIONERY 


TYPE    OF    PRODUCT 

JULY 

1973 

JUNE 

1973 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES    OF    SELECTED    ESTABLISHMENTS 

148,786 

3,602 
26,550 
27,885 

52,080 
20,013 
18,656 

75,601 

3,303 

14,807 

7,611 

31,606 

11,418 

6,856 

180,142 

3,748 
32,369 
35 , 630 

61,692 
24,920 
21,783 

90,083 

2065324 
2065351 
2065371 

PACKAGE    GOODS    MADE    TO    RtTAIL    AT: 

11.00    OR    MORE    PER    POUND     

SO. 50    TO    J.0.99    PER    POUimO 

LESS    THAN    $0.50    PER    POUND    

3,488 
18,511 

2060114 
2065201 
2060121 

BAR    GOODS 

5    CENT    AND    10    CENT    SPECIALTIES    

BULK    GOODS!     INCLUDING    PENNY    GOODS 

i 

35,217 

15,969 

7,723 

Table  4. — EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


July 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


Quantity 

(1,000 

lbs.) 


Value 
(|l,000) 


7  months 
through  July  1973 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Haiti 

Netherlands  Antilles 

Sweden 

United  Kingdom 

Belgium 

West  Germany 

Greece 

Indonesia 

Hong  Kong 

Japan 

Other 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

United  Kingdom 

Italy 

Japan 

Other 


315 

172 

9 

9 

15 

3 

83 

84 

7 

15 
1 
7 
5 

55 
141 


378 

192 

7 

37 

2 

6 


50 
84 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (062011f) 


330 

88 

48 

5 

3 

6 

1 

33 

20 

6 

6 
1 
4 
2 
28 
79 


876 

219 

282 

2 

16 

19 

36 
7 
6 

19 
9 


7 

77 

177 


80 

67 

1 

7 

13 

13 
6 
6 
6 

7 


4 
29 
94 


7,846 


700 

228 

137 

94 

205 

51 

283 

167 

554 

88 

486 

63 

33 

94 

451 

212 


Confectionery  containing  cocoa  or 
chocolate  (0730020) 


248 

112 

5 

19 

1 

4 


40 
67 


408 

21 

35 

5 

8 

4 

204 
94 


187 

14 

21 

3 

6 

2 

153 
66 


7,63  2 

3,861 

253 

329 

85 

129 

757 

15 

1,573 

630 


2,828 

594 

563 
75 
52 

125 
19 

119 
51 

130 
26 

114 
32 
13 
46 

218 

651 


4,394 

2,043 

143 

174 

59 

80 

368 

2 

1,130 

395 


Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


Table  5. — IMPORTS    OF  CONFECTIONERY   PRODUCTS 


Country  of  origin 


July 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


June 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


7  months 
through  July  1973 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dominican  Republic 
United  Kingdom.... 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel , . 

Other 


1,185 

183 
199 
361 

82 

255 

4 

32 

67 


605 

70 

45 

153 

90 
136 
10 
36 
62 


1,146 

158 
79 

354 
79 

144 

201 
65 
8 
13 
20 
25 


17,838 


63 

5,970 

18 

979 

29 

2,526 

24 

3,311 

80 

850 

88 

1,173 

40 

1,786 

9 

250 

11 

304 

9 

353 

24 

336 

Candy  and  other  confectionery,  n.e.s. 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


TOTAL. . . 

Canada 

Columbia 

Argentina 

Sweden. 

Finland 

Denmark 

United  Kingdom 
Netherlands, . . 

Belgium 

West  Germany. . 

Austria 

Switzerland. , . 

Poland 

Spain 

Italy 

Yugoslavia. . . . 

Israel 

Hong  Kong 

Japan 

Other 


7,544 

585 

517 

622 

677 

144 

255 

2,539 

600 

221 

60 

54 

21 

97 

23 

646 

17 

43 

121 

49 

253 


3,066 


7,024 


155 

396 

95 

467 

140 

518 

261 

694 

49 

94 

90 

167 

871 

2,448 

250 

512 

187 

126 

43 

36 

38 

83 

24 

26 

20 

32 

18 

146 

632 

552 

9 

36 

12 

158 

53 

185 

38 

57 

81 

291 

2,670 


49,933 


94 

2 

,432 

84 

3 

363 

105 

3 

,511 

230 

4 

,123 

29 

699 

54 

2 

,257 

744 

18 

,179 

206 

3 

,124 

82 

1 

,282 

20 

370 

52 

626 

14 

198 

6 

928 

65 

307 

574 

4 

158 

20 

154 

45 

804 

76 

1 

022 

43 

387 

127 

2 

,009 

Candy  and  other  confectionery,  n.e 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


TOTAL. . . 

Canada 

Mexico 

United  Kingdom 
Netherlands. . . 

F»"ince. 

Vies  '.  Germany. . 
Switizerland. . . 

Italy. 

Israel 

Other.. 


125 

953 

6 

3 

24 

98 

1 

201 


802 
68 

518 

2 

2 

22 

102 
1 

87 


114 
7 

379 
28 
10 
27 
68 
19 

256 


504 


12,399 


113 

2 

,960 

2 

252 

197 

5 

,748 

8 

190 

10 

165 

24 

505 

60 

656 

9 

140 

- 

366 

81 

1 

,417 

7,550 

2,414 
166 
962 
793 
704 
559 
986 
278 
311 
204 
173 


18,693 

655 
611 
769 

1,379 
213 
711 

5,836 

1,174 
811 
223 
369 
150 
149 
150 

3,795 
83 
221 
298 
269 
827 


6,810 

1,722 
94 

2,844 
133 
125 
338 
595 
193 
162 
604 


-Represents  zero. 

n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.  1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


:25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  form  MA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-  -  Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products- -In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties — These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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technical  knowledge  in  321  specialized  fields. 


Return  this  coupon  now 
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CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

August  1973 


U.  S.  DEPARTMENT  OF  COMMERCE  •  Social  and  Economic  Statistics  Administration  •  BUREAU  OF  THE  CENSUS 


October  1973 


SERIES:    M20C(73)-8 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  description 
of  the  survey  appears  on  pages  5  and  6. 


TABLE  1. --SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF  CONFECTIONERY:   1971  TO  1973 
(Millions  of  dollars) 


August. . . 

July 

June 

May. . , . , . 
April, . . . 
March. . . , 
February. 
January, . 


December. . 
November. . 
October. . . 
September. 
August, . . . 

July 

June 

May 

April 

March 

February.  . 
January. . . 


December, , 
November, . 
October. . . 
September. 
August. , . . 


Month  and  year 


1972 


Total' 

Total' 

(seasonally  adjusted) 

(unadjusted) 

190 

183 

166 

114 

167 

135 

171 

143 

177 

154 

180 

182 

160 

172 

174 

184 

181 

172 

169 

199 

157 

195 

168 

221 

185 

177 

165 

110 

163 

134 

166 

137 

155 

133 

157 

163 

150 

168 

165 

167 

155 

157 

166 

195 

166 

204 

160 

215 

173 

160 

Note:    Data  include  from   15   to   25   percent  estimation  for  non response  and  for  smal 1  establishments 

excluded  from  the  panel.  ii   ,    t-*  i  i-   t  •» 

!3oston  Pub?!C  Library 


buperintendent  of  Documents 


Data  include  manufacturer- retailers. 


Inquiries  concerning  these  figures  should   be  addressed  to  the  U.S.  Department  of  Cdmmerce,  Bureau^  of  tne  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy~$1 .50  per  year. 


TABLE  2. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


AUaUbT 
1973 


SALEa 
($1.0001 


JULY 
1973 


SAlES 
($1,000) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTJREK-WHOLfSALERS 
A^:D  CHOCOLATE  MANUFACTURERS  BY  GtOQRAPHIC  AREA, 
UNITED  STATES  TOTAL' 

NElV  ENGLAND 

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  ^10RTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS,  S,  DAKOTA  6,    NEBRASKA,  ,  , 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMdlA,  VIRiilNiA, 
WEST  VIRGINIA.  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  Florida 

EAST  SOUTH  central  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  lOAHO,  NE.v 
MEXICO,  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


5,226 


82 

643 

49 

292 

28 

886 

19 

096 

53 

757 

30 

196 

56 

611 

33 

630 

49 

708 

29 

038 

4 

399 

3 

095 

2 

504 

1 

497 

4 

727 

3 

893 

2 

659 

2 

0-55 

2 

068 

1 

828 

4,119 

2,818 

4,631 

3,431 

1,490 

1,104 

3,005 

2,860 

1,145 

800 

0,547 

6,576 

0,060 

6,214 

487 

362 

Excludes   manufacturer-retailers . 


TABLE    3, 


— POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS, 

BY    TYPE    OF    confectionery' 


TYPE   OF 

PRODUCT 

AUbUST 

1973 

JULY 

1973 

SIC 
CODE 

r:UANTITY 

THOUSAND 
POUNjS 

VALUE 

Thousand 

DOLLARS 

(JUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

2065324 

TOTAL    SALES   OF   SELECTED   ESTABLISHMENTS '    

PACKAGE    GOODS   MADE   TO   RETAIL    AT! 

$1.00    OR    MORE    PER    POUND , 

243,059 

6,059 
56,697 
38,807 

.SN,S18 
26,870 
25,808 

131,S04 

5,85-1 
32,2.1:^ 
11,5!.-. 

57 , 538 

15,527 

9,131 

It!-, 401 

3,575 
2:;,  653 
2S,041 

52,479 
19,904 
18,749 

75,833 
3,26.1 

20653?! 

$0.50    TO    $0.99    PER    POUND 

14,S57 

2065371 

LESS   THAN    to. 50   PER   POUND , 

7,697 

2060111* 

BAR    GOODS 

31,799 

2065201 

5   CENT    AND    10   CENT   SPECIALTIES    

11,390 

2060121 

BULK   GOODS,    INCLUDING   PENNY   GOODS , 

6,876 

^The  data    in    this    table   are   obtained    from  a   sample    panel    of    about    80    large   coiJectionery    and  chocolate    manufacturers.      Tliis 
compares    to   a    panel   of    250  respondents    reporting   the   same   product   detail    on   the  annual    survey.      The  monthly   data  are    intended   to 
reflect   a   trend  of   confectionery   product   sales   whereas   the  annual    provides     an  estimate  of   the  absolute   level   of   annual   sales. 
An  acceptable   technique  would   be   to  prorate   the  monthly /annual   difference  among  the  months,    thereby   retaining   the  existing 
month-to-month    trend. 

^Excludes    manufacturer -retailers. 


TABLE  4. — EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Aug 

ust 

July 

8  months 
through  August  1973 

Country  to  which  exported 

Quantity 
(1,000 
lbs.  ) 

Value 
($1,000) 

Quantity 

(1,000 

lbs.) 

Value 
($1,000) 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 

Total 

Canada 

1,022 

301 

248 

33 

11 

15 

1 

13 

8 

19 

5 

9 

22 

8 

11 

41 

247 

459 

160 

72 

14 

6 

7 

1 

19 

8 

12 

3 

2 

11 

4 

5 

15 

120 

921 

315 

172 

9 

9 

15 

3 

83 

84 

7 

15 
1 
7 
5 

55 
141 

330 

88 

48 

5 

3 

6 

1 

33 

20 

6 

6 
1 
4 
2 
28 
79 

8,868 

2,001 

2,476 

170 

105 

220 

52 
326 
175 
57  3 

93 
495 

85 

41 

105 

492 

1,459 

3,287 
754 

635 

89 

Be  rmud  a 

58 

Bahamas 

132 

Haiti 

20 

138 

Sweden 

United  Kingdom. 

59 

14  2 

29 

West  Germany 

Greece . . . . „ 

116 
43 

Indonesia 

17 

Hong  Kong 

31 
233 

Other 

771 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 

Total 

2,535 

1,656 
23 

9 
21 

720 
106 

1,471 

911 
16 

6 

10 

465 
63 

378 

192 
7 

37 
2 
6 

50 
84 

248 

112 

5 

19 

1 
4 

40 
67 

10, 167 

5,517 

276 

329 

94 

150 

757 

15 

2,293 

736 

Canada 

2  954 

159 

Panama 

174 

65 

Bahamas 

90 

368 

Italy 

2 

Other 

458 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


TABLE    5.  — IMPORTS    OF   CONFECTIONERY    PRODUCTS 


Country  of  origin 


August 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


July 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


8  months 
through  August  1973 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


TOTAL , 

Canada. , 

Dominican  Republic, 
United  Kingdom.,,., 

Ireland , 

Netherlands. ....... 

Belgium , 

West  Germany , 

Switzerland 

Italy , 

Israel. , 

Other. 


TOTAL. . . , 

Canada , 

Columbia , 

Argentina , 

Sweden , 

Finland , 

Denmark 

United  Kingdom 
Netherlands. . . 

Belgium 

West  Germany. . 

Austria 

Switzerland, , , , 

Poland 

Spain , 

Italy , 

Yugoslavia. ... 

Israel 

Hong  Kong 

Japan 

Other 


TOTAL. 


Canada 

Mexico 

United  Kingdom. 
Netherlands. . . . 

France 

West  Germany... 
Switzerland. . „ . 

Italy. 

Israel . . . 

Other 


6,  568 

461 

932 

103 

28 

77 

2,375 

413 

100 

40 

96 

13 

100 

51 

460 

36 

97 

55 

47 

432 


371 

60 

1,555 

47 

22 

213 
23 
22 
24 

181 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


1,864 

732 

1,  185 

605 

19,702 

8,282 

175 

70 

183 

70 

6,145 

2,484 

104 

30 

199 

45 

1,083 

196 

G35 

287 

361 

153 

3,161 

1,249 

79;' 

213 

- 

- 

4,109 

1,006 

7  2 

66 

82 

^i0 

922 

770 

41 

24 

2oo 

136 

1,214 

583 

- 

- 

4 

10 

1,786 

986 

17 

Id 

32 

36 

267 

293 

- 

- 

67 

62 

304 

311 

- 

- 

- 

- 

353 

204 

22 

27 

2 

3 

358 

200 

Candy  and  other  confectionery,  n.e.s., 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


2,353 

170 
86 

217 

33 

8 

31 

817 

152 
58 
47 
63 
9 
19 
89 

359 
20 
21 
27 
39 

ss 


7,544 

585 

517 

622 

677 

144 

255 

2,  539 

600 

221 

60 

54 

21 

97 

23 

646 

17 

43 

121 

49 

253 


3,066 


56,501 


155 

3 

084 

95 

3 

824 

140 

4 

443 

261 

4 

,226 

49 

727 

90 

2 

334 

871 

20 

,554 

250 

3 

537 

187 

1 

382 

43 

410 

38 

722 

24 

211 

20 

1 

028 

18 

358 

632 

4 

618 

9 

190 

12 

901 

53 

1 

077 

38 

434 

81 

2 

441 

Candy  and  other  confectionery,  n.e.s. 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


352 

1,411 

1H6 

125 

21 

- 

841 

953 

14 

6 

22 

3 

106 

24 

24 

98 

38 

1 

4 

- 

96 

201 

802 

14 

917 

68 

3 

331 

- 

312 

518 

7 

303 

2 

237 

2 

187 

22 

718 

102 

679 

1 

162 

- 

390 

87 

1 

598 

21,046 


825 
697 
986 

1,412 
221 
742 

6,653 

1,326 
869 
270 
432 
159 
168 
239 

4,154 
103 
242 
325 
308 
915 


8,162 

1,908 
115 

3,685 
147 
147 
444 
619 
231 
166 
700 


-Represents  zero, 

n,e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF   SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent, 
caution. 


particularly,    should    be    used    with 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD   ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  1  iteratu  re  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  form  MA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retailoutlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products- -In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
letailed  separately  or  in  economy  packages. 


Bulk  goods-- Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-centspecialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate  and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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of  the  survey  appears  on  pages  5  and  6. 


TABLE  1.— SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF  CONFECTIONERY:   1971  TO  1973 

(Millions  of  dollars) 


Month  and  year 


Total' 

Total' 

(seasonally  adjusted) 

(unadjusted] 

184 

236 

190 

183 

166 

114 

167 

135 

171 

143 

177 

154 

180 

182 

160 

172 

174 

184 

181 

172 

169 

199 

157 

195 

168 

221 

185 

177 

165 

110 

163 

134 

166 

137 

155 

133 

157 

163 

150 

168 

165 

167 

155 

157 

166 

195 

166 

204 

160 

215 

September. 
August . . . .  , 

July 

June 

May 

April 

March 

February. .  . 
January. , . , 


December. , 
November. . 
October. . , 
September. 
August. , . . 

Ju  1  y 

June 

May 

April 

March 

February. . 
January. , . 


December. . 
November, . 
October, . . 
September. 


1972 


1971 


Note:    Data  include  from   15   to   25   percent  estimation  for  nonresponse  and  for  small  establishments 
excluded  from  the  panel . 


^Data  include  manufacturer- retailers. 


Inquiries  concerning  these  figures  should   be  addressed  to  the  IJ)§^-HB?p3?trt)fe«  iaf^^^GSWrnerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  ^^[jtJj^grt^U^^^^^^^*'**^'*^  15  cents  per  copy-$1 .50  per  year. 


DOLLAR  bALLi  OF  CONFLCT lONLRY  AND  COMPtllTIVL  CHOCOLATt  PRODUCT^ , 

BY  K.1N0  OF  BUblNLSb  AND  GCOGRAPHIC  ARLA 


ITEM 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALFRS 
AND  CHOCOLATE  MAlJUFACTURERS  BY  GEOGRAPHIC  AREA, 
UMTER  STATES  TOTAL 


NEW  EN6LAND 


MIDOLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  . 


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHISAN  AND  WISCONSIN 


WEST  "lORTh  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA  S  NEBRASKA, 
lOKA  AND  MISSOURI 


SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA.  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 


EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH) 


PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON. 


SEPTEMBER 
1973 


SALES 
(tl,000) 


230,006 

12,479 

104,846 
37 ,  304 
67,542 

76,376 

66,177 

6,557 

3,642 

5,525 
3,338 
2,187 

9,154 


AUGUST 
1973 


178,069 
9,540 


82 

629 

28 

619 

54 

010 

56 

480 

49 

577 

4 

399 

2 

504 

4 

7  27 

2 

659 

2 

,068 

8,874 


3,982 

4,140 

5,172 

4,734 

2,055 

1,168 

6,284 

2,999 

1,487 

1,145 

11,800 

10,507 

11,211 

9,985 

589 

522 

TABLE.     3. — POUNDAGL    AND    DOLLAR    iALEb     OF    bLLLCTLO    MANUFACTURER-WHOLLbALLRi     AND    CHOCOLATL     MANUFACTURERS, 

BY    TYPL    OF    CONFECTIONLRY 


TYPE    OF    PRODUCT 

SEPTEMBER    1973 

AUGUST 

1973 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

(SUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES    OF    SELECTED   ESTABLISHMENTS 

316,607 

12,405 
84 , 308 
63,553 

93,806 
25,371 
37,164 

177,040 

12,953 
49,534 
20,389 

61,965 
18.698 
13,501 

243,586 

6,020 
56,766 
38,913 

88,860 
26,968 
26,059 

131,967 

206532t 
2065351 
2C65371 

PACKAGE    GOODS    MADE    TO    RETAIL    ATI 

tl.OO    OR    MORE   PER    POUND    

»0,50    TO    $0,99    PER    POUND 

LESS    THAN    $0.50    PER    POUND    

5,929 
32,278 
11,438 

2060114 

BAR    GOODS 

57,542 

2065201 

5   CENT    AND    10   CENT   SPECIALTIES    

15,538 

2060121 

BULK    GOODS,     INCLUDING    PENNY    GOODS 

9,242 

TABLE  4. — EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


September 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


August 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


9  months 
through  Sept.  1973 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Haiti 

Netherlands  Antilles 

Sweden 

United  Kingdom 

Belgium 

West  (jcrmany 

Greece. 

Indonesia 

Hong  Kong 

Japan 

Other 


Total , 

Canada 

Mexico , 

Panama , 

Bermuda , 

Bahamas , 

United  Kingdom, 

Italy 

Japan 

Other 


1,675 

822 

244 

12 

23 

28 

3 

34 

34 

111 

2 

2 

9 
28 
29 

294 


1,620 

799 

28 

40 

13 

7 


633 
100 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


730 

322 
81 

6 
20 
18 

2 
14 

7 
66 

1 

4 

5 

17 

17 

150 


1,022 

301 

248 

33 

11 

15 

1 
43 

8 
19 

5 

9 
22 

8 

11 

41 

247 


459 


10,543 


160 

2,823 

72 

2,720 

14 

182 

6 

128 

7 

248 

1 

55 

19 

360 

8 

209 

12 

684 

3 

95 

2 

497 

11 

85 

4 

50 

5 

133 

15 

521 

120 

1,753 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


1,085 


2,535 


475 

1,656 

19 

23 

23 

- 

9 

9 

4 

21 

469 

720 

86 

106 

1,471 


911 
16 


6 
10 


465 
63 


11,7'?7 

6,316 
304 
369 
107 
157 
757 
15 

2,926 
836 


1,076 

716 
95 
78 

150 
22 

152 
66 

208 
30 

120 
43 
22 
68 

250 

921 


6,950 

3,429 

178 

197 

74 

94 

368 

2 

2,064 

544 


Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S. 
Exports.   The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
0730020,  confectionery  containing  chocolate. 


TABLE    5. — IMPORTS    OF   CONFECTIONERY    PRODUCTS 


Country  of  origin 


September 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


August 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


9  months 
through  Sept.  1973 


Quantity 
(1,000 
lbs.) 


Value 
(21,000) 


TOTAL 

Canada.  . 

Dominican  Republic 
United  Kingdom..., 

Ireland. 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other. 


TOTAL 

Canada 

Columbia. ...... 

Argentina 

Sweden 

Finland 

Denmark 

United  Kingdom 
Netherlands. . . 

Belgium 

West  Germany. . 

Austria 

Switzerland, . . 

Poland 

Spain 

Italy 

Yugoslavia, , . . 

Israel 

Hong  Kong 

Japan 

Other 


7,808 

521 
588 
598 
463 
127 
306 
2,397 
566 

77 
503 
104 

75 

28 
208 
450 

50 
137 
178 

36 
396 


TOTAL. . . 

Canada 

Mexico 

United  Kingdom 
Netherlands. , . 

France 

West  Germany.. 
Switzerland. . . 

Italy 

Israel 

Other 


3,090 

923 

6 

1,082 

17 

17 

534 

159 
17 
46 

289 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


1,920 

i.nio 

1  ,864 

732 

21,622 

9,292 

305 

139 

175 

70 

6,450 

2,623 

_ 

- 

104 

30 

1,033 

196 

401 

169 

635 

287 

3,562 

1,418 

401 

105 

798 

213 

4,510 

1,111 

155 

126 

72 

66 

1,077 

896 

146 

82 

41 

24 

1,330 

665 

151 

142 

- 

- 

1,937 

1,128 

73 

90 

17 

15 

340 

383 

36 

26 

- 

- 

340 

337 

18 

11 

_ 

_ 

371 

215 

234 

120 

22 

27 

592 

320 

Candy  and  other  confectionery,  n.e.s., 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


3,550 


6,568 


156 

652 

113 

461 

133 

932 

166 

103 

58 

28 

129 

77 

774 

2,375 

249 

413 

89 

100 

128 

40 

73 

96 

70 

13 

7 

100 

309 

51 

640 

460 

29 

36 

34 

97 

89 

55 

30 

47 

274 

432 

2,353 


64,309 


170 

3 

605 

86 

4 

412 

217 

5 

041 

33 

4 

689 

8 

854 

31 

2 

640 

817 

22 

951 

152 

4 

103 

58 

1 

459 

47 

913 

63 

826 

9 

286 

19 

1 

056 

89 

566 

359 

5 

068 

20 

240 

21 

1 

038 

27 

1 

255 

39 

470 

88 

2 

837 

Candy  and  other  confectionery,  n.e.s, 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


2,137 

610 
2 

594 
11 
16 

359 

191 
32 
15 

307 


2,518 

371 

60 

1,555 

47 

22 

213 
23 
22 
24 

181 


352 

18 

,007 

186 

4 

234 

21 

318 

841 

8 

,385 

14 

254 

22 

204 

106 

1 

,252 

24 

838 

38 

179 

4 

436 

96 

1 

887 

24,596 

981 

810 

1,119 

1,578 

279 

871 

7,427 

1,575 

958 

398 

505 

229 

175 

548 

4,794 

132 

276 

414 

338 

1,189 


10,299 

2,518 
117 

4,279 
158 
163 
803 
810 
263 
181 

1,007 


-Represents  zero. 

n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL    ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-- Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods-- Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialtles--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods --This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


COUNTYaimdCITY 
DATA  BOOK 

1972 


r:^_i-.LO 


A  compact  and  comprehensive  presentation  ot  local  area  data  tailored  for  use  by  market  researchers,  business  analysts,  economists, 
legislators,  statisticians,  librarians,  and  others. 

Indispensable  as  a  quick  reference  tool  for  a  wide  variety  of  economic  and  social  facts  on  counties,  cities,  metropolitan  areas,  urbanized 
areas,  and  unincorporated  places  of  25,000  inhabitants  or  more  in  the  United  States. 


TAKEN FROM- 

The  1970  Census  of  Population  and  Housing,  the  1969  Census  of 
Agriculture,  and  the  1967  Censuses  of  Business,  Governments, 
Manufactures,  and  Mineral  Industries.  Statistics  from  other 
governmental  and  private  agencies  are  also  included. 

CONTAINS- 

196  items  of  statistical  data  for  each  of  the  50  States  and  3,141 
counties  or  county  equivalents  in  the  U.S. 

163  items  for  each  of  243  standard  metropolitan  statistical  areas 

(SMSA's) 

194  items  for  each  of  840  cities  of  25,000  inhabitants  or  more 

99  items  for  each  of  248  urbanized  areas  and  76  unincorporated 
places  of  25,000  inhabitants  or  more. 

ALSO INCLUDES- 

maps  for  each  State,   showing   counties,  SMSA's,  and  cities  of 
25,000  inhabitants  or  more 
explanatory  notes  and  source  citations 

appendixes  that  expand  or  explain  the  coverage  of  the  tables 


SUBJECTS  COVERED- 

Agriculture  Income  of  families 

Area  Labor  force 

Bank  deposits  Local  government 

Birth  and  death  rates  employment 

Business  firms  Manufactures 

Climate  Migration 

Crime  Mineral  industries 

Education  Population 

Electric  bills  Presidential  vote 

Employment  Public  assistance 

Farms  Retail  trade 

Governmental  revenue  Savings 

and  expenditures  Selected  services 

Home  equipment  Social  security 

Hospitals  Wholesale  trade 
Housing 

1,076  pp.  (clothbound)  at  $12.20 

COMPUTER  TAPES  AND  PUNCHCARDS- 

Computer  tapes  and  punchcards  containing  all  the  data  in  this 
volume  are  available  for  purchase.  Corresponding  sets  of  tapes 
and  cards  of  the  1967,  1962,  1956,  and  1952  editions  of  this 
book  are  also  available  for  purchase. 


U.S.  DEPARTMENT  OF  COMMERCE,  Social  and  Economic  Statistics  Administration,  BUREAU  OF  THE  CENSUS 

For  additional  information,  write  to:  Data  User  Services  Office,  Bureau  of  tfie  Census, 

Wasfiington,  D.C.,  20233 


(please   detach    along  this   dotted    line) 


tDER   FORM 

ase  send  me 


CS6.243/2:C83/972 


copy(ies)   of 

County  and  City  Data  Book,  1972  at  $12.20 


state 


Zip  code 


I  enclose   $  , 


(check,   money  order,  or  Supt.  of  Documents 


coupons)  or  charge  to   my  Deposit  Account   No. 
Total    Amount    $ 


MAIL   ORDER    FORM 
WITH    PAYMENT  TO 

Superintendent  of  Documents 

U.S.  Government  Printing  Office 

Washington,  D.C.  20402 

or  any  U.S.  Department  of 
Commerce  district  office 


FOR  USE  OF  SUPT.  DOCS. 

Enclosed 

To  be  mailed 

later 

Refund 

Coupon   refund 
Postage 


MAKE  CHECK   OR    IVIONEY   ORDER   PAYABLE   TO   SUPERINTENDENT   OF   DOCUMENTS 
To   Insure   Prompt,   Accurate   Shipment,    Place   Correct   Address   on    Mailing   Label    Below 


U.S.    Government    Printing   Office 

Public    Documents    Department 

Washington,    DC,    20402 


OFFICIAL    BUSINESS 


Street    Address 


ounty  and  City  Data  Book,  1972 


City,    State,    and    ZIP    Code 


POSTAGE  AND  FEES 

PAID 
U.S.  GOVERNMENT 
PRINTING  OFFICE 

375  '^ 

Special  Fourth  Class  Rate 
Book 


U.S.  DEPARTMENT  OF  COMMERCE 

Social  and  Economic  Statistics  Administration 

BUREAU  OF  THE  CENSUS 
Washington.  DC.    20233 


POSTAGE  AND  FEES  PAID 

U.S.  DEPARTMENT  OF  COMMERCE 

COM- 202 


OFFICIAL  BUSINESS 


JNITED  STATES 
PARTMENT  OF 
)MMERCE 
IBLICATION 


'v\ 


CURRENT  INDUSTRIAL  REPORTS 


/H JO C  fn)  Confectionery,  Including 
^  ^^/Q     Chocolate  Products 

October  1973 

U.  S.  DEPARTMENT  OF  COMMERCE  •  Social  and  Economic  Statistics  Administration  •  BUREAU  OF  THE  CENSUS 


December  1973 


SERIES:    M20C(73)-10 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  description 
of  the  survey  appears  on  pages  5  and  6. 


TABLE    1 .  —SUMMARY   OF   MANUFACTURERS '    >fET    SALES    OF 
CONFECTIONERY:       1971    TO   1973 


(Millions   of   dollars) 


Month   and   year 


October, . . 
September. 
August.  . . . 

July 

June. . . , . . 

May 

April 

March 

February. . 
January. . . 


December. . 
November. . 
October. . . 
September. 
August. . . . 

July 

June 

May 

April 

March 

February. . 
January. . . 


December. 
November. 
October.  . 


1973 


1972 


1971 


Total' 

(seasonally 

adjusted) 


177 
182 
190 
166 
167 
171 
177 
180 
160 
174 


181 
169 
157 
168 
185 
165 
163 
166 
155 
157 
150 
165 


155 
166 
166 


Total' 
( unadjusted) 


224 
233 
183 
114 
135 
143 
154 
182 
172 
184 


172 
199 
195 
221 
177 
110 
134 
137 
133 
163 
168 
167 


157 
195 
204 


Note:   Data  include  from  15  to  25  percent  estimation 
for  nonresponse  and  for  small  establishments  excluded 
from  the  panel. 

'Data  include  manufacturei — retailers. 
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Inquiries  concerning  these  figures  should   be  addressed   to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-SI  .50  per  year. 


TABLE  2.- 


-DOLLAR  SALEb  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


OCTOBER 
1973 


SALES 
1$1.000) 


SEPTEMBER 
1973 


SALES 
C$1,000) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  MORTh  CENTRAL 

MINNESOTA.  KANSAS,  S.  DAKOTA  &    NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA.  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  {KENTUCKY,  TENNESSEE. 

ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA. 

OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO,  IDAHO,  NEW 

MEXICO,  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


13,366 

96,667 
32,588 
64,079 

62,332 

52,082 

6,885 

3,365 

6,915 
4,099 
2,816 

13,916 


12,479 

103,122 
35,334 
67,788 

75,780 

65,602 

6,536 

3,642 

5,686 
3,499 
2,187 

9,167 


4,864 

4,052 

9,052 

5,115 

5,034 

2,055 

6,180 

6,327 

1,773 

1,370 

11,269 

11,800 

10,596 

11,211 

673 

589 

TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


TYPE    OF   PRODUCT 

OCTOBER    1973 

SEPTEMBER    1973 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

(JUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES   OF    SELECTED   ESTABLISHMENTS 

268,581 

15,966 
70,057 
47,941 

78,776 
23,317 
32,524 

151,977 

15,712 
41,000 
16,501 

51,058 
15,518 
12.188 

314,761 

12,445 
84 ,  274 
61 , 870 

93  ,  800 
25,333 
37.039 

206532't 

PACKAGE    ROODS    MADE    TO   RETAIL    ATI 

Jl.OO    OR    MORE   PER    POUND    

13,036 
49,447 
19,943 

2065351 

$0.50    TO    $0.99   PER    POUND 

2065371 

LESS    THAN    $0.50   PER   POUND    

2060114 

BAR    GOODS 

2065201 
2060121 

5    CENT   AND    10    CENT   SPECIALTIES    

BULK   GOODS,    INCLUDING   PENNY    GOODS 

16,673 
13.496 

TABLE  4. — EXPORTS  OF  CONFECTIONERV  PROJUCTS 


September 


Country  to  which  exported 


Quantity 

( 1 , 000 
lbs.) 


Value 

( $1 , 000 ) 


Quantity 

(1,000 

lbs.) 


Value 
($1,000) 


10  months 
through  Oct .  1973 


Quantity 

( 1 , 000 

lbs.) 


Value 
($1,000) 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Haiti 

Netherlands  Antilles 

Sweden 

United  Kingdom 

Belgium 

West  Germany 

Greece 

Indonesia 

Hong  Kong 

Japan 

Other 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

United  Kingdom. 

Italy 

Japan 

Other 


594 

377 

38 

20 

40 

58 

56 

8 

7 

29 

9 

3 

14 

23 

77 

264 


642 

248 

111 

12 

10 

19 

19 

20 

6 

7 

7 

4 

1 

8 

11 

36 

123 


1,675 

822 

244 

12 

23 

28 

3 

34 

34 

111 

2 

2 

9 
28 

29 
294 


730 

12 

,160 

4,659 

322 

3 

,417 

1,324 

81 

3 

,097 

827 

6 

220 

107 

20 

148 

88 

18 

288 

169 

2 

113 

41 

14 

416 

172 

7 

217 

72 

66 

691 

215 

1 

124 

37 

4 

506 

124 

- 

88 

44 

5 

64 

30 

17 

156 

79 

17 

598 

286 

150 

2 

017 

1,044 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


1,459 
50 
47 

6 
22 

1 

944 
193 


1,780 

838 

31 

24 

5 

13 

1 

705 
163 


1,620 

799 
28 
40 
13 


633 
100 


475 

7 

,775 

4,267 

19 

354 

209 

23 

416 

221 

9 

113 

79 

4 

179 

107 

- 

758 

369 

- 

15 

2 

469 

3 

870 

2,769 

86 

1 

029 

707 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S.  Exports. 
The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate;  0730020, 
confectionery  containing  chocolate. 


-IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


September 


Quantity 
( 1 , 000 
lbs.) 


Value 
($1,000) 


10  months 
through  Oct.  1973 


Quantity 
(1,000 
lbs.) 


Value 
( $1 , 000) 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dominican  Republic. 

United  Kingdom 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


TOTAL. . . , 

Canada 

Columbia , 

Argentina , 

Sweden , 

Finland , 

Denmark , 

United  Kingdom, 
Netherlands. . . . 

Belgium , 

West  Germany . , , 

Austria , 

Switzerland. . .  , 

Poland 

Spain 

Italy 

Yugoslavia. . . . . 

Israel , 

Hong  Kong 

Japan , 

Other , 


TOTAL 

Canada 

Mexico 

United  Kingdom. 
Netherlands. . . , 

France 

West  Germany. .  , 
Switzerland. . . . 

Italy 

Israel 

Other 


3,073 

1,629 

1,920 

1,010 

24,695 

10,921 

1,662 

732 

305 

139 

8,112 

3,355 

147 

36 

- 

- 

1,230 

232 

290 

133 

401 

169 

3,852 

1,551 

120 

34 

401 

105 

4,630 

1,145 

118 

130 

155 

126 

1,195 

1,026 

125 

57 

146 

82 

1,485 

722 

368 

297 

151 

142 

2,305 

1,425 

70 

73 

73 

90 

410 

456 

103 

79 

36 

26 

443 

416 

21 

19 

18 

11 

392 

234 

49 

39 

234 

120 

641 

359 

Candy  and  other  confectionery,  n.e.s 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 


7,548 

3,742 

7,808 

3,550 

71,837 

28,338 

482 

158 

521 

156 

4,087 

1,139 

619 

115 

588 

113 

5,031 

925 

641 

119 

598 

133 

5,682 

1,238 

541 

211 

463 

166 

5,230 

1,789 

168 

66 

127 

58 

1,022 

345 

300 

141 

306 

129 

2,940 

1,012 

2,210 

748 

2,397 

774 

25,161 

8,175 

338 

148 

566 

249 

4,441 

1,723 

163 

130 

77 

89 

1,622 

1,088 

96 

85 

503 

128 

1,009 

484 

93 

65 

104 

73 

919 

570 

54 

30 

75 

70 

340 

259 

85 

19 

28 

7 

1,141 

194 

306 

540 

208 

309 

872 

1,088 

563 

803 

450 

640 

5,631 

5,597 

43 

23 

50 

29 

283 

155 

39 

8 

137 

34 

1,077 

284 

133 

66 

178 

89 

1,388 

480 

80 

68 

36 

30 

550 

406 

594 

198 

396 

274 

3,431 

1,387 

Candy  and  other  confectionery,  n.e 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


4,185 

2,954 

3,090 

2,137 

22,192 

13,253 

1,289 

871 

923 

610 

5,543 

3,389 

13 

5 

6 

2 

331 

122 

1,223 

592 

1,082 

594 

9,608 

4,871 

38 

42 

17 

11 

292 

200 

33 

33 

17 

16 

237 

196 

866 

683 

534 

359 

2,118 

1,486 

239 

294 

159 

191 

1,077 

1,104 

112 

163 

17 

32 

291 

426 

25 

9 

46 

15 

461 

190 

347 

262 

289 

307 

2,234 

1,269 

-Represents  zero. 

n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figures  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


,25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.  calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  and  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  census  formMA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-  -  Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods-- Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties — These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods--This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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SERIES:    M20C(73)-11 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U  S  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  description 
of  the  survey  appears  on  pages  5  and  6. 


TABLE  1 . — SUMMARY  OF  MANUFACTURERS '  NET  SALES  OF 
CONFECTIONERY:   1971  TO  1973 

(Millions  of  dollars) 


Month  and  year 


November, , 
October. . . 
September. 
August. . .  . 

July 

June 

May 

April 

March 

February. . 
January. . . 


December. . 
November. . 
October. . . 
September. 
August, , , , 

July 

June 

May 

April 

March 

February. , 
January. . . 


December, 
November. 


1972 


Total' 

( seasonally 

adjusted) 


200 
180 
182 
190 
166 
167 
171 
177 
180 
160 
174 


181 
169 
157 
168 
185 
165 
163 
166 
155 
157 
150 
165 


155 
166 


Total' 
(unadjusted) 


235 
227 
233 
183 
114 
135 
143 
154 
182 
172 
184 


172 
199 
195 
221 
177 
110 
134 
137 
133 
163 
168 
167 


157 
195 


Note:      Data    include    from  15    to  25    percent   estimation 
for   nonresponse    and    for   small   establishments   excluded 
from   the    panel. 

'Data   include  manufacturer-retailers. 
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Inquiries  concerning  these  figures  should   be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-$1 .50  per  year. 


TABLE    2. --DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS, 
BY    KIND    OF    BUSINESS    AND    GEOGRAPHIC    AREA 

ITEM 

NOVEMBER 
1973 

SALES 
($1,000) 

OCTOBER 
1973 

SALES 
($1,000) 

ESTIMATED    TOTAL    SALES   OF    MANUFACTURER-WHOLESALERS 
AND   CHOCOLATE    MANUFACTURERS   BY    GEOGRAPHIC    AREA, 
UNITED    STATES    TOTAL    .    . 

221,194 

16,065 

93,418 
33,433 
59,985 

56,095 

46,546 

7,045 

2,504 

11,342 
8,294 
3,048 

17,363 

9,474 
7,889 

4,444 

7,200 

4,318 

10,949 
9,764 
1,185 

219,969 

NEW   ENGLAND • 

13,932 

MIDDLE    ATLANTIC    

97,723 

NEW   YORK    AND   NEW   JERSEY,    •    

33,339 

PENNSYLVANIA    

64,384 

EAST    NORTH   CENTRAL • 

62,392 

ILLINOIS    

52,142 

OHIO    AND    INDIANA    

6,885 

MICHIGAN    AND    WISCONSIN    ... 

3,365 

WEST    NORTH    CENTRAL 

6,915 

MINNESOTA,    KANSAS,    S.    DAKOTA   d   NEBRASKA 

IOWA   AND   MISSOURI 

4,099 
2,816 

SOUTH    ATLANTIC 

13,917 

MARYLAND,    DISTRICT   OF    COLUMBIA,    VIRGINIA, 
WEST    VIRGINIA,    NORTH   CAROLINA,    AND 
SOUTH   CAROLINA 

4,865 

GEORGIA    AND   FLORIDA 

9,052 

EAST    SOUTH    CENTRAL    (KENTUCKY,    TENNESSEE, 
ALABAMA,    AND   MISSISSIPPI) 

5,038 

WEST    SOUTH    CENTRAL    (ARKANSAS,    LOUISIANA, 
OKLAHOMA,    AND    TEXAS)     

6,440 

MOUNTAIN    (ARIZONA,    COLORADO,    IDAHO,    NEd 
MEXICO,    AND   UTAH) 

1,800 

PACIFIC    

11,812 

CALIFORNIA    

WASHINGTON    AND   OREGON 

10,596 
1,216 

TABLE  3. 


-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURES, 

BY  TYPE  OF  CONFECTIONERY 


TYPE    OF    PRODUCT 
TOTAL    SALES    OF    SELECTED   ESTABLISHMENTS 

NOVEMBER    1973 

OCTOBER    1973 

SIC 

CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

257,046 

25,176 
58,942 
50,359 

70,909 
24,471 
27,189 

151,412 

29,233 
34,277 
16,053 

44,784 
16,773 
10,292 

270,296 

15,862 
70,175 
48,068 

80,107 
23 ,  26S 
32,816 

153,999 

206532"* 

PACKAGE    GOODS   MADE    TO   RETAIL    AT: 

$1.00    OR    MORE    PER   POUND 

16,730 

2065351 

$0.50    TO    $0.99   PER   POUND 

41,053 

2065371 

LESS    THAN    $0.50   PER   POUND    

16,547 

2060111 

BAR    GOODS.    .    .   ,    

51 ,  899 

2065201 

5   CENT    AND    10   CENT    SPECIALTIES    

15,504 

2060121 

BULK    GOODS,    INCLUDING   PENNY    GOODS 

12,266 

TABLE  4.— EXPORTS  OF  CONFECTIONERY  PRCDUCTS 


Country  to  which  exported 


Quantity 
( 1 , 000 
lbs.  ) 


Value 
($1,000) 


Quantity 
(1,000 
lbs.) 


Value 

($1,000) 


11  months 
through  Nov.  1973 


Quantity 

( 1 , 000 

lbs.) 


Value 

($1,000) 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Haiti 

Netherlands  Antilles 

Sweden 

United  Kingdom 

Belgium 

West   Germany 

Greece 

Indonesia 

Hong  Kong 

Japan 

Other 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

United  Kingdom 

Italy 

Japan 

Other 


851 

394 

6 

19 

45 

9 

47 

3 

103 

36 

2 

17 

4 

52 

131 

245 


320 
114 


32 

4 
23 

3 
50 
12 

4 
10 

4 

19 

75 

125 


594 

377 

38 

20 

40 

58 

56 

8 

7 

29 

9 

3 

14 

23 

77 

264 


248 

4,268 

1,644 

111 

3,491 

941 

12 

226 

108 

10 

167 

99 

19 

333 

201 

19 

122 

45 

20 

463 

195 

6 

220 

75 

7 

794 

265 

7 

160 

49 

4 

508 

128 

1 

105 

54 

8 

68 

34 

11 

208 

98 

36 

729 

361 

123 

2,262 

1,169 

Confectionery   containing  cocoa  or 
chocolate    (0730020) 


827 
91 
72 
28 
15 
2 

24  9 
298 


939 

415 
46 
41 
18 
10 
2 

178 
229 


2,722 

1,459 

50 

47 

6 

22 

1 

944 
193 


838 
31 
24 

5 
13 

1 

705 
163 


16,091 

8,602 

445 

488 

141 

194 

760 

15 

4,119 

1,327 


9,669 

4,682 

255 

262 

97 

117 

371 

2 

2,947 

936 


Note:      Data   in  this   table   are   taken  from  Foreign   Trade   publication  FT  410   U.S.    Exports. 
The  Schedule   B  codes   are:      0620115,    confectionery   not   containing   chocolate:    0730020, 
confectionery   containing   chocolate. 


-IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


Quantity 
(1,000 
lbs.) 


Value 
( $1 , 000) 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


11  months 
through  Nov.  1973 


Qu  an  t  i  t  y 
( 1 , 000 
lbs.) 


Value 
( $1 , 000) 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dominican  Republic. 
United  Kingdom. , . ,  , 

Ireland 

Netherlands , 

Belgium , 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


TOTAL 

Canada 

Columbia 

Argentina 

Sweden 

Finland 

Denmark 

United  Kingdom. 
Netherlands. .  .  . 

Belgium 

West  Germany. . . 

Austria 

Switzerland. . . . 

Poland 

Spain 

Italy 

Yugoslavia 

Israel 

Hong  Kong 

Japan 

Other 


TOTAL 

Canada 

Mexico 

United  Kingdom. 
Netherlands. . . . 

France 

West  Germany. . . 
Switzerland, . .  . 

Italy 

Israel 

Other 


fNA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NAj 


(NA) 


3,073 


(NA) 

1,662 

(NA) 

147 

(NA) 

290 

(NA) 

120 

(NA) 

118 

(NA) 

125 

(NA) 

368 

(NA) 

70 

(NA) 

103 

(NA) 

21 

(NAj 

49 

1,629 

732 
36 

133 
34 

130 
57 

297 
73 
79 
19 
39 


(NA) 


Candy  and  other  confectionery,  n.e.s 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 


(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 


(NA) 

482 

(NA) 

619 

(NA) 

641 

(NA) 

541 

(NA) 

168 

(NA) 

300 

(NA) 

2,210 

(NA) 

338 

(NA) 

163 

(NA) 

96 

(NA) 

93 

(NA) 

54 

(NA) 

85 

(NA) 

306 

(NA) 

563 

(NA) 

43 

(NA) 

39 

(NA) 

133 

(NA) 

80 

(NA) 

594 

158 

115 

119 

211 

66 

141 

748 

148 

130 

86 

65 

30 

19 

540 

803 

23 

8 

66 

68 

198 


(NAl 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

&] 
(NA) 
(NA) 
(NA) 

(NA) 

(NA) 


Candy  and  other  confectionery,  n.e.s., 

containing  cocoa  or  chocolate 

C TSUSA  code  1571040) 


(NA) 


(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

iNA) 

(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

(NA) 
(NA) 
(NA) 

(NA) 
(NA) 


(NA) 

(NA) 

4,185 

2,954 

(NAl 

(NA) 

(NA) 

(NA) 

1,289 

871 

(NA) 

(NA) 

(NA) 

(NA) 

13 

5 

(NA) 

(NA) 

(NA) 

(NA» 

1,223 

592 

(NA) 

(NA) 

(NA) 

(NA) 

38 

42 

(NA) 

(NA) 

(NA) 

(NA) 

33 

33 

(NA) 

(NA) 

(NA) 

(NA) 

866 

683 

(NA) 

(NA) 

(NAl 

(NA) 

239 

294 

(NA) 

(NA) 

(NA) 

(NA) 

112 

163 

(NA) 

(NA) 

(NA) 

(NA) 

25 

9 

(NA) 

(NA) 

(NA) 

(NA) 

347 

262 

vNAj 

^NA) 

-Represents  zero. 

n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
onCensus  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey' 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.I  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.  1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnot'd. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e., calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer-  retailers-  -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties — These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


THE  1972  ECONOMIC  CENSUSES 

Early  in  1972. ..we  asked  the  business  community's  help  in  providing  us  with 
the  basic  information  about  its  business  activities  during  the  year  1972.  The  facts 
were  requested  so  that  we,  in  turn,  could  provide  YOU  with  the  data  from  various 
economic  areas!  NOW  -  the  results  are  in!  They're  being  analyzed. ..fed  to 
computers.. .and  published  for  YOUR  use. ...YOUR  needs.. .YOUR  advantage  in 
keeping  up  with  the  latest  trends  in  the  business  and  industrial  worlds. 

There  are  hundreds  of  reports  coming  off  the  press  as  fast  as  figures  are 
tabulated. 


Get  the  facts!  Have  your  name  placed  on  our  mailing  lists  to  receive  a  copy  of 
the  Publications  Programs  and  publications  order  forms  (free  of  charge),  which 
describe  the  contents  of  the  reports  and  the  scheduled  release  dates.  Please  fill  in 
your  name  and  address,  check  the  appropriate  boxes  below,  and  mail  to: 
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Social  and  Economic  Statistics  Administration 

Washington,  D.C.  20233 

(please  detach   along  this  dotted   line) 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  description 
of  the  survey  appears  on  pages  5  and  6. 


TABLE  1 .  —SUMMARY  OF  MANUFACTURERS '  NET  SALES  OF 
CONFECTIONERY:   1971  TO  1973 


(Millions  of  dollars) 


Month  and  year 


December, . 
November. . 
October. . . 
September. 
August. . . . 

July 

June 

May 

April 

March 

February. . 
January . . . 


December. . 
November.  . 
October. . . 
September. 
August.  . .  . 

July 

June 

May 

April 

March 

February. . 
January. . . 


1972 


1971 


Total' 

(seasonally 

adjusted) 


185 
199 
180 
182 
190 
166 
167 
171 
177 
180 
160 
174 


181 
169 
157 
168 
185 
165 
163 
166 
155 
157 
150 
165 


155 


Total' 
(unadjusted) 


177 
234 
227 
233 
183 
114 
135 
143 
154 
182 
172 
184 


172 
199 

195 
221 
177 
110 
134 
137 
133 
163 
168 
167 


Note:   Data  include  from  15  to  25  percent  estimation 
for  nonresponse  and  for  small  establishments  excluded   r>  *  n  Public  Library 

Tntendent  of  Documents 


from  the  panel . 

^Data   include  manufacturer-retailers 


Super! 


[JUN251974 

Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  ofTfie  Cerisus.Tndustry  Division, 
Washington,  D.C.  20233.   This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy-Si. 50  per  year. 


table:  2. --dollar  sales  of  confectionery  and  competitive  chocolate  products, 

BY  kind  of  business  AND  GEOGRAPHIC  AREA 


ITEM 


DECEMBER 
1973 


SALES 
(il.OOO) 


NOVEMBER 
1973 


SALES 
(»1^000) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLFSALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY , 

PENNSYLVANIA  , 

EAST  NORTH  CENTRAL , 

ILLINOIS  

OHIO  AND  INDIANA , 

MICHIGAN  AND  WISCONSIN  , 

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA  &   NEBRASKA.  .  , 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC , 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


154,426 

12,655 

64,524 
22,4  02 
42,122 


38,678 

31,204 

5,382 

2,092 

7,749 
6,074 
1,675 

10,706 


6,954 
3,752 


3,369 

5,465 

2,748 

8,532 
7,504 
1,028 


16.055 

93.611 
33,075 
60,536 

54,746 

45,080 

7,045 

2,621 

11,603 
8,555 
3,048 

17,361 


9,472 
7,889 


4,330 

7,308 

4 ,  318 

11.037 
9,779 
1,258 


TABLE    3.  —  POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURES, 

BY    TYPE    OF    CONFECTIONERY 


TYPE    OF    PRODUCT 

DECEMBER    1973 

NOVEMBER    1973 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES    OF    SELECTED   ESTABLISHMENTS 

178,533 

18,993 
32,078 
40,085 

51.038 
17.868 
18.471 

106,762 

22,965 
18,557 
12,106 

33,016 

13,117 

7,001 

253.836 

24,937 
57.783 
49.025 

70.896 
24.412 
26.783 

20653?a 

PACKAGE    GOODS   MADE    TO   RETAIL    AT: 

$1,00    OR   MORE    PER   POUND .....t* 

29.627 

2065351 

to. 50    TO    $0.99    PEP    POUND 

33.510 

2065371 

LESS    THAN    $0.50    PER    POUND    

15,734 

20601 14 

BAR    GOODS 

44.611 

2065201 

5    CENT   AND    10   CENT   SPECIALTIES , 

16.747 

2060121 

nULK    GOODS,    INCLUDING   PENNY   GOODS 

10.133 

TABLE  4.— KXPORTS  OF  CONFECTIONERY  PRtXlbCTS 


December 

November 

12  months 
through  Dec.  1973 

Country  to  which  exported 

Quantity 

Quantity 

(1,000 

lbs.) 

Value 
($1,000) 

Quantity 

(1,000 

lbs.) 

Value 
($1,000) 

Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 

1,523 

436 

440 

17 

7 

46 

3 

26 

14 

14 

3 

7 

32 

75 

403 

650 

192 

148 

10 

4 

33 

2 

12 

8 
7 
3 

4 

14 

32 

181 

1,964 

851 

394 

6 

19 

45 

9 

47 

3 

103 

36 

2 

17 

4 

52 

131 

245 

807 

320 
114 

1 
11 
32 

4 
23 

3 
50 
12 

4 
10 

4 

19 

75 

125 

17,611 

5,555 
4,325 
249 
193 
424 
134 
536 
223 
911 
210 
513 
122 
79 
292 
935 
2,910 

6,923 

2,156 

Mexico 

1,203 

119 

114 

266 

51 

230 

78 

323 

68 

West  Germany 

135 
64 

42 

Hong  Kong 

131 
468 

1,475 

Confectionery  containing  cocoa 
chocolate  (0730020) 

or 

Total 

1,795 

987 
49 
84 

5 
25 

391 
254 

1,133 

544 

34 

51 

5 

14 

313 
172 

1,582 

827 
91 
72 
28 
15 
2 

249 
298 

939 

415 
46 
41 
18 
10 
2 

178 
229 

19,468 

10,416 

585 

644 

174 

234 

762 

15 

4,759 

1,879 

11,741 

5,641 

335 

Panama 

354 

120 

141 

373 

2 

Japan 

Other 

3,438 
1,337 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S.  Exports. 
The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate;  0730020, 
confectionery  containing  chocolate. 


TABLE  5.— IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


Quantity 
(1,000 
lbs.) 


Value 
(11,000) 


12  months 
through  Dec.  1973 


Quantity 
( 1 , 000 
lbs.) 


Value 
( $1 , 000) 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dominican  Republic, 

United  Kingdom 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


TOTAL 

Canada 

Columbia 

Argentina 

Sweden 

Finland 

Denmark 

United  Kingdom. 
Netherlands, . . . 

Belgium 

West  Germany. . . 

Austria , 

Switzerland. . ,  , 

Poland , 

Spain , 

Italy , 

Yugoslavia. . . . , 

Israel , 

Hong  Kong , 

Japan 

Other 


TOTAL. .  .  . 

Canada 

Mexico 

United  Kingdom. 
Netherlands. . . . 

France 

West  Germany. . . 
Switzerland. .  . . 

Italy 

Israel 

Other 


3,146 

1,500 

3,015 

1,636 

30,856 

14,057 

595 

317 

1,130 

567 

9,837 

4,239 

135 

32 

144 

41 

1,509 

305 

1,210 

375 

369 

178 

5,431 

2,104 

64 

18 

376 

97 

5,070 

1,260 

110 

124 

186 

184 

1,491 

1,334 

82 

40 

156 

67 

1,723 

829 

824 

477 

458 

336 

3,587 

2,238 

68 

84 

30 

35 

508 

575 

- 

- 

7 

6 

450 

422 

38 

21 

76 

70 

506 

325 

20 

12 

83 

55 

744 

426 

Candy  and  other  confectionery,  n.e.s. 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


7,297 

351 

412 

889 

316 

56 

158 

2,721 

465 

125 

70 

84 

29 

234 

134 

417 

30 

146 

160 

52 

448 


3,063 

132 

81 

232 

111 

23 

69 

905 

185 

125 

50 

58 

19 

32 

235 

462 

18 

37 

82 

43 

164 


278 
519 
758 
466 
178 
227 
4,800 
395 
202 

82 
103 

20 
108 
614 
960 

29 
156 
126 

78 
207 


5,616 

100 

105 

205 

169 

67 

107 

1,555 

190 

173 

52 

77 

21 

23 

1,078 

1,419 

16 

36 

63 

70 

90 


89,440 

4,716 
5,962 
7,329 
6,012 
1,256 
3,325 
32,682 
5,301 
1,949 
1,161 
1,106 

389 
1,483 
1,620 
7,008 

342 
1,379 
1,674 

680 
4,066 


Candy  and  other  confectionery,  n.e.s., 

containing  cocoa  or  chocolate 

(TSUSA  code  1571040) 


2,595 

446 

11 

1,227 

72 

1 

192 

105 

177 

17 

347 


1,605 

3 

181 

367 

933 

6 

24 

473 

1 

337 

19 

86 

3 

18 

117 

280 

122 

93 

277 

65 

7 

22 

214 

323 

27,968 


621 

6,922 

10 

366 

712 

12,172 

66 

450 

17 

256 

178 

2,590 

103 

1,275 

110 

533 

7 

500 

178 

2,904 

37,017 

1,371 

1,111 

1,675 

2,069 

435 

1,188 

10,635 

2,098 

1,386 

586 

705 

299 

249 

2,401 

7,478 

189 

357 

625 

519 

1,641 


16,860 

4,377 
138 

6,056 
285 
216 

1,781 

1,329 
813 
204 

1,661 


-Represents  zero. 

n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  Census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
.a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


,25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD   ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e., calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-  -  Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
'corn,  and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-centspecialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


THE  1972  ECONOMIC  CENSUSES 

Early  in  1972. ..we  asked  the  business  community's  help  in  providing  us  with 
the  basic  information  about  its  business  activities  during  the  year  1972.  The  facts 
were  requested  so  that  we,  in  turn,  could  provide  YOU  with  the  data  from  various 
economic  areas!  NOW  -  the  results  are  in!  They're  being  analyzed. ..fed  to 
computers.. .and  published  for  YOUR  use.. ..YOUR  needs.. .YOUR  advantage  in 
keeping  up  with  the  latest  trends  in  the  business  and  industrial  worlds. 

There  are  hundreds  of  reports  coming  off  the  press  as  fast  as  figures  are 
tabulated. 
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the  Publications  Programs  and  publications  order  forms  (free  of  charge),  which 
describe  the  contents  of  the  reports  and  the  scheduled  release  dates.  Please  fill  in 
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Introduction 


COVERAGE--Statistics  in  this  publication  are 
estimated  industry  totals  based  on  monthly  re- 
ports on  Census  Forms  M20C.I  and  IVI20C.2from 
approximately  330  manufacturers  of  confectionery 
and  competitive  chocolate  products.  The  data  from 
these  respondents  account  for  about  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confec- 
tionery products.  The  proportion  estimated  for 
the  establishments  which  are  not  on  the  reporting 
panel  varies  by  State  and  is  based  on  their  sales 
as  reported  in  the  1967  Census  of  Manufacturers. 
In  addition,  detailed  annual  reports  on  sales  by 
type  of  confectionery,  ingredients  used,  and  sales 
by  class  of  customer  were  collected  on  an  annual 
basis  on  Census  Form  MA-20D  from  a  reporting 
panel  of  large  establishments. 


This  report  is  the  result  of  a  joint  effort  by 
the  Bureau  of  Competitive  Assessment  and  Busi- 
ness   Policy    and  the  Bureau  of  the  Census  and 


includes  only  summary  data.  More  detailed  sta- 
tistics, based  on  the  annual  survey,  appear  in  the 
report  entitled  "Confectionery  Manufacturers' 
Sales  and  Distribution,  1973,"  published  by  the 
Bureau  of  Competitive  Assessment  and  Business 
Policy. 

TRADING-DAY  FACTORS 

Variation  in  the  rate  of  activity  that  arises 
from  the  existence  of  different  numbers  of  trading 
days  in  the  same  month  for  different  years  can 
be  an  important  cause  of  month-to- month  ir- 
regular fluctuations.  Unlike  some  other  causes  of 
irregular  fluctuations  such  as  unexpected  eco- 
nomic developments,  unusual  weather,  and  sta- 
tistical errors,  trading-day  irregularities  can  be 
approximately  identified  and  removed  so  that  the 
underlying  trend  cycle  stands  out  more  clearly. 
Hence,  it  is  often  possible  to  reduce  the  irregular 
factor  by  a  trading-day  adjustment. 


Table  lA. --SUMMARY  OF  MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS:   1961  TO  1973 

(in  millions) 


Year 

Pounds 

Value 

Per   capta 

consumption^ 

(pounds) 

Year 

Pounds 

Value 

Per  capta 

consumption^ 

(pounds  J 

1973 

3,807 
3,793 
3,870 
3,938 
3,968 
3,907 
3,769 

2,141 
1,976 
1,974 
1,910 
1,870 
1,756 
1,645 

18.7 
18.8 
19.3 
19.9 
20.2 
20.3 
19.6 

1966 

3,668 
3,474 
3,403 
3,269 
3,121 
3,112 

1,544 
1,429 
1,395 
1,319 
1,251 
1,233 

19.2 

1965 

18.2 

1964 

18.2 

1963 

1969 

1962 

17.1 

1968 

1961 

17.2 

1967 

Note;   Includes  all  known  producers  of  confectionery  and  competitive  chocolate  products,  except  retail  confectioners  with  a 
single  location.   From  15  to  25  percent  of  the  data  are  estimated  for  nonresponse  and  for  small  establishments  excluded  from  the 
panel. 

*  Production  plus  imports  minus  exports  divided  by  population,  including  Armed  Forces  abroad,  as  of  July  1. 
Source  of  population  data:   U.S.  Bureau  of  the  Census,  "Current  Population  Reports,"  Series  P-25. 


Table  IB. --QUANTITY  AND  VALUE  OF  SHIPMENTS  OF  CONFECTIONERY  PRODUCTS:   1973  AND  1972 
(Quantity  in  millions  of  pounds;  value  in  millions  of  dollars} 


1972 

product 

class 

code 


Class  of  products 


CIR  series 
MA-20D,  1973 


Quantity 


CIR  series 
MA-20D,    1972 


Quantity 


1972  Census  of 
Manufactures* 


Quantity 


20651 
20652 
20653 
20654 
20655 
2065-- 


TOTAL 

Not  reported 

Reported 

Bar  goods 

5  and  10  cent  specialties 

Package  goods 

Bulk  goods 

Penny  goods 

Confectionery  products,  not  reported, 


3,806.8 
307.0 

3,499.8 

1,062.3 
370.2 

1,586.9 

330.3 

150.1 

^307.0 


2,141.0 
223.1 

1,917.8 
633.0 
215.0 
894.5 
115.9 
59.5 
223.1 


3,793.4 
560.1 

3,233.2 

1,015.3 
359.8 

1.431.2 
303.5 
123.4 
560.1 


,976.9 
247.3 

,729.6 
591.7 
198.9 
786.7 
102.8 
49.4 
247.3 


3,877.4 

(X' 

3,877.4 

1,173.2 

437.9 

1,669.8 

422.1 

174.3 

a) 


1,997.4 

(x; 

1,997.4 

692.8 

243.9 

848.8 

'144.4 

67.5 

(X) 


^Quantity  estimates  for  the  not  reported  category  are  derived  from  reports  of  respondents  reporting  both  quantity  and  value  on 
a  geographical  basis.   For  1973,  these  reports  accounted  for  approximately  90  percent  of  the  total  confectionery  manufacturers 
sales  whereas  in  1972  these  reports  accounted  for  86  percent  of  total  sales.   For  further  information,  see  footnote  1,  table  4. 


Table  2.— VALUE  OF  MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS.  BY  MONTH:  1973  AND  1972 

(Millions  of  dollars) 


1973 

1972 

Month 

Seasonally 
adjusted 

Unadjusted 

Seasonally 
adjusted 

Unadjusted 

TOTAL       

(X) 

174 
160 
180 

177 
171 
167 

166 
190 
182 
180 
199 
188 

2,141 

184 
172 
182 
154 
143 
135 

114 
183 
233 
227 
234 
180 

(X) 

165 
150 
157 
155 
166 
163 

165 
185 
168 
157 
169 
181 

1,976 

167 

February 

168 
163 

133 

137 

134 

July                     

110 

177 

221 

195 

199 

December 

172 

(X)  Not  applicable. 


Table  3.-- QUANTITY  AND  VALUE  OF  SALES  BY  MANUFACTURER-WHOLESALERS,  INCLUDING  CHOCOLATE  MANUFACTURERS  OF 
CONFECTIONERY  AND  COMPETITIVE  PRODUCTS,  BY  TYPE  OF  PRODUCT:  1973  AND  1972 


1972 

product 

class 

code 

Type  of  product 

1973 

1972 

Pounds 
( 1 , 000 ) 

Value 
($1,000) 

Pounds 
(1,000) 

Value 
($1,000) 

20653 

TOTAL  SALES 

Not  reported  * 

Reported 

Package  goods  made  to  retail  at — 
$1,00  or  more  per  pound 

3,806,818 

^307,050 

3,499,768 

291,323 
693,784 
601,758 

1,062,271 

480,445 

370,187 

2, 141,000 

223,231 

1,917,769 

338,464 
374,704 
181,345 

632,976 

175,369 

214,911 

3,793,233 

^560,100 

3,233,152 

242,854 
684,395 
503,993 

1,015,300 

426,900 

359,800 

1,976,899 

247,300 

1,729,605 

281,568 
360,556 

144,584 

591,720 

152,200 

20652 

5  cent  and  10  cent  specialties 

198 ,  900 

'Data  included  in  this  category  represent   estimates  for:  (1)  firms  not  included  in  the  annual  mailing  which  are  estimated  from 
the  Census  of  Manufactures  and  (2)  firms  which  were  requested  to  report,  but  were  either  not  received  in  time  for  tabulation  or 
were  unable  to  report  the  requested  data.   The  1972  report  referred  to  this  item  as  the  "Not  Specified  by  Kind"  category.   Of  the 
total  manufactures  sales  value  shown  for  1973,  approximately  2  percent  Is  estimated  based  on  data  reported  in  the  1972  study  and 
are  included  in  the  detail  as  shown.   As  the  1973  study  represents  the  second  year  of  reporting  new  product  detail,  the  resultant 
improved  reporting  in  1972  data  are  considered  significant  when  comparing  the  1971-1973  series.   Thus,  care  should  be  taken  in 
comparing  these  product  details  for  1973  and  1972  (revised)  as  the  data  are  generally  higher  than  that  for  1971. 

^Quantity  estimates  for  the  not  reported  category  are  derived  from  reports  of  respondents  reporting  both  quantity  and  value  on  a 
geographical  basis.   For  1973,  these  reports  accounted  for  approximately  90  percent  of  the  total  confectionery  manufacturers  sales 
whereas  in  1972  these  reports  accounted  for  86  percent  of  total  sales.   For  further  information,  see  footnote  1,  table  4. 
■'includes  penny  goods. 


Table   4.— MANUFACTURERS'    SALES    OF   CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
KIND   OF   BUSINESS   AND  AREA   OF   PLANT   LOCATION:       1973    AND   1972 


UNITED  STATES,    TOTAL. 


By   kind   of   business: 

Manufacturer-retailers 

Manufacturer-wholesalers   including  chocolate  manufacturers. 


MANUFACTURER-WHOLESALERS    INCLUDING   CHOCOLATE-MANUFACTURERS 
BY  AREA   OF   PLANT    LOCATION 


New  England. 


Middle  Atlantic,  total.... 
New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central,  total. 

Illinois 

Ohio  and   Indiana 

Michigan  and  Wisconsin., 


West  North  Central ,  total 

Minnesota,  Kansas,  South  Dakota  and  Nebraska 
Iowa  and  Missouri 


South  Atlantic ,  total 

Maryland,  District  of  Columbia,  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


West  Virginia, 


East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi).. 

West  South  Central   (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 


Pacific  (California,  Washington,  Oregon,  and  Hawaii). 


Pounds 
(1,000) 


3,806,818 


67,591 
3,739,227 


3,739,227 

206,691 

1,457,269 
602,315 
854,954 

1,315,931 

1,128,832 

148,085 

39,014 

129,535 

105,180 

24,355 

206,988 

99,423 
107,565 

60,280 
89,112 
47,163 

226,258 


Value' 
($1,000) 


2,141,000 


92,871 
2,048,129 


132,282 

906,619 
3  25,250 
581,369 

586,582 

496,686 

62,196 

27,700 

68,697 
43,124 
25,573 

118,815 

59,654 
59,161 

24,715 
58,814 
22,638 

128,967 


Pounds 
(1,000) 


3,793,233 


80,955 
3,712,278 


3,712,278 

206,237 

1,285,798 
576,323 
709,475 


,414,184 

,226,020 

150,167 

37,997 

123,240 
95,556 
27,684 

225,398 

126,684 
98,714 

56,604 

104,602 

47,169 

249,046 


Value' 
($1,000) 


96,446 
,880,453 


1,880,453 

105,181 

771,757 
289,314 
482,443 

612,071 

527,189 

62,920 

21,962 

59,359 
37,267 
22,092 

109,980 

54,601 
55,379 

21,623 
58,891 
22,547 

119,044 


Note:   Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 

'Value  figures  in  this  table  are  summations  of  revised  corresponding  figures  published  in  the  monthly  M20C  series.   The 
proportion   estimated  for  establishments  not  on  the  reporting  panel  varies  by  geographic  area  and  does  not  exceed  20  percent 
except  for  Missouri  and  California.   For  the  United  States  approximately  10  percent  of  the  total  value  was  estimated  for  1972. 

In  order  to  estimate  quantity  data,  unit  values  were  computed  by  geographic  areas  from  the  annual  data  collected  on  Census 
Form  MA-20D.  By  applying  these  unit  values  to  the  corresponding  value  figures  on  the  table,  poundage  data  for  each  area  were 
estimated.   The  reported  quantities  accounted  for  90  percent  of  the  estimated  total. 


Table  5. —CONFECTIONERY— SHIPMENTS,  EXPORTS,  IMPORTS,  AND  APPARENT  CONSUMPTION:   1973  AND  1972 


Manufacturers'  shipments  represent  quantity  and  value  (f.o.b. 
plant)  of  physical  shipments,  including  interplant  transfers, 
from  establishments  during  each  year.   Export  values  are 
values  at  seaport,  border  point,  or  airport  of  exportation; 
they  are  based  on  selling  price,  including  freight,  insurance, 
and  other  charges  to  the  port  of  exportation.   Import  values 
are  generally  the  market  values  in  the  foreign  country  and  ex- 
clude U.S.  import  duties,  transportation,  and  insurance  costs. 


Total  import  values  and  imit  prices  of  imported  ccimnodities 
would  thus  tend  to  be  understated  relative  to  domestic  output. 
Because  manufacturers'  shipments  of  certain  products  may  be 
used  as  materials  for  incorporation  into  other  products,  it 
may  not  be  valid  to  compare  exports  and  imports  with  ship- 
ments for  combinations  of  product  groups.   See  "Limitations 
on  the  Comparison  of  Export,  Import,  and  Output  Data," 


Title 

Year 

Manufacturers' 
shipments 

Exports  of 

domestic 

merchandise' 

Percent 
exports  to 

manu- 
facturers' 
shipments 

Imports 

for 

consumption^ 

Calcu- 
lated 

import 
duty 

($1,000) 

Apparent 
consumption^ 

Percent 
imports  to 

apparent 
consumption 

Quantity 

(1,000 
pounds) 

Value 

f.o.b. 

plant 

($1,000) 

(Quan- 
tity 
(1,000 
pounds) 

Value 
at  port 

($1,000) 

Quan- 
tity 

Value 

Quan- 
tity 
(1,000 
pounds) 

Value  in 
foreign 
country 
($1,000) 

Quan- 
tity 
(1,000 
pounds) 

Value 
($1,000) 

Quan- 
tity 

Value 

Confectionery'' . 

1973 
1972 

3,806,818 
3,793,233 

2,141,000 
1,976,899 

33,53  2 
26,141 

16,916 
11,954 

0.8 
0.7 

0.7 
0.6 

148, ?86 
150,500 

67,935 
59,396 

4,570 
3,982 

3,921,572 
3,917,592 

2,192,019 
2,024,341 

3.78 

3.84 

3.10 
2.93 

Bureau  of  the  Census  Report  FT  410,  U.S.  Exports  Schedule  B  Commodity  and  Country.   Schedule  B  numbers  0620115  and 


* Source: 
0730020. 

^Source:   Bureau  of  the  Census  Report  FT  210,  U.S.  Imports  for  Consumption  and  General  Imports;   SIC-based  products  and  area. 
TSUSA  codes,  1563020  and  1563040,  1571020,  and  1571040. 

^Apparent  consumption  is  derived  by  subtracting  exports  from  the  total  manufacturers*  shipments  plus  imports. 

^The  import/export  data  shown  in  this  table  are  directly  related  to  the  products  reported  on  Current  Industrial  Report,  M20C, 
Confectionery,  Including  Chocolate  Products.   Items  such  as  fruit  glaces,  popcorn,  nuts,  etc.  are  excluded. 


THE  1972  ECONOMIC  CENSUSES 

Early  in  1972. ..we  asked  the  business  community's  help  in  providing  us  with 
the  basic  information  about  its  business  activities  during  the  year  1972.  The  facts 
were  requested  so  that  we,  in  turn,  could  provide  YOU  with  the  data  from  various 
economic  areas!  NOW  -  the  results  are  in!  They're  being  analyzed. ..fed  to 
computers.. .and  published  for  YOUR  use.. ..YOUR  needs.. .YOUR  advantage  in 
keeping  up  with  the  latest  trends  in  the  business  and  industrial  worlds. 

There   are  hundreds  of  reports  coming  off  the  press  as  fast  as  figures  are 

tabulated. 


Get  the  facts!  Have  your  name  placed  on  our  mailing  lists  to  receive  a  copy  of 
the  Publications  Programs  and  publications  order  forms  (free  of  charge),  which 
describe  the  contents  of  the  reports  and  the  scheduled  release  dates.  Please  fill  in 
your  name  and  address,  check  the  appropriate  boxes  below,  and  mail  to: 

Publications  Distribution  Section 

Social  and  Economic  Statistics  Administration 

Washington,  D.C.  20233 

1 

(please  detach   along  this  dotted   line) 

Please  add  my  name  to  your  order  form  mailing  lists  for  the  following  publications: 
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// 
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CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

January  1974 


March  1974 


SERIES:    M20C(74)-1 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation,  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 


TABLE  1. — SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF 
CONFECTIONERY:   1972  TO  1974 


(Millions  of  dollars) 


Month  and  year 


December. . 
November . . 
October. . . 
September. 
August. . . . 

July 

June 

May 

April 

March 

February . . 
January . . . 


December. . 
November . . 
October. . , 
September. 
August. . . . 

July 

June 

May 

April 

March 

February . . 
January . . . 


Total ^ 
(seasonally 
adjusted ) 


Total  * 
(unadjusted ) 


188 

180 

199 

234 

180 

227 

182 

233 

190 

183 

166 

114 

167 

135 

171 

143 

177 

154 

180 

182 

160 

172 

174 

184 

181 

172 

169 

199 

157 

195 

168 

221 

185 

177 

165 

110 

163 

134 

166 

137 

155 

133 

157 

163 

150 

168 

165 

167 

Note:   Data  include  from  15  to  25  percent  estimation 
for  nonresponse  and  for  small  establishments  excluded 
from  the  panel . 

Data  include  manufacturer-retailers. 


>.'bl\c  Library 
"    of  Documents 

MAY  A  i  1974 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division,  Washington,  D.C. 
20233. 
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TABLE    2. 


-DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPtTITIVE    CHOCOLATE    PRODUCTS, 
BY    KIND    OF    BUSINESS    AMD    GEOGRAPHIC    AREA 


ITtM 

JANUARY 

1  ojti 

SALES 
(tl,000) 

DECEMBER 

1973 

SALES 
($1,000) 

FSTIMATtO    T0T4L    SALES    OF    vlA'4UFACTURER-l'H0LFSALF«S 
A^'D    CnOCOLATE    MA'^IUFACTURERS    by    GtOGRAFHIC    AREA, 
UNITED    STATES    TOTAL     

203 

31 
64 

50 

43 

4 

3 

6 

2 

11 

7 
4 

2 

5 

2 

10 
9 

1 

107 
8f7 
o-4fcj 

564 
282 

855 
394 
230 
231 

230 
082 
148 

356 

261 
095 

088 

935 

825 

204 
176 
028 

157 

12 

■"70 

••28 

42 

37 

30 

5 

I 

7 
5 
1 

10 

6 
3 

•"l 
5 
2 

8 

7 

8^6 

NEW    ENGLAi^O 

MIDDLE    ATLANTIC    

•vEw    YORK    AND    NEW    JERSEY 

PElNl.MSYLVANIA 

EAST    "lORTH    CENTRAL 

ILLINOIS    

OHIO    AND    INOIANA    

•MICHIGAN   AND    WISCONSIc* 

973 

WEST    MORTH    CENTRAL 

749 
908 
841 

MINNESOTA,     KANSAS,     S,     DAKOTA    &    ivFBRAt 
TOIVA    AND    MISSOURI 

KA.  ;  :  :  :  :  : 

SOUTH    ATLAiMTIC , 

MARYLAND,    DISTRICT    OF    COLUMdIA, 
WEST    VIRGINIA,    NORTH    CAROLINA, 
SO'JTH    CAROLINA 

VIRurjIA, 
AND 

RtOf(GIA    AND    FLORIDA 

752 

EAST    SOUTH    CENTRAL    (KENTUCKY 
ALABAMA,    AND    MISSISSIPPI). 

,    TENI-ESSEE, 

884 

(lEST    SOUTH    CENTRAL     (ARKA^,SAS 
OKLAHOMA,     AMD    TEXAS)     ,     .     . 

,    LOUISIANA, 

MOUNTAIN     (ARIZONA,     COLORADO, 
MEXICO,     A.>iD    UTAH) 

IDAHOi 

riF  1 

PACIFIC     

CALIFORNIA    

WASHINGTON    AND    OREGON 

TABLE    5. --POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    "ANUFACTURES , 

BY    TYF'E    OF    CONFECTIONERY 


TYPE    OF    PRODUCT 

JANUARY     !07q 

DECEMBER     l°7-> 

SIC 
CODF 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

r 

VALUE 

THOUSAND 
DOLLARS 

TOTAI      SALES    OF    SELECTED    ESTABLISHMENTS 

206,669 

27, 2 "0 
25,085 
39,643 

76,058 
18,223 
20,370 

137,080 

32,813 
14,838 
13,625 

55,123 

12,878 

7,803 

177,917 

18,905 
32,078 
37,098 

53.490 
17,808 
18,568 

107,322 

2nf>53?4 

DACKAGF    GOODS    MADE    TO   RETAIL    AT: 

tl    00    OR    MORE    PER    POUND • 

22,876 

2065351 

2065371 

$n    50    TO    to, 99    PEP    POUND • 

18,551 

10,772 

•^AP    GOODS 

34,967 

2065201 
?0b01?l 

■5    CENT   AMU    10   CENT    SPECIALTIES 

13,117 

CULK    GOODS,     INCLUDING    PENNY    GOODS 

7,039 

TABLE  4.— EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


January  197-4 


Quantity 
(  1 ,  ()(K1 
lbs.  ) 


Value 
( ■ 1 , 000 ) 


December  1973 


Quantity 

f 1 . oon 

lbs.  ) 


Value 
(  1 .000) 


1  month 
through  .lanuary  197-1 


( 1 , ooo 

lbs.  ) 


Vulue 
(.1,000) 


Total. 


Canada 

Mexico 

Panama 

Bermuda 

Bahamas , . .  . 

Haiti 

Netherlands  Antilles. 

Sweden 

United  Kingdom 

Belgium 

West  Germany 

Indonesia 

Hong  Kong 

Japan 

Other 


Canada 

Mexico 

Panajna 

Bermuda 

Bahamas 

United  Kingdom. 

China  T 

Japan 

Other 


392 

393 

2 

11 

56 

1 

2S 

■1 

36 

7 

20 

192 


770 

51 

36 

19 

28 

2 

10 

670 

109 


Con  1 ec t ionery ,  except  chewing  gum. 
nut  containing  cocoa  (0620115) 


106 
127 


I3G 
140 
17 
7 
46 
3 


14 

14 

3 

7 

32 

75 

103 


192 

1  18 

10 

4 

33 

2 

12 


32 
181 


392 

393 

2 

11 

56 


36 

7 

20 

192 

241 


ConI ec t ionery  containing  cocoa 
chocolate  (073U02U) 


419 

34 

19 

15 

18 

1 

5 

471 

74 


.795 

987 

49 

84 

5 

25 

15 
391 
254 


34 
51 

5 
14 

13 
313 
172 


770 

51 

36 

19 

28 

2 

10 

670 

109 


171 

127 

1 

6 

31 

1 


17 

4 


lIKi 
127 


419 

34 

19 

15 

18 

1 

5 

471 

74 


Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S.  Exports. 
The  Schedule  B  codes  are:  0620115,  confectionery  not  containing  chocolate;  0730020, 
confectionery  containing  chocolate. 


TABLE   5. — EXPCmTS    OF  CONFECTIONERY    PRODUCTS 


Country  of  origin 


January  1974 


Quantity 
(1,000 
lbs.  ) 


Value 
(il ,000) 


December  1973 


Quantity 
(1 ,000 
lbs,) 


Value 
(J'1,000) 


1  month 
through  Jan.  1974 


Quantity 
( 1 , 000 
lbs.  ) 


Value 
(.■■1,000) 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dominican  Rebublic 
United  Kingdom. . . . 

Ireland , 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


TOTAL.  .  . 

Canada 

Columbia 

Argentina 

Sweden 

Finland 

Denmark 

United  Kingdom 
Netherlands. . . 

Belgium 

West  Germany. . 

Austria 

Switzerland. .  . 

Poland 

Spain 

Italy 

Yugoslavia. . . . 

Israel 

Hong  Kong 

Japan. ........ 

Other 


TOTAL,. . 

Canada 

Mexico 

United  Kingdom 
Netherlands. . . 

France 

West  Germany. . 
Switzerland. . . 

Italy 

Israel , 

Other , 


3,166 

1,780 

3,146 

1,500 

3,166 

1,780 

1,679 

887 

595 

317 

1,679 

887 

56 

14 

135 

32 

56 

14 

536 

242 

1  ,210 

375 

536 

242 

- 

- 

64 

18 

- 

- 

126 

131 

110 

124 

126 

131 

42 

21 

82 

40 

42 

21 

256 

177 

824 

477 

256 

177 

19 

28 

68 

84 

19 

28 

99 

93 

- 

- 

99 

93 

51 

42 

38 

21 

51 

42 

302 

145 

20 

12 

302 

145 

Candy  and  other  confectionery,  n.e.s., 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


8,097 

177 
804 
969 
449 

183 

2,948 

611 

290 

203 

71 

243 
82 

219 
53 

266 

121 
33 

375 


3,061 

66 
151 
228 
154 

79 
979 
259 
202 
129 

56 

52 
66 

306 
27 
94 
71 
28 

114 


7,297 

351 

412 

889 

316 

56 

158 

2,721 

465 

125 

70 

84 

29 

234 

134 

417 

30 

146 

160 

52 

448 


3,063 


8,097 


132 

177 

81 

804 

232 

969 

111 

449 

23 

- 

69 

183 

905 

2,948 

185 

611 

125 

290 

50 

203 

58 

71 

19 

- 

32 

2  43 

235 

82 

462 

219 

18 

53 

37 

266 

82 

121 

43 

33 

164 

375 

Candy  and  other  confectionery,  n.e. 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


328 

,302 
72 
5 
81 
37 
17 
39 
127 


1  ,196 


2,595 


248 

446 

- 

11 

687 

1,227 

39 

72 

5 

1 

91 

192 

32 

105 

10 

177 

27 

17 

57 

347 

1  ,  605 

367 

6 

473 

19 

3 

117 

122 

277 

7 

214 


2,008 

328 

1,302 
72 
5 
81 
37 
17 
39 
127 


66 
151 
228 

154 

79 
979 
259 
202 
129 


52 
66 

306 
27 
94 
71 
28 

114 


1  ,196 
248 


687 
39 


91 
32 
10 


-Represents  zero. 

n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF   SURVEY 

The  statistics  in  this  publication  were  collected 
onCensus  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


,25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e., calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products- -In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods-- Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


THE  1972  ECONOMIC  CENSUSES 

Early  in  1972. ..we  asked  the  business  community's  help  in  providing  us  with 
the  basic  information  about  its  business  activities  during  the  year  1972.  The  facts 
were  requested  so  that  we,  in  turn,  could  provide  YOU  with  the  data  from  various 
economic  areas!  NOW  -  the  results  are  in!  They're  being  analyzed. ..fed  to 
computers.. .and  published  for  YOUR  use.... YOUR  needs. ..YOUR  advantage  in 
keeping  up  with  the  latest  trends  in  the  business  and  industrial  worlds. 

There  are  hundreds  of  reports  coming  off  the  press  as  fast  as  figures  are 
tabulated. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  2.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  pages  5  and  6. 


TABLE  1.— SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF 
C»NFECTIONERY:   1972  TO  1974 


(Millions  of  dollars) 


Month  and  year 


February. 
January . . 


December, . 
November , . 
October. . . 
September. 
August. . . . 

July 

June 

May 

April 

March 

February . , 
January .  . , 


December. , 
November . . 
October. . . 
September. 
August. . . . 

July 

June 

May 

April 

March 

February . . 


1974 


1973 


1972 


Total' 

(seasonally 

adjusted ) 


244 
223 


188 
199 
180 
182 
190 
166 
167 
171 
177 
180 
160 
174 


181 
169 
157 
168 
185 
165 
163 
166 
155 
157 
150 


Total ' 
(unadjusted) 


228 
211 


180 
234 
227 
233 
183 
114 
135 
143 
154 
182 
172 
184 


172 
199 
195 
221 
177 
110 
134 
137 
133 
163 
168 


Note;   Data  include  from  15  to  25  percent  estimation 
for  nonresponse  and  for  small  establishments  excluded 
from  the  panel . 

Data  Include  manufacturei — retailers. 
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For  sale  by  the  Publications  Distribution  Section,  Social  and  Economic  Statistics  Administration,  Washington,  D.C.  20233  or 
any  Department  of  Commerce  District  Office.  Price:  15  cents  per  copy-Si. 50  per  year. 


TABLE  2. — DOLLAR  SALES  OF  COWFECT lONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


FEBRUARY 
1974 


SALES 
($1,000) 


JANUARY 
1974 


SALES 
($1/0001 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLFSALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA  &    NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  , 

MOUNTAIN  (ARIZONA.  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH) , 

PACIFIC  , 

CALIFORNIA  . 

WASHINGTON  AND  OREGON , 


211,181 

198,226 

15,673 

15,774 

100,373 

91 ,  431 

40,122 

31,814 

60,251 

59,617 

53,304 

47,819 

45,508 

40,186 

5,160 

4,249 

2,636 

3,384 

8,298 

8,230 

5,598 

6,082 

2,700 

2,148 

11,622 

11,425 

8,382 

7,221 

3,240 

4,204 

1,510 

2,084 

5,610 

6,581 

2,958 

2,967 

11,833 

11,915 

10,951 

11,120 

882 

795 

TABLE  3. 


-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


FEBRUARY  1974 


(3UANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


JANUARY  1974 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


2065324 
2065351 
2065371 

2060114 
2065201 
2060121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  MADE  TO  RETAIL  AT: 

$1.00  OR  MORE  PER  POUND  

$0.50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS,  INCLUDING  PENNY  GOODS.  .  .  . 


23,419 
35,795 
38,762 

71,044 
20,727 
20,277 


24,651 
22,486 
13,879 

52,457 

14,194 

7,874 


27 ,  270 
25,352 
38,861 

69,830 
16,201 
19,679 


32,400 
14,951 
13,127 

51,057 

11 ,  009 

7,438 


TABLE 

4.— EXPORTS  OP  CONFECTIONERY  PRODUCTS 

February  1974 

January  1974 

2  months  through 
February  1974 

Country  to  which  exported 

Quantity 
( 1 , 000 
lbs.) 

Value 
($1,000) 

Quantity 

(1,000 

lbs.) 

Value 
($1,000) 

Quantity 

(1,000 

lbs.) 

Value 
($1,000) 

Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 

Total 

1,492 

483 

316 

4 

15 

42 

3 

69 

1 

45 

14 

24 

5 

56 

199 

216 

723 

228 

100 

3 

8 

29 

2 

32 

1 

33 

19 

5 

3 

23 

130 

107 

1,383 

392 

393 

2 

11 

56 

1 

28 

4 

36 
7 

20 
192 
241 

616 

171 

127 

1 

6 

31 

1 

17 

1 

17 

4 

7 

106 

127 

2,875 

875 

709 

6 

26 

98 

4 

97 

1 

49 

14 

60 

12 

76 

391 

457 

1,339 
399 

227 

4 

14 

60 

3 

49 

1 

34 

19 

22 

7 

30 

236 

other 

234 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 

1,253 

493 
63 
2 
16 
15 
32 

547 
85 

850 

239 

46 

1 

7 

11 

13 

470 
63 

1,695 

770 

51 

36 

19 

28 

2 

10 

670 

109 

1,056 

419 

34 

19 

15 

18 

1 

5 

471 

74 

2,948 

1,263 

114 

38 

35 

43 

34 

10 

1,217 

194 

1,906 

658 

Mexico    

80 

20 

22 

29 

14 

China  T        

S 

941 

Other 

137 

Note:   Data  In  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S.  Exports. 
The  Schedule  B  codes  are:  0620115,  confectionery  not  containing  chocolate;  0730020, 
confectionery  containing  chocolate. 


TABLE  5.— EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


February  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


January  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


2  months  through 
February  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dominican  Rebublic 

United  Kingdom 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


TOTAL 

Canada 

Columbia 

Argentina 

Sweden 

Finland 

Denmark 

United  Kingdom 
Netherlands. . . 

Belgium 

West  Germany. . 

Austria 

Switzerland, . . 

Poland 

Spain 

Italy 

Yugoslavia.  ,  ,  , 

Israel 

Hong  Kong 

Japan 

Other 


TOTAL. . . 

Canada 

Mexico 

United  Kingdom 
Netherlands. . . 

France 

West  Germany. . 
Switzerland. , . 

Italy 

Israel 

Other 


2,180 

1,243 

3,166 

1,780 

5,346 

3,023 

1,558 

931 

1,679 

887 

3,237 

1,818 

207 

59 

56 

14 

263 

73 

79 

45 

536 

24  2 

615 

287 

83 

22 

- 

- 

83 

22 

2 

1 

126 

131 

128 

132 

36 

19 

42 

21 

78 

40 

133 

97 

256 

177 

389 

274 

15 

17 

19 

28 

34 

45 

6 

16 

99 

93 

105 

109 

26 

20 

51 

42 

77 

62 

35 

16 

302 

145 

337 

161 

Candy  and  other  confectionery,  n.e.s, 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


6,745 

2,389 

8,097 

3,061 

14,842 

5,450 

294 

102 

177 

66 

471 

168 

367 

69 

804 

151 

1,171 

220 

326 

81 

969 

228 

1,295 

309 

638 

209 

449 

154 

1,087 

363 

54 

27 

- 

- 

54 

27 

565 

122 

183 

79 

748 

201 

3,038 

907 

2,948 

979 

5,986 

1,886 

165 

62 

611 

259 

776 

321 

75 

79 

290 

202 

365 

281 

24 

IS 

203 

129 

227 

144 

37 

31 

71 

56 

108 

87 

12 

8 

. 

- 

12 

8 

167 

37 

243 

52 

410 

89 

69 

46 

82 

66 

151 

112 

341 

354 

219 

306 

560 

660 

39 

32 

53 

27 

92 

59 

98 

45 

266 

94 

364 

139 

24 

17 

121 

71 

145 

88 

37 

36 

33 

28 

70 

64 

375 

110 

375 

114 

750 

224 

Candy  and  other  confectionery,  n.e.s., 

containing  cocoa  or  chocolate 

CTSUSA  code  1571040) 


1,204 

286 

1 

647 

10 

74 

51 

2 

20 

113 


752 


2,008 


191 

3  28 

1 

- 

340 

1,302 

4 

72 

- 

5 

90 

81 

59 

37 

3 

17 

7 

39 

57 

127 

1,196 

248 

687 
39 
5 
91 
32 
10 
27 
57 


3,212 

614 

1 

1,949 

82 

5 

155 

88 

19 

59 

240 


1,948 

439 

1 

1,027 

43 

5 

181 

91 

13 

34 

114 


-Represents  zero. 

n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF   SURVEY 

The  statistics  in  this  publication  were  collected 
on  Census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M2GC.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD   ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e., calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literatu^-e  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer-  retailers-  -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer  sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products- -In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods--Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc-, 
olate  and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


THE  1972  ECONOMIC  CENSUSES 

Early  in  1972. ..we  asked  the  business  community's  help  in  providing  us  with 
the  basic  information  about  its  business  activities  during  the  year  1972.  The  facts 
were  requested  so  that  we,  in  turn,  could  provide  YOU  with  the  data  from  various 
economic  areas!  NOW  -  the  results  are  in!  They're  being  analyzed. ..fed  to 
computers.. .and  published  for  YOUR  use.. ..YOUR  needs.. .YOUR  advantage  in 
keeping  up  with  the  latest  trends  in  the  business  and  industrial  worlds. 

There  are  hundreds  of  reports  coming  off  the  press  as  fast  as  figures  are 
tabulated. 


Get  the  facts!  Have  your  name  placed  on  our  mailing  lists  to  receive  a  copy  of 
the  Publications  Programs  and  publications  order  forms  (free  of  charge),  which 
describe  the  contents  of  the  reports  and  the  scheduled  release  dates.  Please  fill  in 
your  name  and  address,  check  the  appropriate  boxes  below,  and  mail  to: 
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Social  and  Economic  Statistics  Administration 

Washington,  D.C.  20233 

(please  detach   along  this  dotted   line) 
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The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the 
entire  U.S.  sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete 
except  that  manufacturer  retailers  are  excluded.  Estimates  are  included  for  establishments  whose 
reports  were  not  received  in  time  for  tabulation.  A  more  complete  description  of  the  survey  appears 
on  pages    5  and  6. 

TABLE    1. — SUMMARY    OF   MANUFACTURERS'    NBTT  SALES    OF 
CONFECTIONEEY:      1972   TO  1974 

(Millions  of  dollars) 


Month  and  year 


March. . . . 
February, 
January. . 


December. . 
November. . 
October. . . 
September. 
August. . . . 

July 

June 

May 

April 

March 

February. . 
January . . . 


December. . 
November. . 
October. . . 
September. 
August. . . , 

July 

June 

May 

April 

March 


Total' 
(seasonally 
adjusted) 


233 

""205 
"^200 


188 
199 
180 
182 
190 
166 
167 
171 
177 
180 
160 
174 


181 
169 
157 
168 
185 
165 
163 
166 
155 
157 


Total' 
(unadjusted) 


236 

220 
211 


180 
234 
227 
233 
183 
114 
135 
143 
154 
182 
172 
184 


172 
199 
195 
221 
177 
110 
134 
137 
133 
163 


Note;   The  data  shown  in  Tables  1  and  2  of  this  report 
include  from  15  to  25  percent  estimation  for  nonresponse 
and  for  small  establishments  excluded  from  the  panel.        «   .    li  v.^•,^   T  iVimrV 

■-Revised.  Bostoii  Public  UDraiy 

'Data   Include   manufacturer-retailers.      See   "Explana-   Superintendent  Ot   DOCUHlcU 
tlon  of   Terms"   on   page   5. 


I  AUG    6,1974 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, J/idustrvtDivisk)n|J/V*shington,  D.C. 


.6.V,  I 


/V\ 


•VriiO*'^ 
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For  sale  by  the  Publications  Distribution  Section,  Social  and  Economic  Statistics  Administration,  Washington,  D.C.  20233  or 
any  Department  of  Commerce  District  Office.  Price:  1 5  cents  per  copySl  .50  per  year. 


TABLE    2. --DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS, 
BY    KIND    OF    BUSINESS    AND    GEOSRAPHIC    AREA 


ITEM 

MARCH 
1971 

SALES 
(»1,000) 

FEBRUARY 
1971 

SALES 
($1,000) 

ESTIMATED    TOTAL    SALES   OF    MANUFACTURER-WHOLFSALERS 
AND   CHOCOLATE    MANUFACTURERS   BY    GEOGRAPHIC    AREA, 
UNITED    STATES   TOTAL    (1)     

219 

18 

88 
36 
52 

68 

59 

5 

3 

9 

6 
2 

12 

7 
5 

1 

6 

2 

12 
11 

791 

022 

807 
352 
455 

682 
775 
662 
245 

452 
638 

814 

219 

030 
189 

550 
411 
295 

353 

522 
S31 

208 

15 

94 
33 
60 

56 

48 

5 

3 

8 
5 
2 

11 

8 
3 

1 

5 

2 

11 
11 

NEW   ENGLAND    

MIDDLE    ATLANTIC          

NEW    YORK    AND    NEW    JERSEY 

PENNSYLVANIA    

EAST    NORTH   CENTRAL 

512 

ILLINOIS    

OHIO    AND    INDIANA    

MICHIGAN    AND    WISCONSIN    

WEST    NORTH   CENTRAL 

MINNESOTA,    KANSAS,    S.    DAKOTA    & 
IOWA   AND   MISSOURI 

NEBRASKA 

598 
700 

SOUTH    ATLANTIC 

MARYLAND,    DISTRICT    OF    COLUMBIA, 
WEST    VIRGINIA,    NORTH    CAROLINA, 
SOUTH    CAROLINA 

VIRGINIA, 

AND 

289 

GEORGIA    AND   FLORIDA.    .    .    - 

EAST    SOUTH   CENTRAL    (KENTUCKY 
ALABAMA,    AND    MISSISSIPPI). 

,    TENNESSEE, 

522 

WEST    SOUTH   CENTRAL    (ARKANSAS 
OKLAHOMA,    AND    TEXAS)     .     .     . 

.    LOUISIANA, 

MOUNTAIN    (ARIZONA,    COLORADO, 
MEXICO,    AND    UTAH) 

IDAHO 

,    NEW 

PACIFIC    

993 

WASHINGTON   AND   OREGON 

^Excludes  manufacturer   retailers. 


TABLE    3.  —  POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS, 

BY    TYPE    OF    CONFECTIONERY 


MARCH 

1971 

FEBRUARY    1971 

SIC 

QUANTITY 

VALUE 

(QUANTITY 

VALUE 

CODE 

TYPE    OF    PRODUCT 

THOUSAND 

THOUSAND 

THOUSAND 

THOUSAND 

POUNDS 

DOLLARS 

POUNDS 

DOLLARS 

TOTAL    SALES   OF    SELECTED   ESTABLISHMENTS    (1)     (2) 

239,987 

151,719 

220,809 

140,493 

PACKAGE    GOODS   MADE    TO   RETAIL    AT: 

2065321 
2065351 
2065371 

2060111 
2055201 

23,838 
35,853 
46,263 

82,591 
27,338 

23,795 

21,546 
16,566 

61,646 
18,641 

23,308 
35,349 
43,913 

74,866 
21,113 

5    CENT    AND    10    CENT    SPECIALTIES    

14,373 

2060121 

Rill  K  finnn^.    tnci  unTNfi  penny   roods- ..■• 

24,104 

9,525 

22,260 

8   526 

Note:      The   statistics   in   this    table    include     from   3    to   5   percent    estimation   for   nonresponse. 

^Excludes  manufacturer  retailers, 

^The  data   In   this    table   are   obtained   from  a   sample  panel   of   about   80   large   confectionery   and  chocolate  manufacturers.      TTiis 
compares   to  a   panel   of   about  250   respondents   reporting    the  same  product   detail   on   the  Annual  Confectionery  Survey.      The  monthly 
data  are   intended   to   reflect   a   trend   of  confectionery  product   sales  whereas   the   annual   provides   an  estimate  of   the  absolute   le\'el 
of   annual    sales.      An   acceptable   technique  would  be   to  prorate   the  monthly/annual   difference,    thereby   retaining   the  existing  iKxith 
month-to-month   trend. 


TABLE  4, --EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Haiti 

Netherlands  Antilles 

Sweden 

United  Kingdom 

Belgium 

West  Germany 

S  ingapore 

Indonesia , 

Hong  Kong 

Japan 

Other 

Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

United  Kingdom 

China  T 

Japan 

Other 

Note; 


March  1974 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


February  1974 


Quantity 
(1,000 
lbs.  ) 


2,010 

844 

409 

23 

10 

35 

3 

41 

1 

134 

5 

51 

2 

39 

84 

329 


,060 

66 

8 

H 

39 

8 

18 

136 

143 


Value 
($1,000) 


3  months 
through  March  1974 


Quantity 

(1,000 

lbs.  ) 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


314 

126 

10 

7 
27 

2 
21 

2 
39 

2 

29 

1 

20 

41 

158 


1,533 

4  83 

316 

4 

15 

42 

3 

69 

1 

45 

14 

24 

41 

5 

56 

199 

216 


741 

228 

100 

3 

8 

29 

2 

32 

1 

33 

19 

5 

18 

3 

23 

130 

107 


4,933 


1,719 

1,118 

29 

36 

133 

7 

138 

2 

183 

19 

60 

99 

14 

115 

475 

786 


Confectionery  containing  cocoa  or 
chocolate  (0730020) 


960 

612 

46 

7 

9 

31 

6 

10 

133 

106 


4  93 
63 
2 
16 
15 
32 

547 
85 


850 

239 

46 

1 

7 

11 

13 

470 
63 


4,437 

2,323 

180 
46 
46 
82 
42 
28 
1,353 
337 


Value 
$1,000) 


713 

353 

14 

21 

87 

5 

70 

3 

73 

21 

22 

51 

8 

50 

277 

392 


2,866 

1,270 

126 

27 

31 

60 

20 

15 

1,074 

243 


The  ^oheH,  ?^'»  'L'"^^  '^"'^  ''"   *^''^"  ""°'°  •'"'■^len  Trade  publication  FT  410  U.S.  Exports 
I^fentf        .^^.    V^'-      °^^''"^'  <^'"'f«<="°n«n'  not  containing  chocolate;   073^020 
confectionery  containing  chocolate.  ' 


TABLE  5.— IMPORTS  OF  CONFECTIONERY  PRODUCTS 


March 

1974 

February    1974 

3  months 
through   March   1974 

Country   of   origin 

Quantity 
(1,000 

lbs.) 

Value 
($1,000) 

Quantity 
( 1 , 000 
lbs.  j 

Value 
($1,000) 

Quantity 
(1,000 
lbs.) 

Value 
'$l,000i 

Chocolate,   sweetened,    except  bars  and 
blocks   of    10   pounds   or  more 
(TSUSA  codes    1563020  and   1563040) 

TOTAL 

1,187 

187 

174 

496 

36 

55 

46 

45 

39 

9 

26 

74 

659 

104 
50 

257 
11 
55 
26 
32 
42 
34 
14 
34 

2,180 

1,558 

207 

79 

83 

2 

36 

133 

15 

6 

26 

35 

1,243 

931 
59 
45 
22 
1 
19 
97 
17 
16 
20 
16 

6,533 

3,424 
437 

1,111 
119 
183 
124 
434 
73 
114 
103 
411 

3   682 

1,922 

123 

544 

33 

187 

66 

West   Germany 

306 
87 

Italy 

143 
76 

195 

Candy   and   other   confectionery,    n.e.s., 

not   containing   cocoa  or  chocolate 

(TSUSA   code   1571020) 

TOTAL 

10,448 

526 

347 

926 

668 

61 

437 

4,339 

714 

183 

52 

75 

44 

381 

31 

1,072 

44 

66 

44 

438 

4,454 

168 

71 

229 

233 

41 

177 

1,575 

287 

172 

33 

58 

24 

44 

37 

1,009 

12 

43 

36 

205 

6,745 

294 

367 

326 

638 

54 

565 

3,038 

165 

75 

24 

37 

12 

167 

69 

341 

39 

98 

24 

37 

375 

2,389 

102 
69 
81 

209 
27 

122 

907 
62 
79 

11 

8 

37 

46 

354 
32 
45 
17 
36 

110 

25,290 

997 

1,518 

2,221 

1,755 
115 

1,185 
10,325 

1,490 
548 
279 
183 
56 
791 
182 

1,632 

92 

408 

211 

114 

1,188 

9  904 

336 

291 

Argentina 

538 

Sweden 

596 

68 

378 

United  Kingdom 

3,461 

608 

453 

West   Germany 

177 
145 

32 

133 

Spain 

149 

I taly 

1,669 

59 

151 

Hong   Kong 

131 
100 

429 

Candy   and   other   confectionery,    n.e.s., 
containing   cocoa  or   chocolate 
(TSUSA   code    1571040) 

TOTAL 

2,638 

394 

60 

1,474 

60 

1 

136 

152 

6 

9 

346 

1,698 

274 

26 
934 

18 
2 

93 
150 

17 

4 

180 

1,204 

286 

1 

647 

10 

- 

74 

51 

2 

20 

113 

752 

191 
1 

340 
4 

90 

59 

3 

7 
57 

5,850 

1,008 

61 

3,423 

142 

6 

291 

240 

25 

68 

586 

3,646 

Canada 

713 

Mexico 

27 

1,961 

61 

France 

7 

Wes  t  Germany 

Switzerland 

274 
241 

Italy 

30 

Israel 

38 

Other 

294 

-Represents  zero. 

n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  Census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  correcteddata  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e., calendar  month, 
4-week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literatu^-e  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


( 


Sales--Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods--This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


( 
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15  booklets  designed 
especially  for  students- 
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EVERYONE! 

All  text  is  written  in  an 
easy-to-read  style,  using 
simple,  colorful  charts,  graphs, 
and  illustrations.  The  15 
pamphlets  listed  below  are 
based  on  the  results  of  the 
1970  Census,  and  will  prove  a 
valuable  collection  for  any 
school,  library,  or  home. 


-"l^lil^IEER^.^^'^ERCE.  Social  and  EcoruHnicSta^^^^  .  bureau  OF  THE  CENSUS 


ORDER  FORM   Enter  number  of  copies 

1.      WHO  WE  ARE  dt  45  cents 

WE.  THE  BLACK  AMERICANS  at  40  cents 

OUR  HOMES  at  45  cents 

WE,  THE  AMERICAN  WOMEN  at  40  cents 

OUR  INCOMES  at  85  cents 

NOSOTROSat45cents 

OUR  CITIES  AND  SUBURBS  at  85  cents 

OUR  EDUCATION  at  40  cents 


(please   detach    along   Ih.s   doited 


-2. 
-3. 

-4. 
-5. 
-6. 
-7. 
-8. 


.    9. 
_10. 

.12. 

.13. 

.14. 

15. 


CSS.  234 


I  enclose   $ 

coupons!  or  charge  to   my   Deposit  Accou'nt"  No 
Total    Amount    $ 


THE  WORK  WE  DO  at  40  cents 

WE.  THE  AMERICAN  ELDERLY  at  60  cents 

WE.  THE  YOUNG  MARRIEDS  at  60  cents 

WE.  THE  FIRST  AMERICANS  at  45  cents 

WE.  THE  ASIAN-AMERICANS  at  40  cents 

WE,  THE  YOUTH  OF  AMERICA  at  60  cents 

WE.  THE  AMERICAN  FOREIGN  BORN  at  40  cents 

ENTIRE  SERIES  at  $7.70 


(check,   money  order,  or  Supt    of   Documents 


Name 


Address 
CTtp 


Zip  code 


MAIL   ORDER    FORM 
WITH   PAYMENT  TO 

Superintendent  of  Documents 

U.S.   Government  Printing  Office 

Washington,  D.C.  20402 

or  any  U.S.  Department  of 
Commerce  District  Office 


FOR   USt  OF  SUPT    OOCS 

Enclosed 

To   be   mailed 

later 

Refund 

Coupon   refund 

Postage 


MAKE   CHECK   OR   IWONEY   ORDER   PAYABLE 

To    Insure    Prompt.    Accurate    Sh 


iipment.    Place 


TO   SUPERINTENDENT   OF   DOCUMENTS 
Correct   Address   on    Mailing   Label    Below 


U_S     Government    Printing   Office 

Public    Documents   Department 

Washington.    DC     20402 


OFFICIAL   BUSINESS 


WE.THE    AMERICANS 


Street    Address 


r.ltv        Ijl,!.         ,„..       -f.r.      ,.       . 


POSTAGE  AND  FEES 

PAID 

U.S.  GOVERNMENT 

PRINTING  OFFICE 

375 

Sp«cl«l  Fourth  Cllll  R»t« 


U.S.  DEPARTMENT  OF  COMWERCE 

Social  and  Economic  Statistics  Administration 

BUREAU  OF  THE  CENSUS 
Washington.  DC.    20233 


POSTAGE  AND  FEES  PAID 

U.S.  DEPARTMENT  OF  COMMERCE 

COM-  202 


OFFICIAL  BUSINESS 


•OVUT'OV 


"^e-iQi* 


CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

April  1974 


Issued  June  1974 


SERIES:    M20C(74)-4 


The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the 
entire  U.S.  salesof  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete 
except  that  manufacturer  retailers  are  excluded.  Estimates  are  included  for  establishments  whose 
reports  were  not  received  in  time  for  tabulation.  A  more  complete  description  of  the  survey  appears 
on  pages    5  and  6, 

TABLE  1. — SUMMARY  OF  MANUFACTUREBS '  NET  SALES  OF 
CONFECTIONERY:   1972  TO  1974 

(Millions  of  dollars) 


Month  and  year 


April 

March. . . . 

February. 
January, , 


December, , 
November, , 
October. , , 
September, 
August, , , , 

July 

June 

May 

April 

March 

February, . 
January, . , 


December. , 
November. . 
October. . . 
September. 
August . . . . 

July 

June 

May 

April 


Total' 
(seasonally 
adjusted) 


236 
238 
205 
200 


188 
199 
180 
182 
190 
166 
167 
171 
177 
180 
160 
174 


181 
169 
157 
168 
185 
165 
163 
166 
155 


Total' 
(unadjusted) 


205 
241 
220 
211 


180 
234 
227 
233 
183 
114 
135 
143 
154 
182 
172 
184 


172 
199 
195 
221 
177 
110 
134 
137 
133 


Note:      The  data  shown  in  Tables   1   and  2  of  this   report 
include   from   15    to   25    percent   estimation   for  nonresponse 
and  for   small   establishments   excluded  from   the   panel. 

'Data    include  manufacturer-retailers.      See    "Explana- 
tion  of    Terms"    on   page   5, 
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TABLE  2. --DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLA 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 

TE  PRODUCTS, 

ITEM 

APRIL 
1971 

SALES 
(»1,000) 

MARCH 
197"( 

SALES 
(»1,000) 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLFSALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES  TOTAL  (11  

184 

13 

77 
34 
43 

55 

47 

5 

2 

7 
4 
2 

10 

5 
4 

1 
5 

1 

10 
9 

691 

462 

834 
637 
197 

992 
901 
208 
883 

572 
675 
897 

520 

596 
924 

707 

243 

894 

467 
722 
745 

224 

18 

93 
40 
52 

68 

59 

5 

3 

9 
6 
2 

12 

7 
5 

1 

6 

2 

12 
11 

419 

083 

189 
688 
501 

690 
782 
663 
245 

452 
638 
814 

217 

028 
189 

551 
360 
299 

578 

751 
827 

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA ... 

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA  S 
IOWA  AND  MISSOURI 

^EBRA<;KA 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA, 
WEST  VIRGINIA,  NORTH  CAROLINA, 
SOUTH  CAROLINA 

VIRGINIA, 
AND 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY 
ALABAMA,  AND  MISSISSIPPI). 

,  TENNESSEE, 

WEST  SOUTH  CENTRAL  (ARKANSAS 
OKLAHOMA,  AND  TEXAS)  .  .  . 

.  LOUISIANA, 

MOUNTAIN  (ARIZONA,  COLORADO, 
MEXICO,  AND  UTAH) 

IDAHO 

>  NEW 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 

^Excludes  manufacturer  retailers. 


TABLE  3.- 


-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


APRIL  1974 


QUANTITY 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


MARCH  1974 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


2065324 
2065351 
2065371 

2060114 
2065201 
20601J1 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS  (1)  (2) 

PACKAGE  GOODS  MADE  TO  RETAIL  AT:" 

$1.00  OR  MORE  PER  POUND 

to. 50  TO  to. 99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS,  INCLUDING  PENNY  GOODS 


(S) 
IS) 
<s) 

67,487 
27,657 
19,757 


(S> 
(S) 
(S) 

51,864 
19,776 
8,316 


(S) 
(S) 
(S) 

82,591 
"^32,140 
24,058 


<S) 
(S) 
(S> 

61,646 

"^23 ,  166 

9,530 


Note:      The   Statistics    in    this   table    include    from  3    to  5   percent  estimation   for  nonresponse. 


Revised.  (S)-Suppressed. 

'Excludes  manufacturer  retailers. 

^The  data   in    this    table   are   obtained    from  a  sample  panel    of  about  80  large   confectionery  and   chocolate  manufacturers.      This 
compares    to  a  panel    of   about   250   respondents    reporting    the    same   product  detail    on   the  Annual    Confectionerj-  Survey.      The  monthly 
data  are    intended    to  reflect   a   trend  of   confectionery  product   sales  whereas    the  annual   provides   an  estimate   of    the  absolute 
level    of  annual    sales.      An   acceptable   technique  would   be    to  prorate    the  monthly/annual    difference,    thereby   retaining   the 
existing  raonth-to-month    trend. 

^These  data  are   suppressed   pending  a   review  of  reports  of    respondents   in   the   retail    price   categories. 


TABLE  4.— EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


April  1974 


Quantity 

(1,000 

lbs.) 


Value 
($1,000) 


March  1974 


Quantity 

(1,000 

lbs.) 


Value 
($1,000) 


4  months 
through  April  1974 


Quantity 

(1,000 

lbs.) 


Value 
($1,000) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Haiti 

Netherlands  Antilles. 

Sweden 

United  Kingdom 

Belgium 

West  Germany 

Singapore 

Indonesia 

Hong  Kong 

Japan 

Other 


Total. . . . 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

United  Kingdom 

China  T 

Japan 

Other 


689 

387 

19 

14 

66 

131 
82 
69 

4 
13 

2 

69 

76 

156 


869 

465 

66 

24 

46 

78 

1 

11 

65 

113 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


832 

294 

142 

7 

9 

44 

75 
40 
28 


2,010 

844 

409 

23 

10 

35 

3 

41 

1 

134 

5 

51 

2 

39 

84 

329 


314 

2,408 

126 

1,505 

10 

48 

7 

50 

27 

199 

2 

7 

21 

269 

2 

84 

39 

252 

2 

19 

- 

64 

29 

112 

1 

16 

20 

184 

41 

551 

158 

942 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


639 

1,489 

298 

1,060 

43 

66 

19 

8 

34 

11 

60 

39 

1 

8 

12 

18 

58 

136 

114 

143 

960 

5,306 

612 

2,788 

46 

246 

7 

70 

9 

92 

31 

160 

6 

43 

10 

39 

133 

1,418 

106 

450 

2,992 

1,007 

495 

21 

30 

131 

5 

145 

43 

101 

21 

28 

61 

9 

86 

324 

485 


3,505 

1,568 

169 

46 

65 

120 

21 

27 

1,132 

357 


Note:   Data  in  this  table  are  taken  from  Foreigh  Trade  publication  FT  410  U.S.  Exports. 
The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate;  0730020, 
confectionery  containing  chocolate. 


TABLE  5.— IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


April  1974 


Quantity 
(1,000 
lbs.) 


Value 

($1,000) 


March  1974 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


4  months 
through  April  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


Chocolate,  sweetened,  except  bars  and 
blocks  of  10  pounds  or  more 
(TSUSA  codes  1563020  and  1563040) 


TOTAL 1,564 

Canada 24 

Dominican  Republic 173 

United  Kingdom 637 

Ireland 429 

Netherlands 5 

Belgium 40 

West  Germany 112 

Switzerland 28 

Italy. . 
Israel. 
Other. . 


701 

26 

50 

306 

104 

4 

17 
100 

33 


61 


1,187 

187 

174 

496 

36 

55 

46 

45 

39 

9 

26 

74 


8,097 


104 

3,448 

50 

610 

257 

1,748 

11 

548 

55 

188 

26 

164 

32 

546 

42 

101 

34 

114 

14 

103 

34 

527 

Candy  and  other  confectionery,  n.e.s., 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 


TOTAL. . . . 

Canada 

Columbia 

Argentina 

Sweden 

Finland 

Denmark 

United  Kingdom. 
Netherlands. . , , 

Belgium 

West  Germany. . . 

Austria 

Switzerland. . , . 

Poland 

Spain 

Italy 

Yugoslavia 

Israel 

Hong  Kong 

Japan 

Other 


Candy  and  other  confectionery,  n.e.s., 
containing  cocoa  or  chocolate 
(TSUSA  code  157l(M0) 


TOTAL 2,436 

Canada 346 

Mexico 120 

United  Kingdom 1,402 

Netherlands 68 

France. 

West  Germany 3 

Switzerland 21 

Italy 18 

Israel 

Other 

-Represents  zero. 

n.e.3.  Not  elsewhere  specified. 


243 

394 

56 

60 

870 

1,474 

27 

60 

- 

1 

5 

136 

26 

152 

26 

6 

- 

9 

260 

346 

8,286 


274 

1,354 

26 

181 

934 

4,825 

18 

210 

2 

6 

93 

294 

150 

261 

17 

43 

4 

68 

180 

1,044 

4,383 

1,948 
173 
850 
137 
191 

83 
406 
120 
143 

76 
256 


7,964 

3,272 

10,448 

4,454 

33,254 

13,176 

406 

139 

526 

168 

1,403 

475 

345 

73 

347 

71 

1,863 

364 

560 

151 

926 

229 

2,781 

689 

514 

189 

668 

233 

2,269 

785 

79 

44 

61 

41 

194 

112 

296 

124 

437 

177 

1.481 

502 

3,135 

1,136 

4,339 

1,575 

13,460 

4,597 

776 

352 

714 

287 

2,266 

960 

124 

89 

183 

172 

672 

542 

88 

52 

52 

33 

367 

229 

61 

46 

75 

58 

244 

191 

147 

57 

44 

24 

203 

89 

231 

53 

381 

44 

1,022 

186 

38 

36 

31 

37 

220 

185 

551 

460 

1,072 

1,009 

2,183 

2,129 

30 

22 

- 

- 

122 

81 

77 

25 

44 

12 

485 

176 

27 

20 

66 

43 

238 

151 

36 

40 

44 

36 

150 

140 

443 

164 

438 

205 

1,631 

593 

5,159 

956 

83 

2,831 

88 

7 

279 

267 
56 
38 

554 


DESCRIPTION  OF   SURVEY 

The  statistics  in  this  publication  were  collected 
onCensus  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey* 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e., calendar  month, 
4- week,  5- week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  aujusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amplydescribed  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  lO-cent  specialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


THE  1972  ECONOMIC  CENSUSES 

Early  in  1972. ..we  asked  the  business  community's  help  in  providing  us  with 
the  basic  information  about  its  business  activities  during  the  year  1972.  The  facts 
were  requested  so  that  we,  in  turn,  could  provide  YOU  with  the  data  from  various 
economic  areas!  NOW  -  the  results  are  in!  They're  being  analyzed. ..fed  to 
computers.. .and  published  for  YOUR  use.. ..YOUR  needs.. .YOUR  advantage  in 
keeping  up  with  the  latest  trends  in  the  business  and  industrial  worlds. 

There  are  hundreds  of  reports  coming  off  the  press  as  fast  as  figures  are 
tabulated. 
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CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

May  1974 


Issued  July  1974 


SERIES:    M20C(74)-5 


The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the 
entire  U.S.  salesof  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete 
except  that  manufacturer  retailers  are  excluded.  Estimates  are  included  for  establishments  whose 
reports  were  not  received  in  time  for  tabulation.  A  more  complete  description  of  the  survey  appears 
on  pages    5  and  6. 


TABLE  1.— SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF 
CONFECTIONERY:   1972  TO  1974 


(Millions  of  dollars) 


Month  and  year 


Hay 

April.  .  .  . 
March. . .  . 
February. 
January. . 


December, . 
November. . 
October, . , 
September, 
August. . . . 

July 

June 

May 

April 

March 

February. . 
January. . . 


December. . 
Novembe  r . . 
October. . . 
September, 
August, , , , 

July 

June 

May 


Total' 
(seasonally 
adjusted) 


228 
230 
238 
205 
200 


188 
199 
180 
182 
190 
166 
167 
171 
177 
180 
160 
174 


181 
169 
157 
168 
185 
165 
163 
166 


Total' 
(unadjusted) 


190 
200 
241 
220 
211 


180 
234 
227 
233 
183 
114 
135 
143 
154 
182 
172 
184 


172 
199 
195 
221 
177 
110 
134 
137 


Note:   The  data  shown  in  Tables  1  and  2  of  this  report 
include  from  15  to  25  percent  estimation  for  nonresponse 
and  for  small  establishments  excluded  from  the  panel. 

'Data  include  manufacturer-retailers.   See  "Explana- 
tion of  Terms"  on  page  5, 


Super 


ot 


Ooc^ttt® 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Comnnerce,  Bureau  of  the  Census,  Industry  Division,  Washington,  D.C. 
20233. 


U.S.  DEPARTMENT  OF  COMMERCE  |  Social  and  Economic  Statistics  Administration  |  bureau  of  the  census 

For  sale  by  the  Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  D.C. 
20233  or  any  Department  of  Commerce  District  Office.  Price:  15  cents  per  copy-Sl  .50  per  year. 


TABLE  2. DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 

BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 

MAY 
1974 

SALES 
(»1,000) 

APRIL 
1974 

SALES 
(»1,000) 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES  TOTAL  (11  

179 
12 

80 

31 
48 

53 

45 

5 

2 

6 
2 
3 

9 

3 
5 

1 
4 

1 

10 
9 

252 

780 

139 
823 
316 

229 
771 
249 
209 

027 
989 
038 

709 

792 
917 

198 

876 

187 

107 
606 

501 

181 

13 

75 
31 
43 

55 

47 

4 

2 

7 
4 
2 

10 

5 
4 

1 
5 

1 

10 
9 

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

927 

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA  « 
lOwA  AND  MISSOURI 

ME6RASKA 

675 
897 

521 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA, 
WEST  VIRGINIA,  NORTH  CAROLINA, 
SOUTH  CAROLINA 

VIRGINIA, 
AND 

597 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY 
ALABAMA,  AND  MISSISSIPPI). 

,  TENNESSEE, 

WEST  SOUTH  CENTRAL  (ARKANSAS 
OKLAHOMA,  AND  TEXAS)  .  .  . 

.  LOUISIANA, 

234 

MOUNTAIN  (ARIZONA,  COLORADO, 

IDAHO 

,  NE« 

PACIFIC  

781 

CALIFORNIA  

WASHINGTON  AND  OREGON 

Excludes  manufacturer-retailers. 


J4BLE  3. POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURES, 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


MAY  1974 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


APRIL  1974 


(5UANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS  (1)  (71. 


2065324 
2065351 
2065371 

2060114 
2065201 
2060121 


PACKAGE  GOODS  MADE  TO  RETAIL  AT: 
$1.00  OR  MORE  PER  POUND  .  .  . 
$0.50  TO  $0.99  PER  POUND.  .  . 
LESS  THAN  $0,50  PER  POUND  .  . 


BAR    GOODS 

5    CENT    AND    10    CENT    SPECIALTIES    .     . 
BULK    GOODS,     INCLUDING    PENNY    GOODS. 


67.119 
27,680 
23,193 


(') 


52,570 
1 8 , 944 
9.859 


(') 


67.486 
26,271 
19.677 


(') 


51,864 

''is, 490 

8.292 


Note:   The  statistics    in  this    table   include  from  3   to  5  percent   estimation  for  nonresponse. 


Revised. 

'Excludes  manufacturer-retailers, 

*The  data  in  this  table  are  obtained  from  a  sajnple  panel  of  about  80  large  confectionery  and  chocolate  manufacturers.   This 
compares  to  a  panel  of  about  250  respondents  reporting  the  same  product  detail  on  the  Annual  Confectionery  Survey.   The  monthly 
data  are  intended  to  reflect  a  trend  of  confectionery  product  sales  whereas  the  annual  provides  an  estimate  of  the  absolute 
level  of  annual  sales.   An  acceptable  technique  would  be  to  prorate  the  monthly  annual  difference,  thereby  retaining  the 
existing  month-to-month  trend. 

^These  data  are  not  shown  pending  a  review  of  reports  of  respondents  in  the  retail  price  categories. 


-EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


May  19  74 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


April  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


5  months 
through  May  1974 


Quantity 
(1,000 
lbs.) 


value 
($1,000) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Haiti 

Netherlands  Antilles. 

Sweden 

United  Kingdom 

Belgium 

West   Germany 

Singapore 

Indonesia 

Hong   Kong 

Japan 

Other 


Total. . . . 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

United   Kingdom 

China  T 

Japan 

Other 


1,950 

849 
303 
5 
22 
96 
39 
78 
11 


2 

63 

216 

254 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


443 

113 

3 

12 

51 

19 

45 

3 

2 

6 

3 

1 

35 

125 

178 


689 

387 

19 

14 

66 

131 
82 
69 


13 

2 

69 

76 

156 


294 

3,257 

142 

1,808 

7 

53 

9 

72 

44 

295 

- 

46 

75 

347 

40 

95 

28 

256 

- 

23 

6 

64 

10 

116 

1 

18 

36 

247 

47 

767 

93 

1,196 

Confectionery  containing  cocoa 
chocolate  (0730020) 


,149 

1,350 

,546 

968 

94 

51 

292 

165 

2 

1 

14 

10 

29 

16 

38 

32 

134 

107 

869 

465 

66 

24 

46 

78 

1 

11 

65 

113 


639 

298 

43 

19 

34 

60 

1 

12 

58 

114 


,455 

,334 

340 

362 

94 

174 

72 

39 

,456 

584 


4,031 

1,450 

608 

24 

42 

182 

24 

190 

46 

103 

27 

28 

64 

10 

121 

449 

663 


4,855 

2,536 

220 

211 

56 

130 

37 

27 

1,164 

464 


Note:   Data  in  this  table  are  taken  from  Foreigh  Trade  publication  FT  410  U.S.  Exports. 
The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate;  0730020, 
confectionery  containing  chocolate. 


TABLE  5. — IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


Hay  1974 


Quantity 
( 1 , 000 
Ibs.'i 


Value 
($1,000) 


April  1974 


Quantity 
( 1 , 000 
lbs.) 


Value 
($1,000) 


5  months 
through  May  1974 


Quantity 
( 1 , 000 
lbs.) 


Value 
($1,000) 


Chocolate,  sweetened,  except  bars  and 
blocks  of  10  pounds  or  more 
(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dcminican  Republic 
United  Kingdon.... 

Ireland 

Netherlands 

Belgium 

West  Germany 

Switzerland 

Italy 

Israel 

Other 


TOTAL . . . 

Canada 

Columbia 

Argentina 

Sweden 

Finland 

Denmark 

United  Kingdom 
Netherlands. , . 

Belgium 

West  Germany. . 

Austria 

Switzerland. .  . 

Poland 

Spain 

Italy 

Yugoslavia .... 

Israel 

Hong  Kong 

Japan 

Other 


TOTAL ... 

Canada 

Mexico 

United  Kingdom 
Netherlands. . . 

France 

West  Germany . . 
Switzerland . , . 

Italy.. 

Israel 

Other 


1,335 

691 

1,564 

701 

9,432 

5,074 

7 

6 

24 

26 

3,455 

1,954 

144 

41 

173 

50 

754 

214 

804 

373 

637 

306 

2,552 

1,223 

44 

13 

429 

104 

592 

150 

43 

47 

5 

4 

231 

238 

117 

83 

40 

17 

281 

166 

73 

48 

112 

100 

619 

454 

26 

30 

2S 

33 

127 

150 

3 

1 

- 

- 

117 

144 

9 

14 

- 

- 

112 

90 

65 

35 

116 

61 

592 

291 

Candy  and  other  confectionery,  n.e.s 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


9,718 

4,035 

7,964 

3,272 

42,972 

17,211 

615 

209 

406 

139 

2,018 

684 

718 

156 

345 

73 

2,581 

520 

1,358 

373 

560 

151 

4,139 

1,062 

580 

227 

514 

189 

2,849 

1,012 

15 

10 

79 

44 

209 

122 

469 

202 

296 

124 

1,950 

704 

3.900 

1,469 

3,135 

1,136 

17,360 

6,066 

636 

326 

776 

352 

2,902 

1,286 

204 

156 

124 

89 

876 

698 

89 

61 

88 

52 

456 

290 

97 

75 

61 

46 

341 

266 

26 

14 

147 

57 

229 

103 

222 

64 

231 

53 

1,244 

250 

80 

62 

38 

36 

300 

247 

255 

386 

551 

460 

2,438 

2.515 

10 

7 

30 

22 

132 

88 

34 

10 

77 

25 

519 

186 

45 

39 

27 

20 

283 

190 

48 

49 

36 

40 

198 

189 

317 

140 

443 

164 

1,948 

733 

... 

Candy  and  other  confectionery,  n.e. 
containing  cocoa  or  chocolate 
fTSUSA  code  1571040) 


1,722 

1,273 

2,436 

1,513 

1 

10,008 

6,432 

236 

159 

346 

243 

1,590 

1,115 

1 

1 

120 

56 

182 

84 

1,064 

770 

1,402 

870 

5,889 

3,601 

10 

6 

68 

27 

220 

94 

6 

6 

- 

- 

12 

13 

17 

26 

3 

5 

311 

305 

108 

125 

21 

26 

369 

392 

24 

36 

18 

26 

67 

92 

38 

20 

- 

- 

106 

58 

218 

124 

458 

260 

1,262 

678 

-Represents  zero. 

n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  Census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.  1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used   with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e., calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literatu  re  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties — These  are  con- 
fectionery items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


THE  1972  ECONOMIC  CENSUSES 

Early  in  1972. ..we  asked  the  business  community's  help  in  providing  us  with 
the  basic  information  about  its  business  activities  during  the  year  1972.  The  facts 
were  requested  so  that  we,  in  turn,  could  provide  YOU  with  the  data  from  various 
economic  areas!  NOW  -  the  results  are  in!  They're  being  analyzed. ..fed  to 
computers.. .and  published  for  YOUR  use.. ..YOUR  needs.. .YOUR  advantage  in 
keeping  up  with  the  latest  trends  in  the  business  and  industrial  worlds. 

There  are  hundreds  of  reports  coming  off  the  press  as  fast  as  figures  are 
tabulated. 


Get  the  facts!  Have  your  name  placed  on  our  mailing  lists  to  receive  a  copy  of 
the  Publications  Programs  and  publications  order  forms  (free  of  charge),  which 
describe  the  contents  of  the  reports  and  the  scheduled  release  dates.  Please  fill  in 
your  name  and  address,  check  the  appropriate  boxes  below,  and  mail  to: 
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The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the 
entire  U.S.  salesof  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete 
except  that  manufacturer  retailers  are  excluded.  Estimates  are  included  for  establishments  whose 
reports  were  not  received  in  time  for  tabulation.  A  more  complete  description  of  the  survey  appears 
on  pages    5  and  6. 


TABLE  1.— SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF 
CONFECTIONERY:   1972  TO  1974 


(Million  of  dollars) 


Month  and  year 


Total' 

( seasonally 

adjusted) 


Total' 
(unadjusted) 


June 

May 

April.  . . . 
March .... 
February. 
January. . 


December. . 
November.  . 
October. . , 
September. 
August .... 

July 

June 

May 

April 

March 

February. , 
January. .  . 


December. . 
November. . 
October. , . 
September. 
August . . . . 

July 

June 


219 

231 
230 
238 
205 
200 


188 
199 
180 
182 
190 
166 
167 
171 
177 
180 
160 
174 


181 
169 
157 
168 
185 
165 
163 


176 
193 
200 
241 
220 
211 


180 
234 
227 
233 
183 
114 
135 
143 
154 
182 
172 
184 


172 
199 
195 
221 
177 
110 
134 


Note:   The  data  shown  in  Tables  1  and  2  of  this  report 
include  from  15  to  25  percent  estimation  for  nonresponse 
and  for  small  establishments  excluded  from  the  panel. 


Data   include  manufacturer-retailers, 
tion  of    terms"   on  page  5. 


See    'Explana- 


Inquiries  concerning  these  figures  should  be  addressee)  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division,  Washington,  D.C. 
20233. 


/  v\ 


U.S.  DEPARTMENT  OF  COMMERCE     Social  and  Economic  Statistics  Administration     bureau  of  the  census 


'''n^ai^  For  sale  by  the  Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  DC. 

20233  or  any  Department  of  Commerce  District  Office.  Price:  15  cents  per  copy— $1 .50  per  year. 


TABLE  2. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE 
PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


JUNE 
197't 


SALES 
($1,000) 


MAY 
197i» 


SALES 
(»1,000) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES  TOTAL' , 

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA  «  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH) 

PACIFIC    

CALIFORNIA    

WASHINGTON    AND    OREGON 


168,225 

12,253 

73,257 
33,573 
39,684 

53,552 

46, 143 

5,479 

1,930 

5.38  9 
2,656 
2,733 

7,777 


182,375 

12,809 

83,557 
30,492 
53 , 065 

52,672 

45,248 

5,215 

2,209 

6,027 
2,989 
3,038 

9,765 


3,619 

3,792 

4,158 

5,973 

1,288 

1,200 

4,211 

4,878 

1,157 

1,256 

9,341 

10,211 

8,845 

9,667 

496 

544 

'Excludes  manufacturer-retailers. 


TABLE    3,- 


-POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE 
MANUFACTURERS,    BY    TYPE    OF    CONFECTIONERY 


TYPE    OF    PRODUCT 

JUNE 

1974 

MAY 

1971 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

(JUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

2065321 

TOTAL   SALES   OF   SELECTED   ESTABLISHMENTS'  '     

PACKAGE    GOODS   MADE    TO   RETAIL    AT: 

»1.00    OR    MORE    PER    POUND 

176,100 

I                 (') 

57,502 
30,247 
20,073 

118,570 

(') 

44,560 

25,045 

6,712 

202,321 

(') 

72,882 
27,717 
23,821 

130,699 

2065351 

to. 50    TO    to, 99    PER    POUND 

(') 

2065371 

LESS    THAN    to. 50    PER    POUND    

206011'* 

BAR    GOODS 

56,215 

2065201 

5   CENT   AND    10   CENT   SPECIALTIES    

17,537 

2060121 

BULK    GOODS,     INCLUDING    PENNY    GOODS 

10,191 

Note:      The   statistics   in  this  table    include    from  3   to  5   percent   estimation   for  nonresponse . 

^Excludes  manufacturer-retailers.  ^The  data    in    this    table    are    obtained    from    a   sample    panel    of    about    SO    large   confection- 

ery manufacturers.      This   compares    to    a   panel    of    about    250    respondents    reporting    the   same   product   detail    on   the  Annual   Confection- 
ery  Survey.      "ITie  monthly   data    are    intended    to    reflect    a    trend   of    confectionery    product    sales  whereas    the   annual    provides   an 
estimate  of   the  absolute   level   of   annual   sales.     An  acceptable  technique  would   be  to  prorate   the  monthly /annual  difference, 
thereby    retaining    the   existing  month-to-month    trend.  'These  data   are    not    shown   pending    a    review   of    reports   of    respondents    in 

the    retail    price   categories. 


-EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


June  1974 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


May  1974 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


6  months 
through  June  1974 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahajnas 

Haiti 

Netherlands  Antilles 

Sweden 

United  Kingdom 

Belgium 

West  (Germany 

Singapore 

Indonesia 

Hong  Kong 

Japan 

Other 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas ........ 

United  Kingdom. 

Oiina  T 

Japan 

Other 


514 
280 

22 
9 

18 

84 

3 

83 

11 

4 
73 
42 
59 
96 


2,066 
1,554 
8 
54 
29 
50 
10 

288 
73 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


620 

237 

107 

9 

6 

12 

49 

1 

25 

16 

2 

24 

25 

52 
55 


849 

303 

5 

22 

96 

39 

78 

11 

4 

4 

4 

2 

63 

216 

254 


443 

3,771 

113 

2,088 

3 

75 

12 

81 

51 

313 

19 

46 

45 

431 

3 

98 

2 

339 

6 

23 

- 

75 

3 

120 

1 

91 

35 

289 

125 

826 

178 

1,292 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


,388 

,001 

7 

34 

25 

37 

8 

221 
55 


,149 

,546 

94 

292 

2 

14 

29 

38 
134 


1,350 

968 

51 

165 

1 
10 
16 

32 

107 


9,521 

5,888 

348 

416 

123 

224 

82 

39 

1,744 

657 


4,651 

1,687 

715 

33 

48 

194 

24 

239 

47 

128 

27 

44 

66 

34 

146 

501 

718 


6,243 

3,537 

227 

245 

91 

167 

45 

27 

1,385 

519 


Note:  Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S.  Exports. 
The  Schedule  B  codes  are:  0620115,  confectionery  not  containing  chocolate;  0730020,  con- 
fectionery containing  chocolate. 


TABLE  5.— IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


June  1974 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


May  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


6  months 
through  June  1974 


Quantity 
(1,000 
lbs.) 


Value 

($1,000) 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 
(TSUSA  codes  1563020  and  1563040) 


TOTAL , 

Canada 

Dominican  Republic, 
United  Kingdom. . . .  , 

Ireland , 

Netherlands 

Belgium , 

West  Germany , 

Switzerland , 

Italy 

Israel , 

Other 


TOTAL 

Canada 

Columbia 

Argentina 

Sweden 

Finland 

Denmark 

United  Kingdom. 
Netherlands. . . . 

Belgium 

West   Germany. . . 

Austria 

Switzerland. . , . 

Poland 

Spain 

Italy 

Yugoslavia 

Israel 

Hong  Kong 

Japan 

Other 


1,552 

787 

1,335 

691 

10,984 

5,861 

2 

2 

7 

6 

3,457 

1,956 

86 

30 

144 

41 

840 

244 

1,125 

498 

804 

373 

3,677 

1,721 

- 

- 

44 

13 

592 

150 

54 

63 

43 

47 

285 

301 

78 

46 

117 

83 

359 

212 

156 

103 

73 

48 

775 

557 

18 

21 

26 

30 

145 

171 

- 

- 

3 

1 

117 

144 

3 

2 

9 

14 

115 

92 

30 

22 

65 

35 

622 

313 

Candy  and  other  confectionery,  n.e.s., 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


396 

308 

626 

452 

50 

317 

,699 

376 

96 

42 

61 

26 

181 

117 

609 

42 

22 

74 

32 

396 


3,195 

129 
65 

174 

172 
37 

146 
1,043 

205 

124 
26 
45 
20 
44 
90 

580 
31 
12 
57 
34 

161 


615 

718 
1,358 

580 
15 

469 
3,900 

636 

204 
89 
97 
26 

222 
80 

255 
10 
34 
45 
48 

317 


4,035 

209 

156 

373 

227 

10 

202 

1,469 

326 

156 

61 

75 

14 

64 

62 

386 

7 

10 

39 

49 

140 


49,894 

2,414 

2,889 

4,765 

3,301 

259 

2,267 

20,059 

3,278 

972 

498 

402 

255 

1,425 

417 

3,047 

174 

541 

357 

230 

2,344 


Candy  and  other  confectionery,  n.e. 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


TOTAL 1,769 

Canada 189 

Mexico 2 

United  Kingdom 1,143 

Netherlands 46 

France 

West  Germsnj 8 

Switzerland 86 

Italy 1 

Israel 27 

Other 267 

-  Represents  zero. 

n.e.s.  Not  elsewhere  specified. 


1,191 


1,722 


126 

236 

1 

1 

804 

1,064 

20 

10 

- 

6 

3 

17 

104 

108 

3 

24 

10 

38 

120 

218 

1,273 


11,777 


159 

1,779 

1 

184 

770 

7,032 

5 

266 

6 

12 

26 

319 

125 

455 

36 

68 

20 

133 

124 

1,529 

20,406 


813 

585 

1,236 

1,184 

159 

850 

7,109 

1,491 

822 

316 

311 

123 

294 

337 

3,095 

119 

198 

247 

223 

894 


7,623 

1,241 

85 

4,405 

114 
13 

308 

496 
95 
68 

798 


• 


DESCRIPTION  OF   SURVEY 

The  statistics  in  this  publication  were  collected 
onCensus  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.I  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e., calendar  month, 
4-week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-- Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


i 


Keep  up-to-date  with  Bureau  of  the 
Census  data  covering  over  5,000 
products  representing  40%  of  all 
manufacturing  in  the  United  States! 


The  Bureau  of  the  Census  issues  a 
continuing  series  of  more  than  100 
monthly,  quarterly,  and  annual  reports 
on  industrial  production. ..inventories... 
and  orders.  Broad  categories  listed 
in  the  Current  I  ndustrial  Series  include; 

All  Manufacturing  Industries 

Manufacturers'    Shipments,  Inven         ^^ 

tories,  and  Orders  l^ 

Manufacturers'     Export    Sales  and 

Orders 
Shipments    of      Defense  -Oriented 

Industries 

Processed  Foods 

Textile  Mill  Products 

Apparel  and  Leather 

Lumber,  Furniture,  and  Paper  Products 

Chemicals,  Rubber,  and  Plastics 

Stone,  Clay,  and  Glass  Products 

Primary  Metals 

Intermediate  Metal  Products 

Machinery  and  Equipment 

For  further  information  on  ail  reports 
included  in  these  categories,  frequency  of 
reports.  subscription  prices.  and  a 
publications  order  form,  free  of  charge, 
write  to  the  Publications  Distribution 
Section,  Social  and  Economic  Statistics 
Administration,  Washington,  D.C.  20233. 


U.S.  DEPARTMENT  OF  COMMERCE      Social  and  Economic  Statistics  Administration      BUREAU  OF  THE  CENSUS 


U.S.  DEPARTMENT  OF  COMMERCE 

Social  and  Economic  Statistics  Administration 

BUREAU  OF  THE  CENSUS 
Washington.  DC.    20233 


POSTAGE  AND  FEES  PAID 

U.S.   DEPARTMENT  OF  COMMERCE 

COM- 202 


OFFICIAL  BUSINESS 


^(^.  ,;^A 


CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

July  1974 


Issued  September  1974 


SERIES:    M20C(74)-7 


The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the 
entire  U.S.  salesof  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete 
except  that  manufacturer  retailers  are  excluded.  Estimates  are  included  for  establishments  whose 
reports  were  not  received  in  time  for  tabulation.  A  more  complete  description  of  the  survey  appears 
on  pages    5  and  6. 


TABLE  1. — SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF 
CONFECTIONERY:   1972  TO  1974 
{Millions  of  dollars) 


Month  and  year 


July 

June 

May 

April, , .  . 
March. . . . 
February. 
January. , 


December. . 
November. . 
October. . . 
September. 
August. . . . 

July 

June 

May 

Apri 1 

March 

February. . 
January . . . 


December. . 
November. . 
October. , . 
September. 
August. . . . 
July 


Total' 

(seasonally 

adjusted) 


249 
224 
231 
230 
238 
205 
200 


188 
199 
180 
182 
190 
166 
167 
171 
177 
180 
160 
174 


181 
169 
157 
168 
185 
165 


Total' 
(unadjusted) 


171 
180 
193 
200 
241 
220 
211 


180 
234 
227 
233 
183 
114 
135 
143 
154 
182 
172 
184 


172 
199 
195 
221 
177 

110  BostOL 


Note:   The  data  shown  in   Tables  1  and  2  of  this  report'PSrintendeilt  Of  DoCUmeillS 
include  from  15  to  25  percent  estimation  for  nonresponse 
and  for  small  establishments  excluded  from  the  panel. 


,!,■>':) 


*Data  include  manufacturer-retailers, 
tion  of  Terms"  on  page  5, 


See     Explana- 


■\   ,1  '^—r 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division,  Washington,  D.C. 
20233. 


U.S.  DEPARTMENT  OF  COMMERCE     Social  and  Economic  Statistics  Administration     bureau  of  the  census 


For  sale  by  the  Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  D.C. 
20233  or  any  Department  of  Commerce  District  Office.  Price;  1 5  cents  per  copv-$l  .50  per  year. 


, — DOLLAR 
HKOUUCTL.. 


LjALfj  OF  CONFECTIONERY  AND  COMHCTITIVE  CHOCOLATE 
UY  KIND  OF  UUSINEGC  AND  GEOGRAPHIC  AREA 


ITtM 

JULY 

SALES 
($1,000) 

JUNE 
197(( 

SALES 
($1,000) 

ESTIMATED    TOTAL    SALES    OF    MANUFACTURER-WHOLESALt RS 
AND    CHOCOLATE    MANUFACTURERS    BY    fttOGNAPHIC    AREA, 
UNITED    STSJFS    TOTAL' 

164,062 

11.142 

74,110 
31.054 
4  3,056 

46.157 

39.873 

4.294 

1.990 

5  .  468 
2,691 
2,777 

U  .818 

7,465 
4,353 

1,026 

4,464 

1,049 

8,828 

8,332 

4  96 

172,280 

NEW   F'IGLAND 

12.253 

MIDDLE    ATLANTIC    

73,542 

NEW    YORK    AND    NEW    JERSEY 

33,591 

PENNSYLVANIA     

39.951 

EAST    NORTH    CENTRAL 

52,320 

ILLINOIS     

44,911 

OHIO    AND    INDIANA    

5.479 

MICHItjAN    AND    WISCONSIN 

1.930 

WFST    NORTH    CENTRAL 

5,736 

MINNESOTA,    KANSAS,     S.    DAKOTA    &    NEBRASKA 

IOWA    AMD    niSSOUKI 

3,003 
2,733 

SOUTH    ATLANTIC 

12,205 

MARYLAND,    DISTRICT    OF    COLUMBIA,    vIRtilNIA, 
WEST    VIRGINIA,    NORTH    CAROLINA,    AND 
SOUTH    CAROLINA 

7,874 

GFORfilA    AND    FLORIDA 

4,331 

EAST    SOUTH    CENTRAL    (KENTUCKY,    TLNNESStL, 
ALABAMA,     ANu    MISSISSIPPI) 

1,100 

WEST    SOUTH    CENTRAL     (ARKANSAS,     LOUISIANA, 
OKLAHOMA,     AND    TEXAS)     

4  .651 

MOUNTAIN    (ARIZONA,    COLORADO,    IDAHO,    NEW 

1  .110 

PACIFIC    

9.363 

CALIFORNIA    

8,845 

WASHINGTON    AND    OREGON 

518 

'Excludes  manu  fact  lire  r-rctai  Icrs  . 


TABLE  i, — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE 
MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


TYPE    OF    PRODUCT 

JULY 

1974 

JUNE 

1974 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

OUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

2005J2^ 

TOTAL    SALES    OF    SELECTED    ESTABLISHMENTS'    '' 

PACKAGE    GOODS    MADE    TO    RETAIL    AT: 

il.OO    OR    MORE    PFR    POUND    

162 . 700 

5 1.221 
23.787 
18.297 

113. 31G 

43. 183 

18.203 

8.151 

175.799 

3 

57,383 
30.028 
20,167 

117,767 

206'5351 

$0.50    TO    $0.99    PER    POUND 

(') 

2065371 

LESS    THAN    $0.50    PER    POUND    

20601  It 

PAR    GOODS 

44.483 

2065201 

5   CENT    AND    10   CENT    SPECIALTIES    

22.423 

2060121 

BULK    GOODS,     INCLUDING    PENNY    GOODS 

■"8.656 

Note:       TJio    stntistics    in    this    tabic    inrliiciu    I  rom    3    to    5    percent    estiinalH)n    lur    iiunrcsnonsc . 

^ExcIihIch  innnurnfturcr-retai  lors .  ^Tlie  data    in    this    table   are   obtained    from   a   sample    panel   of    about   80   large   confection- 

ery manufacturers.      'Iliis   icimi>ares    to   ;i    panel    of   about   250    respondents    reporting   the   same   product   detail   on   the  Annual   Confection- 
ery  Survey.      Tlic  monllily   datn   are    inlendcd    to    reflect    a    trend   of   confectionery    product    sales  wltereas    the   annunl    provides   an 
estimate  ol    the   alisolutc    level   of   annual    sales.      An   acceptable   technique   would    be    to    prorate   the  monthly/annual   difference, 
thereby    rctaininn    the   exlsthiii   mmith-to-montb    trend.  ^Tliosc   datn   are    not    shown    pending   n    review  of    reports   of    i-espondents    in 

the    retail    price   catcnorios. 


TABLE  4. — EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


July  1974 


Quantity 
(1,000 
lbs.  ) 


Value 

Cfl.OOO) 


Quantity 
( 1 , 000 
lbs.  ) 


Value 

(:}-l ,  000 ) 


7    months 
through   July    1974 


Quantity 
(1,000 
lbs.  ) 


Value 

( :fl ,  000 ) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahajnas 

Haiti 

Netherlands   Antilles 

Sweden 

United  Kingdom 

Belgium 

West  (jermany 

Singapore 

Indonesia 

Hong  Kong 

Japan 

Other 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

United  Kingdom. 

China  T 

Japan 

Other 


713 

242 

1 

8 

16 

2 

46 

14 

58 

4 

22 

4 

11 

36 

90 

276 


1,768 

1,506 

30 

1 


111 
118 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


881 

337 

103 
1 
5 

10 
2 

28 
3 

31 
3 

23 
3 
8 

31 

99 
194 


1.298 

514 
280 

22 
9 

18 

84 

3 

83 

11 
4 
73 
42 
59 
96 


237 

4,484 

107 

2,330 

9 

76 

6 

89 

12 

329 

- 

48 

49 

477 

1 

112 

25 

397 

- 

27 

16 

97 

2 

124 

24 

102 

25 

325 

52 

916 

55 

1,568 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


1,355 

1,120 

19 

1 


125 
89 


2,066 
1,554 
8 
54 
29 
50 
10 

288 
73 


1,388 

1,001 

7 

34 

25 

37 


221 
55 


11,289 

7,394 

378 

417 

123 

224 

84 

39 

1,855 

775 


5,532 

2,024 

818 

34 

53 

204 

26 

267 

50 

159 

30 

67 

69 

42 

177 

600 

912 


7,598 

4,657 

246 

246 

91 

167 

46 

27 

1,510 

608 


Note;  Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S.  Exports. 
The  Schedule  B  codes  are:  0620115,  confectionery  not  containing  chocolate;  0730020,  con- 
fectionery containing  chocolate. 


TABLE   5. — IMPORTS   OF   CONFECTIONERY    PRODUCTS 


Country  of  origin 


July  1974 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


Quantity 
( 1 , 000 
lbs.  ) 


Value 
($1,000) 


7  months 
through  July  1974 


Quantity 
(1,000 
lbs.  ) 


Value 

($1,000) 


Cihocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


TOTAL 

Canada 

Dominican  Republic 
United  Kingdom. . . . , 

Ireland 

Netherlands , 

Belgium 

West  (jermany 

Switzerland , 

Italy , 

Israel , 

Other , 


TOTAL 

Canada 

Columbia 

Argentina 

Sweden 

Finland 

Denmark 

United  Kingdom. 
Netherlands. . . . 

Belgium 

West    Cjermany. .  . 

Austria 

Switzerland. . . . 

Poland 

Spain 

Italy 

Yugoslavia 

Israel 

Hong  Kong 

Japan 

Other 


TOTAL 

Canada 

Mexico 

United  Kingdom. 
Netherlands. . . . 

France 

West  Germany. . . 
Switzerland. . . . 

Italy 

Israel 

Other 


2,099 

1 

33 

1,447 

66 

82 

358 

53 

10 
49 


1 

2 

13 

86 

751 

1,125 

82 

54 

47 

78 

238 

156 

64 

18 

14 

3 

44 

30 

2 

3,458 

30 

873 

498 

5.124 

- 

592 

63 

351 

46 

441 

103 

1,133 

21 

198 

- 

117 

2 

125 

22 

671 

Candy  and  other  confectionery,  n.e.s., 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


'8,767 

135 

435 

468 

835 

80 

378 

3,896 

378 

107 

104 

96 

45 

256 

139 

706 

42 

56 

48 

63 

500 


4,591 

54 

109 

146 

324 

52 

169 

1,545 

212 

65 

77 

72 

46 

81 

70 

1,198 

32 

14 

42 

79 

204 


6,922 

396 

308 

626 

452 

50 

317 

2,699 

376 

96 

42 

61 

26 

181 

117 

609 

42 

22 

74 

32 

396 


3,195 

129 
65 

174 

172 
37 

146 
1,043 

205 

124 
26 
45 
20 
44 
90 

580 
31 
12 
57 
34 

161 


58,661 

2,549 

3,324 

5.233 

4,136 

339 

2,645 

23,955 

3,656 

1,079 

602 

498 

300 

1,681 

556 

3,753 

216 

597 

405 

293 

2,844 


Candy  and  other  confectionery,  n.e.s. 

containing  cocoa  or  chocolate 

(TSUSA  code  1571040) 


2,009 

59 

62 

1.579 

17 

>Z) 

3 

107 

14 

168 


1.371 

27 

29 

1,032 

18 

2 

5 

134 

10 


1.769 
189 


1,143 
46 


86 

1 

27 

267 


191 

13,786 

126 

1.838 

1 

246 

804 

8.611 

20 

283 

- 

12 

3 

322 

104 

562 

3 

82 

10 

133 

120 

1.697 

7,115 

1,957 
257 

2,472 
150 
383 
259 
795 
235 
144 
106 
357 


24 , 997 

867 

694 

1.382 

1,508 

211 

1.019 

8,654 

1,703 

887 

393 

383 

169 

375 

407 

4,293 

151 

212 

289 

302 

1.098 


8.994 

1.268 
114 

5,437 
132 
15 
313 
630 
105 
68 
912 


-  Represents  zero. 

n.e.s.  Not  elsewhere  specified. 

(z)  Represents  less  than  1,000  lbs. 


DESCRIPTION  OF   SURVEY 

The  statistics  in  this  publication  were  collected 
on  Census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
arc  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  I  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  x-eported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  columi  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with   imputation   rates  above 


25    percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previt)us  months  may  be  revised, 
due  to  receipt  of  correcteddata  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.,  calendar  month, 
4-week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  1  iteratu  i-c  on  this  method. 

RELATED   REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers--Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  Thiscategory 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sak's-- Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products--  In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  go()ds--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  mt)re  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
I'etailed  separately  or  in  economy  packages. 


Bulk  goods--Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  SI  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


THE  1972  ECONOMIC  CENSUSES 

Early  in  1972. ..we  asked  the  business  community's  help  in  providing  us  with 
the  basic  information  about  its  business  activities  during  the  year  1972.  The  facts 
were  requested  so  that  we,  in  turn,  could  provide  YOU  with  the  data  from  various 
economic  areas!  NOW  -  the  results  are  in!  They're  being  analyzed. ..fed  to 
computers.. .and  published  for  YOUR  use. ...YOUR  needs. ..YOUR  advantage  in 
keeping  up  with  the  latest  trends  in  the  business  and  industrial  worlds. 

There  are  hundreds  of  reports  coming  off  the  press  as  fast  as  figures  are 
tabulated. 


Get  the  facts!  Have  your  name  placed  on  our  mailing  lists  to  receive  a  copy  of 
the  Publications  Programs  and  publications  order  forms  (free  of  charge),  which 
describe  the  contents  of  the  reports  and  the  scheduled  release  dates.  Please  fill  in 
your  name  and  address,  check  the  appropriate  boxes  below,  and  mail  to: 
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Washington,  D.C.  20233 
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TABLE  1.— SUMMARY  OF  MAmWACTURERS  '  NET  SALES  OF 
CONFECTIONERY:   1972  TO  1974 

(Millions  of  dollars) 


Month  and  year 


August. . . 

July 

June 

May 

April.  .  .  . 
March. . . . 
February. 
January. . 


Total' 
{seasonally 
adjusted) 


December. . 
November- . 
October. . . 
September. 
August .... 

July 

June 

May 

April 

March 

February. . 
January. . . 


December. 
November. 
October.  . 
September 
August . - . 


254 
251 
224 
231 
230 
238 
205 
200 


188 
199 
180 
182 
190 
166 
167 
171 
177 
180 
160 
174 


181 
169 
157 
168 
185 


Total' 
(unadjusted) 


245 
172 
180 
193 
200 
241 
220 
211 


180 
234 
227 
233 
183 
114 
135 
143 
154 
182 
172 
184 


172 
199 
195 
221 
177 


Note:   The  data  shown  in  Tables  1  and  2  o£  this  report 
Include  from  15  to  25  percent  estimation  for  nonresponse 
and  for  small  establishments  excluded  from  the  panel. 

'Data  include  manufacturer-retailers.   See  "Explana- 
tion of  Terms"  on  page  5. 
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TABLE    2.— DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS, 
BY    KIND    OF    BUSINESS    AND    GEOGRAPHIC    AREA 


ITEM 

AUGUST 
1974 

SALES 
(»1,000) 

JULY 
1974 

SALES 
($1,000) 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES  TOTAL' 

236 

19 

105 
37 
68 

71 

61 

6 

3 

6 
3 
2 

12 

7 
5 

1 
5 

1 

13 

12 

698 

733 

672 
661 

Oil 

171 
169 
432 
570 

017 
065 
952 

797 

229 
568 

,555 

,275 

,352 

,126 
431 
695 

164 

11 

74 
31 
43 

46 
40 

4 

1 

5 
2 
2 

12 

7 
4 

1 
4 

1 

8 
8 

423 

NEW  ENGLAND  

MIDDLE  ATLANTIC  

062 

NEW  YORK  AND  NEW  JERSEY 

006 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA , 

294 

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA  4 
lOWA  AND  MISSOURI 

'JEBRASKA 

691 
734 

SOUTH  ATLANTIC -- 

MARYLAND,  DISTRICT  OF  COLUMBIA, 
WEST  VIRGINIA,  NORTH  CAROLINA, 
SOUTH  CAROLINA 

VIRGINIA, 
AND 

488 

GEORGIA  AND  FLORIDA.  .  .  r  

675 

EAST  SOUTH  CENTRAL  (KENTUCKY 
ALABAMA,  AND  MISSISSIPPI). 

TENNESSEE, 

033 

WEST  SOUTH  CENTRAL  (ARKANSAS^ 
OKLAHOMA,  AND  TEXAS)  .  .  . 

LOUISIANA, 

177 

MOUNTAIN  (ARIZONA,  COLORADO, 
MEXICO,  AND  UTAH) 

IDAHO 

.  NEW 

049 

PACIFIC  

CALIFORNIA  

208 

'Excludes  manufacturer-retailers. 


TABLE    3. 


—POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS, 

BY   TYPE    OF    CONFECTIONERY 


TYPE  OF  PRODUCT 

AUGUST  1974 

JULY 

1974 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

238,427 

76,745 
24,707 
26,099 

175,505 

66,543 
20,376 
12,096 

163,275 

M,222 
24,205 
18,281 

114,090 

2065324 

PACKAGE  GOODS  MADE  TO  RETAIL  AT: 

$1.00  OR  MORE  PER  POUND  

2065351 

$0.^0  TO  $0,99  PER  POUND 

(') 

2065371 

LESS  THAN  $0,50  PER  POUND  

2060114 

BAR  GOODS 

43,486 

2065201 
2060121 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS,  INCLUDING  PENNY  GOODS 

18,543 
8,395 

Note:      The   statistics    in    this    table    include   from  3    to  5    percent   estimation   for  nonresponse. 

^Excludes  manufacturer-retailers.  ^The  data    in    this    table   are   obtained    from  a   sample    panel    of   about    80    large  confectionery 

manufacturers.      This    compares    to   a    panel    of    about   250   respondents    reporting    the   same   product   detail    on    the  Annual  Confectionery 
Survey.      The  monthly   data   are    intended    to   reflect   a    trend   of    confectionery    product    sales   whereas    the  annual    provitjes   an  estimate 
of    the  absolute    level    of   annual    sales.      An   acceptable    technique  would  be    to   prorate   the  monthly/annual   difference,    thereby 
retaining    the  existing  month-to-roonth    trend.  ^These  data  are  not   shown    pending  a   review  of    reports   of    respondents    in   the 

retail    price    categories. 


TABLE  4. — EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


August  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


July  1974 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


8  months 
through  August  1974 


Quantity 
(1,000 
lbs.  ) 


Value 
($1,000) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Haiti 

Netherlands  Antilles. 

Sweden 

United  Kingdom 

Belgium 

West  Germany 

Singapore 

Indonesia 

Hong  Kong 

Japan 

Other 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

United  Kingdom. 

China  T 

Japan 

Other 


614 

254 

6 
17 
10 
34 

3 
88 

1 
22 

4 
32 

5 

26 

297 


1,389 

840 

33 

33 

5 

23 


251 
203 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


319 
91 

6 
10 

5 
25 

2 
26 

1 
28 

5 
11 

6 

17 

173 


713 

242 

1 

8 

16 

2 

46 

14 

58 

4 

22 

4 

11 

36 

90 

276 


12,914 


337 

5,098 

103 

2,584 

1 

76 

5 

95 

10 

346 

2 

58 

28 

511 

3 

115 

31 

485 

3 

28 

23 

119 

3 

128 

8 

134 

31 

330 

99 

942 

194 

1,865 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


1,178 

616 

16 

24 

4 

16 


302 
199 


1,768 

1,506 

30 

1 


111 
118 


1,355 

1,120 

19 

1 


125 
89 


12,678 

8,234 

411 

450 

128 

247 

85 

39 

2,106 

978 


2,343 

909 

34 

59 

214 

31 

292 

52 

185 

31 

95 

74 

53 

183 

617 

1,085 


8,776 

5,273 

262 

270 

95 

183 

47 

27 

1,812 

807 


Note:  Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S.  Exports. 
The  Schedule  B  codes  are:  0620115,  confectionery  not  containing  chocolate;  0730020,  con- 
fectionery containing  chocolate. 


TABLE  5.  —  IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


August  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


July  1974 


Quantity 
( 1 , 000 
lbs.) 


Value 

($1,000) 


7  months 
through  July  1974 


Quantity 
(1,000 
lbs.) 


Value 
( $1 , 000) 


TOTAL , 

Canada 

Dominican  Republic. 
United  Kingdom..... 

Ireland , 

Netherlands 

Belgium , 

West  Germany , 

Switzerland , 

Italy , 

Israel , 

Other , 


TOTAL. . . , 

Canada , 

Columbia , 

Argentina , 

Sweden , 

Finland , 

Denmark 

United  Kingdom. 
Netherlands. . . . 

Belgium 

West  Germany. . . 

Austria 

Switzerland. . . . 

Poland 

Spain 

Italy 

Yugoslavia 

Israel 

Hong  Kong 

Japan 

Other 


TOTAL.  .  .  . 

Canada. 

Mexico 

United  Kingdom. 
Netherlands. . . . 

France 

West    (Jermany... 
Switzerland. . . . 

Italy 

Israel 

Other 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


(NA) 

1 

(NA) 

33 

(NA) 

1,447 

(NA) 

- 

(NA) 

66 

(NA) 

82 

(NA) 

358 

(NA) 

53 

(NA) 

- 

(NA) 

10 

(NA) 

49 

13,083 


1 

3,458 

13 

873 

751 

5,124 

- 

592 

82 

351 

47 

441 

238 

1,133 

64 

198 

- 

117 

14 

125 

44 

671 

Candy   and   other   confectionery,    n.e.s 
not   containing   cocoa   or   chocolate 
(TSUSA    code    1571020) 


(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


8,767 

135 

435 

468 

835 

80 

378 

3,896 

378 

107 

104 

96 

45 

256 

139 

706 

42 

56 

48 

63 

500 


4,591 

54 

109 

146 

324 

52 

169 

1,545 

212 

65 

77 

72 

46 

81 

70 

1,198 

32 

14 

42 

79 

204 


58,661 

2,549 

3,324 

5,233 

4,136 

339 

2,645 

23,955 

3,656 

1,079 

602 

498 

300 

1,681 

556 

3,753 

216 

597 

405 

293 

2,844 


Candy  and  other  confectionery,  n.e.s. 

containing  cocoa  or  chocolate 

(TSUSA    code    1571040) 


(NA) 

(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


2,009 

59 

62 

1,579 

17 

(Z) 

3 

107 

14 

168 


1,371 

27 

29 

1,032 

18 

2 

5 

134 

10 

114 


13,786 

1,838 
246 

8,611 
283 
12 
322 
562 
82 
133 

1,697 


7,115 

1,957 
257 

2,472 
ISO 
383 
259 
795 
235 
144 
106 
357 


24 ,  997 

867 

694 

1,382 

1,508 

211 

1,019 

8,654 

1,703 

887 

393 

383 

169 

375 

407 

4,293 

151 

212 

289 

302 

1,098 


8,994 

1,268 
114 

5,437 
132 
15 
313 
630 
105 
68 
912 


-   Represents    zero. 
(NA)   August   data  not   available, 
n.e.s.    Not  elsewhere   specified. 
(Z)    Represents   less    than   1,000   lbs. 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  Census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.  1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e., calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literatUT-e  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-  -  Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods--Bulk  goods  includes  penny  goods, 

hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  m.ore,  SOcents  to99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the 
entire  U.S.  sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete 
except  that  manufacturer  retailers  are  excluded.  Estimates  are  included  for  establishments  whose 
reports  were  not  received  in  time  for  tabulation.  A  more  complete  description  of  the  survey  appears 
on  pages    5  and  6. 

TABLE  1. — SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF 
CONFECTIONERY:   1972  TO  1974 

(Millions  of  dollars) 


Month  and  year 


September. 
August. . . . 

July 

June 

May 

April 

March 

February. . 
January . . . 


December. . 
November. . 
October. . . 
September. 
August .... 

July 

June 

May 

April 

March 

February. . 
January. . . 


December. . 
November. . 
October. . . 
September. 


Total' 
(seasonally 
adjusted) 


246 
260 
251 
224 
231 
230 
238 
205 
200 


18S 
199 
180 
182 
190 
166 
167 
171 
177 
180 
160 
174 


181 
169 
157 
168 


Total' 
(unadjusted) 


316 
251 
172 
180 
193 
200 
241 
220 
211 


180 
234 
227 
233 
183 
114 
135 
143 
154 
182 
172 
184 


172 
199 
195 
221  • 


Note:   The  data  shown  in  Tables  1  and  2  of  this  report 
include  from  15  to  25  percent  estimation  for  nonresponse 
and  for  small  establishments  excluded  from  the  panel. 


Data  include  manufacturer-retailers, 
tion  of  Terras"  on  page  5. 


See      Explana- 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce.  Bureau  of  the  Census,  hidustry  Division    Washington    D  C 
20233 
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TABLE    2. 


-DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS, 
BY    KIND    OF    BUSINESS    AND    GEOGRAPHIC    AREA 


ITEM 

SEPTEMBER 
197"* 

SALES 
(»1,000) 

AUGUST 
1974 

SALES 
(SI, 000) 

ESTIMATED   TOTAL    SALES    OF    MANUFACTURER-WHOLESALERS 
AND    CHOCOLATE    MANUFACTURERS    BY    GEOGRAPHIC    AREA, 
UNITED    STATES    TOTAL' 

305,730 

27,126 

124,780 
43,350 
81,430 

100,581 

87,332 

9,883 

3,366 

8,264 
4,778 
3,486 

15,833 

8,931 
6,902 

3,329 

8,685 

2,062 

15,070 

14,304 

766 

NEW    ENGLAND    

MIDDLE    ATLANTIC    

110,432 
32,977 

NEW    YORK    AND    NEW    JERSEY 

PENNSYLVANIA    

'"77,455 

EAST    NORTH   CENTRAL 

71    224 

ILLINOIS    

61    550 

OHIO    AND     INDIANA     

MICHIGAN    AND    WISCONSIN     

3   570 

WEST    NORTH    CENTRAL 

6,017 

MINNESOTA,     KANSAS,     S.     DAKOTA    &    NEBRASKA 

IOWA    AND    MISSOURI 

3,065 

SOUTH    ATLANTIC 

12,794 

MARYLAND,    DISTRICT    OF    COLUMBIA,    VIRGINIA, 
WEST    VIRGINIA,    NORTH    CAROLINA,    AND 
SOUTH    CAROLINA 

7,226 

GEORGIA    AND    FLORIDA 

5,568 

EAST    SOUTH   CENTRAL    (KENTUCKY,    TENNESSEE, 
ALABAMA,     AND    MISSISSIPPI) 

1,555 

WEST    SOUTH    CENTRAL    (ARKANSAS,    LOUISIANA, 
OKLAHOMA,    AND    TEXAS)     

5,167 

MOUNTAIN    (ARIZONA,    COLORADO,     IDAHO,    NEW 
MEXICO,     AND    UTAH) 

1,352 

PACIFIC    

''14,053 

CALIFORNIA    

WASHINGTON    AND    OREGON 

""13,426 
''627 

'Excludes   manufacturer-retailers. 


TABLE    3, --POUNDAGE    AND   DOLLAR    SALES    OF    SELECTED   MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS, 

BY    TYPE    OF    CONFECTIONERY 


TYPE    OF    PRODUCT 

SEPTEMBER    1974 

AUGUST    1974 

SIC 

CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

20653— 

TOTAL    SALES   OF    SELECTED    ESTABLISHMENTS    (1)     (2) 

PACKAGF    GOODS,     TOTAL    

308,496 

174,708 

68,947 
30.487 
34,354 

228,449 

127,623 

57.771 
26,364 
16,691 

233,543 

122,382 

""60,555 
24,068 
26,538 

179,287 
91,781 

2060114 

BAR    GOODS 

""54,355 

2065201 

5    CENT    AND    10   CENT    SPECIALTIES    

20,574 

2060121 

BULK    GOODS,     INCLUDING    PENNY    GOODS 

12,577 

Note:      The   statistics    in    this    table    Include   from  3    to  5    percent   estimation   for  nonresponse.  ""Revised. 

'Excludes  manufacturer-retailers.  'The  data    in   this    table   are   obtained   from   a   sample   panel    of   about   80   large  confectionery 

manufacturers.      This   compares   to  a   panel   of   about   250   respondents   reporting    the   same   product   detail   on   the  Annual  Conf ectionerv 
Survey.      The  monthly   data   are   Intended   to   reflect   a    trend   of    confectionery   product    sales  whereas    the  annual    provides   an  estimate 
of    the   absolute   level   of   annual   sales.      An  acceptable   teclmique  would  be    to   prorate   the  monthly/annual   difference,    thereby 
retaining    the  existing  month-to-month    trend. 


TABLE  4. — EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


September  1974 


Quantity 
(1,000 
lbs.  ) 


Value 
(:{ 1,000) 


August  1974 


Quantity 
(1 ,000 
lbs.) 


Value 
(+1,000) 


9  months 
through  Sept.  1974 


Quantity 
(1,000 
lbs.  ) 


Value 
(■1,000) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Haiti 

Netherlands  Antilles. 

Sweden 

United  Kingdom 

Belgium 

West   Germany 

Singapore 

Indonesia 

Hong  Kong 

Japan , 

Other 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

United  Kingdom. 

C^ina  T. 

Japan 

Other 


582 
268 
13 
13 
38 
30 
80 
26 
64 


,583 

535 

16 

12 

2 

15 

4 

1 

853 

145 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


310 
90 
9 
9 
18 
15 
47 
10 
16 


614 

254 

19 

6 

17 

10 

34 

3 

88 

1 

22 

4 

32 

5 

26 

278 


319 

5 

680 

91 

2 

852 

10 

108 

6 

108 

10 

384 

3 

88 

25 

591 

2 

141 

26 

549 

1 

32 

28 

133 

5 

131 

11 

136 

6 

383 

17 

1 

024 

165 

2 

,056 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


,538 

375 

16 

8 

1 

14 

3 

2 

945 

174 


,389 

840 

33 

33 

5 

23 

1 

251 
203 


,178 

616 

16 

24 

4 

16 

1 

302 
199 


14,261 

8,769 

427 

462 

130 

285 

89 

40 

2,959 

1,100 


7,058 

2,653 
999 

43 

68 
232 

44 
339 

62 
201 

33 
111 

76 

55 

221 

688 

1,233 


,648 

278 

278 

96 

213 

50 

29 

,757 

965 


Note:  Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S.  Exports. 
The  Schedule  B  codes  are:  0620115,  confectionery  not  containing  chocolate;  0730020,  con- 
fectionery containing  chocolate. 


TABLE  5.— IMPORTS  OF  CONFECTIONERY  PRODUCTS 


September  1974 

August  1974 

9  months 
through  Sept.  1974 

Country  of  origin 

Quantity 
(1,000 

lbs.  ) 

Value 
($1,000) 

Quantity 
(1,000 
lbs.) 

Value 
(.♦1,000) 

Quantity 
(1,000 
lbs.  ) 

Value 
(Jl,000) 

Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 

TOTAL 

1,284 

117 
156 
528 

122 

147 
86 
21 
19 
88 

963 

102 

65 

268 

165 

144 
105 

31 
7 

76 

1,318 

15 

158 

495 

288 

66 

40 

61 

100 

33 

62 

893 

15 

61 

274 

146 

84 

40 

43 

131 

40 

59 

15,685 

3,590 

1,187 

6,147 

880 

539 

481 

1,341 

384 

171 

144 

821 

8  971 

2,074 

296 

Belgium 

299 

West  Germany 

Switzerland 

982 
471 

Italy 

Israel 

215 
113 

Other 

492 

Candy  and  other  confectionery,  n.e.s., 
not  containing  cocoa  or  chocolate 
(TSUSA  code  1571020) 

TOTAL 

9,322 

467 

630 

739 

666 

57 

425 

4,107 

215 

131 

15 

82 

62 

103 

68 

566 

40 

101 

81 

32 

735 

5,126 

217 

165 

242 

280 

32 

219 

1,608 

149 

85 

23 

52 

52 

34 

45 

1,315 

32 

23 

61 

34 

458 

8,637 

615 

1,206 

714 

139 

77 

90 

3,201 

191 

87 
102 
111 
108 
157 
103 
871 

40 
120 
113 

39 
553 

4,404 

244 

297 

192 

70 

43 

46 

1,288 

109 

109 

78 

83 

126 

55 

60 

1,180 

29 

39 

101 

44 

211 

76,620 

3,631 

5,160 

6,686 

4,941 

473 

3,160 

31,263 

4,062 

1,297 

719 

691 

470 

1,941 

727 

5,190 

296 

818 

599 

364 

4,132 

34,527 

1,328 

1,156 

1,816 

1,858 

Finland 

286 

1,284 

United  Kingdom 

11,550 

1,961 

Belgium 

1,081 

494 

518 

Switzerland 

347 

464 

512 

Italy 

6,788 
212 

Israel 

274 

Hong  Kong 

Japan 

451 

380 
1,767 

Candy  and  other  confectionery 

containing  cocoa  or  choc 

(TSUSA  code  1571040) 

,  n.e.s., 
olate 

TOTAL 

3,414 

1,031 

60 

1,481 

14 

3 

83 

283 

13 

43 

403 

3,152 

943 

31 

1,151 

22 

8 

94 

360 
26 
16 

501 

2,274 

323 

1,588 
45 
14 
10 
51 
14 

229 

1,802 
274 

1,195 

45 
13 
18 
74 
9 

174 

19,474 

3,192 
306 
11,680 
342 
29 
415 
896 
109 
176 

2,329 

13,948 

2,485 

145 

7,783 

199 

36 

West  Germany 

425 
1,064 

Italy 

140 
84 

Other 

1,587 

Represents  zero. 
.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
onCensus  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25    percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD   ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e., calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  1  iteratu  t-e  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retailoutlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods- -Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods--Bullc  goods  includes  penny  goods, 

hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  lO-cent  specialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate  and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to ')9  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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TABLE   1. — SUMftirtni    ^i    ..^^. 
CONFECTIONERY: 


..^1      ^ML^b     OF 

1972   TO  1974 


(Millions  of  dollars) 


Month  and  year 


October. . . 
September. 
August . . . . 

July 

June 

May 

April 

March 

February.  . 
January.  .  . 


December.  . 
November.  . 
October. . . 
September. 
August. . . . 

July 

June 

May 

April 

March 

February. . 
January . . . 


December. 
November . 
October. . 


Total' 
(seasonally 
adjusted) 


237 
241 
260 
251 
224 
231 
230 
238 
205 
200 


188 
199 
180 
182 
190 
166 
167 
171 
177 
180 
160 
174 


181 
169 

157 


Total' 
(unadjusted) 


299 
309 
251 
172 
180 
193 
200 
241 
220 
211 


180 
234 
227 
233 
183 
114 
135 
143 
154 
182 
172 
184 


172 
199 
195 


Note:   The  data  shown  in  Tables  1  and  2  of  this  report 
include  from  15  to  25  percent  estimation  for  nonresponse 
and  for  small  establishments  excluded  from  the  panel. 

'Data  include  manufacturer-retailers.   See  "Explana- 
tion of  Terms"  on  page  5. 


Bostor 


cuxnei^*^ 


yrnt. 


Inquiries  concerning  these  figures  should  be  acddressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census    Industrv  t)iv---—   .>.-u:l-'.Il 
20233.  ■  ' 


livision,  Washingtin,  D.C. 


U.S.  DEPARTMENT  OF  COMMERCE     Social  and  Economic  Statistics  Administration     bureau  of  the  census 


•'«..<..•' 


For  sale  by  the  Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  D.C. 
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TABLE    2, 


■-DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS, 
PY    KIND    OF    BUSINESS    AND    GEOGRAPHIC    AREA 


OCTOBER 
1974 

SEPTEMBER 

1974 

ITEM 

SALES 

SALES 

($1,000) 

(tl,000) 

fi'lhATED    -C'/'L    SALES    OF    ft?  L  FACTUREt-»  t  0LESALER5 
AfiD    CHOCOLATt    hANUFACTLifERS    BY    GEOGRAPHIC    AREA, 
UNITED    STATES    TOTAL    (1)     

287,721 

297.855 

NEW    ENGLAND    

MIDDLE    ATLANTIC    

128.166 
38.648 
89.518 

119   888 

NEW    YORK    AND    NEW    JERSEY 

PENNSYLVANIA    

■■38,429 
81,459 

EAST    NORTH    CENTRAL 

78,435 

65 .  395 

8.321 

4,719 

ILLINOIS    

86   371 

OHIO    AND    INDIANA    

MICHIGAN    AND    WISCONSIN    

9,883 
4,426 

WEST    NORTH    CENTRAL 

8,801 
4.646 
4,155 

8   264 

MINNESOTA,    KANSAS,    S,    DAKOTA         NEBRASKA 

IOWA    AND    MISSOURI 

4,778 
3,486 

SOUTH    ATLANTIC 

MARYLAND,    DISTRICT    OF    COLUMBIA,    VIRGINIA, 
WEST    VIRGINIA,    NORTH    CAROLINA,    AND 
SOUTH    CAROLINA 

14.703 

5.424 
9.279 

5,120 

8.428 

3.044 

15,465 

14,284 

1.181 

""12.440 
5,114 

GEORGIA    AND    FLORIDA 

EAST    SOUTH    CENTRAL     (KENTUCKY,    TENNESSEE, 
ALABAMA,    AND    MISSISSIPPI) 

3,329 
8,705 

WEST    SOUTH    CENTRAL    (ARKANSAS,    LOUISIANA, 
OKLAHOMA,     AND    TEXAS)     

MOUNTAIN    (ARIZONA,    COLORADO,     IDAHO,    NEW 
MEXICO,     AND    UTAH) 

PACIFIC    

15,626 

14,575 

1.051 

CALIFORNIA    

WASHINGTON    AND    OREGON 

^Revised   by   five   percent    or  more    from   previously  published   data 
^Excludes  manufacturer- retailers. 


TABLE    3.— POUNDAGE    AND    DOLLAR    SAlES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS* 

BY    TYPE    OF    CONFECTIONERY 


TYPE    OF    PRODUCT 

OCTOBER    1974 

SEPTEMBER   1974 

PRODUCT 
CODE 

QUANTITY 

_ 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

Z0653 — 

TOTAL    SALES    OF    SELECTED    ESTABLISHMENTS    (1)     (2) 

PACKAGE    GOODS,    TOTAL     

259,200 

136.608 

73.451 
23.082 
26.059 

207.018 

106.953 

65.081 
21.287 
13.697 

297,629 

170.763 

70.233 

■"22,114 

34.519 

226.817 
126.177 

2060114 

BAR    GOODS 

59.011 

2065201 

5    CENT    AND    10    CENT    SPECIALTIES ,    , 

24,854 

2060121 

BULK    GOODS,     INCLUDING    PENNY    GOODS 

16,775 

Note:      The    statistics    in    this    table    include   from  3    to  5    percent    estimation  for  nonresponse. 


^Revi  sed . 


^Excludes  manufacturer-retailers.  "The   data    in    this    table    are   obtained    from  a    sample   panel    of    about    80    large   confection- 

ery manufacturers.      This   compares    to   a   panel    of    about    250    respondents    reporting   the    same  product    detail    on    the   .Annual   Con- 
fectionery Survey.      The  monthly  data    are    intended    to   reflect    a   trend    of   confectionery   product    sales  whereas    the   annual    prov-ides 
an  estimate    of    the   absolute   level    of    annual    sales.       An   acceptable    technique  would    be  to  prorate    the  monthly ^annual    difference. 
thereby   retaining  the  existing  month-to-month   trend. 


TABLE  4. --EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


October  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


September  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


10  months 
1  hrough  Oct .  1974 


Quantity 
( 1 , 000 
lbs.) 


Value 
($1,000) 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Haiti , 

Netherlands  Antilles 

Sweden 

United  Kingdom 

Belgium 

West  Germany 

Singapore 

Indonesia 

Hong  Kong 

Japan 

Other 


Total 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

United  Kingdom. 

China  T 

Japan 

Other 


865 

396 

37 

27 

33 

17 

113 

8 

69 

5 


13 

72 

64 

241 


,351 

,216 

57 

5 

26 

57 

2 

24 

761 

203 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


423 
144 
28 
23 
24 
12 
79 
3 
30 


9 

47 

48 

167 


582 

268 

13 


310 

6 

545 

90 

3 

248 

9 

145 

9 

135 

18 

417 

15 

105 

47 

704 

10 

149 

16 

618 

2 

37 

16 

133 

2 

139 

2 

149 

38 

455 

71 

1 

088 

146 

2 

297 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


,054 

892 

39 

4 

26 

50 

3 

32 

820 

188 


.583 
535 


853 
145 


1,538 
375 


14 

3 

2 

945 

174 


16,612 

9,985 

484 

467 

156 

342 

91 

64 

3.720 

1,303 


,076 
,143 

71 

91 
256 

56 
418 

65 
231 

37 
111 

79 

64 
268 
736 
.400 


12,368 

6.540 

317 

282 

122 

263 

53 

61 

3.577 

1,153 


Note:  Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S.  Exports. 
The  Schedule  B  codes  are:  0620115,  confectionery  not  containing  chocolate;  0730020,  con- 
fectionery containing  chocolate. 

-  Represents  zero. 


TABLE  5. --IMPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  of  origin 


October  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


September  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


9  months 
through  Sept.  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


TOTAL , 

Canada 

Dominican  Republic 
United  Kingdom...., 

Ireland , 

Netherlands , 

Belgium , 

West  Germany , 

Switzerland , 

Italy , 

Israel , 

Other 


TOTAL...  . 

Canada 

Columbia 

Argentina 

Sweden 

Finland 

Denmark 

United  Kingdom. 
Netherlands. . , . 

Belgium 

West  Germany. . . 

Austria 

SwitzerlaJid.  . . . 

Poland 

Spain 

Italy 

Yugoslavia 

Israel 

Hong  Kong 

Japan 

Other 


TOTAL 

Canada 

Mexico, ........ 

United  Kingdom. 
Netherlands, . . . 

France 

West  Germany. . . 
Switzerland. . . . 

Italy 

Israel 

Other 


Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 


(NA) 

(NA) 

1,284 

963 

15.685 

8.971 

(NA) 

(NA) 

117 

102 

3.590 

2.074 

(NA) 

(NA) 

156 

65 

1.187 

383 

(NA) 

(NA) 

528 

268 

6,  147 

3.014 

(NA) 

(NA) 

- 

- 

880 

296 

(NA) 

(NA) 

122 

165 

539 

632 

(NA) 

(NA) 

- 

- 

481 

299 

(NA) 

(NA) 

147 

144 

1.341 

982 

(NA) 

(NA) 

86 

105 

384 

471 

(NA) 

(NA) 

21 

31 

171 

215 

(NA) 

(NA) 

19 

7 

144 

113 

(NA) 

(NA) 

88 

76 

821 

492 

Candy  and  other  conf ect  i  onery ,  n . e . s 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 


(NA) 

(NA) 

9.322 

5.126 

76.620 

34.527 

(NA) 

(NA) 

467 

217 

3.631 

1.328 

(NA) 

(NA) 

630 

165 

5,160 

1.156 

(NA) 

(NA) 

739 

242 

6.686 

1.816 

(NA) 

(NA) 

656 

280 

4.941 

1.858 

(NA) 

(NA) 

57 

32 

473 

286 

(NA) 

(NA) 

425 

219 

3.160 

1.284 

(NA) 

(NA) 

4,  107 

1.608 

31.263 

11.550 

(NA) 

(NA) 

215 

149 

4,062 

1.961 

(NA) 

(NA) 

131 

85 

1.297 

1,081 

(NA) 

(NA) 

15 

23 

719 

494 

(NA) 

(NA) 

82 

52 

691 

518 

(NA) 

(NA) 

62 

52 

470 

347 

(NA) 

(NA) 

103 

34 

1.941 

464 

(NA) 

(NA) 

68 

45 

727 

512 

(NA) 

(NA) 

566 

1.315 

5.190 

6.788 

(NA) 

(NA) 

40 

32 

296 

212 

(NA) 

(NA) 

101 

23 

818 

274 

(NA) 

(NA) 

81 

61 

599 

451 

(NA) 

(NA) 

32 

34 

364 

380 

(NA) 

(NA) 

735 

458 

4,  132 

1.767 

Candy  and  other  confectionery,  n,e,5, 
containing  cocoa  or  chocolate 
(TSUSA  code  1571040) 


(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


3,414 

1,031 

60 

1,481 

14 

3 

83 

283 

13 

43 

403 


943 

31 

1,151 

22 

8 

94 

360 
26 
16 

501 


19,474 

3,192 
306 
11,680 
342 
29 
415 
896 
109 
176 

2,329 


13.948 

2.485 

145 
7,783 

199 
36 

425 
1,064 

140 

84 

1,587 


-  Represents  zero. 

(NA)  Not  available, 

n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF   SURVEY 

The  statistics  in  this  publication  were  collected 
on  Census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e., calendar  month, 
4- week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literatu ''eon  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-- Manufacturer-wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods- -Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  ecoaomy  packages. 


Bulk  goods--Bulk:  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-centspecialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate  and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the 
entire  U.S.  salesof  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete 
except  that  manufacturer  retailers  are  excluded.  Estimates  are  included  for  establishments  whose 
reports  were  not  received  in  time  for  tabulation.  A  more  complete  description  of  the  survey  appears 
on  pages    5  and  6. 


TABLE  1. — SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF 
CONFECTIONERY:   1972  TO  1974 


(Millions  of  dollars) 


Month  and  year 


November. . 
October, . . 
September. 
August. . . . 

July 

June 

May 

April 

March 

February. . 
January. . . 


December. . 
November. . 
October. . . 
September. 
August .... 

July 

June 

May 

April 

March 

February . . 
January. . . 


December. 
November. 


Total' 
(seasonally 
adjusted) 


221 
244 
241 
260 
251 
224 
231 
230 
238 
205 
200 


188 
199 
180 
182 
190 
166 
167 
171 
177 
180 
160 
174 


181 
169 


Total' 
(unadjusted) 


260 
309 
309 
251 
172 
180 
193 
200 
241 
220 
211 


180 

234 
227 
233 
183 
114 
135 
143 
154 
182 
172 
184 


172 
199 


Note:   The  data  shown  in  Tables  1  and  2  of  this  report 
include  from  15  to  25  percent  estimation  for  nonresponse 
and  for  small  establishments  excluded  from  the  panel. 


'Data  include  manufacturer-retailers, 
tion  of  Terms"  on  page  5. 
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Inquiries  concerning  these  figures  should  be  ad(jresse(d  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census    Industry  Division    Washinoton    D  C 
20233.  '  s       ■     ■    • 


U.S.  DEPARTMENT  OF  COMMERCE  j  Social  and  Economic  Statistics  Administration  |  bureau  of  the  census 

For  sale  by  the  Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  D.C. 
20233  or  any  Department  of  Commerce  District  Office.  Price:  15  cents  per  copy— $1.50  per  year. 


TABLE    2.— DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS, 
PY    KIND    OF    BUSINESS    AND    GEOGRAPHIC    AREA 


NOVEMBER 
197"* 

OCTOBER 
1974 

ITEM 

SALES 

SALES 

(»1,000) 

($1,000) 

ESTIMATED    TOTAL    SALES    OF    MANUFACTURER-WHOLESALERS 
AND    CHOCOLATE    MANUFACTURERS    BY    GEOGRAPHIC    AREA, 
UNITED    STATES    TOTAL    (1)    

238,813 

21,125 

91,877 
32,215 
59,662 

297    246 

NEW    ENGLAND    

MIDDLE    ATLANTIC    

130    511 

NEW    YORK    AND    NEW    JERSEY 

PENNSYLVANIA    

40,565 
89 , 946 

EAST    NORTH    CENTRAL 

61,501 

48,165 

10,022 

3,314 

ILLINOIS    

OHIO    AND    INDIANA    

MICHIGAN    AND    WISCONSIN    

8,321 
4,709 

WEST    NORTH    CENTRAL 

14,199 

10,427 

3,772 

MINNESOTA,    KANSAS,    S.    DAKOTA         NEBRASKA 

IOWA    AND    MISSOURI 

4,646 
4,155 

SOUTH    ATLANTIC 

MARYLAND,    DISTRICT    OF    COLUMBIA,    VIRGINIA, 
WEST    VIRGINIA,    NORTH    CAROLINA,    AND 
SOUTH    CAROLINA 

19,883 

11,926 
7,957 

■"19,401 

GEORGIA    AND   FLORIDA 

13,892 

EAST    SOUTH    CENTRAL    (KENTUCKY,    TENNESSEE, 
ALABAMA,    AND    MISSISSIPPI) 

3,862 

7,890 

5,258 

13,218 

11,988 

1,230 

WEST    SOUTH    CENTRAL    (ARKANSAS,    LOUISIANA, 
OKLAHOMA,    AND    TEXAS)     

MOUNTAIN    (ARIZONA,    COLORADO,     IDAHO,    NEW 
MEXICO,    AND    UTAH) 

PACIFIC    

CALIFORNIA    

14,604 

WASHINGTON    AND    OREGON 

1,436 

''Revised   by   five   percent    or  more    from  previously  published   data 
^Excludes  manufacturer-retailers. 


TABLE    3, 


-POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS, 

BY    TYPE    OF    CONFECTIONERY 


TYPE    OF    PRODUCT 

NOVEMBER    1974 

OCTOBER    1974 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

Z0653— 

TOTAL    SALES    OF    SELECTED    ESTABLISHMENTS    (1)     tl> 

PACKAGE    GOODS,     TOTAL     

198,582 

107,907 

47,807 
17,007 
25,861 

157,254 

85,137 

42 ,  563 
16,176 
13,378 

259,875 

136,914 

73,338 
23,296 
26,327 

20s, J •? 
107,578 

2060114 

BAR    GOODS 

2065201 

5    CENT    AND    10    CENT    SPECIALTIES . 

21,510 

2060121 

BULK    GOODS,    INCLUDING    PENNY    GOODS 

13,951 

Note:      The   statistics  In   this  table   include  from  3  to  5  percent   estimation  for  nonresponse. 

'Excludes  manufacturer-retailers.  ^The  data   in  this   table    are   obtained    from    a    sample   panel    of    about    80    large  confection- 

ery manufacturers.      This   compares    to   a  panel    of    about    250    respondents    reporting   the    same  product    detail    on  the  Annual    Con- 
fectionery Survey.      The  monthly  data    are    intended    to   reflect    a   trend   of   confectionery  product    sales  whereas  the   annual    prortdes 
an  estimate   of    the    absolute    level    of    annual    sales.       An   acceptable    technique  would    be  to  prorate    the  monthly 'annual  difference, 
thereby    retaining   the  existing  month-to-month   trend. 


TABLE  4. — EXPORTS  OF  CONFECTIONERY  PRODUCTS 


Country  to  which  exported 


Total 

Canada. ............. 

Mexico. ............. 

Panama. 

Bermuda. ............ 

Bahamas. ............ 

Haiti 

Netherlands  Antilles 

Sweden. 

United  KlngdoD 

Belgium. ............ 

West  Germany ......... 

Singapore ............ 

Indonesia. ........... 

Hong  Kong. ........... 

Japan. ............... 

Other 


Total.. 

Canada 

Mexico. ...... 

Panama. ...... 

Bermuda 

Bahamas ...... 

United  Kingdoi 

C3llna  T 

Japan. ........ 

Other 


November  1974 


Quantity 
(1,000 
lbs.) 


Value 
($l,OO0) 


509 

288 

8 

11 

35 

1 

7 

36 

33 


34 
281 


October  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


11  months 
through  Nov,  1974 


(^antity 
(1,000 
lbs.) 


Confectionery,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


276 
167 

7 
12 
21 

1 

5 
18 
47 

1 
38 


19 

38 

145 


1,968 

865 

396 

37 

27 

33 

17 

113 

8 

69 


64 
241 


044 

17 

,674 

423 

7 

,054 

144 

3 

,536 

28 

153 

23 

146 

24 

452 

12 

106 

79 

711 

3 

185 

30 

651 

4 

38 

- 

171 

3 

144 

9 

151 

47 

476 

48 

1 

122 

167 

2 

578 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


Value 
($1,000) 


3,352 
1,310 

78 
103 
277 

57 
423 

S3 
278 

38 
149 

83 

66 

287 

774 

1,545 


1,204 

2,351 

2,054 

18,203 

13,572 

625 

1,216 

892 

10,938 

7,165 

91 

57 

39 

620 

408 

10 

5 

4 

473 

292 

7 

26 

26 

160 

129 

12 

57 

50 

353 

275 

3 

2 

3 

94 

56 

- 

24 

32 

64 

61 

303 

761 

820 

4,046 

3,880 

153 

203 

188 

1,455 

1,306 

Note:   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  D  S   Exports 
The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate; 
fectionery  containing  chocolate. 


0730020, 


TABLE  5. --IMPORTS  OF  CONFECTIONERY  PRODUCTS 


November  1974 

October  1974 

10  months 
through  Oct.  1974 

Country  of  origin 

Quantity 
( 1 , 000 
lbs.) 

Value 
(  $1 ,  000 ) 

(Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

(Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Chocolate,  sweetened,  except  bars  and 

blocks  of  10  pounds  or  more 

(TSUSA  codes  1563020  and  1563040) 

(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

1,925 

308 

135 

834 

160 

39 

140 

74 

52 

71 

34 

78 

1,389 

325 
56 

430 
91 
42 

126 

120 
61 
35 
46 
57 

17,610 

3,898 

1,322 

6,981 

1,040 

578 

621 

1,415 

436 

242 

178 

899 

10,360 

2,399 

439 

3,444 

387 

674 

425 

West  Germany 

1,102 
532 

Italy 

250 
159 

549 

Candy  and  other  confectionery,  n.e.s.. 

not  containing  cocoa  or  chocolate 

(TSUSA  code  1571020) 

TOTAL 

(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

10,735 

305 

1,396 

690 

606 

162 

283 

4,229 

433 

50 

37 

78 

16 

296 

384 

584 

56 

61 

126 

29 

914 

5,796 

134 

360 

223 

264 

111 

158 

1,696 

216 

41 

32 

59 

14 

105 

716 

1,165 

41 

19 

81 

32 

329 

87,355 

3,936 

6,556 

7,376 

5,547 

635 

3,443 

35,492 

4,495 

1,347 

756 

769 

486 

2,237 

1,111 

5,774 

352 

879 

725 

393 

5,046 

40,323 
1,462 

Columbia 

1,516 
2,039 

Sweden 

2,122 

397 

1,442 

United  Kingdom 

13,246 

2,177 

1,122 

526 

577 

361 

569 

1,228 

Italy 

7,953 

253 

Israel 

Hong  Kong 

Japan 

293 

532 

412 

2,096 

Candy  and  other  confectionery 

containing  cocoa  or  choc 

(TSUSA  code  1571040 

.  n.e.s.  . 
olate 

(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

4,096 

1,517 

4 

1,654 

23 

285 

171 

70 

6 

362 

3,630 

1,348 

2 

1,220 

29 

8 

276 

211 

123 

4 

409 

23,570 

4,709 

310 

13,334 

365 

33 

700 

1,067 
179 
182 

2,691 

17,578 

3,833 

147 

United  Kingdom 

9,003 

228 

44 

701 

Switzerland 

1,275 

263 

Israel 

88 

Other 

1,996 

(NA)  Not  available. 

n.e.s.  Not  elsewhere  specified. 


DESCRIPTION  OF   SURVEY 

The  statistics  in  this  publication  were  collected 
on  Census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e.,  calendar  month, 
4-week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literatu'-e  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer-  retailers-  -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods- -Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties- -These are con- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 


U.S.   DEPARTMEIMT  OF   COMMERCE 

Social  and  Economic  Statistics  Administration 

BUREAU  OF    THE    CENSUS 
Washington.  D  C     20233 


POSTAGE  AhJD  FEFS  PAID 

U  S.   DtPARTMEMT  OF  COMMERCE 

COM-  202 


OFFICIAL  BUSINESS 


^^'°'-T''^.„ 


>e.i9l*' 


'/ 


6'C.  J/(^ 


CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

December  1974 


Issued  February  1975 


SERIES:    M20C(74)-12 


The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the 
entire  U.S.  salesof  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete 
except  that  manufacturer  retailers  are  excluded.  Estimates  are  incjuded  for  establishments  whose 
reports  were  not  received  in  time  for  tabulation.  A  more  complete  description  of  the  survey  appears 
on  pages    5  and  6. 


TABLE 

1. --SUMMARY  OF  MANUFACTORERS '  NET 
CONFECTIONERY:   1972  TO  1974 

(Millions  of  dollars) 

SALES  OF 

Month  and  year 

Total' 
(seasonally 
adjusted) 

Total 
(unadjus 

1 
ted) 

December, 

1974 

221 
225 
244 
241 
260 
251 
224 
231 
230 
238 
205 
200 

188 
199 
180 
182 
190 
166 
167 
171 
177 
180 
160 
174 

181 

212 

265 
309 
309 
251 
172 
180 
193 
200 
241 
220 
211 

180 
234 
227 

October 

July 

June 

May 

April 

March 

February 

January 

1973 

November 

October 

August 

183 
114 
135 
143 

154 
182 
172 
184 

172 

July 

June 

May 

April 

March 

February 

January 

1972 

"■    1 

Note:      Tile  data   shown   in  Tables   1    and  2   of    this   report 
include   from  15    to  25   percent   estimation   for   nonresponse 
and   for   small   establishments   excluded    from   the  panel. 

'Data   include  manufacturer-retailers.      See   "Explana- 
tion  of   Terms"   on  page  5. 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce   Bureau 
20233. 
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TABLE    2,— DOLLAR    SALES   OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE   PRODUCTS, 
PY   KIND   OF    BUSINESS    AND    GEOGRAPHIC    AREA 


DECEMBER 
1974 

NOVEMBER 
197U 

ITEM 

SALES 

SALES 

($1,000) 

(*1,000) 

ESTIMATED    TOTAL    SALES    OF    MANUFACTURER-WHOLESALERS 
AND    CHOCOLATE    MANUFACTURERS    BY    GEOGRAPHIC    AREA, 
UNITED    STATES   TOTAL    (1)    

185,673 

16,177 

80,351 
23,733 
56,618 

244    721 

NEW   ENGLAND    

21,112 

MIDDLE    ATLANTIC    

NEW    YORK    AND    NEW    JERSEY 

PENNSYLVANIA    

32,009 
''68,978 

EAST    NORTH   CENTRAL 

ILLINOIS    

OHIO    AND    INDIANA    

45,904 

36 , 006 

6,933 

2,965 

8,886 
6,520 
2,366 

57,722 
44,426 

MICHIGAN    AND    WISCONSIN     

3    274 

WEST    NORTH    CENTRAL 

MINNESOTA,    KANSAS,    S.    DAKOTA         NEBRASKA 

IOWA    AND    MISSOURI 

10,427 
3,635 

SOUTH    ATLANTIC 

MARYLAND,    DISTRICT    OF    COLUMBIA,    VIRGINIA, 

WEST    VIRGINIA,    NORTH    CAROLINA,    AND 

SOUTH   CAROLINA 

GEORGIA    AND   FLORIDA 

11,649 

7,430 
4,219 

19,877 

11,920 
7,957 

EAST    SOUTH    CENTRAL    (KENTUCKY,    TENNESSEE, 
ALABAMA,    AND    MISSISSIPPI) 

2,482 
6,343 
3,348 

''4,187 

WEST    SOUTH   CENTRAL    (ARKANSAS,    LOUISIANA, 
OKLAHOMA,    AND    TEXAS)    

MOUNTAIN    (ARIZONA,    COLORADO,    IDAHO,    NEW 
MEXICO,    AND   UTAH) 

PACIFIC    

10,533 
9,383 
1,150 

13,270 

CALIFORNIA    

11,788 

WASHINGTON    AND    OREGON 

''1,482 

Revised  by   5    percent    or  more    front   previously   published   data 
'Excludes  manufacturer- retailers. 


TABLE    3.— POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS, 

BY   TYPE    OF    CONFECTIONERY 


TYPE   OF    PRODUCT 

DECEMBER    1974 

NOVEMBER    1974 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

20653— 

TOTAL    SALES    OF    SELECTED   ESTABLISHMENTS    (1)     (2) 

PACKAGE    GOODS,    TOTAL     

150,606 

78,716 

43,457 
15,072 
13,361 

132,980 

67,994 

41,205 

15,621 

8,160 

199,788 

114,477 

45,973 

16,894 

''22,444 

164.131 

2060111* 

BAR    GOODS 

2065201 

5   CENT    AND    10    CENT   SPECIALTIES' 

16    193 

2060121 

BULK    GOODS,    INCLUDING   PENNY    GOODS 

12   388 

Note:      The   statistics   in  this   table    include   from  3   to  5  percent    estimation  for  nonresponse. 

'Excludes  manufacturer-retailers.  ^The  data   in   this   table   are   obtained   from  a   sample   panel    of   about    80   large   confection- 

ery manufacturers.      This   ccMnpares   to   a  panel    of   about    250   respondents   reporting  the   same   product    detail   on   the  .Annual   Con- 
fectionery Survey.      The  monthly  data   are    intended   to   reflect    a  trend   of   confectionery  product    sales  whereas   the   annual    provides 
an   estimate   of    the   absolute   level    of   annual    sales.      An   acceptable   technique  would   be  to  prorate    the  monthly   annual   difference. 
thereby  retaining   the  existing  month-to-raonth   trend.  ^A   review   of    reports   indicate   that    15   cent   specialties  are   also 

included   in   this   category. 


i 


TABLE    4. — EXPORTS   OF  CONFECTIONERY    PRODUCTS 


Country  to  which  exported 


December  1974 


Quantity 
(1,000 
lbs.) 


Value 
($1,000) 


November  1974 


Quantity 

( 1 , 000 

lbs.  ) 


Value 
($1,000) 


12  months 
through  Dec.  1974 


Quantity 
(1,000 
lbs.  ) 


Value 
($1 ,000) 


TOTAL 

Canada 

Mexico 

Panama 

Bermuda 

Bahamas 

Haiti 

Netherlands  Antilles 

Sweden 

United  Kingdom 

Belgium 

West  Germany 

Singapore 

Indonesia 

Hong  Kong 

Japan 

Other 


TOTAL 

Canada 

Mexico , 

Panama , 

Bermuda , 

Bahamas , 

United  Kingdom, 

China  T , 

Japan , 

Other , 


1,404 

915 

96 

64 

8 

29 

3 

2 

212 

75 


Confectionery ,  except  chewing  gum, 
not  containing  cocoa  (0620115) 


1,640 

914 

1,310 

801 

19,314 

9,817 

514 

259 

509 

276 

7,568 

3,611 

496 

184 

288 

167 

4,032 

1,494 

- 

- 

8 

7 

153 

78 

10 

6 

11 

12 

156 

109 

31 

31 

35 

21 

483 

308 

3 

2 

1 

1 

109 

59 

29 

23 

7 

5 

740 

446 

27 

29 

36 

18 

212 

112 

52 

32 

33 

47 

703 

310 

(Z) 

1 

1 

1 

38 

39 

28 

29 

38 

38 

199 

178 

2 

1 

5 

4 

146 

84 

- 

- 

2 

2 

151 

66 

7  1 

5  8 

21 

19 

550 

345 

79 

57 

34 

38 

1,201 

831 

295 

202 

281 

145 

2,873 

1,747 

Confectionery  containing  cocoa  or 
chocolate  (0730020) 


1,026 

632 

84 

80 

10 

25 

2 

2 

122 

69 


953 

136 

6 

4 

11 

3 

326 
152 


625 

11 

,853 

91 

716 

10 

537 

7 

168 

12 

382 

3 

97 

- 

66 

303 

4 

,258 

153 

1 

,530 

,797 
492 
372 
139 
300 
58 
63 
,002 
,375 


Note;   Data  in  this  table  are  taken  from  Foreign  Trade  publication  FT  410  U.S.  Exports. 
The  Schedule  B  codes  are:   0620115,  confectionery  not  containing  chocolate;  0730020,  con- 
fectionery containing  chocolate. 
Represents  zero. 

(Z)  Represents  less  than  1,000  lbs. 


-IMPORTS  OF  CONFECTIONERY  PRODUCTS 


December   1974 

.November  1974 

12   months 
through    Dec.    1974 

Country   of   origin 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Quantity 
(1,000 
lbs.) 

Value 
($1,000) 

Quantity 
(1,000 
lbs.) 

Value 
(31,000) 

Chocolate,    sweetened,    except   bars   and 

blocks   of   10   pounds  or  more 

(TSUSA   codes   1563020    and  1563040) 

TOTAL 

2,549 

206 
270 
921 

82 
351 
445 

31 

94 
149 

1,799 

232 
115 
449 

110 

287 

382 

46 

94 
84 

1,988 

286 

90 

423 

250 

123 

171 

506 

25 

52 

29 

33 

1,866          22,147 

307            4,390 

307              1,682 

259              8,325 

143             1,290 

167                   783 

179              1,143 

352             2,366 

35                   492 

58                   294 

28                   301 

31              1,081 

14    025 

530 

Belgium 

891 

West   Germany 

Switzerland 

1,836 
613 

Italy 

308 

Other 

664 

Candy   and   other  confectionery,    n.e,s., 

not    containing  cocoa  or   chocolate 

(TSUSA   code   1571020) 

TOTAL 

12,240 

221 
844 
724 
484 
107 
320 
5.430 
497 

84 
222 
232 

15 
176 
165 
483 

43 
259 
118 

32 
1,784 

6,532 

112 

226 

280 

214 

82 

166 

2,474 

261 

49 

176 

178 

20 

57 

203 

826 

32 

81 

81 

43 

971 

9,718 

303 
830 
334 
510 

37 

366 

3.521 

250 

68 
189 
144 

59 
157 
684 
649 

50 

33 
256 

43 
1,235 

6,174 

199 

219 

118 

229 

24 

203 

1,507 

147 

42 

161 

109 

76 

47 

1,088 

1,031 

37 

11 

91 

49 

786 

109,313 

4,460 
8,230 
8,434 
6,541 

779 
4.129 
44.443 
5,242 
1.499 
1,167 
1,145 

560 
2,570 
1,960 
6.906 

445 
1,171 
1,099 

468 
8,065 

53,029 

1,773 

1,961 

2,437 

2,565 

Finland 

503 

1,811 

17,227 

2,585 

1.213 

West  Germany 

863 

864 

457 

Poland 

673 

Spain 

2,519 

Italy 

9,810 
322 

385 

704 

504 

3,853 

Candy   and   other  confectionery,    n.e.s., 

containing  cocoa  or  chocolate 

(TSUSA   code    1571040) 

TOTAL 

3,366 

512 

66 

1  ,700 

116 

2 

185 

109 

42 

107 

2,652 

400 
33 

1,280 

93 

4 

181 

181 

90 

49 

341 

3,149 

1,021 

1.404 

66 

1 

192 

83 

143 

44 

195 

2,770 

892 

1,119 
44 

!zl 

172 
149 
228 

13 
153 

30,085 

6,242 

376 

16.438 

547 

36 

1,077 

1.259 
364 
333 

3,413 

23.000 

5.125 

Mexico 

180 

11.402 

Netherlands 

365 

48 

West  Germany 

1.054 
1.605 

Italy 

Israel 

581 
150 

Other 

2.490 

-  Represents  zero. 

n.e.s.  Not  elsewhere  specified. 

(Z)  Represents  less  than  1,000  lbs. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  Census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation  rates  above 


25    percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  maybe  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e., calendar  month, 
4-week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL   ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literatu'^e  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce.  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA- 20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail  price  to  the 
consumer. 

Products-- In  this  survey,  data  are  collected 
only  for  consumer  type  confectionery  goods. 
Such  data  exclude  cough  drops,  medicated  candy, 
chewing  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
individual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages. 


Bulk  goods'-Bulk  goods  includes  penny  goods, 
hard  candies,  coated  nuts,  peanut  brittle,  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
containers  over  5  pounds  and  weighted  out  by  the 
retailer  to  be  sold  by  the  pound  or  fraction 
thereof. 

5-cent  and  10-cent  specialties--Thesearecon- 
fectionery  items  of  more  than  two  pieces  to  the 
individual  consumer-unit  and  novelty  items,  in- 
tended to  retail  at  the  above  prices.  Rolls  or 
packets  of  mints,  fruit  drops,  holiday  novelties, 
candy  toys  and  similar  types  of  confections  are 
included  but  cough  drops  and  chewing  gum  are 
excluded. 

Packaged  goods--This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.  Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar  coated  popcorn,  and  similar  packaged 
confections. 
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COVERAGE 

Statistics  in  this  publication  are  estimated  industry 
totals  based  on  monthly  reports  on  Census  Forms 
M20C.1  and  M20C.2  from  approximately  330  manu- 
facturers of  confectionery  and  competitive  chocolate 
products.  The  data  from  these  respondents  account  for 
about  90  percent  of  the  total  U.S.  manufacturers'  sales 
of  confectionery  products.  The  proportion  estimated 
for  the  establishments  which  are  not  on  the  reporting 
panel  varies  by  State  and  is  based  on  their  sales  as 
reported  in  the  1967  Census  of  Manufacturers.  In 
addition,  detailed  annual  reports  on  sales  by  type  of 
confectionery,  ingredients  used,  and  sales  by  class  of 
customer  were  collected  on  an  annual  basis  on  Census 
Form  MA-20D  from  a  reporting  panel  of  large  estab- 
lishments. 


Tliis  report  is  the  result  of  a  joint  effort  by  the 
Bureau  of  Competitive  Assessment  and  Business  Policy 
and    the    Bureau    of   the    Census   and   includes  only 


summary  data.  More  detailed  statistics,  based  on  the 
annual  survey,  appear  in  the  report  entitled  "Confec- 
tionery Manufacturers'  Sales  and  Distribution,  1974" 
pubhshed  by  the  Bureau  of  Competitive  Assessment 
and  Business  Policy. 


TRADING-DAY  FACTORS 

Variation  in  the  rate  of  activity  that  arises  from  the 
existence  of  different  numbers  of  trading  days  in  the 
same  month  for  different  years  can  be  an  important 
cause  of  month-to-month  irregular  fluctuations.  Unlike 
some  other  causes  of  irregular  fluctuations  such  as 
unexpected  economic  developments,  unusual  weather, 
and  statistical  errors,  trading-day  irregularities  can  be 
approximately  identified  and  removed  so  that  the 
underlying  trend  cycle  stands  out  more  clearly.  Hence, 
it  is  often  possible  to  reduce  the  irregular  factor  by  a 
trading-day  adjustment. 


Inquiries  concerning  these   figures  should   be   addressed    to    the  U.S.  Department  of  Commerce,   Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233. 
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Table    lA. — SUMMARY  OF  MANUFACTURERS'    SALES  OF  CONFECTIONERY  PRODUCTS:       1962  TO    1974 

(In  millions) 


Year 

Pounds 

Value 

Per  capta 

consumption' 

(pounds) 

Year 

Pounds 

Value 

Per  capta 

consiBnption' 
(pounds) 

1974                                                   .     . 

3,651 
3,807 
3,793 
3,870 
3,938 
3,968 
3,907 

2,771 
2,141 
1,976 
1,974 
1,910 
1,870 
1,756 

17.8 
18.6 
18.8 
19.3 
19.9 
20.2 
20.3 

1967 

3,769 
3,668 
3,474 
3,403 
3,269 
3,121 

1,645 
1,544 
1,429 
1,395 
1,319 
1,251 

19  6 

1966 

1965 

18.2 

1971                                    

1964 

18.2 

1963 

17.7 

1969 

1962 

17,1 

Note:   Includes  all  known  producers  of  confectionery  and  competitive  chocolate  products,  except  retail  confectioners  with  a 
single  location.   From  15  to  25  percent  of  the  data  are  estimated  for  nonresponse  and  for  small  establishments  excluded  from  the 
panel. 

'Production  plus  imports  minus  exports  divided  by  population,  including  Armed  Forces  abroad,  as  of  July  1. 
Source  of  population  data:   U.S.  Bureau  of  the  Census,  "Current  Population  Reports,"  Series  P-25. 


Table  IB. — QUANTITY  AND  VALUE  OF  SHIPMENTS  OF  CONFECTIONERY  PRODUCTS:   1974,  1973  AND  1972 
(Quantity  in  millions  of  pounds;  value  in  millions  of  dollars) 


Census 
product 

Class  of  products 

CIR   series 
MA-20D,    1974 

CIR  series 
MA-20D,    1973 

1972  Census  of 
Manufactures' 

code 

Quantity 

Value 

Quantity 

Value 

Quantity 

Value 

TOTAL      

3,651.4 
443.4 

3,208.0 
938.3 
333.3 

620.9 
439.0 
471.6 
292.7 
112.2 

2,771.0 
441.6 

2,329.4 
737.1 
244.1 

704.9 
256.0 
188.2 
141.2 
57.9 

3 , 806 . 8 

307.0 

3,499.8 

1,062.3 

370.2 

291.3 
693.8 
601.8 
330.3 
150.1 

2,141.0 
223.1 

1,917.8 
633.0 
215.0 

338.5 
374.7 
181.3 
115.9 
59.5 

3,877.4 

(X) 

3,877.4 

1,173.2 

437.9 

>•        1,669.8 

422.1 
174.3 

1,997.4 

(X) 

1,997.4 

20651 
20652 

Bar  goods 

692.8 
243.9 

20653 

Package  goods  made   to   retail   at; 

il.OO  or  more  per  pound 

848. S 

Less    than    7.0 .  50   per   pound 

'144.4 

20655 

Penny   goods 

67.5 

(X)  Not  applicable, 

'Quantity  estimates  for  the  not  reported  category  are  derived  from  reports  of  respondents  reporting  both  quantity  and  value  on  a 
geographical  basis.   For  1973,  these  reports  accounted  for  approximately  90  percent  of  the  total  confectioner>'  manufacturers  sales 
whereas  in  1974  these  reports  accounted  for  88  percent  of  total  sales.   For  further  information,  see  footnote  1,  table  4. 


Table  2.— VALUE  OF  MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS,  BV  MONTH:   1974  AND  1973 

(Millions  of  dollars) 


1974 

1973 

Mon  th 

Seasonally 
adjusted 

Unadjusted 

Seasonally 
adjusted 

Unadjusted 

(X) 

198 
214 
236 
221 
231 
234 

248 

250 
242 

245 
223 
230 

2,771 

211 
220 
241 
200 
193 
180 

172 
2S1 
309 
309 

265 
220 

(X) 

172 
167 
175 
177 
171 
170 

168 
181 
183 
180 

196 
193 

2,141 

184 

172 

182 

Apri 1 

154 

May 

143 
135 

114 

August 

183 
233 

227 

234 

ISO 

(X)  Not  applicable. 


Table  3  .  —  MANUFACTURERS' 


SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS 
AND  AREA  OF  PLANT  LOCATION:   1974  AND  1973 


Pounds 
(1,000) 


Value' 
($1,000) 


Pounds 
(1,000) 


Value' 
($1,000) 


Average  unit 
value 

(dollars) 


1974 


1973 


UNITED    STATES,     TOTAL 

By  kind  of   business; 

Manufacturer- retailers 

Manufacturer-wholesalers   including   chocolate  manufacturers 

MANUFACTURER-WHOLESALERS    INCLUDING    CHOCOLATE-MANUFACTURERS 
BY  AREA    OF   PLANT   LOCATION 

New    England 

Middle  Atlantic,  total 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central,  total 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central,  total 

Minnesota,  Kansas,  South  Dakota  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic,  total 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi 
West  South  Central  [Arkansas,  Louisiana,  Oklahoma,  and  Texas).... 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific  (California,  Washington,  Oregon,  and  Hawaii) 


98, 688 
,552,719 

,552,719 

273,389 

,323,992 
517,453 
806,539 

,249,330 

,052,458 

134,833 

62,039 

137,559 

108,356 

29,203 


107,103 
99,421 

55,907 
67,850 
46,055 

192,113 


2,771,000 

170,418 
2,600,582 

2,600,582 

''208,268 

"^1,107,917 

■"381,467 

726,450 

''755,029 
622,319 
"75,911 
"^56,799 

''96,770 

"^61,112 

35,658 

'^156,269 

^84,487 
71,782 

^27,875 

74,628 

"28,628 


67,591 
3,739,227 


3,739,227 

206,691 

1,457,269 
602,315 
854,954 

1,315,931 

1,128,832 

148,085 

39,014 

129,536 
105,180 
24,355 


99,423 
107,565 

60,280 
89,112 
47,163 


92,871 
2,048,129 


2,048,129 

132,282 

906,619 
325,250 
581,369 

586, 582 

496,686 

62,196 

27,700 

68, 697 
43,124 
25,573 


59,654 
59,161 

24,715 
58,814 
22,638 

128,967 


1.73 
.732 


.737 
.901 
.604 

.591 
.563 
.916 


.703 
.564 
1.22 


.789 
.722 


1.37 
.548 


.640 

.622 

.540 
.680 
.446 

.440 
.420 
.710 


.530 
.410 

1.05 


.600 
.550 

.410 
.660 
.480 

.570 


Note:   Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 


Revised . 

'Value  figures  in  this  table  are  summations  of  revised  corresponding  figures  published  in  the  monthly  M20C  series.   The 
proportion  estimated  for  establishments  not  on  the  reporting  panel  varies  by  geographic  area  and  are  shown  below.   For  the  United 
States  approximately  16  percent  of  the  total  value  was  estimated  for  1974.   In  order  to  estimate  quantity  data,  unit  values  were 
computed  by  geographic  areas  from  the  annual  data  collected  on  Census  Form  MA-20D.   By  applying  these  unit  values  to  the 
corresponding  value  figures  on  the  table,  poundage  data  for  each  area  were  estimated.   The  reported  quantities  accounted  for  88 
percent  of  the  estimated  total. 

10-24  percent  of  this  item  was  estimated. 

25-49  percent  of  this  item  was  estimated. 

More  than  50  percent  of  this  item  was  estimated. 

Table  4. — CONFECTIONERY — SHIPMENTS,  EXPORTS,  IMPORTS,  AND  APPARENT  CONSUMPTION:   1974  AND  1973 

Manufacturers'  shipments  represent  quantity  and  value  (f.o.b.  plant)  of  physical  shipments,  including  interplant  transfers,  from 
establishments  during  each  year.   Export  values  are  values  at  seaport,  border  point,  or  airport  of  exportation;  they  are  based 
on  selling  price,  including  freight,  insurance,  and  other  charges  to  the  port  of  exportation.   Import  values  are  generally  the 
market  values  in  the  foreign  country  and  exclude  U.S.  import  duties,  transportation,  and  insurance  costs.   Total  import  values 
and  unit  prices  of  imported  commodities  would  thus  tend  to  be  understated  relative  to  domestic  output.   Because  manufacturers' 
shipments  of  certain  products  may  be  used  as  materials  for  incorporation  into  other  products,  it  may  not  be  valid  to  compare 
exports  and  imports  with  shipments  for  combinations  of  product  groups.   See  "Limitations  on  the  Comparison  of  Export,  Import, 
and  Output  Data." 


Item 

Year 

Manufacturers' 
shipments 

Exports  of 

domestic 

merchandise' 

Percent 
exports  to 

manu- 
facturers' 
shipments 

Imports 

for 

consumption^ 

Calcu- 
lated 

import 
duty 

($1,000) 

Apparent 
consumption^ 

Percent 
imports  to 

apparent 
consumption 

Quantity 

(1,000 
pounds) 

Value 
f .o.b. 
plant 

( $1 , 000 ) 

Quan- 
tity 
(1,000 
pounds ) 

Value 
at  port 

($1,000) 

Quan- 
tity 

Value 

Quan- 
tity 
(1,000 
pounds ) 

Value  in 
foreign 
country 

($1,000) 

Quan- 
tity 
(1,000 
pounds ) 

Value 
($1,000) 

Quan- 
tity 

Value 

Conf ect  ionery* 

1974 
1973 

3,651,407 
3,806,818 

2,771,000 
2,141,000 

38,921 
33,532 

24,415 
16,916 

1.1 
0.9 

0.9 
0.8 

161,545 
148,286 

90,054 
67,935 

(NA) 
4,570 

3,774,031 
3,921,572 

2,836,639 
2,192,019 

4.28 
3.78 

3.17 
3.10 

'Source:   Bureau  of  the  Census  Report  FT  410,  U.S.  Exports  Schedule  B  Commodity  and  Country.   Schedule  B  numbers  0620115  and 
0730020. 

^Source:   Bureau  of  the  Census  Report  FT  146,  U.S.  Imports  for  Consumption  and  General  Imports;  TSUSA  codes,  1563020,  1563040, 
1571020,  and  1571040, 

^Apparent  con sump t  ion  is  derived  by  subtracting  exports  from  the  total  manufacturers '  shipments  plus  imports . 

^The  import  export  data  shown  in  this  table  are  directly  related  to  the  products  reported  on  Current  Industrial  Report,  M20C, 
Confectionery,  including  Chocolate  Products.   Items  such  as  fruit  glaces,  popcorn,  nuts,  etc.  are  excluded. 


LIMITATIONS  ON  THE  COMPARISON  OF  EXPORT,  IMPORT,  AND  DOMESTIC  OUTPUT  DATA 


Generally,  it  is  somewhal  easier  to  find  a  reasonable 
statistieal  basis  for  a  comparison  of  exports  with 
domestic  output  than  for  a  comparison  of  imports  with 
domestic  output.  Aside  from  the  differences  in  the 
basic  commodity  classifications  used,  tliere  are  a 
substantial  number  of  imported  commodities  which  are 
not  produced  in  the  United  States  or  are  produced  in 
very  small  quantities.  On  the  other  hand,  the  merchan- 
dise exported  from  the  United  States  is  ordinarily 
produced  in  this  country  and  reflects  items  important 
in  output. 

There  are  other  problems  affecting  the  compara- 
bility of  the  three  sets  of  data.  Differences  in  methods 
of  valuation  is  perhaps  the  principal  such  problem. 
There  may  be  elements  of  duplication  in  output  data 
but  not  in  imports  or  exports;  low-value  transactions 
are  excluded  from  data  for  individual  export  and 
import  commodity  classifications;  and  a  small  portion 
of  manufacturing  output  is  not  allocated  to  detailed 
commodity  lines.  All  of  these  factors  affect  compar- 
ability to  some  degree.  For  these  reasons  the  relation- 
ships shown  in  this  report  should  be  considered  as  only 
approximations. 

(a)  Valuation  -  Domestic  producers'  shipments, 
or  production,  are  usually  valued  at  the  point  of 
production-the  factory,  mine,  or  farm. 

On  the  other  hand,  exports  are  by  definition 
valued  at  the  point  of  exportation-seaport,  border 
point,  or  airport.  Export  values  are  the  selling  price,  or 
cost  if  not  sold,  and  include  expenditures  for  freight, 
insurance,  and  other  charges  to  the  export  point. 

Further,  the  exporters'  trade  margin  above  costs 
increases  the  export  values  compared  with  producers' 
values.  Information  on  the  magnitude  of  this  incre- 
mental margin  on  a  commodity-by-commodity  basis  is 
not  available. 

The  dollar  value  shown  for  imports  in  the  basic 
statistics  is  defined  ordinarily  as  the  market  value  in 
the  foreign  country  and  excludes  U.S.  import  duties, 
transportation,  insurance,  and  other  costs.  In  actual 
practice  only  the  values  reported  for  imports  subject  to 
an  ad  valorem  rate  of  duty  (accounting  for  10  to  15 
percent  of  total  imports)  tend  to  conform  to  this 
definition.  For  other  imports,  the  reported  values  may 
inadvertently  include  ocean  freight;  intracompany  ship- 
ments may  refiect  arbitrary  values;  etc. 

Thus,  import  values  tend  to  understate  the  unit 
prices  at  which  imported  goods  are  sold  in  the  U.S. 
market,  in  that  they  do  not  cover  transportation, 
insurance  costs,  import  duties,  and  other  costs.  By  the 
same  token,  the  total  value  of  imports  relative  to 
domestic  output  tends  to  be  understated  if  viewed  at 
the  point  of  entry  into  the  US.  market.  The  calculated 
value  of  import  duties  is  shown  separately  for  each 


commodity  line  in  the  table,  but  sufficient  information 
is  not  available  on  the  transportation,  insurance,  and 
other  costs  for  individual  commodities  for  those  costs 
to  be  shown  in  this  report. 

(b)  Duplication  in  Quantity  and  Value  of  Out- 
put- Because  producers'  shipments  of  some  com- 
modities may  be  used  as  materials  for  incorporation 
into  other  commodities,  combinations  of  data  for  such 
commodities  may  contain  a  certain  amount  of  duplica- 
tion. Thus,  percentages  of  exports  to  output  or  imports 
to  apparent  consumption  (output  plus  imports  minus 
exports)  at  4-digit  or  broader  levels  may  be  under- 
stated. 

Where  the  duplication  is  known  to  be  substantial, 
the  output  data  are  appropriately  noted  in  the  table. 

(c)  Low- Value  Export  and  Import  Transactions- 
Commodity  information  is  not  shown  for  individual 
imports  valued  under  $251.  For  exports,  commodity 
information  is  not  reported  for  shipments  individually 
valued  under  S251  effective  October  l%9  and  for 
shipments  valued  under  SI  00  prior  to  October  1969. 
This  is  believed  to  have  only  negligible  effect  on  the 
statistics  for  the  bulk  of  the  commodities. 

(d)  Manufacturers"  Shipments,  Not  Specified  by 
Kind -The  value  of  manufacturers'  shipments  at  the 
4-digit  commodity  level  often  includes  a  small  amount 
which  is  not  distributed  among  the  individual  5-digit 
product  classes.  Export  and  import  percentages  at  the 
more  detailed  levels  might  thus  be  slightly  overstated. 

(e)  Time  Lag  Between  Output  and  Exports-There 

will  sometimes  be  a  lag  between  the  time  a  commodity 
is  produced  or  shipped  by  the  producer  and  the  time  it 
is  actually  exported.  The  time  lag  will  usually  be 
greater  if  the  merchandise  moves  through  inter- 
mediaries (wholesalers,  exporters)  rather  than  directly 
from  producers  into  the  export  market.  Ordinarily,  this 
type  of  discrepancy  would  not  be  very  important  in 
annual  figures. 

(f)  "Direct'"vs"Total"Commodity  Exports    The 

commodity  export  data  in  this  report  represent  direct 
exports  of  those  commodities.  They  do  not  include  the 
exports  of  the  commodities  which  are  incorporated 
into  other,  more  finished  products  and  exported  in 
finished  form.  Thus,  by  showing  only  direct  exports, 
the  relation  of  exports  to  output  for  intermediate 
products,  such  as  steel  shapes  and  forms,  is  consider- 
ably understated.  The  figure  for  steel  exported  as  such, 
does  not  include  steel  incorporated  in  automobiles, 
tractors,  etc.,  which  are  also  exported. 

(g)  Used  Commodities  With  a  few  exceptions, 
used  or  rebuilt  commodities  are  classified  in  the  same 
import  or  export  codes  as  is  new  merchandise. 
Percentages  are  thus  overstated  to  tlie  extent  that  used 
or  rebuilt  products  are  significant  in  trade. 
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1965  to  1974 


SERIES:  M20C  Supplement 


This  report,  the  third  in  this  series,  presents  sea- 
sonally adjusted  data  for  a  number  of  tlie  most 
important  series  published  monthly  in  Current 
Industrial  Reports  Series  M20C,  Confectionery,  In- 
cluding Chocolate  Products.  The  seasonal  adjustment 
program  largely  eliminates  the  effect  of  normal  sea- 
sonal variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period  for 
which  data  were  used.  The  resulting  information  thus 
provides  a  better  measure  than  the  original  data  of  the 
month-to-month  variations  which  are  due  to  factors 
that  are  not  associated  with  a  repetitive  seasonal 
pattern. 

The  seasonal  adjustments  were  made  using  the  X-1 1 
variant  of  the  Census  Bureau's  seasonal  adjustment 
program.  The  X-11  variant  of  the  seasonal  adjustment 
program  has  developed  improved  techniques  for  the 
treatment  of  extremes  and  a  regression  program  to 
identify  trading-day  adjustment  to  the  monthly  aggre- 
gates. The  trading-day  routine  is  optional  and  has  been 
used  for  the  series  presented  in  this  publication.  This 
program  is  amply  described  in  the  literature  on  this 
method.'  It  should  be  noted  tliat  the  data  included  in 
this  report  prior  to  1971  have  not  been  adjusted  on  an 
establishment  basis,  prior  to  tabulation  for  variation  in 
the  length  of  the  reporting  period  such  as  4-week, 
5-week,  or  calendar  month. 


'Electronic  Computers  and  Business  Indicators,  National 
Bureau  of  Economic  Research  Occasional  Paper  57  (New  York, 
1957);  Tests  and  Revisions  of  Bureau  of  the  Census  Methods  of 
Seasonal  Adjustments,  Bureau  of  the  Census  Technical  Paper 
No.  5  (Washington,  1961,  $1.00);  The  X-ll  Variant  of  the 
Census  Method  II  Seasonal  Adjustment  Program.  Bureau  of  the 
Census  Technical  Paper  No.  15  (Washington,  1967,  $0.50). 


For  each  series  included  in  tliis  report  the  following 
tables  are  shown: 

( 1 )  Seasonally  adjusted  data 

(2)  Data  without  seasonal  adjustment  (original 
series) 

(3)  Seasonal  adjustment  factors.  The  seasonally 
adjusted  data  are  obtained  by  dividing  the 
unadjusted  data  by  the  seasonal  factors  for  the 
specific  month. 

(4)  Average  percentage  changes  and  related  meas- 
ures for  each  series. 


Beginning  in  March  1971,  seasonally  adjusted  data 
were  incorporated  into  table  1  of  the  regular  M20C 
report.  That  report  also  includes  a  detailed  description 
of  the  survey,  including  a  discussion  of  the  scope  and 
coverage  of  the  report  together  with  an  explanation  of 
the  terms. 


TRADING-DAY  FACTORS 

Variation  in  tlie  rate  of  activity  that  arises  from  the 
existence  of  different  numbers  of  trading  days  in  the 
same  month  for  different  years  can  be  an  important 
cause  of  month-to-month  irregular  fluctuations.  Unlike 
some  other  causes  of  irregular  fluctuations  such  as 
unexpected  economic  developments,  unusual  weather, 
and  statistical  errors,  trading-day  irregularities  can  be 
approximately  idenrified  and  removed  so  that  the 
underiying  trend-cycle  stands  out  more  clearly.  Hence, 
it  is  often  possible  to  reduce  the  irregular  factor  by  a 
trading-day  adjustment. 


Boston  Public  Library 

oTv^sio"  wLrnTton,  D.C.'2023r   ''"'"''^    "'   '^''^"""'^    '°    '''  ^-S"  D<^P3^"^«"'  °f  Comme.c^.f1gi\%^Jfefl1,h'^f  cgr,(;.,n,,eijt^^^^^ 

SE?  26  1975 

/   V  \  U.S.  DEPARTMENT  OF  COMMERCE  [  Social  and  Economic  Statistics  Administration     bureau  Of  the  ceivsus 


For  sale  by   the  Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration, 
Washington,  D.C.  20233  or  any  Department  of  Commerce  District  Office.  Price:    25  cents. 


BRIEF  DEFINITIONS  OF  MEASURES  SHOWN 
IN  TABLE  4 

The  following  are  brief  definitions;  more  complete 
explanations  appear  in  Electronic  Computers  and 
Business  Indicators,  by  Julius  Shiskin,  issued  as 
Occasional  Paper  57  by  the  National  Bureau  of 
Economic  Research,  1957,  (reprinted  from  Journal  of 
Business,  October  1957). 

CI  is  the  average  month-to-month  percentage 
change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series  (i.e.,  the  series  after  adjustment  for 
measurable  seasonal,  trading-day,  and  holiday  varia- 
tions). 


I  is  the  same  for  the  irregular  component,  obtained 
by  dividing  the  cyclical  component  into  the  seasonally 
adjusted  series. 

C  is  tlie  same  for  the  cyclical  component,  a  smooth, 
flexible  moving  average  of  the  seasonally  adjusted 
series. 


I/C  is  a  measure  of  the  relative  smoothness  (small 
values)  or  irregularity  (large  values)  of  the  seasonally 
adjusted  series.  It  is  shown  for  1 -month  spans  and  for 
spans  of  the  period  of  MCD.  When  MCD  is  "6",  no  I/C 
ratio  is  shown  for  the  MCD  period. 


MCD  (months  for  cyclical  dominance)  provides  arr 
estimate  of  the  appropriate  time  span  over  which  to 
observe  cyclical  movements  in  a  monthly  series.  It  is 
small  for  smooth  series  and  large  for  irregular  series.  In 
deriving  MCD,  percentage  changes  are  computed  sepa- 
rately for  the  irregular  component  and  the  cycUcal 
component  over  1 -month  spans  (Jan. -Feb.,  Feb.-Mar., 
etc.),  2-month  spans  (Jan. -Mar.,  Feb. -Apr.,  etc.),  up  to 
12-month  spans.  Averages,  without  regard  to  sign,  are 
then  computed  for  the  changes  over  each  span.  MCD  is 
the  shortest  span  in  months  for  which  the  average 
percentage  change  (without  regard  to  sign)  in  the 
cyclical  component  is  larger  than  the  average  percent- 
age change  (without  regard  to  sign)  in  the  irregular 
component,  and  remains  so.  Thus,  it  indicates  the 
point  at  which  fluctuations  in  the  seasonally  adjusted 
series  became  dominated  by  cyclical  rather  than 
irregular  movements.  All  series  with  an  MCD  greater 
than  "5"  are  shown  as  "6." 

Average  Duration  of  Run  (ADR)  is  another  measure 
of  smoothness  and  is  equal  to  the  average  number  of 
consecutive  monthly  changes  in  the  same  direction  in 
any  series  of  observations.  When  there  is  no  change 
between  2  months,  a  change  in  the  same  direction  as 
the  preceding  change  is  assumed.  The  ADR  is  shown 
for  the  seasonally  adjusted  series  CI,  irregular  com- 
ponent I,  cyclical  component  C,  and  the  MCD  curve. 
The  MCD  curve  is  an  unweighted  moving  average  (with 
the  number  of  terms  equal  to  MCD)  of  the  seasonally 
adjusted  series. 
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TABLE    1.— MONTHLY   VALUE  OF   MANUFACTURER'S   SALES   OF   CONFECTIONERY   PRODUCTS 
FINAL  SEASONALLY  ADJUSTED   SERIES 


(MILLIONS    OF   DOLLARS) 


YEAR 

JAN 

FEB 

MAR 

APR 

MAY 

JUN 

JUL 

AUG 

SEP 

OCT 

NOV 

DEC 

I'Jb'j 

lie. 

1  16. 

i<;u. 

i^a. 

1  U«. 

lit. 

lib. 

IdO. 

lie. 

us. 

11'. 

lif. 

\')bb 

li<i. 

1<^1. 

i<;5. 

1^1. 

l<e«. 

lil;. 

lib. 

1^9. 

lil. 

lie. 

137. 

lUl. 

Itbl 

l"l. 

ii-r. 

lii. 

lie. 

1"J. 

li"*. 

lio. 

li"». 

HU. 

lib. 

Iti. 

li*. 

IVbtf 

1-i. 

I'^i. 

11U. 

lUi. 

IMS, 

!«<;. 

lub. 

1"%. 

ISO. 

Ibo. 

IWi. 

1U9, 

IVbW 

J«6, 

1^'. 

Ibl, 

l6l). 

ibb. 

Ib7. 

lb'. 

ibS. 

Ibl. 

Ib7. 

Ibl. 

IbO. 

IV  Iv 

li>7. 

U<J. 

loa. 

i«i. 

li". 

li"*. 

161. 

Ibfi. 

Ib2. 

IbO. 

Ibb. 

Ibb. 

1V71 

luc. 

1  M. 

le7. 

17i. 

17^. 

17U. 

loa. 

Ifc/. 

lb^. 

Ib7. 

Ibi. 

IbO, 

iv?,e 

loi. 

n«. 

ISS. 

15i. 

IhS. 

lo7. 

Ib7. 

177. 

IbB. 

Ibe. 

1  b8. 

IBl. 

I'JTi 

!/<;. 

l67. 

Wb. 

177. 

171. 

1  lu. 

Ion, 

l«l. 

1<»3. 

IbO. 

I'b. 

19i. 

JW7U 

i'«c. 

£1". 

£i6. 

^dl. 

£i\. 

at. 

<;«». 

^50. 

^<i^. 

aus. 

lii. 

2i0. 

TABLE  2. —MONTHLY    VALUE   OF   MANUFACTURER'S    SALES   OF   CONFECTIONERY   PRODUCTS 


ORIGINAL  SERIES 


(MILLIONS   OK   DOLLARS) 


YEAR 

JAN 

FEB 

MAR 

APR 

MAY 

JUN 

JUL 

AUG 

SEP 

OCT 

NOV 

DEC 

I'bb 

Ub. 

1<;(^. 

lib. 

111.. 

»i. 

9b. 

7b. 

lUb. 

IbJ. 

Ibb. 

l«b. 

lie. 

IVbb 

l^U. 

l.'o. 

lil'. 

111. 

1  Jl. 

lui. 

7b. 

117. 

Ibi. 

171. 

Ib9. 

liB. 

1*67 

I'C. 

l«i. 

lib. 

1  ue. 

lib. 

1  li. 

p«. 

Ii7. 

199. 

17?. 

170. 

13U. 

1900 

I3i. 

Ibb. 

lub. 

liO. 

117. 

110. 

luu. 

lil. 

iOO. 

193. 

17S. 

lull. 

l<)b* 

lab. 

lob. 

Ibl. 

I«7. 

lib. 

lii. 

111. 

Itu. 

iU7. 

199. 

Ibb. 

Ibb. 

l<y?o 

loM. 

17«. 

lob. 

liH. 

lii. 

Ii9. 

lii. 

lui. 

idi. 

199. 

180. 

163, 

l'<71 

Wl. 

1  7H. 

1  7b, 

Ib7. 

lib. 

Ii9. 

lib. 

leo. 

ilb. 

iuu. 

19b. 

157. 

I'ile 

lo7. 

low. 

Ibl. 

lii. 

Ii7. 

li«. 

1  lU, 

177. 

iil. 

195. 

199. 

172. 

I'Ti 

loU, 

lU. 

Ih^. 

Ibii. 

l^i. 

lib. 

11«. 

l»i. 

iii. 

i.:7. 

ii«. 

180, 

19714 

ill. 

eiu. 

<!«1. 

2oo. 

193. 

IdO. 

1  /i. 

ibl. 

il)9. 

3oq. 

ibb. 

iiO, 
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TABLE   3.— MONTHLY   VALUE   OF   MANUFACTURER'S   SALES    OF   CONFECTIONERY   PRODUCTS 
CaiBINED   FINAL  SEASONAL  AND   TRADING   DAY   FACTORS 


( PERCENT) 


YEAR 

JAN 

FEB 

MAR 

APR 

MAY 

JUN 

JUL 

AUG 

SEP 

OCT 

NOV 

DEC 

iwob 

iCi.J^b 

lui.boU 

lOU, lu^ 

<»n,i9b 

7b, 7H0 

*l • iub 

bb.SCU 

8B.bbb 

1 Je.37b 

126.bii<! 

122.308 

99,271 

[•^PO 

im,  i«h 

lOi.HS? 

lOK.SUfc 

BlJiOhS 

7'J.lui 

7s.ab<) 

bb,l«l 

90.791 

13"9.17b 

123.'»*'» 

123.187 

97.700 

1<*6/ 

iC  >i"7c 

lu«,.lb£ 

lOu. lio 

MS.SOb 

Kl.Oll 

Bu.dfb 

bu.blJi 

9i.ibB 

13'.Bli 

126.763 

120,000 

9b. 137 

WtD 

JOl. iOU 

HjB.  1  Jl 

U'l.lbb 

"il  .UUO 

BO.ftl  j 

77. <;<»<; 

bh.eeu 

9o.iOo 

133, .iau 

126.72- 

119.656 

96,614 

l'^e'^ 

iv^.-tti 

10a. «07 

'J^.O'JM 

"(l.  /bu 

;  9  ,  4  I)  0 

77. BBS 

b<J,bbb 

fb.ill 

137.351, 

127.150 

ll'».'966 

99.017 

l^ilu 

i  l>-4«  (  Ul) 

lou.bbl 

1  0€i.76u 

R**  .Qt^u 

7'J,<;l<i 

My.*'? 

b9,ib0 

90.70b 

137.011 

12U.70U 

lis. 361 

96.9tiO 

l"*?! 

^v  it  •Jib 

lo^.i^bP 

1  0  b  .  b  7  (> 

"Jj-b"*? 

/«.u^u 

»1.71b 

bfl, «00 

9b, 620 

lJi,06b 

122. -ill 

ll-'.TTO 

98.155 

I'ili 

101. i«b 

lO'J.iO? 

lub.ibj 

S/.O**"* 

Bi.£bd 

6u.3«b 

bbi><«9 

100. 06i 

1J1.79U 

123.281 

lie.b37 

95.05« 

l'^li 

lU»>.o6'» 

10«!.'*<>'5 

I  0  i  .  C 1)  0 

»7. lb' 

Bi.7«£ 

79. bib 

67,760 

100, 99U 

127. lou 

126.152 

11''.685 

93.025 

I'ilu 

iOo,i'*u 

1  u«;,t.bo 

lot. US 

*0.b jrt 

«i.bb4 

7b, ^Ui 

69,<;9«; 

100,301, 

127. «6b 
fc 

126.072 

119.056 

95.620 

COMBINED   FINAL  SEASONAL  AND  TRADING-DAY  FACTORS    ONLY,    ONE   YEAR  AHEAD 


YEAR 

JAN 

FEB 

MAR 

APR 

MAY 

JUN 

JUL 

AUG 

SEP 

OCT 

NOV 

DEC 

1975 

105.659 

102. U69 

100,37b 

91.3ill 

82.600 

77.202 

69.25b 

9B.990 

132.356 

12b. 229 

llb.3b5 

97.62<4 

TABLE   4.— AVERAGE    PERCENTAGE   CHANGES   AND   RELATED  MEASURES    FOR   SERIES   COMPONENTS 


Average   percentage    changes 

Ratio   of 
Irregular 
component 

to 

cyclical 

component 

(I/O 

Number  of 

months   for 

cyclical 

dominance 

(MCD) 

I,  C  for 
MCD 
span 

.Average   Duration  of    Run 

Item 

Seasonally 

adjusted 

series 

(CI) 

Irregular 

component 

(I) 

Cyclical 

component 

(C) 

CI 

I 

C 

MCD 

Value  of  manufacturers' 
sales   of   confectionery 
products 

3.64 

3.46 

.89 

5.91 

4 

.94 

1.64 

1.43 

8.57 

2.85 

^<^^°^°^*. 


■'-'  ■"•'^ 


■^G.  M&  • 


CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

January  1975 


Issued  March  1975 


SERIES;    M20C(75)-I 


The  statistics  in  table  1  of  this  Dublicarinn  ar-^  Ko^  a 
entire  US.  sales  of  confectionery  byCS^^^^^^  and  represent  the 

except    that   manufacturer    retailers    are    excluded      pSm^^^^^^      ^^^  ^f^" '^^^^  ^  are  also  complete 
reports  were  not  received  in  time  for  tabuTatiof "  A  m^^^^^ 
^n.....     ,„_..  Aauon,    A  more  complete  description  of  the  survey  appears 


TABLE  1.— SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF 
CONFECTIONERY:   1973  TO  1975 


on  pages  4  and  5. 


(Millions  of  dollars) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total* 
(unadjusted) 


January. 


December . , 
November. , 
October. . . 
September. 
August. . . . 

July 

June 

May 

April 

March , 

February. .  , 
January , . . , 


December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

m.^H"',  ™^''"^  ='"'™  i"  Tables  1  and  2  of  this  report 
include  from  15  to  25  percent  estimation  for  nonresponsa 
and  for  small  establishments  excluded  from  the  panel. 

'Data  include  manufacturer-retailers.   See  "Explana- 
tion of  Terms   on  page  4. 


230 

220 

225 

265 

244 

309 

241 

309 

260 

251 

251 

172 

224 

180 

231 

193 

230 

200 

238 

241 

205 

220 

200 

211 

188 

180 

199 

234 

180 

227 

182 

233 

190 

183 

166 

114 

167 

135 

171 

143 

177 

154 

180 

182 

160 

172 

174 

184 

uirres  concerning  these  f 
?33. 
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TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
PY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


JANUARY 
1975 


SALES 
($1/000) 


DECEMBER 
197« 


SALES 
($1,000) 


ESTIMATED  TOTAL  SALES  OF  riArJUFACTURER-VmOLESALERS 
ArjD  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES  TOTAL  (1)  , 

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY , 

PENNSYLVANIA  , 

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL , 

MINNESOTA,  KANSAS,  S,  DAKOTA    NEBRASKA.  .  , 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


18.168 

98,912 
28,295 

70,617 

56,778 

45.864 

4.943 

5.971 

9,075 
6,722 
2.353 

13.406 


8,095 
5,311 


2.550 
7.821 
3.479 

14,102 

13.278 

824 


186.493 

16.177 

80,061 
23,706 
56,355 

47,157 

37,512 

6,810 

2,835 

8,886 
6,520 
2,366 

11,648 


7.429 
4,219 


""2.138 
6.476 
3,348 

10.602 

9.741 

""861 


Revised  by  5    percent    or  more   from  previously   published  data 
"Excludes  manufacturer-retailers. 


TABLE  3. 


-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  Type  of  confectionery 


TYPE    OF    PRODUCT 

JANUARY    1975 

DECEMBER    197U 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

20653— 

TOTAL    SALES    OF    SELECTED    ESTABLISHMENTS    (1)     (i) 

PACKAGE    GOODS,     TOTAL     

175.703 

76,297 

65,342 
16,239 
17,825 

163,619 

70,284 

62.855 
16,356 
14,124 

152,175 

78.700 

44.392 
15.025 
14,058 

134,238 

206011i» 

BAR    GOODS 

2065201 

5   CENT    AND    10   CENT   SPECIALTIES' 

15,589 

2060121 

BULK    GOODS,    INCLUDING   PENNY    GOODS 

8.421 

Note:   The  statistics  in  this  table  include  from  3  to  5  percent  estimation  for  nonresponse. 

^Excludes  manufacturer-retailers.  ^The  data   in   this   table   are   obtained   from  a   sample  panel   of   about   80   large   confection- 

ery manufacturers.      This   compares   to   a  panel    of   about    250   respondents   reporting  the   same  product   detail    on   the  .Annual   Con- 
fectionery Survey.      The  monthly  data   are    intended   to   reflect    a   trend   of   confectionery   product    sales  whereas   the   annual    provides 
an  estimate   of   the   absolute   level    of   annual    sales.      An  acceptable   technique  would   be  to  prorate   the  monthly   annual   difference, 
thereby   retaining   the  existing  month-to-month   trend.  ^A   review   of    reports    indicate    that    15   cent   specialties  are  also 

included   in    this   category. 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
onCensus  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  Census 
Form  M20C.2,  "Monthly  Confectionery  Survey" 
from  a  sample  of  approximately  330  confectionery 
manufacturing  establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the 
panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are 
mailed  Form  M20C.2  on  which  the  total  monthly 
sales  figure  is  the  only  item  reported.  The 
remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  con- 
cerns, report  on  Form  M20C.1  on  which  detail 
by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison 
of  table  with  the  second  column  of  table  1  shows 
that  the  respondents  of  Form  M20C.1  account  for 
55  to  60  percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose 
reports  were  not  received  in  time  for  tabulation 
as  well  as  for  small  respondents  excluded  from 
the  panel.  Missing  figures  for  companies  in  the 
reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The 
overall  imputation  rate  is  generally  limited  to 
25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel. 
Individual  items  with  higher  imputation  rates  are 
footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases.      Figures  with  imputation   rates  above 


25   percent,    particularly,    should    be    used    with 
caution. 

Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted 
for  number  of  working  days  in  the  reporting 
period  to  compensate  for  differences  in  individual 
company  reporting  patterns  (i.e., calendar  month, 
4-week,  5-week  periods).  Based  on  a  study  of  large 
confectionery  manufacturers,  it  has  been  deter- 
mined that  the  calendar  month  accounting  system 
prevails  in  the  industry.  Hence,  adjustments  have 
been  made  to  those  reporting  on  other  than  a 
calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data 
in  table  1.  The  seasonal  adjustment  program 
largely  eliminates  the  effect  of  normal  seasonal 
variations  (including  variations  due  to  vacations, 
weather,  etc.)  as  measured  over  the  time  period 
for  which  the  data  were  used.  The  resulting  infor- 
mation thus  provides  a  better  measure  than  the 
original  data  of  the  month-to-month  variations 
which  are  due  to  factors  that  are  not  associated 
with  a  repetitive  seasonal  pattern.  This  program 
is  amply  described  in  the  literature  on  this  method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained 
as  the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Bureau  of  Domestic  Commerce,  In 
this  joint  undertaking,  various  statistics  on  con- 
fectionery are  collected  on  Census  Form  MA-20D. 
The  results  of  the  survey  are  published  in  detail 
in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the 
Bureau  of  Domestic  Commerce. 

EXPLANATION  OF   TERMS 

Manufacturer  -  wholesalers- -Confectionery 
manufacturing  establishments  which  sell  pri- 
marily to  wholesalers  or  retailers.  This  category 
includes  chocolate  manufacturers. 

Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  choc- 
olate-manufacturer sales  represent  f.o.b.  plant 
value  and  exclude  resales  of  goods  purchased 
from  other  manufacturers  or  received  from  other 
plants  of  the  reporting  company. 

Sales  of  manufacturer-retailprg  represent  the 
value  of  goods  transferred  to  retail  outlets-  they 
are  approximately  the  commercial  wholesale 
sales  value  and  not  the  retail 
consumer. 


price    to    the 


Products-- In  this  survey,  data  are  collected 
only    for    consumer    type    confectionery    goods 
Such  data  exclude  cough  drops,  medicated  candy' 
chewmg  gum,  roasted  peanuts,  unsweetened  pop- 
corn, and  fountain  syrup. 

Bar  goods--Bar  goods  includes  plain,  coated 
and  molded  bars  with  or  without  nuts  which  are 
wrapped  with  not  more  than  two  pieces  to  the 
mdividual  consumer-unit;  the  consumer-units  are 
retailed  separately  or  in  economy  packages 


Bulk  goods- Bulk  goods  includes  penny  goods 
hard  candies,  coated  nuts,  peanut  brittle  un- 
packaged  chocolates,  etc.,  usually  wholesaled  in 
contamers  over  5  pounds  and  weighted  out  by  the 

tSoT    '°    ''    '°''    ''    '''   P°""'^    °^    f^-'^- 

,     5zcentandlO-centspec_ialriP«..Th^^.^r^ 
ectl5n^?piSF^rflH^^p^^hiH-two  pieces  to  the 
individual  consumer-unit  and  novelty  items     n! 
tended    to    retail  at  the  above  prices       Roll's  or 
packets  of  mints,  fruit  drops,  holiday  novelties 
candy  toys  and  similar  types  of  confections  are 
excluded.      '  '°""'  ''°P^  ^"'  '^^^"'"g  g"-  -e 
Packaged  goods- -This  includes  assorted  choc- 
olate and  other  confections  packaged  in  consumer- 
type  boxes,  bags,  window-boxes,  etc.,  designed  to 
retail  at  $1  or  more,  50  cents  to  99  cents,  and  less 
than  50  cents  per  pound.    Miniature  bars  are  in- 
cluded here  as  are  packages  of  marshmallows, 
sugar    coated    popcorn,    and    similar    packaged 
confections. 


Keep  up-to-date  with  Bureau  of  the 
Census  data  covering  over  5,000 
products  representing  40%  of  all 
manufacturing  in  the  United  States! 


The  Bureau  of  the  Census  issues  a 
continuing  series  of  more  than  100 
monthly,  quarterly,  and  annual  reports 
on  industrial  production  ...inventories... 
and  orders.  Broad  categories  listed 
in  the  Current  Industrial  Series  include. 

All  Manufacturing  Industries 

IVIanufacturers'    Shipments,   I  nven 

tories,  and  Orders 
Manufacturers'     Export    Sales   and 

Orders 
Shipments     of      Defense -Oriented 

Industries 

Processed  Foods 

Textile  Mill  Products 

Apparel  and  Leather 

Lumber,  Furniture,  and  Paper  Products 

Chemicals,  Rubber,  and  Plastics 

Stone,  Clay,  and  Glass  Products 

Primary  Metals 

Intermediate  Metal  Products 

Machinery  and  Equipment 

For  further  information  on  all  reports 
included  in  these  categories,  frequency  of 
reports,  subscription  prices,  and  a 
publications  order  form,  free  of  charge, 
write  to  the  Subscriber  Services  Section 
(Publications!,  Social  and  Economic  Sta- 
tistics    Administration,     Washington,     D.C. 
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The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that 
manufacturer  retailers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in 
time  for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  3  and  4. 

CONFECTIONRRY   MnNUFnCTURERS   NET   SALES    1968-1975 
ORIGINAL  SERIES-SEflSONRLLY  ADJUSTED  SERIES 

C MILLIONS  OF  DOLLARS) 
350  r- 1  I  t  I  I  I  I  I  I  [  I  I  I  I  I  I  I  I  I  I  I  I  I  I  [  I  I  I  I  I  I  I  I  [  I  I  [  I  I  [  I  I  I  t  I  I  I  I  I  I  I  I  I  I  [  I  I  [  I  I  I  I  I  I  I  I  I  I  I  I  I  I  I  I  t  [  I  I  I  I  I  [  I  I  I  I  I  I  t  I  I  I  I  I  I  I  I  — I  350 


325    - 


300 


275   - 


250    - 


225 


200 


175    - 


150    - 


125    - 


100  LI  I  I  I  I  I  111  I 
1968 


325 


-  300 


-  275 


250 


1969 


19  70 


1971 


19  72 


200 


175 


150 


125 


100 


1973 


19  74 


19  75 


Inquiries  concerning   these   figures  should   be   addressed   to   the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233. 
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For  sale  by  the  Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration, 
Washington,  D.C.  20233  or  any  Department  of  Commerce  District  Office.  Price:  15  cents  per  copy,  $1.50  per 
year. 


TABLE  1.— SUMMARY  OF  MANUFACTURERS'  KET  SALES  OF 
CONFECTIONERY:   1973  TO  1975 


(Millions  of  dollars) 


Month  and  year 


1975 

February 

January 

1974 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1973 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 


Total' 
( seasonally 
adjusted) 


245 
233 


Total > 
(unadjusted) 


263 
246 


230 

220 

225 

265 

244 

309 

241 

309 

260 

251 

251 

172 

224 

180 

231 

193 

230 

200 

238 

241 

205 

220 

200 

211 

188 

ISO 

199 

234 

180 

227 

182 

233 

190 

183 

166 

114 

167 

135 

171 

143 

177 

154 

180 

182 

160 

172 

Note:   The  data  shown  in  Tables  1  and  2  of  this  report 
include  from  15  to  25  percent  estimation  for  nonresponse 
and  for  small  establishments  excluded  from  the  panel. 


Ci 


'Data   include   manufacturer 
tion  of   Terms"   on  page   4. 


■retailers.      See      Explana- 


TABLE  2,— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
PY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 

FEBRUARY 
1975 

SALES 
(tl#000) 

JANUAKY 
1975 

SALES 
<$1#000) 

CSTIMATCD    TOTAL    SALES    OF    HANUFACTURER-VVHOLCSALERS 
AfJD    CHOCOLATE    MANUFACTURERS    BY    GEOGRAPHIC    AREA, 

242,379 
19,164 

107,573 
32.127 
75,446 

63,156 

50,727 

7,086 

5,343 

9,728 
7,128 
2,600 

14,588 

8,226 
6,362 

1,985 

6,473 

5 ,  91 3 

13.7Q9 
12,713 
1,086 

NEW    ENGLAND    

NEW    YORK    AND    NEW    JERSEY 

PENNSYLVANIA    

28.154 

ILLINOIS     

OHIO    AND    INDIANA    

""5 '965 

MICHIGAN    AND    WISCONSIN    .     

MINNESOTA,    KANSAS,    S,    DAKOTA         NEBRASKA 

IOWA    AND    MISSOURI 

SOUTH    ATLANTIC 

6,994 
2,311 

MARYLAND,    DISTRICT    OF    COLUMBIA,    VIRGINIA, 
WEST    VIRGINIA,    NORTH    CAROLINA,    AND 
SOUTH    CAROLINA 

EAST    SOUTH    CENTRAL    (KENTUCKY,    TENNESSEE, 

2,180 

WEST    SOUTH    CENTRAL    (ARKANSAS,    LOUISIANA, 

MOUNTAIN    (ARIZONA,    COLORADO,     IDAHO/    NEW 
MEXICO,    AND    UTAH) 

PACIFIC    

CALIFORNIA    

WASHINGTON    AND    OREGON 

Revised   by   5    percent   or  more   from  previously   published   data 
^Excludes  manufacturer-retailers. 


TABLE    3.- 


-POUNDAGE    AND   DOLLAR    SALES   OF    SELECTED   MANUFACTURER-WHOLESALERS    AND   CHOCOLATE    MANUFACTURERS, 

BY    TYPE    OF    CONFECTIONERY 


TYPE    OF   PRODUCT 

FEBRUARY    1975 

JANUARY    1975 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

20653— 

TOTAL    SALES    OF    SELECTED   ESTABLISHMENTS    (1)    (2) 

PACKAGE    GOODS,    TOTAL     . 

187,770 

90,808 

65,397 
17,937 
13,628 

169,796 

77,659 

65,850 

17,547 

8,740 

173,998 

77,328 

60,639 
16,766 
19,265 

164,123 

71,150 

61,045 
16,927 

2060114 

BAR    GOODS 

2065201 
2060121 

5    CENT    AND    10   CENT    SPECIALTIES' 

BULK   GOODS,    INCLUDING   PENNY    GOODS 

^ .    .                                                           J 

Note:      The   statistics   in   this   table    include   from   3   to  5   percent    estimation   for  nonresponse. 

^Excludes  manufacturer-retailers.  ~The  data   in   this   table   are   obtained    from   a   sample   panel    of    about    80   large   confection- 

ery manufacturers.      This   compares   to  a  panel    of   about    250   respondents    reporting   the   same   product    detail    on   the  Annual   Con- 
fectionery Survey-      The  monthly  data   are    intended   to   reflect    a   trend   of   confectionery  product    sales  whereas   the   annual    provides 
an  estimate   of    the   absolute   level    of   annual    sales.      An   acceptable   technique  would   be   to  prorate   the  monthly/annual   difference, 
thereby   retaining   the  existing  month-to-month   trend.  ^A  review  of    reports    indicate    that    15    cent   specialties   are   also 

included   in    this   category. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  tiie  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.1  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  fibres  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  Umited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  I.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  pubUshed 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  pubHshed  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers-Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer-Retailers— Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  vNdiich  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufactiu-er-Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer- Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods— Bulk  goods  includes  penny  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


S-Cent  and  10-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
hoUday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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SERIES:  M20C(75)-3 


The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that 
manufacturer  retailers  are  excluded.  Estimates  are  included  for  estabhshments  whose  reports  were  not  received  in 
time  for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  3  and  4. 
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Inquiries  concerning  these   figures  should    be   addressed    to    the  U.S.  Department  of  Commerce,' Sure&'ti>4$f'4h^'census"?ndustrv 
Division,  Washington,  D.C.  20233. 
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-SUMMARY  OF  MANUFACTURERS'  KET  SALES  OF 
CONFECTIONERY:   1973  TO  1975 

(Hilllons  of  dollars) 


(< 


Month  and  year 


1975 

March 

February 

January 

1974 

December 

November 

October 

September 

August 

July 

June 

Hay 

April 

March 

February 

January 

1973 

December 

Novembe  r 

October 

September 

August 

July 

June 

May 

April 

March 


Total ' 
( seasoaally 
adjusted) 


223 
247 
233 


Total  * 
(unadjusted) 


224 
253 

246 


230 

220 

223 

265 

245 

309 

242 

309 

250 

251 

248 

172 

234 

180 

231 

193 

221 

200 

236 

241 

214 

220 

198 

211 

193 

180 

196 

234 

180 

227 

183 

233 

181 

183 

168 

114 

170 

135 

171 

143 

177 

154 

175 

182 

Note:  The  data  shown  In  Tables  1  and  2  of  this  report 
Include  from  15  to  25  percent  estimation  for  nonresponse 
ajld   for   snail   establishments   excluded    from   the   panel. 


*DatB  Include  manufacturer-retailers, 
tion  of  Terms"  on  page  4. 


See   Explana- 


TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


MARCH 
1975 


SALES 
(»1.000)_ 


FEBRUARY 
1975 


SALES 
(tl^OOO) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES  TOTAL  11)  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA    NEBRASKA 

IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH) 

PACIFIC    

CALIFORNIA    

WASHINGTON    AND   OREGON 

'^Revised   by   5   percent   or  more    from  previously  published  data. 
'Excludes  mahufacturer-retallers. 


77,760 

29, ev 

47,929 

59,120 
49,840 
7,060 
2,220 

8,692 
6,043 
2,649 


231,487 

^11 ,492 

106,667 
31,027 
75,640 

61,353 

50,988 

7,066 

^3,279 

9,811 
7,128 
2,6«3 


6,572 

8,230 

7.151 

6,242 

1,700 

1,985 

6,146 

6,473 

3.973 

5,913 

12.532 

13.321 

11,488 

12,192 

1.044 

1.129 

TABLE 

3.— POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED   MANUFACTURER-WHOLESALERS    AND   CHOCOLATE 

BY    TYPE    OF    CONFECTIONERY 

MANUFACTURERS, 

TYPE    OF    PRODUCT 

MARCH 

1975 

FEBRUARY    1975 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES    OF    SELECTED   ESTABLISHMENTS 

164,536 

59,582 

67,903 
19,746 
17,305 

138,736 

47,140 

64,453 

17,174 

9,969 

182,764 

''83,015 

68,325 
17,725 
13,699 

164,710 

20653-- 

PACKAGE    GOODS    TOTAL     {1)(2) 

''70,025 

206011'* 

BAR    GOODS 

2065201 

5   CENT    AND    10   CENT   SPECIALTIES'  

2060121 

SULK    GOODS,    INCLUDING   PENNY    GOODS 

8,680 

Note:      The   Statistics    in   this    table    include   3    to  5  percent  estimation   for  nonresponse. 

Revised   by   5  percent   or  more    from  previously  published    figures. 
^Excludes   manufacturer-retailers.  ^The  data   in   this   table    are   obtained    from   a   sample   panel    of   about   80   large    confection- 

ery manufacturers.      This   compares    to  a  panel    of   about  250   respondents    reporting   the    same   product   detail    on   the  Annual    con- 
fectionery Survey.      The   monthly  data   are    Intended    to   reflect   a    trend   of   confectionery  product   sales   whereas    the    annual    provides 
and  estimate   of    the    absolute  level    of   annual    sales.      An   acceptable    technique   would   be   to  prorate    the   monthly/annual    difference, 
thereby   retaining    the   existing  raonth-to-month    trend.  ^A   review  of    reports    indicate    that   15   cent    specialties   are    also 

included   in   this   category. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  pubhcation  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  estaWishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.1  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  expHcit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  wliich  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  \\^ich  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entided,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers— Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer- Retailers-Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer- Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer- Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cougli  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods-Bulk  goods  includes  penny  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods  This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  lO-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
hohday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that 
manufacturer  retailers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in 
time  for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  4  and  5  . 
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'Graph  does  not  include  current  month's  data. 

Inquiries   concerning   these   figures  should    be   addressed    to    the  U.S.  Department  of  Commerce,   Bureau  of  the  Census,   Industry 
Division,  Washington,  D.C.  20233. 
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TABLE    1.— SUMMARY   OF   MANUFACTURERS'    NET  SAliS    OF 
CONFECTIONERY:       1973    TO   1175 


(Millions  of  dolla 


Month  and  yea 


1975 


April 

March 

February 

January 

1974 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1973 

December 

November 

October 

September 

August 

July 

June 

May 

April 


Total ' 
( seasonal ly 
adjusted) 


226 
220 
244 
233 


Total' 
(unadjusted) 


206 
221 
250 
246 


230 

220 

223 

265 

24  5 

309 

242 

309 

250 

251 

248 

172 

234 

180 

231 

193 

221 

200 

236 

241 

214 

220 

198 

211 

193 

180 

196 

234 

180 

9.27 

18? 

23? 

181 

183 

168 

114 

170 

135 

171 

143 

177 

154 

Note:  The  data  shown  in  Tables  1  and  2  of  this  report 
include  from  15  to  25  percent  estimation  for  nonresponse 
and   for   small   establishments  excluded    iroa   the   panel. 

'Data   include  manufacturer-retailers.      See     Explana- 
tion  of  Terms"   on   page   4, 


—DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KINO  OF  BUSINESS  ArgD  GEO&PAPHIC  ARtA 


ITEM 

APRIL 
1975 

SALES 
($1/000) 

MARCH 
1975 

SALES 
(SI, 000) 

ESTIMATED    TOTAL    SALES    OF    MANUFACTURER-WHOLESALERS 
AND    CHOCOLATE    MANUFACTURERS    BY    GEOGRAPHIC    AREA, 

193,079 

H,I21 

81,156 
26,104 
35,052 

58,437 
49,420 
6,574 
2,443 

7,624 
4,760 
2,864 

12,753 

5,619 

7,134 

2,028 

4,851 

1,951 

13,158 

12,053 

1,105 

NEW    YORK    AND    NEW    JERSEY 

''28,263 

ILLINOIS    

52,438 

MICHIGAN    AND    WISCONSIN    

'^1,286 

MINNESOTA,    KANSAS,    S.    DAKOTA    i    NEBRASKA 

IOWA    AND    MISSOURI                   

6,043 
2    556 

MARYLAND,    DISTRICT    OF    COLUMBIA,    VIRGINIA, 
WEST    VIRGINIA,    NORTH    CAROLINA,    AND 
SOUTH    CAROLINA       

6    581 

EAST    SOUTH    CENTRAL    (KENTUCKY,    TENNESSEE, 

WEST    SOUTH    CENTRAL    (ARKANSAS,    LOUISIANA, 

MOUNTAIN    (ARIZONA,    COLORADO,    IDAHO/    NEW 

"^2,076 

12,202 

CALIFORNIA    

WASHINGTON    AND    OREGON 

11,149 
1,053 

Revised    by   5   percent   or  more    from  previously   published  data. 
'Excludes   manufacturer-retailers. 
'These   data   as   shown   for   February   1975   should   be   revised   to   read   as    follows:      2916. 


TABLE  3, 


--POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTuREK-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  Type  of  confectionery 


TYPE    OF    PRODUCT 

APRIL 

1975 

MARCH 

1975 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES    OF    SELECTED    ESTABLISHMENTS 

157,601 

56,705 

68,034 
16,892 
15,970 

138,205 

46,717 

65,809 

16,256 

9,423 

161,489 

61,667 

■"63,525 
19,718 
16,579 

13  5,076 

20653- 
206011t 

BAR    GOODS 

''59,075 

2065201 

5    CENT    AND    10   CENT    SPECIALTIES    

17,166 

2060121 

BULK    GOODS,    INCLUDING   PENNY    GOODS 

9,537 

Note:   The  Statistics  in  this  table  include  3  to  5  percent  estimation  for  nonresponse. 

Revised  by  5  percent  or  more  from  previously  published  figures. 
^Excludes  manufacturer-retailers,      ^The  data  in  this  table  are  obtained  from  a  sample  panel  of  about  80  large  confection- 
ery manufacturers.   This  compares  to  a  panel  of  about  250  respondents  reporting  the  same  product  detail  on  the  Annual  con- 
fectionery Survey.   The  monthly  data  are  intended  to  reflect  a  trend  of  confectionery  product  sales  whereas  the  annual  provides 
and  estimate  of  the  absolute  level  of  annual  sales.   An  acceptable  technique  would  be  to  prorate  the  monthly/annual  difference, 
thereby  retaining  the  existing  month-to-month  trend,      ^A  review  of  reports  indicate  that  15  cent  specialities  are  also 
included  in  this  category. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  pubUcation  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  die  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.I  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  tlie  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
Tlie  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers-Confectionery  manufac- 
turing establishments  wliich  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers 


Manufacturer-Retailers-Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer- Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products-In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods— Bulk  goods  includes  penny  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  10-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
holiday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  Tlie  data  in  table  2  are  also  complete  except  that  manu- 
facturer retaUers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in  time 
for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  4  and  5. 

CONFECTIONARY   MHNUFRCTURERS  NET   SALES    1968-1975 
ORIGINAL  SERIES-SERSONRlLY  ADJUSTED  SERIES 
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'Graph  does  not  include  current  month's  data. 
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Inquiries  concerning  these   figures  should    be   addressed   to   the  U.S.  Departrtien't  of  Commerce,  Buj;eau-.  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233.  \'}^\'\'J^ 
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For  sale  by  the  Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration, 
Washington,  D.C.  20233  or  any  Department  of  Commerce  District  Office.  Price:  15  cents  per  copy,  $1.50  per 
year. 


TABLE  1.— SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF 
CONFECTIONERY:   1973  TO  1975 


(Millions  of  dollars) 


Month  and  year 


Total* 
(seasonally 
adjusted) 


Total' 
(unadjusted) 


1975 

May 

April 

March 

February 

January 

1974 

December, ,  . 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January , 

1973 

December 

November 

October 

September 

August 

July 

June 

May 

April 


249 
227 
220 
244 
233 


230 
223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


193 
196 
ISO 
183 
181 
168 
170 
171 
177 


206 
207 
221 
250 
246 


220 
265 
309 
309 
251 
172 
180 
193 
200 
241 
220 
211 


180 
234 
227 
233 
183 
114 
135 
143 
154 


Note:   The  data  shown  in  Tables  1  and  2  of  this  report 
include  from  15  to  25  percent  estimation  for  nonresponse  and 
for  small  establishments  excluded  from  the  panel. 


'Data  include  manufacturer-retailers, 
of  Terms"  on  page  4. 


See  "Explanation 


TABLE  2. — 


DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


MAY 
1975 


APRIL 
1975 


SALES    :   SALES 
(»1*000)   ($1,000) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEO(iRAPHIC  AREA, 
UNITED  STATES  TOTAL  

NEm  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA  S  NEBRASKA.  .  , 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NE" 
MEXICO,  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


10,949 


11,318 


194,433 


79,010 

82 

601 

30,364 

27 

539 

48,646 

55 

062 

64,020 

57 

987 

55,464 

49 

982 

6,368 

■■5 

562 

2,188 

2 

443 

5,853 

7 

624 

2,983 

4 

760 

2,870 

2 

864 

4,147 
7,171 

5,619 
7,110 

2,919 

""2,825 

5,215 

4,804 

1,377 

1,951 

10,408 

9,895 

513 

12,760 

11,984 
''776 

Revised  by   5  percent  or  more   from   previously   published  data. 
*  Excludes    manufacturer-retailers. 


TABLE    3.- 


-POUNDAnE    AND    DOLLAR    SALES    OF    SELECTED   MANUFACTllKEK-VIHOLESALERi    AND    CHOCOLATE    KANUFACTURERS, 

BY    TYPE    OF    CONFECTIONERY 


TYPE    OF    PKODUCT 

MAY    1975 

APRIL    1975 

PPODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES    OF    SELECTED   ESTABLISHMENTS 

171,273 

69,975 
63,760 
19,468 
18,070 

141,140 

51,476 

61,194 

18,522 

9,948 

161,670 

■"60,172 
68,034 
16,805 
16,659 

20653 

PACKAGE    GOODS,     TOTAL     

47,166 

65,809 

16,203 

9,683 

2060114 

CAP    GOODS 

2065201 

5    CENT    AND    10    CENT    SPECIALTIES    

20601P1 

BULK    GOODS,     INCLUDING   PENNY    GOODS 

Note:      The   Statistics    in    this    table   Include  3    to    5   percent    estimation    for   nonresponse. 

r 

Revised  by  5  percent  or  more  from  previously  published  figures. 

^Excludes  manufacturer-retailers.      ^The  data  in  this  table  are  obtained  from  a  sample  panel  of  about  80  large  confection- 
ery manufacturers.   This  compares  to  a  panel  of  about  250  respondents  reporting  the  same  product  detail  on  the  Annual  con- 
fectionery Survey.   The  monthly  data  are  intended  to  reflect  a  trend  of  confectionery  product  sales  whereas  the  annual  provides 
an  estimate  of  the  absolute  level  of  annual  sales.   An  acceptable  technique  would  be  to  prorate  the  monthly/annual  difference, 
thereby  retaining  the  existing  month-to-month  trend.      •'A  review  of  reports  indicate  that  15  cent  specialties  are  also 
included  in  this  category. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.1  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  wliich  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers— Confectionery  manufac- 
turing establishments  wWch  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers 


Manufacturer-Retailers— Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer- Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  widi  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods— Bulk  goods  includes  penny  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  10-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
holiday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 


,.^°^r^*. 
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SERIES:  M20C(75)-6 


The  statistics  in  table  1  of  tliis  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that  manu- 
facturer retailers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in  time 
for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  4  and  5. 
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CONFECTIONARY   MnNUFflCTURERS   NET   SALES    1968-1975 
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Inquiries  concerning   these   figures   should   be   addressed   to   the  U.S.   Department  of  Commerce,  Bureau  of  the  Census    Industry 
Division,  Washington,  D.C.  20233. 


U.S.  DEPARTMENT  OF  COMMERCE  I  bureau  of  the  census 


For  sale  by  the  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census,  Washington,  D.C.  20233  or 
any  Department  of  Commerce  district  office.  Price:  15  cents  per  copy,  SI  .50  per  year. 


-SIMHARY   OF  MANUFACTURERS'     NET    SALES    OF 
CONFECTIONERY:      1973   TO   1975 


(Millions  of   dollars) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total • 

^not  seasonally 

adjusted} 


1975 

June 

May 

April 

March 

February 

January 

1974 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1973 

December 

November 

October 

September 

August 

July 

June 

May 


238 
2-15 
227 
220 
244 
233 


230 
223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


193 
196 
180 
183 
181 
168 
170 
171 


184 
202 
207 
221 
250 
246 


220 
265 

309 
309 
251 
172 
180 
193 
200 
241 
220 
211 


180 
234 
227 

233 
183 
114 
135 
143 


Note:      The   data   shown   in    Tables    1    and   2   of    this    report    in- 
clude   from   15   to  25   percent   estimation    for  nonresponse    and 
for  small   establishments   excluded    from   the   panel. 


^Data   include   manufacturer-retailers, 
of   Terms"    on   page   4. 


See      E:cplanation 


DOLLAR     SALES    OF    CONFECT lONERY    AND    COMPETITIVE    CHOCOLATE     PRODUCTS, 
BY    KIND    OF    BUSINESS    AND    GEOGRAPHIC    AREA 


JUNE 
1975 


HAY 
1975 


SALES  SALES 

($1/000)       [$1/0001 


ESTIMATED    TOTAL    SALE?    OF    MA.mUFACTURER-WHOLESALERS 
AMD    CHOCOLATE    MANUFACTURERS    BY    GEOGRAPHIC    AREA, 
UKITED    STATES    TOTAL    ...     .9 ■ 

NFH    ENGLAND , 

MIDDLE  ATLmNTIC  . 

HErf  YORK  AKO  NEW  JFRStY 

PENNSYLVAiMlA 

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  A^^J  INDIA'.A 

MICHIGAN    AfvD    wIbCU^S^J 

WEST    NORTH    CENTRAL 

MINNESOTA/    KANSAS*    S.    OAKOTA    &    NF6R1SKA.     . 
lOwA    AND    MISSO'IHI 

SOUTH    ATLANTIC 

■lARYLAND,    DIST'^ICT    OF    COLO^lblA,    ViRulNiA, 
'(EST    VIRGINIA,    NORTH    CAROLINA,     4ND 
SOUTH    CAROLINA 

GEOf^GIA    AND    FLOrtlDA 

EAST    SO'ITH    CENTRAL    (KENTUCKY,    tENfjE^SFt, 
ALABAMA,    AND    MI  S<^  IS5  IPPI  ) 

WEST    SOUTH    CENTRAL    (ARKANSAS/    LOUISIANA, 
OKLAHOMA,    ANO    TExAS)     

f^OU^'TAIN    (ARIZONA,    CULORAuO/     IDAHO/    NE" 
MEXICO,     AND    UTAH) 

PACIFIC    

CALIF0-*NIA 

^ASHlN'^TOi'J    A^'C    OREGON 


173.148 

187,437 

10,249 

10,949 

73,129 

78,958 

30,446 

30,275 

42 ,  683 

48 ,  683 

55,635 

61 , 071 

47,388 

■■52,498 

5,850 

6,385 

2,397 

2,188 

6,246 

5,793 

3,498 

2,983 

2.748 

2,810 

10,325 

11,418 

4,226 

4,152 

6,099 

7,266 

2,111 

■"2,419 

4,943 

■■4,896 

1,304 

1,377 

9,206 

10,556 

8,704 

10,043 

502 

513 

Revised  by  5  percent  or  more  from  previously  published  data. 
'Excludes   manufacturer-retailers. 


TABLE    3.— POUNDAr,E    Ai'JD    DOLLAR    SALE.S    OF    SELECTED    MAHiUFACTllKEH-WHOLESALERS    AND    CHOCOLATE    ^ANUFACTURERS, 

BY    TYPE    OF    CONFECtIOIMERY 


TYPE    OF    PRODUCT 

JUNE 

1975 

MAY 

1975 

PSOOUCT 
CODE 

OUANTlTY 

THOUSAND 
HOUNDS 

VALUE 

_ 

THOUSAND 
DOLLARS 

quantity 
thousap;d 

POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES    OF    SELECTED    ESTABLISHMENTS 

155,709 

64,388 
53,929 
19,946 
17,446 

125,956 

47,410 

51,052 

18,240 

9,254 

165,950 

^^64,819 
63,325 
19,796 
18,010 

137,168 

20653 

PACKAGE    GOODS,     TOTAL     

2060111 
2065201 
2060121 

PAP    GOOD'S 

60,830 

5    CENT    AND    10    CENT    SPECIALTIES    

18    629 

BULK    GOODS,     INCLUDING    PENNY    GOODS.    ,     ,    

Note:      The   Statistics    in    this    table  Include  3    to    5   percent    estimation   for   nonresponse. 

r 
Revised   by    5   percent   or  more    from   previously   published    figures, 

^Excludes   manufacturer-retailers.  "The   data    in    this    table   are   obtained    from   a    sample   panel   of   about    80    large  confection- 

ery  manufacturers.      This   compares    to   a   panel   of   about    250   respondents    reporting    the   same  product    detail   on    the  Annual    con- 
fectionery   Survey.      The  monthly   data   are   intended   to    reflect    a    trend   of   confectionery   product    sales   whereas    the   annual    provides 
an     estimate    of   the   absolute   level   of  annual    sales.      An   acceptable    technique  would  be    to   prorate   the  monthly/annual   difference, 
thereby   retaining    the   existing  month-to-month    trend.  ^A   review  of   reports    indicate   that   15   cent   specialties   are  also 

included    in    this   category. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  pubUcation  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  tlie  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.1  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  tliat  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  montli-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  tlie  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caufion. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevaUs  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers-Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer- Retailers— Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer- Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer- Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods- Bulk  goods  includes  permy  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 

Packaged  Goods-This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  lO-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
holiday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 


O^T.O/v 
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The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that  manu- 
facturer retailers  are  excluded.  Estimates  are  included  for  estabUshments  whose  reports  were  not  received  in  time 
for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  4  and  5. 
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Inquiries  concerning   these    figures  should   be  addressed   to   the  U.S.  DepartmeptvOJ'Connmerce  jBireSu  of  the  Census    Indu 
Division,  Washington,  D.C.  20233.  ^  '     >>  iH, 
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TABLE   1. --SUMMARY  OF  MANUFACTURERS'    NET   SALES   OF 
CONFECTIONERY:       1973   TO   1975 


(Millions  of  dollars) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total ' 

not  seasonally 

adjusted  j 


1975 

July 

June 

May 

April 

March 

February 

January 

1974 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1973 

December 

November 

October 

September 

August 

July 


243 
237 
245 
227 
220 
244 
233 


230 
223 
245 
242 
250 
248 
234 
231 
221 
236 
214 


193 
196 
180 
183 
181 
168 


168 
183 
202 
207 
221 
250 
246 


220 
265 
309 
309 
251 
172 
180 
193 
200 
241 
220 
211 


180 
234 
227 
233 
183 
114 


Note:      The  data  shown  in    tables    1   and  2  of   this   report   in- 
clude  from  15  to  25  percent  estimation   for  nonresponse   and 
for  small   establishments  excluded    from  the  panel. 


'Data  include  manufa 
of   Terms'     on  page  4. 


;turer-retailers.      See     Explanation 


TABLE    2..JD0LLAR     SALES    OF    CONFECTIONERY    AND    COMPETITIVE     CHOCOLATE     PRODUCTS, 
BY    KIND    OF    BUSINESS    AND    (5E00RAPHIC    AREA 


ITEM 


JULY 
1975 


(11/(^00) 


JUNE 
1975 


SALES 
liljOOO) 


ESTIMATED    TOTAL    SALES    OF    MA.vUFACTURER-WHOLESALtRS 
AND    CHOCOLATE    MANUFACTURERS    BY    GEOG,)APH!C    AREA, 
UNITE.')    STATES    TOTAL 

NEW    ENGLAND    

MIDDLE  ATLANTIC  

NE<I  YORK  AND  NFW  JFRScY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO    AND    INDIANA    

MICHIGAN    AND    WISCONSIN    

WEST    NORTH    CENTRAL 

MINNESOTA,    KANSAS,    S.    DAKOTA    S.    NEBRASKA 

lOv.'A    ANO    MISSOURI 

SOUTH    ATLANTIC 

MARYLAND,    niSTnICT    OF    COLUMBIA,    VIRL-INIA, 

«EST    VIRGINIA,    NORTH    CAROLINA,    ANO 

SOUTH    CAROLINA 

GEORGIA    ANO    FLORIDA 

EAST    SOUTH    CENTRAL    (KENTUCKY,    TENNESS^^.t, 
ALABAMA,    AND    MISSISSIPPI) 

»|RST    SOUTH    CE^'TRAL    (ARKANSAS,    LOUISIANA, 
OKLAHOMA,    AND    TExAS)    

M0U"jT4IN    (ARIZONA,    COLORADO,    luAHO,    NE» 
MEXICO,    AND    UTAH) 

PACIFIC    

CALIFO'^MA 

«ASHINGTOiM    At-D    OREr-ON 

Note:      Excludes  manufacturer- retailers 
Revised    by   5   percent    or  more    from  previously   published   data. 


156,150 

171,968 

8,189 

■■9,580 

67,859 

73,105 

25,495 

30,397 

42,364 

42,708 

51,317 

55,291 

43,522 

47,044 

5,111 

5,850 

2,684 

2,397 

4,255 

6,102 

1,553 

3,498 

2,702 

2,604 

10,325 

10,325 

3,740 

4,226 

6,585 

6,099 

2,059 

2,112 

4,094 

4,943 

1,240 

1.304 

8,812 

9,206 

8,298 

8,704 

514 

502 

-POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS, 

BY    TYPE    OF    CONFECTIONERY 


TYPE    OF    PHODUCT 

JULY 

1975 

JUME 

1975 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAMD 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

20653 

2060114 
2065201 
2060121 

TOTAL    SALES    OF    5ELECTFD    ESTABLISHMENTS    U)    (2 

PACKAGE    GOODS    MADE    TO    RETAIL    AT: 

BAR    GOODS 

141,628 

53,535 

54,267 
17,647 
16,179 

112,004 

35,402 

51,472 
16,083 
9,047 

155,774 

63,829 

55,428 

19,864 

"■16,653 

124,972 
46,433 

5    CENT    AND    10    CE'xIT    SPECIALTIES    (3 

18,205 
9,353 

Note:      The    statistics    in   this    table    include   3- to   5-percent    estimation  for  nonresponse. 

Revised   by  5   percent    or  more    from  previously  published   figures, 

'Excludes  manufacturer- retailers.  ^The   data    in   this    table   are   obtained   from  a    sample   panel   of   about    80   large   confection- 

ery manufacturers.      This   compares   to   a   panel    of   about   250   respondents   reporting   the    same  product    detail   on   the  Annual   Con- 
fectionery  Survey.      The  monthly   data    are    intended    to   reflect    a    trend   of    confectionery  product    sales  whereas    the   annual   provide 
an   estimate   of    the   absolute   level    of    annual    sales.      An   acceptable   technique  would   be   to  prorate    the  monthly/ annual   difference, 
thereby   retaining   the   existing  month-to-month   trend.        ^A   review  of    reports   indicate   that    15-cent    specialties   are   also 
included    in   this    category. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  pubhcation  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.I  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  hmited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  pubhshed  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  conected  data  from  respondents,  in- 
cluding large  reports  for  wliich  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  tfian  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather ,.etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  tliis  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  pubhshed 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers-Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer- Retailers-Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer- Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products-ln  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods— Bulk  goods  includes  peimy  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wdiolesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods-This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-t>'pe 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  10-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  frtiit  drops, 
holiday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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The  statistics  in  table  1  of  this  pubHcation  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  Tlie  data  in  table  2  are  also  complete  except  that  manu- 
facturer retailers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in  time 
for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  4  and  5. 


CONFECTIONERY  MANUFACTURERS  NET  SALES,  1968-1975 
ORIGINAL  SERIES-SEASONALLY  ADJUSTED  SERIES 

(MILLIONS  OF  DOLLARSI 
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Inquiries  concerning  these   figures  should   be  addressed   to   the  LI.S.  Department  of  Con>ASwSi^8ureau  lOf  the-CW3ijs    Industry 
Division,  Washington,  D.C.  20233.  neruiter.dcni  Cl 
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For  sale  by  the  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census,  Washington,  D.C.  20233  or 
any  Department  of  Commerce  district  office.  Price:  15  cents  per  copy,  $1.50  per  year. 


-SUMMARY  OF  MANU  FACTUREEiS '     KET    SALES   OF 
CONFECTIONERY:      1973   TO   1975 


(Millions  of  dollars) 


Month  and  jfear 


Total ^ 
(aeaaonall^ 
adjusted) 


Total' 

(not  seasonally 

adjusted  ^ 


1975 

August 

July 

June 

toy 

April 

mrcb 

February 

JftDuary 

1974 

December , 

November , 

October 

September 

August 

July , 

June 

May 

April 

March 

February 

January 

1973 

December , 

November , 

October , 

September 

August 


247 

245 

243 

168 

237 

183 

245 

202 

227 

207 

220 

221 

244 

250 

233 

246 

230 

220 

223 

265 

245 

309 

242 

309 

250 

251 

248 

172 

234 

180 

231 

193 

221 

200 

236 

241 

214 

220 

198 

211 

193 
196 
180 

183 
181 


180 
234 
227 
233 
183 


Note;      The  data  shown  in    tables   1   and  2   of   this   report   in- 
clude  from  15  to  25  percent  estimation   for  nonresponse  and 
for  small  establishments  excluded   from  the  panel. 

^Data  Include  manufacturer-retailers.      See  "Explanation 
of   Terms"   on  page  4. 


TABLE    2,— DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS, 
BY    KIND    OF    BUSINESS    AND    GEOSRAPHIC    AREA 


ITEM 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOSRAPHIC  AREA/ 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

HEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS/  S.  DAKOTA  4  NEBRASKA,  , 
lOwA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMbIA,  VIRGINIA, 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


AUGUST 
1975 

JULY 
1975 

SALES 

SALES 

(Ji/OOO) 

($1,000) 

233,612 

158,176 

11,810 

8,190 

100,537 
33,923 
66,614 

68,538 
25,563 
42,975 

83,730 

69,993 

6,769 

6,968 

50,792 

42,997 

5,111 

2,684 

5,445 
2,908 
2,537 

4,255 
1,553 
2,702 

11,130 

10,324 

4,192 
6,938 

3,739 
6,585 

2,187 

2,059 

4,835 

3,947 

1,380 

1,240 

12,558 

11,902 

656 

8,831 

8,310 

521 

Note: 


Excludes  manufacturer-retailers. 


TABLE  3.. 


.POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MAIIUFACTURER.WHOLCSALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


PRODUCT 
CODE 


TYPE  OF  PRODUCT 


JULY  1975 


QUANTITY 

THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


JUNE  1975 


QUANTITY 

THOUSAND 
POUNDS 


VALUE 

THOUSAND 
DOLLARS 


20653 

20601m 
2065201 
2060121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS  <1)  (2) 

PACKAGE  FOODS,  TOTAL  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  (3)  

BULK  GOODS,  INCLUDING  PENNY  GOODS 


210,068 


101,707 

66,050 
19,385 
22,926 


176,857 


78,048 

66,517 
18,400 
13,892 


141,542 


54,095 

53,941 
17,645 
15,861 


111,681 


35,512 

51,370 

16,077 

8,722 


Note;      The   statistics   in  this   table   include  3- to  5-percent   estimation  for  nonresponse. 

Revised   by  5   percent   or  more   from  previously  published   figures. 

'Excludes  manufacturer-retailers.  ^The   data    in   this   table   are   obtained  from  a   sample  panel   of   about   80   large   confection- 

ery manufacturers.      This   compares   to  a   panel   of    about   250   respondents   reporting   the   same  product    detail   on   the  Annual   Con- 
fectionery  Survey.      The  monthly  data    are   intended   to   reflect    a    trend   of    confectionery  product    sales  whereas   the   annual   provide 
an  estimate  of    the   absolute   level   of    annual    sales.      An   acceptable   technique  would   be   to  prorate    the  monthly/annual   difference, 
thereby  retaining   the  existing  month-to-month   trend.        ^A   review   of   reports   indicate   that    15-cent    specialties  are   also 
included    in   this   category. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  estabUshments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.I  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  wWch  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  armual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers— Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer-Retailers— Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  w^iich  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer- Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  trom  otner  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer- Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products-In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods— Bulk  goods  includes  penny  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


S-Cent  and  10-Cent  Specialties— These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
hohday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 


"76-191* 
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September  1975 


Issued  November  1975 


SERIES:  M20C(75)-9 


The  statistics  in  table  1  of  tliis  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that  manu- 
facturer retailers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in  time 
for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  4  and  5. 
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CONFECTIONERY  MANUFACTURERS  NET  SALES,  1968-1975 
ORIGINAL  SERIES-SEASONALLY  ADJUSTED  SERIES 

IMILLIONS  OF  DOLLARSI 
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1969 


Inquiries  concerning  these   figures  should    be   addressed   to    the  U.S.  Department  of  Commerce,  Bureau  of  the  Ceruus,  Indu'slry 
Division,  Washington,  D.C.  20233.  ,     '   "^  '7i^    -^ 
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-SUMMARY  OF  MANUFACTURERS'     NET    SALES   OF 
CONFECTIONERY:      1973   TO   1975 


(MIIHohb  of  dollara) 


Month   and   year 


Total' 
(seasonally 
adjusted) 


Total > 

(not    seasonally 

adjusted ) 


1975 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1974 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1973 

December 

November 

October 

September 


224 

297 

247 

245 

243 

168 

237 

183 

245 

202 

227 

207 

220 

221 

244 

250 

233 

246 

230 

220 

223 

265 

245 

309 

242 

309 

250 

251 

248 

172 

234 

180 

231 

193 

221 

200 

236 

241 

214 

220 

198 

211 

193 

180 

196 

234 

180 

227 

183 

233 

Note:      The  data  shown  in   tables  1  and  2  of   this  report  in- 
clude   from  15   to  25  percent  estimation   for  nonresponse    and 
for  small  establishments  excluded   from  the  panel. 


'Data   Include   manufa 
of  Terms"  on  page  4. 


■turer-retailers.      See      Explanation 


TABLE    2.— DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCT^, 
BY    KIND    OF    bUSINESS    AND    GEOGRAPHIC    AREA 


ITEM 

SEPT. 
1975 

SALES 
($1,000) 

AUS. 

1975 

SALES 
($1,000) 

ESTIMATED    TOTAL    SALES    OF    MANUFACTURER-WHOLESALERS 
AND    CHOCOLATE    MANUFACTURERS    BY    GEOGRAPHIC    AREA/ 
UNITED    STATES    TOTAL    •    . 

284,333 
16,410 

127,005 
41,405 
85,600 

90,555 
74,463 
11,126 
4,966 

7,621 
4,810 
2,811 

13,353 

5.555 
7,798 

3,586 

7,450 

2,006 

16,347 

15,020 

1,327 

NEW    ENGLAND    

MIDDLE    ATLANTIC    

100,537 

33,923 

PENNSYLVANIA    

66,614 

East  north  central 

83,730 

ILLINOIS    

69,993 

OHIO    AND    INDIANA    

6,769 

MICHIGAN    AND    WISCONSIN    

6,968 

WEST    NORTH    CENTRAL 

5,445 

MINNESOTA,    KANSAS,    S.    DAKOTA    S    NEBRASKA 

lOwA    AND    MISSOURI 

2,908 
2,537 

SOUTH    ATLANTIC 

11,130 

MARYLAND,    DISTRICT    OF    COLUMBIA,    VIRGINIA, 
WEST    VIRGINIA,    NORTH    CAROLINA,    AND 
SOUTH    CAROLINA 

4,192 

GEORGIA    AND    FLORIDA 

6,938 

EAST    SOUTH    CENTRAL    (KENTUCKY,    TENNESSEE, 
ALABAMA,    AND    MISSISSIPPI) 

2,187 

WEST    SOUTH    CENTRAL    (ARKANSAS,    LOUISIANA, 
OKLAHOMA,    AND    TEXAS)    

4,835 

MOUNTAIN    (ARIZONA,    COLORADO,    IDAHO,    NEW 

1,380 

PACIFIC    

12,558 

CALIFORNIA    

11,902 

WASHINGTON    AND    OREGON 

656 

Note:      Excludes  manufacturer-retailers. 


-POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS, 

BY    TYPE    OF    CONFECTIONERY 


TYPE    OF    PRODUCT 

SEPT. 

1975 

AUG. 

1975 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

20653 

2060im 
2065201 
2060121 

TOTAL    SALES   OF    SELECTED   ESTABLISHMENTS    (D    (21.     .... 

264,397 

136,058 

73,324 
24,317 
30,698 

216,916 

106,842 

70,117 
23,584 
16,373 

210,068 

101,707 

66,050 
19,385 
22,926 

176,857 
78,048 

BAR    GOODS                

66,517 

5    CENT    AND    10    CENT    SPECIALTIES    (3)     

18,400 

BULK    GOODS,    INCLUDING   PENNY    GOODS 

13,892 

Note:      The    statistics    in   this   table   include   3- to  5-percent   estimation   for  nonresponse. 

Revised   by  5   percent   or  more   from  previously  published  figures. 

'Excludes  manufacturer- retailers.  ^The   data    in    this   table   are  obtained   from   a    sample   panel    of   about    80   large   confection- 

ery manufacturers.      This   compares   to   a   panel   of   about   250   respondents   reporting   the    same  product    detail    on   the  Annual   Con- 
fectionery  Survey.      The  monthly   data   are    intended   to   reflect    a    trend  of    confectionery  product    sales  whereas    the   annual   provide 
an   estimate   of    the   absolute   level    of    annual    sales.      An   acceptable   technique  would   be   to  prorate    the  monthly/annual   difference, 
thereby   retaining    the   existing  month-to-month   trend.        ^A   review  of    reports   indicate    that    15-cent    specialties   are  also 
included   in   this   category. 


DESCRIPTION  OF  SURVEY 

Tlie  statistics  in  this  publication  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sainple  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.1  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  pane!  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  Hmited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  vMch  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  pubhshed  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers— Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer- Retailers— Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer- Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer- Retailers  represent  the  value 
of  goods  transferred  to  retaU  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods— Bulk  goods  includes  peimy  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  10-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
hoUday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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The  statistics  in  table  1  of  tliis  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  Tlie  data  in  table  2  are  also  complete  except  that  manu- 
facturer retailers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in  time 
for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  4  and  5. 


CONFECTIONERY  MANUFACTURERS  NET  SALES,  1968-1975 

ORIGINAL  SERIES-SEASONALLY  ADJUSTED  SERIES 


IMILLIONS  OF  DOLLARSl 
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Inquiries  concerning   these   figures  should   be   addressed   to   the  U.S.  Department  of  Commerce,  Bureau  of  the  Cen-:js    Industry 
Division,  Washington,  D.C.  20233.  '     ''""^">' 


U.S.  DEPARTMENT  OF  COMMERCE       Bureau  of  the  Census 


For  sale  by  the  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census,  Washington,  D.C.  20233  or 
any  Department  of  Commerce  district  office.  Price:  15  cents  per  copy,  $1.50  per  year. 


TABLE  1. --SUMMARY  OF  MANUFACTITRERS '  NET  SALES  OF 
CONFECTIONERY:   1973  TO  1975 


(Millions  of  dollars) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total* 

(not  seasonally 

adjusted) 


1975 

October 

September. 

August 

July 

June 

May 

April 

March 

February 

January 

1974 

December 

November 

October . . . 

September. ........ 

August 

July 

June 

May 

April 

March 

February 

January 

1973 

December 

November.  ......... 

October 


272 
227 
247 
243 
237 
245 
227 
220 
244 
233 


230 
223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


193 
196 
180 


314 
300 
245 
168 
183 
202 
207 
221 
250 
246 


220 
265 
309 
309 
251 
172 
180 
193 
200 
241 
220 
211 


180 
234 
227 


Note:      The  data  shown   in  tables  1   and  2  of  this  report    in- 
clude  from  15  to  25  percent   estimation  for  nonresponse  and 
for  small   establishments  excluded   from  the  panel. 


Data   include  manufacturer-retailers. 
Terms"  on  page  4. 


See  "Explanation  of 


TABLE    2. DOLLAR     SALES    OF    CONFECTIONERY    AND    COMPETITIVE     CHOCOLATE     PRODUCTS, 

BY    KIND    OF    BUSINESS    AND    GEOGRAPHIC     AREA 


ITEM 


ESTIMATED  TOTAL  SALES  OF  MANUFACTUKtR-KHOLESALtRS 
AND  CHOCOLATE  MANUFACTURERS  BY  StUURAPHIC  AKtA, 
UNITED  STATES  TOTAL  

NED  ENSLANO  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHISAN  AND  WISCONSIN  

NEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS/  S.  DAKOTA  &    NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND/  DISTRICT  OF  COLUMBIA.  VIRlJiNIA/ 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


OCTOBER   SEPTEMBER 
1975       1975 


SALES 
($1,0001 


129,491 
42,165 
87 ,  326 

89,302 

71,167 

13,472 

4,663 

8,394 
4.738 
3,656 

21,040 


SALES 
(il,000) 


Note:      Excludes  manufacturer-retailers. 
Revised  by  5  percent  or  more  from  previously  published   figures. 


126.591 
40,977 
85,614 

"^94,181 

■^78,089 

11,126 

4,966 

7,775 
4,810 
2,965 


6,399 

5,555 

14,641 

■•7.295 

6,382 

3,586 

10,718 

7,443 

2,612 

2,006 

15,142 

16,343 

13,523 

15,012 

1,619 

1,331 

I 


TABLE 

3. — POUNDAGE     AND    DOLLAR     SALES    Of     SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS, 

BY    TYPE    OF    CONFECTIONERY 

TYPE    Oh    PKODUCT 

OCTOBtK    1976 

StPTtMBEK    i9VS) 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLAKS 

TOTAL    SALES    OF    SELECTED    ESTABLISHMENTS. 

251,248 

125,453 
63,636 

76,624 
25,295 
23,876 

212,666 

101,531 
66,910 

72,828 
24,824 
13,483 

271,217 

143,934 
69,531 

73,513 
23,842 
29,928 

220,702 

20653 

SI, 00    OR    MORE    PER    POUND 

73,362 

2065201 

5    CENT    AND    10    CENT     SPECIALTIES     

23 , 300 

2060121 

BULK    GOODS,     INCLUDING    PENNY    GOODS,     .......,..•• 

15,989 

DESCRIPTION  OF  SURVEY 

The  statistics  in  this  pubUcation  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments wfhich  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  estabhshments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.1  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  hmited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  pubHshed  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  wath  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domesric  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers— Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer-Retailers-Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
ovm  retail  outlets.  Establishments  wdiich  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer- Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods-Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods— Bulk  goods  includes  penny  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 

Packaged  Goods- This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  10-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
hohday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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The  statistics  in  table  1  of  tliis  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that  manu- 
facturer retailers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in  time 
for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  3  and  4. 


CONFECTIONERY  MANUFACTURERS  NET  SALES,  1968-1975 

ORIGINAL  SERIES-SEASONALLY  ADJUSTED  SERIES 

IMILUONS  OF  DOLLARSI 
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Inquiries  concerning  these   figures  should   be  addressed    to   the  U.S.  Department  of  CorTirne?Cp^'feai)"'of'^^tHe^cM^^?*^h9QStrv 
Division,  Washington,  D.C.  20233.  '     ' 


/  Y  \  U.S.  DEPARTMENT  OF  COMMERCE       Bureau  of  the  Census 


fifpo-jitom)i^^y 


For  sale  by  the  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census,  Washington,  D.C.  20233  or 
any  Department  of  Commerce  district  office.  Price:  15  cents  per  copy,  $1.50  per  year. 


-SUMMARY   OF  MANLTFACTURERS '    NET   SALES   OF 
CONFECTIONERY:       1973  TO   1975 


(Millions  of  dollars) 


Month  and  year 


Total* 
(seasonally 
adjusted) 


Total* 

(not  seasonally 

adjusted) 


November. ......... 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1974 

December 

November . . 

October 

September 

August 

July 

June 

May 

April 

March 

February ,  .  . 

January 

1973 

December 

November. ......... 


218 
252 
227 
247 
243 
237 
245 
227 
220 
244 
233 


230 
223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


193 

196 


251_ 
316 
300 
245 
16S 
183 
202 
207 
221 
250 
246 


220 
265 
309 
309 
251 
172 
180 
193 
200 
241 
220 
211 


180 
234 


Note:      The  data   shown    in  tables  1    and  2   of   this  report    in- 
clude  from  15   to  25  percent    estimation   for  nonresponse  and 
for  small   establishments  excluded    from  the  panel. 

*Data   include  manufacturer-retailers.      See  "Explanation  of 
Terms"  on  page  4. 


TABLE    2. — DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS, 
BY    KINO    OF    BUSINESS    AND    GEOGRAPHIC    AREA 


ITEM 


(»1>000) 


(tl,000) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURtR-IKHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA/ 
UNITED  STATES  TOTAL  ■ 

NEW  ENGLAND ' 

MIDDLE  ATLANTIC  ■ 

NEW  YORK  AND  NEK  JERSEY 

PENNSYLVANIA  ^ 

EAST  NORTH  CENTRAL ' 

ILLINOIS  ■ 

OHIO  AND  INDIANA • 

MICHIGAN  AND  WISCONSIN  , 

WEST  NORTH  CENTRAL ■ 

MINNESOTA,  KANSAS,  S,  DAKOTA  i    NEBRASKA.  .  . 
IOWA  AND  MISSOURI ■ 

SOUTH  ATLANTIC ■ 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI! 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  ■ 

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH] 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON ■ 


28,034 

300,330 

11,565 

15,574 

94,724 

129,790 

32,045 

42,164 

62,679 

87,626 

60,095 

90,673 

49,007 

72,538 

8,161 

13,472 

2,927 

4,663 

12,574 

8,394 

10,709 

4,738 

1,865 

3,656 

20,172 

21,056 

12,251 

6,415 

7,921 

14,641 

3,886 

6,382 

8,614 

10,718 

4,987 

2,612 

11,417 

15,131 

10,286 

13,512 

1,131 

1,619 

TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


TYPE   OF   PRODUCT 

NOVEMBER    1975 

OCTOBER    1975 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES   OF   SELECTED   ESTABLISHMENTS 

191,935 

106,467 

48,008 
16,624 
20,836 

160,295 

87,221 

45,186 
16,252 
11,636 

252,536 

126,535 

76,624 
25,254 
24,122 

213,648 

20653 

PACKAGE    GOODS,    TOTAL     

102,334 

POfeOl 14 

BAR    GOODS 

72,828 

2065201 
2060121 

5   CENT   AND    10   CENT    SPECIALTIES    

BULK   GOODS,    INCLUDING   PENNY   GOODS 

24,824 
13,662 

DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establisliments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.1  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  Hmited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
.  dual  items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 
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Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSfWENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eUminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  wWch  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  w4iich  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers-Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer-Retaaers-Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  wiiich  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer- WholeMlereand^hocolate^ 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  conunercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  tfian  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods— Bulk  goods  includes  permy  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  poimd  or  fraction  thereof. 

Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  lO-Cent  Specialties— These  are  confec- 
tionery items  of  more  tlian  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
hoUday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 


,0^>JTIo^ 


■-■6M9l*> 


CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

December   1975 


Issued  February  1976 


SERIES:   M20C(75)-12 


The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  Tlie  data  in  table  2  are  also  complete  except  that  manu- 
facturer retailers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in  time 
for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  3  and  4. 


CONFECTIONERY  MANUFACTURERS  NET  SALES,  1968-1975 

ORIGINAL  SERIES-SEASONALLY  ADJUSTED  SERIES 


IMILLIONS  OF  DOLLARSI 
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Inquiries  concerning  these   figures  should   be   addressed   to   the  U.S.  Departnnent?.S^66i?iiTieVcer6iJreau  or  the  census,  Industry 
Division,  Washington,  D.C.  20233,  or  call  Carole  Klein,  (301 )  763-7541 . 
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TABLE  1. --SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF 
CONFECTIONERY:   1973  TO  1975 


(Millions  of  dollars) 


Total* 
seasonally 
adjusted) 


Total* 

(not  seasonally 

adjusted) 


December, . 
November. . , 
October, . , 
September. 
August. . . . 

July 

June 

May 

April 

March 

February. . 
January. . . 


December. . 
November. . 
October. . . 
September. 
August. , . . 

July 

June 

May 

April 

March 

February. . 
January. . . 


241 

236 

218 

251 

252 

316 

227 

300 

247 

245 

243 

168 

237 

183 

245 

202 

227 

207 

220 

221 

244 

250 

233 

246 

230 

220 

223 

265 

245 

309 

242 

309 

250 

251 

248 

172 

234 

180 

231 

193 

221 

200 

236 

241 

214 

220 

198 

211 

Note;      The  data  shown   in  tables  1  and  2  of  this   report   in- 
clude from  15  to  25  percent  estimation  for  nonresponse  and 
for  small  establishments  excluded   from  the  panel. 

^Data   include  manufacturer-retailers.      See  "Explanation  of 
Terms"   on   page   4. 


TABLE    2,— DOLLAR    SALES   OF    CONFECTIONERY    AND    COMPETITIVE   CHOCOLATE   PRODUCTS, 
BY   KIND   OF    BUSINESS   AND   SEOSRAPHIC    AREA 


ITEM 


DECEMBER 
1975 


SALES 
(H,000) 


NOVEMBER 
1975 


SALES 
(tl,OOOI 


MANUFACTURES  NET  SALES  OF  CONFECT lONERY i  TOTAL  .  . 

ESTIMATED  SALES  OF  MANUFACTURES  -  RETAILERSi  TOTAL 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOSRAPHIC  AREA^ 
UNITED  STATES  TOTAL  

NEW  ENSLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS^  S.  DAKOTA  i   NEBRASKA.  ,  . 
lOwA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY/  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS/  LOUISIANA, 
OKLAHOMA,  AND  TExAS)  

MOUNTAIN  (ARIZONA,  COLORADO/  IDAHO,  NEW 
MEXICO,  AND  UTAH) 

PACIFIC    

CALIFORNIA    

WASHINGTON   AND    OREGON 


235.700 
49.393 


186.307 

10.742 

81 .  938 
27,247 
54.691 

49,400 

41,290 

5,134 

2,976 

8,702 
6.864 
1,838 


7,768 
4,948 


2,434 

6,968 

3.181 

10,226 
9,016 
1,210 


250,839 
22,971 


227,868 

11,556 

94 , 722 
32,043 
62,679 

59,679 

48,591 

8,161 

2,927 

12,674 
10,809 
1,865 


12,251 
7,921 


4,130 

8,614 

4,987 

11,334 
10,034 
1.300 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS* 

By  type  of  CONFECTIONERY 


TYPE    OF   PRODUCT 

DECEMBER    1975 

NOVEMBER    1975 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES   OF    SELECTED   ESTABLISHMENTS 

164,735 

78,481 

53,486 
15,764 
17,004 

137,190 

62,176 

49,946 

15,861 

9,207 

191,349 

106,196 

48,008 
16,634 
20,511 

160,067 

20653 — 

PACKAGE    GOODS 

87,143 

2060im 
2065201 
2060121 

BAR    GOODS 

5   CENT   AND    10   CENT   SPECIALTIES    

BULK    GOODS,    INCLUDING    PENNY    GOODS 

45,186 
16,261 
11,477 

DESCRIPTION  OF  SURVEY 

The  statistics  in  this  pubhcation  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.1  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  tlie  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers— Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer-Retailers— Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  wWch  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer- Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods- Bulk  goods  includes  permy  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  10-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
hohday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 


lO^-^TIO/V 


'''6-l9l*> 


CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

Summary  for  1975 


Issued  June  1 976 


Series:  M20C(75>13 


SUMMARY  OF  FINDINGS 

Total  value  of  shipments  of  confectionery  for  1975 
increased  2  percent  from  1974.  Increases  were  shown 
for  all  areas  except  package  goods  made  to  retail  at  less 
than  $0.50  per  pound  which  showed  a  30  percent 
decrease  from  1974  to  1975.  While  value  of  shipments 


increased  for  all  categories  except  one,  the  majority  of 
the  quantity  of  shipments  categories  showed  decreased 
resulting  in  higher  average  prices  per  pound.  Only  5- 
and  10-cent  specialties  and  package  goods  made  to 
retail  at  $  1 .00  or  more  per  pound  posted  increases  in 
quantity  of  shipments. 


CONFECTIONERY  MANUFACTURERS  NET  SALES,  1968-1975 

ORIGINAL  SERIES-SEASONALLY  ADJUSTED  SERIES 

IMILIIONS  OF  DOLLARSI 
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1968 
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1970 


1971 


1972 


1973 
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Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bure&uipf  ttiBiCentuSlndljsiti'vJDiNfhiDrtf 
Washington,  D.C.  20233,  or  Call  Carole  Klein,  (301 )  763-7541 . 
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For  sale  by  the  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census,  Washington,  D.C.  20233,  or  any 
U  S  Department  of  Commerce  district  office.  Postage  stamps  not  acceptable;  currency  submitted  at  sender's  risk. 
Rernlttances  from  foreign  countries  must  be  by  International  money  order  or  by  a  draft  on  a  U.S.  bank.  Price:  15 
cents  per  copy,  $1.50  per  year. 


DESCRIPTION  OF  SURVEY 


EXPLANATION  OF  TERMS 


Statistics  in  this  publication  are  estimated  industry 
totals  based  on  monthly  reports  on  Bureau  of  the 
Census  Forms  M20C.1  and  M20C.2  from  approxi- 
mately 330  manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  Approximately  250  of  the 
respondents  are  mailed  form  M20C.2  on  which  the 
total  monthly  sales  figures  is  the  only  item  reported. 
The  remaining  establishments  on  the  panel,  which  form 
a  group  of  about  80  of  the  large  manufacturers  - 
Wholesales  and  chocolate  manufacturing  concerns  re- 
port on  form  M20C.1  on  which  detail  by  type  of 
confectionery  is  requested  in  addition  to  the  total  sales 
figure. 

The  data  from  these  respondents  account  for  about 
90%  of  the  total  U.S.  manufacturer's  sales  of 
confectionery  products.  The  proportion  estimated  for 
the  establishments  which  are  not  on  the  reporting 
panel  varies  by  State  and  is  based  on  their  sales  as 
reported  in  the  1972  Census  of  Manufactures.  In 
addition,  detailed  annual  reports  on  sales  by  type  of 
confectionery,  ingredients  used,  and  sales  by  class  of 
customer  were  collected  on  an  annual  basis  on  Census 
Form  MA-20D  from  a  reporting  panel  of  large  estab- 
lishments. 

The  figures  include  estimates  for  respondents  in  the 
reporting  panel  whose  reports  were  not  received  in 
time  for  tabulation  as  well  as  for  small  respondents 
excluded  from  the  panel.  Missing  figures  for  companies 
in  the  reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reported  firms.  The 
overall  imputation  rate  is  generally  limited  to  25 
percent,  including  about  10  percent  for  small  respon- 
dents excluded  from  the  monthly  panel. 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week,  5- 
week  periods).  Based  on  a  study  of  large  confectionery 
manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

This  report  presents  seasonally  adjusted  data  in 
table  2.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 


Manufacturer- wholesalers— Confectionery  manu- 
facturing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 

Manufacturer-retailers— Confectionery  manufac- 
turing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  manufacturer-wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  manufacturer-retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 

Bar  goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer-unit;  the  consumer-units  are  retailed  sepa- 
rately or  in  economy  packages. 


Bulk  goods— Bulk  goods  includes  penny  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


5-cent  and  10-cent  specialties— These  are  confection- 
ery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
holiday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 


Packaged  goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window-boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  tiian  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


HISTORICAL  NOTES 

This  survey  was  begun  in  1926  by  the  Bureau  of  the 
Census  and  has  continued  as  a  monthly  report  for  the 
past  50  years.  Historical  data  may  be  obtained  from 
Current  Industrial  Reports  (called  Facts  for  Industry 
before  1959),  available  at  your  local  Federal  Deposit- 
ory Library. 

RELATED  REPORTS 

This  report  is  the  result  of  a  joint  effort  by  the 
Bureau  of  Domestic  Commerce  and  the  Bureau  of  the 
Census  and  includes  only  summary  data.  More  detailed 
statistics,  based  on  the  annual  survey,  appear  in  the 


report  entitled.  Confectionery  Manufacturer's  Sales 
and  Distribution,  1975,  published  by  the  Bureau  of 
Domestic  Commerce. 
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Table    lA.— SUMMARY  OF  MANUFACTURERS'    SALES  OF  CONFECTIONERY  PRODUCTS:       1962   TO    1975 

(In  millions) 


Year 

Pounds 

Value 

Per  capta 

consumption  ^ 

(pounds) 

year 

Pounds 

Value 

Per  capta 

consumption' 

(pounds) 

1975 

33,567 
3,651 
3,807 
3,793 
3,870 
3,938 
3,968 

2,830 
2,771 
2,141 
1,976 
1,974 
1,910 
1,870 

16.3 
17.8 
18.6 
18.8 
19.3 
19.9 
20.2 

1968 

3,907 
3,759 
3,668 
3,474 
3,403 
3,269 
3,121 

1,756 

1,545 
1,544 
1,429 
1,395 
1,319 
1,251 

20.3 

1974 

1967 

19.6 

1973 

1966 

1965 

19.2 

1972 

18.2 

1971 

1964 

1963 

18.2 

1970      

17.7 

X969               

1962 

17  1 

Note:  Includes  all  known  producers  of  confectionery  and  competitive  chocolate  products,  except  retail  confectioners  with  a 
single  location.   From  15  to  25  percent  of  the  data  are  estimated  for  nonresponse  and  for  small  establishments  excluded  from  the 
panel. 

^Production  plus  imports  minus  exports  divided  by  population,  including  Armed  Forces  abroad,  as  of  July  1. 
Source  of  population  data;   U.S.  Bureau  of  the  Census,  "Current  Population  Reports,"  Series  P-25. 


Table  IB. — QUANTITY  AND  VALUE  OF  SHIPMENTS  OF  CONFECTIONERY  PRODUCTS:   1975,  1974  AND  1973 
(Quantity  in  millions  of  pounds;  value  in  millions  of  dollars) 


Census 

produc  t 

class 

code 


Class  of  products 


CIR  series 
MA-20D,  1975 


Quantity 


CIR  series 
MA-20D,  1974 


Quantity 


CIR  series 
MA-20D,  1973 


Quantity 


20651 
20652 
20653 


20654 
20655 


TOTAL 

Not  reported  * 

Reported 

Bar  goods 

5- and  10-cent  specialties 

Package  goods  made  to  retail  at 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound.... 

Bulk  goods 

Penny  goods 


,356.7 
300.0 

,056.7 
932.2 
339.1 

644.4 
416.2 
368.9 
258.9 
97.0 


,830.0 
227.9 

,602.1 
895.5 
290.7 

790.4 
288.5 
132.0 
146.4 
58.6 


3,651.4 
443.4 

3,208.0 
938.3 
333.3 

520.9 
439.0 
471.6 
292.7 
112.2 


2,771.0 
441.6 

2,329.4 
737.1 
244.1 

704.9 
256.0 
188.2 
141.2 
57.9 


3,806.8 

307.0 

3,499.8 

1,062.3 

370.2 

291.3 
693.8 
601.8 
330.3 
150.1 


2,141.0 
223.1 

1,917.8 
633.0 
215.0 

338.5 
374.7 
181.3 
115.9 
59.5 


(X)  Not  applicable. 

^Quantity  estimates  for  the  not  reported  category  are  derived  from  reports  of  respondents  reporting  both  quantity  and  value  on  a 
geographical  basis.   For  1974,  these  reports  accounted  for  approximately  88  percent  of  the  total  confectionery  manufacturers  sales 
whereas  in  1975  these  reports  accounted  for  91  percent  of  total  sales.   For  further  information,  see  footnote  1,  table  4. 


Table  2.— VALUE  OF  MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS,  BV  MONTH:   1975  AND  1974 

(Millions  of  dollars) 


1975 


1974 


Seasonally 
adjusted 


Unadjusted 


Seasonally 
adjusted 


Unadjusted 


TOTAL 

January .... 
February, . , 

March 

April 

May 

June 

July 

August 

September. . 
October. . . . 
November. . . 
December. . . 


(X) 

233 
244 
220 
227 
245 
237 

243 
247 
227 
252 
218 
246 


246 
250 
221 
207 
202 
183 

168 
245 
300 
315 
251 
241 


(X) 

198 
214 
236 
221 
231 
234 

248 

250 
242 
245 

223 
230 


2,771 

211 
220 
241 
200 
193 
180 

172 
251 
309 
309 

255 
220 


(X)  Not  applicable. 


Table  3.— TOTAL  CONFECTIONERS'  SHIPMENTS  BY  KIND  OF  BUSINESS  AND  AREA  OF  PLANT  LOCATION:   1975  AND  1974 


19  75 


Pounds 

(1,000) 


Value' 
($1,000) 


19  74 


Pounds 
(1,000) 


Value' 
($1,000) 


Average  unit 

value 

(dollars ) 


1975 


1974 


UNITED  STATES,  TOTAL. 


By  kind   of    business: 

Manufacturer-retailers 

Manufacturer-wholesalers   including   chocolate  manufacturers 


MANUFACTURER-WHOIESALERS    INCLUDING  CHOCOLATE-MANUFACTURERS 
BY  AREA   OF    PLANT   LOCATION 


New   England. 


Middle  Atlantic,  total.... 
New  York  and  New  Jersey. 
Pennsylvania 


East   North  Central,    total. 

Illinois 

Ohio   and    Indiana 

Michigan  and  Wisconsin.. 


West   North  Central,    total 

Minnesota,    Kansas,    South   Dakota    and   Nebraska. 
Iowa    and   Missouri 


South  Atlantic,    total 

Maryland,    District   of   Columbia,    Virginia,    West   Virginia, 

North  Carolina,    and   South  Carolina 

Georgia    and   Florida 


East    South  Central    (Kentucky,    Tennessee,    Alabama,    and  Mississippi). 

West    South  Central    (Arkansas,    Louisiana,    Oklahoma,    and  Texas) 

Mountain   (Arizona,    Colorado,     Idaho,    New   Mexico,    and   Utah) 


3,356,732 


110,499 
3,246,233 


3,246,233 

198,489 

(S) 

(S) 

685,484 

1,090,941 

943,209 

105,640 

42,092 

<S) 

(S) 

20,384 

187,840 

80,869 
106,971 

49,  782 

(S) 

39,467 


220,998 
2,509,002 


2,609,002 

152,837 

1, 125,275 
378,097 
747, 178 

781,850 

650,814 

87,681 

43,355 

94,480 
63,089 
31,391 

164,542 

76,826 
87, 716 

33,852 
78,782 
31,574 


3,651,407 


98,688 
3,552,719 


3,552,719 

273,389 

1,323,992 
517,453 
806,539 

1,249,330 

1,052,458 

134,833 

62,039 

137,559 

108,356 

29,203 

206,524 

107,  103 
99,421 

55,907 
67,850 
46,055 


Pacific   (California,    Washington,    Oregon,    and   Hawaii) 173   533  145   810        192    113 


170,418 
2,600,582 


2,600,582 

208,268 

1,  107,917 

""381,467 

726,450 

755,029 

622,319 

75,911 

"■56,799 

96,770 
61,112 
35,658 

156,269 

84,487 
71, 782 

27,875 
74,628 
28,628 

145, 198 


.80 

.77 

(S) 

(S) 

1.09 

.72 

.69 

.83 

1.03 

(S) 

(S) 

1.54 


.95 

.82 

.68 
(S) 
.80 

.84 


.76 


1.73 
.73 


.76 

.76 

.84 
.74 
.90 

.60 
.59 
.56 
.92 

.70 

.56 

1.22 

.76 

.79 
.72 

.50 

1.10 

.62 

.76 


Note:   Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 

""Revised.      (S)  Does  not  meet  publication  standards. 

^Value  figures  in  this  table  are  summations  of  revised  corresponding  figures  published  in  the  monthly  M20C  series. 
Proportion  estimated  for  establishments  not  on  the  reporting  panel  varies  by  geographic  area.   For  the  United  States  ap- 
proximately 14  percent  of  the  total  value  was  estimated  for  1975.   In  order  to  estimate  quantity  data,  unit  values  were 
computed  by  geographic  areas  from  the  annual  data  collected  on  Census  Form  MA-20D.   By  applying  these  unit  values  to  the 
corresponding  value  figures  on  the  table,  poundage  data  for  each  area  were  estimated.   The  reported  quantities  accounted 
for  84  percent  of  the  estimated  total. 


Table  4.  —  CONFECTIONERY— SHIPMENTS,  EXPORTS,  IMPORTS,  AND  APPARENT  CONSUMPTION:   1975  AND  1974 

Manufacturers'  shipments  represent  quantity  and  value  (f.o.b.  plant)  of  physical  shipments,  including  interplant  transfers,  from 
establishments  during  each  year.   Export  values  are  values  at  seaport,  border  point,  or  airport  of  exportation;  they  are  based 
on  selling  price,  including  freight,  insurance,  and  other  charges  to  the  port  of  exportation.   Import  values  are  generally  the 
market  values  in  the  foreign  country  and  exclude  U.S.  import  duties,  transportation,  and  insurance  costs.   Total  import  values 
and  unit  prices  of  imported  commodities  would  thus  tend  to  be  understated  relative  to  domestic  output.   Because  manufacturers' 
shipments  of  certain  products  may  be  used  as  materials  for  incorporation  into  other  products,  it  may  not  be  valid  to  compare 
exports  and  imports  with  shipments  for  combinations  of  product  groups.   See  "Limitations  on  the  Comparison  of  Export,  Import, 
and  Output  Data." 


Item 

Year 

Manufacturers ' 
shipments 

Exports  of 

domestic 

merchandise' 

Percent 
exports  to 

manu- 
facturers' 
shipments 

Imports 

for 

consumption^ 

Calcu- 
lated 

import 
duty 

(  $1,000) 

Apparent 
consumption^ 

Percent 
imports  to 

apparent 
consumpt  ion 

Quantity 

(1,000 
pounds ) 

Value 

f.o.b. 

plant 

($1,000) 

Quan- 
tity 
( 1 , 000 
pounds ) 

Value 
at  port 

($1,000) 

Quan- 
tity 

Value 

Quan- 
tity 
(1,000 
pounds ) 

Value  in 
foreign 
country 

($1,000  1 

Quan- 
tity 
(1,000 
pounds ) 

Value 
(  $1,000) 

Quan- 
tity 

Value 

Confectionery* 

1975 
1974 

3,356,732 
3,651,407 

2,830,000 
2,771,000 

33,554 
38,921 

25,432 
24,415 

1.0 

1.1 

0.9 
0.9 

141,289 
161,545 

101,423 
90,054 

(NA) 
(NA) 

3,464,467 
3,774,031 

2,905,991 
2,836,639 

4.08 
4.28 

3.49 
3.17 

■^Source;   Bureau  of  the  Census  Report  FT  410,  U.S.  Exports  Schedule  B  Commodity  and  Country.   Schedule  B  numbers  0620115  and 
0730020. 

^Source:   Bureau  of  the  Census  Report  FT  146,  U.S.  Imports  for  Consumption  and  General  Imports;  TSUSA  codes,  1563020,  1563040, 
1571020,  and  1571040. 

'Apparent  consumption  is  derived  by  subtracting  exports  from  the  total  manufacturers'  shipments  plus  imports. 

^he  import/export  data  shown  in  this  table  are  directly  related  to  the  products  reported  on  Current  Industrial  Report,  M20C, 
Confectionery,  including  Chocolate  Products.   Items  such  as  fruit  glaces,  popcorn,  nuts,  etc,  are  excluded. 


LIMITATIONS  ON  THE  COMPARISON  OF  EXPORT,  IMPORT.  AND  DOMESTIC  OUTPUT  DATA 


Generally,  it  is  somewhat  easier  to  find  a  reasonable 
statistical  basis  for  a  comparison  of  exports  with 
domestic  output  than  for  a  comparison  of  imports  with 
domestic  output.  Aside  from  the  differences  in  the 
basic  commodity  classifications  used,  there  are  a 
substantial  number  of  imported  commodities  which  are 
not  produced  in  the  United  States  or  are  produced  in 
very  small  quantities.  On  the  other  hand,  the  merchan- 
dise exported  from  the  United  States  is  ordinarily 
produced  in  this  country  and  reflects  items  important 
in  output. 

There  are  other  problems  affecting  the  compara- 
bility of  the  three  sets  of  data.  Differences  in  methods 
of  valuation  is  perhaps  the  principal  such  problem. 
There  may  be  elements  of  duplication  in  output  data 
but  not  in  imports  or  exports;  low-value  transactions 
are  excluded  from  data  for  individual  export  and 
import  commodity  classifications;  and  a  small  portion 
of  manufacturing  output  is  not  allocated  to  detailed 
commodity  lines.  All  of  these  factors  affect  compar- 
ability to  some  degree.  For  these  reasons  the  relation- 
ships shown  in  this  report  should  be  considered  as  only 
approximations. 

(a)  Valuation  —Domestic  producers'  shipments, 
or  production,  are  usually  valued  at  the  point  of 
production— the  factory,  mine,  or  farm. 

On  the  other  hand,  exports  are  by  definition 
valued  at  the  point  of  exportation— seaport,  border 
point,  or  airport.  Export  values  are  the  selling  price,  or 
cost  if  not  sold,  and  include  expenditures  for  freight, 
insurance,  and  other  charges  to  the  export  point. 

Further,  the  exporters'  trade  margin  above  costs 
increases  the  export  values  compared  with  producers' 
values.  Information  on  the  magnitude  of  this  incre- 
mental margin  on  a  commodity-by-commodity  basis  is 
not  available. 

The  dollar  value  shown  for  imports  in  the  basic 
statistics  is  defined  ordinarily  as  the  market  value  in 
the  foreign  country  and  excludes  U.S.  import  duties, 
transportation,  insurance,  and  other  costs.  In  actual 
practice  only  the  values  reported  for  imports  subject  to 
an  ad  valorem  rate  of  duty  (accounting  for  10  to  15 
percent  of  total  imports)  tend  to  conform  to  this 
definition.  For  other  imports,  the  reported  values  may 
inadvertently  include  ocean  freight;  intracompany  ship- 
ments may  reflect  arbitrary  values;  etc. 

Thus,  import  values  tend  to  understate  the  unit 
prices  at  which  imported  goods  are  sold  in  the  U.S. 
market,  in  that  they  do  not  cover  transportation, 
insurance  costs,  import  duties,  and  other  costs.  By  the 
same  token,  the  total  value  of  imports  relative  to 
domestic  output  tends  to  be  understated  if  viewed  at 
the  point  of  entry  into  the  U.S.  market.  The  calculated 
value  of  import  duties  is  shown  separately  for  each 


commodity  line  in  the  table,  but  sufficient  information 
is  not  available  on  the  transportation,  insurance,  and 
other  costs  for  individual  commodities  for  those  costs 
to  be  shown  in  this  report. 

(b)  Duplication  in  Quantity  and  Value  of  Out- 
put-Because  producers'  shipments  of  some  com- 
modities may  be  used  as  materials  for  incorporation 
into  other  commodities,  combinations  of  data  for  such 
commodities  may  contain  a  certain  amount  of  duplica- 
tion. Thus,  percentages  of  exports  to  output  or  imports 
to  apparent  consumption  (output  plus  imports  minus 
exports)  at  4-digit  or  broader  levels  may  be  under- 
stated. 

Where  the  duplication  is  known  to  be  substantial, 
the  output  data  are  appropriately  noted  in  the  table. 

(c)  Low- Value  Export  and  Import  Transactions- 
Commodity  information  is  not  shown  for  individual 
imports  valued  under  $251.  For  exports,  commodity 
information  is  not  reported  for  shipments  individually 
valued  under  $251  effective  October  1969  and  for 
shipments  valued  under  $100  prior  to  October  1969. 
This  is  believed  to  have  only  negligible  effect  on  the 
statistics  for  the  bulk  of  the  commodities. 

(d)  Manufacturers'  Shipments,  Not  Specified  by 
Kind— The  value  of  manufacturers'  shipments  at  the 
4-digit  commodity  level  often  includes  a  small  amount 
which  is  not  distributed  among  the  individual  5-digit 
product  classes.  Export  and  import  percentages  at  the 
more  detailed  levels  might  thus  be  slightly  overstated. 

(e)  Time  Lag  Between  Output  and  Exports-There 

will  sometimes  be  a  lag  between  the  time  a  commodity 
is  produced  or  shipped  by  the  producer  and  the  time  it 
is  actually  exported.  The  time  lag  will  usually  be 
greater  if  the  merchandise  moves  through  inter- 
mediaries (wholesalers,  exporters)  rather  than  directly 
from  producers  into  the  export  market.  Ordinarily,  this 
type  of  discrepancy  would  not  be  very  important  in 
annual  figures. 

(f)  "Direct"  vs  "Total"  Commodity  Exports— The 

commodity  export  data  in  this  report  represent  direct 
exports  of  those  commodities.  They  do  not  include  the 
exports  of  the  commodities  which  are  incorporated 
into  other,  more  finished  products  and  exported  in 
finished  form.  Thus,  by  showing  only  direct  exports, 
the  relation  of  exports  to  output  for  intermediate 
products,  such  as  steel  shapes  and  forms,  is  consider- 
ably understated.  The  figure  for  steel  exported  as  such, 
does  not  include  steel  incorporated  in  automobiles, 
tractors,  etc.,  which  are  also  exported. 

(g)  Used  Commodities  With  a  few  exceptions, 
used  or  rebuilt  commodities  are  classified  in  the  same 
import  or  export  codes  as  is  new  merchandise. 
Percentages  are  thus  overstated  to  tlie  extent  that  used 
or  rebuilt  products  are  significant  in  trade. 
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Table  1.-- SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF  CONFECTIONERY:   1974  TO  1976 
(Millions  of  dollars) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total' 

(not  seasonally 

adjusted) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total' 

(not   seasonally 

adjusted) 


December. . 
November. . 
October.  . , 
September. 
August. .. , 

July 

June 

May 

April 

March 

February. . 
January. . . 


December. . 
November. . 
October. . . 
September. 
August. . . . 
July 


246 
218 
252 
227 
247 
243 


1975 — Continued 


June 

May 

April . . .  . 
March. . . , 
February. 
January. . 


259 


241 
251 
316 
300 
245 
168 


December. . 
November. . 
October. . . 
September. 
August. , ,. 

July 

June 

May 

April 

March 

February, . 
January, . . 


237 
245 
227 
220 
244 
233 


230 
223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


183 
202 
207 
221 
250 
246 


220 
265 
309 
209 
251 
172 
180 
193 
200 
241 
220 
211 


Note:   The  data  shown  in  tables  1  and  2  of  this  report  include  from  15  to  25  percent  estimation  for  nonresponse  and  for  small 
establishments  excluded  from  the  panel. 


'Data  include  manufacturer-retailers.   See  "Explanation  of  Terms"  on  page  4, 


TABLE  2. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


JANUARY 
1976 

SALES 

($1/000) 


DECEMBER 
1975 


SALES 
($1/000) 


MANUFACTURES'  NET  SALES  OF  CONFECTIONERS i  TOTAL.  . 

ESTIMATED  SALES  OF  MANUFACTURES-RETAI LERS i  TOTAL  . 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES,  TOTAL 


NEW  ENGLAND 


MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL.  .  . 
MINNESOTA,  KANSAS/  S. 
IOWA  AND  MISSOURI.  . 


DAKOTA  &   NEBRASKA. 


SOUTH  ATLANTIC 

MARYLAND/  DISTRICT  OF  COLUMBIA/  VIRGINIA/ 
WEST  VIRGINIA,  NORTH  CAROLINA/  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 


EAST  SOUTH  CENTRAL  (KENTUCKY/  TENNESSEE/ 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS/  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA,  COLORADO/  IDAHO,  NEW 
MEXICO,  AND  UTAH) 


PACIFIC    

CALIFORNIA    

WASHINGTON   AND   OREGON. 


259,406 
18,843 


240,563 

17,482 

106,836 
33,681 
73,155 

65,474 

54,260 

5,110 

6,104 

8,877 
6,693 
2,184 

14,283 


240,589 
49,852 


190,737 
""14,590 

82,766 
27,772 
54,994 

49,381 

41,104 

5,134 

3,143 

8,703 
6,865 
1,838 

12,716 


8,238 

7,768 

6,045 

4,948 

3,104 

2,287 

9,138 

6,968 

2,723 

3,210 

2,646 

10,116 

1,372 

8,906 

1,274 

1,210 

TABLE    3.— POUNDAGE    AND   DOLLAR    SALES   OF    SELECTED   MANUFACTURER-WHOLESALERS   AND   CHOCOLATE   MANUFACTURERS/ 

BY    TYPE    OF   CONFECTIONERY 


TYPE    OF   PRODUCT 

JANUARY    1976 

DECEMBER    1975 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES   OF    SELECTED   ESTABLISHMENTS 

197,345 

86,790 

73,309 
19,338 
17,909 

178,832 

79,316 

68,555 
20,584 
10,377 

169,675 

^■82,633 

54,050 
15,814 
17,158 

141,814 

20653— 

PACKAGE    GOODS  1    TOTAL 

"■66,070 

2060im 
2065201 
2060121 

BAR    GOODS 

5   CENT   AND    10   CENT   SPECIALTIES    

BULK   GOODS,    INCLUDING   PENNY    GOODS 

50,543 

15,923 

9,278 

''Revised  by   5   percent  or  more  from  previously   published  dat: 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  pubhcation  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.I  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  hmited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  wtiich  estimates  were  made, 
and  otlier  corrections.  Figures  which  were  revised' 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  wdth  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers— Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer-Retaflers— Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  wWch  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer- Wholesalers  and  chocolate- 
manufacturer  sales  represent  fo.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods- Bulk  goods  includes  peimy  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 

Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  10-Cent  Specialties- These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
holiday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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The  statistics  in  table  1  of  tliis  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that  manu- 
facturer-retailers are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in  time 
for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  3  and  4. 
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Table  I. — SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF  CONFECTIONERY:   1974  TO  1976 
(Millions  of  dollars) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total' 

(not  seasonally 

adjusted) 


Month  and  year 


Total ' 
(seasonally 
adjusted) 


Total' 

(not  seasonally 

adjusted) 


1976 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1975 

December 

November 

October 

September 

August 

July 


267 
245 


246 
218 
252 
227 
247 
243 


274 
259 


241 
251 
316 
300 
245 
168 


1975 — Continued 

June 

May 

April 

March 

February 

January 

1974 

December 

November 

October 

September , 

August 

July 

June 

May 

April 

March 

February 

January 


237 

245 
227 
220 
244 
233 


230 
223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


183 
202 
207 
221 
250 
246 


220 
265 
309 
209 
251 
172 
180 
193 
200 
241 
220 
211 


Note:   The  data  shown  in  tables  1  and  2  of  this  report  include  from  15  to  25  percent  estimation  for  nonresponse  and  for  small 
establishments  excluded  from  the  panel. 

'Data  include  manufacturer-retailers.   See  "Explanation  of  Terms"  on  page  4. 


TABLE   2. 


-DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVt    CHOCOLATE    PRODUCTS, 
BY    KIND    OF    BUSINESS    AND    GEOGRAPHIC    AREA 


ITEM 

FEBRUARY 
19-7  6 

SALES 
(tl,000) 

JANUARY 
1976 

SALES 
(»1,000) 

MANUFACTURERS'    NET    SALES    OF    CONFECTIONERS,    TOTAL    

ESTIMATED    TOTAL    SALES    OF    MANUFACTURER-RETAILER,    TOTAL.     .     . 

ESTIMATED    TOTAL    SALES    OF    MANUFACTURER-WHOLESALERS 
AND    CHOCOLATE    MANUFACTURERS    BY    GE06RAPHIC    AREA, 
UNITED    STATES    TOTAL    

273,577 
31,860 

241,717 

16,489 

108,068 
31,369 
76,709 

69,671 

58,400 

5,898 

7,221 

7,542 
5,235 
2,307 

12,925 

6,021 
6,904 

3,511 

6,686 

2,099 

12,868 

11,948 

920 

258,981 
21,953 

237   228 

NEW    ENGLAND    

MIDDLE    ATLANTIC    

""28,' 113 
73    1^55 

PENNSYLVANIA    

East  north  central 

65.693 

ILLINOIS    .                     

53    918 

OHIO    AND    INDIANA    

^5    634 

MICHIGAN    AND    WISCONSIN    

""7,686 

WEST    NORTH    CENTRAL 

MINNESOTA,    KANSAS^    S.    DAKOTA    &    NEBRASKA 

IOWA    AND    MISSOURI 

6,693 
2   179 

SOUTH    ATLANTIC 

MARYLAND,    DISTRICT    OF    COLUMBIA,    VIRGINIA, 
WEST    VIRGINIA,    NORTH    CAROLINA,    AND 
SOUTH    CAROLINA 

8   209 

GEORGIA    AND    FLORIDA 

EAST    SOUTH    CENTRAL     (KENTUCKY,    TENNESSEE, 
ALABAMA,    AND    MISSISSIPPI) 

3    257 

WEST    SOUTH    CENTRAL     (ARKANSAS,    LOUISIANA, 
OKLAHOMA,     AND    TEXAS)     

9   138 

MOUNTAIN    (ARIZONA,    COLORADO,     IDAHO,    NEW 
MEXICO,    AND    UTAH) 

''3. 016 

PACIFIC    

12,307 

CALIFORNIA    

11,223 

WASHINGTON    AND    OREGON 

1,084 

Revised  by  5  percent  or  more  from  previously  published  figure. 


TABLE    3.— POUNDAGE    AND   DOLLAR    SALES    OF    SELECTED   MANUFACTUKER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS, 

BY    TYPE    OF    CONFECTIONERY 


TYPE    OF    PRODUCT 

FEBRUARY   1976 

JANUARY   1976 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES    OF    SELECTED    ESTABLISHMENTS 

210,877 

I           94, 203 

80,808 
18,564 
17,302 

179,894 

74, 734 

76,594 

18,775 

9,791 

193,782 

85,600 

73,230 

''17,160 

17,792 

174,669 

2065324 
2065351 
2065371 

2060114 
2065201 
2060121 

PACKAGE    GOODS    MADE    TO   RETAIL    AT: 

to    50    TO    40.99    PER    POUND 

78,732 

BAR    GOODS • 

68,473 

5    CENT    AND    10    CENT    SPECIALTIES    

RULK    GOODS.     INCLUDING    PENNY    GOODS 

''17,144 
10,320 

Revised   by   5   percent    or  more   from  previously   published   data. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  pubUcation  were  collected  on 
Census  monthly  Form  M20C.I,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.I  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised' 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  pubhshed  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  pubHshed  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer-Wholesalers-Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer-Retailers-Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer-  Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retaU  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods— Bulk  goods  includes  peimy  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  10-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
hohday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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sales  of  confectionery  by  manufacturing  establishments.   The  data  in  table  2  are  also  complete  except  that  manu: 
acturer- retailers  are  excluded.    Estimates  are  included  for  establishments  whose  reports  were  not  received  in  tie 
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Table  1. — SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF  CONFECTIONERY:   1974  TO  1976 
(Millions  of  dollars) 


Month  and  year 


Total' 

(seasonally 
adjusted) 


Total' 

(not  seasonally 

adjusted) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total' 

(not  seasonally 

adjusted) 


1976 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1975 

December 

November 

October 

September 

August 

July 


280 
263 
245 


246 
218 
252 
227 
247 
243 


282 
270 
259 


241 
251 
316 
300 
245 
168 


1975 — Continued 

June 

May 

April 

March 

February 

January 

1974 

December „..,,»... 

November 

October 

September, ., 

Augus  t , . .  , 

July 

June o . . . . 

May 

Apri 1 

March 

February 

January 


237 
245 
227 
220 
244 
233 


230 
223 
245 

242  ' 

250  ! 

248  ' 

234 

231 

221 

236 

214 

198 


183 
202 
207 
221 
250 
246 


220 
265 
309 
209 
251 
172 
180 
193 
200 
241 
220 
211 


Note:   The  data  shown  in  tables  1  and  2  of  this  report  include  from  15  to  25  percent  estimation  for  nonresponse  and  for  small 
establishments  excluded  from  the  panel, 

'Data  include  manufacturer-retailers.   See  "Explanation  of  Terms"  on  page  4. 


TABLE    2.- 


-DOLLAR    SALES    OF    CONFECTIONERY    AND    COM°ETITIVt    CHOCOLATE    PRODUCTS, 
BY    KIND    OF    BUSINESS    AND    GEOGPAPHiC    AREA 


ITEM 

MARCH 
1976 

SALtb 
(»l/000) 

FEBRUARY 
1976 

SALES 
(tl.OOO) 

MANUFACTURERS'    NET    SALES    OF    CONFECTIONERS,    TOTAL    

ESTIMATED    TOTAL    SALES    OF    MANUFACTURER-RETAILER,    TOTAL.     .     . 

ESTIMATED    TOTAL    SALES    OF    MANUFACTUPER-WHOLESALERS 
AMD    CHOCOLATE    MANUFACTURERS    BY    GEOtiRAPHiC    AREA, 
UNITEO    STATES    TOTAL    

282,495 
24,113 

258,383 

19,043 

108,635 
40,595 
68,040 

72,151 

59,152 

8,145 

4.854 

10.579 
7,412 
3,167 

15,617 

8,414 
7,203 

3.389 

10,874 

2,873 

15.222 

14.202 

1,020 

270.668 
''28,062 

242    606 

NEW    ENGLAND    

16  489 

MIDDLE    ATLANTIC     

110.424 

''33,786 

76,638 

69,545 

58,130 

6,043 

5,372 

7   516 

NEW    YORK    AND    NEW    JERSEY 

PENNSYLVANIA    

East  north  central 

ILLINOIS    

OHIO    AND    INDIANA    

MICHIGAN    AND    MSCONSIN 

WEST    NORTH    CENTRAL 

MINNESOTA,    KANSAS*    S.    DAKOTA    i    NEBtfASKA 

IO»'A    AND    MISSOURI 

5,235 
2,281 

13,153 

6,021 
7,132 

3.469 
■■7    137 

SOUTH    ATLANTIC , ... 

MARYLAND,    DISTRICT    OF    COLUMBIA, 
WEST    VIRGINIA,    NORTH    CAROLINA, 
SOUTH    CAROLINA 

ViRCiINIA, 
AND 

GEORGIA    AND    FLORIDA 

EAST    SOUTH    CENTRAL     (KENTUCKY,    TENNESSEE, 
ALABAMA,    AND    MISSISSIPPI) 

«EST    SOUTH    CENTRAL     (ARKANSAS,    LOUISIANA, 
OKLAHOMA,    AND    TEXAS) , ... 

MOUNTAIN    (ARIZONA,    COLORADO,     IDAHOj 
MEXICO,    AND    UTAH) 

NE^ 

2   055 

PACIFIC    

l")    818 

CALIFORNIA    

11   89d 

WASHINGTON    AND    OREGON 

Revised  by   5   percent   or  more   from  previously  published   figure. 


TABLE    3. --POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED   MANUFACTUKER-WHOLESALERS    AND   CHOCOLATE    MANUKACTURERS, 

BY    TYPE    OF    CONFtCTlCNEKY 


TYPE    OF   PRODUCT 

MARCH   1976 

FEBRUARY    1976 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUt 

THOUSAND 
DOLLARS 

TOTAL    SALES    OF    SELECTED   ESTABLISHMENTS 

216,343 

I          99,089 

78,843 
19,209 
19,202 

182,993 

79,160 

74,545 
19,125 
10,163 

212,082 

94,745 

80,409 

18,409 

''18,519 

179    918 

2065321 

PACKAGE    GOODS    MADE    TO    RETAIL    AT: 

SI. 00    OR    MORE    PER    POUND    

20553'51 

$0.50    TO    SO. 99    PER    POUND 

74,821 

76,355 
18,648 
10,094 

2065371 
206011t 

LESS    THAN    to. 50   PER    POUND    

BAR    GOODS 

2065201 
2060121 

5    CENT    AND    10    CENT    SPECIALTIES    

BULK    GOODS.    INCLUDING   PENNY    GOODS 

Revised   by   5   percent   or  more   from  previously   published   data 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.1  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  Umited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  w^iich  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer-Wholesalers-Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer- Retailers— Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer- Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods-Bulk  goods  includes  penny  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 

Packaged  Goods- This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  maishmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 

5-Cent  and  10-Cent  Specialties- These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
hoUday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 


pv-"T'o^ 


>6-l9l* 


^ 

J  /S^- 


CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

April  1976 


Issued  June  1976 


SERIES:  M20C(76)-4 


The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that  manu- 
facture!-retailers  are  excluded.  Estimates  are  included  for  estabhshments  whose  reports  were  not  received  in  time 
for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  3  and  4. 
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Table  1.— SUMMARY  OF  MANUFACTURERS'  NET  SALES  OF  CONFECTIONERY:   1974  TO  1976 
(Millions  of  dollars) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total' 

(not  seasonally 

adjusted) 


Month  and  year 


Total' 

(seasonally 

adjusted) 


Total' 

(not  seasonally 

adjusted) 


1976 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1975 

December 

November 

October 

September 

August 

July 


257 
276 
263 
245 


246 
218 
252 
227 
247 
243 


235 
277 
270 
259 


241 
251 
316 
300 
245 
168 


1975— Continued 

June 

May 

April 

March 

February 

January 

1974 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 


237 
245 
227 
220 
244 
233 


230 
223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


183 
202 
207 
221 
250 
246 


220 
265 
309 
209 
251 
172 
180 
193 
200 
241 
220 
211 


Note:   The  data  shown  in  tables  1  and  2  of  this  report  include  fron  15  to  25  percent  estimation  for  nonresponse  ajid  for  small 

establishments  excluded  from  the  panel. 

*  Data  indue  manufacturer- retailers.   See  "Explanation  of  Terms"  on  page  4. 


TABLE  2, 


-DOLLAR  SALES  Oh  CONFECTIONERY  AMD  COMPETIIIVt  CHOCOLATE  PRODUCTS, 
bY  KIND  OF  HIJSINESS  A.ND  GEOGRAPHIC  Af(tA 


ITE" 


APKIL 
1976 


SALEo 
(11*000) 


MARCH 
1976 


SALES 
(t 1,000) 


MANUFACTURER'S  NET  SALES  OF  CONFECTIONERS,  TOTAL  .  .  , 
ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-RETAILER,  TOTAL. 
ESTI^-ATFD  TOTAL  «ALE^.  OF  MANIIFACTUPER-WHnLESALF  RS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEoCiRAPHIC  AREA, 
UfilTEO  STATES  TOTAL 

NFft  EIJGLAND 

^IJDOL'^    ATLANTIC 

MEi«    YORK    AND    NFW    JFRSEY 

PE^|^ISYLVAl\IIA 

East  worth  central 

illinois  

OHIO  AND  indiama    

MICHIGAN  AND  WISCONSIN  

(iFST  MORTH  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA  a  NFBrASKA 

IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MA-^YLANU,  niSTPICT  OF  COLUMBIA,  VIRGINIA, 
»IEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

"GEORGIA  ANn  FLOKiri(\ 

East  south  central    (Kfntucky,  TF^lN£sSFE, 

ALABAMA,  AND  MISSISSIPPI) 

''iEST  SOUTH  CtNTFAL  (APK4NSAS,  LOUISIANA, 
OKLAHOyA,  AND  TEVAS)  

MOUi^TAIN  (API70NA,  COlORAno,  luAHO,  NFVt 
MEXICO,  AND  IJTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  ORE'-OK' 


235,046 
32,875 


202,171 

11,548 

85,627 
34,311 
51,316 

61 ,  208 

51,797 

6,078 

3,333 

8,305 
5,251 
3,054 

13,039 


277,354 
24,203 


253,151 

"^15,599 

108,653 
40,713 
67,940 

70,636 

57,637 

8,145 

4,854 

10,579 
7,412 
3,167 

15,313 


6,376 

8,415 

6,663 

6,898 

2,570 

3.386 

6,335 

10,874 

2,135 

2,873 

11,404 

15,238 

10,520 

14,196 

902 

1,042 

Revised  by  5  percent  or  more  from  previously  published  figures. 


TABLE  3. 


-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MA^lUFACTUKER-KHuLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  Type  of  confectionery 


TYPE    OF    PRODUCT 

APRIL 

1976 

MARCH 

1976 

P''ODurT 
CORE 

QUANTITY 

THOUSANU 
POUNLS 

VALUE 

THOUSAND 
OOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VfLUt 

THOUSAND 
DOLLARS 

TOTM     SALES    OF    9EI  tCTt^D    ESTABLISHMENTS 

184,064 

70,331 

70,668 
20,613 
22,452 

147,944 

52,906 

62,883 
20,644 
11,511 

213,380 

96,275 

78,173 
19,033 
19,899 

178,244 

20653?t 
2065351 
2065371 

2060114 
2065201 
2060121 

PACKAGE    GOODS    MAOt    TO    9ETAIL    AT: 

''74,983 

BAR    GOODS       ....          • 

73   900 

■5    CFNT    AMD     10    CEMT    SPEClfiLTltS ... 

19,011 
10,350 

BULK    oOODS,    INCLUDING   PEmNY    '"lOODS 

Revised  by  5  percent  or  more  frcm  previously  published  data. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  pubUcation  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  estabUshments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.1  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eUminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers-Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer-Retailers-Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer- Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer- 
Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 

Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods-Bulk  goods  includes  peimy  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 

Packaged  Goods- This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 

5-Cent  and  10-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
holiday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that  manu- 
facturer-retailers are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in  time 
for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  3  and  4. 
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Table    1. --SUMMARY    OF   MANUFACTURERS'    NET   SALES    OF   CONFECTIONERY:       1974    TO    1976 
(Millions    of    dollars) 


Month  and  year 


1976 

December 

November 

October 

September 

Au^st 

July 

June 

May 

April 

March 

February 

January 

1975 

December 

November 

October 

September 

August 

July 


Total' 
( seasonally 
adjusted) 


236 
261 
276 
263 
245 


246 
218 
252 
227 
247 
243 


Total' 

(not  seasonally 

adjusted) 


195 
238 
277 
270 
259 


241 
251 
316 
300 
245 
168 


Month  and  year 


1975 — Continued 

June 

May 

April 

March 

February 

January  

1974 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March ., 

February 

January 


Total' 

(seasonally 

adjusted) 


237 
245 
227 
220 
244 
233 


230 
223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


Total' 

(not  seasonally 

adjusted) 


183 
202 
207 
221 
250 
246 


220 
265 
309 
309 
251 
172 
180 
193 
200 
241 
220 
211 


Note:      The   data   shown    in    tables    1    and    2    of    this    report    include    fron    15    to   25    percent   estimation   for  nonresponse    and    for   small 
establishments  excluded   from  the   panel. 

'    Data  include  manufacturer- retailers.      See      Explanation   of   Terms"    on   page   4, 


TABLE    2. DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS, 

BY    KIND    OF    BUSINESS    AND    (JEOGRAPHIC    AREA 


manufacturers'  net  sales  of  confectioners,  total  .  .  , 
estimated  total  sales  of  manufacturer-retailer,  total, 
estimated  total  sales  of  manufacturer-wholesalers 
and  chocolate  manufacturers  by  geographic  area, 
united  states,  total ■ 

new  england  

middle  atlantic  

new  york  and  new  jersey 

pennsylvania  

East  north  central 

illinois  

ohio  and  indiana  

michigan  and  wisconsin  

west  north  central 

minnesota,  kansas,  s.  dakota  &   nebraska.  .  ,  , 
iowa  and  missouri 

south  atlantic 

maryland,  district  of  columbia,  virginia, 
west  virginia,  north  carolina,  and 
south  carolina 

georgia  and  florida 

east  south  central  (kentucky,  tennessee, 
alabama,  and  mississippi) 

west  south  central  (arkansas,  louisiana, 
oklahoma,  and  texas)  

mountain  (arizona,  colorado,  idaho,  new 
mexico,  and  utah) 

PACIFIC    

CALIFORNIA    

WASHINGTON    AND    OREGON 


MAY 
1976 

SALEb 
($1*000) 


195,119 
19,832 


175,287 

10,159 

72,165 
26.845 
45,320 

58,513 

50,234 

5,264 

3,015 

5,337 
3,060 
2,277 

10 ,  103 


APRIL 
1976 


SALES 

(SI, 000) 


238,249 
"■35,567 


202,682 

11,548 

84,546 
33,230 
51,316 

62,939 

51,657 

''7,949 

3,333 

8,092 
5,251 
2,841 

13,189 


3,988 

6,376 

6.115 

6,813 

2,603 

2,570 

5,442 

6,428 

1,275 

2,135 

9,690 

11,235 

9,094 

10,502 

596 

1^733 

'^Revised  by  5  percent  or  more  from  previously  published  figures. 


TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


TYPE    OF 

PRODUCT 

MAY 

1976 

APRIL 

1976 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES   OF    SELECTEO   ESTABL 

PACKAGE    GOODS   MADE    TO   RETAIL    AT! 
$1.00    OR   MORE    PER    POUND    .    .    . 

SHMENTS 

166,259 

I         62,149 

65,042 
18,947 
20,121 

130,338 

43,243 

58,172 
18,754 
10,169 

181,806 

68,627 

70,510 
20,621 
22,048 

146,559 

205532"* 

2065351 

$0.50    TO    »0.99   PER   POUND 

2065371 

LESS    THAN    $0.50   PER   POUND    

2060im 

BAR    GOODS 

62,770 

2065201 

5   CENT    AND    10   CENT   SPECIALTIES    

2060121 

BULK   GOODS,    INCLUDING   PENNY    GOODS 

11,324 

DESCRIPTION  OF  SURVEY 

The  statistics  in  this  pubUcation  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.1  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  \\diose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  hmited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  acfivity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers-Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer- Retailers— Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer-  Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer- Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 

consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods— Bulk  goods  includes  penny  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  lO-Cent  Specialties— These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
hohday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  estabUshments.  The  data  in  table  2  are  also  complete  except  that  manu- 
facturer-retailers are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in  time 
for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  3  and  4. 
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Table  1.— SUMMftRV  OF  MANUFACTURERS'  NET  SALES  OF  CONFECTIONERY:   197A  TO  1976 
(Millions  of  dollars) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total' 

(not  «easonally 

adjusted) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total' 

(not  seasonally 

adjusted) 


1976 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1975 

December 

November 

October 

September. 

August 

July 


250 
237 
261 
276 
263 
245 


246 
218 
252 
227 
247 
243 


193 
196 
238 
277 
270 
259 


241 
251 
316 
300 
245 
168 


1975— Continued 

June 

May 

April 

March 

February 

January 

1974 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 


237 
245 
227 
220 
244 
233 


230 

223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


183 
202 
207 
221 
250 
246 


220 
265 
309 
309 
251 
172 
180 
193 
200 
241 
220 
211 


Note:      The  data  shown    in  tables    1    and   2   of   this    report    include    fron   15    to   25    percent  estimation   for  nonresponse   and    for   small 
establishments  excluded   from  the  panel. 

'Data   include   manufacturer- retailers.      See      Explanation   of    Terms      on  page   4. 


TABLE    2. — DOLLAR     SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS, 
BY    KIND    OF    BUSINESS    AND    GEOGRAPHIC    AREA 


JUNE 
1975 

SALES 
($1/000) 


MAY 
1976 


SALES 
(»l/000) 


MANUFACTURERS'    NET    SALES    OF    CONFECTIONERSi    TOTAL    .     .     ■ 
ESTIMATED    TOTAL    SALES    OF    MANUFACTURER-RETAILER,    TOTAL. 
ESTIMATED    TOTAL    SALES    OF    MANUFACTURER-WHOLESALERS 
AND    CHOCOLATE    MANUFACTURERS    BY    GEOGRAPHIC    AREA, 
UNITED    STATES,    TOTAL 

NEW    ENGLAND    

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA^  KANSAS/  S,  DAKOTA  S  NEBRASKA 

IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH) 

PACIFIC    . 

CALIFORNIA    . 

WASHINGTON   AND    OREGON 


193,810 
12,425 


181,385 

11,304 

76,960 
32,407 
44,553 

58,697 

49,682 

5,759 

3,256 

6,045 
3,396 
2,649 

9,992 


4,172 
5,820 


2,335 

4,446 

1,327 

10,279 
9,634 


196,328 
"■18,821 


177,507 

10,001 

72,420 
26,980 

45,440 

60,498 

52,219 

5,264 

3,015 

5,337 
3,060 
2,277 

10,107 


3,992 
6,115 


2,603 

5,515 

1,275 

9,751 

9,155 

596 


Revised  by  5  percent  or  more  from  previously  published  figures. 


TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERSi 

BY  TYPE  OF  CONFECTIONERY 


TYPE   OF 

PRODUCT 

JUNE 

1976 

MAY 

1976 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES   OF    SELECTEO   ESTABL 

PACKAGE    GOODS   MADE    TO   RETAIL    ATI 
$1,00    OR   MORE   PER   POUND    .     ,    . 

SHMENTS 

170,937 

I        70,165 

61,577 
20,179 
19,016 

134,681 

49,458 

55,834 

19,748 

9,641 

167,454 

64,155 

64,334 
18,857 
20,108 

131,694 

aoesjzt 

2065351 

$0.50    TO    $0.99   PER   POUND 

45,258 

2065371 

LESS    THAN    $0.50   PER   POUND , 

2060im 

BAR   GOODS 

57,556 
18,719 
10,161 

2065201 

5   CENT   AND    10   CENT   SPECIALTIES -         .    .    . 

2060121 

BULK   GOODS,    INCLUDING   PENNY   GOODS 

DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 


The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 


Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  estabUshments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate- 
manufacturing  concerns,  report  on  form  M20C.I  on 
which  detail  by  type  of  confectionery  is  requested  in 


addition  to  the  total  sales  figure.  Aggregate  figures  for 
this  group  are  presented  in  table  2.  Comparison  of 
table  with  the  second  column  of  table  1  shows  that  the 
respondents  of  form  M20C.1  account  for  55  to  60 
percent  of  the  total  estimated  sales. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indivi- 
dual items  with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of 
uncertainty  regarding  the  accuracy  of  the  data,  how- 
ever, increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25  per- 
cent, particularly,  should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised' 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
ehminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  pubhshed  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  pubhshed 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  pubhshed  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers-Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer-Retailers-Confectionery  manufactur- 
ing estabhshments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

'Sales  of  Manufacturer-  Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products-In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods-Bulk  goods  includes  permy  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods- This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  10-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
hoUday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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The  statistics  in  table  1  of  this  pubHcation  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that 
manufacturer-retailers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in 
time  for  tabulation.  A  more  complete  description  of  tlie  survey  appears  on  pages  3  and  4. 
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Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233,  or  call  Carole  Klein,  (301)  763-7541. 


/  ^     \        U.S.  Department  of  Commerce   BUREAU  OF  THE  CENSUS 


^f.r.so''- 


For  sale  by  the  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census,  Washington,  D.C.  20233,  or  any 
U.S.  Department  of  Commerce  district  office.  Postage  stamps  not  acceptable;  currency  submitted  at  sender's  risk. 
Remittances  from  foreign  countries  must  be  by  international  money  order  or  by  a  draft  on  a  U.S.  bank.  Price:  25 
cents  per  copy,  $3.25  per  year. 


Table  1.— SUMHURY  OF  UNITED  STATES  MANUFACTURERS'  NET  SALES  OF  CONFECTIONERY:   1974  TO  1976 

(Millions  of  dollars) 


Month  and  year 


Total' 
(seasonally 
ad  lusted) 


Total' 

(not  seasonally 

ad  justed) 


Month  and  year 


Total' 
(seasonally 
ad  justed) 


Total' 

(not  seasonally 

ad  justed ) 


December. . 
November. . 
October. .  . 
September. 
August.  . .  . 

July 

June 

May 

April 

March 

February.  . 
January. .  . 


December. . 
November . . 
October. . . 
September. 
August . .  .  . 
July 


1976 


1975 


228 
249 
237 
261 

276 
263 
245 


246 
218 
252 

227 

247 
243 


1975— Continued 


158 
192 
196 
238 
277 
270 
259 


241 
251 
316 
300 
245 
168 


June 

May 

Anril .  .  .  . 
March.  .  .  . 
February. 
January.  . 


1974 


December.  . 
November.  . 
October. .  . 
September. 
August.  . .  . 

July 

June 

May 

April 

March 

February. . 
January. . . 


237 
245 
227 
220 
244 
233 


230 
223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


183 
202 
207 
221 
250 
246 


220 
265 
309 
309 
251 
172 
180 
193 
200 
241 
220 
211 


Note:      The  data   shown    in   tables    1   and   2   of   this    report    Include    from    15    to   25    percent  estimation   for  nonresponse   and   for  small 
establishments   e.xcluded    from   the   panel. 


'Data    include  manufacturer-retailers.      See    "Explanation  of   Terms"   on   p^ge  4. 


TABLE  2." 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AiJD  GEOGRAPHIC  AREA 


ITEM 


JULY 
1976 


SALES 
(»l/00o) 


JUNE 

1975 


SALES 

($1*000) 


MANUFACTURERS'  NET  SALES  OF  CONFECTIONERS,  TOTAL 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-RETAILER,  TOTAL. 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA  «  NEBRASKA 

IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA .  .  . 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


157,652 
9.782 


147.870 


7.412 


7.677 


2.555 
5.122 


1.957 

4.345 

699 

7.321 

6.802 

519 


191.876 
12.882 


178.994 


10.810 


61,474 

76,445 

25 . 149 

32.357 

36,325 

44.088 

51,721 

58.225 

44,444 

50.237 

4,875 

5.852 

2,402 

""2.136 

5.264 

6.045 

2,795 

3.396 

2,469 

2.649 

4.174 
5.820 


2.335 
4.445 
1,327 

■■9.368 

■"8.723 
645 


Revised  by  5  percent  or  more  from  previously  published  figures. 


TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


TYPE   OF   PRODUCT 

JULY 

1976 

June 

1976 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES    OF    SELECTED   ESTABLISHMENTS 

142,726 

57.016 

53,480 
15,691 
16.539 

110,448 

40,067 

46,261 
15,562 
8.558 

169,087 

69,516 

60,353 
20,172 
19,046 

132.614 

205532'* 
2065351 
2065371 

206011"* 
2065201 
2060121 

PACKAGE    GOODS   MADE    TO   RETAIL    AT: 

$1,00    OR    MORE   PER    POUND    

to. 50    TO    »0.99   PER   POUND 

LESS    THAN    »0.50   PER   POUND    

BAR   GOODS,    ...                   

49.203 
53   993 

5    CENT    AND    10    CENT    SPECIALTIES    

19    748 

BULK    GOODS.     INCLUDING    PENNY    GOODS 

9   670 

DESCRIPTION  OF  SURVEY 

The  statistics  in  this  pubUcation  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 

Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate-manufac- 
turing concerns,  report  on  form  M20C.1  on  which 
detail  by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure. 

The  aggregate  figures  for  this  group,  which  are  pre- 
sented in  Table  3,  account  for  approximately  55  to  60 
percent  of  the  total  estimated  sales  as  shown  in  Table 
1.  While  a  majority  of  the  largest  companies  are  in- 
cluded in  Table  3,  it  should  be  noted  that  the  mailing 


panel  for  this  table  is  held  constant  so  that  the  data 
shown  are  comparable  from  month  to  month.  There- 
fore, these  data  should  be  used  for  purposes  of  follow- 
ing trends  only,  but  the  data  user  should  be  aware  that 
it  is  possible  for  companies'  production  and  sales  who 
do  not  report  these  detailed  data  to  move  in  a  different 
direction  from  the  reported  data. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indi- 
vidual items  with  higher  imputation  rates  are  foot- 
noted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of  un- 
certainty regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  increases. 
Figures  with  imputation  rates  above  25  percent,  par- 
ticularly, should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  tlie  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  tlie  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers— Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  Tliis  category  includes  chocolate 
manufacturers- 


Manufacturer- Retailers— Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer-  Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  fftm  other  plants  of  the  reporting 

company.  ■^' 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods— Bulk  goods  includes  penny  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  10-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
holiday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that 
manufacturer-retailers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in 
time  for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  3  and  4. 
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1969            1970            1971            1972  1973  1971 
SEASONALLY  ADJUSTED NOT  ADJUSTED 


1975 


1976 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233,  or  call  Carole  Klein,  (301)  763-7541. 


U.S.  Department  of  Commerce   BUREAU  OF  THE  CENSUS 


_  '  For  sale  by  the  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census,  Washington,  D.C.  20233,  or  any 

'''■'rii  o< '■'^  U.S.  Department  of  Commerce  district  office.  Postage  stamps  not  acceptable;  currency  submitted  at  sender's  risk. 

Remittances  from  foreign  countries  must  be  by  international  money  order  or  by  a  draft  on  a  U.S.  bank.  Price;  25 


Table  1. --SUMMARY  OF  UNITED  STATES  MANUFACTURERS'  NET  SALES  OF  CONFECTIONERY:   1974  TO  1976 

(Millions  of  dollarsi 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total' 

(not  seasonally 

adjusted) 


Month  and  year 


Total' 
(seasonal ly 
adjusted) 


Total' 

(not   seasonally 

adjusted) 


1976 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1975 

December 

November 

October 

September 

August 

July 


236 
228 
249 
237 
261 
276 
263 
245 


246 
218 
252 
227 
247 
243 


234 
157 
192 
196 
238 
277 
270 
259 


241 
251 
316 
300 
245 
168 


1975— Continued 

June 

May 

April 

March 

February 

January 

1974 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 


237 
245 
227 
220 
244 
233 


230 
223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


183 
202 
207 
221 

250 
246 


220 
265 
309 
309 
251 
172 
180 
193 
200 
241 
220 
211 


Note:      The  data  shown    in   tables    1    and    2    of    this    report    Include    from    15    to  25    percent   estimation    for  noDresponse   and    for   small 
establishments  excluded   from   the   panel. 


'Data    include  manufacturer-retailers.      See      Explanation  of   Terms"  on    page  4. 


TABLE    2.— DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE   PRODUCTS, 

BY  KIND  6f  Business  and  geographic  area 


ITEM 


AUGUST 
1976 


sales 
(tuooo) 


JULY 
1976 


SALES 
(»1/000I 


MANUFACTURERS'  NET  SALES  OF  CONFECTIONERS,  TOTAL 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-RETA I LER  i  TOTAL. 
ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA ,  . 

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA  «  NEBRASKA 

IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
*EST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH) 

PACIFIC    

CALIFORNIA    

WASHINGTON    AND    OREGON 


233,853 
9,706 


11,298 

103,514 
37,246 
66,268 

70,760 

59,807 

6,621 

4,332 

5,813 
3,404 
2,409 

12,009 


156,882 
9,785 


147,097 

""5,904 

60,932 
25,044 
35,888 

50,213 

42,929 

4,882 

2,402 

5,209 
2,795 
2,414 

"■8,894 


4,427 

3,772 

7,582 

5,122 

2,654 

1,957 

5,265 

4,345 

1,434 

■■1,075 

11,400 

7,328 

10,660 

6,807 

740 

521 

Revised  by  5  percent  or  more  from  previously  published  figures. 


TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS i 

BY  TYPE  OF  CONFECTIONERY 


PRODUCT 
CODE 


TYPE  OF  PRODUCT 


AUGUST  1976 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


JULY  1976 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


2065324 
2065351 
2065371 

20601114 
2065201 
2060121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


PACKAGE  GOODS  MADE  TO  RETAIL  ATt 
$1.00  OR  MORE  PER  POUND  .  .  . 
»0.50  TO  »0.99  PER  POUND.  .  , 
LESS  THAN  $0.50  PER  POUND  .  . 


BAR   GOODS 

5    CENT    AND    10    CENT    SPECIALTIES    .     . 
BULK    GOODS,    INCLUDING   PENNY    GOODS, 


210,795 


87,039 


77,823 
23,050 
22,883 


171,852 


67,658 


69,178 
23,068 
11,784 


51,061 
15,596 
15,227 


43,481 

•"15,527 

■■7,909 


Revised  by  5   percent  or  more  from  previously  published  figures. 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1 967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent  industry 
total  s^es  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 

Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate-manufac- 
turing concerns,  report  on  form  M20C.1  on  which 
detail  by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure. 

The  aggregate  figures  for  this  group,  which  are  pre- 
sented in  Table  3,  account  for  approximately  55  to  60 
percent  of  the  total  estimated  sales  as  shown  in  Table 
1.  While  a  majority  of  the  largest  companies  are  in- 
cluded in  Table  3,  it  should  be  noted  that  the  mailing 


panel  for  this  table  is  held  constant  so  that  the  data 
shown  are  comparable  from  month  to  month.  There- 
fore, these  data  should  be  used  for  purposes  of  follow- 
ing trends  only,  but  the  data  user  should  be  aware  that 
it  is  possible  for  companies'  production  and  sales  who 
do  not  report  these  detailed  data  to  move  in  a  different 
direction  from  the  reported  data. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indi- 
vidual items  with  higher  imputation  rates  are  foot- 
noted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of  un- 
certainty regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  increases. 
Figures  with  imputation  rates  above  25  percent,  par- 
ticularly, should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised' 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  wdiich  includes 
only  summary  data  is  pubHshed  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  pubhshed  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers-Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer- Retailers— Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer-  Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products-ln  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods- Bulk  goods  includes  petmy  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  poimd  or  fraction  thereof. 


Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  ID-Cent  Specialties- These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
holiday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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The  statistics  in  table  1  of  this  pubUcation  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that 
manufacturer-retailers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in 
time  for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  3  and  4. 
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1975  1976 


1969            1970             1971             1972  1973  1971 
SEASONALLY  ADJUSTED NOT  ADJUSTED 


Inquiries  concerning  these  figures  should   be  addressed   to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233,  or  call  Kathy  Ludgate,  (301)  763-2414. 
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Table    1.— SUMMARY  OF   UNITED  STATES   MANUFACTURERS'    NET   SALES  OF  CONFECTIONERY:       1974  TO    1976 

(Millions  of  dollars) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total' 

(not   seasonally 

adjusted) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total' 

(not   seasonally 

asjusted) 


December . . 
November . . 
October. . . 
September . 
August . . . . 

July 

June 

May 

April 

March 

February . . 
January . . . 


December . . 
November . . 
October. . . 
September. 
Augus  t . . . . 
July 


1975 


208 
232 
236 
228 
249 
237 
261 
276 
263 
245 


246 
218 
252 
227 
247 
243 


261 
307 
234 
157 
192 
196 
238 
277 
270 
259 


241 
251 
316 
300 
245 
168 


1975 — Continued 


June 

May 

April .  .  .  . 
March . . .  . 
February . 
January .  . 


December,  . 
November. . 
October . . . 
September. 
August. . . . 

July 

June 

May 

April 

March 

February . . 
January . . . 


237 
245 
227 
220 
244 
233 


230 

223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


183 
202 
207 
221 
250 
246 


220 
265 
309 
309 
251 
172 
180 
193 
200 
241 
220 
211 


Note:   The  data  shown  in  tables  1  and  2  of  this  report  Include  from  15  to  25  percent  estimation  for  nonresponse  and  for  small 
establishments  excluded  from  the  panel. 

'Data  include  manufacturer-retailers.   See  "Explanation  of  Terms"  on  page  4. 


TABLE  ?. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


OCTOBER 
1976 


SALES 
(*l/000) 


SEPTEMBER 
1976 


SALES 
(*1#000) 


MANUFACTURERS'  NET  SALES  OF  CONFECTIONERS,  TOTAL.  .  .  . 
ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-RETAILER,  TOTAL 
ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA  &   NEBRASKA.  .  .  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


261,099 
12,168 


248,931 
11,868 

115,582 
36,616 
78,966 

68,837 

55,460 

9,395 

3,982 


7,181 
4,032 
3,149 

15,947 


307,346 
19,512 


287,834 
13,261 

131,739 
41,836 
89,903 

91,118 

75,002 

9,399 

6,717 

7,182 
4,643 
2,539 

13,033 


4,838 

5,04A 

11,109 

7,989 

6,521 

3,46« 

8,876 

10,196 

2,004 

1,971 

12,115 

15.870 

11,311 

15.018 

804 

852 

TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  Confectionery 


TYPE    OF   PRODUCT 

OCTOBER    1976 

SEPTEMBER    1976 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES   OF    SELECTED   ESTABLISHMENTS 

214,602 

110,499 

62,301 
19,948 
21,854 

181,132 

90,681 

57,989 
20,709 
11,753 

278,004 

132,369 

88,715 
24,549 
32,371 

233,940 

2065300 

PACKAGE    GOODS 

109   927 

20501H 
2055201 
2050121 

BAR   GOODS 

5   CENT   AND    10   CENT   SPECIALTIES    

BULK   GOODS*    INCLUDING   PENNY    GOODS 

80,804 
26,655 
16,554 

DESCRIPTION  OF  SURVEY 

The  statistics  in  this  pubHcation  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 

Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate-manufac- 
turing concerns,  report  on  form  M20C.1  on  which 
detail  by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure. 

The  aggregate  figures  for  this  group,  which  are  pre- 
sented in  Table  3,  account  for  approximately  55  to  60 
percent  of  the  total  estimated  sales  as  shown  in  Table 
1.  While  a  majority  of  the  largest  companies  are  in- 
cluded in  Table  3,  it  should  be  noted  that  the  mailing 


panel  for  this  table  is  held  constant  so  that  the  data 
shown  are  comparable  from  month  to  month.  There- 
fore, these  data  should  be  used  for  purposes  of  follow- 
ing trends  only,  but  the  data  user  should  be  aware  that 
it  is  possible  for  companies'  production  and  sales  who 
do  not  report  these  detailed  data  to  move  in  a  different 
direction  from  the  reported  data. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indi- 
vidual items  with  higher  imputation  rates  are  foot- 
noted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of  un- 
certainty regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  increases. 
Figures  with  imputation  rates  above  25  percent,  par- 
ticularly, should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised' 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  \vdiich  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers— Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer-Retailers— Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  wWch  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales   of   Manufacturer-  Wholesilers  and  chocolate^ 
manufacturer  sales  represent      f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products-In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods- Bulk  goods  includes  permy  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  lO-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
hohday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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The  statistics  in  table  1  of  this  pubUcation  are  based  on  a  survey  of  manufacturers  and  represent  the  entiie  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that 
manufacturer-retailers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in 
time  for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  3  and  4. 
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1975  1976 


1969            1970            1971             1972  1973  1971 
SEASONALLY  ADJUSTED NOT  ADJUSTED 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  industry 
Division,  Washington,  D.C.  20233,  or  call  Kathy  Ludgate,  (301)  763-2414.  J^/ 
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Table    1. — SmiMARY   OF   UNITED  STATES   MANUFACTURERS'    NET   SALES   OF  CONFECTIONERY:       1974   TO    1976 

(Millions   of  dollars) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total' 

(not   seasonally 

adjusted) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total' 

(not  seasonally 

asjusted) 


December . . 
November. . 
October. . . 
September . 
August . . . . 

July 

June 

May 

April 

March 

February . . 
January . . . 


December . . 
November . . 
October . . . 
September. 
Angus  t .  .  .  . 
July 


246 
213 
232 
232 
236 
228 
249 
237 
261 
276 
263 
245 


246 
218 
25  2 
227 
247 
243 


1975 — Continued 


284 
267 
307 
307 
234 
157 
192 
196 
238 
277 
270 
259 


241 
251 
316 
300 
245 
168 


June 

May 

April . . . . 
March . . . . 
February . 
January . . 


December. . 
November . . 
October. . . 
September. 
August. . . . 

July 

June 

May 

April 

March 

February . . 
January. . . 


237 
245 
227 
220 
244 
233 


230 
223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


183 
202 
207 
221 
230 
246 


220 
265 
309 
309 
251 
172 
180 
193 
200 
241 
220 
211 


Note:     The  data  shown   in   tables    1   and    2  of   this   report    include   from   15   to   25   percent  estimation  for  nonresponse  and  for  small 
establishments  excluded   from   the  panel. 

*Data   include  manufacturer-retailers.      See   "Explanation  of  Terms"  on   page  4. 


TABLE    2. — DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS, 
BY    KIND    OF    BUSINESS    AND    GEOGRAPHIC    AREA 


NOVEMBER 
1976 

OCTOBER 
1976 

NOVEMBER 
1975 

ITEM 

SALES 
(»1,000) 

SALES 
(»1,000) 

SALES 

($1,000) 

MANUFACTURED    NET    SALES    OF    CONFECTIONERY,     TOTAL 

ESTIMATED    SALES    OF    MANUFACTURFS-RFT A I LERS ,    TOTAL 

ESTIMATED    TOTAL    SALES    OF    MANUFACTURER-WHOLESALERS 
AND    CHOCOLATE    MANUFACTURERS    BY    GEOGRAPHIC    AREA, 
UNITED   STATES   TOTAL         

283,710 
22,105 

261,605 

9,679 

115,769 
37,872 
77,897 

67,626 

55,414 

8,386 

3,826 

14,414 

11,858 

2,556 

22,403 

13,545 
8,858 

4,419 

10,283 

5,381 

11,631 
(D) 
(D) 

267,300 
"■14,519 

252,781 

11,868 

114,318 
35,214 
79,104 

71,032 

57,655 

9,395 

3,982 

7,193 
4,024 
3,169 

15,947 

4,838 
11,109 

6,520 

""10,167 

""2,683 

13,053 

(D) 
(D) 

250,839 
22,971 

227,868 

NEW    ENGLAND    

11,556 

MIDDLE   ATLANTIC    

NEW    YORK    AND    NEW    JERSEY 

PENNSYLVANIA    

EAST    NORTH    CENTRAL       

94,722 
32,043 
62,679 

59   679 

ILLINOIS    

OHIO    AND    INDIANA    

MICHIGAN    AND    WISCONSIN    

WEST   NORTH   CENTRAL 

48,591 
8,161 
2,927 

MINNESOTA,    KANSAS,    S,    DAKOTA    i    NEBRASKA 

IOWA    AND    MISSOURI 

10,809 

SOUTH    ATLANTIC       

20   17  2 

MARYLAND,    DISTRICT    OF    COLUMBIA,    VIRGINIA, 

WEST    VIRGINIA,    NORTH    CAROLINA,    AND 

SOUTH    CAROLINA 

GEORGIA    AND    FLORIDA 

EAST    SOUTH    CENTRAL    (KENTUCKY,    TENNESSEE, 
ALABAMA,    AND    MISSISSIPPI) 

12,251 
7,921 

4   130 

WEST    SOUTH    CENTRAL    (ARKANSAS,    LOUISIANA, 
OKLAHOMA,    AND    TEXAS)     

8,614 

MOUNTAIN    (ARIZONA,    COLORADO,    IDAHO,    NEW 
MEXICO,    AND    UTAH) 

PACIFIC    ...          ,                

11  334 

CALIFORNIA    

WASHINGTON    AND    OREGON 

10,034 
1,300 

(D)    Withheld    to   avoid   disclosing   figures   for    individual    companies. 
Revised  by   5  percent   or  more   from  previously   published   figures. 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


TYPE    OF    PRODUCT 

NOVEMBER    1976 

OCTOBER    1976 

NOVEMBER    1975 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES   OF    SELECTED   ESTABLISHMENTS 

227,890 

116,094 

64,338 
22,710 
24,748 

193,814 

98,063 

59,101 
23,439 
13,211 

218,012 

112,699 

62,340 
20,216 
22,757 

184,157 

92,951 

57,986 
21,031 
12,189 

191,349 

106,196 

48,006 
16,634 
20,511 

160,067 

2065500 

87,143 

2060111* 
2065201 
2060121 

BAR    GOODS 

5   CENT    AND    10    CENT    SPECIALTIES    

45,186 
16,261 
11,477 

DESCRIPTION  OF  SURVEY 

The  statistics  in  this  pubHcation  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  monthly  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent  industry 
total  s^es  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  the  panel  and  which 
include  estimates. 

Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate-manufac- 
turing concerns,  report  on  form  M20C.1  on  which 
detail  by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure. 

The  aggregate  figures  for  this  group,  which  are  pre- 
sented in  Table  3,  account  for  approximately  55  to  60 
percent  of  the  total  estimated  sales  as  shown  in  Table 
1.  While  a  majority  of  the  largest  companies  are  in- 
cluded in  Table  3,  it  should  be  noted  that  the  mailing 


panel  for  this  table  is  held  constant  so  that  the  data 
shown  are  comparable  from  month  to  month.  There- 
fore, these  data  should  be  used  for  purposes  of  follow- 
ing trends  only,  but  the  data  user  should  be  aware  that 
it  is  possible  for  companies'  production  and  sales  who 
do  not  report  these  detailed  data  to  move  in  a  different 
direction  from  the  reported  data. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shown  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indi- 
vidual items  with  higher  imputation  rates  are  foot- 
noted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknown.  The  degree  of  un- 
certainty regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  increases. 
Figures  with  imputation  rates  above  25  percent,  par- 
ticularly, should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  tor  wmcn  estimates  were  maae, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4-week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  wliich  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  pubUshed 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  published  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers— Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer- Retailers— Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer-  Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products— In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 

Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods-Bulk  goods  includes  penny  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods— This  includes  assorted  chocolate 

and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  10-Cent  Specialties— These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
holiday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 


3.  /SF: 


CURRENT  INDUSTRIAL  REPORTS 


Confectionery,  Including 
Chocolate  Products 

/H  Jio  e  (7,)  v^      ,,,,„,,, ,,,, 


Issued  February  1977 


SERIES:  M20C(76)-12 


The  statistics  in  table  1  of  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire  U.S. 
sales  of  confectionery  by  manufacturing  establishments.  The  data  in  table  2  are  also  complete  except  that 
manufacturer-retailers  are  excluded.  Estimates  are  included  for  establishments  whose  reports  were  not  received  in 
time  for  tabulation.  A  more  complete  description  of  the  survey  appears  on  pages  3  and  4. 
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CONFECTIONERY  MANUFACTURERS'  NET  SALES 
1969-1976 

(MILLIONS  OF  DOLLARS) 
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1969  1970  1971  1972  1973  1971 

SEASONALLY  ADJUSTED NOT  ADJUSTED 


1975 


1976 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233,  or  call  Kathy  Ludgate,  (301)  763-2414. 
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U.S.  Department  of  Commerce      BUREAU  OF  THE  CENSUS 

For  sale  by  the  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census,  Washington,  D.C.  20233,  or  any 
U.S.  Department  of  Commerce  district  office.  Postage  stamps  not  acceptable;  currency  submitted  at  sender's  risk. 
Remittances  from  foreign  countries  must  be  by  International  money  order  or  by  a  draft  on  a  U.S.  bank.  Price:  25 
cents  per  copy,  $3.25  per  year. 


Table    1. — SUMMARY  OF  UNITED  STATES  MANUFACTURERS'    NET  SALES  OF  CONFECTIONERY:       1974  TO    1976 

(Minions   ol  dollars) 


Month  and  year 


Total' 
(seasonally 
adjusted) 


Total' 

(not   seasonally 

adjusted) 


Month  and  year 


Total' 
(seasonally 
adjusted ) 


Total- 

(not  seasonally 

asjusted) 


1976 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1975 

December 

November 

October 

September 

August 

July 


237 
244 
213 
232 
236 
228 
249 
237 
261 
276 
263 
245 


246 
218 
252 
227 
247 
243 


232 
282 
267 
307 
234 
157 
192 
196 
238 
277 
270 
259 


241 
251 
316 
300 
245 
168 


1975— Continued 

June 

May 

April 

March 

February 

January 

1974 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 


237 
245 
227 
220 
24« 
233 


230 
223 
245 
242 
250 
248 
234 
231 
221 
236 
214 
198 


183 

202 
207 
221 
250 
246 


220 
265 
309 
309 
251 
172 
180 
193 
200 
241 
220 
211 


Note:      The  data  shown   In   tables   1  and    2  of   this  report   include   from   15   to   25   percent  estimation   for  nonresponse  and  for  small 
establishments  excluded  from   the  panel. 

^Data   include  manufacturer-retailers.      See   "Explanation   of  Terms"  on  page  4. 

TABLE    2. —DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS, 
BY    KIND    OF    BUSINESS    AND    GEOGRAPHIC    AREA 


ITEM 


DECEMBER 
1976 


SALES 
($1,000) 


NOVEMBER  DECEMBER 
1976       1975 


SALES 
(»1,000) 


SALES 
(SI, 000) 


MANUFACTURED  NET  SALES  OF  CONFECTIONERY,  TOTAL  .... 
ESTIMATED  SALES  OF  MANUFACTURERS-RETAILERS,  TOTAL.  . 
ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA, 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA,  KANSAS,  S.  DAKOTA  4  NEBRASKA.  .  .  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND,  DISTRICT  OF  COLUMBIA,  VIRGINIA, 
WEST  VIRGINIA,  NORTH  CAROLINA,  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY,  TENNESSEE, 
ALABAMA,  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS,  LOUISIANA, 
OKLAHOMA,  AND  TEXAS)  

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NEW 
MEXICO,  AND  UTAH) 

PACIFIC    

CALIFORNIA    

WASHINGTON    AND    OREGON 

(D)   Withheld   to  avoid  disclosing  figures   for  individual  companies 


23  2,344 
38,211 


9,385 

94,791 
24,138 
70,653 

46,957 

37,921 

4,313 

4,723 

7,988 
6,290 
1,698 

11,163 


7 
3 

271 

892 

2 

233 

8 

100 

3 

087 

10 

429 
(D) 
(D) 

282,202 
22,105 


9,695 

114,905 
37,486 
77,419 

66,365 

54,717 

7,822 

3,826 

14,737 

11,858 

2,879 

22,399 


13 
8 

541 
858 

4 

419 

10 

503 

5 

443 

11 

631 
(D) 
(D) 

240,589 
49,852 


190,737 

14,590 

82,766 
27,772 
54,994 

49,381 

41,104 

5,U4 

3,143 

8,703 
6,865 
1,838 

12,716 


7,768 
4,948 


2,287 

6,968 

3,210 

10,116 
8,906 
1.210 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  HANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS, 

BY  TYPE  OF  CONFECTIONERY 


TYPE    OF    PRODUCT 

DECEMBER     1976 

NOVEMBER     1976 

DECEMBER    1975 

PRODUCT 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL    SALES   OF    SELECTED   ESTABLISHMENTS 

164,231 

78 ,  948 

53,159 
15,728 
16,396 

145,832 

69,960 

51,362 
15,665 
8,845 

226,267 

114,775 

64,830 
22,450 
24.212 

192,053 

97,031 

58,967 
23,124 
12,931 

169,675 

82,633 

54,060 
15,814 
17,168 

141   814 

PACKAGE    GOODS    HADE     TO    RETAIL    AT 

66  070 

2060114 

BAR    GOODS.    ...                       

50 ,  543 

2066201 
2060121 

5    CENT    AND    10   CENT   SPECIALTIES    

BULK   GOODS,    INCLUDING   PENNY   GOODS 

15,923 
9,278 

DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected  on 
Census  monthly  Form  M20C.1,  "Confectionery  Survey 
by  Type  of  Confectionery,"  and  Census  montlily  Form 
M20C.2,  "Confectionery  Survey"  from  a  sample  of 
approximately  330  confectionery  manufacturing  estab- 
lishments which  account  for  approximately  90  percent 
of  the  total  U.S.  manufacturers'  sales  of  confectionery 
products.  The  proportion  estimated  for  the  establish- 
ments which  are  not  on  the  reporting  panel  varies  by 
State  and  is  based  on  their  sales  as  reported  in  the  1967 
Census  of  Manufactures. 

The  statistics  presented  in  table  1  represent  industry 
total  sales  figures  which  are  based  on  the  combined 
monthly  sales  totals  reported  by  tlie  panel  and  which 
include  estimates. 

Approximately  250  of  the  respondents  are  mailed 
form  M20C.2  on  which  the  total  monthly  sales  figure  is 
the  only  item  reported.  The  remaining  establishments 
on  the  panel,  which  form  a  group  of  about  80  of  the 
large  manufacturer-wholesaler  and  chocolate-manufac- 
turing concerns,  report  on  form  M20C.1  on  which 
detail  by  type  of  confectionery  is  requested  in  addition 
to  the  total  sales  figure. 

The  aggregate  figures  for  tliis  group,  which  are  pre- 
sented in  Table  3,  account  for  approximately  55  to  60 
percent  of  the  total  estimated  sales  as  shown  in  Table 
1.  While  a  majority  of  the  largest  companies  are  in- 
cluded in  Table  3,  it  should  be  noted  that  the  mailing 


panel  for  this  table  is  held  constant  so  that  the  data 
shown  are  comparable  from  month  to  month.  There- 
fore, these  data  should  be  used  for  purposes  of  follow- 
ing trends  only,  but  the  data  user  should  be  aware  that 
it  is  possible  for  companies'  production  and  sales  who 
do  not  report  these  detailed  data  to  move  in  a  different 
direction  from  the  reported  data. 

The  current  month's  figures  include  estimates  for 
respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small 
respondents  excluded  from  the  panel.  Missing  figures 
for  companies  in  the  reporting  panel  are  imputed  from 
the  month-to-month  movements  shov/n  by  reporting 
firms.  The  overall  imputation  rate  is  generally  limited 
to  25  percent,  including  about  10  percent  for  small 
respondents  excluded  from  the  monthly  panel.  Indi- 
vidual items  with  higher  imputation  rates  are  foot- 
noted. 

The  imputation  rate  is  not  an  explicit  indicator  of 
the  potential  error  in  published  figures  due  to  non- 
response,  both  because  the  actual  monthly  movements 
for  nonrespondents  may  or  may  not  closely  agree  with 
the  imputed  movements,  and  because  the  estimates  for 
nonpanel  cases  may  not  reflect  their  current  activity. 
The  probable  range  of  difference  between  the  actual 
and  imputed  figures  is  unknovm.  The  degree  of  un- 
certainty regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  increases. 
Figures  with  imputation  rates  above  25  percent,  par- 
ticularly, should  be  used  with  caution. 


Statistics  for  previous  months  may  be  revised,  due 
to  receipt  of  corrected  data  from  respondents,  in- 
cluding large  reports  for  which  estimates  were  made, 
and  other  corrections.  Figures  which  were  revised 
significantly  are  indicated  by  footnotes. 

REPORTING  PERIOD  ADJUSTMENT 

Beginning  January  1971  the  data  were  adjusted  for 
number  of  working  days  in  the  reporting  period  to 
compensate  for  differences  in  individual  company 
reporting  patterns  (i.e.,  calendar  month,  4- week, 
5-week  periods).  Based  on  a  study  of  large  confec- 
tionery manufacturers,  it  has  been  determined  that  the 
calendar  month  accounting  system  prevails  in  the 
industry.  Hence,  adjustments  have  been  made  to  those 
reporting  on  other  than  a  calendar  month  basis. 

SEASONAL  ADJUSTMENT 

This  report  presents  seasonally  adjusted  data  in 
table  1.  The  seasonal  adjustment  program  largely 
eliminates  the  effect  of  normal  seasonal  variations 
(including  variations  due  to  vacations,  weather,  etc.)  as 
measured  over  the  time  period  for  which  the  data  were 
used.  The  resulting  information  thus  provides  a  better 
measure  than  the  original  data  of  the  month-to-month 
variations  which  are  due  to  factors  that  are  not 
associated  with  a  repetitive  seasonal  pattern.  This 
program  is  amply  described  in  the  literature  on  this 
method. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which  includes 
only  summary  data  is  published  in  this  series.  This 
report  consists  partly  of  totals  from  the  monthly 
reports  and  partly  of  data  obtained  as  the  result  of  a 
joint  survey  by  the  Bureau  of  the  Census  and  Bureau  of 
Domestic  Commerce.  In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  Census 
Form  MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery  Manufac- 
turers, Sales  and  Distribution"  pubhshed  by  the  Bureau 
of  Domestic  Commerce. 

EXPLANATION  OF  TERMS 

Manufacturer- Wholesalers-Confectionery  manufac- 
turing establishments  which  sell  primarily  to  whole- 
salers or  retailers.  This  category  includes  chocolate 
manufacturers. 


Manufacturer-Retailers-Confectionery  manufactur- 
ing establishments  which  sell  primarily  through  their 
own  retail  outlets.  Establishments  which  have  only  one 
retail  outlet  are  not  classified  in  manufacturing. 

Sales  of  Manufacturer-  Wholesalers  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other  manu- 
facturers or  received  from  other  plants  of  the  reporting 
company. 

Sales  of  Manufacturer-Retailers  represent  the  value 
of  goods  transferred  to  retail  outlets;  they  are  approxi- 
mately the  commercial  wholesale  sales  value  and  not 
the  retail  price  to  the  consumer. 

Products-In  this  survey,  data  are  collected  only  for 
consumer  type  confectionery  goods.  Such  data  exclude 
cough  drops,  medicated  candy,  chewing  gum,  roasted 
peanuts,  unsweetened  popcorn,  and  fountain  syrup. 


Bar  Goods— Bar  goods  includes  plain,  coated  and 
molded  bars  with  or  without  nuts  which  are  wrapped 
with  not  more  than  two  pieces  to  the  individual 
consumer  unit;  the  consumer  units  are  retailed  sep- 
arately or  in  economy  packages. 


Bulk  Goods— Bulk  goods  includes  penny  goods,  hard 
candies,  coated  nuts,  peanut  brittle,  unpackaged  choco- 
lates, etc.,  usually  wholesaled  in  containers  over  5 
pounds  and  weighted  out  by  the  retailer  to  be  sold  by 
the  pound  or  fraction  thereof. 


Packaged  Goods— This  includes  assorted  chocolate 
and  other  confections  packaged  in  consumer-type 
boxes,  bags,  window  boxes,  etc.,  designed  to  retail  at 
$1  or  more,  50  cents  to  99  cents,  and  less  than  50 
cents  per  pound.  Miniature  bars  are  included  here  as 
are  packages  of  marshmallows,  sugar  coated  popcorn, 
and  similar  packaged  confections. 


5-Cent  and  10-Cent  Specialties-These  are  confec- 
tionery items  of  more  than  two  pieces  to  the  individual 
consumer-unit  and  novelty  items,  intended  to  retail  at 
the  above  prices.  Rolls  or  packets  of  mints,  fruit  drops, 
hoUday  novelties,  candy  toys  and  similar  types  of 
confections  are  included  but  cough  drops  and  chewing 
gum  are  excluded. 
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SUMMARY  OF  FINDiriGS        ^ 


Total  value  of  shipments  of  confectionery  for  1976  in- 
creased 3  percent  from  1975.  Increases  were  shown  for  bar 
goods,   package   goods   made  to  retail  at  $0.50  or   more  per 


pound  and  bulk  goods.  5-  and  10-cent  specialties  were  virtually 
unchanged,  while  package  goods  made  to  retail  at  less  than 
$0.50  per  pound  showed  a  9  percent  decrease  and  penny  goods 
showed  a  14  percent  decrease  from  1975  to  1976.  Quantity  of 
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ddress  inquiries  concerning  these  figures  to  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division,  Washington,  D.C.  20233,  or  call 
athy  Ludgate,  (301)  763-2414. 

or  sale  by  the  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census,  Washington,  D.C.  20233,  or  any  U.S.  Department  of  Commerce  district 
ffice.  Postage  stamps  not  acceptable;  currency  submitted  at  sender's  risk.  Remittances  from  foreign  countries  must  be  by  international  money  order  or 
/  a  draft  on  a  U.S.  bank.  Price  25  cents  per  copy,  $3.25  per  year. 


shipments  showed  trends  corresponding  to  value  of  shipments 
with  unit  price  increases  in  bar  goods,  bulk  goods,  and  penny 
goods  and  unit-price  decreases  in  package  goods  and  specialties. 

DESCRIPTION  OF  SURVEY 

Scope  of  Survey— Jh\s  survey  includes  U.S.  firms  engaged  in  the 
manufacture  of  confectionery  products. 

Sampling  Description— The  data  shown  in  this  publication 
were  collected  on  Bureau  of  the  Census  monthly  Form 
M-20C.1,  Confectionery  by  Type  of  Confectionery;  and  Form 
M-20C.2,  Confectionery.  The  aggregates  published  in  this  report 
have  been  compiled  from  a  sample  of  approximately  330  manu- 
facturing establishments  accounting  for  90  percent  of  the  total 
U.S.  manufacturers'  sales  of  confectionery  products. 

The  universe  for  this  new  sample  was  the  1967  Census  of 
Manufactures.  Approximately  700  small  establishments  are  in 
the  nonmail  universe.  Their  sales  data  are  estimated,  based  on 
their  1967  Census  of  Manufactures  report. 

The  monthly  reporting  pwnel  was  selected  by  arraying  the 
reporting  units  in  descending  order  by  size  for  each  product  line 
and  then  choosing  a  sufficient  number  of  respondents  (be- 
ginning with  the  largest)  to  yield  a  coverage  of  approximately 
90  percent  for  each  product  line. 

The  statistics  presented  in  table  1  represent  industry  total 
sales  figures  which  are  based  on  the  combined  monthly  sales 
totals  reported  by  the  panel  and  which  include  estimates. 

Approximately  250  of  the  respondents  are  mailed  form 
M-20C.2,  on  which  the  total  monthly  sales  figure  is  the  only 
Item  reported.  The  remaining  establishments  on  the  panel, 
which  form  a  group  of  about  80  of  the  large  manufacturer- 
wholesaler  and  chocolate-manufacturing  concerns,  report  on 
form  M20C.1,  on  which  detail  by  type  of  confectionery  is  re- 
quested in  addition  to  the  total  sales  figure. 

In  addition,  detailed  annual  reports  on  sales  by  type  of  con- 
fectionery ingredients  used,  and  sales  by  class  of  customer  were 
collected  on  an  annual  basis  on  Census  form  MA20D  from  a 
reporting  panel  of  large  establishments. 

Survey  frror— Figures  for  the  current  month  include  esti- 
mates for  respondents  in  the  reporting  panel  whose  reports  were 
not  received  in  time  for  tabulation  as  well  as  for  small  re- 
spondents excluded  from  the  panel.  Missing  figures  for  com- 
panies in  the  reporting  panel  are  imputed  from  the  month-to- 
month  movements  shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent,  including 
about  10  percent  for  small  respondents  excluded  from  the 
monthly  panel.  Individual  items  with  higher  imputation  rates 
are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator  of  the  poten- 
tial error  in  published  figures  due  to  nonresponse,  both  because 
the  actual  monthly  movements  for  nonrespondents  may  or  may 
not  closely  agree  with  the  imputed  movements,  and  because  the 
estimates  for  nonpanel  cases  may  not  reflect  their  current 
activity.  The  probable  range  of  difference  between  the  actual 
and  imputed  figures  Is  unknown.  The  degree  of  uncertainty  re- 
garding the  accuracy  of  the  data,  however,  increases  as  the  per- 
centage of  imputation  increases.  Figures  with  imputation  rates 
above  25  percent,  particularly,  should  be  used  with  caution. 

Revision  to  Previous  Period  Dafa— Statistics  for  previous 
months  may  be  revised  due  to  receipt  of  corrected  data  from 
respondents,  including  late  reports  for  which  estimates  were 


made,  and  other  corrections.  Figures  which  have  been  revised  by 
more  than  5  percent  from  previously  published  figures  are  indi^ 
cated  by  footnotes. 

Dollar  Adjustment— AW  dollar  figures  included  in  the  publica 
tion  are  in  current  (not  constant)  dollars. 

Reporting  Period  Adjustment— Beg\r\r\\r\q  January  1971,  th( 
data  were  adjusted  for  the  number  of  working  days  in  the  re 
porting  period  to  compensate  for  differences  in  individual  com 
pany  reporting  patterns,  i.e.,  calendar  month,  4-week,  S-weet 
periods.  It  has  been  determined  that  the  calendar  monti 
accounting  system  prevails  in  this  industry.  Hence,  adjustment 
have  been  made  to  those  reporting  on  other  than  a  calenda 
month  basis. 

Seasonal  Adjustment— Jhh  report  presents  seasonally  ack 
justed  data  in  table  2  for  selected  series  shown  in  table  2.  Thi 
data  were  seasonally  adjusted  using  the  X-11  variant  of  thi 
Bureau  of  the  Census  method  II  seasonal  adjustment  program 
This  program  is  a  ratio-to-movIng  average  method.  It  largeh 
eliminates  the  effect  of  seasonal  variations  (intrayear  variation 
repeated  constantly  from  year  to  year)  within  the  series.  Th 
seasonally  adjusted  data  provide  a  better  measure  of  the  month 
to-month  variations  which  are  due  to  factors  other  than  seasons 
pattern.  Additional  information  concerning  seasonal  adjustmen 
Is  available  in  the  seasonal  adjustment  supplement  issued  In  thi 
series. 


EXPLANATION  OF  TERMS 


f 


Manufacturer-Wholesalers— Confectionery  manufacturing  estab 
lishments  which  sell  primarily  to  wholesalers  or  retailers.  Thi 
category  Includes  chocolate  manufacturers.  l 

Manufacturer-Retailers—Confect\oneTy  manufacturing  estat 
lishments  which  sell  primarily  through  their  own  retail  outlet; 
Establishments  which  have  only  one  retail  outlet  are  not  class 
fied  in  manufacturing. 


Sales  of  Manufacturer-Wholesalers  and  Sales  of  Chocolate 
Manufacturers  represent  f.o.b.  plant  value  and  exclude  resales  o 
goods  purchased  from  other  manufacturers  or  received  from 
other  plants  of  the  reporting  company. 

Sales  of  Manufacturer- Retailers  represent  the  value  of  good 
transferred  to  retail  outlets;  they  are  approximately  the  com 
mercial  wholesale  sales  value  and  not  the  retail  price  to  thi 
consumer. 

Products— \n  this  survey,  data  are  collected  only  for  con 
sumer  type  confectionery  goods.  Such  data  exclude  cougl 
drops,  medicated  candy,  chewing  gum,  roasted  peanuts,  un 
sweetened  popcorn,  and  fountain  syrup. 

Bar  Goods— Bar  goods  includes  plain,  coated  and  molded  bar 
with  or  without  nuts  which  are  wrapped  with  not  more  thar 
two  pieces  to  the  individual  consumer  unit;  the  consumer  unit; 
are  retailed  separately  or  in  economy  packages. 

Bulk  Goocte— Bulk  goods  includes  penny  goods,  hard  candies 
coated  nuts,  peanut  brittle,  unpackaged  chocolates,  etc.,  usually 
wholesaled  in  containers  over  5  pounds  and  weighted  out  by  th< 
retailer  to  be  sold  by  the  pound  or  fraction  thereof. 


I  Packaged  Gooc/s— This  includes  assorted  chocolate  and  other 
onfections  packaged  in  consumer-type  boxes,  bags,  window 
boxes,  etc.,  designed  to  retail  at  $1  or  more,  50  cents  to  99 
cents,  and  less  than  50  cents  per  pound.  Miniature  bars  are 
included  here  as  are  packages  of  marshmallows,  sugar  coated 
popcorn,  and  similar  packaged  confections. 

5-Cent  and  10-Cent  Specialties— These  are  confectionery 
items  of  more  than  two  pieces  to  the  individual  consumer-unit 
and  novelty  items,  intended  to  retail  at  the  above  prices.  Rolls 
or  packets  of  mints,  fruit  drops,  holiday  novelties,  candy  toys 
and  similar  types  of  confections  are  included  but  cough  drops 
ind  chewing  gum  are  excluded. 

HISTORICAL  NOTE 

This  survey  was  begun  in  1926  by  the  Bureau  of  the  Census  and 
^as  continued  as  a  monthly  report  for  the  past  50  years.  His- 
torical data  may  be  obtained  from  Current  Industrial  Reports 
called  Facts  for  Industry  before  1959),  available  at  your  local 
-ederal  Depository  Library. 

DELATED  REPORTS 

"his  report  is  the  result  of  a  joint  effort  by  the  Bureau  of 
)omestic  Commerce  and  the  Bureau  of  the  Census  and  includes 
nly  summary  data.  More  detailed  statistics,  based  on  the 
nnual  survey,  appear  in  the  report  entitled.  Confectionery  Man- 
facturer's  Sales  and  Distribution,  1976,  published  by  the 
ureau  of  Domestic  Commerce. 

The   Bureau  of  the  Census  also  publishes  reports  on  other 
;lated  products  as  follows: 

eries  Frequency        Title 

urrent  Industrial  Reports 

13-1  Monthly  Manufacturers'  Shipments,  Inven- 

tories, and  Orders 


Series 


Frequency        Title 


Foreign  Trade  Reports 


FT-410        Monthly 


FT-135 


Monthly 


U.S.  Exports— Schedule  B— Com- 
modity by  Country 

U.S.  General  Imports— Schedule  A— 
Commodity  by  Country 


CONTACTS  FOR  DATA  USERS 


Contact 


Phone  Number 


Subject  Area 

Current  Industrial 
Report  M20C 

Foreign  Trade 
publications 

To  order  a  Census 
publication 

To  order  microfilm 
of  Census  publications      Theresa  Allen  (301 )  763-5042 


Kathleen  Ludgate       (301)  763-2414 
Paul  Finn  (301)763-5140 

Dorothy  Dunham      (301)763-7472 
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Table    lA.— SUMMARY  OF  MANUFACTURERS'    SALES   OF  CONFECTIONERY    PRODUCTS:       1963    TO    1976 

(In  millions) 


Year 

Pounds 

Value 

Per   capta 

consumption^ 

(pounds) 

Year 

Pounds 

Value 

Per  capta 

consumption* 

(pounds) 

1976 

3,467 
3,357 
3,651 
3.807 
3,793 
3,870 
3,938 

2,912 
2,830 
2,771 
2,141 
1,976 
1,974 
1,910 

17.0 
16.3 
17.8 
18.6 
18.8 
19.3 
19.9 

1969 

3,968 
3,907 
3,769 
3,668 
3,474 
3,403 
3,269 

1,870 
1.756 
1,645 
1.544 
1.429 
1.395 
1,319 

20  2 

1975 

1968 

20.3 

1974 

1967 

1966 

1973 

19.2 
18.2 
18  2 

1972 

1965 

1971 

1964 

1963 

1970 

17   7 

Note:  Includes  all  known  producers  of  confectionery  and  competitive  chocolate  products,  except  retail  confectioners  with  a 
single  location.   From  15  to  25  percent  of  the  data  are  estimated  for  nonresponse  and  for  small  establishments  excluded  from  the 
panel. 

^Production  plus  imports  minus  exports  divided  by  population,  including  Armed  Forces  abroad,  as  of  -July  1.  1976. 
Source  of  population  data:   U.S.  Bureau  of  the  Census,  "Current  Population  Reports,"  Series  P-25,  No.  646. 


Table  IB. — QUANTITY  AND  VALUE  OF  SHIPMENTS  OF  CONFECTIONERY  PRODUCTS:   1976,  1975  AND  1974 
(Quantity  in  millions  of  pounds;  value  in  millions  of  dollars) 


Census 

product 

class 

code 


Class  of  products 


CIR  series 
MA-20D,  1976 


Quantity 


CIR  series 
MA-20D,  1975 


CIR  series 
MA-20D,  1974 


Quantity 


Quantity 


20651 
20652 
20653 


20654 
20655 


TOTAL 

Not  reported* 

Reported 

Bar  goods 

5- and  10-cent  specialties 

Package  goods  made  to  retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  -$0.50  per  pound 

Bulk  goods 

Penny  goods 


.466-7 

95.1 

,371.6 

,078-0 

329.2 

698.8 
525.5 
324.0 
341.1 
75.0 


2,912.0 
67.3 

2,844.7 
990.3 
289.5 

864.5 
353.5 
120.4 
175.9 
50.6 


3,356.7 
300.0 

3,056.7 
932-2 
339.1 

644.4 
416.2 
368.9 
258.9 
97.0 


2,830.0 
227.9 

2,602.1 
895.5 
290.7 

790.4 
288.5 
132.0 
146.4 
58.6 


3,651.4 
443.4 

3,208.0 
938.3 
333.3 

620.9 
439.0 
471.6 
292.7 
112.2 


2,771.0 
441.6 

2,329.4 
737.1 
244.1 

704.9 
256.0 
188.2 
141.2 
57.9 


^Quantity  estimates  for  the  not  reported  category  are  derived  from  reports  of  respondents  reporting  both  quantity  and  value  on  a 
geographical  basis.  For  1975,  these  reports  accounted  for  approximately  91  percent  of  the  total  confectionery  manufacturers  sales, 
whereas,    in   1976,    these   reports  accounted   for  96  percent  of   total   sales.      For  further   information,    see  footnote  1,    table  4, 


Table   2. --VALUE  OF  MANUFACTURERS'    SALES  OF  CONFECTIONERY  PRODUCTS,    BY  MONTH:      1976  AND   1975 

(Millions   of   dollars) 


1976 


Seasonally 
adjusted 


Unadjusted 


1975 


Seasonally 
adjusted 


Unadjusted 


TOTAL 

January .... 
February, . . 

March 

April 

May 

June 

July 

August 

September. . 
October. . . . 
November. . . 
December, . . 


(X) 

245 
263 
276 
261 
237 
249 

228 
236 
232 
213 
244 
238 


2,912 

259 
270 
277 
238 
196 
192 

157 
234 
307 
267 
282 
233 


<X) 

233 
244 
220 
227 
245 
237 

243 
247 
227 
252 
218 
246 


2,830 

246 
250 
221 
207 
202 
183 

168 
245 
300 
316 
251 
241 


(X)  Not  applicable. 


Table    3.— TOTAL    CONFECTIONERS'     SHIPMENTS    BY    KIND  OF   BUSINESS    AND  AREA    OF  PLANT    LOCATION:       1976    AND    1975 


1976 


Pounds 
(1,000) 


Value' 
($1,000) 


1975 


Pounds 
(1,000) 


Value ' 
(  $1,000  ) 


Average   unit 

value 

( dol lars ) 


UNITED   STATES,     TOTAL. 


By  kind   of   business: 

Manufacturer-retailers 

Manufacturer-wholesalers    including   chocolate  manufacturers 

MANUFACTURER-WHOLESALERS    INCLUDING   CHOCOLATE-MANUFACTURERS 
BY  AREA    OF    PLANT    LOCATION 


New    England. 


Middle  Atlantic,  total.... 
New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central,  total. 

Illinois 

Ohio  and   Indiana 

Michigan   and  Wisconsin.. 


West    North   Central,    total 

Minnesota,    Kansas,    South   Dakota    and   Nebraska. 
Iowa   and  Missouri 


South  Atlantic,    total 

Maryland,    District    of    Columbia,    Virginia,    West    Virginia, 

North  Carolina,    and   South   Carolina 

Georgia    and   Florida 


East    South  Central    (Kentucky,    Tennessee,    Alabama,    and   Mississippi). 

West    South  Central    (Arkansas,    Louisiana,    Oklahoma,    and  Texas) 

Mountain   (Arizona,    Colorado,     Idaho,    New   Mexico,    and   Utah) 


Pacific   (California,    Washington,    Oregon,    and   Hawaii). 


3,466,667 


109,842 
3.356,825 


3,356,825 

170,643 

(S) 

(S) 

713,589 

1,119.872 

958,572 

114,534 

46,766 

(S) 

(S) 

20,200 

171,705 

80,084 
91,621 

57,157 

(S) 

38,343 

(S) 


2.912,000 


255,379 
2,656,621 


2,656,621 

143,340 

1,173,955 
396,143 
777,812 

785,526 

651,829 

81,319 

52,378 

94,563 
64,061 
30  ,  502 

159.455 

76,080 
83,375 

38,867 
92.113 
28,374 

140,428 


3,356,732 


110,499 
3,246,233 


3,246,233 

198.489 

(S) 

(S) 

685,484 

1,090,941 

943,209 

105,640 

42,092 

(S) 

(S) 

20,384 

187.840 

80.869 
106,971 

49,782 

(S) 

39,467 

173,583 


2,830,000 


220,998 
2.609,002 

2,609,002 

152,837 

1,125,275 
378,097 
747,178 

781.850 

650.814 

87,681 

43,355 

94,480 
63,089 
31,391 

164,542 

76,826 
87,716 

33,852 
78,782 
31,574 

145,810 


2.32 
.79 


.79 

.84 

(S) 

<S) 

1.09 

.70 

.68 

.71 

1.12 

(S) 

(S) 

1.51 

.93 

.95 
.91 

.68 
(S) 
.74 

.60 


.84 


.00 
.80 


(S) 

(S) 

1.09 

.72 

.69 

.83 

1.03 

(S) 

(S) 

1.54 


.95 
.82 

.68 
(S) 
.80 


Note:   Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 

Revised.      (S)  Does  not  meet  publication  standards. 
^Value  figures  in  this  table  are  summations  of  revised  corresponding  figures  published  in  the  monthly  M20C  series. 
Proportion  estimated  for  establishments  not  on  the  reporting  panel  varies  by  geographic  area.   For  the  United  States  ap- 
proximately 16  percent  of  the  total  value  was  estimated  for  1976.   In  order  to  estimate  quantity  data,  unit  values  were 
computed  by  geographic  areas  from  the  annual  data  collected  on  Bureau  of  the  Census  Form  MA-20D,   By  applying  these  unit 
values  to  the  corresponding  value  figures  on  the  table,  poundage  data  for  each  area  were  estimated. 


Table  4. — CONFECTIONERY — SHIPMENTS,  EXPORTS,  IMPORTS,  AND  APPARENT  CONSUMPTION:   1976  AND  1975 

Manufacturers'  shipments  represent  quantity  and  value  (f.o.b.  plant)  of  physical  shipments,  including  interplant  transfers,  from 
establishments  during  each  year.   Export  values  are  values  at  seaport,  border  point,  or  airport  of  exportation;  they  are  based 
on  selling  price,  including  freight,  insurance,  and  other  charges  to  the  port  of  exportation.   Import  values  are  generally  the 
market  values  in  the  foreign  country  and  exclude  U.S.  import  duties,  transportation,  and  insurance  costs.   Total  import  values 
and  unit  prices  of  imported  commodities  would  thus  tend  to  be  understated  relative  to  domestic  output.   Because  manufacturers' 
shipments  of  certain  products  may  be  used  as  materials  for  incorporation  into  other  products,  it  may  not  be  valid  to  compare 
exports  and  imports  with  shipments  for  combinations  of  product  groups.   See  "Limitations  on  the  Comparison  of  Export,  Import, 
and  Output  Data." 


Item 

Year 

Manufacturers' 
shipments 

Exports   of 

domestic 

merchandise ' 

Percent 
exports    to 

manu- 
facturers' 
shipments 

Imports 

for 

consumption^ 

Calcu- 
lated 
import 
duty 

($1,000) 

Apparent 
consumption^ 

Percent 
imports    to 

apparent 
consumption 

Quantity 

(1,000 
pounds  ) 

Value 

f.o.b. 

plant 

($1,000) 

Quan- 
tity 
(1,000 
pounds) 

Value 
at  port 

($1,000) 

Quan- 
tity 

Value 

Quan- 
tity 
(1,000 
pounds  ) 

Value   in 
foreign 
country 

($1,000) 

Quan- 
tity 
(1,000 
pounds ) 

Value 
($1,000) 

Quan- 
tity 

Value 

Confectionery'' 

1976 
1975 

3,466,667 
3,356,732 

2,912,000 
2,830,000 

41,013 
33,554 

30,064 
25,432 

1.2 
1.0 

1.0 
0.9 

144.499 
141,289 

92,770 
101.423 

(NA) 
(NA) 

3,570,153 
3,464,467 

2,974,706 
2,905,991 

4.30 
4.08 

3.35 
3.49 

(NA)  Not  available. 

'source:   Bureau  of  the  Census  Report  FT  410,  U.S.  Exports  Schedule  B  Commodity  and  Country.   Schedule  B  numbers  0620L15  and 
0730020. 

^Source:   Bureau  of  the  Census  Report  FT  146,  U.S.  Imports  for  Consumption  and  General  Imports;  TSUSA  codes,  1563020,  1563045, 
1571020,  and  1571040. 

^Apparent  consumption  is  derived  by  subtracting  exports  from  the  total  manufacturers'  shipments  plus  imports. 

''The  import/export  data  shown  in  this  table  are  directly  related  to  the  products  reported  on  Current  Industrial  Report,  M20C, 
Confectionery,  including  Chocolate  Products.   Items  such  as  fruit  glaces,  popcorn,  nuts,  etc.  are  excluded. 


LIMITATIONS  ON  THE  COMPARISON  OF  EXPORT,  IMPORT,  AND  DOMESTIC  OUTPUT  DATA 


Generally,  it  is  somewhat  easier  to  find  a  reasonable  statistical 
basis  for  a  comparison  of  exfjorts  with  domestic  output  than  for 
a  comparison  of  imports  with  domestic  output.  Aside  from  the 
differences  in  the  basic  commodity  classifications  used,  there 
are  a  substantial  number  of  imported  commodities  which  are 
not  produced  in  the  United  States  or  are  produced  in  very  small 
quantities.  On  the  other  hand,  the  nnerchandise  exported  from 
the  United  States  is  ordinarily  produced  in  this  country  and 
reflects  items  important  in  output. 

There  are  other  problems  affecting  the  comparability  of  the 
three  sets  of  data.  Differences  in  methods  of  valuation  is 
perhaps  the  principal  such  problem.  There  may  be  elements  of 
duplication  in  output  data  but  not  in  imports  or  exports; 
low-value  transactions  are  excluded  from  data  for  individual 
export  and  import  commodity  classifications;  and  a  small 
portion  of  manufacturing  output  is  not  allocated  to  detailed 
commodity  lines.  All  of  these  factors  affect  comparability  to 
some  degree.  For  these  reasons  the  relationships  shown  in  this 
report  should  be  considered  as  only  approximations. 

(a)  Va/uaf/o/?— Domestic  producers'  shipments,  or  produc- 
tion, are  usually  valued  at  the  point  of  production— the  factory, 
mine,  or  farm. 

On  the  other  hand,  exports  are  by  definition  values  at  the 
point  of  exportation— seaport,  border  point,  or  airport.  Export 
values  are  the  selling  price,  or  cost  if  not  sold,  and  include 
expenditures  for  freight,  insurance,  and  other  charges  to  the 
export  point. 

Further,  the  exporters'  trade  margin  above  costs  increases  the 
export  values  compared  with  producers'  values,  information  on 
the  magnitude  of  this  incremental  margin  on  a  commodity-by- 
commodity  basis  is  not  available. 

The  dollar  value  shown  for  imports  in  the  basic  statistics  is 
defined  ordinarily  as  the  market  value  in  the  foreign  country 
and  excludes  U.S.  import  duties,  transportation,  insurance,  and 
other  costs.  In  actual  practice  only  the  values  reported  for 
imports  subject  to  an  ad  valorem  rate  of  duty  (accounting  for 
10  to  15  percent  of  total  imports)  tend  to  conform  to  this 
definition.  For  other  imports,  the  reported  values  may  inad- 
vertently include  ocean  freight;  intracompany  shipments  may 
reflect  arbitrary  values;  etc. 

Thus,  import  values  tend  to  understate  the  unit  prices  at 
which  imported  goods  are  sold  in  the  U.S.  market,  in  that  they 
do  not  cover  transportation,  insurance  costs,  import  duties,  and 
other  costs.  By  the  same  token,  the  total  value  of  imports 
relative  to  domestic  output  tends  to  be  understated  if  viewed  at 
the  point  of  entry  into  the  U.S.  market.  The  calculated  value  of 
imp)ort  duties  is  shown  separately  for  each  commodity  line  in 
the  table,  but  sufficient  information   is  not  available  on  the 


transportation,  insurance,  and  other  costs  for  individual  com- 
modities for  those  costs  to  be  shown  in  this  report. 

(b)  Duplication  in  Quantity  and  Value  of  Output— because 
producers'  shipments  of  some  commodities  may  be  used  as 
materials  for  incorporation  into  other  commodities,  com- 
binations of  data  for  such  commodities  may  contain  a  certain 
amount  of  duplication.  Thus,  percentages  of  exports  to  output 
or  imports  to  apparent  consumption  (output  plus  imports  minus 
exports)  at  4-digit  or  broader  levels  may  be  understated. 

Where  the  duplication  is  known  to  be  substantial,  the  output 
data  are  appropriately  noted  in  the  table. 

(c)  Low-Value  Export  and  Import  Transactions— Commod'tt^ 
information  is  not  shown  for  individual  imports  valued  under 
$251.  For  exports,  commodity  information  is  not  reported  for 
shipments  individually  valued  under  $251  effective  October 
1969  and  for  shipments  valued  under  $100  prior  to  October 
1969.  This  is  believed  to  have  only  negligible  effect  on  the 
statistics  for  the  bulk  of  the  commodities. 

(d)  Manufacturers'  Shipments,  Not  Specified  by  Kind— The 
value  of  manufacturers'  shipments  at  the  4-digit  commodity 
level  often  includes  a  small  amount  which  is  not  distributed 
among  the  individual  5-digit  product  classes.  Export  and  import! 
percentages  at  the  more  detailed  levels  might  thus  be  slightly* 
overstated. 

(e)  Time  Lag  Between  Output  and  Exports— There  will 
sometimes  be  a  lag  between  the  time  a  commodity  is  produced' 
or  shipped  by  the  producer  and  the  time  it  is  actually  exported 
The  time  lag  will  usually  be  greater  if  the  merchandise  moves 
through  intermediaries  (wholesalers,  exporters)  rather  tharr 
directly  from  producers  into  the  export  market.  Ordinarily,  this 
type  of  discrepancy  would  not  be  very  important  in  annual 
figures. 

(f)  "Direct"  vs  "Total"  Commodity  Exports— The  com 
modity  export  data  in  this  report  represent  direct  exports  of 
those  commodities.  They  do  not  include  the  exports  of  th 
commodities  which  are  incorporated  into  other,  more  finished 
products  and  exported  in  finished  form.  Thus,  by  showing  only 
direct  exports,  the  relation  of  exports  to  output  for  inter- 
mediate products,  such  as  steel  shapes  and  forms,  is  consider- 
ably understated.  The  figure  for  steel  exported  as  such,  does  not 
include  steel  incorporated  in  automobiles,  tractors,  etc.,  which' 
are  also  exported. 

(g)  Used   Commodities— W^Xh    a    few  exceptions,   used   or 
rebuilt  commodities  are  classified  in  the  same  import  or  export 
codes  as  is  new  merchandise.  Percentages  are  thus  overstated  ta  [ 
the  extent  that  used  or  rebuilt  products  are  significant  in  trade 
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